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GMl’s Value Throughout the Product Lifecycle

GMI has morphed into a full-service advanced manufacturing electronics company. Now with manufacturing
capabilities in Asia, Latin America and the southern United States, GMI has fully deployed its risk-avoidance
model for manufacturing services. Calvin Ward, Vice President of Global Supply says, “Our goal is to offer our
customers the operational and supply chain support so they can concentrate on the engineering and sales side
of their businesses.”

Historically, GMI has engaged with customers at any time during a product’s life cycle., In most cases GMI is
introduced to a new company during the innovative growth phase of a new product, assumes the manufacturing
role during the mature phase of the production cycle and lends support and end-of-life services during the harvest
(legacy) phase. GMI has a proven track record of supporting its customers every step of the way.
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