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Abstract- Nowadays, using social media is more routine and 

necessary because it involves liveliness and personal 

communication, cooperation within the company and the 
business that relies on every type of communication 

technology. The reasons for using this technology are 

different from the user's intentions. For businesses in 

particular, the budget needs to deliver a product message to 

customers. Now the budget is very bad, so the social media is 

used to promote "products / services" everywhere. These 

sheets successfully demonstrate some facts in social media 

practice that help to establish and promote businesses, and 

suggest some of the suggestions on how to use social 

networking for business and communications. 
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I. INTRODUCTION 

The rise of the Internet has a revolutionary effect in society 

[1]. The World Wide Web (WWW) was born on August 6, 

1991, when he published the web page Sir Tim Berners-Lee 

(film 1). Sir Tim Berners-Lee has also been "created for social 

networking social community effectiveness and social 

networking to help people work together." [2] It also became 

one of the most important processes in Internet applications 

and improved the transformation. This will definitely remove 
the obstacles of distance from the interaction process. Web is 

a practical interface for multiple computers and data. In Asia, 

there are approximately 922.3 million users (44%) and the 

world's total random growth is 480.4%. Internet can facilitate 

the collaboration which is very important and it can be 

synchronous communication like instant messages chat rooms 

which as real time and it office application multiple locations 

can be used like conference calls, webinars, multiparty text 

chat, Google+, Microsoft SharePoint, Windows Live Sky 

Drive, one Drive, Drop box, own cloud(netgear),Video 

conferencing. Asynchronous communication, such as e-mails, 
blogs, discussion forum, and team survey allows people to 

respond to communications. Digital affiliation is a type of 

Internet connection because high speed connections provide 

more online opportunities than slower connections [2]. [7] 

"Social media has introduced significant and insane changes 

to correlation between companies, communities and 

individuals," [7] which has helped everywhere accessible and 

advanced communications techniques. Social media is used in 

tools and sites that allow online communication and 
publication of content [8]. Social networks are part of the 

social media used for any services and activities. User-created 

content dialog, articles, pictures or pictures, recipes, and 

personal sharing with others in everyday life. 

 

II. SOCIAL NETWORKING 

A. A List of Up-To-Date Research Paper Topics on Social 

Media 

Social network is the social media has been a very hot debate 

since last decade. Although the Internet was very early, social 

relationships and digital media were exaggerated recently. 
Some argue that this is the technology's advantage, which 

allows social networking sites to connect to billions of people 

at the same time. On the other hand, others have a strong 

debate against the use of these sites. We have hundreds of 

social media sites that operate under different names and 

randomly the same purpose. Whether these networks are good 

or not is a separate discussion. However, these networking 

sites are a hot debate and it's clear that if you try to explore it 

will be a big topic. 

A study article is different from the normal education tasks 

you are attempting at your school because it requires a deep 

understanding of detailed search and object. To create a good 
job you need to add your personal observations and 

backgrounds backdrop. Your professors want to create a 

strong paper based on the things you teach in the classroom. If 

you want to create a big paper, you need to get clear guidance 

from your professor. Closer you stick to the instructions; you 

will be easy to achieve a good quality. Being the latest news 

and hot topic, social media will be the best topic for your 

research. However, you need to remember that many students 

address the same thing, so you have to choose a unique and 

extraordinarily important location. You have a great deal to 

get started, but only you can create a strong paper from which 
you can only choose the gap and dialogue possible for your 

subject Here are some interesting topics you can use to write a 

review article in social media, 

a. Growing Brands Digital Marketing Importance 

b. Social media is a slave 

c. How can small businesses get out of social media 
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d. The role of social media in the yellow magazine 

e. Identity theft and social media 

f. Parenting advice on social networks 

g. Using social media sites for beginners. 

In the late 1990s, user profiles became the focal point of social 

networking sites (Figure 3), allowing users to compile a list of 
"friends" and search for similar interests to other users. New 

social networking systems were created in the 1990s, and 

many sites began to create more advanced features for finding 

and managing users [9]. These new generation social network 

sites began to grow in 1997 with SixDegrees.com) became 

Friendster [10] in 2002, and became the mainstay of the 

Internet. MySpace and LinkedIn a year later, Bebo and 

Facebook [11], launched in 2004, is the world's largest social 

networking site. Social networking information system 

supports a social network support. Social media already 

affects our shopping, relationships and education. Research 

suggests that most social networks support previous social 
relationships. Users of social media intend to search for 

people who are already familiar with seeking aliens. 

 
Fig.1: The social network users usages 

 

The main purpose of why social networks are designed is to 

create a center of careless population in the beginning, so it is 

usually a meeting of groups, national and age. The six major 

theories encourage the importance of social media solutions 

and the social media vary with different communication and 

cooperation [13]:  

1. Participation: By integrating the community by achieving 
significant benefits in the social media can contribute. 

2. Collective: People share their profile information around 

Facebook and share videos on YouTube. Separately, content 

collects content around content without distribute it. 

3. Transparency: They assess, use, reuse, increase, evaluate 

criticism, and evaluate each other's participation. They assess, 

use, reuse, increase, evaluate criticism, and evaluate each 

other's participation. 

4. Independence: The policy of independence can contribute 

independently of any participant from others. It is always 
called and does not work anywhere.  

5. Persistence: Through social media, the results of 

contributions continue to remain in view of the vision, stock 

and increase for others. It distinguishes social media from 

synchronous dialogue relationships. 

6. Emergence:  

People's origin, model, design and control cannot control all 

human collaboration and reveals the recognition policy that 

they can improve as a standard business process.  

 
Fig.2: Social Media Users Percentage in various Category 

 

III. COMMUNICATION IS CHANGING 

Instant messaging came with more interactive, short-lived 

news and interconnecting styles with more conversations. As 

social network broadcasting technologies, they align 
concatenated conversations to smaller newsletters: people can 

access and use a refresh or something to say and switch to 

other activities between upgrades. [14]. they give a team a 

common sense, combined with the possibilities of unusual, 

interesting achievements. The social network creates new 

communications. Skype or Yahoo voice is backed up to a 

computer webcam and headset in the video system. However, 

this kind of communication signals are directly connected to 

face-to-face; But there is a new dimension of communication; 

that does not happen in other online environments. They can 

ask what visitors have about the blog they wrote.  
Social networks have become online gaps with virtual 

environments such as secondary life, where users can speak 

and speak with residents. This can lead to social and 

professional groups to communicate with existing 
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communities. It can rarely be interacted with friends or friends 

by contact. Sharing preference and popular culture mean 

YouTube and Flickr show forum. Users can browse video, 

music or images, add comments, upload and download. Avoid 

distant and social burdens between friends, relatives and 

friends. Many still learn how to use this technology, 
particularly the elderly; however, it is their nature for young 

people. The foundation for communication online is infinite. 

Nobody can use it anywhere. The challenges suggest that 

significant further research is required in the following areas: 

3.1. Social graph analysis 

 Social media search and management 

 Exploiting social graphs 

 For predicting traffic demands and dimensioning 

media applications 

 For personalizing search and recommending content 

 Identity algorithms 

 Mobile social networks 
 Social ranking and opinion sites 

 Business and social networking 

 Architectures for open and federated social network 

platforms 

3.2. Social graphs 

A diagram is the mathematical ideology of modeling 

relationships among things. A graph constructed from corners 

(things) and pins (relations). This mathematical instrument, 

which can convert natural and artificial systems such as 

economy, death, power grids, has been used by 

anthropologists, sociologists and other humanist scholars. 
However, graphical analysis and social network analysis are 

valuable tools to analyze web and human behavior of internet 

users. 

Social Network Analysis A map can be configured on a web 

page. From the origin of social networking sites, it's the best 

source of new data for users to create maps with their friends 

and apply to social network analyzes. One of the most 

important issues in social networks is real world knowledge 

(school friends, colleagues, etc.) or web-distinguished 

knowledge (they are part of the same online community; they 

are the same movie, etc.). 

 Social graph Expansion 

 Facebook open graph 

 Business and social networking 

 Although these may not be considered as pure social 

networks, special attention should be given to the social 

sites which are dedicated to vertical markets such as the 

traveler’s community. 

Intra company relations: The enterprise can be considered 

as a dedicated social network and all of the employees as 

members. In a social network the relationship between 

members is flat rather than hierarchal. This flat relationship 

between employees can foster collaboration, brain-storming 
and creativity. 

Blogging: Blogging can be the most straightforward and 

interactive way to communicate with clients, customers, 

shareholders, and suppliers. This is the most immediate and 

unique way to send news and information and get feedback 

directly from the recipient. 

Viral marketing: Viral advertising has played a fundamental 
role in advertising campaigns of many companies over the 

past few years. An advertisement, new product or news 

personnel or suspects have a significant social stance on net 

and particular social networks. 

Special challenges in social network: 

 Initial investigation: This task focuses on the 

implementation of existing SNA methods and measurements 

and uses a communication database to see how best to identify 

groups and their structures (ie sorting of individuals). We 

specifically insist on the number of data elements needed to 

define the structures and precision that identifies these 

structures. During this experiment, Enron e-mail 
communications databases offer the facts provided as proof of 

its guiding and support for our discovery and its large scale 

source. 

• Enhancing the discovery of groups and social structures: 
By examining the effectiveness of existing SNA technologies, 

the purpose of improving the accuracy of these techniques 

will be to foretell an individual's "hierarchical significance". 

We know new ways to identify groups and social structures. 

For the initial assessment of these new approaches, we use 

Enron database again. 

• Collecting a new email communications corpus: To test 
our enhanced hypothetical techniques, volunteers at the ready 

use our techniques to build up a new communication corpus 

and compare above our predicted hierarchy to the actual 

hierarchy in the database. We use the criteria used in the first 

two tests. 

• Evaluating the enhanced inference methods: At this point, 

we evaluate our SNA plans and evaluate the level of accuracy 

identifying known social groups (as documented in the quality 

of the sample). While using an enterprise database for our 

analysis, we are also keen to find out if our approaches can 

find company sequences. 

3.3. Security by means of Social Networks Analysis: 

Security measures are essential to the safety level that 

indicates the specificity of these features, since the security 

systems are different in nature rather than functional or (AI) 

systems, such as other systems. At the highest level, 

measurements are scalable measurements of a system or 

certain aspects of the company. Security is a meaningful 

concept of a company (organization, product or otherwise), 

and there are some attributes that can be altogether identifiable 

for the identity of that identity. Furthermore, a security metric 

(or a set of safety measurements) is the scale of how much of 

that character is. A safety metric can be created from low 
levels of physical activity [9]. One of the key features of any 
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security structure model is to manage and maintain precise 

and consistent security controls. An Integrated Risk 

Management Plan is crucial in safeguarding the commercial 

objectives of implementing secrecy, integrity, availability, and 

accountability. 

Confidentiality: Unauthorized access to unauthorized access 
ensures ranking protection with personal information, which 

extends to all data directly related to architecture apps, data 

stores, communication links, and / or processes. 

Integrity: It ensures that data, services, and other control 

resources are unchanged / altered. Security Guarantees against 

accidental, unauthorized or malicious actions to alter security 

security systems, security class positions, addressing or 

guiding information and / or auditing information 

Availability: It ensures reliable and correct functioning of 

harmful information and system resources for loss of 

information and / or source access. The availability of 

information security requirements restricts the detection, 
detection and / or control of dangerous, unauthorized and / or 

malicious actions that will negatively affect the availability of 

important information. Availability = Service Request 

Probability is completed. 

Accountability: Make sure that events can be linked to events 

and / or processes that are responsible for specific actions. The 

overall goal is to ensure that a particular email can be 

associated with a particular person with 100% affirmation, 

and a handwritten signature in a bank cache is reconnected to 

the account holder. Accountability controls include Identity 

Identification and Authentication Guidelines and Access 
Control. Most of the attributes of privacy, such as 

confidentiality and integrity, are the terms of attributes. 

Considering the quantity of these qualitative terms, there may 

be several different explanations about what they really mean. 

Therefore, it is necessary to clearly explain how these 

standards are defined. One way to do this is to measure a 

model associated with imagination. For example, the 

confidentiality of the information has always played a key role 

in securing networks. If information is not publicly 

announced, disastrous effects can occur. Generally, good 

cryptography with physical protection is generally considered 

to be the best version of the problem. We use a factor-based 
model to describe the secret. Picture 2 depicts a model like 

this. It divides the secret into three main factors: encryption 

protection, physical security and software access control. 

These factors are then subdivided into a set of low-level 

criteria.  

 

IV. CONCLUSION 

Breakdown of national borders and cultural barriers is the best 

benefit of the social network. News and pictures should show 

up in real time because they can get the attention and 

movement of the audience. Challenge challenges friends and 
relatives to contact the market when it comes to advertising. 
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