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Save The Date: August 23rd
Legends of Auto Gala Dinner
Please join us on August 23rd at the Embassy Suites Hotel
on Monterey Bay (Seaside, CA) for the ten year anniversary of
the founding of Legends of Auto.
We will be honoring:
• Tom duPont - Founder duPont Registry Magazine
• Ken Lingenfelter - CEO Lingenfelter Company
• Keith Martin - Founder Sports Car Market Magazine
• Barry Meguiar - Founder Meguiar Car Care Company
• Steve Saleen - CEO Saleen Motor Company
We will also honor passed Legends
(www.legendsofauto.com)
Date: August 23, 2018
Place: Embassy Suites Hotel on Monterey Bay (Seaside)
Time: 7:00 pm to 10:00 pm
Reception 7:00 pm • Dinner 8:00 pm • Presentations 9:00 pm
Attire: Business Casual
Tickets: $250 each - Table of 10 - $2,000
Ticketing: MY360tix.com/legends-gala/

2018 Lexus ES 350 at WeatherTech Raceway Laguna Seca (photo Auto News)
by Bill McCallum
During a recent business trip to
Monterey, CA. I had a chance to
test drive the sporty 2018 Lexus
ES 350 sedan in the rolling hills
of Monterey and Carmel Valley.
The 3.5L V6 engine (268 HP)
helped the Lexus ES 350 navigate the winding roads like a
powerful race car and still delivered 30 mpg/highway.
The Lexus ES 350 offers
industry leading exterior and
interior design, technology, and
safety features.
Lexus race fans will now experience amazing as the County of
Monterey announced the addition of Lexus as its official luxury
vehicle at WeatherTech Raceway
Laguna Seca (WRLS).
As part of the partnership, the
Lexus GS F will serve as the

official pace car for races taking
place at the iconic circuit as well
as support vehicles throughout
the facility. In addition, Lexus
will have a select amount of track
days to enable the luxury brand to
introduce customers to its performance vehicles through exhilarating on-track activities.
“It’s very fitting that we are
now partners with the iconic track
where Lexus was first introduced
to our dealers back in 1989,”
said Lexus General Manager Jeff
Bracken. “This valuable partnership will help us demonstrate
Lexus’ commitment to providing
a dynamic driving experience in
all our vehicles, especially our
performance vehicles.”
The Lexus brand will also be
featured on billboards around the
11-turn, 2.238-mile road course

that hosts a number of highprofile international motorsport
events.
“The County is in search
of partners who believe in the
vision of transforming the raceway into a world-class facility,”
said Dewayne Woods, Assistant
County Administrative Officer for Monterey County, “and
Lexus indicated their desire to
become part of the transformation. They have an exciting future
in racing and the County believes
Lexus will bring that exciting
future to WeatherTech Raceway
Laguna Seca. We look forward to
Lexus being named the Official
Luxury Vehicle and seeing Lexus
pace cars on the track and watching the Lexus team compete this
year.”

Dodge RAM 1500 Rebel is a “Mudfest” Winner (See Page 16)

SPACE IS LIMITED - Questions - bill@autonewsonline.com

See: Legends of Auto Gala Additional Information
On: page 10, page 13, page 17, page 24

Legends of Auto Gala Event attendees at dinner during
presentation (photo Auto News)

Mark Allen FCA (Lft) and Jordon Wasy FCA with 2019 RAM 1500 Rebel at the Ridge
Raceway during “Mudfest” Testing (photo Auto News)
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“test drive”
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Hybrid EX
“test drive”
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Joyce Chow
entertainment editor

Ed Barrett
feature writer

Scot McCallum
“Green Car Guy”

As I am writing this editorial
on a mid-May road trip in Northern CA, I noticed the price of regular gas was about to top $4.00
a gallon. See page 5 photo. I
also heard a report on Sirius XM
radio that the price of gas has
been climbing steadily for the
past three years. The report also
stated the national average was
around $2.71 a gallon for regular, (5/15/18) but 7 cities across
the U.S. were joining the $3.00

Hyundai introduces the new
subcompact crossover SUV
named Kona. Like the beautiful resort area Kona, on the big
island of Hawaii, Hyundai hopes
the Kona model will also become
a destination for the Hyundai
lineup.
This new model allows Hyundai to compete in a segment that
is gaining in popularity. Some
of the highest volume contenders in this fast growing part of
the industry, places the Kona in
an area where volume records are
yet to be recorded.
The all-new Kona, comes in
four models. The SE, SEL, Limited and Ultimate. The SE starting price is $20,450 including the
$950 destination charge. Included
in the SE and SEL models is the
2.0-liter inline 4-cylinder engine
with 147 horsepower and 132 lb.ft. of torque. Mated to a 6-speed
automatic transmission the SE is
available as a front-wheel or allwheel drive configuration.
Standard equipment on the SE
model includes a 7-inch touchscreen infotainment system with
Apple CarPlay and Android Auto,
Bluetooth and USB and AUX
inputs. Cruise control is also
standard as well as a tire-pressure
monitoring system that reports on
each tire individually. Rearview
camera is included with dynamic
guidelines that curve as you turn
the steering wheel.

In a galaxy far, far away, “Solo:
A Star Wars Story” premiered
at the 71st annual Cannes Film
Festival. Renault’s wrapped
with Solo and Chewbaca lined
the Croisette after dropping off
Ron Howard, Woody Harrelson,
Thandie Newton and Joonas
Suotamo for the signature Cannes
red carpet lined with tuxedoed
photographers.
Cannes itself is a dream but it
wasn’t being on the red carpet that
was the most memorable but what
happened less than an hour before
the Star Wars red carpet, premiering “Montebubbles A Mini
Movie Selects” featuring “Fifteen Seconds Fame”, “My Dog
Expressions”, “Love Doubled”,
“Yes No Yin Yang” and “Sequel
of Life” mini movies with producing partner Gloria Kisel-Holis
and consulting producer Clinton
H. Wallace. We were honored
and proud to screen the films at
the Palais des Festival with Animation Day in Cannes during the
Cannes Film Festival on May 15,
2018 in Cannes, France.
We take a satirical look at society in today’s social media age
of Hollywood on topics through
looking glass snippets.

Everybody knows that station
wagons have been dead for a long
time, but somehow Volvo never
got the message. They have doggedly continued to market wagons
in the U.S. even though there is
not much of a demand. They’re
latest version, the V90, may not
be a big sales hit, but it’s definitely
a luxuriously elegant vehicle.
The V90 is a prime example of
Volvo’s “Relaxed Confidence”
styling. It features a wide stance,
lots of side glass and a sloping rear
window. Up front, Volvos “Thor’s
Hammer” LED headlights flank
the graceful waterfall grille. Only
the oversized vertical taillights at
the rear detract somewhat from
the otherwise classic design.
The interior of the V70 is
equally impressive. It combines
simplicity with luxury. The dash
is clean, yet elegant. There’s just
one dial and only a few switches.
Almost everything is controlled
from an integrated touchscreen
that functions like a smartphone.
It’s large (9-inches) and vertically mounted. However, there
is a learning curve to be dealt
with—I had trouble, at first,
tuning the radio. Elegant wood
trim, walnut in my test car, and

The Kia Optima Hybrid EX
offers a smooth ride with its 2.0
Liter, 4 cylinder hybrid engine
combined with a 6 speed automatic transmission.
Kia has
numerous safety features in the
Optima including Traction Control and Tire Pressure Monitoring systems, and Traction and
Hill Assist Control systems. My
kids and I enjoyed the plethora
of creature comfort features
including a Harmon Kardon Pre-

continued on page 12

continued on page 6

“

If this trend
continues it will
make pure electric
car makers happy
but . . . . . . . .

”

club, i.e. the price of regular gas
was above $3.00 a gallon. Washington State and California were
both in the $3.00 club.
If this trend continues it will
make pure electric car makers
happy but for those automakers discontinuing small cars &
sedans for the more profitable
BIG TRUCKS and SUV’S, be
careful in your product planning.
History does repeat its self, you
know ! (Photo on page 5)

Additional Legends of Auto
Gala Stories:
Page 10 – Home Page
Page 13 – Departed Legends
Page 17 – MTV & Scale Racing
Page 24 – Networking

continued on page 8

Northwest Headquarters
for Luxury

New and Pre-owned Vehicles

1882 136th Pl NE, Bellevue, WA 98005

(425) 646-3111
LamborghiniBellevue.com

“

I enjoyed the
plethora of
creature comfort
features . . . . .

”

mium Surround Sound system,
Android and Apple smartphone
integration, and SIRIUSXM free
for 3 months. Best of all is the
affordability and reliability of
this vehicle. The Optima MSRP
is $30,990 and it is backed by a
10 year, 100,000 mile Powertrain
warranty. The Optima also goes
easy on the pocketbook with a 42
MPG rating. Take one of your
upcoming weekends and test
drive the Optima.
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For 2018 Cadillac continues
the mid-sized – and small for a
Cadillac – ATS Sedan.
While this isn’t a new car, it
has been freshened. But the basic
sedan stays pretty much the same
as it was. But that’s not a bad
thing.
The real problem isn’t the car
or the brand, it’s the market. I
sat at a table of my colleagues
recently while we seriously
discussed whether sedans will
become a tiny segment similar to
sports cars and coupes. Several
postulated that this will happen
in the next 10 years or less.
The only hope expressed
against this view was that since
crossovers have been reshaping away from the basic truck
look moving currently towards
the proportions of a, gasp, station wagon. Another point that
was made was that larger sedans
are already the purview of older
buyers. As they further age, they
find utes and crossovers more
difficult to get in and out of.
Or finally perhaps Millennials
will decide that crossovers are

After spending a few days
driving the 2018 Subaru Crosstrek on roads that are known
for their poor conditions when
severe winter storms roll in, it
became very obvious why we see
so many Subarus around town,
on the highways and heading for
the hills to have fun in the snow.
We took to the road to visit
Olympic National Park in the
winter season. Hurricane Ridge
is the most easily accessed mountain area within the park. Named
for the force of the winds on the
mountain, Hurricane Ridge is
located 17 miles south of Port
Angeles, Washington, at the end
of the Hurricane Ridge Road.
We traveled the road from near
sea level to the alpine destination
which is almost a mile in elevation.
The climb of almost 5200 feet
was effortless for the 2018 Subaru
Crosstrek. The revised 2.0-liter
four cylinder boxer engine with
direct fuel injection was nicely
paired with the new 6-speed
manual transmission. The Crosstrek had ample power on the steep

It’s been quite a while since we
saw a new generation of the Ram
pickup truck. But now that it has
dropped it’s obvious that this is a
serious makeover – this truck is
poised to continue its conquest of
new customers – something it’s
been doing steadily since its Big
Rig styling was first introduced
in 1994.
This Ram, now in its second
incarnation (since the Ram brand
went stand-alone in ’09), has
plainly stuck with its key design
elements. But, they have made
enough changes to the metal to
bring the design forward and
differentiate it from the previous

has an updated Ram’s head logo on
a new RAM grille – one seen only
on the Rebel last year. It is now the
standard - the cross-hair bars are
now gone. Lights are thinner and
elongated – and three illumination
packages will be offered. The beltline and overall body shape can

Millennial car purchases are
on the rise and that all important Millennial buyer is ready to
buy when they visit a dealership,
right now their preferred place of
purchase.
Not so long ago, it had been
said that the auto industry was
not sure what to expect from
this younger generation of car
consumers because they delayed
buying a car in favor of transportation options such as their parents’ cars, or Uber and Lyft. However, a few years have passed,
it’s a new and stronger economy
and as this generation begins real
entree into the workforce, Millennials are now buying cars in
large numbers, second only to
Baby Boomers, or their grandparents’ generation.
In fact, Millennials bought 4
million cars in 2016/2017 and
surveys detail that up to 91% of
Millennials select vehicles in
large part for their commutes or
recreational purposes. California,
the country’s largest car market,
has the largest Millennial share of
the new car market at 28%. Mil-

The team at Laguna SECA are
to mixing things up this year. As
of April 1st the afamed racetrack
has been rebranded as “WeatherTech Raceway at Laguna
SECA.” Quick on its feet, the
group signed Lexus as the Official Luxury Automobile of
Laguna SECA. And then comes
yet another new announcement
that Timothy McGrane has been
appointed CEO. A move that has
been applauded by many.
McGrane, an Executive Director of Blackhawk Automotive
Museum, President of Events
International Company, and long
time friend of Global Auto News
seems to be an excellent pick for
the job. Having been a lifelong
automotive enthusiast, McGrane
has been able to combine his passion and his career-driven talents
to create an accomplished track
record in event management,
fundraising, and sponsorship
acquisition.
We caught up with McGrane,
who seems to have a crystal
clear picture of where he wants
to take Laguna SECA in the very

continued on page 10

continued on page 9

continued on page 6

continued on page 15

continued on page 14

is a serious
“this
makeover
”
generation. Firstly, the new face
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2018 Cadillac
Nissan Confirms
Texas Auto
CT6 2.0E Plug- Commitment to EVs Writers Assoc.
in Hybrid RWD at Kaida Forum 2018 Car Challenge
Over the past few years, the
Cadillac team of General Motors
was busy launching the ATS, a
third generation CTS along with
emotion-stirring V performance
versions for both, a newly styled
Escalade, the new XT5 crossover
and the large CT6 sedan. Then
there was a lull in the production
of new product, with the only
really new product to roll out in
the last two years – the electrified Cadillac CT6 2.0e Plug-in
Hybrid. The Hybrid is based on
the same platform as the semiautonomous flagship 2018 Cadillac CT6 Platinum AWD Super
Cruise luxury sedan but doesn’t
quite measure up to the same
status. The Hybrid weighs an
additional 121 pounds and carries
3.9 gallons less fuel
The Cadillac CT6 2.0e Plugin Hybrid draws its motive
force from a 2.0-liter Ecotec,
DOHC,16-valve, twin-scroll turbocharged and intercooled, inline
four-cylinder with CVVT and
Direct Injection that produces
265 horsepower and 295 pound
feet of torque. Added power
comes from one1 permanent
magnet synchronous AC electric
motor and one induction AC electric motor with an 18.4 kWh lithium battery pack for a combined
output of 335 horsepower and
432 pound feet of torque, delivering energy to the rear wheels via
an electronic Continuously Variable Transmission (CVT). The
Hybrid cost $13,200 less than the
Super Cruise version, but then
it’s not quite as plush. It does
however, outshine the flagship
model in terms of fuel economy –
the Hybrid delivers 26-mpg city /
23-mpg highway with combined
gasoline and electricity yielding
62 MPGe, with an impressive EV
Range of 31 miles, configurable
regenerative braking, and pleasing dynamics.
A transverse hybrid unit, such
as the one found in the FWD
Chevy Volt was not viable for the
longitudinal RWD setup of the
CT6 , so the Cadillac engineering team found it necessary to
develop a totally new gas-electric
powertrain. The system combines
the CT6’s 2.0-liter turbocharged
four-banger with two electric
motors housed in the transmission. The 18.4-kWh lithium-ion
battery pack provides more than
twice what the BMW 740e offers
from its 9.2-kWh battery pack.
The CT6 plug-in delivers its
torque to the ground with the
three power sources combining
their operation in the transmission that is made up of three planetary gear sets, five clutches, and
two motors capable of four variable gear-ratio ranges and three
fixed gear ratios. In total, the
drivetrain has 11 different operating states, with only eight actually propelling the car and the
others applied only in specific,

continued on page 7

SEOUL – Nissan is committed to making electric vehicles
more accessible to more customers as the future of mobility fast
approaches, Nissan’s head of

continued on page 5

This year the TAWA Car Challenge was held at the Eagles
Canyon Raceway in Decatur,
Texas. As cars seem to be taking
backstage to trucks and SUVs

continued on page 9

Zach McCallum
college correspondent

My Pre-owned
Mazda 3

The 2006 Mazda 3 is an efficient every day driver. My model
has gotten up to 35 mpg on weekend road trips. It rivals the all
time greats of reliability such as
the Corolla, Camry, Civic, and
Accord. Visibility is not perfect
but still very good. Electronics

Mercedes-Benz of Lynnwood
17800 Highway 99, Lynnwood, WA 98037
www.MBLynnwood.com
425-673-0505

The Newport Beach hydrogen
station, operated by Shell Oil

(See Story on page 5)

are simple and easy to use. I have
had the car for almost a year and
a half and the only issue it had
was a nail in the tire. This is a
great car for a college student, or
really anyone trying to optimize
their budget.
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Politics and the Environment
Nissan Confirms
Commitment to Evs
at Kaida Forum
in Seoul, Korea
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Asia and Oceania Yutaka Sanada
recently told a forum in South
Korea.
The forum – “The Future of
Mobility: Is EV era closer?”
– was organized by the Korea
Automobile Importers and Distributors Association (KAIDA)
on May 16. The forum focused in
part on EV strategies of the major
automakers, barriers to accelerating EV adoption in markets and
EV battery technologies.
Sanada told the KAIDA Automotive Forum that demand for
electric vehicles (EVs) is increasing as a greater range of EV
technologies reaches the market,
costs come down and customer
demand grows for cleaner, more
efficient cars that are also exciting to drive.
“Not so long ago, in 2010, the
entire automotive industry sold
only 61 EVs in Korea,” said
Sanada, Nissan’s regional senior
vice president and head for Asia
and Oceania. “Over the past
years, the number of EVs sold has
doubled each year to more than
10,000 last year. In markets such
as Japan and Europe, this number
is even higher. As a technologically advanced country, Korea
has the potential to lead the era of
electrification in the region.”

Nissan had earlier announced
plans for the new Nissan LEAF,
the world’s best-selling electric
car, to be available in Korea and
six other markets in Asia and
Oceania within this fiscal year.
“I am very proud of Nissan’s
experience, scale and commitment when it comes to making
EV technologies available to
consumers,” said Sanada in his
presentation at the Seoul forum.
“We have led the way in bringing
EVs to the mass market and we
will continue to do.”
By the mid-2020s, battery EVs
will be more cost efficient as technological advancements make
wind and solar power generation
more effective and cheaper and
governments increasingly introduce stricter fuel efficiency standards.
Until then, accelerating the
electrification era means making
the cars more available and more
accessible, Sanada told the gathering of industry leaders. Collaboration between private and public
partners is key, along with devising a long-term approach tailored
to address each market’s unique
situation and specific needs.
“This new era of mobility does
not mean that everything will suddenly be electric,” said Sanada.
“Barriers need to be removed and
incentives offered so that the full
potential of EVs can be reached.
Making EVs more accessible is
vital. This can include tax incentives and charging stations in
apartment buildings, or benefits
such as special parking areas.”

July 9th

Gas prices in Northern, CA on May 15th (See Page 2
Story – photo Auto News)
250 New & Pre-owned In Stock!

445 East Pacific Coast Highway, Newport Beach, CA 92660
Tel 949/673-0900 • Fax 949/673-6079
Toll 800/423-7077
www.newportautocenter.com

CA. Opens 35th
Hydrogen Station

The Newport Beach hydrogen
station, operated by Shell, is open
for business! It is the 35th retail
hydrogen station in California
and located in Orange County.
The hydrogen station first
opened in 2012 and was recently
upgraded to accommodate retail
sales.
The station will be open 24
hours a day and is located at 1600
Jamboree Blvd, Newport Beach,
CA 92660. It is nearly across the
street from Fashion Island.
To learn more about the station,
you can visit CaFCP’s station
map at http://cafcp.org/stationmap. CaFCP also has a mobilefriendly website, Station Operational Status System (SOSS), that
shows station availability and
provides other station information (hours of operation, address,
H2 station operator and developer, etc.): http://m.cafcp.org.

Shell Joins CaFCP
Executive Board
At the California Fuel Cell
Partnership public meeting, Shell
was invited to become a member
of CaFCP’s executive board.
Shell is the first energy company
to join the board. Shell and its
affiliates within the Shell Group
of Companies are taking part
in various initiatives to encourage the adoption of hydrogen as
a transport fuel. Shell currently
operates two hydrogen refueling
stations in California.

AUTO NEWS® BYTES
Weather Tech Has Assumed Naming Rights
for Laguna Seca Raceway in Monterey, CA

Automotive floor mat manufacturer WeatherTech has assumed the
naming rights of Laguna Seca Raceway in Monterey, California creating
WeatherTech Raceway Laguna Seca. The contract is for five years with
an option for an additional five years. The deal will go into effect April 1.
Automotive accessory retailer WeatherTech, known for its DigitalFit™ floor mats manufactured in America, expands its footprint in the
motorsport sector complementing its sponsorship of the IMSA WeatherTech SportsCar Championship with the addition of the naming rights
for WeatherTech Raceway Laguna Seca.
“I had a brief discussion with Gill Campbell about a year ago regarding our interest in the naming rights for Laguna Seca,” David MacNeil,
founder and CEO of WeatherTech, said. “We did our due diligence over
the last month and we arrived at a mutually agreeable deal. We are proud
to be a part of the future of WeatherTech Raceway Laguna Seca.
“They have a great schedule of events that brings in a wide range of
fans, participants and automotive enthusiasts that really fits our marketing profile. In addition, we will help the team at WeatherTech Raceway
Laguna Seca to broaden that schedule in any way that we can.”
“We are excited to have WeatherTech as our brand partner for WeatherTech Raceway Laguna Seca,” said Michael Smith, interim CEO of
WeatherTech Raceway Laguna Seca. “They are a dynamic company and
are very aggressive marketers. The WeatherTech deal allows us to broaden
the portfolio of companies that want to utilize the circuit and grounds for
events. We have a lot more exciting news to announce in the future.”
The 2.238-mile, 11-turn race track is complemented by a 200-acre
multi-use infield area. The track plays host to racing events (Ferrari Challenge, IMSA WeatherTech SportsCar Championship Continental Tire
Monterey Grand Prix, Porsche Rennsport Reunion, MOTUL FIM World
Superbike Championship GEICO U.S. Round featuring MotoAmerica,
Ferrari Challenge, Monterey Pre-Reunion, Rolex Monterey Motorsports
Reunion, Spring Classic, California 8 Hours presented by Pirelli World
Challenge) as well as cycling events (Sea Otter Classic, Amgen Tour of
California) and is expanding its event portfolio with events like the Red,
White and Blues Festival.
WeatherTech automotive accessories can be ordered online at www.
WeatherTech.com, by calling 1-800-CAR-MATS (1-800-441-6287)
or by visiting the WeatherTech Retail Store at 841 Remington Blvd.,
Bolingbrook, Illinois 60440.
WeatherTech®, FloorLiner™ and DigitalFit™ are registered trademarks of MacNeil Automotive Products Limited.
Tickets and information to events at WeatherTech Raceway Laguna
Seca can be obtained by visiting www.WeatherTechRaceway.com or by
calling 831-242-8200.
About WeatherTech Raceway Laguna Seca
WeatherTech Raceway Laguna Seca is a world-renowned 2.238-mile
traditional road course that was built in 1957, then known as Laguna
Seca Raceway, by the Sports Car Racing Association of the Monterey
Peninsula (SCRAMP). SCRAMP, a non-profit 501(c)(4) corporation
with the purpose of managing the County of Monterey-owned Laguna
Seca Recreation Area.
About WeatherTech®
WeatherTech® is headquartered in Bolingbrook, Illinois. WeatherTech®
has long been recognized by the discerning automotive enthusiast as a
supplier of accessories of unparalleled quality. In addition to the WeatherTech® brand, the company supplies products to many automobile
manufacturers (OEM) as an original equipment supplier and pet supplies
through its PetComfort brand. More information can be viewed at www.
WeatherTech.com or at www.PetComfort.com.
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2019
Dodge
Ram1500
Test Drive
Review
by
Howard
Elmer
continued from page 3
only be described as slippery and
is visually pleasing. But, happily,
this truck features much more
than sheet metal changes – it has
addressed a laundry list of issues
and wants that customers have
spent the last nine years compiling.
To start with - the new aluminum
tailgate finally gets a damping
feature as well as an internal
lift assist; and it drops using the
keyfob or internal switch. This
along with the aluminum hood
(a fixture since ’09) and several
new aluminum components have
reduced the chassis weight by 225
lb. Though it’s lighter it actually
is bigger; with the overall length
stretched by 4-inches and the bed
height raised by an inch and a half.
Payload capacity on the new Ram
is now 2,300 lb and a maximum
tow limit of 12,700 lb.
Powertrain choices remain
virtually the same with the 3.6L
V6 Pentastar (305hp and 269 lb-ft
of torque) being the base engine
and the big power being delivered
by the 5.7L Hemi V8 (395hp and
410 lb-ft of torque). These are
both coupled to an automatic
eight-speed transmission, same
as the current truck. What is new
is some fuel efficiency gains realized by the use of a mild hybrid
system that adds the torque of an
electric motor to acceleration. In
the case of the V6 the belt-driven
generator adds 90 lb-ft of launch
torque while the V8 Hemi gets a
130 lb-ft jolt off the line.
Inside the new 12-inch touch
screen dominates the centre stack.
It’s driven by the fourth-generation
Uconnect system that incorporates, NAV, cameras, HVAC,
infotainment and it now also offers
Wifi. Another inclusive option is
the harman/kardon 900 watt audio
system driving 19 speakers and a
10-inch subwoofer in the truck.
Ram Box continues to be
offered, however it gains an
internal 115V plug and in-box
lighting. The 2019 Ram 1500 will
get four new colors, including the
first use of Tri-coat paint with
Ram: Billet Metallic, Ivory White
Tri-coat, Patriot Blue Pearl, and
Diamond Black Crystal Pearl.
There will also be a choice of
sixteen new wheel designs available in 18-inches up to 22-inch
diameter.

Private Reserve Collection

by Art Gould
Certain items get better with
age. This may be true when just
the right cars are chosen properly. Considering the many auto
museums throughout the world,
there are countless other collections assembled for private enjoyment. These hidden treasures are
gathered for the pleasure of their
custodians and specialize to fit
individual interests.
In this category of private car
collections, some are shared
with friends, families and special interest groups, like car clubs
and occasional open house functions. Others never see the light
of day, as private ‘no trespassing’
reserves. Some hard core aficionados search for the seldom seen
car caches, to discover cars not
commonly seen by the public.
Southern California is one area
that may be the central spot for
‘private reserves’. Although, by
definition, there is no way of verifying that statement. Recently a
private collection, hidden in plain
sight in a busy metropolis opened
its doors for one evening. Word
of mouth took over and the ‘car
nuts’ showed up; no one knows
exactly how that happened.
Uncovered was a twenty-some
car collection made up of American iron that covered the spectrum
of mostly muscle cars. Assuming
that it is possible to classify or
suggest that it can be classified,
here it was for the lucky people
to see. It was evident that the size
of this collection was governed
by the space available to secretly
store this group.
In order to cover American

muscle cars, one or at most two
examples of each made the cut.
Everything from a pristine ‘55
Cadillac Eldorado convertible
to the exception, a Metropolitan, found space. Yes, remember, there was probably a story
behind the acquisition of each
car, and the final decision goes to
the owner.
A ‘65 Buick Riviera GS was
part of the desirables. Cars that
many enthusiasts were looking for were also present in the
collection. What’s a muscle car
gathering without Camaro and
Mopar inclusions.
Examples
of the pavement pounders of
the time were there in their best
versions. Hemis, big blocks, 4
speeds, and rare varieties like
convertible muscle cars.
Plenty of automobilia adorns
the walls rounding out what
looked like a lifetime of collecting. Almost every category of
American muscle were on display
or better yet in storage. The comments could be heard throughout
by the people that got in as to
“does he have one of these, yeah!
there’s one over there”.
Not much was left out, and
everyone had their favorite. By
the time the doors closed the
viewers knew the cars better than
the owner. It’s the kind of thing
you memorize as it may not been
seen again anytime soon.
Hint: when you go to your next
cruise night, the neat cars you are
looking at may be part of a private reserve. The owner may just
be exercising his stock one car at
a time.

Private Reserve Collection (photo Art Gould)

2018 Volvo V90
Test Drive Report
by Ed Barrett
continued from page 2

optional leather on the top of the
dash, added premium touches.
The cabin is light and airy,
thanks in part to the panoramic
moonroof. Highly-styled heated
leather seats up front feature
articulated cushion extenders
for the comfort of taller passengers. Seats in the rear will hold
three adults, and have plenty of
head-and legroom. Storage space
behind the seats is more than
adequate at 20.2 cubic feet, and
the power liftgate, at the rear,
opens and closes at the touch of
a button.
The base power plant (T5) is
a 2.0-liter turbocharged, fourcylinder engine with 250 horsepower. The optional T6 is a
turbocharged and supercharged
version of the same engine, and
it generates a whopping 316
horses. Both are teamed with an
eight-speed automatic transmission. The base V90 has standard
front-wheel drive, however, most
V90s will come with AWD.
My test car, with the top-ofthe-line Inscription trim, was
equipped with a host of high-tech
safety features and luxury accessories. In the safety column were
collision
mitigation/braking,
blind-spot warning, lane-keep
assist and adaptive cruise control.
Luxury features included a head-

up speed display, rear window
shades and an optional Bowers
and Wilkins audio system that
delivered concert quality sound.
The 2018 V90 delivers improved handling and a premium
quality ride. It comes with a
double-wishbone front suspension that provides more precise
cornering ability. It resists running wide negotiating turns. My
test car also had the optional air
suspension at the rear that allowed me to select Comfort,
Dynamic and Eco settings. The
Comfort mode provided a cushy,
yet stable ride. Dynamic stiffened
the air shocks for hustling around
twisty roads, and Eco relaxed the
throttle response for better fuel
economy. The EPA, by the way,
rates the V90 at 25 mpg in combined city/hwy. driving.
If you are in the market for a
luxury wagon, the Volvo V90
starts at around $50,000. My
upscale T6 Inscription model had
a base price of $58,945. Optional
equipment on my test car, like a
head-up display, the Bowers and
Wilkins sound system and the air
suspension boosted the bottom
line to $69,340.
SNAPSHOT REVIEW
• Elegant Styling
• Superior Handling and Ride
• Powerful Engine (T6)

2018 Volvo V90 (photo Ed Barrett)
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Cadillac CT6 Hybrid Test
Drive Report by Arv Voss
continued from page 4

rare scenarios such as engineon regenerative braking at high
speeds or in transitioning among
other operational states.
The Cadillac CT6 2.0e Plug-in
Hybrid displays an elegant simplistic, design that is less angular less angular design with a
lightweight body, excellent handling and road holding attributes,
The CT6 is 8.5-inches longer than
Cadillac’s CTS sedan, stretching
the sheet metal over the longer,
low, broad-shouldered, and muscular body, incorporating straight
edges and flatter surfaces rather
than arcs in a form that blends the
long hood with the high shoulder
and expressive wheels. Up front
the CT6, displays a broad grille
with distinctive textured crosshatching and the large, prominent
Cadillac crest.
Entering the cabin there’s a
balance of luxury and functionality. Satin chrome and stained
wood trim with delicate carbonfiber accents, and supple leather
seating. The interior ambience
exhibits expert craftsmanship and
comfort.
My test 2018 Cadillac CT6
2.0e Plug-In Hybrid came with
the exterior finished in a rich
Deep Amethyst metallic, with
the interior executed in Jet Black
leather. The base price was set at
$75,095. The final tally rose to
$76,090. after adding the Destination charge. There were no
other optional costs.
SUMMARY: The 2018 Cadillac CT6 2.0e Plug-in Hybrid handles equitably with other luxury
sedans, delivering ample power
from its hybrid system. The hybrid
travels from 0-60 mph in an
impressive 5.2 seconds, provid-

ing passing power across a broad
speed range. The electric steering
is responsive in all modes, working with the suspension Regardless of the driving mode selected,
the CT6 Hybrid delivers a firm
and stable ride quality.
The CT6 Hybrid delivers athletic handling characteristics in
spite of its length and overall
mass. The low positioning of the
battery pack contributes to the
positive stability and outstanding
road-holding ability. The electric
motors are capable of powering
the sedan up to 78 mph, with
the four-cylinder gas motor only
firing up to provide additional
power. Driving with one-pedal
driving may be accomplished
by combining the lowest regenerative mode with the automatic
brake-hold function.
The Cadillac CT6 hybrid possesses virtually all the same
safety, connectivity and infotainment features as the rest of the
CT6 lineup.
Bottom line, the 2018 Cadillac CT6 Plug-In Hybrid RWD
is a pleasant step up, and is now
a solid and impressively agile
luxury sedan with the added
advantages of electrification.
Trade-offs found in most hybrids
include reduced trunk space,
which is four feet less at 11 feet.
Compared to BMW’s 7-series,
the CT6 is perhaps not as visually striking, nor is the interior
quite as plush, but these factors
are made acceptable by its significantly lower price.
SPECIFICATIONS:
2018 Cadillac CT6 2.0E Plug-in
Hybrid RWD
Base Price: $75,095
Price as Tested: $76,090
Engine Type and Size: 2.0-

liter Ecotec, DOHC, 16-valve,
twin-scroll turbocharged and
intercooled, inline four-cylinder
turbocharged 4-cylinder with
CVVT and Direct Injection.
Horsepower (bhp): 265 @ rpm
Torque (ft./ lbs.): 295 @ rpm
Electric Motor: 1 permanent
magnet synchronous AC motor
and 1 induction AC motor. 18.4
kWh lithium battery pack
Combined output: 335 horsepower and 432 pound feet of
torque.

Cadillac CT6 Hybrid (photo Arv Voss)

Saleen Automotive, Inc. has
re-asserted its dominance in the
supercar market with the unveiling of the 1300-horsepower
Saleen S7 Le Mans (LM) Edition
at the recent LA Auto Show.
The S7R race version has
won at every major racetrack
in the world, including Daytona, Sebring, Nurburgring, and
the prestigious 24 Hours of Le
Mans. The S7 LM Edition commemorates that seven-year run
of consecutive racing victories
of its Saleen S7 Supercar. The S7
street version has also starred in
several Hollywood blockbusters,
including being driven by “God”
in Bruce Almighty.
Steve Saleen previously announced the planned build of
this extraordinary supercar. The
car unveiled at the recent LA
Auto Show is the fulfillment of
the first of the special edition S7
LMs. “True to our form, we are
bringing back America’s only
true supercar,” said Steve Saleen,
CEO of Saleen Automotive. “We
are celebrating our winning heritage and advancing the performance DNA that Saleen was built
around.”
A 7.0L twin-turbo engine,
rated at 1300 horsepower, will
power the new S7 LM supercar.
Each one is being hand built at

Saleen’s Corona, CA, headquarters. The S7 LM’s transmission
is a longitudinal, 6-speed all synchromesh with limited-slip differential. It also has a metallic clutch
with 8.0-inch twin-disc hydraulic
actuation bow-through uprights.
The S7 LM has an all-new,
exclusive Black/Silver paint
scheme with clear-coated carbon
fiber. It will ride on Saleen
forged, five-spoke, Le Mansstyle wheel design equipped with
center locking wheel nuts with
automatic safety locks. Fronts
are sized at 19 X 9.5-inches with
rears at 20 X 12.0-inches. These
sleek, stylish wheels will be shod
with high-performance tires:
275/30/ZR19 front and 335/30/
ZR20 rears.
The chassis is comprised of
4130 Lightweight Steel Space
frame with Honeycomb Composite panels. The S7 LM has
advanced wind tunnel developed aerodynamics including
integrated split-channel airflow
throughout the car, full underside aerodynamics, advanceddesign front tray and side skirts,
full-body-width rear spoiler, and
heat-rejecting tinted glass.
The S7 LM is well equipped
with safety features including,
but not limited to, integrated roll
protection, aluminum honey-

7

See the Saleen S7 Supercar at the “Legends Gala”

comb impact-absorbing panels,
3-point seat belts with automatic
pre-tensioner, and aluminum
honeycomb front crush structure with integrated rear crumple
zones.
Interior convenience and comfort treatments feature a highvolume flow-through ventilation
system, A/C, rear view video
camera with interior LCD display, 240 MPH speedometer,
race-inspired
central-mounted
digital tachometer with S7R-style
shift lights, fully adjustable tilt
and telescoping steering column,
power windows and door locks,
keyless remote for doors and rear
trunk, variable intermittent windshield wipers, electric heated
front windshield, remote engine
hatch and fuel filler door releases,
and the latest in sound systems.
Standard interior trim includes
black Alcantera with multi-tone
leather and suede. The S7 LM
is also equipped with performance sport seating, aluminum
and color accents, custom-fitted
driver seating position, and a
dual leather and Alcantera suede
steering wheel. Also included is
the special LM-edition trim.
The Saleen S7 LM is priced
at $1,000,000,000. With a mere
seven in production, this is the
ultimate collector supercar.
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2018 Hyundai Kona “test drive”
continued from page 2

The 2018 Kona is a five-passenger crossover featuring two
power plants. The SE and SEL
are described above. The Limited and Ultimate trims get a 1.6liter turbocharged four-cylinder
engine at 175 horsepower and
195 lb-ft of torque. A sevenspeed automated dual-clutch
transmission is part of this package.
The all-wheel drive models

include independent rear suspension for a ride that is smooth and
almost luxurious. Noting that the
2018 Hyundai Kona is all-new, it
is built on a new chassis developed specifically for the smallcrossover SUV market. The suspension smoothes out the bumps
by stepping over them rather than
jumping through them.
Limited and Ultimate models
add to the features included on
the SE and SEL trim levels. The

2018 Hyundai Kona (photo Art Gould)

Inside ASIA
AUTO NEWS BYTES
by Michelle Hale

CHINA LEADS ON EVs
When I lived in Shanghai there was a noodle restaurant on the
corner of our street, Huaihai Middle Road. It’s an institution like
the old lady who works behind the counter. At any time of day
there were Lamborghinis parked out front, just one example of the
vast wealth in China. No doubt they are surrounded by electric
vehicles (EV) now, as more EVs are sold in China than United
States.
More and more automakers are introducing EVs not only for
the environmental benefits but more importantly for business and
profits; China has the most potential because it’s the worlds largest
auto market, and the government is encouraging production and
sales. The seismic move towards EVs has catapulted automakers
production plans, and prompted new alliances and new products.
Automakers like Infiniti announced it will go all electric from
2021, joining major international automakers like VW, GM, Ford,
Daimler and BMW in the race to increase EV sales in China.
In 2017, 28 million cars were sold in China, more than any
other country. China is determined to be a leader in total sales
and production, as well as electrification. The demand for EVs in
China is booming, propelled by China’s new policies that mandate
automakers meet production quotas for battery-powered vehicles
starting in 2019.
China is extending its electric car rebate until 2020 which is
good news for consumers and automakers. But the shift for automakers to EVs is not purely centred on the environment. It’s a play
for the world’s biggest auto market and way of the future.
Sales in China for 2017 EVs and plugin hybrids were around
700,000, triple the number sold in the rest of the world. China
sales for 2018 are forecast to top 1 million, according to an official
from the China Association of Automobile manufacturers.
Exemptions from license plate lotteries and registration fees in
cities like Beijing and Shanghai are driving demand. “These exemptions are critical levers to make purchasing an EV more attractive, especially for younger, first-time buyers,” according to a
McKinsey report. “In all, China provides monetary subsidies that,
for a representative, midsize car, amount to approximately 23% of
total EV price.”
In order to limit the number of cars on the road and decrease
congestion and traffic jams, several years ago China implemented
a lottery once a month to determine license plate allocation. As
a side note, in numerology-crazed China, a sought after number
like lucky 88888 can be sold for seven figures USD. Providing free
license plates for EVs is a powerful incentive.
The Chinese government is heavily investing in infrastructure
to support EVs. China plans to build 4.8m charging stations with
a spending forecast at approximately $15 billion by 2020, according to Gao Feng Advisory, a consulting firm based in Beijing.
Automakers can’t afford not to be in China.

turbocharged engine, described
above is exclusive to the two
higher trim levels. Upgrade to
Ultimate trim and you’ll get a
larger 8-inch touchscreen along
with navigation and 8-speaker
Infinity sound system along with
Blue Line services with three
free years of service.
The Limited and Ultimate
trims provide an 8-way power
adjustable seat wrapped in
leather. The turbocharged engine
with all-wheel drive is the drivers
choice for the best performance
results. Eighteen inch aluminum
wheels are also an important part
of choosing the upper levels of
the Kona.
The exterior design stands
alone in this category. The front
is identified by narrow LED running lights mounted atop the
fenders. The Hyundai’s grille
tapers in at the bottom. Continuing on the outside, the Kona
has a lot of what Hyundai calls
“armor”. Black cladding on all
sides add to a rugged effect. The
Kona also has a split-lighting
configuration in the rear, with
slim LED taillights with backup
lights.
Pricing for the Limited is
$25,650 and the Ultimate starts
at $28,350. The test vehicle for
this article was the 2018 Kona
Ultimate All-Wheel drive version. Equipped for this review,
the Surf Blue with black interior
seat cloth topped out at $29,700.
Available at dealers soon, the new
entry in the subcompact SUV
segment will certainly stand out
and may even be that ‘destination’ that Hyundai is looking for
in their dealerships.

Rolls-Royce Motor Cars Vancouver, an Open
Road Auto Group dealer, hosts the North
American debut for the Rolls-Royce Cullinan
Rolls-Royce Motor Cars Vancouver, part of OpenRoad Auto
Group, marked the official grand
opening of the venerable brand’s
new Vancouver showroom,
Canada’s first stand-alone RollsRoyce retail facility. The official
unveiling of the luxury auto maker’s most anticipated new model
of all time - the Rolls-Royce Cullinan took place during exclusive
events for both media and clients,
marking the first time the luxury
auto maker has held a new model
debut in Canada.
“Cullinan will be a gamechanger for Rolls-Royce, especially in Canada providing our
clients with the ultimate in
luxury and a totally capable allwheel drive vehicle. Our customers expect to go everywhere in
luxury and they have demanded
a Rolls-Royce that offers uncompromised luxury wherever they
dare to venture. Cullinan is that
car,” said Pedro Mota, President of Rolls-Royce Motor Cars
Americas. “The new showroom
and facilities at Rolls-Royce
Motor Cars Vancouver showcase
the way we interact with our clients, in a luxurious and exclusive
setting,” added Mota.
OpenRoad Auto Group’s new
Rolls-Royce Motor Cars Vancouver is located at 1809 West
5th Avenue on Vancouver’s west
side and replaces the former
dealership located just a few
blocks away. The 4,500 square
foot, two level luxury automotive retail centre offers an elegant

Inside Europe
AUTO NEWS BYTES
by Bill McCallum
Transatel to Provide a Secure Connectivity Solution in the European Union (29 Countries) Region
for FCA’s Mopar Connect on board unit
Transatel will provide FCA with machine-to-machine connectivity
for the provisioning of mobile network services and an IoT solution in
the European Union region (EU 29) for its on-board telematics units as
a result of a competitive tender.
FCA has recently launched under the “Mopar connect” brand, a new
on-board telematics unit that will provide to FCA’ Customers complementary apps and services such as, by way of example: fleet management, remote control, predictive maintenance, crash assistance and
stolen vehicle tracking services. The Mopar Connect services, connected via Transatel’s machine-to-machine IoT solution, target both the
Business-to-Business (B2B) market (such as car rental firms) and the
Business-to-Consumer (B2C) market.
Transatel provides Mopar with its Mobile Network Operator profile
based on its SIM 901 technology. The profile is onboarded onto FCA’s
eSIM cards (eUICC compliant), to guarantee connectivity services with
a private APN and secure authentication, as well as to provide a complete connectivity management platform.
Technical integration and initial implementation required less than
four months, thanks to an effective collaboration amongst various project members like FCA’s hardware providers (i.e. Telematics unit and
eSIM card) and the Telematics Services Provider.
Transatel’s IoT solution for the Automotive market presents builtin, end-to-end security mechanisms compliant with connected car and
remote-control services standards. The solution will be deployed in the
European Union (EU 29) and will be operational outside the European
Union (EU 29) too, thanks to Transatel’s global network agreements
with more than 130 Mobile Network Operators worldwide to date.
Philippe VIGNEAU, VP Business development at Transatel: “We
enjoyed working from a blank page to design the ideal solution for FCA.
FCA has fully understood our value proposition in providing a global,
flexible, and agile connectivity solution. We hope that this is the beginning for the development of a greater partnership with FCA Group. We
are grateful for the opportunity to prove that we are one of the very few
telecom companies today truly able to take on global connected car projects, thanks to the mobile operator-agnostic nature of our solution. Our
clients integrate once to deploy globally.”

showroom featuring high end
finishes, premium architectural
details and space for up to six
Rolls-Royce models. The new
dealership is currently the only
stand-alone Rolls-Royce dealership in Canada. All other Canadian stores combine Rolls-Royce
with other luxury car brands like
Karma or Lamborghini.
“It’s an honor to partner with
Rolls-Royce Motor Cars for the
North American debut of the
much-anticipated Rolls-Royce
Cullinan while celebrating the
official opening of our stunning
new dealership,” said Christian
Chia, President & CEO of OpenRoad Auto Group. “To host such
a significant launch for one of
the best automotive brands in the
world is a true reflection of the
strength of the Vancouver market
and our relationship with RollsRoyce Motor Cars.
Rolls-Royce Motor Cars Vancouver is currently the top Canadian volume dealer and one of
the top selling Rolls-Royce dealerships in the world. OpenRoad
Auto Group acquired the Vancouver Rolls-Royce retail store in
2014, and just last year purchased
a second Rolls-Royce dealership
in Bellevue, Washington along
with an established Bentley and
Lamborghini retail facility.
Authentic Rolls-Royce engineering – everywhere
Key to the creation of the RollsRoyce Cullinan SUV was the
Architecture of Luxury – RollsRoyce’s proprietary all-aluminium architecture. The Architecture of Luxury really comes into
its own in creating Cullinan. The
engineering team behind Cullinan adapted the Architecture of
Luxury to the design template of
a high-bodied car laid down by
Giles Taylor and his design team
thanks to its innate adaptability. It
was designed and engineered from
the ground up in such a way as to
be scalable to the size and weight
requirements of different future
Rolls-Royce models, including
those with different propulsion,
traction and control systems, thus
underpinning the long-term future
product roadmap.
“The drivetrain system we
engineered for Cullinan had one
key job to do,” explains Caroline
Krismer, Engineering Project
Leader for Cullinan. “To bring
the famed Rolls-Royce ‘Magic
Carpet Ride’ to all other terrains
possible, while ensuring classleading on-road behaviour in the
SUV sector.” The integration of
new technologies into the architecture was key to ensuring the
fundamental quality of Cullinan
as Effortless, Everywhere.
The 6.75 litre twin-turbo V12
Rolls-Royce engine delivers
563bhp/420kW and 850Nm/
627lb-ft of torque to the all-new
Rolls-Royce All-Wheel Drive.
A four-wheel steering system
provides never-before-seen handling. The entire package makes
Cullinan capable of overcoming
any challenge while still delivering the world-renowned “RollsRoyce Magic Carpet Ride.’
Designing a force of nature
“At this point in the history of
automotive design, SUVs have
become homogenous and ubiquitous,” comments Giles Taylor,

continued on page 9
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Rolls-Royce Motor Cars Vancouver, an Open
Road Auto Group dealer, hosts the North
American debut for the Rolls-Royce Cullinan

continued from page 8

Director of Design, Rolls-Royce
Motor Cars. “The label SUV is
now applied to anything with a
two-box silhouette and the least
suggestion of going off tarmac.
We envisioned an authentic,
three-box all-terrain high-bodied
car with a convention-challenging design and absolute capability that would satisfy the adventurous urges of our clients.”
Contemporary and functional
design ensures Cullinan gains

iconic status in the face of increasingly bland SUV designs. The
first “three-box” offer in the SUVsector, Cullinan offers individual
seating configuration where customers have the option of a unique
glass partition wall that creates a
distinct environment for passengers, separated from the luggage
compartment. The most practical
of Rolls-Royces, Cullinan is the
most versatile, family oriented,
fun-to-drive super-luxury SUV

continued on page 13

McLaren Automotive Expands North American Retailer Network with Announcement of
powertrains.
McLaren Bellevue hybrid
Said Christian Chia, Presi• McLaren Bellevue becomes
McLaren’s 23rd retail location in
North America
• New showroom is currently
under construction; due to open
in 2019
• Temporary sales and service
site now open for business
• McLaren Bellevue will facilitate further growth of McLaren’s
single largest market – North
America
McLaren Automotive, the British creator of luxury sportscars
and supercars, announces its
newest retailer – McLaren Bellevue. Operated by OpenRoad
Auto Group of Bellevue, Washington, McLaren Bellevue provides the Pacific Northwest with
a local touchpoint for sales and
service operations, allowing clients and potential clients in the
area easier access to McLaren’s
renowned customer service experience.
A new facility for McLaren
Bellevue is under construction
now and is expected to open in
the fourth quarter of 2019. In the
meantime, McLaren customers
and fans in the region are welcome to visit a temporary showroom operating from:
1882 136th Place Northeast
Bellevue, WA 98005
Tony Joseph, President of
McLaren North America, said:
“The Pacific Northwest is an
important area in the United
States that we have not yet been
able to properly service. With a
deep base of both existing customers and potential customers
in the region, we felt that Seattle
and the surrounding areas needed
a more localized point of sales
and service, so that their experience could be expedited and time
spent away from their sportscars
and supercars minimized.”
As the single largest market
for McLaren Automotive, the
North American region is poised
for further growth with the addition of McLaren Bellevue. Currently available to customers is
the diversified Sports Series line
up of the 570S, 570S Spider and
570GT, and the Super Series
720S. Those models, combined with the McLaren Senna,
McLaren Senna GTR and yetto-be-debuted HyperGT code
named BP23 that will begin
production in 2018 and 2019
make it a very exciting time for
the McLaren brand. Further, the
Track22 business plan that outlines future product will see an
additional 11 all-new or derivative models debuted by the end of
2022, half of which will feature

dent & CEO of OpenRoad Auto
Group and McLaren Bellevue,
“Despite McLaren’s short history
producing road cars, the brand
has already established itself
as a major player in the luxury
sportscar and supercar segment – and we truly feel the best
is yet to come. It could not be a
better time to join the brand, and
we know that our group has the
expertise and ability to create the
bespoke experiences this discerning clientele requires.”
For more information, visit:
https://mclarenbellevue.com/.
About McLaren Automotive:
McLaren Automotive is a creator of luxury, high-performance
sportscars and supercars.
The company, launched in
2010, is now the largest part of
the McLaren Group.
Every vehicle is hand-assembled at the McLaren Production
Centre (MPC) in Woking, Surrey,
England.
The company has three defined
product families: Sports Series,
Super Series and Ultimate Series
which are retailed through over
80 retailers in 30 markets around
the world.
McLaren is a pioneer that continuously pushes the boundaries.
In 1981, it introduced lightweight
and strong carbon fibre chassis
into Formula 1 with the McLaren
MP4/1. Then in 1993 it designed
and built the McLaren F1 road
car - the company has not built a
car without a carbon fibre chassis since. As part of the Ultimate
Series, McLaren was the first to
deliver a hybrid hypercar, the
McLaren P1™.
Announced in 2016, the company’s Track22 business plan will
see the company invest £1billion
in research and development to
deliver 15 new cars or derivatives
by the end of 2022, of which at
least half will be hybrids.
2017 saw the company launch
further models in line with
Track22 including the secondgeneration Super Series, the 570S
Spider and the McLaren Senna.
To support the development,
engineering and manufacture of
its range of innovative sportscars
and supercars, McLaren Automotive partners with world leading
companies to provide specialist
expertise and technology. These
include AkzoNobel, Kenwood,
Pirelli and Richard Mille.
McLaren Group: The McLaren
Group is a global leader in luxury
high performance and technology
and comprises three principal
businesses: Automotive, Racing
and Applied Technologies.
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A Road-Trip Texas Auto Writers Assoc.
in a Subaru 2018 Car Challenge by Harold Allen
Crosstrek
continued from page 4

continued from page 3

climb. As we wound our way up
the mountain, I was happy to
be driving a manual transmission that easily maneuvered in
the harsh winter driving conditions and really made me feel I
had great control of the vehicle
at all times. Subaru’s Symmetrical All-Wheel Drive and raised
suspension with Stablex dampers and 8.7 inches of ground
clearance make the snowy roads
easier to traverse. The winter
driving conditions on the way up
to Hurricane Ridge can include
severe weather that includes icy
or snowy roads, changing snow
conditions or winter rains. Even
four-wheel-drive vehicles are
required to carry tire chains.
The Sunshine Orange Subaru
Crosstrek that I drove definitely
stood out in the snow. Inside the
Crosstrek, comfortable seating
with excellent support made the
ride even easier. Orange stitching
on the cloth upholstery as well as
on the leather-wrapped steering
wheel complimented the exterior color. Fog lights, auto on/
off headlights, sound insulation
windshield, a six speaker audio
system, and body color exterior
mirrors are included in the 2.0i
Premium model which is priced
at $23,510.
The best part of our adventure in
the Subaru Crosstrek was that the
vehicle was as much fun to drive
in the snow as was the snowshoeing, cross-country and downhill
skiing, snowboarding and tubing
that await visitors when they get
to the top of the Ridge.

there are still a lot of vehicles to
choose from. This year manufacturers supplied 33 different
vehicles for our evaluation. With
thirteen different categories
including best new interior and
best new features, there were lots
of decisions to make. Key winners
included the 2019 Toyota Avalon,
what an improved full-size sedan.
The Avalon interior was also
voted the best new interior. The
performance was excellent and
handling improved on its new
platform. Full-size Luxury sedan
winner was the Lexus LS 500 and
what a superb vehicle.
The Car of Texas winner was
the Lexus LC 500. The green
vehicle of the year was the 2018
Chrysler Pacifica Hybrid no
other van manufacturers entered
the category. We did have four
other Green entries the Kia Niro
PHEN, Nissan Leaf, Toyota
Camry HB and the Honda Clarity. Midsize car winner went to
the 2018 Toyota Camry. Compact
performance car was the Honda
Civic, I thought it was terrific and
even an edge above the Toyota

86. Performance sedan and utility went to the Alfa Romeo Giulia
and the Romeo Stelvio. Activity
vehicle winner was the Infiniti
QX80. Supercar was an incredible 2018 Mercedes Benz GT-R,
WOW, this is one car to beat but
no one came close to it at the
event.
The best new feature I thought
was the Amazon Alexa featured
on the Toyota Avalon. Another
new and exciting feature was the
2019 Infinity QX50 with a Variable Compression Engine. This
feature may be the wave of the
future on new engines going forward. Interior award was for the
2019 Toyota Avalon, as always the
Engineers have put extra effort on
luxury tailoring. As the day of the
car seems to be dwindling and
trucks and SUVs are taking over
and with some manufacturers
talking about the elimination of
most of their car lines one thing
is for sure it is very to hard predict the future in the car business.
This is the 30th year anniversary of the Texas Auto Writers
Association and it just keeps getting better each year.

The Car of Texas winner was the Lexus LC 500 (photo by
Kevin McCauley)
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2018 Cadillac ATS Test Drive Report by David Schmidt

Cadillac ATS Sedans (photo by David Schmidt)

continued from page 3

the vehicles of their parent’s generation and therefore completely
embrace sedans. Don’t think
the company’s marketing folks
haven’t thought about this. A
small Cadillac seems a contradiction in terms, but only if you think
about traditional Cadillac owners.
But whatever the future, the
present isn’t great for sedans,
including the ATS and other
Cadillacs. A little slow to the
crossover rush, Cadillac says
they’ve got four more coming
in the next couple of years, but
until they would like to see ATS
sedans grow. Interestingly the
brand isn’t really in trouble, as
their very good sales in China
take the sting out of a slipping
sedan market.
The nice thing is that it is good

Legends of Auto
Gala Dinner

Please join us on August 23rd at the Embassy Suites Hotel on Monterey Bay (Seaside)
for the ten year anniversary of the founding of Legends of Auto.
We will be honoring:
• Tom duPont - Founder duPont Registry Magazine
• Ken Lingenfelter - CEO Lingenfelter Company
• Keith Martin - Founder Sports Car Market Magazine
• Barry Meguiar - Founder Meguiar Car Care Company
• Steve Saleen - CEO Saleen Motor Company
We will also honor departed Legends (www.legendsofauto.com)

Date: August 23, 2018
Place: Embassy Suites Hotel on
Monterey Bay (Seaside)
Time: 7:00 pm to 10:00 pm

Reception 7:00 pm • Dinner 8:00 pm • Presentations 9:00 pm
Attire: Business Casual
Tickets: $250 each - Table of 10 - $2,000
Ticketing: MY360tix.com/legends-gala/
SPACE IS LIMITED - Questions - bill@autonewsonline.com

Mission Statement

To recognize and award individual accomplishments, that have significantly
advanced the auto industry around the world and to help develop the next generation of auto industry leaders.

About Legends of Auto

The “Legends of Auto” is a prestigious annual event in which we take time to honor key contributors
of the automotive industry. Below are some pictures of the our recent annual event.

Honored Members of Legends of Auto
George Barris*
Bert Boeckmann
Bob Bondurant
Sandra Button
Corky Coker

Vic Edelbrock*
Ken Gross
Dan Gurney*
Lee Iacocca
Craig Jackson

Lyn St. James
Parnelli Jones
Jay Leno
Bruce McCaw
Dana Mecum

Bruce Meyer
Peter Mullin
Roger Penske
Stewart Reed
Carroll Shelby*

*Departed Legends

Dave Kunz, MC (RT) presents Corky Coker with Legends
Award alongside Barry Meguiar

Legends of Auto Gala Event attendees at dinner during
presentations

Left to Rt - Barry Meguiar, Bert Boeckmann, Beau
Boeckmann, Bruce Meyer, Stewart Reed and Corky Coker

George Barris, a Legend that has departed, with Gary
Williams at Pebble Beach Concours

looking, reflecting the design
theme which pulled Cadillac into
the 21st century. The emphatic
lines insure that this Cadillac isn’t
meant for snowbird living centers.
For example, the seats are
comfortable, but not in the way
a former Cadillac owner would
expect. Somewhat of a Euro feel
to them. Unfortunately, the suspension isn’t tuned to hide the
car’s European drive characteristics. That is something which
will please those who enjoy driving. Cars simply have a serious
advantage over crossovers when
it comes to responsiveness.
Another benefit for buyers
is that sedans tend to be wellequipped for the price compared to crossovers. The ATS,
for instance, comes with plenty
of neat things standard. This
includes things like standard
heated outside mirrors with integrated turn signals and puddle
lamps. Naturally everybody gets
the CUE infotainment system
which comes with Apple CarPlay
and Android Auto integration.
There’s
standard
wireless phone charging, Adaptive
Remote Start and keyless ignition. A 4G LTE Wi-Fi hotspot
is free, as are Cadillac’s Teen
Driver controls. Everybody
gets Brembo front performance
brakes and automatic stop/start.
But that’s not available if you get
the manual transmission.
There are two trims, the ATS
and Luxury trims. There are
options, such as the power sunroof, although the Luxury trim
level comes with leather seating
surfaces with heated, 10-way
power front seats, auto-heated
steering wheel and more as a part
of the trim level.
The engine reinforces that view
as well, being only half an engine
according to previous Cadillac
standards which required a V-8
under almost all conditions. This
turbocharged, two-liter engine
produces 272-hp. and 295 lb.ft. of peak torque. This is probably more than some of General
Motors V-8 engines produced in
the last couple of decades of the
20th century.
Because of the size of this car
the EPA fuel ratings are pretty
good. The most thirsty is the rearwheel drive with a manual transmission which ears a 20-mpg city
and 29-mpg highway rating. Add
the automatic transmission and
the mileage rating jumps to 22
mpg city and 31-mpg highway.
All-wheel drive only costs you
1 mpg in the highway rating,
earning the same 22 mpg for city
driving.
Unlike any of the Caddys of
those days, you can get an ATS
with a manual transmission
instead of the eight-speed automatic transmission. If I was going
to get the rear-wheel drive version
I’d also opt for the manual, even
though you can choose that engine
and still get all-wheel drive.
This Cadillac is fun to drive.
That’s not something often said
about Cadillacs pretty much in
the history of their existence.
It was a brand that brought
luxury to wealthy buyers. But
thanks to cars such as the ATS
they’ve upped the fun factor by
a bit. Hopefully it will help keep
sedans from going the way of station wagons.
If you have any questions,
comments or ideas, please send
them to comment@AutoWritersInk.com.
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Auto Group
SEASON’S BEST

luxury cOllEcTiON

2019 cAdillAc xT4

2018 cAdillAc cT6 Awd

Now available
wit
the first true h h Super cruise,
ands-fr
system for the ee driving
freeway
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Available Fa
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DOUG’S CADILLAC 17545 Aurora Ave N, Shoreline, WA 98133

866-527-1744 Sales

www.dougs.com

Home of Doug’s exclusive valet service for all GM brands – If your daily schedule is making it difficult to get your vehicle in for service
or repairs, Doug’s offers Signature Valet pick up and delivery service to make your life easier. Whether you are bringing your car in for regular
maintenance or need some repairs, we will be happy to set you up with complimentary signature valet service.

1st

EVER

Mazda CX5
Diesel

NEW

Now In Stock

Coming Soon
DOUG’S LYNNWOOD MAZDA
(425) 774-3551 Phone

22130 Hwy, 99, Edmonds, WA 98026
www.dougs.com
(206) 523-3885 Seattle
(888) 827-0868 Toll Free

2018 Hyundai Kona
Over 3c0k
In Sto

1.9%

APR
for
up to 60 Months

OR 36199
$

Mo
for
/mo Lease

2018 Turbo Charged
Mazda 6

2019 Hyundai Veloster

All New

Now In Stock

DOUG’S HYUNDAI
20612 Highway 99, Lynnwood, WA 98063
www.dougs.com
(425) 774-9000 Phone
(206) 523-0138 Seattle
(888) 200-9994 Toll Free
Prices and Offers Subject to Change without Notice + Leases Subject to Credit Approval with information at Dealership
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CARS , STARS and films

Joyce Chow covers Cannes Film Festival
Star Wars, A Mini Movie Series,
Designer Fashions among the Festivities

Actress Blanca Blanco at the 90th Academy Awards
at The Dolby Theatre in Hollywood (image courtesy of
Blanca Blanco)
Screening at the Palais des Festivals with cast from A Mini Movie Series with Animation Day in
Cannes during the Cannes Film Festival on May 15, 2018 in Cannes, France. Cast from left to
right: David B, Marcello Costa, Joyce Chow, Suzan Hughes, John Gumboc, Amber Martinez,
Benjamin Rossi, Nitish Kannan and Mattia Gava (photo by David Levin)

Couture Fashion Week producer and designer Andre
Aquino fashions at GSF (Global Short Film) Awards
Gala & Luxury Fashion Shows at Carlton Hotel on May
19, 2018 in Cannes, France (photo by Joyce Chow)

Auto News picks “Curing Kids Cancer” for Legends of Auto Gala Charity
By Gary T. Williams
The Legends of Auto, a prestigious annual event which recognizes and awards individuals,
like George Barris, Carol Shelby,
Bruce McCaw, Dana Mecum,
Roger Penske, and Jay Leno,
to name a few, whom have significantly contributed to advancing the auto industry around the
world -- and to help develop the
next generation of auto industry
leaders.
The Legends of Auto team

is proud to select Curing Kids
Cancer Non-Profit as the primary recipient of its wonderful
and exciting Pebble Beach 2018
evening.
I recently met Grainne Owen
at the Mecum LA Auto Auction at The Fairplex in Pomona,
California. Owen is co-founder
and president of Curing Kids
Cancer, a non-profit organization
which helps children with cancer.
Their mission is to find innovative research and treatments to

find cures for childhood cancers.
Such a worthy cause, especially
after Owen’s own son, Killian,
passed away from Leukemia in
2003 at the young age of nine.
Owen is passionate about her
mission and foundation and she
is knowledgeable in all diagnosis
and conditions related to certain
cancers.
During her son’s treatment, she
and her husband, Clay, were told
by Killian’s doctors that there
was a new drug which could save

his life and that was being developed. However, Killian’s doctors
also told them that there was not
enough funding to see the drug
through completion in the lab and
distributed.
The Owens vowed not to let
this happen to another child and
Curing Kids Cancer was born.
Since its beginning, the foundation has raised money and awareness to fight pediatric cancers and
fund new treatments. To date,
more than $11,000,000—almost
$12,000,000 in funds have been
given to 32 different medical
facilities in 24 states to help fund

For further
information or for
Private Donations
which help impact
this worthy cause visit

CuringKidsCancer.org
research and cutting edge treatments with hopes to make all the
difference in the lives of children
fighting cancer.
Owen, her story, and foundation are truly inspirational and
why Legends of Auto Pebble
Beach 2018 has chosen Curing
Kids Cancer, Owen’s passion and
non-profit organization as the primary beneficiary of the event.
For further information or for
private donations which help
impact this worthy cause visit
curingkidscancer.org.
For more information about
Legends of Auto Pebble Beach
2018 visit www.legendsofauto.
com or contact Bill McCallum at
bill@autonewsonline.com.

cont. from page 2

Cannes

‘Fifteen Seconds Fame’ begins
with the infamous Oscar thief
and includes cult legend Ron
Jeremy, Milli Vanelli’s Fabrice
Morvan, iconic crooner Cynthia
Basinet and celebrity stylist Marcello Costa.
“My Dog Expressions” is all
about dogs, almost.
“Love Doubled” portrays love
featuring Jeff Dowd, the “The Big
Lebowski” original dude, filmmaker and philanthropist Suzan
Hughes, comedian and supermodel mom Eugenia Kuzmina
and multi-Emmy winner Vincent
De Paul.
“Yes No Yin Yang” shares the
confusion of communication with
actress and voiceover artist Dina
Morrone, Valentino muse and
Ford supermodel Margaret Luce,
director and action actor Patrick
Kilpatrick and comedian Corey
Allen Kotler.
“Sequel of Life” future remembrances features actor Matthew
Knowles from China’s $100 million movie “Asura” releasing
Summer 2018.
One of the most surprising
appearances of cars, was not on
the road or on the screen, but on
the gowns of designer and Couture
Fashion Week producer Andre
Aquino at GSF (Global Short
Film) Awards Gala and Luxury
Fashion Shows. He showcased a
collection of gowns adorned with
one of the most eloquent presentation of classic cars.
During the “Solo: A Star Wars
Story” after party fireworks lit up
the sky over the French Riviera in
unison with the Star Wars theme
song. For a moment, we were jettisoned to a galaxy far, far away.
Let’s just call it Envy or a Dream
Happy Hour, or the next quest for
A Mini Movie.
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We Honor those Legends that have Departed
by Bill McCallum
As we announce our next Legends of Auto event, (see page 1
story) I would be remiss in not
paying tribute to those Legends
that have departed.
Carroll Shelby - Carroll passed
shortly after we created our event.
We reached out to Aaron Shelby
who has represented the family at
a number of our events.
George Barris - George passed
a few years ago. (see photo below)
We reached out to George’s

grandson and he has represented
the family at past events
Vic Edelbrock - Vic passed
two years ago. We will be reaching out to his daughters to invite
them to our August 23rd event to
represent the family.
Dan Gurney - Dan recently
passed and we will be reaching
out to Dan’s family.
Best wishes and kind thoughts
to the families of those Legends
of Auto we have lost.

Gary Williams (Auto News) with George Barris at past
Concours d’Elegance (photo Auto News)

Rolls-Royce Motor Cars
Vancouver, an OpenRoad
Auto Group dealer, hosts the
North American debut for
the
Rolls-Royce
Cullinan
continued from page 9
available today. Cullinan offers a
suite of Bespoke features developed specifically for the many
various lifestyles of its owners
including the Viewing Suite and
multiple options for a ‘Bespoke
Recreation Module.’
The Rolls-Royce Cullinan is
Rolls-Royce as never before seen.
When Sir Henry Royce said,
“Strive for perfection in everything you do. Take the best that
exists and make it better. When
it does not exist, design it”, he
could have had Cullinan in mind.
Visit the Rolls-Royce Motor
Cars Press Club at www.press.
rolls-roycemotorcars.com for the
full Cullinan press kit. For details
about Rolls-Royce Motor Cars
Vancouver, visit www.rolls-roycemotorcars-vancouver.com. Event
photos are available by request.
About OpenRoad Auto Group
OpenRoad Auto Group is B.C.’s
largest automotive dealership
group with over 1,200 associates
representing 19 quality automotive brands at 23 full-service car
dealerships. Established In 2000,
OpenRoad Auto Group offers car
buyers and owners an experiential
automotive retail service. With
sales and service in multiple languages, OpenRoad Auto Group
encourages a car buying experience based on openness, participation and expertise. OpenRoad is
proud to be one of Canada’s Best
Managed Companies, a CADA
Laureate, and the recipient of

multiple Canadian Best Employer
Awards.
www.openroadautogroup.com.

July 28th
Auto
Angels
Car Show

9:00 am to
3:00 pm at
the Bellevue
Presbyterian
Church,
1717 Bellevue
Way N.E.
The 12th annual Auto Angels
Benefit Car Show is scheduled
for July 28th from 9:00 AM to
3:00 PM at the Bellevue Presbyterian Church. All classic cars
are welcome hot rods, street rods,
etc. The first Auto Angels Car
Show 11 years ago had 45 cars
and the event has grown to 170
cars last year. The registration
fee is $25 per car and the donations support the Auto Angels
programs to repair the vehicles
of low-income individuals on the
Eastside. Auto Angels supporters
say “..... we are changing oil and
lives.”, and “ ....our show is more
than just a car show.” The Auto
Angel volunteer group has grown
from 5 the first year of the show
to 70 currently. Spectators are
welcome FREE OF CHARGE
and for more information contact: info@autoangels.org or
(425) 974-2118.

13

2017 Auto Angels Car Show

2017 Auto Angels Car Show

2017 Auto Angels Car Show

2017 Auto Angels Car Show

July 28, 2018:

Auto Angels 12th
Annual Bene�it
Car Show.

Featuring the 2017
America’s Most
Beautiful Roadster
- “Mulholland
Speedster” - a 1936

1936
Packard Roadster

MULHOLLAND SPEEDSTER

PHOTOGRAPHER: SCOTT WILLIAMSOM

Saturday,

,9 AM- 3PM

Packard Roadster.
See it to believe it!!
Lots of beautiful
cars – classics, hot
rods, muscle cars,
and exotics.

BBQ by Brief Encounter – Music by Greg Sheehan – Raf�le – Games – Make ‘n Take
model building. Serving: Acres of Diamonds, Attain Housing, Congregations for the
Homeless, Eastside Academy, Jubilee Reach, Kid Reach and The Sophia Way.

1717 Bellevue Way NE, Bellevue, WA 98004
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MAG Auctions - Reno Planned for August 9-11, 2018

A 1965 Shelby GT500 Mustang was a Top Seller at last years Auction (photo MAG Auctions)

WeatherTech
Raceway
Laguna
Seca
Names
Tim
McGrane
as New
CEO
continued from page 3
near future. “We are entering
into a new era of not only continuing its motorsports legacy
but also evolving it to maximize
the potential of the entire facility with motorsports as well as
non automotive and lifestyle
events. We want to get the rest
of the facility to match what is
a world-class motorsports circuit. We want the participants,
sponsors, spectators, and local
community to see an immediate
difference and know that WeatherTech Raceway Laguna Seca is
headed toward the future.” stated
McGrane.
A vision that seems to be
shared amongst all of the team at
Laguna SECA. As they, in partnership with Monterey County
move to bring improvements to
the esteemed facility to better
serve competitors, sponsors, and
attendees.
We believe that with McGrane
at the helm and WeatherTech
Laguna SECA and Monterey
County behind him, these
changes will be expedited and
lead the racetrack in an upward
trajectory. The swiftness of this
team has already been witnessed
in the changes they’ve made this
year, and with McGrane added
to the team, we can’t wait to see
what comes next!
Make sure to check out some
events at Laguna SECA if
you get the chance this year.
Some remaining events include
MOTUL FIM Superbike World
Championship GEICO U.S.
Round featuring MotoAmerica
Championship of Monterey,
June 22-24; Monterey PreReunion, August 18-19; Rolex
Monterey Motorsports Reunion,
August 23-26; Continental Tire
Monterey Grand Prix featuring
AMERICA’S TIRE 250, Sept.
6-9; Porsche Rennsport Reunion
VI, Sept. 27-30; and California 8
Hours presented by Pirelli World
Challenge, Oct. 26-28.

“

. . . WeatherTech
Raceway Laguna
Seca is headed
toward the future.

”

For tickets and information
about WeatherTech Raceway
Laguna Seca, check out www.
WeatherTechRaceway.com.
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SHOWCASE REVIEWS
HONDA FIT 5DR SPORT

INFINITI Q60

by Jordan
Williams

continued from page 3

lennials have outpaced boomers
for the first time there.
So, take note and read ahead:
if you see a Millennial on your
car lot, there is a big chance they
are informed and ready to buy.
Auto Trader sites that 48% of 17
to 24-year-olds intend to buy a
car on their first visit to a dealership. Surveys indicate that Millennials do their research. They
spend on average 17 plus hours
researching the cars they want
or are interested in online prior
to walking into a dealership, so
brand awareness, engaging websites, social media outlets and
sharing of information are important considerations if wishing to
gain this market share. Millennials have been taught that knowledge is power and they equip
themselves with all the details
before they come see the cars for
themselves. Many are purchasing
a new or pre-owned model which
they plan to keep for quite some
time.
Knowing about this potential
sale, here is a checklist for sellers:
(I have mentioned these important aspects in previous articles
but they are worth repeating) be
warm, respectful, and accommodating. Have a clean lounge
with free wi-fi, a latte, tea, water
or baked goods. Keep a wellstocked inventory; Millennials
know what they are looking for
and prefer purchasing at a dealership over online or other outlets
such as Auto Trader or Craigslist.
Make the paperwork/purchase
process quick and easy. Spend
time and dollars on a website/
webpage to be able to integrate
online and offline experiences.
Where at all possible, personalize and provide a great experience for your Millennial buyers.
Millennials report they like to
stay connected in their car/value
mobile integration. They also like
navigation, satellite radio, Bluetooth, and MP3 players.
In September of 2017, Auto
Trader reported that 73% of
younger Millennials stated that
they intend to purchase a car
within a year or more’s time. Millennials are also trending toward
mobile-first consumers. 48% of
mobile first auto consumers were
Millennials. So, optimize their
mobile experience with efficient
loads, interactive features, quality photos, i.e. a quality experience.
Millennials are aware and
energetic, i.e. ‘on their toes’ and
looking for that first car purchase
soon…so you be on your toes,
too! See you next time readers!
Reference:
http://www.v12data.com/blog/
millennial-car-shoppers-areready-buy-what-your-dealershipneeds-know/

The Honda Fit subcompact
hatchback has been a steady
seller for Honda. Value based
at $17,500 as tested the Fit
is also good in the MPG dept.

BASE PRICE: $17,500
TYPE: sub-compact
ENGINE: 1.5L 4 cyl
TRANS: 6 speed manual
HORSEPOWER: 130 hp
MPG: 29 city/ 36 hiway

BASE PRICE: $18,700
TYPE: Sedan
ENGINE: 1.6L 4 cyl
TRANS: 6-Speed AT
HORSEPOWER: 130 hp
MPG: 28 city/37 hiway

TOYOTA RAV4 HYBRID

The Toyota RAV4 has been
a top seller and a segment
leader for years. The popular
small SUV has all the bells
& whistles. It’s also a hybrid.

BASE PRICE: $54,000
TYPE: Sedan
ENGINE: 3.0L V6
TRANS: 7 speed AT
HORSEPOWER: 400 hp
MPG: 19 city/ 26 hiway

TOYOTA AVALON TOURING

KIA RIO EX 5DR

The fourth generation KIA
RIO offers more room and a
new infotainment center with
voice recognition. Good MPG
and priced right for a sedan.

This luxury coupe is a
top seller for Infiniti.
Lots of power to pass
and a good value in the
sports sedan segment.

BASE PRICE: $32,185
TYPE: Small SUV
ENGINE: 2.5L DOHC 4 cyl
TRANS: AWD-i
HORSEPOWER: 194 hp
MPG: 34 city/ 30 hiway

Plenty of power. Lots of
room with new safety
features. $ 33,500 base
MSRP with 30 MPG hiway
equals value.

BASE PRICE: $37,900
TYPE: Sedan
ENGINE: 3.5L V6
TRANS: 8-speed AT
HORSEPOWER: 268 hp
MPG: 21 city/ 30 hiway

VW TIGUAN SE 4MOTION

This large SUV from VW
offers third row seating
& room for gear. 27 mpg
on hiway. Perfect SUV
for road trips.

*** all information on vehicles as tested

autonewsonline.com/showcase reviews

BASE PRICE: $30,230
TYPE: SUV
ENGINE: 2.0L Turbo
TRANS: AT
HORSEPOWER: 184 hp
MPG: 21 city/ 27 hiway
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2018 Mudfest
Winners

Vehicles testing off road course at Mudfest (photo Auto News)

There were 5 categories and an
overall winner. The winners were:
• Subcompact Utility Vehicle 2018 Hyundai Kona
• Compact & Mid-size Utility Vehicle - 2018 Jeep Wrangler
Unlimited
• Family Utility Vehicle - 2018
Volkswagen Atlas
• Premium Utility Vehicle 2018 BMW X2 xDrive 28i
• Trucks - 2019 RAM 1500
Rebel
“The NW Outdoor Vehicle of
the Year” winner was the - 2018
Jeep Wrangler Unlimited. Congratulations to the winners and
thank you to the automakers for
supporting our event.

by Bill McCallum
For over 3 decades automotive
journalist members of the Northwest Automotive Press Association (NWAPA) have gathered at an
event known as MUDFEST dba
The Northwest Outdoor Activity
Vehicle of the Year Competition.
This years event was held at the
Ridge Race Track and Off-Road
Facility near Shelton, WA.
We were judging 26, 2018 &
2019 automaker SUV’s, CUV’s,
and trucks on both a performance
track and an off-road course. (see
photo)

Ride & Drive:
2018 Toyota 4Runner
at

Bear Creek Golf Course

Valariea, Team Auto News (white jacket) at Grand Prix Raceway with her family (left to
right) Ilse, Benjamin, Alex, Robert and Savannah (photo Auto News)

by Bill McCallum
The ride for our first Golf Course
Ride & Drive Feature of the season
is the 2018 Toyota 4Runner TRD
Off-Road SUV. This popular
SUV is powered by a 4.0L DOHC
24-valve V-6 delivering 270 HP
and 20 mpg on the highway when
your not off-roading. The Star
Safety System option includes
Vehicle Stability Control and
over a dozen other safety features.
The TRD Enhancement package includes 17-inch TRD alloy
wheels, a TRD stamped aluminum
front skidplate and much more.
Your drives on the 9 hole
Bear Creek golf course located
in the Methow Valley outside of
Winthrop, WA will land on well

groomed fairways. Bear Creek
is managed by Laurie and Mike
Hilton. Their two daughters also
help around the club house when
they are not in school or on the
course. The snack bar offers food
& beverages. There are separate
tees when you tee it up for the
second nine. The 18 hole yardage
is 6,271 years from the men’s tees
and 5,310 yards from the ladies
tees. We recommend Bear Creek
at Winthrop, WA as part of your
Northwest hiking, cycling, camping, fishing, hunting, river rafting,
or your road-trip vacation in Eastern, WA. For additional information: Call-(509) 996-2284 or visit
- www.bearcreekgolfcourse.com

2018 Toyota 4Runner TRD (photo Auto News)
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Monterey Touring Vehicles (MTV) and Scale Racing
Support the Legends of Auto Gala at Embassy Suites

Zach McCallum with his Mazda 3 (see story on page 4)

Heather & Rob Gardner, MTVRental.com owners with the Embassy Suites
at Monterey Bay (Seaside) in background (photo Auto News)

All-New Kia Stinger – Story Next Issue (photo Auto News)

Alan Smith’s Test Track will be set up at Gala (photo Auto News)

www.132slotcar.com

ScaleRacing Center
All the fun of motor racing
without any of the risk

We sell a full line of 1:32 & 1:24 scale Slot Cars and Slot Car Racing Sets.
Visit our Web Site for more information on Slot Car Racing, or call us at
1-253-255-1807 or 1-253-564-1445.
We also set up tracks for hire for Car Shows and other Events.
We have hosted Slot Car Events for charity at the Indy 500, Rennsport
Reunion, Pepsi 400 and can set up anywhere you want a fun event.
●
●
●
●
●
●

3723 S Lawrence St
Tacoma, WA 98409
(253) 564-1445
(Across from Griot’s Garage)

Family fun.
Great for shows and entertainment.
Corporate Events, birthday parties.
Safe environment for shows wanting families to attend.
Educational, interactive, team building.
www.facebook.com/ScaleRacingCenter
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Stars & Stripes Car Show

July 1st, 9 am to 2 pm at Griot’s
Garage, 3333 38th St., Tacoma
by Walt Kaplin
The Stars & Stripes Car Show
is scheduled for Sunday July 1st
at Griot’s Garage, 3333 38th St.,
Tacoma, WA from 9AM to 2 PM
with proceeds going to the Veteran’s Music Library. The ‘Fabulous 50’s changed America’s culture forever and this is what this
car show is all about.
The youth of the 50’s was
influenced by patriotism, cars,
movies, and music. Tacoma students from Bellarmine, Lincoln,
Stadium High Schools with their
friends from Aberdeen, Bethel,
Bremerton, Clover Park, Enumclaw, Franklin Pierce, Olympia,
Peninsula, Puyallup, and Sumner
High Schools boogied to Buschs

Drive In on Friday and Saturday
evenings doing what America’s
youth did in those days, have fun
and enjoy their friends, cars, and
music.
There will be Individual Awards,
a Club Participation Award and
FREE Dash Plaques for all registered vehicles.
Gates open at 7:30 AM and
come early. Be sure and bring
your camera. Registration for the
event is $20. The
$20 remittance is payable to
Walt Kaplin, organizer at: 1129
Fircrest Dr., Fircrest, WA 98466
For additional info contact
Walt Kaplin Cell: 253 345 9935
or e_mail w.kaplin@yahoo.com

2019 Subaru Crosstrek Hybrid to Arrive Q4
Subaru of America, Inc., which
has recorded nine consecutive
years of record sales and 10
consecutive years of growth,
announced today its first-ever
plug-in hybrid vehicle (PHEV),
the 2019 Crosstrek Hybrid. The
new Crosstrek Hybrid maintains
all the capability of the traditional
Subaru Crosstrek with increased
fuel efficiency. It can be driven as
a normal Hybrid, using both gas

and electric power and eliminating range anxiety, or driven on
pure electric drive for local commuting.
The Crosstrek Hybrid is an
advanced, eco-friendly version
of the versatile compact SUV
that has become the brand’s third
best-selling model in America.
The 2019 Subaru Crosstrek
Hybrid uniquely integrates a
four-cylinder
direct-injection

Subaru BOXER engine, Subaru
Symmetrical All-Wheel Drive,
all-new transmission and the
Toyota Hybrid System (THS).
The Crosstrek Hybrid combines
the wide-ranging off-road capability of the gas-powered Crosstrek with hybrid efficiency.
Arriving at Subaru retailers near the end of this year, the
2019 Crosstrek Hybrid will also

continued on page 25

Pennzoil “America’s Most Recommended” Award
Women’s Choice Award® has
named Pennzoil® motor oil the
2018 America’s Most Recommended™ Auto Engine Oil based
on a national survey distributed
to tens of thousands of women
across America, who were asked
to select the brands that they
would highly recommend to their
family and friends.

WHY
Studies[1] have shown that
female consumers value the opinion of others when making purchasing decisions. Recognition
of Pennzoil® by female consumers is significant as individuals
increasingly look to their peers
when buying a product or service.
“To be recognized with the

Yokohama’s VIP Soccer Experience
For the second consecutive
year, Yokohama Tire is sending
a dozen lucky young soccer players – along with chaperones – to
England for a dream trip: “The
Yokohama VIP Soccer Experience with Chelsea FC.”
Yokohama is the Official Shirt
Sponsor of Chelsea FC, the English Premier League’s 2016-17
champions. The “London Experience” program includes the
opportunity to attend a training

clinic at the team’s Cobham Training Center and to see the team
play at iconic Stamford Bridge, as
well as other VIP amenities.
Twelve winners will be chosen
in total – two winners of the trip
will be determined through an
online sweepstakes and 10 will
be selected through nominations
from Yokohama-sponsored youth
soccer clubs.
The online sweepstakes runs
until June 11, 2018 and is open

Women’s Choice Award is an
incredible honor for Pennzoil”
said Bobbie Cumpston, North
American Marketing Manager
for Pennzoil. “We pride ourselves
on having the most trusted motor
oil in America and are glad to
see that resonating with this key
demographic.”

continued on page 19

to any soccer enthusiast nationwide, between 13-18 years old,
including those who play in US
Youth Soccer associated clubs,
Yokohama-sponsored
tournaments, as well as other clubs and
tournaments. Entries are through
Yokohama’s website at https://
www.yokohamatire.com/soccersweeps.
“We’re also excited to extend
this opportunity to the young
players who will be wearing
Yokohama on their jerseys start-

continued on page 21
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OEM & AFTERMARKET PARTS
Women’s Choice Awards Picks Pennzoil
continued from page 18

To learn more about the products and services offered by
Pennzoil® please visit www.
pennzoil.com.
To learn more about Women’s Choice Award® please visit
www.womenschoiceaward.com.
About Shell and Pennzoil
Shell Oil Company (“Shell”)
and Pennzoil-Quaker State Company (“Pennzoil”) are affiliates of Royal Dutch Shell plc, a
global group of energy and petrochemical companies with operations in more than 70 countries.
In the U.S., Shell operates in 50
states and employs more than

20,000 people working to help
tackle the challenges of the new
energy future. The Shell downstream organization manages a
portfolio of top-quality brands,
including the No. 1 selling premium gasoline, Shell V-Power®
NiTRO+ Premium Gasoline, No.
1 selling gasoline, Shell Nitrogen
Enriched Gasolines, and Pennzoil®, America’s most trusted[2]
No. 1 selling[3] motor oil brand.
About Women’s Choice Award
The Women’s Choice Award
sets the standard for helping
women to make smarter purchasing choices. The company and its
awards identify the brands, prod-

ucts and services that are most recommended and trusted by women.
Additionally, they recognize those
that deliver a recommendationworthy customer experience.
Awards are based on surveys of
thousands of women, as well as
research conducted in partnership
with the Wharton School of the
University of Pennsylvania. As the
trusted referral source for women,
WomenCertified Inc., home of
the Women’s Choice Award, created the first national award based
on the ratings and preferences of
women. Visit the official website
at www.WomensChoiceAward.
com to learn more.

Nexen Announces Drivers for Formula Drift Pro Series
• The Nexen Tire team will
include championship racers
Fredric Aasbo and Chris Forsberg, as well as prominent drivers including Alex Hohnadell and
Jhonnattan Castro throughout the
2018 season.
• Nexen’s N’Fera SUR4G tire
– engineered for superior grip,
handling and weather performance in the most demanding
racing environments – will continue as co-tire for the series until
2020
The brand was also named
“semi-exclusive” tire supplier
for the Formula DRIFT Pro 2
Series
Nexen
Tire
Motorsports’
championship-winning
Formula DRIFT motorsports team
announced it has renewed its partnership with the Formula DRIFT
Pro Series 1 through 2019.
As a reflection of the brand’s
immense commitment to the
sport, the news also reinforces the
trust that top pro drivers have in
Nexen’s tires – which are meticulously engineered to bolster pro
racing performance, complete
with proprietary technology.
With the two-year co-tire sponsorship agreement, several Pro
1 Series championship drivers
will race with the Nexen SUR4G
tire for elevated grip, handling
and challenging weather performance. The SUR4G will also
serve as the semi-exclusive, preferred tire for the Formula DRIFT

Pro 2 Series.
“We are excited to continue
our relationship with Nexen Tire,
who have been a proactive partner of Formula DRIFT and an
active supporter of competition
teams,” said Jim Liaw, president and co-founder of Formula
DRIFT. “Our relationship not
only continues but expands as
Nexen Tire becomes one of two
exclusive tire suppliers of the
Formula DRIFT Link ECU Pro2
Championship, the precursor to
the Formula DRIFT Black Magic
Pro Championship.”
Nexen Tire Team Drivers For the
2018 Formula DRIFT Season:
Fredric Aasbo (Rockstar
Energy Drink / Nexen Tire
Toyota) – 2015 Champion and
2017 second overall driver
Chris Forsberg (NOS Energy
Drink / Nexen Tire Nissan
370Z) – New Nexen team driver;
Winner of three Formula DRIFT
championships
Ryan Tuerck (Gumout / Nexen
Tire Toyota 86) – Newly signed to
the Nexen team; will co-star with
Forsberg in “Blackout Show”
Alec Hohnadell (Rain X /
Nexen Tire Nissan S14) – Formula DRIFT “Most Improved
Driver” and professional stunt
driver
Jhonnattan Castro (GerdauMetadom / Nexen Tire Toyota
86) – First Dominican driver to
be granted a Formula DRIFT
license

Dan Burkett (RAD Industries /
Nexen Tire Toyota Supra) – Coowner of popular race shop RAD
Industries
Josh Robinson (Australian
Ute) – First year in Pro 1
Kyle Mohan (Mazdatrix Mazda
MX-5) – 15-year Formula DRIFT
veteran; Co-owner of Kyle
Mohan Racing
Additional Nexen team drivers
will be announced at a later date.
N’Fera SUR4G:
• Proprietary Technology.
• Extreme Performance.
• Engineered for Champions.
Nexen launched the Extreme
UHP N’Fera SUR4G tire in 2017,
and the street-legal racing tire
immediately took the motorsports
industry by storm. Meticulously
engineered for superior performance in Formula DRIFT, SCCA
and time trials, the SUR4G delivers optimal grip and response,
with minimal performance drop
under extreme conditions. Last
year, the N’Fera SUR4G team
secured two wins and a podium
finish, in addition to placing
second in overall driver points
and finishing second in the tire
cup championship.
The 2018 Formula DRIFT
season officially kicks off on
April 6 with Round 1 of the
series: Streets of Long Beach
(Long Beach, Calif.).
For more information, please
contact media@nexentireusa.com.

New Survey
Forecasts Online
Parts Sales for 2018

Hedges & Company, a digital
marketing agency serving the
automotive aftermarket, has published its annual automotive parts
& accessories forecast for online
retailing. The new forecast shows
online auto parts sales in 2018
will be over $10 billion.
The automotive aftermarket
will continue its dramatic shift
to digital as online retail sales
of auto parts & accessories in
2018 will exceed $10 billion for
the first time, posting a 16.3%
increase over 2017, with more
than $5 billion of that occurring
on mobile phones. Hedges &
Company forecasts online sales
of auto parts to reach nearly $16
billion in 2021.
Hedges & Company also forecasts nearly $138 billion in retail
sales in 2018 through all sales
channels — including traditional retail channels — will be
influenced by the internet, due
to online activity by consumers
and service professionals. This
influence comes from consumers doing online research before
buying a part, reading information and checking fitment on a
manufacturer’s website, being
exposed to online advertising, reading product or reseller
reviews, going to automotive
forums, or using search engines.
The four most popular methods
of online research used by con-

sumers before buying are using
search engines like Google or
Bing (74% of all consumers),
visiting online auto parts retailer
websites (73%), visiting manufacturer websites (57%) and visiting automotive forums (47%).
Online activity will influence
nearly $152 billion in parts and
accessory sales through all retail
channels – chain retail stores,
automobile dealers, big box
retailers, local independent brick
& mortar retailers, jobbers, as
well as online sales – by 2021.
Online sales include online retailers, as well as the growing trend
of manufacturers selling direct to
consumers (DTC).
Hedges & Company has
tracked online auto parts sales
closely each year since 2007,
using a combination of proprietary industry research, trends
analysis, US Census data, data
from the US Bureau of Economic
Analysis, interviews with industry sources, analysis of thirdparty data and statistical modeling. The forecast does not include
used or recycled parts, online
auctions such as eBay Motors
or third-party marketplaces. The
forecast includes the United
States only.
The forecast is published here:
https://hedgescompany.com/
blog/2018/04/online-parts-salesto-top-10-billion-in-2018/

Summertime
Tips from
Nexen Tire USA
As the weather warms up,
Americans everywhere are preparing their cars for the spring
and summer months - changing
out winter tires for all-season
tires, washing off a coat of grime
and fueling up for family road
trips!
However, before you get going,
there are a few important vehicle
safety tips to keep in mind. Kyle
Roberts, senior director of marketing at Nexen Tire USA, has
some spring car care tips to share
with your readers:
Keep tire pressure at the recommended level. Low tire pressure can cause your tires to lose
grip in a spring rainstorm. You
can find this information in your
vehicle’s owner’s manual.
Rotate tires every 5,000 miles
to ensure they are wearing
evenly.
Check the date: It’s a littleknown fact that tires have expiration dates, too. Look on the

tire for a series of numbers and
letters that begin with “DOT.”
The manufacturer date is the
last 4 digits, with the first two
digits representing the week the
tires were made, and the last two
digits giving the year. For example, 0213 means your tires were
manufactured in the second week
of the year 2013. It is often recommended that tires are replaced
after 6 years to avoid tire rot.
We have all heard of the “penny
test.” Here’s how it works: Insert
a penny upside down into your
tire grooves. If any part of Abraham Lincoln’s head is covered by
the tread, you are good to go. If
his head is showing, it’s time to
start shopping for tires.
In 2016, 733 traffic fatalities
were linked to tire malfunctions.
Checking your tires before heading out on a trip this summer can
keep your family (and other innocent drivers on the road) safe.
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TECHNOLOGY

MIT Software Lets Your Car Tell You What it Needs
MIT team develops software
that can tell if tires need air,
spark plugs are bad, or air filter
needs replacing.
Imagine hopping into a rideshare car, glancing at your smartphone, and telling the driver that
the car’s left front tire needs air,
its air filter should be replaced
next week, and its engine needs
two new spark plugs.
Within the next year or two,
people may be able to get that
kind of diagnostic information in
just a few minutes, in their own
cars or any car they happen to be
in. They wouldn’t need to know
anything about the car’s history
or to connect to it in any way;
the information would be derived
from analyzing the car’s sounds
and vibrations, as measured by
the phone’s microphone and
accelerometers.
The MIT research behind
this idea has been reported in a
series of papers, most recently
in the November issue of the
journal Engineering Applications
of Artificial Intelligence. The
new paper’s co-authors include
research scientist Joshua Siegel

PhD ’16; Sanjay Sarma, the Fred
Fort Flowers and Daniel Fort
Flowers Professor of Mechanical
Engineering and vice president
of open learning at MIT; and two
others.
A smartphone app combining
the various diagnostic systems
the team developed could save
the average driver $125 a year
and improve their overall gas
mileage by a few percentage
points, Siegel says. For trucks,
the savings could run to $600 a
year, not counting the benefits of
avoiding breakdowns that could
result in lost income.
With today’s smartphones,
Siegel explains, “the sensitivity
is so high, you can do a good
job [of detecting the relevant
signals] without needing any
special connection.” For some
diagnostics, though, mounting
the phone to a dashboard holder
would improve the level of accuracy. Already, the accuracy of
the results from the diagnostic
systems they have developed, he
says, are “all well in excess of 90
percent.” And tests for misfire
detection have produced no false

positives where a problem was
incorrectly identified.
The basic idea is to provide
diagnostic information that can
warn the driver of upcoming
issues or needed routine maintenance, before these conditions
lead to breakdowns or blowouts.
Take the air filter, for example
— the topic of the team’s latest
findings. An engine’s sounds
can reveal telltale signs of how
clogged the air filter is and when
to change it. And unlike many
routine maintenance tasks, it’s
just as bad to change air filters
too soon as to wait too long,
Siegel says.
That’s because brand-new air
filters let more particles pass
through, until they eventually
build up enough of a coating of
particles that the pore sizes get
smaller and reach an optimal level
of filtration. “As they age, they
filter better,” he says. Then, as the
buildup continues, eventually the
pores get so small that they restrict
the airflow to the engine, reducing
its performance. Knowing just
the right time to replace the filter
can make a measurable difference

in an engine’s performance and
operating costs.
How can the phone tell the
filter is getting clogged? “We’re
listening to the car’s breathing,
and listening for when it starts to
snore,” Siegel says. “As it starts
to get clogged, it makes a whistling noise as air is drawn in.
Listening to it, you can’t differentiate it from the other engine
noise, but your phone can.”
To develop and test the various
diagnostic systems, which also
include detecting engine misfires
that signal a bad spark plug or
the need for a tune up, Siegel and
his colleagues tested data from a
variety of cars, including some
that ran perfectly and others in
which one of these issues, from
a clogged filter to a misfire, was
deliberately induced. Often, in
order to test different models, the
researchers rented cars, created a
condition they wanted to be able
to diagnose, and then restored the
car to normal.
“For our data, we’ve induced
failures [after renting] a perfectly
good vehicle” and then fixed it
and “returned the car better than

THE NEXT 2018 VOLT

AND ALL-NEW BOLT

when we took it out. I’ve rented
cars and given them new air
filters, balanced their tires, and
done an oil change” before taking
them back, he recalls.
Some of the diagnostics require
a complicated multistep process.
For example, to tell if a car’s tires
are getting bald and will need
to be replaced soon, or that they
are overinflated and might risk
a blowout, the researchers use a
combination of data collection
and analysis. First, the system
uses the phone’s built-in GPS
system to monitor the car’s actual
speed. Then, vibration data can
be used to determine how fast the
wheels are turning. That in turn
can be used to derive the wheel’s
diameter, which can be compared
with the diameter that would be
expected if the tire were new and
properly inflated.
Many of the diagnostics are
derived by using machine-learning processes to compare many
recordings of sound and vibration
from well-tuned cars with similar
ones that have a specific problem.
The machine learning systems
can then extract even very subtle
differences. For example, algorithms designed to detect wheel
balance problems did a better
job at detecting imbalances than
expert drivers from a major car
company, Siegel says.
A prototype smartphone app
that incorporates all these diagnostic tools is being developed
and should be ready for field
testing in about six months, Siegel
says, and a commercial version
should be available within about
a year after that. The system will
be commercialized by a startup
company Siegel founded called
Data Driven.

Mecum Indy
Auctions Sets
New Record
continued from page 27

THE BEST IN CLASS COLORADO

Coming Soon! A Holiday Car Show!

Kookie’s Kar (Lot S114) at
$484,000
1969 Ford Mustang Boss 429
Fastback (Lot F119) at $423,500
1967 Chevrolet Corvette N03
(Lot S154) at $418,000
1966 Chevrolet Corvette N03
(Lot S156.1) at $412,500
2006 Ford GT (Lot S122.1) at
$396,000
The Golden Sahara II (Lot
S113) at $385,000
1967
Chevrolet
Corvette
Coupe (Lot S118) at $385,000
For access to complete auction results, sign up for the
free InfoNet service offered at
Mecum.com. Mecum’s next collector car auction will be this
June 8-9 in Denver at the Colorado Convention Center featuring
600 vehicles on offer. Portland
2018 will follow on June 22 and
23 at the Portland Expo Center
with another 600 classic and collector cars. For more details on
upcoming auctions, to consign a
vehicle or to register as a bidder,
visit Mecum.com, or call (262)
275-5050 for more information.
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Yokohama Tire’s ‘London VIP Yokohama Tire Named Sponsor
Soccer’ Contest Offers a Once- and Exclusive Tire Provider for
in-a-Lifetime Experience
New Porsche Pikes Peak Class
continued from page 18

ing next season as part of our
Youth Soccer PSI Program,” said
Alan Holtschneider, Yokohama’s
director of marketing. “The
PSI Program aims to recognize
philanthropy, scholarship and
integrity. Parents or coaches can
nominate players from our sponsored clubs and, from all of the
nominations, 10 athletes will be
chosen to go on the London VIP
Soccer Experience, which will
surely be the trip of a lifetime.”
Yokohama’s youth soccer partnerships include title sponsorships of the SSA Chelsea Tournaments Driven by Yokohama,
Needham Memorial Day Tournament Driven by Yokohama, Manhattan Kickoff Classic Driven by
Yokohama, Austin Labor Day
Cup Driven by Yokohama, the
Jack Walsh Memorial Tournament Driven by Yokohama and
Slammers FC Classic Driven by
Yokohama. Yokohama is also the
Official Tire of US Youth Soccer.
AboutYokohama Tire Corporation

Yokohama Tire Corporation is
the North American manufacturing and marketing arm of Tokyo,
Japan-based The Yokohama
Rubber Co., Ltd., a global manufacturing and sales company of
premium tires since 1917. Servicing an extensive sales network
throughout the U.S., Yokohama
Tire Corporation is a leader in
technology and innovation. The
company’s complete product
line includes tires for high-performance, light truck, passenger
car, commercial truck and bus,
and off-the-road mining and construction applications. For more
information on Yokohama’s
broad product line, visit www.
yokohamatire.com.
Yokohama is a strong supporter
of the tire care and safety guidelines established by the U.S. Tire
Manufacturers Association and
the National Highway Transportation and Safety Administration.
Details can be found at the “Tire
Care & Safety” section at www.
yokohamatire.com.

Youth Soccer Player receives Autograph (photo Yokohama)

ADVAN A052™ is the spec
tire for the inaugural Porsche
Cayman GT4 Clubsport Pikes
Peak Hill Climb Trophy by
Yokohama
Yokohama Tire Corporation is
about to “Race to the Clouds.”
The tire maker is teaming up with
Porsche Motorsport North America, Porsche Cars North America
and the Pikes Peak International
Hill Climb Organization for a
new class in the world-famous
Broadmoor Pikes Peak International Hill Climb.
Yokohama is the sponsor and
exclusive tire supplier for The
Porsche Cayman GT4 Clubsport
Pikes Peak Hill Climb Trophy by
Yokohama, set for June 18-24,
on the legendary Colorado
Springs, Colorado course. The
new class – the first official onemake Porsche category in the
96-year history of the “Race to
the Clouds” – is exclusive to the
Porsche Cayman GT4 Clubsport.
Eight “invitation-only” entries
will compete on Yokohama’s
ADVAN A052™ tires.
“2018 marks the 40th anniversary of our flagship ADVAN®
brand, and we’ve enjoyed a pretty
successful history on Pike’s
Peak, including an overall win in
1995, and most recently several
EV class records,” said Andrew
Briggs, Yokohama’s vice president of marketing. “It’s an honor
to combine our heritage on the
mountain with our ongoing support of Porsche activities in North
America. We’re excited to once
again be involved with Porsche in
this new class at Pikes Peak.”
In addition to providing tires
for the event, Yokohama will be
utilizing one of the limited invitations to send Team Yokohama

member, Nitro Circus founder
and action sports superstar,
Travis Pastrana, up the mountain.
“Travis has a wealth of experience in a wide array of vehicles
and venues, but this will be his
first time racing in the Pikes
Peak International Hill Climb,”
said Briggs. “It’s our passion
and commitment to motorsports
that’s going to align Travis, our
new ADVAN A052 street tire and
an iconic make in Porsche, all
competing in one of the world’s
most legendary races. It’s certainly going to be fun to watch.”
Running in the Pikes Peak
Challenge Time Attack Division,
three variants of the mid-engine
Porsche Cayman GT4 are eligible: the Clubsport, the IMSA
GS class-spec Clubsport and the
international GT4-specifaction
Clubsport MR. The Porsche
Cayman GT4 Clubsport is the
race variant of the popular roadgoing Cayman GT4.
Porsche Motorsport North
America will have race support on
site for the entire week of testing,
practice, qualifying and the race
(June 24). Yokohama will provide
tire technical support throughout
the week dedicated to the Pikes
Peak Challenge Time Attack
Division’s Pikes Peak Cup.
The new agreement will add to
an already extensive list of North
American-based
motorsports
activities both on- and off-road
for Yokohama. This includes
the Porsche GT3 Cup Challenge
USA by Yokohama, the Ultra
94 Porsche GT3 Cup Challenge
Canada by Yokohama, 24 Hours
of Lemons, Spec MX-5 Challenge, TrophyLite, Yokohama
NORRA Mexican 1000 and
Yokohama Sonora Rally.
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Pirelli
P Zero and
McClaren
Senna: A
Shared
Journey
From
Track To
Road

Pirelli and McLaren have
started a new chapter in their
long-standing technical partnership, which will be one of
the most challenging in history.
Namely, Pirelli has developed
tires to guarantee the very highest
performance levels on and off
track for the new McLaren
Senna, a special car with unique
characteristics.
The new tires that will equip
the British hypercar are extreme
versions of both the Pirelli P Zero
Trofeo and P Zero tires. The P
Zero Trofeo tire developed for
the Senna, while conceived as a
track tire, can also be used for the
road. In the same way, the P Zero
tire – by nature more of a road
tire – is additionally suitable for
use on the track.
To come up with the best quality
product, Pirelli’s engineers relied
on an extensive shared history
with McLaren – especially its
tire development for the P1 – and
most importantly, lessons learned
from motorsport.
The McLaren Senna is an
explicit sports car, reminiscent of
a GT3 machine for the road. This
is thanks to massive power (800
horsepower), an extremely light
carbon fiber chassis, a sophisticated race-derived suspension
system and cutting-edge aerodynamics.
These headlining characteristics required made-to-measure
tires capable of withstanding
extreme acceleration and aerodynamic loads.
Pirelli paid particular attention
to materials to reach the targeted
objectives, choosing those most
suited to state-of-the-art performance, with light weight and
optimal design ensuring perfect
reliability and strategic durability.
All of these elements combined
guarantees perfect balance and
road holding, with precise turnin, impressive stability and
maximum traction under all
driving conditions, as well as
reduced braking distances.
In particular, the innovative
tire design with its asymmetric
profiles and sidewalls delivers
optimal lateral grip and maximizes the interaction between
front and rear axles.
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ACME AUTO DETAIL
Redmond based Acme Auto Detail
is owned and operated by the Antonio
Castillo family. Antonio has been in the
auto industry since 1999 first working
with new car dealerships then opening
and owning his own shop in Redmond.
Acme details cars, trucks, SUV’s and
boats from Renton to Everett including
the entire Eastside. Acme Auto Detail
is open Monday thru Friday 8 am to 6

U.S.A. OF YESTERDAY

pm and Saturday’s 9:30 am to 5 pm and
appointments are suggested. Acme Auto
Detail offers courtesy shuttle service with
pickup and delivery. Mobile service is
also available.
Antonio said “..... we specialize in high
quality details.” If you are looking for
an eastside detail shop call Acme Auto
Detail (425) 885-2423 or visit www.
acmeautodetail.net

U.S.A. of Yesterday is a unique business
that specializes in the brokerage of special
interest automobiles from the ‘30s, ‘40s,
‘50s and ‘60s. Located in a restored 1940s
Premier Auto Dealership in downtown
Tacoma. U.S.A. of Yesterday recreates
the exciting era of the ‘30s through ‘60s.
The dealership, an architectural showplace, complete with large circular glass
showrooms and turntables for the cars,
is a true essence of the past. U.S.A. of

Yesterday. The company specializes in
antique, classic and collector car sales,
consignment sales, financing, classic
vehicle insurance, on-site appraisal,
service department, nostalgic decorator
items, site rental for parties, auto detail
service and both private and public tours.
If you are an auto buff or have an interest
in old cars, be sure and stop by for a tour.
Look for the U.S.A. of Yesterday ad in the
AUTO NEWS service directory.

AUTOMOTIVE SALES
SALES &
AUTOMOTIVE
& SERVICES
SERVICES

BOOKS 4 CARS

FOREIGN CAR SERVICE

AUTOMOTIVE DETAIL

EUROPEAN CAR REPAIR

INDOOR KART RACING

real estate - phoenix

WHEELS & TIRES

NEW & PRE OWNED CAR SALES

Gary
Murphy
(206) 556-8869

NUTRITION PRODUCTS - PHOENIX

You
Can Buy
You Can Buy
This
Space
This Space
for
for $40/mo.
$40/mo.

(206) 998-1247
www.AutoNewsOnline.com
Health + Wellness

CLASSIC CAR INSURANCE

AUTO BODY REPAIR & PAINTING
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Cash For Cars
Top Dollar Paid For

Any Car or Truck!
DRAGERS Classics
Jeri Drager, owner of Drager’s Classics,
has been in the collector car business for
over 30 years. Jeri’s dad opened Drager’s
Harley Davidson in 1950 on Dexter
Avenue, and Jeri eventually converted the
store to a classic car show room. He also
maintained a location on Aurora for years.
In 2001, Jeri moved his operation to
18805 Aurora Ave. North where he has
converted a warehouse into a classic car
and motorcycle show room and museum
featuring ‘30s, ‘40s, ‘50s and ‘60s
American cars, old motorcycles, pedal
cars, toys, old bikes, signs, automobilea

platinum Autos

and stuff. We suggest you call ahead
(206) 533-9600) and Jeri will take you
for a trip into the past.
Drager’s Classics has over 100 classic
cars, motorcycles, and bikes on display
Jeri calls his place “Drager’s Club
House” and rents it out to friends and
customers for parties, meetings and
special events. Drager’s Classics is open
by appointment only, and you can check
out the inventory online at www.dragers.
com. Look for the Drager’s Classics ad
in the Auto News Service Directory.

LAND ROVER SERVICE & REPAIR

Platinum Autos is one of the largest
sellers of pre-owned cars trucks, and
SUVs in the Northwest. In business
since 1995 Platinum Motors is open 7
days a week from 9 am to 9 pm.
With 10 employees and over 125 vehicles in stock see (www.platinumautos.
com) Platinum Autos is still looking

Leather Restoration

+

More

for consignments and they pay cash for
cars if your interested in selling your
car, truck, SUV, cycle or boat. The Platinum motto is: “Top Dollar Paid
For Any Vehicle” Call today
and ask for Robert. (206) 650-0505 or
QUESTSWAN@MSN.COM - See Ad
Below

WE PAY CASH FOR CARS

Cash For Cars
Top Dollar Paid For

Any Car or Truck!
Call (206) 650-0505
www.platinumautos.com
CLASSIC CARS - LOS ANGELES

AIR BAG SERVICE & DIAGNOSIS

AUDIO & ACCESSORIES

FOREIGN CAR SERVICE

CLASSIC, ANTIQUE, HOTROD SALES

ANTIQUE BOATS FOR SALE

UPHOLSTERY & CONVERTIBLE TOPS

EVENTS & CATERING

You Can Buy
This Space
for $40/mo.
(206) 484-6529
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Monterey Touring Vehicles (MTV)

Carmel Valley residents, Rob and
Heather Gardner have turned a classic car
collecting hobby into business. The business, Monterey Touring Vehicles (MTV)
uses the Gardner’s 30 classic cars as a
rental fleet for tourists and local residents
to tour Carmel, Monterey, Big Sur and the
world famous Pebble Beach 18 mile drive.
The Gardner’s said “.....we thought these
cars need to be driven and why not let our
clients have fun driving them.”
The Monterey Touring Vehicle (MTV)
fleet includes; a 1965 Ford Shelby Cobra,
1988 Chevy Camaro, 1955 Ford Thun-

derbird, 1970 Chevy Corvette, 1985
Nissan 300 ZX, 1988 Mercedes 560SL,
2008 Tesla Roadster, 1965 Ford Mustang
GT, 1961 Volkswagen 22-window van,
1970 Pontiac Firebird, 1955 Porsche 550
Spyder, 1957 Chevy Bel Air, 1971 Cadillac
Eldorado, 1978 Volkswagen Bug Convertible, 1949 Willy’s Overland, 1978 Citroen
2CV, and a 1981 Deloreon to name a few.
You can rent a classic car for 1/2 a day (4
hrs.) or a full day (8 to 24 hrs.) Prices range
from $200 (1/2 day) to $800 (full day).
For more information or reservations, visit
www.montereytouringvehicles.com

leather + TECH
Leather + Tech is an Eastside business serving Northwest customers for
their auto and marine interior restoration needs. With 19 years in the business owner Chad Haugen and his team
specialize in “.... the art of perfection in
leather restoration.”

Leathers Plus is open Monday
through Friday and appointments are
suggested. With years of experience
in the business the Leathers Plus team
can work on everything from your daily
driver to exotic and collector show cars.
See Their Ad Below and call today.

If a Trip to Monterey Class Car Week

August 19th thru August 26th is on your “Bucket List”
Why Not Start with The Legends of Auto Gala
On August 23rd & Join Our Growing Network of Monterey Friends
MONTEREY TOURING VEHICLES

RACETRACK INFORMATION & SERVICES

EUROPEAN CLASSIC CAR SERVICE

LUXURY REAL ESTATE

GRAPHIC DESIGN & PRINTING

AUTOMOTIVE FINE ART

PRINT MEDIA

TELEVISION MEDIA

MONTEREY BAY AREA LODGING
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Joydrive, A Seattle Startup, Announces Both Addition of
Honda, Infiniti, Chrysler, Dodge & Jeep Across the Entire
Marketplace, Plus Further Expansion Across the U.S.

Joydrive, the only online marketplace for buying both new
and pre-owned vehicles without
visiting a dealership, announced
today that it is expanding its technology platform to the Portland
area as well as the addition of
brands Honda, Infiniti, Chrysler,
Dodge, and Jeep across the entire
marketplace.
With the announcement, Seattle-based Joydrive increases its
available inventory by about 900
percent to more than 4,500 new
and pre-owned vehicles ready for
no-hassle purchase on the company’s unique, user-friendly platform. The announcement means
that Joydrive customers will
have access to 16 brands (Toyota,
Subaru, Chevrolet, Ford, Nissan,
Volkswagen, Cadillac, GMC,
Buick, Hyundai and Kia, with the
five new brands -- Honda, Infiniti, Chrysler, Dodge and Jeep -available soon).
The Portland expansion comes
hot on the heels of Joydrive launching a Super Bowl ad and digital
campaign - aimed at the Seattle-

Tacoma market and viewable here
- describing with simple graphics
the breakthrough mobile-friendly
platform that empowers customers
to complete their entire car buying
process online, including trade-in,
financing and home delivery in as
fast as one day. No visit to a dealership is necessary. Customers enjoy
a five day return period to drive
and experience the car in the way
they’ll actually use it.
“Consumers are clear that they
want an alternative to spending
time at a dealership but also want
the wide selection of new and
pre-owned vehicles that dealers
generally offer,” says founder
Hunter Gorham. “Joydrive is
unique in that it answers both of
these critical consumer desires.
Our innovative approach to
giving customers what they want
means we’re quickly expanding,
and thrilled to make such a robust
entry to the Portland market.”
Innovations Make Joydrive Different
Joydrive is significantly different from other online car buying

platforms in part because of its
network of handpicked dealers.
Through this network, Joydrive
creates an easy, transparent and
consistent car buying experience
across all brands and vehicles. By
purchasing vehicles from dealers
through Joydrive, customers get
access to new vehicles, greater
selection across more vehicles, a
faster and easier process, and can
trust their vehicle will be handled
by licensed professionals.
Customer testimonials to Joydrive’s value and ease-of-use
are featured on the company’s
website here. They include this:
“Just try it. I promise you will be
blown away.”
Joydrive, which is based in
Seattle and North Carolina’s
Research Triangle region, spent
the previous two years in beta
mode, stress-testing its platform
and delivering over 250 transactions to customers from California to Montana. With the Portland announcement, Joydrive
continues to expand its footprint
and inventory. The company

expects to surpass 15,000 new
and pre-owned vehicles this year,
making it the country’s largest
online marketplace.
Expansion
plans
include
regional targets such as Texas,
Florida and the Carolinas. See
photos and other images here.
How Joydrive Works
Joydrive is a digital marketplace that facilitates transactions
between customers and a highly
select network of dealers. By
providing customers access to a
marketplace, Joydrive can offer
a wide selection of brands, vehicles, purchasing and financing
options and ensure the experience is consistent and transparent
across all dealers. Additionally,
by embracing the dealer, Joydrive can offer many customers
delivery in as fast as one day and
follow-up service as needed.
Joydrive works in three easy steps:
Buy Online: The entire process can be completed online,
from vehicle selection to delivery. After securing a vehicle with
a $500 fully refundable deposit,

a user-friendly dashboard shows
all details of the transaction
including trade-in, Vehicle Service Contracts, financing options
and delivery scheduling. Of Joydrive’s 250+ transactions in beta
mode, 40% included a trade-in
and 60% included financing.
Home Delivery: Communicating through the dashboard, customers coordinate the vehicle
delivery date and time with their
licensed dealer representatives.
Joydrive has delivered vehicles
from California to Montana with
an average distance of 135 miles.
Because vehicles are located on
dealer lots, delivery can occur as
fast as one day.
5-Day Return Period: Buying
a car can be the largest transaction customers make, so Joydrive
and their dealer members offer a
5-day return period or up to 250
miles to ensure customers love
their purchase. Customers can
drive the car how they will actually use it. To date, less than 3%
of Joydrive’s transactions have
been returned.

Subaru Announces It’s First Plug-in Hybrid Vehicle, the 2019 Crosstrek
continued from page 18

feature unique styling, calling
out its distinct abilities. Like the
gas-powered Crosstrek models,
the 2019 Crosstrek Hybrid is
built around the Subaru Global
Platform that was designed to
accommodate hybrid and electric
powertrains.
About Subaru of America, Inc.
Subaru of America, Inc. (SOA)
is a wholly owned subsidiary of
Subaru Corporation of Japan.
Headquartered at a zero-landfill office in Camden, N.J., the
company markets and distributes Subaru vehicles, parts and
accessories through a network of
more than 620 retailers across the
United States. All Subaru products are manufactured in zerolandfill production plants and
Subaru of Indiana Automotive,

Inc. is the only U.S. automobile
production plant to be designated
a backyard wildlife habitat by
the National Wildlife Federation.
SOA is guided by the Subaru
Love Promise, which is the company’s vision to show love and
respect to everyone, and to support its communities and customers nationwide. Over the past 20
years, SOA has donated more
than $120 million to causes the
Subaru family cares about, and
its employees have logged more
than 40,000 volunteer hours. As
a company, Subaru believes it is
important to do its part in making
a positive impact in the world
because it is the right thing to do.
Additional information and
news from Subaru is available at
http://www.media.subaru.com

Current Model Subaru Crosstrek (photo Sally Hanson)

www.subarupuyallup.com

888.873.5262
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The 2018 Mazda CX-5 is the Perfect SUV for a Road Trip
by Bill McCallum
When I learned I was getting a
2018 Mazda CX-5 for a planned
road trip from Bellevue, WA. to
Bozeman, MT. and back I was
excited for two reasons. First I
had just completed a successful road trip in the 2018 Mazda
CX-9. (See Page 1 story - “Mazda
CX-9 Sales Surge in 2017 as the
SUV & CUV Segment Continues
to Grow” - last issue) Second, I
was glad the 2018 Mazda CX-5
was an all wheel drive as we
anticipated winter driving conditions from Bellevue. WA. to Spokane, WA. and on to Bozeman,
MT. and back.
As it turned out the highways
were clear and dry on both legs
of the trip.
The 4 most important things

I value on a road trip are: Comfort, Power-To- Pass, Room for
your gear, and MPG. The 2018
Mazda CX-5 excels in all four
categories. Comfort is a given
in the entire Mazda lineup with
space age seating design and new
adjustment features.
Power-to-pass is created with
a Skyactiv-G 2.5L engine creating 187 horsepower. The CX-5
doesn’t have quite as much room
as it’s CX-9 big brother,but we
were able to pack luggage, a
cooler and ski gear for three with
room to spare. Our MPG for
the trip was north of 30 miles.
We hit a home run on all four
bases with the 2018 Mazda CX-5
and t should be on your “mustsee” list if you are considering a
new CUV.

Editor’s Note: Zach McCallum is our New College
Correspondent - See Page 4

Brett (left) and Zach McCallum at Big Sky Ski Resort Montana (photo Auto News)

With the new car brands that the O’Brien
Auto Group has, like a Portland Kia dealership
and a Toyota-Scion dealersip, we take in a
bunch of quality trade-ins every day. Our
customers are constantly trading up to a
new vehicle leaving us with a tremendous
selection of well-maintained, one-owner
pre-owned vehicles--many still with factory
warranties including Certified Pre-Owned.
Stop by one of our stores or shop us online.
From commuters to luxury,
we’ve got what you’re looking for!
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Mecum Spring Classic Auction
Totals Soar to $69.4 Million
with 76 Percent Sell-Through
Dana Mecum’s 31st Original
Spring Classic auction, held this
past week in Indianapolis, outdid
itself once again with a 24-percent growth in overall sales from
just last year, earning it a place in
the books as the highest-grossing Spring Classic auction in
its 31-year history. The six-day
classic and collector car auction
brought in $69.4 million in total
sales as 1,406 vehicles changed
hands for a strong sell-through
rate of 76 percent.
Several of the auction’s main
attractions landed among the
top sellers, including an industry-shaking last-minute auction
arrival, a 2017 Ford GT (Lot S87)
that crossed the block and sold
for $1.815 million. Just a few
lots later, Keith Busse’s Corvette
Pace Car Collection (Lot S91)
stunned the crowd when it sold
in its entirety as a single lot, with
all 16 vehicles selling as a set for
$1.76 million. A 2011 Ferrari 599
GTO (Lot S103.1) nabbed the
third spot among top collectorcar sales with a selling price of
$561,000.
Two cars from the Jim Street
Estate Collection that were under
close watch by the Hot Rod and
custom-car community shined
in the spotlight once again. The
famed T-Bucket that started the
craze, Kookie’s Kar (Lot S114),
which brought $484,000, and
Street’s legendary ‘50s custom,
The Golden Sahara II (Lot S113),
which sold for $385,000, were
among the most anticipated cars
in the auction lineup after spend-

ing more than half a century in
hiding.
The Richard Cohen Big-Tank
Corvette Collection achieved
a 100-percent sell-through rate
with all five cars selling for a
combined $1.82 million. Two of
the N03-optioned ‘Vettes also
achieved places among the top
vehicle sales with Cohen’s 1967
Chevrolet Corvette N03 (Lot
S154) bringing $418,000 and
his ’66 (Lot S156.1) selling for
$412,500.
Road Art, which was offered
on its own dedicated stage, also
achieved strong sales totals with
92 percent of the 1,206 items
hammering sold.
“Sales totals have increased by
more than 20-percent for each of
the past two years of our Spring
Classic auction, and just halfway
through 2018, Mecum’s growth
across the board has already
proven to be exponential with
similar increases occurring at
several of our other annual auctions as well,” Consignment
Director Frank Mecum said. “It’s
truly an exciting time to be a part
of the collector-car community.”
The complete top 10 vehicle
sales at Dana Mecum’s 31st
Original Spring Classic auction
include:
2017 Ford GT (Lot S87) at
$1,815,000
The Keith Busse Corvette
Pace Car Collection (Lot S91) at
$1,760,000
2011 Ferrari 599 GTO (Lot
S103.1) at $561,000

continued on page 20

AcurA

Acura of Seattle – www.obrienautogroup.com

AstOn MArtin

Galpin Aston Martin – www.galpin.com
Park Place Aston Martin

AuDi
Audi of Newport Beach – www.newportautocenter.com

BentLey
Bentley of Newport Beach – www.newportautocenter.com

BMW
BMW of Seattle – www.BMWseattle.com

Buick

Buick Puyallup – www.harnishautofamily.com
Haselwood Buick – www.westhillsautoplex.com

cADiLLAc
Doug’s NW Cadillac – www.dougscadillac.com

chevrOLet

Roy Robinson Chev – www.royrobinsonchevy.com

chrysLer

Gillis Auto Center – www.gillisautocenter.com
West Hills Chrysler – www.westhillsautoplex.com

DODge / rAM

Gillis Auto Center – www.gillisautocenter.com
West Hills Dodge – www.westhillsautoplex.com

2017 Ford GT (Lot S87) was a Top Seller at $1,815,000

Collector Cars on the Runway at Dana Mecum’s 31st Indy Auction

FiAt

Lexus

FOrD

LincOLn

Fiat of Tacoma – www.fiatoftacoma.com
Galpin Ford – www.galpin.com
Gillis Auto Center – www.gillisautocenter.com
West Hills Ford – www.westhillsautoplex.com

gMc

GMC of Puyallup – www.harnishautofamily.com
Haselwood GMC – www.westhillsautoplex.com

hOnDA

Galpin Honda – www.galpin.com
Honda of Marysville – www.obrienautogroup.com
West Hills Honda – www.westhillsautoplex.com

hyunDAi

Doug’s Hyundai – www.dougshyundai.com
Haselwood Hyundai – www.westhillsautoplex.com

inFiniti

Infinity of Bellevue – www.infinitiofbellevue.com

JAguAr
Galpin Jaguar – www.galpin.com
Jaguar of Tacoma – www.obrienautogroup.com

JeeP

Gillis Auto Center – www.gillisautocenter.com
West Hills Jeep – www.westhillsautoplex.com

kiA

Portland Kia – www.obrienautogroup.com
West Hills Kia – www.westhillsautoplex.com

LAnD rOver

Land Rover Tacoma – www.obrienautogroup.com

Lexus of Bellevue – www.obrienautogroup.com
Lexus of Tacoma – www.obrienautogroup.com
Galpin Lincoln – www.galpin.com

MAzDA

Doug’s Mazda of Lynnwood – www.dougsmazda.com
West Hills Mazda – www.westhillsautoplex.com

MerceDes-Benz

Mercedes-Benz of Lynnwod – www.mblynwood.com

nissAn

Bellevue Nissan – www.bellevuenissan.com

POrsche

Porsche of Newport Beach – www.newportautocenter.com

suBAru

Subaru of Puyallup – www.harnishautofamily.com
Galpin Subaru – www.galpin.com
Roy Robinson Subaru – www.royrobinson.com

tOyOtA

Toyota of Portland – www.obrienautogroup.com
Toyota of Renton – www.obrienautogroup.com
Toyota of Kirkland – www.obrienautogroup.com
Heartland Toyota – www.westhillsautoplex.com

vOLksWAgen

Galpin VW – www.galpin.com
VW of Kirkland – www.obrienautogroup.com
Volkswagen of Puyallup – www.harnishautofamily.com
Haselwood VW – www.westhillsautoplex.com

vOLvO

Volvo of Tacoma – www.obrienautogroup.com
Galpin Volvo – www.galpin.com
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