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Ship Materials To:
Wellington The Magazine
12794 W. Forest Hill Blvd., Suite 31
Wellington, FL 33414
Attention: Production Department

Acceptable File Formats:
PDF (Flattened art/text),
Illustrator EPS (Flattened art/text),
TIF or JPG. All artwork should be
in CMYK color mode, 300 dpi.

AD SIZES

Full Page:
Bleed - 8.625” x 11.125”
Trim - 8.375” x 10.875”
Live Area - 7.375” x 9.75” 

Half Page: 7.375” x 4.75”

Third Page Square: 4.8125” x 4.75”

*Third Page Vertical: 2.3125” x 9.75”

Sixth Page: 4.8125” x 2.25”
(Vertical Format)

*Third Page Vertical is a premium ad size.

Contact Information:
phone - 561.793.7606
e-mail - DawnRivera@WellingtonTheMagazine.com

All advertising design costs are incorporated into the price of the first advertisement in a contract. Thereafter,
subsequent artwork will be billed at the rate of $75/hr for design. Minor advertisement changes (15 minutes or
less) will not be billed additionally. All artwork is produced under the copyright of Wellington The Magazine
LLC and may not be used elsewhere without express permission of the corporation. There is a nominal charge
for the transferring of digital advertising files to other locations.

DISPLAY ADVERTISING
12x 8x 4x 1x

Back Cover $1,900. $2,100. $2,300. $2,600.

Inside Front Cover $1,845. $2,045. $2,245. $2,445.

Inside Back Cover $1,595. $1,795. $1,995. $2,195.

Full $1,195. $1,395. $1,595. $1,795.

Two-Thirds $925. $1,055. $1,175. $1,375.

Half $725. $825. $925. $1,025.

Third $585. $675. $745. $795.

Sixth $359. $395. $449. $489.
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Fashion
FREEDOM RIDERS

Wellington The Magazine was excited to team up with talented local fashion photographer 
Kendra Paige to bring you this fashion pictorial featuring Freedom Riders Academy.

Freedom Riders Academy is a Wellington-based charitable organization that works to 
heal abused and neglected horses, and in turn help area children who might otherwise not be able 
to be a part of the equestrian community. This stunning pictorial showcases the tranquil surround-
ings these beautiful horses get to call home.

Freedom Riders Academy believes that a special bond is formed between horses and humans 
that help aide in the healing process. The facility offers a variety of children’s programs that center 
on learning the art of dressage and hunter seat equitation, while also teaching the children about 
equine anatomy and the responsibilities of horse ownership. Freedom Riders Academy has seen 

Dress by Intrigue Couture
Foundation by Mehron
Concealer by Inglot
Blush by L.A. Colors
Eyes by TIGI and Inglot
Lashes by Red Cherry
Lipgloss by Mirabella
Powder by TIGI
Face highlight by Darling Girl Cosmetics wellington the magazine | march 2015  73

When you tune in to American Idol XIV, you’re going to want to pay special attention to 
16-year-old contestant Emily Brooke. She’s a hometown girl making good — and hoping to win 
the grand prize of a record deal.

From Wellington To Hollywood Week, 
Home-Grown Singer Emily Brooke
Enjoys Her ‘American Idol’ Journey
By Deborah Welky

Emily attended Wellington El-
ementary School, Wellington Land-
ings Middle School and is currently 
a student at Wellington High School. 
You can’t get more “hometown” than 
that.

She was 10 when her guitar teach-
er, Mark Boreffi, arranged for a few 
of his students to perform in a show-
case at a local coffeehouse. The cof-
feehouse is gone now, but Emily’s 
passion is not.

“I first discovered that I liked sing-
ing when I performed my first song,” 
she said. “I kept practicing and learn-
ing more songs and getting better at 
singing and playing the guitar, and 
I then started doing a show with my 
guitar teacher and some of his stu-
dents at the Hurricane Bar & Grill in 
Royal Palm Beach. About a year and 
a half in, my teacher got another gig, 
but another student and I kept going 
for about four more years. They loved 
us there, and they wanted entertain-
ment for Saturday night. I made a lot 
of contacts, gained experience and 
started to do other shows.”

More shows and competitions fol-
lowed, with Emily often taking first 
place. But she was at home, watch-
ing the final episode of American Idol 

XIII where they had just announced 
the winner, when Ryan Seacrest said, 
“This could be your year.” Emily 
thought, “Yes, it could.”

Although auditions for the show 
were also conducted in Tallahassee, 
Emily didn’t know about that until 
after she had auditioned in Nash-
ville.

“I have always loved Nashville,” 
Emily said. “I had visited with my 
family previously, and there is just 
music everywhere you go. I told my 
mom I wanted to move to Nashville, 
and she said, ‘If you want to move 
there so bad, write a song about it.’ 
So I did. But we didn’t move; we’re 
still in Wellington.”

After hearing Seacrest’s com-
ment, Emily knew what she wanted 
to do, but she also knew that the cost 
of gas, hotels and food would put 
financial strains on the household. 
“So I went to my mother and said: ‘I 
really, really want to audition for this 
show. I’ll do a bunch of shows to earn 
the money to pay for it. How much 
money is it?’ She didn’t give me an 
exact amount, just told me to do as 
many shows as I could before we had 
to go,” she recalled.

Emily began securing weekend 

bookings (she still had to attend 
school, after all), doing sometimes 
up to three gigs per weekend until 
she had earned enough money to 
bring herself, her mother Janice, her 
brother Blake and her best friend 
Anna to Nashville. Her father, John, 
flew in once Emily was informed that 
she would be meeting with the celeb-
rity judges. The fundraising process 
took her two and a half months. A 
Nashville fan and friend also came 
out to lend support.

Emily said that the nice thing 
about the first part of the audition 
process is that the show’s producers 
let you know the results right then — 
no waiting for a letter or phone call. 
And she was lucky to be in Nashville 
the first week that the celebrity judg-
es were there.

When she heard that she was 
moving on, there was no shortage of 
pride from her family and friends. 
“They’re all super-supportive,” she 
said. “They were so happy and cheer-
ing me on.”

By press time, Emily had ad-
vanced as far as Hollywood Week. 
The field had been winnowed from 
thousands of hopefuls to just over 
200 contestants. Auditions in Holly-
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Legends Of Polo Match At Grand 
Champions Renamed In Memory
Of The Late Carlos Gracida
By Julie Unger

 Legend

PHOTO BY
ALEX PACHECO

The Grand Champions Polo Club had been like a 
third home to the late legendary polo player Carlos 
Gracida, who split his time between his farm in Mex-
ico and his Wellington home. In his memory, Melissa 
and Marc Ganzi, the owners of Grand Champions, 
considered it an honor to rename their Legends of 
Polo match in Gracida’s memory.

The Carlos Gracida Legends of Polo Memorial 
preceded the USPA International Cup games held at 
Grand Champions over Thanksgiving weekend.

Gracida’s son, Carlitos, is touched by the outpour-
ing of support, friendship and love from the Ganzi 
family and the polo community.

“I’m really happy that Marc and Melissa orga-
nized something,” he said. “Not only that they did 
it, but it’s near my house, and for me, Wellington is 
home.”

Carlos Gracida died last February at age 53 follow-
ing a polo accident.

The newly renamed Legends of Polo game holds 
a tremendous amount of meaning to the Ganzi and 
Gracida families. “When he passed away, we thought, 
‘What better way to honor him?’” Melissa said. “We 
were also honored and pleased that the family en-
dorsed the Legends of Polo.”

Turning Wellington into a year-round destina-
tion was something Carlos was working on with the 
Ganzis. Marc noted that when Grand Champions 
was offered the opportunity to host the USPA high-
goal tournament in November, Carlos was thrilled.

“Carlos was really excited about that, and he 
asked me if he could play with Audi,” Marc said. “We 
were already playing with his son (Carlitos) and Nic 
Roldan. We put that team together in 2012, and then 
played in 2013, and were supposed to play this fall in 
2014.”

The Legends of Polo game, played before the 
USPA International Cup, serves a dual purpose, 

both as a fundraiser for the Museum of Polo & Hall 
of Fame, and to raise awareness for polo in the com-
munity.

The first Legends of Polo game took place in 
2013 and was one of the last high-profile fundraising 
games that Carlos competed in.

“We had all of these living legends in Welling-
ton,” Melissa recalled. “We wanted to honor them, 
and have a game that sort of took some players that 
hadn’t played in a long time and brought them back 
to competitive play.”

Carlos, who reached the coveted 10-goal handi-
cap rating at age 25, was inducted into the Polo Hall 
of Fame in February 2012. He was thrilled to play in 
the inaugural match. Naming the game after him 
only seemed fitting.

“When we started these international test match-
es, Carlos was really in favor of it, and so I think it was 
befitting that something named after him is played 
on the same day that the International Cup is played, 
because I know it was a day he always looked forward 
to,” Marc said.

Carlos was one of Marc’s mentors, coaching his 
20-goal team. But more than that, he was a close 
friend of the family.

“You just hung around him and you learned. It 
was sort of polo by osmosis,” Marc recalled. “If you 
played with him, he showed you what it was like to 
compete with dignity and class. Those things were 
important to him. He really felt that polo was more 
than just a sport. He believed it was an honorable 
sport and that you had to play it with honor and 
character. Carlos felt like there was a dignity and a 
privilege to play polo.”

Polo is a family-oriented game that tends to run 
in families, and teammates become like family. Car-
los was both a family man and an amazing athlete, 
Marc said.
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Wellington The Magazine takes our advertising partners to
the most high-profile, upscale events throughout the year, such as...

Wellington Boys & Girls Club Dinner

Vinceremos

Winter Equestrian Festival

International Polo Club Palm Beach

American Cancer Society Gala

Great Charity Challenge

Wellington Rotary Club Gala

and many more

MAGAZINE INFORMATION

published and distributed monthly
throughout the Wellington area

Four-color, high-gloss publication 
featuring stories about people 
and events in the Wellington area 
featuring top designers, writers
and photographers in the area.

Highlights of seasonal equestrian 
events in the western communities

Coverage of social galas and events 

On average over 125 satisfied
monthly advertisers

Experienced sales staff available to 
assist clients with their marketing 
needs and ready to help them 
understand the Wellington area
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BRIDGE POSE: (Setu Bandasana)
This pose opens the chest and shoulders while 
lengthening the hip flexors and quadriceps. It can help 
relieve back pain and poor posture from sitting too much.

PIGEON: (Eka Pada Raja Kapotasana)
This pose stretches hip rotators (outer hip) and 
hip flexors, and opens the chest. It stretches 
the muscles that compress the sciatic nerve, 
and can help alleviate pain from sciatica.

FIREFLY POSE: 
(Tittibhasana Variation)
This pose strengthens the arms 
and shoulders, and also engages 
hip flexors and abdominals. It 
stretches the inner thighs and 
hamstrings. This variation is done 
with legs parallel to the floor, as 
opposed to the traditional version 
of having the feet pointing 
up. The variation allows 
for more engagement 
through the back 
and core.

HANDSTAND:
(Ardho Mukha Vrkasana)
This pose strengthens 
shoulders, arms and core, 
and decompresses the 
spine. It increases blood 
flow to the head, which 
can reduce headaches and 
energize you. Working 
on handstands helps 
cultivate balance, 
concentration and 
alignment.

BOAT POSE: (Navasana) 
This pose strengthens the hip flexors, thighs 
and abdominals. It improves balance and aids 
in digestion by stimulating the internal organs.

Please note: Some of these postures are contraindicated if you have injuries or are pregnant.
It is important to consult a doctor before starting yoga to make sure you are healthy and ready for physical activity.
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YOGA
Health

Photos by Kendra Paige Photography

Genevieve Rivera transformed her world by in-
corporating yoga into her life. Today, she is 
a licensed massage therapist and registered 
yoga teacher, sharing her passion with others 
to help them do the same. Genevieve believes 
that yoga offers something for everyone and 
every “body.” Whether you’re seeking flexibil-
ity, strength, balance, calmness or even detoxifica-
tion, you can find what you need on the mat, and 
carry it with you throughout the day. “There are 
many different styles of yoga, so I recommend 
finding one that meets your physical and en-
ergetic needs, and enjoy the ride,” she said. 

The physical exercise is the first thing that 
drew Genevieve to Vinyasa yoga. However, once 
she started spending more time with yoga, she no-
ticed that yogis not only looked great, but they felt great. 
People left the yoga studio happy and with an elevated 
sense of energy. That’s when she decided to delve deeper into 
the practice, which allowed her to delve deeper into her inner self.

As a child, Genevieve suffered from back pain due to scoliosis, along with 
lifelong breathing problems from severe asthma. Through yoga, she started to 
develop strength and alignment in her back, and the chronic back pain became a 
thing of the past. The more she learned about controlling her breathing and steady-
ing her breath, the less she relied on her asthma inhaler. Then one day she realized 
that she hadn’t used it in over a month, and hasn’t had to refill the prescription since. 
Little did she know that yoga would transform not only her body, but also her mind.

Yoga helped Genevieve “flip the script,” so to speak. Instead of viewing her 
issues as obstacles that overwhelmed her, she started to see them as challenges 
to overcome. Did all of her obstacles go away? No, but they no longer dictate 
what she can and cannot do. Her issues motivate her to work harder and learn 
more about herself. “As I continue to find balance and control within my body, 
I am able to find more balance in my mind and energy,” she explained. “It’s that 
same balance of body, mind and spirit that I strive to impart to my students.”

Today, Genevieve owns and operates GYM, Genevieve Yoga & Massage 
in Boca Raton, which offers private, in-studio and on-location yoga classes. 

On these pages, Genevieve shares some yoga poses with readers. She is quick 
to point out that it took her some time to get to this level and recommends find-
ing a local yoga class or private teacher and explore many more postures to 
open your mind, body and soul. That way, yoga may transform your life, too! 

DANCER’S POSE: 
(Natarajasana)
This pose stabilizes the 
standing leg and ankle 
while strengthening the 
back muscles. It opens the 
chest and shoulders and 
stretches the hip flexors. 
It is great for developing 
balance and focus.
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Equestrian Tara Lordi
Is Using Technology
To Revolutionize The 
Construction Industry
Story by Julie Unger • Photos by Elena Lusenti

Imagine for a moment that you are planning a home, and before the 
construction crew even breaks ground, you know exactly what the 
house is going to look like, down to the lighting, landscaping, tiling 
and windows.

Local developer and equestrian Tara 
Lordi has been working with technolo-
gy that makes this possible. Welcome to 
the construction industry — no imagi-
nation necessary.

“I really enjoy the technology,” Lor-
di said. “I started my own company in 
2003. I was one of the first to pioneer 
disqualification logic for the banking 
industry.”

Later, Lordi moved her company 
to Florida, so she could return to Wel-
lington and the equestrian scene. “I 
grew up in the Hudson Valley, but I also 
came down here to show jump during 
the season, so a lot of my friends grew 
up here as well,” she said.

Lordi eventually began working with 
developer Glenn Straub at Palm Beach 
Polo Golf & Country Club, resurrecting 
the sport of polo at Palm Beach Polo.

“While we were doing that, going 
back to 2009, Glenn and I were ap-
proached by an individual about a hotel 
going into foreclosure,” she recalled.

They took over the hotel, created a 
construction plan, and got ready to res-
urrect what it once was — with some 
twists.

“What I felt was imperative is that I 
did everything through modeling elec-
tronic illustrations prior to building, to 
make sure that the owner and his fam-
ily were behind what I wanted to do,” 
she said. “It allowed the owner to have 
instrumental input into the new look 
and new design of the hotel.”

Lordi created electronic illustrations 
with building information modeling 
(BIM), which was virtually unheard of 
in the industry, although the technol-
ogy dates back to the 1970s.

“As I was creating this, I realized it 
was something that was underdevel-
oped, and the technology wasn’t ready,” 
she said. “I realized at that point that 
this BIM modeling was completely on 
the cutting edge. We were just coming 
into this new paradigm, but there were 
too many people who didn’t under-

Tara Lordi at work in her design studio.


