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COPY-BASED CREATIVE

Copywriting & Video Production
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The Legend of

e, g HKTB CONCEPT — YAU TSIM MONG

CONCEPT STATEMENT

Spend a night in Mong Kok and you may never see personal space the same way again. Go museum hopping in Tsim Sha Tsui
and learn about the past, present and future of Hong Kong in one fell swoop. Roam around Yau Ma Tei and experience
everything local from mom & pop shops, street markets and tasty eats.

There are places, people and things in life that you have to see to believe. Hear it to understand. Be there to feel it. The
greater area of Yau Tsim Mong is one of them. The fusion of three distinct districts — Yau Ma Tei, Tsim Sha Tsui and Mong
Kok, makes for an experience that will live with you forever with an incomparable energy that lures you to explore more. A
place that will amplify your every sense from the moment you walk into the area.

From awe-inspiring crowds to screaming hawkers. Temple Street to Ladies Market. The Clock Tower to Kowloon Park. There
are no shortages of must-sees and landmarks to visit.

This massive neighbourhood encompasses it all - a shopping paradise surrounded by an arts and culture revival in Tsim Sha
Tsui, the legendary Temple Street and Shanghai Street markets of Yau Ma Tei, and one of the world’s most densely
populated districts and stage for the city’s most intriguing street performances in Mong Kok.

Yau Tsim Mong is unquestionably the heartbeat of Kowloon, where residents and visitors alike contribute to the Legend of
Hong Kong Bustle around every nook and cranny.




| HKTB CONCEPT - KOWLOON CITY

CONCEPT STATEMENT

Seeing the potential of Kowloon City’s prosperous future, it’s hard to fathom that this was once a place that was restricted
on the ground and in the air. Part of this storied district was once a Walled City, the barriers broken down in 1994 while
remnants of this period can still be found in the form of a park today for visitors to reminisce its dynastic history.

Kowloon City was also home to Hong Kong’s original airfield, the renowned Kai Tak International Airport where airplanes
flew precariously close to residential and commercial buildings upon takeoff and landing. It was closed in 1998 and the site
re-designed as a world-class international cruise terminal, lifting a decades-long restriction on building heights.

And today...

With newfound freedom, Kowloon City has evolved and continues to prosper into the future. It has become a
phantasmagoria, an ever-changing scene, flowing with the times yet respectful of its past. From some of the city’s top
universities to historic landmarks and artifacts, local delicacies to Little Thailand authentic delights, the city market to the
Cantonese opera house Ko Shan Theatre, Kowloon City continues to thrive, evolve and embody the new tradition of
Breaking Barriers.




ONLINE PRESENCE

Website Content
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THE RITZ-CARLTON HOTELS

vent | Supplier Network

The Rite - Carlton hotels in Chinae

A Luxury Meeting of the Senses at The Ritz-Carlton hotels in China

ue features and cultural elements that The itz-Carton will ensure to In
are dedicated to hosting luxury meetings and avents that create immaensi
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Website: www.cvent.com/rfp



SAATCHI & SAATCHI HK

Bark You Up at 6.45 is a campaign to urge staff to
manage thelr workioad during regular office hours
$0 that they don't have to neediessty linger around
past sunset

There is no reason why admen should feel obligated

1o work long hours, iregular schedules, or be on call 24-7.

Why should advertising agencies be known for their constant
wastage of resources? Or be deemed by the world as tree kitlers?
All the while not having a social life beyond office walls!

Bark You Up at 6.45 Is here to change this perception.
challenge the so-called norm, and encourage all admen

0 get off work on time. With this campaign. not only

will we be able to save energy and resources for the
Earth's sake but also Lo re-ignite your social life.

Getting off at 8.45 means more than just getting off earty. |

Website: www.bark645.com/en




NEW WORLD DEVELOPMENT

THE NEW TriBeCa IN HONG KONG
l?llzﬁ

MAOTRRMACX

continuous transformation of its commercial and
entertainment sectors, it has had a profoundly
positive effect on visitors and residents alike in this
arts and cultural hub. The Masterpiece sits in the
erfect spot, at the centre of the ever-rising buzz.
he additions of K-11, the world’s first art mall,
- and the five-star Hyatt Regency to this centrepiece
completes the rebranding of this lavish

ashionable pr into the New TriBe
gious ¢ in the city anc

S
i

< i
24 gh |
(W i L g 1
<" 3
! /
%
o 1
. o - Aea b
) 11 E -
i ¥ ¥, -
| ¥
ad- = ] ' B
)
v

gl
{2 o
L

-

i ‘!'
] S Ve S
S TTTLLRE AR

Website: www.themasterpiece.com (Offline)




READING MATERIAL

Books & Brochures
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“THIS IS MY NATURE” BOOK

ISLAND GARDEN

WORDS FROM
MY CHILDHOOD




| NEW WORLD CHINA PHOTOBOOK




BOHE]YIIA!‘I HOUSE “GENTRY OF ARTISANS,,
BROCHURE

........

|- What can guests expect when dining at
Fish School?




A CITY
STATE ORMIND
o

e o _ “A CITY STATE OF MIND” BOOK

IY'S A CONNECTION THAT FEELS IMMORTAL,
A CHANCE TO START ANEW,
AND A COLLISION OF SOLITARY DREAMS,

Love las no end. { gasmee.

1P You pimL i, - Y P s
YOU'VIL ALREADY BECOME ONF. ; Sy Read my expression,
A you'll feel my emotion.

Read my posture,

——- you'll see my mood.

-—”:“:- \ Read my fashion,

e you'll know who Il am.

Dress to express.




“MOUNT NICHOLSON?”
HOUSE BOOKS (12)

ROBERT A.M.STERN
ARCHITECTS

HOUSE 1

HOUS
EXCLUSIVITY,

GREATEST PRESTIGE AND PRIVACY

ROBERT AM. STERN, the leading architect in the development of

es modern and

philosophy that integ;

1 Mount Nicholson, brought to the projec

IS

traditional architecture, tog with early nineteenth-century neo-classical and

Hollywood movies in the 1930s” inspiration, to the design of House 1

Embracing the natural sctting of The Peak, Robere A.M. Stern Architects

worked closely with landscape architect OLIN to maximize the views from Mount

HOUSE 1 OFFERS GREAT exclusivity and privacy amidst the entire development.

Nicholson. Seckinga beautifully proportioned design, the architects sought to ack

The house commands the end of the tree-lined boulevard.

are nce in the Moune Nicholson interpretation of what luxury living

can represent, When someone encers this propecty, they willstep inco a European-inspired bronze finish metal gates lead into the house’s privae landscaped arrival court,

ROBERT A.M. STERN ign

environment conceived by Robert AM. Stern Architects, a finely crafied experience

that extends from the impressive entrance, the forecourt landscaping, through the Designed inside and out wholly by Robert A.M. Scern Architects,

front doors, and so into the residence itself. -
House 1 has two storeys and four large ensuites

ooms for Him and Her

as an “incredibly

Describing Hong K szt el gt The Great Chamber separates the dressing room, bathsuite and sleeping

city’, Robert Stern understood that this was a rare opportunity to design a project

An cxpansive garden with a grand arrival court and every possible private comfort,

nestled against a steep mouncain, with the home private unto itself. To elevate the

makes House 1 ideal for hosting banquets and partics®.

level of luxury to match this pre-cminent location, Robere A.M. Stern Architects

sought materials from around the world, and urilized the finest crafsmanship ¢

guile and charm your senses. With family, friends and distinguished guests,

complete this modern French Classic masterpiece residence

experience what pre-cminent luxury can offer.



“66 PRIVATE COLLECTABLES”
BOOK

PREFACE

There is a certain mystique about collectors. Their desires to complete their collections
are immense, educated, and intensive. Their devotion is like no other, has neither
boundaries or restraints. They are the few who truly appreciates the significance of
history, depth, and acutely, in details.

An intrinsic value is invariably attached to each item, a numeral usually representing
its worth as per estimates. Yet from their perspective, regardless of what the estimates

or the realized values are indicated as, these rare items are just simply, priceless.

The following sixty-six timeless collectables were carefully examined and selected for
its value among collectors, its place in history, and the magnitude of its existence.

Your fulfilment begins here...

ROTHSCHILD FABERGE EGG (1902)
FABERGE, CARL

The House of Fabergé held clout in Russia during the 1870s to early 1900s
garnering several distinctions from all around Europe and Russia including the title
“Goldsmith by special appointment to the Imperial Crown” by Czar Alexander I
(1885). It was he who bestowed this and commissioned jeweler Peter Karl Fabergé
to make Easter eggs as a gift to his wife.

Under the supervision of Fabergé, in the workshop of Michael Perchin for Béatrice
Ephrussi de Rothschild, one of the most valued eggs was presented to Germaine
Halphen for her engagement with Beatrice’s younger brother. The Rothschild
Fabergé Egg (1902) realized US$13,747,000 by Christie’s London in 2007.




BRANDING

Name Generation
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RESIDENTIAL BUILDINGS

SP——— T HE \WOODSIDE Name generation

INDUSTRY: PROPERTY r equir €es deep thought

and precision. It is the
label that will lead the

branding of a product
for the duration of its
lifetime. For
residential buildings, it
reflects the mastery of

CLIENT: KERRY PROPERTIES B crafting a residence
INDUSTRY: PROPERTY that people will be

proud to call home.




ADVERTISEMENTS

Print Ads, Billboards & Taglines
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“THE MASTERPIECE” PRINT AD




“SPCA DOGATHON” PRINT AD

#a

Hills * SPCA

DOGATHON

HONG KONG DISNEY LAND RESORT



“ISLAND GARDEN” PRINT AD

. Here, y¢ n

~#e suirounded by corort and eaie. ) o ;

Mount Parker, Lei Yue Mun Park and Holiday Vilage nedrby.
Built upon the mouniains, with lush emerald beauty.

ISLAND GARDEN Is close bo 2300 heclares of natural green®. a luxury of hanguiilly.

Live the legocy of islond East. Magnilicently crafled, slegant. and timeless,

Property Address: 33 Chai Wan Road’ | No. of Towers: 4 Towens (Tower] 2. 3 and 5)
No. of units: 470 | Flot Mix: 1-Bedroom Units jo 4-Bedioom Unils & Special Unity
Sales office: G/F, Cilicorp Cenkre, 18 Whitheld Road, Tin Haw
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RESIDENTIAL TAGLINES
BILLBOARD ADS
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CAMPAIGN TAGLINE - ONLINE




EVERYTHING ELSE

General Copywriting
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PRESS RELEASE

31wy eevert ot
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Where Experiential Marketing Begins at Hello
Pragmatic expansion strategy has resulted in steady

fmwth for a young and innovative company powered by
ULIANA LO and KRYSTAL LIE

“Our abillty to turn around creative proposals quickly, offering
greater care and flexibily to clients, while committing ¢

deliver only the best is what we do and who we are.”

Expanding their Horizons



INTRODUCTION

Alegend is born.

A perfect sanctuary surrounded by the most beautiful nature,
Draped by endless shades of blue, the Peak in its element.
A revival of a life lived gracefully,

Dedicated to enjoyment of life's precious moments.
World class living, embodied in peaceful fervor.

Now and Forever.
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FILM SCRIPTS AVAILABLE
UPON REQUEST

List of Scripts

Buck Wild — Feature Film Cocktail Definition — Short Film RJHK — Short Film
Love Hurts — Feature Film Shades of Rogue — Short Film Harry’s Message in a Bottle — Short Film
Eyes of a Room — Feature Film  Maid in Wanchai — Short Film Herman’s Plight — Short Film




+852 6846 3620

"I'hank You!

BREAKING RICE FILMS




