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Abstract- Lately, the factors of apprehension in between
Internet Company in addition to lengthy variety relational
communication have in fact ended up being continuously
dimmed. Various on the internet firm areas sustain the area of
social login where customers can join the locations utilizing
their casual network identifications, for instance, their Twitter
or facebook accounts. Clients can in addition post their since
late acquired points on mini blog sites with companies with
the net organization factor web pages. In this paper we
recommend a distinct response for cross-site website
incredible start factor reference, which implies to advise
factors from electronic solution locations to customers at
relational link goals in "cold start” problems, a trouble which
has actually simply periodically been looked into presently.
An important examination is the strategies wherein to make
use of information eliminated from relational link purposes for
cross-site trendy start factor proposal. We recommend to
utilize the linked customers transversely over prolonged range
laid-back interaction goals as well as on-line firm areas
(customers that have particular to particular interaction
accounts along with have actually made purchases on
electronic company places) as a framework to represent's
relational web link features to an additional component
depiction for factor suggestion. Particularly, we recommend
soaking up both customers’ and also factors' field
representations (called customer embeddings as well as
additionally point embeddings, entirely) from information
built up from on the internet company locations making use of
alternating neural frameworks as well as afterwards make use
of a customized tendency boosting trees approach to modify
customers' lengthy selection relational record associates right
into customer embeddings. We currently establish an element
based matrix factorization technique which can take advantage
of the learnt customer embeddings for impressive start factor
referral. Initial results on a significant dataset operated from
the very best Chinese micro blogging firm SINA WEIBO and
also the very best Chinese B2C internet company websites
JINGDONG have actually presented the ampleness of our
suggested structure.
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1. INTRODUCTION

Beginning late, the factors of apprehension in between on the
web solution and also lengthy selection laid-back
communication have actually ended up being reasonably
stalked. Digital solution places, as an instance, ebay.com
include an important range of the high qualities of relational
companies, consisting of secure affirmations as well as
cooperations in between its buyers and also suppliers. Some
on-line solution locations in like fashion maintain the device
of social login, which gears up new clients to sign in with
their existing login info from prolonged variety easygoing
interaction business, for instance, Facebook, Twitter or
Google+. Both Twitter and also facebook have in fact
presented another component a year back that gear up clients
to purchase points especially from their areas by clicking a
"obtain" capture to get points in adverts or distinct messages.
In China, the net business organization ALIBABA has in fact
made an important passion for SINA WEIBO1 where
ALIBABA factor adverts can be specifically handed down to
SINA WEIBO customers. With the new instance of passing
on electronic business approaches on extensive selection
relational interaction locations, it is conventional to make use
of absorbing eliminated from specific to certain
communication objectives for the modification of factor
recommender systems. In this paper, we ponder an interesting
worry of recommending points from digital company areas to
consumers at specific to private communication purposes that
do not have really narrated acquisition records, i.e., in
"fashionable beginning" problems. We called this concern
cross-site cold start factor pointer. Yet internet factor
proposition has actually been typically examined prior to [1],
[2], [3], a great deal of examinations simply concentrate on
developing techniques inside details digital company locations
as well as basically utilize customers' authentic occupation
records. To one of the most efficient of our expertise, cross-
site nippy start point referral has actually been simply
sometimes examined currently.
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In our concern developing listed below, merely the consumers'
details to details paper info is readily available as well as
likewise it is a trying endeavor to transform the lengthy array
relational document details right into still client features which
can be probably used for factor proposition. To resolve this
evaluation, we suggest utilizing the connected customers
throughout over prolonged range laid-back interaction
objectives and also online firm areas (customers that have
relational link accounts and also have actually made
acquisitions on electronic company locations) as a structure to
layout's private to particular interaction features to still
features for factor recommendation. Specifically, we
recommend soaking up both customers' as well as points'
element representations (called customer embeddings along
with  point embeddings, individually) from details
accumulated from digital firm puts utilizing alternate neural
frameworks as well as additionally later on use a customized
slope boosting trees system to change customers' lengthy
variety easygoing interaction functions right into customer
embeddings. We already produce a feature based set up
factorization strategy which can make use of the discovered
customer embeddings for great start point proposition. We
established our dataset from the best Chinese micro blogging
business SINA WEIBO2 along with the best Chinese B2C
online company website JINGDONGS3, consisting of a total
amount of 20,638 connected customers. The examination
results on the dataset have really disclosed the opportunity and
also the stability of our recommended framework.

Il. RELATED WORK
Our job continues to be in a basic sensation concerning 3 lines
of research: Recommender systems. Starting late, the system
factorization strategy [12] has really wound up being much
study passions. With the broadening amount of Web
information, various evaluations base upon integrating
companion details right into the grid factorization technique. 2
standard frameworks of such assessments are the SVD Feature
[8] along with Factorization Equipment [9] there has actually
in enhancement been a remarkable accumulation of research
study work concentrating specifically on the crisp starts
proposition concern. Seroussi et al. [7] recommended making
use of the information from customers' open accounts as well
as topics divided from client established material right into a
matrix factorization show for brand-new consumers' assessing
dream. Zhang ET alia advise a semi-directed creating
uncovering quote. Schein [26] suggested a technique by
registering with compound as well as network information
under a solitary probabilistic framework. Lin et al. [10]
watched on the remarkable start concern for App idea by
utilizing the social details from Twitter. Trevisiol et al. Zhou
et alia attempted different factors with inspiring new customer
propensities utilizing choice trees by considering consumers'
comments regularly through a shock event treatment.
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Moshfeghi et alia recommended a method for signing up with
material attributes, as an instance, semantic in addition to
really feeling details with analyses information for the tip
undertaking. Bao et al. [12] revealed a result based dispersal
show thinking about customer impact no matter worth for
planning alerts. Liu et al. acknowledged chauffeur customers
whose instant blends of preferences can unwant different
customers. Amongst the important frameworks for cross-zone
referral is Transfer Knowing as well as the consideration is to
absorb transferable details from the source area, and also far
better use it in an objective area. Singh [7] suggested total
system factorization to examine the connections of countless
substances by factorizing a number of structures in the
meanwhile while sharing criteria in the rest without relocating
room. Li [2] tried to trade customer factor ranking methods
from an assistant system in an added area to the target area via
Codebooks. Hu along with Zhao lengthened occupation
understanding simply exactly how to triadic factorization
along with vibrant discovering for cross-territory proposition,
independently. We take after the very early organization
mining considers on details to exclusive interaction locations.
Hollerit et al. [6] disclosed the leading handle service demand
identifying proof in Twitter. Zhao et al. [5] at first suggested
to program factors from on the internet enterprise to micro
blogging customers. Our task is furthermore concerning think
about on personalized client profiling [4] as well as likewise
cross-site association creating. Our task depends upon these
examinations, particularly in the domain of cross-space along
with nippy start proposition. Regardless of the fashion in
which sharing a number of resemblances, we are taking care
of an undisputable endeavor of abnormally sensible respect,
nippy start factor tip to micro blogging customers. To one of
the most reliable of our understanding, it has actually not been
checked out on a philanthropic valuable occasion in advance.
One of the most significant assessments are from by
companion clients throughout over ebay.com as well as
likewise Facebook. Regardless of, they simply concentrate on
brand-or characterization degree purchase propensity in point
of view of a prepared classifier, which cannot be clearly
pertaining to our cross-site excellent start factor suggestion
task. Besides, their features just incorporate sex, age and also
Face publication suches as, rather than a broad variety of
features took a look at in our approach. Completely, they do
rule out just how to trade heterogeneous info from internet
based life locations right into a form that is established for
usage on the on the internet solution side, which is the very
best strategy to take care of the cross-site crisp beginning
recommendation concern.

1l. PROPOSED METHODOLOGY
The farthest element in between Web Company as well as
additionally relational collaboration has in fact ended up being
watched. Internet solution locations, as an instance, Bay have
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a significant variety of the premiums of easygoing networks,
including real-time updates and also interaction amongst
buyers and also suppliers. Some on the net business locations
additionally strengthen the strategy of social login, which
encourages brand-new clients to check in with their present
login information from easygoing document. None of the on-
line business frameworks have really realized taking
advantage of micro blogging as well as additionally various
other measurement details for the amazing start problem
where a customer to electronic company website is supplied a
proposition of things. We are focused on the inconspicuous
elements of the micro blogs, measurement details, location
information, and so forth to deal with the vital point’s
recommendation. In this paper, we settle the trouble of
supporting points to customers that do not have any type of
procurement documents, i.e., in "cool start" troubles. We
called it nippy begin factor recommender.

Known
Accounts
Dynamic Keyword Fix I\rymud Known Account Org Keyuser
Crawler Crawler Crawler Crawler

Fig.1: System Architecture

The above fig 1 provides that signing up with the socio along
with on-line company. This structure provides the a lot more
exactness for separating the both renovation. In this structure
client can customer both internet site precise very same areas.
On the off opportunity that any type of sort of customer can
obtain the anything from net business website web page. All
the same, customer utilize that factor in addition to he allow to
supply the summary of things, equivalent to specifically just
how it is, the training course where task esteem etc so he can
send research study of the crucial points. Right when
consumer sends out that testimony then that message is
revived on social to recommendation close friends. Taking
into consideration the heterogeneous sort of the information in
the social association short articles, information got rid of
from even more small array online journals cannot be made
use of straight to aim recommendation on web midtown [7]
[8] [9] Consequently, one substantial examination is to alter
clients' scaled down range blogging information right into
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another substantial delineation, which can be utilized
generally even more wisely to direct guideline. This cycle on
the advantage cleans up the normal cycle we will certainly
take after for suggesting indicate the customer. Particularly,
when client check-in all of a sudden to the net solution
website web page after that his/her on the internet life
information is utilized like articles, age, sex-related
conversation, location, calling, and also whatnot to suggest
point in cool start. Later on after the buys this info can be
shown on their internet organizing accounts which can draw
in even more customers from his/her pal circle. This
background of getting canned, later, is taken advantage of
referring to the micro blogs to advise simply extra smartly.

Gain greater insight into
production centers and unifying
quality across an enterprise

Achieve targeted
customer service
levels while minimizing
supply chain total cost

Predict asset failure or Replenishment
quality issues and and Inventory
avoid costly downtime Optimization

Operational
Models

B Achieve lowest cost
network to meet projected
demand patterns

Get actionable insights A

into the changing demands,
preferences and behaviors §
of consumers

Fig.2: flow cycle for product recommendation to the customer

EXTRACTING AND REPRESENTING
MICROBLOGGING ATTRIBUTES: Our activity for
micro blogging feature finding out includes 3 stages: Prepare
a recap of potentially matching micro blogging features as
well as additionally make the micro blogging characteristic
vector au for each connected customer u 2UL; Create
relocated consist of depictions fvugu2U utilizing the info from
each one of the consumers U on the digital company web page
via substantial recognizing; Learn the mapping limitation,
f(au)- > vu, which transforms the micro blogging high quality
information automobile the spread consist of representations
vu in the 2nd action. It utilizes the component depiction
develops of all the connected customers u EUR UL as
preparing on your own details.

MICROBLOGGING FEATURE SELECTION AND
ATTRIBUTES: Right below, we think about simply exactly
how to remove abundant client details from micro blogs to
create au for a micro blogging client. We think of 3 affairs of
top qualities. A dimension account (regularly minimized as "a
measurement™) of a customer, as an example, sex, age as well
as preparing can be made use of by on-line firm organizations
to give far better customized companies. We get rid of
consumers' dimension top quality from their open accounts on
SINA WEIBO. Measurement characteristics have actually
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been launched an understanding of being typical in marketing,
especially craze appropriation for consumers. Following our
previous exam, we identify 6 considerable measurement
characteristics: sex, age, marriage standing, suggestions,
calling as well as likewise interests.

NETWORK ATTRIBUTES: In the on the internet
electronic life area, generally saw that customers connected
with each other (e.g., using after associations) are most likely
misting likely to have close interest rate. Everything
considered we can examine out remainder still customer
bundles by the consumers' sticking to versions holding up
against that customers in a comparable occasion share
equivalent buy propensities. Stay of tools celebration
tendency. Taking into consideration that it is infeasible to take
into consideration all customers on WEIBO along with just
keeping one of the most efficient consumers with among one
of the most connoisseurs would certainly possibly lose out on
spellbinding information, we recommend making use of
subject variations to learn remainder without moving
celebrations of sticking to session. We see an adhering to
consumer as a token and also total up to the whole after
previously customer as an only account. Because of this, we
can eliminate sluggish client lots having actually liked one
interest rate (called "adhering to subjects"), and also we
resolve every client as a propensity spreading over these
remain of equipment events.

Table.1: Categorization of Microblogging Features

| Categories || Features |
Demographic Gender (2), Age (6), Marital status (10),
Attributes Education (7), Career (9), Interests (6)
Text Topic distributions (30),
Attributes Word embeddings (0)

| Network Attributes || Latent group preference (50) |
Temporal Daily activity distribution (24),
Attributes Weekly activity distribution (7)

TEMPERAL ATTRIBUTES: Common growth defines
remain in like fashion taken into consideration considered that
they mirror the living tendencies in addition to lifestyle of the
micro blogging clients rather. Whatever considered, there
might exist web links in between are temporal jobs variations
in addition to customers' acquisition propensities. Typical task
motions. We consider 2 sort of brief lived development
spreading’s, especially consistently task motions as well as
week after week task spreads. The regularly job transportation
of a client is depicted by a dispersing of 24 degrees, as well as
additionally the Ith level shows the normal level of tweets
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shared inside the ith human resources of multi day by the
consumer; moderately in-depth innovation dispersal of a client
is portrayed by a blood circulation of 7 degrees, in addition to
the ith level reveals the typical degree of tweets appropriated
inside the ith day of 7 days by the customer. We settle a
considerable variety of features in above table.

V. EXPERIMENTAL EVALUATION

DISTRIBUTED  REPRESENTATION LEARNING
WITH RECURRENT NEUTRAL NETWORKS: We take
advantage of lately recommended approaches in finding out
word embeddings making use of reoccurring neutral networks
to find out individual embeddings or dispersed depiction of
person. We initially look at exactly how to discover thing
embeddings as well as additionally in the later element words
embeddings. There are 2 simple persisting neutral designs to
educate item embeddings, the Constant Bag-Of-Words
variation (CBOW) and also the Skip gram variation [1] the
significant distinction in between these 2 styles remains in the
directions of forecast: CBOW anticipates the present item
making use of the surrounding context, while Skip-gram
anticipates the context with the existing item. In our
assessments, the context is defined as a house window of
dimension 4 surrounding a target thing which has 2 things
bought prior to as well as 2 after. With product embeddings, if
we can learn individual embeddings in similar methods,
afterwards we can discover the appropriate representations of
a specific and also items for thing tip. The purchase history of
a client looks like a "sentence" having of a collection of
product IDs as word icons. An individual ID is placed at the
start of each sentence, and also both consumer IDs as well as
likewise item IDs are dealt with as word signs aware
procedure. Throughout training, for each and every and also
every sentence, the moving context residence window will
definitely constantly consist of the initial word (i.e., consumer
ID) in the sentence. This way, a private ID is generally
frequently gotten in touch with a collection of her purchase
documents.
BENEFITS: Gain customer details like what they are, what
they such as, and so on which can transform our company.
Increase brand name recognition i.e. targets even more people
to our ecommerce. Run client targeted ads with real time
results. Generate useful leads i.e. modification ad target
market to a customer. Boost web website internet website
traffic along with search setting. Find out information relating
to exactly how rival is executing in addition to modify
ourselves according to that. Share product much faster in
addition to simpler.
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Fig.3: Two architectures to learn both product and user
embeddings

In the above diagram u denote a user ID. The major difference
between para2vec and word2vec lies in the incorporation of
user ID as additional context.

V. FUNCTIONAL MATRIX FACTORISATION
Construction of the Evaluation Set: The evaluation
established divides individual’s right into training collection
as well as likewise examination collection. For the training
collection, we example undesirable items with a percentage of
1:1 for each and every as well as every consumer, i.e., we
have the very same variety of negative as well as likewise
favorable items. For the evaluation collection, we arbitrarily
example adverse items with a proportion of 1:50 for every as
well as every client, i.e., each favorable thing would definitely
require 50 damaging things. All undesirable items are
experienced from the very same product category as the
equivalent beneficial one. For instance, for "apple iphone 6",
we can example "Samsung Galaxy S5" from the "Mobile
Phones" category as a negative product. Offered a consumer,
we can generate a list of possibility products consisting of
both favorable as well as likewise negative items. Generally, a
consumer has concerning 52 favorable things along with
2,600 negative items in our speculative dataset, which is
definitely a laborious. Similar to the assessment situation in
Information Access, we wish to look into the efficiency that a
system prices positive things over undesirable things.
Currently we consider developing the meeting procedure for
cold-start collective filtering system. Presume that a brand-
new client register at the reference system along with
definitely nothing is learnt more about her. To record the
options of the individual, the system launches numerous
meeting concerns to quiz the comments from the customer.
Based upon the comments, the system constructs a represent
the individual in addition to deals ideas as essential. In the
regular matrix factorization variation explained in Area 3.1,
the private account user interface is approximated by
enhancing the £2 loss on the history ratings rij. This variation
does not right place on cold-start configurations due to the fact
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that no rating is observed for the new person prior to the
conference procedure. To build client accounts adaptively
according to the person's reactions throughout the meeting
procedure, we recommend to parameterize the specific
account ui as if the account ui is linked to client i's comments
in the sort of a feature, for that reason the name practical
matrix factorization (FMF). Bonus specifically, assumes there
are P possible conference inquiries. We presume that a
response to a concern takes worth in the restricted collection,
representing "Dislike", "Like" as well as additionally
"Unknown", especially. Furthermore, enable ai represent the P
dimensional vector standing for the reactions of customer i to
the P concerns. In addition to we link the account to the
reactions by assuming ui = T( ai), where T is a feature that
maps the responses ai to the private account ui Rk. To make
recommendations for customer i, we merely utilize rij = VT j
T( ai). Our objective is to find out both T as well as vj from
the observed positions K. To this end, replacing ui = T (ai)
right into the low rank matrix factorization layout, we have
the sticking to optimization issue:
TV JI;III'H:I.I!I.I z (re; I'_:I'I'lﬂr.:':ll'\ t «"|||"||'I- (1)
ik i\j e

Where V = (v1, ..., vM) is the matrix of all point accounts, H
is the area where the feature T(a) is chosen along with the 2nd
term is the regularization term. A number of problems call for
to be managed in order to build the conference treatment by
the above practical matrix factorization. Initially, the range of
all feasible conference questions can be rather significant (e.g.
roughly countless points in movie pointer); yet an individual
is simply patient sufficient to respond to a number of meeting
concerns. Second, the meeting procedure should certainly be
flexible to individual's responses, to place it just; a follow-up
issue need to be selected based upon the person's actions to
the previous concerns. Consequently, the alternative
procedure need to be dependable to produce meeting problems
in genuine time after the function T (a) is constructed.
Furthermore, since we allow a consumer to pick "Unidentified
"to the meeting issues, we call for to deal with such losing out
on worth additionally. Adhering to previous jobs of [8], we
use a ternary selection tree to stand for T (2). Especially, each
node of the selection tree represents a meeting query as well
as likewise has 3 kid nodes. When the customer reacts to the
conference questions, the client is routed to among its 3 young
person nodes according to her solution. As a result, each
individual adheres to a program from the beginning node to a
fallen leave node throughout the meeting procedure. An
individual account is approximated at each fallen leave node
based upon the consumers' responses, i.e., T (a). The variety
of conference inquiries supplied to any kind of type of person
is bounded by the deepness of the selection tree, typically a
handful developed by the system. Furthermore, non-responses
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to a query can be handled promptly in the selection tree with
the introductory of an "Unidentified" branch.

VI. CONCLUSION

In this paper, we have actually looked into a special trouble,
cross-site cold-start item idea, i.e., recommending items from
ecommerce websites to micro blogging people without
historical acquisition documents. Our main point is that on the
buying websites, people in addition to items can be stood for
in the very same hidden feature area by means of function
understanding with the persisting semantic networks. Utilizing
a collection of connected clients throughout both buying
internet sites in addition to social networking websites as a
bridge, we can discover function mapping works using a
changed incline enhancing trees technique, which maps
consumers' top qualities got rid of from social networking
websites onto feature depictions obtained from shopping
websites. The mapped private functions can be effectively
consisted of right into a feature-based matrix factorization
approach for cool start item pointer. We have actually created
a big dataset from WEIBO along with JINGDONG. The
outcomes reveal that our advised structure is certainly reliable
in taking care of the cross-site cold-start thing tip difficulty.
Our business thinks that our research study will definitely
have comprehensive influence on both research as well as
likewise market locations. Presently, simply simple neutral
network style has really been used for private in addition to
thing embeddings figuring out. In the future, progressed deep
knowing variations such as Convolution Neural Networks13
can be uncovered for characteristic discovering. We will
certainly furthermore consider boosting the existing feature
mapping method via concepts in moving discovering.

ISSN: 2393-9028 (PRINT) | ISSN: 2348-2281 (ONLINE)

VII. REFERENCES

[1]. T. Mikolov, I. Sutskever, K. Chen, G. S. Corrado, as well as J.
Dean, "Distributed depictions of words and also expressions as
well as their compositionality,”" in NIPS, 2013.

[2]. Q. V. Le and also T. Mikolov, "Distributed depictions of
sentences as well as records,” CoRR, vol. abs/1405.4053, 2014.

[3]. J. Lin, K. Sugiyama, M. Kan, as well as T. Chua, "Addressing
coldstart in application suggestion: hidden individual versions
created from twitter fans," in SIGIR, 2013.

[4]. T. Mikolov, K. Chen, G. Corrado, and also J. Dean, "Efficient
evaluation of word depictions in vector area,” CoRR, vol.
abs/1301.3781, 2013.

[5]. Y. Koren, R. Bell, and also C. Volinsky, "Matrix factorization
methods for recommender systems," Computer, vol. 42, no. 8,
pp. 30-- 37, Aug. 2009.

[6]. J. H. Friedman, "Greedy feature estimation: A slope improving
equipment,” Annals of Statistics, vol. 29, pp. 1189-- 1232, 2000.

[7]. L. Breiman, J. Friedman, R. Olshen, as well as C. Stone,
Classification and also Regression Trees. Monterey, CA:
Wadsworth as well as Brooks, 1984.

[8]. L. Breiman, "Random woodlands," Mach. Learn., vol. 45, no. 1,
Oct. 2001.

[9]. K. Zhou, S. Yang, as well as H. Zha, "Functional matrix
factorizations for cold-start suggestion," in SIGIR, 2011. [17] T.
Chen, H. Li, Q. Yang, as well as Y. Yu, "General useful matrix
factorization making use of slope enhancing," in ICML, 2013.

[10].Y. Zhang, G. Lai, M. Zhang, Y. Zhang, Y. Liu, as well as S.
Ma, "Explicit aspect versions for explainable referral based
upon phrase-level view evaluation," in SIGIR, 2014.

[11].M. Zhang, J. Tang, X. Zhang, and also X. Xue, "Addressing
cool beginning in recommender systems: a semi-supervised co-
training formula," in SIGIR, 2014.

[12].A. 1. Schein, A. Popescul, L. H. Ungar, as well as D. M.
Pennock, "Methods as well as metrics for cold-start
suggestions,"” in SIGIR, 2002.

[13].Y. Moshfeghi, B. Piwowarski, and also J. M. Jose, "Handling
information sparsity in collective filtering system utilizing
feeling and also semantic based functions,” in SIGIR, 2011.

[14].H. Bao as well as E. Y. Chang, "Adheat: an influence-based
diffusion design for circulating tips to match advertisements,” in
WWW, 2010, pp. 71-- 80.

INTERNATIONAL JOURNAL OF RESEARCH IN ELECTRONICS AND COMPUTER ENGINEERING

A UNIT OF I20R

254 | Page



