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Hundreds Flock to Festivities

Several hundred people experi-
enced a “sample” of The Meadows
lifestyle recently during the tremen-
dously successful grand opening of
our second phase of homes.

Music and dancing, food and fun,
paddleboating and swimming — cur-
rent residents, soon-to-be residents
and potential home buyers enjoyed
an exciting and friendly weekend-long
life-style preview in celebration of
the sales start of our second section
of homes.

Prior to the formal opening, a pre-
sales program for our 112-residence
second stage had already put us at the
half-sold mark. People who'd ex-
pressed that early interest in living here
were particularly excited about the
community spirit they could see de-
veloping during our weekend fes-
tivities, according to newly appointed
sales director, Jack Cook.

The Meadows is setting precedents
for new trends in the housing industry
in South Florida. Noted Jack, “The en-
tire professional real estate commu-
nity is aware of The Meadows
phenomenal success — the $10 mil-
lion sellout of our first phase and a
million-dollar-sales weekend early this
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ed entrance, typical of the tropical foliage throughout the
community, welcomes residents home.
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Meadowlake Club facilities were given a work-out during phase two’s grand

opening party.

year when 23 homes were sold in two
days. People of South Florida today are
looking at the total value for theirhous-
ing dollars.

“They not only want a well-designed
and well-built home at an economical
price — they want a fine community,
too.”

Jack and our entire sales staff know
from their contact with customers that
among the major reasons for our
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strong public acceptance are the value
of our total lifestyle package and the
scarcity of affordably priced homes in
any setting in South Florida. We're
finding that a growing number of our
homebuyers are resulting from the re-
ferrals of earlier buyers who found
here what they want and need.

As our community grows in new
buyers, it’s also growing in a more ob-
vious way. Construction of our first
phase is scheduled for a December
completion and development work al-
ready is underway for our second
phase. The landscaping and design of
our entry boulevard is bringing many
compliments from residents and
buyers and our clubhouse furnishing
is only a few details away from being
complete.

Once again, Radice Realty and
Construction Co. is proving itself a
leader among South Florida builders
and developers. And, in fact, says
Jack, it is often that excellent reputa-
tion of Radice that is a major factor in
many home purchasers’ decisions to
buy here.

{continued on page 4)
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Movingin:

Residents’ Needs Met in Quality Community

Vice President of Marketing Robert
West.

Model Features
Spacious Design

Our newest Timberleaf model —
created for phase two — is a two-
bedroom, two-bath home designed
with additional space in both the bed-
rooms, as well as an optional wet bar.

Features include an impressive split
bedroom layout, walk-in closets and
a well-defined dressing area in the
master suite.

An optional screened porch or
Florida room is available that will give
the 1,465-square foot home a total of
1,795 square feet.

Along with the latest Timberleaf ver-
sion, a blend of five single-family mo-
dels are included in phase two.

All two- and three-bedroom homes
feature California-style architecture
and incorporate extensive wood
treatments, stucco exterior walls and
an array of luxury features. They are
characterized by distinctly different
interiors, along with nine elevations.

In addition, the homes are designed
with a variety of energy-saving fea-
tures designed to reduce heating and
cooling costs.

A higher 5-12 roof pitch creates
more space for hot air absorption as it
rises upward and results in more effi-
cient use of air conditioning. Other
energy cost saving benefits include
rooftop turbine ventilators and cross-
ventilation via screen vents around the
roof soffit, foil-backed drywall adja-
cent to all concrete block, extra insu-
lation in the wall between garage
and living areas and two-foot roof
overhangs.

Welcome to The Meadows!

Newly arrived residents will be happy to learn that a friendly, small town at-
mosphere is a basic characteristic of The Meadows community — where we
have many people just like yourselves who are looking forward to making new
friends.

In fact many people are moving in because of this friendly atmosphere, and
homes are going much faster than anticipated.

If your friends are interested in becoming a part of our community, please
contact the sales office immediately to assure their chances of buying a home.

Al Rancati, our clubhouse manager, is anxious to meet you and has planned
an exciting schedule of events in the clubhouse and at the adjoining swimming
pool/barbecue area.

Our Homeowners Association will take care of your lawn maintenance and
your home’s exterior painting needs. As a Meadows resident, you've said
goodby to endless exterior home painting and grounds upkeep for just a low
monthly maintenance fee.

Your new home is constructed under the Home Owners Warranty program
guaranteeing a 10-year, nationally insured protection of your investment.

Not only did we have to meet strict standards to qualify as a builder under the
HOW program, but each home has a one-year warranty against defects in
workmanship and materials; a two-year warranty against certain limited defects
in plumbing, heating, cooling and electrical system and a two-year warranty
against major structural defects.

If any problems ever develop, please tell us immediately so that we can give
your needs the top priority that they deserve. In doing so, we will be preserving
the reputation that Radice Realty and Construction Co. has developed over the
past 50 years with their luxury oceanfront condominiums and now with your
new single-family community.

So, just remember — we're here to serve you. All you have to do is sit back,
relax, enjoy your new Meadows lifestyle— and leave the rest to us.

Sincerely,
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An extremely popular model, the two-bedroom, two-bath Oakwood, features a
cathedral ceiling, an entry foyer and a spacious eat-in kitchen.




Club, Recreational Facilities
Offer Exciting Lifestyle

Whatever your favorite pastime or
forte may be—you’re certain to find it
here!

In fact, whether you are an avid
tennis player or “king of the bocci
courts,” we have plenty of fun-filled
activities and recreational facilities
planned for you in The Meadows Lake
Club.

Our newly appointed club man-
ager, Alfred C. “Al” Rancati, has
headed a number of highly successful
clubs and is using his skills to plan a
monthly social calendar guaranteed to
fill your leisure time as well as create
new friendships.

“In addition, as manager of the
Homeowners Association, I'll be di-
recting the upkeep of the recreational
center, lawn care and painting of
home exteriors,” says Al “My respon-
sibilities will also include the security
service that will patrol throughout the
community.” ’

His wife, Pat, teaches gifted chil-
dren in Tamarac, has written a book
on macrame and will be teaching
some of the arts and crafts classes.

“In the very near future, we'll also
have card nights and dances (both in-
structional and social) along with an
assortment of other educational and
social activities,” said Al.

An architectural structure of wood,
natural stone and glass, The Meadows
Lake Club features an auditorium with
fireplace, dance floor, performing arts
stage and fully equipped kitchen.

Other facilities include saunas and
{continued on page 4)

of time on two nearby golf courses,
while his wife, Toby, is considering
volunteer work at North Broward
Hospital, only minutes away.

“We enjoy meeting and helping
people and always seem to be on the
go,” adds Toby, who has been active in
Boy Scouts of America for 18 years
and recently retired as a division
supervisor at BSA national head-
quarters.

By the way — for those who follow
football religiously and were begin-
ning to wonder if there is a connection
— you're right!

The Joe Theismanns are the proud
parents of Washington Redskin quar-
terback — Joe Theismann.

Says Joe, “We attend as many
games as possible — usually five or six
during the football season. Naturally,
when we can’t make it, you'll find
us at home watching the game on
television!”







