
What is Content Marketing?

Content marketing is the 
art and science of 

creating and distributing 
content that informs, 

entertains and converts.

SEARCHABLE
Informs Consumers.
Consumers want information 
that is valuable and relevant 
when and where they seek it.

Positions Brand as 
Trusted & Authentic.
Drives consumer and brand 
relationship, providing 
information that can be more 
valuable than product itself.

Easily Found, Easily 
Consumed & Worthy 
of Endorsement.

SHAREABLE

SNACKABLE



What is Native Content?

Native advertising is a type 
of advertising that matches the 

form and function of the 
platform upon which it appears. 
It is usually  either an article or 

video, produced by an advertiser 
with the specific intent to 

promote a product or service, 
while matching the form and 

style which would otherwise be 
seen in the work of the 

platform's editorial staff.

SEARCHABLE

Informs Consumers.
Consumers want information 
that is valuable and relevant 
when and where they seek it, 
and by tying it to our Super 
Brands it is published to our 
audiences..

Positions Brand as 
Trusted & Authentic.
Drives consumer and brand 
relationship, providing 
information that can be more 
valuable than product itself.

Distribution of Content 
Marketing In-Stream.
Targeted placement gives the 
content relevance and context.

SHAREABLE

SNACKABLE



The Benefits

Search Lift Social Lift Brand Lift
Higher rankings
Long tail relevance

Engagement
Content discovery
Reach & 
amplification

Loyalty
Preference
Trust



Push targeted users to your native content using social drivers

Facebook Newsfeed

Facebook 
Mobile

Instagram
... Or on almost all 
mobile websites & apps



Recommended Content



Native Extended Reach



Promote Your Native Content State Wide.



Promote Content State Wide.

• Extended Reach on CMG Exclusives (“O&O”)

• Recommended Content

• Outreach to additional publishers, or additional 

geographies

• Additional Social drivers



Promote Content State Wide.

• Extended Reach on CMG Exclusives (“O&O”)

– Basic promotion on our websites, high frequency 

and targeted



Promote Content State Wide.

• Recommended Content

– Works best as the “gasoline” for CMG Extended 

Reach



Promote Content State Wide.

• Outreach to additional publishers, or additional 

geographies

– Target audience and zip codes anywhere in the 

USA, to mainstream publishers



Adding Social. Longer Shelf Life.

• Additional Social 

– Every native piece has a small social driver 

already included, but this takes it to the next level, 

budget based, $1,000 min. spend

– Be specific about KPIs and audience targeting, 

and leverage the deep data social ad buying has 

to offer



What is needed?

• A 2017 content strategy

– One offs don’t work unless they are heavily promoted on 

different avenues (Extended Reach, Recommended 

Content, Social). Long term campaigns with clear goals 

always perform better.

• 3+ photos (not stock, please) from the client without text on 

them

• Target Geo: Cities or the entire State.



What kinds of publishers?


