JACKIE BISKUPSKI REDEVELOPMENT AGENCY JUSTIN BELLIVEAU

EXECUTIVE DIRECTOR CHIEF ADMINISTRATIVE OFFICER

OF SALT LAKE CITY

REDEVELOPMENT AGENCY STAFF MEMO

DATE: July 12, 2016 ITEM #: 8.A.
PREPARED BY: Jill Wilkerson-Smith

RE: Presentation of the Downtown and Sugar House Parking Study

REQUESTED ACTION: Information only.

POLICY ITEM: RDA General Goals 1, 2, 3, 5, 7, and 10.
CBD Strategic Plan Goal No. 9: Work with the Administration to
improve city parking policies and operations.

BUDGET IMPACTS: None.

EXECUTIVE SUMMARY: In 2013, the RDA budgeted $90,000 to fund a Downtown and
Sugar House Parking study. The study, undertaken by Salt Lake City’s Transportation Division
(“SLC Transportation™), identifies existing parking conditions and states recommendations for
future parking strategies in both project areas. Jeff Tumlin and Phil Olmstead representing
Nelson Nygaard will give a brief presentation of its findings. It is currently anticipated that SLC
Transportation staff will provide a more comprehensive presentation of the study and its
recommendations at an upcoming City Council meeting.

ANALYSIS & ISSUES: In fall of 2013, SLC Transportation selected Nelson Nygaard and
Dixon Associates to undertake a parking study in the Central Business District and Sugar House
project areas. The purpose of the study is twofold: 1) to identify existing parking conditions in
both areas; and 2) to propose recommendations to improve parking in both areas. Nelson
Nygaard will provide an overview of the study process and its key findings to the Board.

PREVIOUS BOARD ACTION:

e June 2013: The Board adopted the RDA FY 2013-2014 budget which included a $90,000
allocation for a Downtown and Sugar House Parking Study.

ATTACHMENTS: Presentation Materials provided by Nelson Nygaard

451 South State Street, Room 418 // Salt Lake City, UT 84114-5518 // 801.535.7240 // www.slcrda.com
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Process Overview
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Agenda

Parking Overview

Study Goals and Objectives
Project Timeline

Next Steps

Questions & Discussion
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Parking is closely linked to...

« Economic vitality

* Local business health
 Development potential
* Pedestrian activity

« Traffic congestion

« Urban design and aesthetics
e Signage and Wayfinding
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What we typically hear...
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| parklng is a hurdle for

Many existing spaces are
underutilized
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Not all parklng areas are
as inviting as they could
be, or signage is unclear

People reluctant to walk
due to pedestrian
environment
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Source: Sightline Institute



Parking Is expensive
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Parking makes headlines
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Downtown SLC booming, but
traffic and parking are the biggest Sugar House businesses fed up

percepuion probiem with parking problems
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SALT LAKE CITY — The downtown area is

rebounding, with record-breaking retail sales
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Parking meter fines going up for ' -
downtown Salt Lake City (\KSL,‘-com » Utah
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Local Steries  Education KSL Investigates “Your Life - Your Heatth Staying Safe More on the web

New Salt Laké; parking meters still viewed
widely negatively, poll says

By Katie McKellar

This archived news story & availble only for your personal, non-c ommercial use. Information in the story may be outdated or superseded by additional
nformation. Reading or replying the story in ts ar hived form does not constiute a republication of the stony.
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Parking confers status
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Parking Is an extension of territory
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Free parking is a right!

"o

PARKING



Parking supports great downtowns
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“Washington, DC .- Palo Alto, CA




Parking is about balancing access
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Licensed Drivers by Age Group
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Source: Michael Sivaka & Brandon Schoettlea, “Update: Percentage of Young Persons With a Driver's License Continues to Drop.” Traffic Injury Prevention, Volume 13, Issue 4,
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Study Goals and Objectives

m Use data to understand
parking behavior, issues,
and opportunities

m Make parking user-friendly

m Ensure parking is a means
to City’s larger goals

m Maximize use of existing
supply, minimize
unnecessary expansion

m Catalyze future development

m Identify ways to coordinate
parking management




Project Timeline

TASKS 2015 2016

Existing Conditions _

Leading Practices

Parking Demand
Analysis

Recommendations -

Public Participation W/S S S

Project Deliverables n

W - Public Workshop S - Stakeholder Feedback D - Draft F - Final



Next Steps

m Finalize Study Report

m Council Briefings
— Existing Conditions and Key Findings: August 9
— Study Report & Recommendations: TBD

Nelson\Nygaard Consulting Associates, Inc. | DIXON Resources Unlimited






