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Ship Materials To:
Wellington The Magazine
12794 W. Forest Hill Blvd., Suite 33
Wellington, FL 33414
Attention: Production Department

Acceptable File Formats:
PDF (Flattened art/text),
Illustrator EPS (Flattened art/text),
TIF or JPG. All artwork should be
in CMYK color mode, 300 dpi.

AD SIZES

Full Page:
Bleed - 8.625” x 11.125”
Trim - 8.375” x 10.875”
Live Area - 7.375” x 9.75” 

Half Page: 7.375” x 4.75”

Third Page Square: 4.8125” x 4.75”

*Third Page Vertical: 2.3125” x 9.75”

Sixth Page: 4.8125” x 2.25”
(Vertical Format)

*Third Page Vertical is a premium ad size.

Contact Information:
phone - 561.793.7606
e-mail - DawnRivera@WellingtonTheMagazine.com

All advertising design costs are incorporated into the price of the first advertisement in a contract. Thereafter,
subsequent artwork will be billed at the rate of $75/hr for design. Minor advertisement changes (15 minutes or
less) will not be billed additionally. All artwork is produced under the copyright of Wellington The Magazine
LLC and may not be used elsewhere without express permission of the corporation. There is a nominal charge
for the transferring of digital advertising files to other locations.

DISPLAY ADVERTISING
12x 8x 4x 1x

Back Cover $1,900. $2,100. $2,300. $2,600.

Inside Front Cover $1,845. $2,045. $2,245. $2,445.

Inside Back Cover $1,595. $1,795. $1,995. $2,195.

Full $1,195. $1,395. $1,595. $1,795.

Two-Thirds $925. $1,055. $1,175. $1,375.

Half $725. $825. $925. $1,025.

Third $585. $675. $745. $795.

Sixth $359. $395. $449. $489.
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The holiday season is known as the sweetest time of year.
What better time to celebrate the sweet treats available at 

local restaurants and bakeries? Wellington is home to some 
wonderful places featuring unique culinary treats. Locations 
such as the White Elephant Restaurant, the Wild West Diner, 

Giuseppe’s Italian Ristorante, Catania Italian Restaurant, 
Jordan’s Steak Bistro, TooJay’s Gourmet Deli and Johnson’s 
Custom Cakes & More are but a few of the places offering 

sweet indulgences. Some favorites are showcased on the 
following pages, but don’t just take our word for it — stop 
by yourself. From a comforting bread pudding or a chilled 

chocolate pâté to a light strawberry shortcake or an amazing 
gourmet cupcake, your sweet tooth is sure to be delighted!

Keeping It 
Sweet For The Holidays
By Julie Unger

(ABOVE)
HOLIDAY MODEL PHOTO BY KENDRA PAIGE PHOTOGRAPHY 
FOOD PHOTOGRAPHY BY KENNETH SMITH
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Johnson’s Custom Cakes & More is well-known 
for exquisite wedding cakes, one-of-a-kind themed 
party cakes and an entire line of desserts and 
mouth-watering pastries. Featured here a few fa-
vorites, including Custom Cake Pops, Gourmet 
Cupcakes, Chocolate Mousse Tort and Key Lime 
Meringue. The cupcakes are all from homemade 
recipes made fresh daily and topped with gourmet 
flavors, with a twist — a surprise ingredient in ev-
ery one, such as homemade cream cheese icing, 
American butter cream, Swiss meringue icing or 
chocolate ganache.

Johnson’s Custom Cakes & More offers a gour-

met cupcake flavor for every palate. You can also 
order unique, specialty cupcakes, which include 
the cookie monster, red velvet, triple chocolate, va-
nilla, white sour cream, almond raspberry and key 
lime, to name just a few.

Stop by the store and pick up any one of the 
eight signature gourmet cakes, including the amaz-
ing chocolate cake featured on the Food Network, 
filled with chocolate peanut butter and Butterfin-
ger crunch, complete with peanut butter and Swiss 
meringue icing.

9148 Forest Hill Blvd., Wellington 
(561) 422-0303, www.johnsonscustomcakes.com

Johnson’s Custom
Cakes & More

GOURMET 
CUPCAKES
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Wellington The Magazine takes our advertising partners to
the most high-profile, upscale events throughout the year, such as...

Wellington Boys & Girls Club Dinner

Vinceremos

Winter Equestrian Festival

International Polo Club Palm Beach

American Cancer Society Gala

Great Charity Challenge

and many more



MAGAZINE INFORMATION

published and distributed monthly
throughout the Wellington area

Four-color, high-gloss publication 
featuring stories about people 
and events in the Wellington area 
featuring top designers, writers
and photographers in the area.

Highlights of seasonal equestrian 
events in the western communities

Coverage of social galas and events 

On average over 125 satisfied
monthly advertisers

Experienced sales staff available to 
assist clients with their marketing 
needs and ready to help them 
understand the Wellington area
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VISIONSsalon held a unique hair fashion show event, “50 Years of Hair Fashion: From 
Sassoon to Arrojo,” in late January to benefit the American Cancer Society. More 
than $2,600 was raised as hair models showed off their decade-inspired looks. Singer 
Michaela Paige of The Voice kicked off the evening with a show-stopping number that 
got everyone on their feet.

Salon owner Tom Monticello served as master of ceremonies and shared how the 
unique hair show concept came together while traveling back from a Nick Arrojo hair 
show in New York City along with his wife, Linda. Monticello dedicated the evening 
to his brother, Michael, who recently passed after a long battle with cancer. That was 
one of the key reasons why the American Cancer Society was chosen as the recipient 
of all event proceeds.

The New York City runway-styled fashion show boasted styles from the 1960s 
through some of today’s latest trends. “The styles that we see today are in part due to 
Vidal Sassoon liberating women from hours of roller setting and sky-high lacquered 
finishes done for ages before, creating a free-flowing asymmetrical bob that was seen 
everywhere in the 60s,” Monticello explained. “Vidal Sassoon was truly a pioneer.”

The hair models took to the runway with a backdrop of period-specific tunes put 
together by the team at W4CY Radio. One by one, each stopped to give the audience 
a glance at the amazing work achieved by the designers and makeup artists. Nothing 
was left undone, as each model represented her decade, along with the perfect attire 
to complement that hair style.

FROM SASSOON TO  ARROJO

FROM SASSOON TO ARROJO
50 YEARS OF HAIR FASHION
PRESENTED BY VISIONSsalon
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Show jumping star McLain Ward entered the 2016 season with a 
singular purpose in mind. “There’s one goal: to win two gold med-
als in Rio,” the three-time Olympian said. “There are some steps 
along the way, but that’s the only goal on the radar.”

Jumper McLain Ward Returns To 
Wellington With His Eyes On Rio
By Julie Unger

along the way, but that’s the only goal on the radar.”
For most, the goal of winning indi-

vidual and team gold medals would 
be a lofty one. For Ward, with an FEI 
Longines top 10 ranking as of Decem-
ber 2015, holding eighth place with 
only two Americans ranked higher, the 
odds of achieving his goal are good. In 
fact, they’re really good.

Ward has reached the sweet spot in 
his career, which has spanned decades. 
It has brought him numerous acco-
lades, including everything from be-
ing the youngest rider to win the U.S. 
Equestrian Team Medal Finals and the 
United States Equestrian Federation 
Show Jumping Talent Derby (at age 14) 
to being the youngest rider, in 1999, af-

along the way, but that’s the only goal on the radar.”along the way, but that’s the only goal on the radar.”
ter winning 13 Grand Prix victories, to 
pass the $1 million Grand Prix winning 
mark, to competing in 14 FEI World 
Cup Finals and more recent achieve-
ments, such as more than 20 fi rst-place 
wins in 2015 alone.

His success at the moment is due not 
only to his innate talent, but also having 
in place the combination of the right 
horse, the right rider and the right sup-
port team.

Riding comes as naturally as breath-
ing for the “almost third generation in 
horse sports” rider, whose father was a 
successful Grand Prix rider, and whose 
mother rode hunters and trained.

“It was kind of in the DNA. I was 

brought up in the environment of 
the farm,” he said. “It was the natural 
course.”

Ward had the opportunity, the abil-
ity, the raw talent and the passion.

“I guess it’s the only thing I’ve ever 
known, and it has been a wonderful 
life,” he said. “Horses have given a lot, 
and the people in the community have 
given a lot. It’s a blessed story.”

Each year, as he has for the past three 
decades, Ward travels from his home in 
New York to compete in Wellington at 
the world-famous Winter Equestrian 
Festival.

“We’ll use the events here at WEF 
to build up through the spring. These 
are obviously important events in them-
selves, and this is a great facility,” he 
said of the Palm Beach International 
Equestrian Center.

The path to reaching the 2016 Olym-
pics in Rio de Janeiro, Brazil, Ward ex-
plained, starts with working backward 
and planning, having the horse prim-
ing at the right time, and everyone stay-
ing healthy.

In 2015, Ward met his goals, bring-
ing him closer and closer to achieving 
his overarching 2016 goal.

“Winning the Pan Am Games was 
a huge goal,” he said. “Rothchild has 
been a huge partner of mine for a num-
ber of years. We’re coming into our 
ninth season this year, so we’re really 
proud to be able to do that and repre-
sent the country.”

Rothchild wasn’t the only mount to 
reach victory with Ward of late. HH 
Carlos Z, HH Ashley, HH Best Buy, 

(Left)
McLain Ward rides HH Carlos Z
at the Palm Beach International 
Equestrian Center in Wellington.
PHOTO BY SPORTFOT
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“There’s one goal:
to win two gold medals 
in Rio. There are some 
steps along the way, 

but that’s the only
goal on the radar.”

THREE-TIME OLYMPIAN
McLAIN WARD

PHOTO BY ELENA LUSENTI
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Bianca Morales
1970s disco diva-inspired
bouncy curls with deep color pop.
Created by Lily Uribe, Senior Designer, 
and Tara Weldon, Master Designer.

PHOTO BY JULIE UNGER
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EDITORIAL SCHEDULE CALENDAR 2017

MAY

Legal

APRIL

Young Equestrians

JANUARY

Polo

FEBRUARY

WEF

MARCH

Dressage

JUNE

Education

NOVEMBER

Annual Season Preview

Plus:
You receive an Advertising Certificate $150, $250, $500 or $1,000 good 

towards any future advertising program of your choice.

Choose The Package That Best Compliments 
Your Advertising Plan

WELLINGTON
THE MAGAZINE

Bringing You The Best Of Wellington

Call Us and Reserve Your Space TODAY! (561) 793-7606  
www.wellingtonthemagazine.com

$1,795
$2,795
$4,795
$9,195

Wellington The Magazine and Town-Crier Newspaper or Palms West This Week
4 Issues 1/4 page
4 Issues 1/3 page
6 Issues 1/2 page
4 Issues Full page

13 Weeks 1/12 page 
17 Weeks 1/8 page
21 Weeks 1/4 page
26 Weeks 1/2 page

13 Weeks 1/8 page
17 Weeks 1/4 page
21 Weeks 1/2 page
26 Weeks Full page

YOUR CHOICEPACKAGE PRICE

OCTOBER

Bridal

JULY

Health & Wellness

DECEMBER

Dining

Be Part of 
“Taste The Experience”
 Promotional Package

You may think it is a bit early to think about the holiday & equestrian seasons - but believe us your competition doesn’t.  
Prepare yourself for what is expected to be one of the biggest seasons ever and secure your market share.  With so many 
area restaurants to choose from, let patrons know why they should choose your establishment.  With this package you 
not only have an opportunity to create your full page advertising message - you are also offered the opportunity to let 
potential customers read all about the latest menu items, what type of ambiance they can expect and much more in the 
“Taste The Experience” special section in our “Holiday Happenings” issue in December.  Not only do you get one Full 
Page Full Color Display ad you also get a featured article in our December issue for FREE... with the purchase of this 
package - you will also get to choose 2 additional Full Page Full Color Display ads the months of your choice 
January - April 2017.  All for one low price.

     For One Low Price Of

*$2995

Holiday 
Issue for FREE

Buy 2 Full Page Display Ads 
and Get Thet a s t e

the experience
You may think it is a bit early to think about the holiday & equestrian seasons - but believe us your competition doesn’t.  
Prepare yourself for what is expected to be one of the biggest seasons ever and secure your market share.  With so many 
area restaurants to choose from, let patrons know why they should choose your establishment.  With this package you 
not only have an opportunity to create your full page advertising message - you are also offered the opportunity to let 
potential customers read all about the latest menu items, what type of ambiance they can expect and much more in the 
“Taste The Experience” special section in our “Holiday Happenings” issue in December.  Not only do you get one Full 
Page Full Color Display ad you also get a featured article in our December issue for FREE... with the purchase of this 
package - you will also get to choose 2 additional Full Page Full Color Display ads the months of your choice 

Call Us TODAY! (561) 793-7606
www.wellingtonthemagazine.com

*Special Bonus For The First 6 Advertisers To Reserve Their Space!

AUGUST

Back To School

SEPTEMBER

Our Wellington
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