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Please let us know of additional concerns
you have that are not listed above

Answered: 19 Skipped: 11

Answer Choices v Responses
Resident Concern #1 Responses 100.00%
Resident Concern #2 Responses 73.68%
Resident Concern #3 Responses 31.58%
Resident Concern #4 Responses 26.32%
Resident Concern #5 Responses 21.05%
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