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Methodology 

EDCUtah sent an online survey to all 
businesses in Salt Lake City with a valid 
email address attached to their 
business license. 

Responses 
6,361 Salt Lake City businesses were invited to participate 
in the survey 

375 businesses completed the survey, representing a 6% 
response rate (industry norm with no incentive = 5%) 
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Salt Lake City Expansion Decisions 
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Greatest Barriers to Growth 

Navigating the regulatory environment 

Finding the right labor I filling open positions 
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Growing the customer base 

Controlling costs 

Finding available real estate 
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Salt Lake City's Net Promoter Score 

- Promoter 

- Passive 

- Detractor 
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2019 NPS 
6.1 
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Employee Count of Respondent Businesses 

1 to 3 36.9% 

4 to 6 14.4% 

7 to 9 

10 to 19 

20 to 49 

50 to 99 6.3% 

100 to 499 3.2% 

500 + ~ 0.6% 
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Respondent Industry 

Professional I business services 

Residential real estate 

Retail trade 

Leisure I hospitality services 

Educational I health services 

Manufacturing 

Construction I engineering I architecture 

Transportation, utilities, and energy I natural resources 
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Commercial real estate 

Outdoor products 

Aerospace and defense 
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