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“HOLLYWOOD
PHILATELIST”
The “Hollywood Philatelist”
is a bi-monthly publication
by the Hollywood Stamp
Club.

Hollywood Stamp Club Officers and Members
of the Board for 2017
Chairman of the Board: Karl V. Shallenberger
E-Mail: KarlShall@comcast.net
President: Parker A. Bailey, Jr.

E-Mail: pbaileyjr@comcast.net

Editor: Enrique Setaro

Vice-President: Jacqueline Cortes

The Hollywood Stamp Club
meets every Tuesday from
5 to 9 PM at the Fred Lippman Multipurpose Center,
2030 Polk Street, Hollywood, FL 33020, Telephone: (954) 921-3404.

Treasurer: Richard Knierim [$$$}

All Club members are encouraged to submit articles, notices, or any other
data believed notable to
our membership.

Recording Secretary: Hilda Bailey
Membership Chairman: Alan Levak
Directors: Arthur Morris, Hamlet Gayadeen, Robert Lavoie, Jr.,
Stephen Ehrlich, Alan Levak, Michael Rogers, and Richard Sandler

Editor: Enrique Setaro. Asst. Editor: Thomas Walend

HSC
LOCATION
ON
MAP

Contact the Editor, by
phone (305) 428-0546, via
Skype, ID: ensetaro or via
e-mail: ensetaro@gmail.com
There is only
one UN sheet
in the world
like the one
shown here. It
includes the
image of a now famous HSC Newsletter
Editor.
Following the US 1918 Inverted Jenny, this
sheet contain only 10 unique stamps like
the one shown here. At $500,000 the sheet
would be worth $5 Millions … or not?
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HSC ACTIVITIES; PHILATELIC CALENDAR; HSC活動; PHILATELIC日曆
JUL 4 . $5 Auction, door prizes, and refreshments
JUL 11. Meeting, $5 Auction, door prizes and refreshments
JUL 18. $5 Auction, door prizes, and refreshments
JUL 25. $5 Auction, door prizes, and refreshments
AUG 1 . $5 Auction, door prizes, and refreshments
AUG 8 . Meeting, $5 Auction, door prizes, and refreshments
AUB 15 . $5 Auction, door prizes and refreshments

AUG 22. $5 Auction, door prizes and refreshments
AUG 29 . >>>>>>> GO—GO AUCTION <<<<<<<<<<<<

CLUB NEWS
•

Follow us on Facebook:

•

https://www.facebook.com/search/top/?q=hollywood%20stamp%20club%20

•

2017 APS’s Champion of Champions. One of our former Officer asnd
member, Ben Wishnietzky, has been honored in the event. Additionally our member Alfredo Frohlich won several Exhibits Gold Awards and
is part of the 2017 Champion of Champions contenders. See details on
page 4.

•

Our bi-monthly Newsletter, “the Hollywood Philatelist” won the Gold Award in
the 2016 Chapter Newsletter Competition.

•

HSC’s 2017 50th Anniversary. The club
was founded in 1967. This year the club
created a stamp commemorating this
event, that was applied to a cover with a special cachet during the February ASDA Ft.
Lauderdale Show
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ALFREDO FROHLICH, “PANAMA
— The Evolution of Postal Systems in Panama (1877-1881)

Panama SC 6

Two other HSC Members were
Champion of Champions.
1989 Roger G. Schnell “Classic and Bicolor Stamps of the Danish West Indies”
Sarasota National Stamp Exhibition

Panama SC 16

1977 Edward J. Dormer “Mexico – Selected Pages, Period of Spanish Domination Through the Republic and Maximili-

an Periods” Florex Exhibition
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RUSSIA 1932 POSTCARD SENT TO ARGENTINA, by Editor
The attached postcard (see Fig. 1) shows
MOSCOW, the spring overflow of the Moskva River, and it was printed for the AllUnion Company “HOTEL LIMITED” Moscow, Terverskaya, 11. On the front we can
see the Kremlin Building complex viewed
from the other side of the Moskva river
(See Fig. 2).
It is addressed to Buenos Aires, Argentina.
It carries 4 stamps for a total 10 kopeks (1
k. Worker SC413, two 3 k. Peasant SC415,
and 3 k. Battleship Potemkin SC438).

Fig. 1 RUSSIA 1932 Postcard

The Russian battleship Potemkin was
a pre-dreadnought battleship built for
the Imperial Russian Navy's Black Sea
Fleet. She became famous when the crew
Fig. 2 View of the Kremlin
rebelled against the officers in June 1905
(during that year's revolution), which is
now viewed as a first step towards
the Russian Revolution of 1917. The mutiny later formed the basis of Sergei Eisenstein's 1925 silent film The Battleship Potemkin. (See Fig. 3).
What is unusual is that the postcard is
Fig. 3 Battleship Potemkin B&W Photo
completely written in Spanish. On the front
it reads: “Saludos desde Moscu 17.11.32;”
hello from Moscow, Nov. 17, 1932. From the text it seems that the sender
was negotiating a stamp exchange program with his friend in Argentina.©
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NEGOTIATING, By Michael Rogers
As I remember, it started out with reams of paper pouring out of our fax
machine, over 150 sheets. The cover letter asked for an offer based upon
the images of the family China collection. I could tell there was real potential here.
For a whole lot of reasons, I’m not a fan of making an offer based upon fax
or photocopy images. Often pertinent detail is
missing to make an informed decision. Authenticity and condition is difficult to determine
without seeing the material in person. A photo
is so much better than a blurred image. I’ve
never been one for pitching a “what if” high
price and dealing with the disappointment later. Not fair to the buyer, not fair to the seller.
In the way the pages were annotated, it
seemed clear the collection was assembled in
China before the 1970’s. Of no concern was
whether the stamps were hinged; what mattered was how they were affixed to the page.
Yesterday I was soaking Shanghai large dragons where someone thought gluing them to
card was a good idea. Seeing a fax isn’t going to disclose how stamps are mounted or
their condition.
I had business up north so I made arrangements to see the owner on the way back from
New York. I sensed he wanted a valuation before I arrived as a test of my sincerity but
there was no way I was going to pitch in the dark. That I had the ability to examine his
collection in person surely would bring greater understanding; this would realize a precise
valuation. The appraisal was free and he was under no obligation.
Thank goodness I didn’t price his collection beforehand. The entire collection had been
buried in the ground during the huge Cultural Revolution so everything was lightly toned
which didn’t show up in the faxes. As it turned out, bundles of covers weren’t faxed because the owner did not know what was important to convey.
The album pages were described with Chinese characters. The collector laid out his
stamps in story-book fashion, telling a fascinating tale. Though the son wasn’t a collector,
I conveyed to him how his father told a story through his stamps. Turning the pages, were
mint stamps, then cancellations highlighted by pertinent maps, then varieties, with enlarged drawings to show the details. [Continue on page 7]
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[Continued from page 6] As I turned the pages, the owner allowed that the only reason he was selling the collection was it was time for a new car and he had his eye on
a brand new Lexus. When he told me what the model he wanted cost, let’s say I had
“sticker shock” :)
I pondered how to handle this as I couldn’t pay his price but didn’t want to hurt his
feelings. I believe in the mantra “How to do business without being negative.” So I
looked at the fireplace mantle and took another tack.
There were photos of his children, so I reached into my wallet for my Kyle’s photos
and steered conversation that way. For a long while, we chatted about children and
other wonderful things. Finally, he looked at me, the connection made, saying
“Michael, what do you think you’re doing?” “Negotiating,” I said. He grinned, saying
“You know, for a white guy, you’re real smart:) I’d be happy with a Honda.” So I
reached into my briefcase for the paperwork and paid him.

Afterwards he gave me his father’s handwritten account of
burying the collection during
the Cultural Revolution. In
those tumultuous times, intellectuals were cast out of the
cities and their possessions
ransacked. The family carefully
wrapped their valuables, placing the stamp collection in a
tin box, then secretly burying them. Fascinating reading. And yes, I will share it in
print one day. ©

HOW I STARTED COLLECTING …

By Ronald Zukin.
It all began with three covers. It was a different era. A time when people saved letters, postcards, and correspondence not as collectors but as precious contact with
loved ones. People separated from each other so they would stare at them and reread
the messages.
My grandparents kept a stack of such in a China closet breakfront and my aunt kept
shoe boxes and scrap books that my uncle had either sent or saved. After the war
and rebuilding of former Axis countries they were looking for American business partners and Italian and Japanese correspondence arrived at my father's business.
[Continued on page 8]
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How I started collecting (from page 7) … By R. Zukin.
My twin brother and I decided to save some covers (one is
shown here) and unfortunately soaked stamps off most of
them. We hated going shopping with mom to center city Philadelphia department stores but our reward was a Philly Pretzel
that we saturated with mustard and a visit to the Gimbel's
stamp department. We could buy one thing with our allowance
money and little bit more added to it from mom.
Like most of us in the club we walked or rode our bikes to the nearest post office to get new issues and if
able to find a nice postal clerk a plate block was added to our collection. We prepared our own FDC's and
couldn't wait to get home from school to check the mail. Today I have 500 Patriotic WWII covers not from
family correspondence but from dealer boxes, e-bay, and our club auctions and purchases from members.
We made the mistake of reading some of the personal correspondence at a family event resulting in a huge
bonfire of the shoe boxes as the contents were too romantic.
In all the years of collecting I must say that the best thing I got out of the hobby is the friendships I've
made through our wonderful club as well as other clubs and worldwide correspondence. As we all know
there is nothing as good as the Hollywood Stamp Club. Like most of you I look forward to Tuesday nights so
that my social schedule rotates seeing all of you Tuesday nights. My collection is enhanced by trading and
buying before the meeting and by the weekly auction and my knowledge of philately increases by shared
knowledge and our monthly publication. I love the GO-GO Auctions as it brings a trunk full of material and a
lot of old members who can't resist the fun. We are lucky that so many members volunteer to lend a hand
making us the best club in the country.
My collection consists of stamps postcards, special cancellations and FDC's of topical cycling, ice hockey,
polio, WWII, and Judaica and the following countries Scandinavia, Middle East, small islands, and dead
countries.©
ARGENTINA ADVERTIZING COVER [PLATA LAPPAS], By Editor
The attached Plata Lappas commercial cover was sent from Buenos Aires to
the city of Santa Fe. Alcibiades Lappas founded the company in 1887. Since
then, the company has grown and established itself as the leader in the business within Argentina. Its reach
is not only local but international, exporting its style and designs worldwide. Plata Lappas is still today a
family owned company, holding and honoring today the same values that were held by Alcibiades back in
1887. Plata Lappas imprint can be seen around the globe. For example, Plata Lappas manufactures the silverware used in many of the most important weddings in countries like
Bahrain and Saudi Arabia. Moreover, it provides its products to the traditional gift shops in England and Australia, where it is also chosen by recognized interior designers who look for quality and exclusivity in the products they select. Also, Plata Lappas exports to more than thirty countries,
including Lebanon, Singapore, Switzerland, Liechtenstein, Monaco,
Greece, Guatemala. Plata Lappas has a strategic office in Dallas from
where it operates the US and Canadian markets. ©
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