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BREAKING RIGE

they’'re breaking bread, we’re Breaking Rice



WHO WE ARE



We are storytellers.
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We are storytellers.

We are creative thinkers.
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We are storytellers.

We are creative thinkers.

We are creators.
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Founded in 2019 by Canadian writer-director Thomas Lo,
Breaking Rice Films creates high calibre video content that is visually
compelling, story-driven and relentlessly creative.
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INTERNATIONAL
SHORT FILM
§ FESTIVAL

23/11-2/12/2012

At a glance

Toronto Film School Alum, Marketing Grad

Worked on reality TV show Canadian Idol (3 seasons)
Independent filmmaker + Video Director

34t HKIFF Short Film Invitee with award-winning film
Selected to 2012 Fresh Wave Competition

13 years as Creative + Director
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OUR PROGESS



Breaking Rice is when something Is
shared and a relationship is cultivated

Our process is simple, one that embodies the true spirit of collaboration between the
client and us:

m Interpret the brief from client with precision

m Research and gather information

m Brainstorming sessions + with client input

m Concept and/or story development + sharing with client

m Content creation and production + shared oversight with client
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JUR SERVIGES



WE OFFER

Content Creation
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WE OFFER

Content Creation Concept Development
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WE OFFER

Content Creation Concept Development

Film & Video Production
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WE OFFER

Content Creation Concept Development

Film & Video Production Work With Words - Scripts | Copy
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WE OFFER

Content Creation Concept Development

Film & Video Production Work With Words - Scripts | Copy

Social Media Marketing
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OUR WORK



CREATIVE
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Infiniti Social Media Campaign Playlist
laylist?list=PLsqJoZumgkJTdDLcamelsIMtZWTXxgPuS
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https://www.youtube.com/playlist%3Flist=PLsqJoZumqkJTdDLcamelsIMtZWTXxgPuS

Digital Business Lab
April 3 at 3:26 PM - @
Epic Collaboration. Coming Soon.

#artcollaborations #publicarthk #streetarthk #digitalbusinesslab
#DBLHK #DBLSG

2 Shares

(D comment A Share (TN

Art Tram Social Media Campaign Playlist
www.youtube.com/playlist?list=PLsgJoZumagkJTENi6_3xSN7KYOxFiOd2f0
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https://www.youtube.com/playlist%3Flist=PLsqJoZumqkJT6Ni6_3xSN7KY0xFiOd2f0
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A CITY
STATE OF MIND
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IT°S A CONNECTION THAT FEELS IMMORTAL,
A CHANCE TO START ANEW,
AND A COLLISION OF SOLITARY DREAMS.

,,}%or fozs 110 (/m(/ya/m".

IF YOU FEEL THAT,
YOU’VE ALREADY BECOME ONE.
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Read my expression,
you'll feel my emotion.
Read my posture,
you'll see my mood.
Read my fashion,
you'll know who | am.
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At The Altitude, how you live is an extension of who you are.

“Live with confidence, peace, and clarity.”

Wals SSUFRFCIE) S
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the % EEUHI%
ALTITUDE
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CONCEPT DEVELOPMENT

Treatment Excerpts
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CONCEPT STATEMENT

Concept Two
THE JOURNEY OF A MUSE

A muse is defined as a personified force that is the source of
artistic inspiration. What the definition doesn't describe is the
most remarkable aspect of a muse: its journey.

Sure, a muse can simply be a person, place or thing but how
that affects the creative mind is the most crucial element to its
existence. It empowers the mind to reach beyond the norm and
take leaps of faith you wouldn't otherwise take. It influences you
in ways nothing else could. It takes you on a journey of
exploration and discovery. And this is the adventure we are
signing up for...

The Joumney of a Muse.
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SWIRE PROPERTIES

BREAKING RICE FIL

L 4 i
L 4 /
2:49pm, Wednesday ’
| 4 ¢
Cultural décor. Wooden furnishings. &
An ancient tradition steeped in modern tastes.
A fragrance floats in the soft wind as the infusion yields.
Awakening the senses from its slumber.
Sip after sip, my palate enriches.

This is defintiely my cup of tea.
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Creative Direction — Option 2 Breakdown

With “A Grotto In The Sky" concept, we will focus on the

intangibles, the new private club experience and with an

underlying theme of human connection. As our target audience is

presumably well-travelled and cultured, there will likely be an

instant appeal to this concept. The word “sky” can also be

regarded as the elevated view of its members on their status, ‘
vision, and life perspective.

The pre-launch will be a period of teasers that will be led by sky-

related visuals with limited text and possibly a short VO to

express/describe a feeling and experience for videos.

For post-launch, we can show content on the many ways privacy )

is enhanced in this new club and the diversity of its members. A o S ky

PROPOSED CONTENT

4 Photos/month (May-August) in IG Grid
4 Videos/month (May-August) in |G Story Format

Sub-Themes by month covering photo and video (Pre-Launch)

May — Cloud Aesthetic

June - Cloud Art

July — Views (from/of the location)

August — Time-stamped moments from Carlyle & Co. experiences

(connecting with stranger-turned-friend, marriage proposal, celebrity

spending time with friends without any disturbances, first impression) Cﬂf{)’[e GZ CO.

Where the refined meet and mingle.
Post-Launch Content (TBD)
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CREATIVE CONCEPT - OPTION ONE

With this Actions Speak Louder concept, we can tackle the
main objectives succinctly.

Keeping the communication simple, we can make a statement
with a compelling visual that speaks directly to the audience.
No extras.

Content Creation:

Poll Stickers on Facebook that can engage audiences with
leadership-themed questions

Short videos in the vein of “Live Function" on iPhone camera _ \
'

Parallax Photography where images move ever so slightly,
creating a moment in time and can use as a reveal

Use of 360 photography can give us an “action” that can
reveal features of the car with a unique and flexible
treatment

Platforms: Facebook (main focus) + LinkedIn

Format: 4x5 posts

~ No. of Content: approx. 20-25 pcs. We make it with less.

Drive Leads: Use of Ad Boosts on both platforms for quality
lead generation

L > “.‘L
.

OPTION: Another way to emphasize the leadership theme of
this campaign, we would recommend activating a top-tier
Influencer/Celebrity who is known for being a leader in their
field. We would use them in a brand ambassador role where
they would appear throughout the campaign in a variety of

waye ACTIONS SPEAK LOUDER.
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INFINITI
Launch

It’s What You Do With It That Counts.

Life has a way of empowering us in many different ways. One of the least expected
ways is with quiet insecurities but this is exactly the moments INFINITI wants to
embrace and embellish.

If two lovebirds have a hard time figuring out how to connect with each other because
the man is shy and the woman is traditional, does it really matter who makes the first
move? In the grand scheme of things, it's meaningless. These people belong together,
so it doesn’t matter who makes the first move, it’s what you do with it that counts. So...

Make It Count.
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Campaign Concept ONE

was something Hong i to, it would be the hottest trend in the moment. Whether it's fashion,
or entertainment, if it's hot, it's one of the hottest tickets in town, Formula E can leverage
and exciting annual race into one that Hong Kongers can

theil - >2
While EPIC is as grand in (- e furl o ‘as a xperientia s and

Inspiring City Street

To reflect this concept, we focus on iconic people, M roprssenl Hong Kong on the world
stage. From Uncle Siu to The Peninsula, the Iocef will appremate how our content isiall about the eity"and its
people, grand in scale and character.

Visually, we will capture motion in different angleés with'a primary focus on the city backdrep.and-énthusing imagery
that emanates greatness and power. Secondarily, weWilluS&€onceptual-art and graphi¢s to convey key messaging
in moments that reflect the concept.

It may take a little while longer to reach the legendary status i the worldiesmost renowned races but for the time
being, we will settle for epic...

Hong Kong EPIC.
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ASH
Campaign Creative

#moveyourASH

TIME TO MAKE A MOVE

Although the evolution of design has overtaken this industry, the shoe still does what it is supposed to do regardless of brand, colour, or shape. It takes you from A to B and from B to Z. It takes you to work. It walks
you down a catwalk. It pushes you through the finish line. Cushions your jump. Props you up. It doesn't matter who you are, what you're doing, or where you're going, shoes are staples of life anywhere around the world. It
makes the world go 'round. And this is where we want to begin. For this concept, we want to take it back to the most fundamental use of shoes: to put you in motion

It does no good when shoes are left on display. It requires life to be its finishing touch. To justify its worth. Regardless of how you wear it or what you wear it for, shoes are meant for wearing and, according to fans of Nancy

Sinatra, boots for walking. We want audiences to see ASH in motion. To encourage them to sport their collection their own way Showcase how they make ASH work for them. And leave a trail for others to follow. Our vision is to
have a collection of content reflecting one particular attitude that resonates with people of all walks of life, to encourage people to.

Move Your ASH.
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DKNY

Donna Karan New York

DKNY — BE DELICIOUS
CONCEPT STATEMENT - HOW DELICIOUS ARE YOU?
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People go to all lengths to make themselves feel and
look good, so good they're almost edible. Literally and
figuratively. And there’s nothing wrong with that.

 have you ever wondered how “Delicious” you
ually are before you walk out the door?

art with knowing how to apply your perfume
like every freshly cooked meal, your scent

~ precedes you. It's not just about the turning of heads,
‘ ip biting or jaw drops, it's knowing how to make
— as:“Delicious” as you should be for specific

ow if you're edible, tasty or bland? Our
ter will help you figure it out!




Submerge into the flow
Immerse in the hypnotic motion

Let the moment cycle through

Panasonic

Over and over again

Starting with a peace of min

The Tranquil Effect
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READING MATERIAL

Books + Brochures
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REFLECTIONS OF ARTISTRY

The inspiration of masonry.

Stumble across. A pianist, a conductor,

a ceramist, a painter, and an architect.

Coming and going. Banyan trees canopies

providing shade. Rooted in the ground

with shades of earth. In a neighbourhood

of old yet new. The hipster crowd.

Mingling and mixing. A building, with mirrors

that reflect, with design inspirations from

awestern concrete jungle. Architectural
ritage, a deep landscape of a timele:

formand an Artisanal community.

Similar yet different. Artistry reflected.

subigieang




WORDS FROM
MY CHILDHOOD

SOME THINGS RESONATE MORE NOW THAN WHEN
p THEY WERE SAID.
THIS IS MY NATURE 2 BERTN (WRES  BEEH)  AMZ R AMEM

MBXARTEMES - EENRDE - RN ARRET

BLAND GARDEN
BOER  ISLAND GARDEN
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AND SO IT BEGINS...

W 8 vison, an ides

Dol oywng Gur IMAGINATION

We deltve beyond The reges of covvertion
To v fesl 1he fpev barnins

F1em wrgie Nates 878 dremnga
Te vivid desiges
Islertmwad o ih geess and Dhes
We refine svery oy detad

CTraft with fervent precmion

To realne cur grandest iceas

Thin i 0wt journary 10 1he Spec sacninr

THE GREATEST CIFT...

Can 3o found in tmelesanesa, the erduring.
Colebrating the importance of MERITAGE
And the Ui of ther time.

the iah, that pe
The Cviintion we bve o todey

Histery wil remamber

Those who enviaege e Astere.
We buid

Todey $or tomormow

We develop

For the nast geseration

We transtorm
NEPUILEN 10 B8G1Bl0N

Emdrncing Frolutin of 8 New Werld
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INTERVIEW

Lorem ipsum dolor sit amet, consectetur adipiscing it

INTERVIEW WITH EXECUTIVE CHEF CHRIS MA

|.What can guests expect when dining at
Fish School?

ich are cult

BOHEMIAN HOUSE oked n 2

o wa .
Gentry of Artisans

world into the
That is

2. Why did you choose this particular
location to operate?

CHRIS: With the type of dishe : is quite
it is quite fi

micr
culinary arti

your imagination. Whatever your appetite
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ROBERT A.M.STERN
ARCHITECTS

ROBERT A.M. STERN, the leading architect in the development of
Mount Nicholson, brought to the project his philosophy that integrates modern and
traditional architecture, together with carly nincteenth-century neo-classical and

“Hollywood movies in the 1930s” inspiration, to the design of House 1

Embracing the natural setting of The Peak, Robere A.M. Stern Architects

worked closcly with landscape architcet OLIN to maximize the views from Mount

Nicholson. Sceking a beaurifully proportioned design, the architects sought to achicve

e s complete clegance in the Mount Nicholson interpretation of what luxury living

COBERT AL STERN can represent, When someone enters this property, they will step into a total design

: environment conce

that extends from

front doors, and so

Dectbin HOUSE 1

city’, Robere Stern

cideret G REATEST EXCLUSIVITY, PRESTIGE AND PRIVACY

Level of luxury to 1

MN

NICHOLSO complete this mod:

sought materials fi

A TWO-STOREY SIGNATURE HOME ON ITS OWN VIEWPOINT TERRACF

HOUSE 1 OFFERS GREAT exclusivity and privacy amidst the entire development.
The house commands the end of the tree-lined boulevard.

European-inspired bronze finish metal gates lead into the house’s private landscaped arrival court.

Designed inside and out wholly by Robert A.M. Stern Architects,
House 1 has two storeys and four large ensuites.
The Great Chamber separates the dressing room, bathsuite and sleeping rooms for Him and Her.

An expansive garden with a grand arrival court and every possible private comfort,

3

makes House 1 ideal for hosting banquets and partie:

Beguile and charm your senses. With family, friends and distinguished guests,

experience what pre-eminent luxury can offer.
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PREFACE

There is a certain mystique about collectors. Their desires to complete their collections
are immense, educated, and intensive. Their devotion is like no other, has neither
boundaries or restraints. They are the few who truly appreciates the significance of
history, depth, and acutely, in details.

An intrinsic value is invariably attached to each item, a numeral usually representing
its worth as per estimates. Yet from their perspective, regardless of what the estimates

or the realized values are indicated as, these rare items are just simply, priceless.

The following sixty-six timeless collectables were carefully examined and selected for
its value among collectors, its place in history, and the magnitude of its existence.

Your fulfilment begins here...

18 / 66

ROTHSCHILD FABERGE EGG (1902)
FABERGE, CARL

The House of Fabergé held clout in Russia during the 1870s to early 1900s
garnering several distinctions from all around Europe and Russia including the title
“Goldsmith by special appointment to the Imperial Crown” by Czar Alexander Il
(1885). It was he who bestowed this and commissioned jeweler Peter Karl Fabergé
to make Easter eggs as a gift to his wife.

Under the supervision of Fabergé, in the workshop of Michael Perchin for Béatrice
Ephrussi de Rothschild, one of the most valued eggs was presented to Germaine
Halphen for her engagement with Beatrice’s younger brother. The Rothschild
Fabergé Egg (1902) realized US$13,747,000 by Christie’s London in 2007.
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ADVERTISEMENTS
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DOGATHON

24.01.2016 (sumpay)
HONG KONG DISNEY LAND RESORT

nd lead by exampie! Show your love by taking your dog 10 a

B 22325578/2232557  www.spca.orgh
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DIGITAL MARKETING

Campaign Hashtags + Taglines
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Digital Business Lab b
April 3at 3:26 PM - @

Epic Collaboration. Coming Soon.

Digital Business Lab
19hrs- @

When the art world intersects with the digital world...

#artcollaborations #publicarthk #streetarthk #digitalbusinesslab
#DBLHK #DBLSG

8 B
B hkwalls « Following
Hong Kong

#artcollaborations #publicarthk #streetarthk #digitalbusinesslab
#DBLHK #DBLSG

hkwalls Epic collab... coming soon...
#artcollaborations #publicarthk
#hkstreetart #dblhk #dblsg #hkwalls
#hkgraffiti

3d

urmimenon This looks exciting!

&

3d 1like Reply

streetartorama Excitement (|
fHirieee

3d 1like Reply

3%  smallpine888 Cool!

3d Reply

Qv N
1,225 views

3 DAYS AGO

Add a comment...

o 8 3 Shares

o) Like (D) comment /> Share &
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hkwalls « Following
Hong Kong

hkwalls When the art world
intersects with the digital world...

#artcollaborations #publicarthk #stre
etarthk #digitalbusinesslab #dblhk
#hkwalls #DBLSG

19h

suglas ¥

3h Reply

1,342 views
19 HOURS AGO

Add a comment...

#arttram

48



GV

INFINITI

== _= B
#imadeit t #imadeit t
i | J’ imadeitcoun imadeitcoun
#imadeitcount
#HE—ZIHEESR

#imadeitcount
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SAATCHI & SAATCHI

Bark You Up at 645
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WEBSITE CONTENT
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BREAKING RICE FILMS | 28R 2UE

FOR THOSE WHO WANT TO SHARE IN A CREATIVE COLLABORATION

WE ARE STORYTELLERS
WE TRUST OUR PROCESS

WE BELIEVE IN BREAKING RICE

REGENT WORK

#ﬁmnnam :
> N
,AP N

ART TRAM - SOCIAL MEDIA ARTISAN GARDEN - MOOD VIDEO

SERVICES SHOWREEL (COMING SOON)

FILM & VIDEO PRODUCTION
CONTENT CREATION

CREATIVE CONCEPT DEVELOPMENT
WRITING - SCRIPT | COPY

ADVERTISING (PRINT | TELEVISION)
DIGITAL | SOCIAL MEDIA MARKETING
CORPORATE

/omf Lo HOME  BREAKINGRICE ~ SHOWREEL  PORTFOLIO
Wm%

BREAKING RICE FIL
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CONTACT

Website:

52


http://www.thomas-lo.com

Services Projects Videos Insights

About Us

We are digital marketing agency in Hong Kong and Singapore
specialising in social media strategy, influencer marketing and video production.
Our Philosophy

In the ever-changing digital sphere, we are a social media marketing agency which
stays informed. We approach with a learning mindset and apply a mix of meaningful
content, smart data and agile project management.

Mission Statement

We provide expert knowledge and experience in digital business to our clients with our
team of passionate individuals committed to our values. Fuelled by ongoing learing
and a holistic approach to business, our end-to-end social media solutions coupled
with our hub of digital expertise, inspire and engage audiences to build long-term
partnerships with our clients.

ContactUs

Curiosity

Remain relevant, current and innovative. Love
what we do and continue upgrading.

Agile

Always 2 step ahead.

Entrepreneurship

Offer pragmatic, affordable and business
centric solutions and insights to develop
businesses.

Website: www.digital-business-lab.com
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http://www.digitalbusinesslab.com

cvent | Supplier Network (0] o™ O (oo RO

Find Veres el Guofes Book Spece Bearch Bugphenrs ot Eaplore

A Luxury Meeting of the Senses at The Ritz-Carlton hotels in China

Each destination has its unique features and cultural elemaents that The Ritz-Cariton will ensure to Include In your
Itinarary during your visit, We are dedicated to hosting luxury meetings and events that create Immaersive axpenences,

While avery meeting has its own theme and sgend ach of the considerations s taken with an acute attention to the
detalls to make certain the crafted expernance entices averyone,

The Ritz-Carlton axpert plannars tallor Mesting of the Senses 1o you, curating Innovative and engaging team bullding
sessions, rejuvenating breaks, and even planning day trips for accompanying families, It leaves an indelible Impression
for organizers and attendeas with Its luxurious sensual Journey, It's time for you to personally experience A Measting of
the Sen:

Website: www.cvent.com/rfp
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http://www.cvent.com/rfp

FWATG

Bark You Up at 6.45 is a campaign to urge staff to
manage thelr workioad during regular office hours

50 that they don't have to neediessly linger around
past sunset

There is no reason why admen should feel obligated

1o work long hours, irregular schedules, or be on call 24-7.

Why should advertising agencies be known for their constant
wastage of resources? Or be deemed by the world as tree kitlers?
All the white not having a social life beyond office walls!

Bark You Up at 6.45 Is here to change this perception.
challenge the so-called norm, and encourage all admen
o get off work on time. With this campaign, not only

will we be able to save energy and resources for the
Earth's sake but also o re-ignite your social life.

Getting off at 8.45 means more than just getting off earty. |

Website:
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http://www.bark645.com/en

Website: www.themasterpiece.com
(Offline)
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http://www.themasterpiece.com/

BRANDING

Name Generation
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CLIENT: NEW WORLD DEVELOPMENT T H E WOO D S l D E

INDUSTRY: PROPERTY % M

Name Generation requires
deep thought and
precision. It is the label that

,THE CLIENT: HENDERSON LAND will lead the branding of a

INDUSTRY: PROPERTY product for the duration of

For residential buildings, it

reflects the mastery of
crafting a residence that

people will be proud to call
home.

CLIENT: KERRY PROPERTIES
INDUSTRY: PROPERTY
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COPYWRITING

English
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Lifestyle | April

This issue we bring you lifestyle
and shopping offers. Let's make
the most of your miles! Make your
life rewarded.

Earn Dining

Dining Concepts

Win a Gordon Ramsay Gastronomic Holiday

Savour a chance to win a trip to the UK, France or Singapore and dine at Gordon Ramsay’s restaurant
by simply indulging your palate at participating Dining Concepts restaurants in Hong Kong!

G EST

Limited Tickets for Asia Miles members
View in browser | Please do not reply to this email

ASIA MILES IA\

ix/ . .1"92,

Y

i

L J;:,;ﬁ MAY“BAyx\zangﬁfﬂs@*‘“’
¥ A VN ')

\
v

Mayday LIVE in Kaohsiung
3 Nights Only — Limited Seating!

6 February 2017
Membership No.: 154 XXXX 922
Dear Mr Lo,

Attention Rock Fans! Mayday kicks off their 2017 tour in Kaohsiung. And we’ve got a limited
number of tickets just for Asia Miles Members! #rockwithasiamiles

Don't miss your chance to be part of this legendary tour. Redeem your tickets today!

REDEEM NOW

™ .Gt i

Travel Gifts For Your Holidays.
View in browser | Please do not reply to this email.

A

ASIA MILES 7\

! i

Get Exclusive Travel Gifts
When You Redeem Travel Awards

22 February 2017
Membership No.: 154 XXXX 922

Dear Mr Lo,

Make any trip more memorable by redeeming Asia Miles travel awards including worldwide
accommodations, car rentals and travel experiences with 20,000 miles or above and you'll
receive exclusive travel gifts* that complement your holiday.

REDEEM NOW

EDM Samples
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Where Experiential Marketing Begins at Hello

Pngmagc expansion ztirategyhh: resulted in smrgz by
r a young and innovative company powe
LIANA LO and ﬁvsm LE "

Opmnang 05 (s 0 007, AT Braed Varbetong N e 05 Daininpur Tt Oge anons Dhiriamn wi) &
Burguoning Insermetionsl company In the past Seen years. Rapidly expanding into Genter Ovina, SMS
MOV X MaSRAIes 15 SAMng whie Speratng 1 Tape, KaAANg gNg MG MeCA SASKKNS =
g Eang (3140 and Saond (3160

WS Gpady g s (raniend o .ty " g G Vanage
Jana Lo, WS ong Kong s Becorse & force i be recogniand in 8 tough marke A of veseren
camgecron

PO KONG5 3 very COMpHTive MAreL” Sy L0, “Thre A My DAE PAaers WA Rawe Saws s o
ey yRars. a0 Newe had long Sanding rewnioraion Wi compenies. Beng & new pleyer in e market.
Gur f00um ey W 30 SRLIDAEY Durieives. FOrunatety. In TN DA COUpM Of YRAY, W Nawe arted 20
B 0 pesiier Aarse deed repation fir urieives 1 e by

Striving to be the Best
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“Our ability to turn around creative proposals quickly, offering
greater care and flexibilty to clients, while committing to
deliver only the best is what we do and who we are.”
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Alegend is born.

A perfect sanctuary surrounded by the most beautiful nature,
Draped by endless shades of blue, the Peak in its element.
A revival of a life lived gracefully,

Dedicated to enjoyment of life's precious moments.
World class living, embodied in peaceful fervor.

Now and Forever.
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Introduction Statement
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FILM SCRIPTS
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= List of Scripts

Buck Wild - Feature Film

‘) 5 P | Love Hurts - Feature Film
Ioies Eyes of a Room - Feature Film

F i
We all kng

Cocktail Definition — Short Film

RS Shades of Rogue - Short Film
Maid in Wanchai - Short Film

RJHK - Short Film
Harry’s Message in a Bottle - Short Film

Herman’s Plight - Short Film
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https://youtu.be/soFLVmySDq8
https://youtu.be/vJvHP4q9-aQ
https://youtu.be/R3OPwGbZHvA

OUR CGLIENTS
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List of companies we have had the opportunity to collaborate with

HSBC > ASIA MILES /A\

SAATCHI & SAATCHI  Ogilvy & Mather
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If you're looking for a creative collaborator for
your next project, contact us for a quote!

Breaking Rice Films Ltd.
19-31 Yee Wo Street
Causeway Bay, Hong Kong
T: +852 6846 3620
Website

E: breakingricefilms@gmail.com
tlo@thomas-lo.com

We look forward to Breaking Rice with you!
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http://www.thomas-lo.com/breaking-rice.html

THANK YOU



