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Born in Argentina, 1941
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PHILATELIC CALENDAR.
NOV 3 .. $5 Auction, door prices, and refreshments
NOV 10 .. Meeting, $5 Action, door prizes and refreshments
NOV 17.. $5 Auction, door prices, and refreshments
NOV 24 .. $5 Auction, door prices, and refreshments
DEC 1 .. $5 Auction, door prices, and refreshments
DEC 8 .. Meeting, $5 Action, door prizes and refreshments
DEC 15 .. $5 Auction, door prices, and refreshments
DEC 22 .. $5 Auction, door prices, and refreshments

DEC 29 >>>> GO-GO AUCTION <<<<<<<<

CLUB NEWS.
Member’s Exhibit Awards:
Exhibitor: Zagorsky, Valery
Russia
- Drafts of the Stamps USSR 1923-1960, Class 11A
- Catalogue of Postage Stamps, Russian Empire, RSFSR, USSR 18571991, Class 11C
- Azerbaijan. Transcaucasian Federation. 1919-1923. Postage Stamp
Catalog, Class 11C
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MAIL TRANSPORTATION

(CONT. from SEP/OCT ISSUE), By Editor

SUEZ CANAL MAIL. In 1859 the Compagnie Universelle du Canal Maritime de Suez set up its own
postal system (Fig. 1) to convey administrative mail between its work sites and
its offices in Alexandria, Port Said, Ismailia and Suez. Later, in 1860, it formed
an agreement with the Posta Europea for the conveyance of its mail to the
nearest Posta Europea office: Damietta, Suez or Zagazig.

Fig. 1 One of the stamps
issued by the Suez Canal

This arrangement ran until 1865, when the Posta Europea was taken over by the Egyptian Government, after which the company resumed operation of its own postal system. Carriage of the
mail was free for personal and business mail of company employees and other residents of the
Canal area. In November 1867, to cover the cost of this service, it was decided to introduce a
charge for the carriage of private mail, to take effect from July 1, 1868.
CATAPULT MAIL.After WWI Germany was not allowed to manufacture and operate long distance aircraft. The use of catapults (Fig. 2) to propel
aircraft off ships goes back as far as 1903 with a successful flight
in 1912.
The idea emerged of using catapults to deliver mail 600-700
miles from sea to land, saving some 40 hours of travel time by
ship. The plane would take off, Fig. 3 SS Bremen
deliver the mail and wait in the harbor to be winched back onto
the ship.
The SS Bremen (fig. 3) and sister ship SS Europa were constructed for the Norddeutscher Lloyd line (NDL) to work the
transatlantic sea route. Bremen was notable for her bulbous bow
construcFig. 2 Small plane catapulted from ship
tion, highspeed engines, and low, streamlined profile. At the
time of her construction, she and her sister
ship Europa were the two most advanced
high-speed steam turbine ocean liners of
their day.
There were special covers prepared for
this service. Here is an example of such
cover (Fig. 4).

Fig. 4 1932 SS Bremen Catapult Cover
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BALLOON MAIL.
Balloon mail refers to the transport of mail (usually for weight reasons in the form
of a postcard) carrying the name of the sender by means of an unguided hydrogen or helium filled balloon. Since the balloon is not controllable, the delivery of a balloon mail is left to good fortune; often the balloon and postcard are
lost. A found balloon should be returned to the sender (by conventional post) with
an indication of the discovery site, so that the sender can determine how far their
balloon flew. Frequently balloon mail is sent as part of a balloon competition.
Fig. 5 The address side of a balloon post card from the 1870

siege of Paris during the Franco-Prussian War
Historically, balloons were used to transport mail from Paris during the Siege of
Paris of 1870-71. About 66 unguided mail balloons were released from Paris to
communicate with outside world, of which the great majority succeeded in delivering their cargo. As the Prussian
forces surrounded the city, telegraph lines were cut and messengers were captured, shot or turned back. Two
services were proposed, by ballon monté (manned balloon) and ballon non-monté (unmanned). In practice only
manned flights were used. After the siege, Anglo-French scientist Dr Pierre Wesby travelled to Burton-on-Trent,
where in 1873 he started a business to transport mail across the Irish Sea to Dublin, from England. It is not
known how this venture turned out; the records of Wesby's company were lost in 1916, when a bomb from
the Zeppelin L 19 destroyed them. In 1877, a 5-cent stamp for balloon postage was privately printed in Nashville, Tenn. to carry mail on a June 18 flight of the "Buffalo Balloon" from that city to Gallitin Tenn. Of the three
hundred stamps produced, only 23 were used. Shown in Fig. 5 is an example of the type of postcards used with
balloons.

SPECIAL SEA MAIL.
By 1916, the German war effort was suffering under the weight of the Entente naval blockade,
which had been in force since shortly after the outbreak of the war. Having been unsuccessful in
its attempts to break the blockade, Germany decide to construct a class of unarmed cargo Uboats to serve as blockade runners. This class, the U-151 class, was originally to consist of seven boats, but only two, Deutschland and Bremen, were completed in accordance with the original specs. The remaining five were completed as heavily armed long-range U-boats.
The Deutschland and Bremen were built by the Deutsche Ozean-Reederei (German Ocean
Shipping Company), a subsidiary of the Norddeutscher Lloyd (North German Lloyd) shipping
company and the Deutsche Bank, which was created explicitly for this enterprise.

Fig. 6 Special Stamp Design

The Deutschland made two voyages to the U.S. In the summer of 1916, she delivered a cargo of chemical dyes, medical drugs,
gems, and mail to Baltimore, Maryland, then returned to Bremerhaven with a cargo of nickel, tin, and crude rubber. In the fall of
1916, she delivered a cargo of gems, securities, and medicinal products to New London, Connecticut, and returned with a cargo
of silver bullion. Before the Deutschland could embark on a third voyage, relations between Germany and the U.S. deteriorated
significantly, so she was converted to an armed U-boat, the U-155.
The Bremen departed Bremerhaven in September 1916 for Norfolk, Virginia. She reportedly carried funds which were to be used
to pay an American firm to build more cargo submarines for Germany. She never arrived in Virginia, and her fate remains unknown.
To mail an item via the Deutsch Ozean-Reederi, the sender had to bring the mail to the Insurance Bank offices in either Berlin,
Hamburg, or Bremen. The Insurance Bank would then issue an insurance certificate which bore an imprint of the 50 Mark Ozean
-Reederei design, and which was valid for mailings up to the 50 Mark rate (up to 50 grams). If the mail or package required more
than 50 Marks postage and insurance, a separate insurance stamp was attached to the insurance certificate to cover the difference. There were 7 different designs, one is shown in Fig. 6. Details are found in Germany Michel Specialized Band – 1.
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AIRSHIP (ZEPPELIN) MAIL.
Zeppelin mail was mail carried on zeppelins, the German airships
[See Fig. 7 that shows LZ 127) that saw civilian use from 1908 to
1939. Almost every zeppelin flight carried mail, sometimes in large
quantities; the covers usually received special postmarks, and a number of nations issued postage stamps specifically intended for use on
mail carried by the zeppelins.

Fig. 7 LZ 127 Graf Zeppelin Airship

The first zeppelin to carry mail was LZ 4, in July 1908, followed shortly
by LZ 3. The early flights did not use any special markings; the first was an oval reading "LUFTSCHIFF /
SIGNALPOST" around the edge and "Z III" in the center, used on LZ 6 (Z 3) from August to October
1909. By 1911 a number of different postmarks were in use; a typical example was a circle reading "AN
BORD DES / ZEPPELIN / LUFTSCHIFFES", with a date in the center and the name of the zeppelin at bottom. These were actually applied on board the zeppelin while in flight, at a small postal station. The zeppelins were taken into military service in 1914, and thereafter did not carry civilian mail, although military
commanders had special handstamps applied to their mail.
In late 1919, LZ 120 Bodensee resumed flights and mail carriage, using postmarks much as before the
war, until 1921 when it was given to Italy as a war reparation. LZ 126 carried mail briefly in 1924 before
it was delivered to the United States and renamed the Los Angeles (ZR-3). The Los Angeles carried mail
between Lakehurst, New Jersey, Bermuda, and Mayagüez, Puerto Rico several times.
LZ 127 Graf Zeppelin had a long and celebrated career. Within weeks of its first flight in September
1928, the Graf Zeppelin carried the first airmail to go directly from Germany to the US and vice versa.
Germany issued special 2-mark and 4-mark stamps for the occasion. On the return trip, the zeppelin carried almost 52,000 postcards and 50,000 letters. In 1929, Graf Zeppelin circled the globe, with stops
in Tokyo and Los Angeles. By the time it was taken out of service in June 1937, the zeppelin had made
590 flights, each flight carrying up to 12 tons of mail to and from dozens of countries around the world.
Many countries issued stamps for these special flights, like Germany, US, and others. Postal rates were
considerably higher than existing air mail rates. After the accident of the LZ 129 Hindenburg flights of
airships were cancelled; the US Postal Service destroyed
the remaining stamps of the set of 3 . Fig. 8 shows one of
the stamps of this set. Germany issued one set for each of
the Zeppelin flights: North American, Polar, South American, and Chicago (1933). Also shown here (Fig. 9) is one
Fig. 8 US C13 65 cts.
of the German stamps issued. Also the US issued a stamp
Fig. 9 German Polar Zeppelin
for the 1933 Chicago “Century of Progress” Flight.
Stamp—C40

Many mail pieces were flown on the Zeppelins; in 2003 Michel issued a
specialized Zeppelin catalog in English that includes all the stamp issues as well as catalog values for the covers and postcards flown on
the airships. Fig. 10 shown a postcard flown on LZ 127 from Germany
to the US.©

Fig. 10 LZ 127 1928 Postcard
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COLLECTING TOPICALS. By Editor
Until now if you are collecting some topicals you could look in the
stamp catalogues or search on eBay, but these two methods are not
very effective.
There is a new feature in DelCampe that is totally and directly addressing topical collectors. The web page to sign up is:

Fig. 11 French TA&A Penguins

http://ww.delcampe.net
The major topics are as follows:

Fig. 12 France 1938 FIFA

Agriculture
Art*

Animals & Fauna*

Archaeology

Astrology
Clocks

Celebrations*

Childhood & Youth*

Coat of Arms

Cultures*

Famous people*

Flags

Disney

Drinks *

Games Geography

History*

Holograms

Joint issues

Music

Philately & Coins*

Plants*

Space*

Sports*

Transports*

Architecture*

Europa-CEPT*

Geology*
Militaria

Polar Philately*

Cinderellas

Health*

Olympic Games*
Religions*

Sciences*

Universal Expositions*

Many of these have sub-classifications (those marked with *). ©

Starting Our Public Auctions,

By Michael Rogers

The construction trade has a motto that I remember well: “Measure twice, cut once.” Best to think it
through to avoid doing the task over. Thirty years ago when I entered the China field as a specialist
dealer, the auction company that knew China & Asia best was George Alevizos of California. As I
handed George a splendid postal history consignment in 1983, I remember assuring him that I never contemplated doing my own auctions for I was far too shy. I was right, but I was shortsighted.
When I was 16, I saved my summer earnings cutting grass—almost $1,000. A New York City auction company offered an almost complete set of Japanese official commemorative picture postcards
for the Russo-Japanese War of 1905-6. Beautiful beyond belief, a perfect complement to my collection. Exceeding the estimate of $600, I bid by mail the $1,000 that I’d saved. I congratulated myself
for bidding so much when I found out the lot was awarded to me for $950.
A couple of years later when I went to college, I had to sell my Japanese collection. I had met a
fine specialist dealer who coincidentally had been in attendance at the same auction where my set
of Russo Japanese cards came up for sale. A moment after his eyes alighted on the prize, he told
me the auction house had taken advantage of my mail bid, for no one in their right mind would pay
what I had for this beautiful set of postcards. No way could there have been an underbid to support
what I’d paid. It was painful at the time, but I’d owned them awhile and was happy to have done so.
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In order to sell them, I lost half my cost. Experienced as I am in this field now, I know the dealer was
telling me the truth. What had happened to me so many years ago is called “massaging the bid.” The
way to encourage bidders to trust the company with big mail bids is not taking advantage of a bidder’s
trust. I’ll bet you there’s not one of the auction companies you know that would do it today. It takes a
lifetime to build a reputation; just one malfeasance to wreck it.
Though the company bears my name, its most valuable asset would be the employees, for with them, it
is so much easier to turn ideas into accomplishments. Towards the end of 1983, a multitalented fellow
named Joe Cartafalsa came to work at my company. He could write postal history with great style.
Because the company had so much specialized material on hand, we started China/Asia & Airpost mail
sales in 1984. (A mail sale operates as a clerical event, accepting bids as a public auction would, excepting in a mail sale no one shows up in person to bid.) In those days, there wasn’t the access to China literature that we enjoy today. Mail sales were good practice for the public auctions that were on the horizon.
James Kerr came to work with us in mid 1986. He was the strong hand to guide us along, highly intelligent, absolute integrity, intuitive, dry wit. Because Jim knew Norman Townsend, the Townsend collection
of China would become the content of our first public auction, whenever we were ready to do it. (We
called it the Dragon Auction in January 1988.)
I had attended a public auction where each lot was to be sold without reserve. In the catalogue, each lot
had an estimated cash value, which was the company’s opinion of what that lot should sell for. It could
sell higher or lower. On the day of the sale, the auctioneer opened one lot at $15 which was estimated at
$250-$350. No one offered a bid so I raised my hand and won it for the opening bid of just $15! Later
that evening, I pondered how unhappy the consignor must have been.
Florida is one of the few states which allows a public auction to place a reserve on public auction lots. So
that everyone would be on board, we state the reserve of 50% of the estimated cash value (ECV) at the
bottom of each page in the auction catalogue. That’s called transparency.
We needed a consignor contract. I phoned a friend of mine who owned another auction house, asking for
a sample of theirs so I could modify it. Now, I like to read but darned if I didn’t have the toughest time
just getting past the first page, and their document was 35 tightly spaced pages altogether. Upon hearing my frustrations, my friend said I was missing the point; the intention wasn’t comprehension. Buried in
those pages was wording to the effect that protected his company for gross negligence!
Uh oh. That approach didn’t work for me. I wanted a contract that protected both sides. It had to be
concise and fair. So when I gathered my thoughts, I went to our attorney, saying I wanted a one page
contract, without any confusing words lay people don’t know. Keep it simple. Almost got there with a
page and a half. I broke the equation down into three components: seller, buyer and the auction house.
It seemed to me that the same conversation I would have with the seller should be plain to the buyer: no
unpublished reserves.
Because we started writing China/Asia public auctions, we got into the habit of writing more text and providing
more photos than a traditional public auction house. A stateside auction house would write a fine description, keying it to a Scott number to fall back on. Writing China/Asia lots tends to be more difficult because of the complexity
of the material.

Unexpected events changed the direction of our company. Julius Gerlach, a noted air post collector stopped in on
his way to the east coast of Florida, scouting for a retirement condo. A brilliant guy – a noted physician – yet kind
and genial, Jake was receptive to my off the cuff suggestion that he consider writing our Air post auctions. Winter
Park would make a fine semi-retirement location. Worldwide content auctions came about in 1995.
I’d say to the staff “There’s no tax on words!” encouraging them to plow on. The more work we did, the better the
realization. Often enough, the buyer would clip out the description from our auction catalogue and mount it under
the winning lot in his album. I like that! ©
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