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Sound Reunion Named District Seniors Champions
After 25 years, Sound Reunion, formally Sound Decision, rejoined to
compete in the District Seniors Quartet Competition at the 2016
Cardinal District Spring Convention in South Bend, IN, and following the
competition, they were named the 2016 Cardinal District Seniors
Quartet Champions. The quartet sang “From the First Hello to the Last
Goodbye” and “That Old Quartet of Mine.” They scored a total 757
points for a 63.1% average, and they had the honor to serve as the mic
tester quartet for the international preliminary quartet finals on Friday
night. Members of the quartet include Bob Montgomery, John Recter,
Terry Wence, and Dave Keith. Terry Wence had this to say about the
experience. “So my old Barbershop Quartet…. Decided to compete
after 25 years. If was just way to much fun! What a hobby!” In the two
photos to the right, you can see the before and after shot of the quartet
(photo courtesy Ron West and Jennifer Griffith Conover via BOW
Facebook Group). Congratulations on a job well done gentlemen!

2016 Cardinal District Spring Convention Recap
My, oh my, what a fun weekend it was with a lot of amazing quartets and choruses walking across the Stage in South Bend, IN.
On Friday night, Sound Reunion was named the Cardinal District Seniors Quartet Champions with a score of 757 (63.1%). Saturday
morning, 5 choruses crossed the stage, 1 of which was competing for evaluation score only. The Munice, IN Chapter, Magic City
Music Men, was named the Cardinal District Most Improved Plateau AAA Chorus and Cardinal District Plateau AAA Champions with
a score of 802 (66.8%). The South Bend-Mishawaka, IN Chapter, The Valleyaires, was named the Cardinal District Most Improved
Plateau AAAA Chorus with a score of 831 (69.3%), and the Greater Indianapolis, IN Chapter, Circle City Sound, was named the Cardinal District Plateau AAAA Champion. Following the chorus competition, Jerry Troxel, Treasurer for Circle City Sound and Immediate Past President of the Cardinal District Board of Directors, was named the 2015 Cardinal District Barbershopper of the Year! On
Saturday night, 9 quartets crossed the stage, 8 of which were vying for a qualifying score for the International Competition this summer in Nashville. The other quartet was competing in the International Youth Quartet Prelims. Of the three quartets competing in the
International Youth Quartet Prelims, Cutting Edge qualified for the International Youth Quartet competition with a score of 843
(70.2%). Out of the eight quartets trying to qualify for the International competition, 3 quartets qualified. Those 3 quartets are Rooftops with a score of 1891 (78.8%), Late Shift with a score of 1914 (78.8%), and Forefront with a score of 2198 (91.6%). Congratulations to all participants on a job well done, and good luck to those traveling to International this July.
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Harmony Foundation Initiative
For many years now, the Harmony Foundation has made it their mission to support
and share the gift of singing as an extraordinary means of making lives more enjoyable,
satisfying and meaningful through funding music camps and workshops, sponsorships,
and much more. At this past convention, support for the foundation was one of the main
topics of conversation and how this support would support the district.
For this next year, the Foundation has been tasked with raising an additional $500,000
to support this year’s Society initiatives, and with the ever growing programs to support,
this is becoming more and more difficult. That is why they are turning to barbershoppers,
like us, to assist them in this venture, and there are many different levels of giving that are
all tax deductible.
First, there is the Ambassadors of Song. For just $120 a year or $10 per month, you
can be a Sponsor level Ambassador of Song, and this money goes to supplying free music
to school music programs, putting on local school demonstrations, underwriting Youth
Harmony Workshops, and much more. You can also become a Coach level ($30-$49 per
month) or Mentor level ($50 or more per month) supporter of Ambassador of Song. The
second way to give is through the President’s Council. For $1,000 or more a year, you can
become a member of the President’s Council, and these funds will support expanding
Youth in Harmony and Harmony Explosion camps, collegiate quartets and youth choruses,
and help send professional quartets—trained in music education– into schools and
colleges to demonstrate and teach a cappella close harmony singing. Other levels of
giving for the President’s Council are Counselor ($2,500-$4,999), Advisor ($5,000-$9,999),
Director ($10,000-$24,999), and Chairman ($25,000 or more). Monthly giving for the
President’s Council is an option as long as the total amount of giving for the year is equal
to or greater than level you would like to give at.
You can also help support local initiatives through your donation to the Harmony
Foundation by using the Donors Choice program. This program allows each donor to the
Harmony Foundation to give up to 30% of their donation to their Chapter and/or District to
support their initiatives. All donations made towards the Cardinal District via Donors
Choice will go towards supporting the District’s Harmony Explosion Camp, and all
donations made towards the Terre Haute Chapter will go towards supporting community
based initiatives such as Learn to Sing Programs and local school music programs.

Now is really the perfect time to make a donation to the Harmony Foundation because
at this time, your gift is worth double. Thanks to the generosity of a few donors, all
Board Member-At-Large
donations made to Harmony Foundation over the next year will be matched up to
Vacant
$250,000 which means your gift could push the Foundation even closer to their goal than
Chorus Manager
before. To make a donation to the Harmony Foundation, simply go to
Donald Smock
www.harmonyfoundation.org, click on “Donate Now,” and fill out the form with your
information. With your help, we will be able to preserve our art form for many years to
Director
Logan Williams & Jordan Busboom come. Do your part to Keep the Whole World Singing.
The Banks of the Wabash
Chorus meets every Thursday at 7
PM at Harmony Hall, 1257 Lafayette
Ave, Terre Haute, Indiana 47804.
Correspondence about content and
contributions for publication should
be sent to the editor. All material in
The Wabash Blues-Letter may be
reproduced without permission;
please credit the author and The
Wabash Blues-Letter in all reprints.
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Calendar of Events

By Jordan Busboom

With today’s technological advances and social media frenzy, we can’t afford to pass up using
things like Facebook as a marketing tool, but all too often, we have a situation similar to this
one. You or your chapter’s marketing/PR director create an event on Facebook, invite their
friends, and those friends respond with going, interested, or not going. Your fellow
barbershoppers would invite a few people while others would merely share the event on their
wall, and that would be it. There would be a big surge of people sharing the event or
responding to invites in the beginning, but after a day or so, things would die down. One or two
people would continue to share the event up until the day of, but unfortunately, you would only
have 200-300 people invited and about 10% going to the event. I know it sounds a little farfetched, but it’s really not that far from the truth. However, there are ways to actually keep some
of the momentum going from the time you create the event to the day of the event. This is by
no means an all-inclusive list of things you can do nor do I know everything there is to know
about Facebook events, but these tips and tricks will help promote your event better and reach
more people.
Making the Event
First things first, and this should be the obvious thing, you need to actually create a Facebook
event, and this is probably the most important part of all of this. Using a Facebook event rather
than just a picture of the flyer or a post about the event is crucial as there are certain things you
can do with the Facebook event that you cannot do with a regular post. For example, you can
actually send invitations to other Facebook users who can tell you if they are coming or not.
This is also handy because whenever some posts in the event or as you get closer to the event,
those people receive notifications about the event. The person in charge of the event will also
be able to see detailed information about how many people have seen, clicked on, or interacted
with the event to see how it is working. So, it is vital that you create an event and not just a
post. I don’t want to spend too much time on this, but if you don’t know how to create a
Facebook event, simply click “Events” on the left sidebar on the Home page. Then, click “+
Create” at the top of the page to begin creating your event. From here, you can add a photo,
title, description, time and place, but before doing that, you will need to decide if you want to
create a public event or a private event. With a private event, the event is only visible to people
invited, and you can choose whether you want guests to invite friends as well. With a public
event, it is visible to anyone on or off Facebook, and you also get a few more options such as
host, ticket URL, co-hosts, and category. Unless you are doing an invite only style event, I
recommend doing a public event. If your chorus has a Facebook page, set them as the host,
but if they don’t, just set yourself as the host. Fill out the information as best as you can, and
then click “Create” to be off and running. You can change any of this information at a later time
if you need to do so, but you cannot change the Public or Private setting once the event is
created.
Inviting Friends
Now that the event is created, it’s time to invite some friends. The first people on your list you
should invite are your fellow barbershoppers, specifically the ones in your chorus. Then, you
can invite your family, friends, and anyone from the area to come, but the key point is to invite
your fellow chorus members and to have them invite all their family, friends, and anyone they
know from the area to come. This is a common mistake with Facebook events. The goal is to
reach as many people in the area as possible about your event, but if only your friends get
invited, this isn’t likely to happen. So, make sure your fellow barbershoppers are inviting their
friends as well. Granted, there is going to be some overlap in who everyone knows, but you
may not know everyone in the area that your friends do. This has the potential to increase your
“invited” list to upwards of 2,000 people if you, say, have a 20 man chorus with the average 130
friends, but assuming 10% of those invited are coming, that’s 200 people. For some smaller
choruses, that isn’t too shabby of a showing, and for some larger choruses, that could be a
good chunk of the people that come. The other thing about inviting people is their response will
show up on their timeline. So, for instance, if you send me an invite and I respond with going, it
will appear on my timeline that “Jordan Busboom is going to an event” with the event post below
it that all my friends will see. (This is assuming you have created a Public event.) So, you get a
little more bang for your buck by inviting people and them responding to it.
Sharing the Event
So we’ve created the event and invited friends to come. Next, you will want to start sharing the
event on your wall. Just click the share button on the event page, maybe write a little post to go
with it, and you’re done, and there are a few key things you can do differently to reach more
people. The first thing is to share often. Whether you share it every day or every other day, the
(Continued on page 4)

BOW Advertising Campaign
Ends June 1, 2016

BOW Ice Cream Social
Saturday, June 11th, 2016
1 PM
Harmony Hall, Terre Haute, IN

BHS
International Convention
July 3-10, 2016
Bridgestone Arena, Nashville, TN

BHS Category School
July 20-24, 2016

Harmony University
July 24-31, 2016

BOW Fall Concert
TBA

Cardinal District Fall
Convention and Contests
Sept. 30-Oct. 1, 2016
Location TBA

BOW Christmas Show
TBA

Cardinal District Spring
Convention and Contests
March 18-19, 2016
South Bend, IN

For detailed information on all
chapter performances, go to
www.bowchorus.com and visit
the Schedule section.

The Wabash Blue’s Letter

Page 4

April 2016

Promoting Your Facebook Event
(continued from page 3)

Nick Heller, Chapter Secretary
CALL TO ORDER:
The regular monthly meeting for March 2016 of the Board
of Directors of the Terre Haute Chapter of the Barbershop
Harmony Society was called to order by President Dwayne
Wright at 6:30 P.M. on Tuesday, March 15, 2016 in the
Board Room of Harmony Hall with a quorum present. The
proposed agenda was approved.
MINUTES:
The Minutes of the February 2016 meeting were approved
as modified.
TREASUERS REPORT:

more you share it, the more your friends are going to see and the
better the chance they will see it. Generally, after you share it,
most of your friends who are online at the moment in time will be
able to see the post, but some may never see if because in a
short amount of time, it will be buried in other posts. The second
thing is to have other members share often. Obviously, if you are
the only one sharing it, then only your friends are going to see it.
You can even set up a sharing schedule to make sure that
someone is sharing it every day, that everyone is doing their part,
and that your post is always at the top of timeline where everyone
can see it. Lastly, and probably the most nifty of the tricks, is to
tag friends in the post. You can tag friends based off your post
content such as tagging your family members when you say, “I’m
excited that my family is coming to this fun evening of Barbershop.
Don’t miss out.” or you can tag friends at will just to tag someone.
This is probably something you don’t even think about it, but it will
definitely help reach more people in the long run. For those of you
that don’t know, when you tag a friend in a post, that post will
actually show on that friend’s wall with a tag that says, “so and so
was tagged in a post,” and all of their friends will be able to see
the post and interact with it. So, with one share, you could reach
thousands of people and think about the thousands more that will
see it if your fellow barbershoppers tag their friends as well.
Again, it is something very small, but it can have a great impact.

Treasurer Jeff Brier presented the Treasurer’s report for
Paid Promotion
March. The Treasurer’s Reports was accepted as presented. One final point of Facebook events is that you can do paid
OFFICER and COMMITTEE REPORTS
No reports
OLD BUSINESS
No Old Business
NEW BUSINESS
No New Business
ANNOUNCEMENTS/GOOD OF THE ORDER
No Announcements
NEXT MEETING/ADJOURNMENT
The regular meeting for the month of April is scheduled to
convene at 6:30 PM on April 19, 2016 in the Board Room of
Harmony Hall. With no further business to come before the
Board of Directors, President Wright declared adjournment
at 7 PM.

promotion, and it is all in line with your budget. I, personally, have
very little experience using this, but I will share with you what I
know about it. With paid promotion, you can spend anywhere
from $1 to $100 to promote your event, but in the end, the more
you pay, the greater the results. The way Facebook sets this up is
they have you choose who you are trying to reach, how much you
have to spend, how many days you want it to run, etc. It is more
or less like purchasing a TV or radio spot that is set to reach a
certain demographic, and what you are trying to market will greatly
influence these decisions. For a show, it really shouldn’t matter,
so, you would market to both males and females in all age groups,
but for a Youth Guest Night, you would only want to market to
males in the 16-24 age group. So, you are guaranteed to reach
the audience you need with paid promotion, and it works with any
and all budgets. However, the costs can add up quickly, and like
anything else, to market it correctly with paid promotion, you will
probably need to throw a few hundred dollars at it to really see the
results. So, if you have a tight marketing budget, this may not be
the option for you.
As you can see, there is a lot more to marketing an event on
Facebook than what you would think. Whether you do the free
options or the paid options, you simply just need to do it because
a lot of people these days are on Facebook (about 156 million in
the US), and everyone has to do it. None of this works if there are
only one or two people doing it so make sure everyone is doing
their part, and like I said in the beginning, I don’t know everything
there is to know about Facebook and this isn’t an all-inclusive list.
So, if you use any of these tips or tricks to market your next event
or if you have some tips or tricks of your own that we missed,
please let us know, and we will run them in our next issue.
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Tag of the Month

Print off two copies of
this newsletter to
share—one with your
family and one with
someone you are
bringing to a chapter
meeting. Let them
know they belong here!

www.harmonyfoundation.org
Secure the future of Barbershop harmony
through your generous gifts to the
Harmony Foundation. Provide additional
support to your chapter and district with
the Donor’s Choice option.

4/10 Nick Heller
4/23 Bill Schad

The 25th of each month
Visit us online at:
www.bowchorus.com
The Terre Haute Chapter and the
Banks of the Wabash Chorus
meet every Thursday at 7:00 PM.
Meetings and rehearsals are held
at Harmony Hall. All guests are
welcome. All men are welcome to
sing with us. For more information,
call (812)-232-4926.
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