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What we do for you

We provide consulting, education, and resources for technologsed
startups seeking to turn their ideas into innovative and marketable

products.
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Lifespan of a software company .
he Silicon Valley Model ot =%

Entrepreneurs

Your
Your Liabilities
Assets
Financial
An idea A prototype Proof of concept Some IP _
Opportunity cost
A few individuals Key personnel A few managers A team
Competition
A little cash Some more cash Outside investment —~  Limited finances

Time bomb (RAT)
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Lifespan of a software company ...
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Entrepreneurs
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Economically speakin. ..
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The Silicon Valley Model

Startup success and failure rates
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