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BUSI 406 Principles of Marketing

Sections 001, 002, 003
SPRING 2020 Course Schedule V 2.0
	Date
	Class Topic
	Assignments 
(To be completed prior to class)

	Wednesday, January 8
	Class Introduction & What is Marketing?
	Obtain “Essentials of Marketing” Textbook & Carefully Read Syllabus

	Monday, January 13
	Marketing’s Value to Consumers, Firms, and Society
	Chapter 1

	Wednesday, January 15
	Marketing Strategy Planning
	Chapter 2

	Monday, January 20 is MLK Jr. Holiday – NO CLASS

	Wednesday, January 22
	Evaluating Opportunities in the Changing Market Environment
	Chapter 3



	Monday, January 27
	Focusing Marketing Strategy with Segmentation and Positioning
	Chapter 4



	Wednesday, January 29
	Final Consumers and Their Buying Behavior
	Chapter 5

TEAM ASSIGNMENT: 

Lake Pukati Lodge Case 

(pg. 615) 2 page Write-up

	Monday, February 3
Mkt Res Study 1 Week
	Business and Organizational Customers and Their Buying Behavior
	Chapter 6

	Wednesday, February 5
	Guest Speakers from The Link Group

Presenting Improving Decisions with Marketing Information
	Chapter 7. Please go to www.tlg.com  to learn more about the company & its research services.



	Monday, February 10
	Review for Midterm Exam
	Prepare Questions to Ask in Class

Midterm Exam will cover Ch. 1 – 7

	Wednesday, February 12
	Midterm Exam
	

	Monday, February 17
	TBD*
	

	Wednesday, February 19
	Elements of Product Planning for Goods and Services
	Chapter 8



	Monday, February 24
	Product Management and New Product Development
	Chapter 9



	Wednesday, February 26
	Guest Speaker (Dave Alpern, President of Joe Gibbs Racing) on B2B Sports Marketing, Brand Sponsorships, Relationships, and NASCAR
	Please visit www.joegibbsracing.com to learn more about the company and its corporate/brand partners. 



	Monday, March 2
Mkt Res Study 2 Week
	Place and Development of Channel Systems
	Chapter 10

	Wednesday, March 4
	Distribution Customer Service and Logistics
	Chapter 11



	
	March 6-15 Spring Break – NO CLASS
March 16-22 Extended Spring Break
	

	Monday, March 23
	Introduction to the new class format


	

	Wednesday, March 25
	Retailers, Wholesalers, and Their Strategy Planning
	Chapter 12

	Monday, March 30
	Promotion – Introduction to Integrated Marketing Communications 
	Chapter 13

	Wednesday, April 1
	Personal Selling and Customer Service (Videos by Dave Roberts)
	Chapter 14

TEAM ASSIGNMENT: 

Running On Case

(pgs. 619-620) 2 page Write-up

	Monday, April 6
	Advertising and Sales Promotion 
	Chapter 15 


	Wednesday, April 8
	Publicity: Promotion Using Earned Media, Owned Media, and Social Media
	Chapter 16


	Monday, April 13
	Pricing Objectives and Policies 
	Chapter 17 


	Wednesday, April 15
	Price Setting in the Business World

“Marketing Math” Class Exercise
	Chapter 18

TEAM ASSIGNMENT:

Wise Water, Inc. Case 

(pgs. 625-627) 2 page Write-up


	Monday, April 20
	Ethical Marketing in a Consumer-Oriented World: Appraisal and Challenges
	Chapter 19


	Wednesday, April 22
	Class Wrap-Up, and Final Exam Review
	Prepare Questions to Ask in Class

Final Exam will cover Ch. 8 – 19

	FINAL EXAM

McColl 3500 ALL SECTIONS

Section 001 (9:30am) Monday, May 4, 8-11 am
Section 002 (11:00am) Tuesday, May 5, 12-3 pm
Section 003 (12:30pm) Tuesday, April 28, 12-3 pm


* TBD (To be decided)…Your instructor will inform you of the plans for this day as this date approaches. If there is bad weather, we fall behind with material, or anything else happens that is unplanned, your instructor may choose to allocate this day to catch up and/or get back on schedule. It may be used to accommodate an additional guest speaker or it may be scheduled as a Team Work Day.  
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