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“Building each other up one pedal stroke at a time”
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Engagement

Opportunity

Community

● Diversified reach across age groups 20-60+
● Build brand awareness and social networks
● Drive success and independence within cycling community

● Independence in bike maintenance
● Clinics to cross promote and build
● Build store and brand loyalty

● Women support women
● Proliferation of the sport of road cycling
● Adoption of gravel, cyclocross and mountain bike riding
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mailto:sponcommstl@gmail.com
https://docs.google.com/forms/d/15rWtwP8_8d-bojNECw8xt473Gt98PsgO0_ppg7aJY9Q/edit
https://docs.google.com/forms/d/1W_0dcEy-Jtciie4bsCfdLFNitJ0XmblnutCmKCdv-Jg/edit
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“The energy is infectious & the possibilities are endless”

Watch the video: https://video214.com/play/v3eri1UcGoGgFbrlufpJzQ/s/dark

https://video214.com/play/v3eri1UcGoGgFbrlufpJzQ/s/dark

