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Tato’s Mexican Grill & Cantina is joining the
Orchard Valley dining options …Story on Page 9
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Monster Energy Supercross

Nut Up Industries, Inc. Partners With Feld Motorsports
Local almond company
Nut Up Industries, Inc.
announced a new partnership with Feld Motorsports for the 2017 Monster
Energy AMA Supercross,
and FIM World Championship and 2017 Regional
Amsoil Arenacross. With
this partnership, Nut
Up Industries hopes to
spread the knowledge of
healthy snack alternatives
to the active lifestyle of
motocross and every adventure.
Nut Up Industries was
created just two years ago,
and had a fast journey in
2016 from beginning retail and online sales, to
partnering with Feld Motorsports as the official
nut of the 2017 Monster
Energy Supercross. Long
time moto-lovers, these
third-generation almond
farmers are no strangers
to the dirt-tracks. They

have been active in local
sponsorship of young aspiring motocross riders
in the Central Valley and
across California.
Nut
Up
Industries
Owner and President,
Joey Roche, commented
on the partnership with
Feld Motorsports stating;
“It’s amazing to be able
to work with a company
such as Feld. We began
our support of motocross
to encourage young riders
and help drive their passion for motocross.
We created our brand
of healthy alternatives
for fueling that same passion- in whatever it is that
you do. My family has
been very involved with
motocross and supercross
over the years, so this
partnership made sense
to us. We’re thrilled to
come into 2017 with new
things to offer to the Mo-

tocross industry.”
Earlier this year, threetime X-Games gold medalist and supercross racer
Josh Hansen joined Nut
Up Industries as Creative
Director and athlete. Hansen has been supported
by Nut Up President Joey
Roche, and their parent
company Roche Brothers International Family
Nut Company for several
years.
Nut Up Industries will
also feature three riders at
the 2017 Monster Energy
Supercross this year: Josh
Hansen and two privateer
riders; Dillan Epstein and
Ryan Surratt.
(continued)
Over the last two years,
Nut Up Industries has
dedicated
themselves
to creating high quality products for their customers and bringing their
own innovative products

Study Shows UC Merced
Enjoying Steady Growth
The University of California, Merced, received more
than 18,000 applications
from California high school
seniors seeking admission
for Fall 2017, a 10.1 percent
increase from the previous
year, or the largest percent
increase in the UC system.
The vast majority of the
21,509 applications to UC
Merced were from California students, according to
preliminary data released
Dec. 19 by the UC Office of
the President. UC Merced
and UC Irvine had the highest increases in total firstyear student applications,
with each experiencing a
9.3 percent increase over
last year’s total — triple the
systemwide growth rate of
3.1 percent.
“It’s extremely rewarding
to see our campus continue
to attract a record number of qualified students
for admission,” Chancellor Dorothy Leland said.
“We believe the numbers
are reflective of the strides
we’re making in research
and innovation, and the
transformative educational
opportunities we offer our
students.”
The increasing demand
comes at a time when UC
Merced is beginning to be
recognized on a national
level.
Earlier this year, UC Merced became the youngest
institution with an R2 designation in the Carnegie
Classification of Institutes
of Higher Education, the
second-highest classification for American research
universities, signifying the
campus as a “doctoral-

granting university with
higher research activity.”
The campus also made its
debut in U.S. News and
World Report’s Best Colleges guide, which evaluates major institutions with
national reach, advanced
degree programs and deep
commitments to research.
It ranked No. 8 among all
public schools nationally
in GoodCall’s “2016 Best
Schools for Scholarships.”
According to U.S. News and
World Report, UC Merced
student loan debt is 43 percent less than the national
average.
This recognition of research excellence, academic distinction and student
success has helped increase
the campus’s visibility.
“The strong application
growth demonstrates that
Merced continues to be a
destination for students
seeking outstanding possibilities in undergraduate
research, internships and
degrees in the sciences,
technology, engineering,
arts and mathematics,” Associate Vice Chancellor for
Enrollment Management
Jill Orcutt said. “It is also
an indication that what we
are doing to reach students
statewide to help increase
college-going rates is working.”
UC Merced’s applications
from California high school
seniors reflect the campus’s
diversity, with all ethnic
groups showing an increase
in applicants over Fall 2016.
The number of American
Indian applicants showed
the largest growth, with a
16.4 percent increase. His-

panic applicants rose by
15.5 percent and AfricanAmerican applicants by
13.4 percent, each the largest such increase within the
system.
More than two-thirds of
UC Merced’s in-state applicants (62.8 percent) come
from families that meet the
state’s definition of lowincome, and 67.2 percent
are first-generation college
students. Both percentages
are the highest in the UC
system and a reflection of
the campus’s commitment
to equity and access to a
research university experience for California residents.
The preliminary data
does not include transfer
applications, because the
deadline for these applications was extended to Jan.
3.
UC Merced opened in
2005 as the newest campus
in the University of California system and the first
American research university built in the 21st century.
The campus enjoys a special connection with nearby
Yosemite National Park, is
on the cutting edge of sustainability in construction
and design, and supports
highly qualified first-generation and underserved
students from the San Joaquin Valley and throughout California. The Merced
2020 Project, a $1.3 billion
public-private
partnership that is unprecedented
in higher education, will
nearly double the physical
capacity of the campus and
support enrollment growth
to 10,000 students.

to the market. Almonds
may be a “fuel food” that
slips our minds. Going by
the slogan “Fuel for Every Adventure”- couldn’t
be more accurate for this
young company. The
California Almond Board
website copyrighted in
2016 states that “The 6
grams of energizing almond protein packed into
every ounce of almonds
provides fuel for your
body to help you tackle
whatever the day throws
at you”. In early 2016, Nut
Up Industries launched
their “CHOPPED” snack
line. The convenient
1.5-ounce
“Chopped”
snack packs are not only
delicious, but contain
9-grams of protein to keep
you at peak performance
without weighing you
down. This line features a
variety of almond snacks
in flavors such as Carib-

bean Jerk, Zesty Ranch
and Sea Salt Caramel. Nut
Up Industries plans to announce their new flavors
of “Chopped” early 2017.
You can find all of the
Nut Up products on their

webpage
www.NutUpIndustries.com, as well
as select retail locations
such as Save Mart, FoodMaxx, Cost-Less, and
O’Brien’s Markets across
the central valley.

Workshop Slated On Social Security
A program designed
to help you understand
your Social Security Benefits will be offered on
two Thursdays in February.
Couples and singles will
learn about Social Secu-

rity choices and benefits.
Thomas K. Thorson,
President of the Modesto
Chapter of the American
Financial Educational Alliance (AEFA) will present a free educational
workshop covering one

of the most relevant and
challenging financial topics Americans face today.
This educational workshop is free to the public.
There will be no sales or
solicitation of services at
this workshop.
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MANTECA UNIFIED

Turning ton of daily school food waste into biogas fuel
By DENNIS WYATT
The Bulletin

A typical Manteca Unified School District student generates roughly
1.75 ounces of food waste
a day when they are done
with lunch.
Multipliy that by 24,000
students, and it comes
to 1.06 tons on any given
school day.
While that sounds like a
staggering amount it translates into just 70 pounds
per campus per school
day.
“One and three quarter ounces per student
struck me as an awful lot
of waste,” noted Patti Page
who serves as the Manteca
Unified director of nutritional services.
But after further investi-

gating it didn’t seem that
bad.
Page soon found out an
apple core tossed into the
orange carts set aside for
food waste came to three
quarters of an ounce. A
typical banana peel weighs
an ounce.
“That figure (1.75 ounces) includes all students,
even those who bring their
own lunch,” Page said.
Interest in food waste has
picked up since the City of
Manteca started rolling out
its food waste collection
program as the first step
toward converting what
food Manteca residents
toss out into biogas to fuel
municipal refuse collection trucks.
Manteca Unified has
embraced the city effort

Student volunteers help make sure food waste is kept
clean when fellow students toss out leftovers after they
are finished with lunch. City of Manteca’s solid waste
division manager Rexie LeStrange checks their efforts.
HIME ROMERO/BULLETIN FILE PHOTO

whole heartedly to the
point they want all of the
district’s schools — including those in Lathrop,
French Camp, Weston
Ranch, and French Camp
as well as Nile Garden and
New Haven — to participate. The city is working
with Allied Waste Management, the private contractor that serves those areas,
to either collect the orange
food waste carts or have
Manteca trucks do it.
“We want all of our students to participate regardless of where they are
at,” Page said.
Currently all elementary
school campuses within
the city limits of Manteca
are participating. Page
said her staff is still trying
to determine how to roll
the food waste collection
program out at Manteca,
East Union and Sierra high
schools. It is more problematic as each campus
has multiple places serving food.
The city started implementing its food waste
programs at Manteca
schools back in August
given their volume plus
the track record they have
of embracing recycling.
Manteca, as well as other
municipalities, is working
to meet a state mandate to
divert food waste from being buried at landfills.
Student volunteers in
school lunch rooms help
monitor carts to make sure
garbage and food waste
are separated by fellow
students as they clear their
plates or dump leftovers
from home lunches. The
carts used are filled only
a third of the way due to
the dense weight of food
waste. That allows easier
and safer handling by the

The orange collection bin that food waste is dumped into after it is collected.
HIME ROMERO/BULLETIN FILE PHOTO

Manteca Unified won’t
be a big contributor to
FOG recycling.
“We (Manteca Unified)
changed the way we cook
years ago so it is done in
a healthier manner,” Page
said.
Manteca’s
wastewater
treatment plant-biogas facility could become a regional hub for other cities
that need to recycle food
waste.
If that happens and Manteca Unified moves toward
buses that are fueled by
compressed natural gasses
to keep up with ever tightening San Joaquin Valley
air pollution standards,
it’s not out of the possibility that someday the food
waste Manteca Unified
students recycle will power
the school buses they ride.
“That would be interesting,” Page said of the possibility.
For now the city expects
food waste collection once

school custodial staff.
Rexie LeStrange, the
City of Manteca’s solid
waste division manager,
has lauded the schools for
collecting food waste that
“is exceptionally clean”
meaning it is not contaminated with other garbage.
Food waste currently collected from schools as well
as restaurants and grocery
stores where the city has
assigned orange carts is
being taken to a Lathrop
site where it is combined
with green waste from
yards to make compost.
In roughly two years it
will be taken to a conversion facility at the municipal wastewater treatment
plant and converted into
biogas.
The Manteca biogas production facility will also
use fats, oils, and grease
— known as FOG — generated from cooking that is
now being shipped to the
Bay Area for recycling.

it is implemented citywide
at commercial ventures,
schools, and hospitals will
produce enough fuel for
20 and refuse collection
trucks plus have enough
left over for some sales
to the public to fuel their
CNG powered vehicles.
Eventually food waste recycling will get down to the
residential level.
An audit of brown carts
two years ago shows 40
percent of what Manteca
residents throw out is food
waste.
Page said the school districts is still working on
finding a recycler that will
take the Styrofoam cubes
created every day when
used food plates are collected and compressed.
Several school sites crush
the plates so they don’t
take up volume in garbage
bins which in turn would
result in higher charges at
the school district for refuse collection.

Annual Educational Technology
Conference Slated In February
The Stanislaus County Office of Education
(SCOE) is planning to
host the 18th Annual
Educational Technology
Conference, ETC! 2017
on Saturday, Feb. 25, 2017
from 8 a.m. to 3:30 p.m. at
California State University Stanislaus (CSUS) One
University Circle, Turlock.
The ETC! 2017 conference
is a professional development opportunity for integrating technology into
education. A wide variety
of sessions are offered
that demonstrate how
technology can support
student
achievement.
Sessions are geared to
teachers, administrators,
support staff, IT professionals, technology coor-

dinators and pre-service
educators.
The goal of the conference is to offer diverse
sessions that address
technology in the classroom using a variety of
devices and applications.
Many sessions will be offered including Google
Apps, Web Tools, Coding,
Robotics, and more. According to SCOE’s Technology Learning Resource
Division Director Sally Savona, the conference has
expanded over the years
and continues to be the
premier regional educational technology event in
the Central Valley.
With over 1100 attendees and 187 sessions last
year, ETC! 2017 expands

this year with three additional workshops scheduled for Friday, Feb. 24
from 4 p.m. to 7 p.m.
As in past years, the conference provides a positive learning experience
and a great networking
opportunity for attendees.
The cost is $80 and includes conference materials and lunch. For more
information or to register
online, visit https://sites.
google.com/stancoe.org/
etc2017 or contact us at
209-238-1425.
Sponsors of the ETC!
2017
conference
are
SCOE, Educational Technology Center, and CSUS
with support from local
educational partners.
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Google Pitchman Part Of State Of City Presentation Jan. 25
By DENNIS WYATT
The Bulletin

James Waterman —
Google’s pointman in advocating the use and purchase of its technology in
state and local government
as well as education — is
one of three speakers at the
City of Manteca’s first State
of the City presentation on
Jan. 25.
Google provided free
training to Sam Joaquin
County that led to its new
website launched last summer and a web-based business and economic development effort.
It was the basis for City
Manager Elena Reyes’ pitch
to the Manteca City Council — that they embraced —
to spend $57,000 to hire a
consultant and change the
city’s website that had been
revamped nine months
earlier earning high praise
from the same council.
The consultant was also
charged with “branding”
the city although Reyes
promised the city slogan
“The Family City” would

stay intact. Reyes indicated
at one point that she was
hopeful the new website
and city brand would be
unveiled at the State of the
City breakfast.
It is not clear whether
that will happen.
Reyes was put on paid
administrative leave more
than five weeks ago due
to an issued that was described as “personnel related.”
The State of the City takes
place Thursday, Jan. 25,
from 7:30 to 10 a.m. at the
Manteca Transit station,
220 Moffat Blvd., in partnership with the Manteca
Chamber of Commerce.
The $15 ticket includes
light breakfast refreshments. The program starts
at 8 a.m. Tickets available
at manteca.org or by calling
the chamber at 823.6121.
Also speaking will be
Manteca Mayor Steve DeBrum and Thomas Pogue
who serves as the associate
director for UOP’s Center
for Business and Policy Research Center.

Waterman is the Google
West Regional Manager for
State, Local, and Education
Markets.
Google’s site notes Waterman’s goal is to “make
the impossible possible”
by leveraging Google’s 10X
thinking and innovative
advancements to solve
longstanding challenges.
He is an advocate for
the adoption of technology to educate as well as
“integrate and enable ecosystems of need” with the
bottom line focused on
marketing Google technology.
Waterman has worked
for Unisys, Hewlett-Packard, and Microsoft.
Google in 2015 rolled
out the Google Government Innovation lab in San
Joaquin, Kern and Alameda counties to work on
“moonshot ideas” using
free technology
The San Joaquin County
effort centers around innovation in the areas of public
safety, economic development, human services, hu-

WATERMAN
man resources and county
IT services.
The free 6-week training program involving 50
county employees that received free Chromebooks
successfully led to the

a new capacity, thank him
for his service and look
forward to him joining our
team.”
Butler will serve as Rep.
Denham’s liaison with veterans and veteran groups,
working to assist the nearly
63,000 veterans in Stanislaus and San Joaquin
counties who have fought
in every conflict since
World War II.
“I’m honored to start
working for Congressman
Denham and hope to provide quality service to the
people of California’s 10th
District,” said Butler.
Butler retired from the
U.S. Army in November
2014, having most recently been stationed at Fort
Lewis, Wash. In addition
to a Bronze Star and Pur-
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ple Heart, Butler counts
two Army Commendation Medals for Valor,
three Army Commendation Medals, a Global War
on Terrorism Medal and
an Army Service Ribbon
amongst his many accolades.
The Wounded Warrior Program through the
House of Representatives
provides two-year fellowships to veterans who
have served on active duty
since Sept. 11, 2001, have
less than 20 years of military experience and have
a 30-percent or greater
service-connected disability rating. Butler is the third
Wounded Warrior Fellow
Rep. Denham has hosted
since joining Congress in
2011.

The
Certificate
of
Achievement for Excellence in Financial Reporting has been awarded to Oakdale Irrigation
District by the Government Finance Officers
Association of the United States and Canada
(GFOA) for its comprehensive annual financial
report (CAFR). The Certificate of Achievement
is the highest form of
recognition in the area of
governmental accounting and financial reporting, and its attainment
represents a significant
accomplishment by a

government and its management.
An Award of Financial
Reporting Achievement
has been awarded to the
individual(s),
department or agency designated by the government
as primarily responsible
for preparing the awardwinning CAFR. This has
been presented to Kathy
Cook, Chief Financial Officer.
The CAFR has been
judged by an impartial
panel to meet the high
standards of the program
including demonstrating
a constructive “sprit of
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full disclosure” to clearly
communicate its financial story and motivate
potential users and user
groups to read the CAFR.
The GFOA is a nonprofit professional association serving approximately
17,500
government
financial
professionals with offices in Chicago, IL and
Washington, D.C.
The
Comprehensive
Annual Financial Report
is available on the Oakdale Irrigation District
website at www.oakdaleirrigation.com.
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cruitment process from 40
to 7 days, foster care analytics, virtual youth probation teams, revamping the
county website, and economic development/business attraction.

OID Earns Recognition
For Financial Reporting

Wounded Warrior Joins Denham Staff
U.S. Representative Jeff
Denham (R-Turlock) recently welcomed retired
Staff Sgt. Peter Butler of
Turlock as a Wounded Warrior Fellow in his Modesto
office. Mr. Butler is a sevenyear veteran of the United
States Army, having served
two tours in Afghanistan
during Operation Enduring Freedom where he
earned both a Bronze Star
and a Purple Heart.
“The Central Valley has
one of the largest communities of veterans in the
nation and Pete will be a
tremendous asset in advocating for the brave men
and women who wore the
cloth of this nation.” said
Rep. Denham. “I admire
Pete’s ambition in continuing to serve his country in

county spending $500,000
in its current budget for
Google project innovations.
The priority projects
identified by the county
included reducing the re-
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Annual Conference Focuses
On Almond Health, Future
California
Almonds,
the state’s leading agricultural export, are also
an economic powerhouse, adding $11 billion
to the state’s economy
and providing 104,000
jobs for Californians. At
the same time, through
Almond Board of California (ABC), almond
farmers lead the charge
to accelerate research
on sustainability topics,
such as water management and air quality.
Continual improvements
in these areas will enhance sustainability efforts of almond farmers,
which will benefit all of
California.
During his annual State
of the Industry address
at The Almond Conference, ABC President and
CEO Richard Waycott expanded on the role of almonds in the California
economy. In particular,
Waycott focused on the
partnerships ABC has
developed with several
universities and organizations in California to
better understand how
almond orchards can
better impact the environment.
“By successfully partnering with these organizations, we’ve found

that one plus one equals
three, or four or five,”
Waycott said in his address. “We have begun to
establish these partnerships at levels of cooperation that are remarkable. We strive for the
same goals, and that is to
effect real and meaningful change.”
One such partnership,
with ABC, Sustainable
Conservation, UC Davis
and Lawrence Berkeley
National Laboratory, has
explored the potential of
using groundwater recharge on California’s
one million acres of almond orchards. By overlaying detailed maps of
orchards developed by
Land IQ, another ABC
research partner, it has
been determined that 60
percent of California’s
almond orchards lie on
ground that is primed for
groundwater recharge.
Almond farmers in those
areas can take steps in
their orchards to help
improve
groundwater
levels.
“These collaborative
relationships are providing multiple and novel
opportunities for progress,” continued Waycott.
“We’ll continue to pursue relationships with

other organizations for
the benefit of almond
farmers and the position
of the almond industry in
California agriculture.”
Waycott addressed almond farmers, processors and others involved
in the almond business
who came together for
the 44th time recently to
celebrate the successes
and partnerships of the
California Almond industry. The Almond
Conference, the largest
almond-only event in
the world, is presented
by Almond Board of California, and held in Sacramento every year.
The Almond Conference is a one-of-a-kind
opportunity for members
of the almond community to connect with each
other and learn about
the science, the products and the trends at the
forefront of the global almond community.
Established in 1950
and based in Modesto,
Almond Board of California is a nonprofit organization that administers a grower-enacted
Federal Marketing Order
under the supervision
of the United States Department of Agriculture.
For more information on

2017 Brings Changes
For Tobacco Business

Email: TheRiver@KRVR.com

Phone: 209-544-1055
Reach thousands of passionate listeners in
Stanislaus County and San Joaquin County

Sellers of electronic
cigarettes, vaping devices and other related
products, as of the first
of the year, are now required to obtain a Cigarette and Tobacco Products Retailer’s License
from the California State
Board of Equalization.
On May 4, 2016, California Governor Jerry
Brown signed into law
Senate Bill No. 5 and
Assembly Bill No. 11,
requiring
electronic
cigarettes (e-cigarettes)
be regulated the same
as other tobacco products and establishing
an annual licensing fee
of $265 per location on
retailers selling tobacco
products.
The California Board
of Equalization states
products requiring licensing will include:
any product containing,
made or derived from
nicotine; any electronic
smoking or vaping device that delivers nicotine or other vaporized
liquids to the person inhaling from the device;

and any component,
part or accessory, even if
it is sold separately.
According to the author of SB-5, then Senator Mark Leno, California has invested 25
years and $2.5 billion
in public health measures aimed at reducing
tobacco use; however,
that investment is now
threatened by a new tobacco product, e-cigarettes. The Department
of Public Health reports
e-cigarette aerosol contains at least 10 chemicals on California’s list
of chemicals known
to cause cancer, birth
defects or other reproductive harm. Despite
these potentially serious
risks to public health,
e-cigarette use is growing in California and
nationwide. The Centers for Disease Control
and Prevention found
more than a quarter of
a million youth who had
never smoked a cigarette used e-cigarettes
in 2013. The California State Health Officer

notes that use of electronic cigarettes among
people between the ages
of 18 and 29, tripled in
2014. While California
currently bans the sale
of e-cigarettes to minors under the age of 21,
many youth are still able
to access the product.
Locally, the City of
Riverbank enacted an
ordinance in 2015, requiring tobacco retailers
to obtain an annual license from the city. This
license aims to prevent
uncontrolled sales of
tobacco and e-cigarette
products and prohibits tobacco sales within
500 feet of any school
or playground. Furthermore, the cities of Riverbank, Modesto and
Hughson have amended the cities’ definition
of smoking to include
e-cigarettes and other
electronic nicotine devices, applying all smoking laws to these products.
For more information,
visit tobaccofreeca.com.
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The Latest Advancements In College Education Are Happening Digitally
The face of education in
the United States is changing. Many of today’s universities are embracing
digital technology to deliver instruction in ways
not available to previous
generations. We have seen
the digital instruction
methods evolve from the
use of learning aides such
as computers, digital projectors and DVD players to
online learning, which allows students the flexibility to tackle their coursework at a time and pace
that works best for them.
Some advanced technologies can seamlessly
link two or more classrooms for simultaneous
instruction,
ultimately
expanding student access
to courses and professors
to participate together in
one synchronous learning
experience. An innovative
classroom format can instill important virtual collaboration skills and en-

courage interaction with
tools like remote wireless
content sharing and twoway whiteboard displays,
as are found in DeVry University’s extended classrooms.
Addressing the
evolving needs of
today’s student
Video-connected
classrooms are generally equipped with voiceactivated motion cameras,
facial-recognition
software, high-definition
wide-screen
monitors
- complete with picturein-picture views, desktop
cameras and interactive
two-way
touch-screen
whiteboards. This technology is designed to help
students learn and interact with their fellow classmates no matter where
they are taking the class.
DeVry also recently
launched its new video

connected
classroom
technology that seamlessly
links 23 DeVry campus locations for simultaneous
instruction - depending on
the program, course and
extended classroom availability. “Our students tell
us they appreciate having
a variety of courses available, and taught in ways
that fit their schedules and
preferences,” said Robert
Paul, president of DeVry
University. “The connected classroom technology
allows students to have
real-time visual interaction with faculty and fellow
classmates. These hightech classrooms exemplify
our investment in academic experiences that are
collaborative yet personalized, with student engagement at the core.”
Preparing for a
digital future
DeVry’s extended classrooms are just one exam-

ple of technological innovations taking place in the
classroom setting. Over
the next year, the university plans to invest heavily
in technology to enhance
the student experience by
offering these additional
on-campus capabilities:

* Tech playgrounds at
select campus locations
throughout the country,
putting students in touch
with innovative technology in imaginative settings.
* Hardware and software upgrades, including
adding thousands of new

computers in campuses
nationwide, to revitalize
existing desktop stations
and network labs.
* Internet bandwidth increases to improve wireless
capabilities and provide
a faster, more seamless
learning experience.

The 8 Hottest New Devices For 2017
When it comes to the
latest technology, you can
never have too many options. And for tech lovers,
there is nothing like the annual Consumer Electronics Show (CES) which takes
place Jan. 5-8 in Las Vegas.
CES delivered an exciting look at the newest Windows 10 devices that will
make your life easier by
having a battery life long
enough to last through a
15-hour flight, allowing
you to log into your computer with just your face
- no need to remember a
password and much more.
Featuring experiences such
as Windows Hello, touch,
Windows Ink, Cortana and
Continuum, these devices
will command attention
this year. From PCs to allin-ones, gaming solutions
and portable devices, here
are some of the most amazing unveilings from CES
2017 sure to enable the creator in everyone.
1. Dell Canvas. Channeling the innovative possi-

bilities of Windows 10 and
the upcoming Creators
Update into a new category of smart workspace
technology, the Dell Canvas expands productivity allowing you to create,
communicate and express
your ideas as naturally as
you do with pen and paper.
Through the use of touch,
digital pen and totems,
you can turn drawings into
part of the digital workflow
with Windows Ink or mark
up webpages in Microsoft
Edge. Powered by virtually
any Windows 10 PC, this
device plugs seamlessly
into software solutions
from many partners to unleash the creative genius in
everyone.
2. Samsung Notebook
Odyssey. Built specifically for intense and casual
gamers alike, the Samsung
Notebook Odyssey features
advanced technology, such
as the HexaFlow Vent, an
advanced cooling and ventilation system allowing the
device to remain cool at all
times. For optimal game-

play, the Samsung Notebook Odyssey is equipped
with an intelligent and robust processer. Powered by
a 7th Generation Intel Core
i7 processor, both models
of the Samsung Notebook
Odyssey offer lightning fast
performance with premium graphic technologies.
3. LG Gram. Weighing in
at only 2 pounds and featuring a 60W battery - the
highest capacity in the industry to-date - for a long
battery life between charges, the LG Gram has a near
edgeless touch screen and
is built to deliver superior
portability. Complete with
a built-in fingerprint scanner that unlocks Windows
Hello, the LG Gram promises to be this year’s hot
travel companion.
4. HP Spectre x360. The
second generation of HP’s
15.6-inch
revolutionary
x360 is the most powerful
in the Spectre profile and
can be pre-ordered today.
Its bigger battery allows
for up to 12 hours while

powering a micro-edge
4K display and featuring
the latest Intel processors,
high performance NVIDIA
GeForce 940MX discrete
graphics. It also offers fast
and secure login with Windows Hello and a nearly
borderless display with two
new front-facing speakers
to round out the user experience.
5. Lenovo ThinkPad XI
Yoga. The latest ThinkPad
X1 Yoga is flawlessly flexible and adapts to your
needs offering true multimode capability that delivers stunning colors and
absolute blacks. The only
14-inch notebook with an
OLED display option, the
ThinkPad X1 Yoga also
comes with a redesigned
rechargeable pen and improved “rise and fall” keyboard. The ThinkPad X1
Yoga will be available in
February.
6. Toshiba Portégé X20W.

A premium 2-in-1 convertible PC running Windows
10 Pro with a 360-degree
dual-action hinge allow
you to use the Portégé as
a notebook or digital inking tablet. And with a 7th
Generation Intel Core processor, the Portégé packs
plenty of power into its
thin, 2.5-pound frame that
includes a 16-hour battery.
The pre-configured Portégé X20W will be available
soon in Slate Gray.
7. Acer Aspire VX 15. With
its crisp videos, smooth
games and clear audio, the
Aspire will be hot throughout 2017. Available in January, the Aspire is equipped
with a 7th Generation Intel
Core processor, a 15.6-inch
Full HD IPS screen and
dual fans to keep it running
at optimal temperature, no
matter how much you push
it during a gaming session.
8. MSI GS63VR Stealth
Pro Gaming Laptop. Creat-

ed with the gamer in mind,
the MSI GS63VR delivers a
faster and smoother VR experience and is part of the
latest lineup of MSI gaming devices powered by
Windows 10. Thanks to the
new 7th Generation Intel
Core processor and NVIDIA GeForce GTX1050 Ti &
GTX1050 gaming graphics cards. Enhanced audio
makes the GS63VR ready
to support the finest audio quality through SABRE
HiFi DAC delivered straight
to high-end headsets.
These are just a few of the
hottest devices shown for
the first time at CES, and if
you didn’t get a chance to
see them at the show, don’t
worry. They’ll be available in the coming weeks
at your nearest Microsoft
Store, microsoftstore.com
or a partner retailer, so
don’t wait to experience
this amazing new tech this
year.

The only magazine of its kind

Copies available for sale at the Oakdale Leader.
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Professionals Choice
Business and Service Directory
Are you a Service based Business looking
for cost effective advertising
The Professional’s Choice Business
Directory is just the Ticket

Ideal for

Professional and Service Businesses

Price

Starting for as little as
$
18/Week (Billed Quarterly)

What you get
• Print Ad under Professional
Choice Banner
• Multiple Designs with art
options available
• Publishes under the category
header you select
• Distribution reaching over
33,000 readers each week
• Publishes every Wednesday

Call us and we can get you started today 209-847-3021
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Manteca Adds 362 Housing Units Building Permits
Reflect $100.7M In Construction
By DENNIS WYATT
The Bulletin

Manteca issued permits
for the building of 362
housing units in 2016.
Of those, 341 were single family homes including 326 tract homes being
purchased, 11 tract model homes and 4 custom
homes.
Another four permits
were issued for four
smaller complexes of
multiple-family dwellings
for 18 units overall.
Overall Manteca approved 936 building permits for work valued at
over $100.7 million. Between residential and
commercial construction
the city added 1,234,000
square feet of new buildings or the equivalent of
space equal to 10.6 Manteca target stores.
The year 2017 is already
shaping up to potentially
see as much as a doubling
of the overall construction value.
*CenterPoint
plans
to break ground in the
coming months on a
404,657-square-foot con-

crete tilt-up industrial
warehouse that for 5.11
Tactical at the business
park bordered by Airport Way on the east and
Roth Road on the north
in northwest Manteca.
The plan for Tactical 5.11
also calls for a possible
134,500 square foot addition at a later date.
* CenterPoint is also
pushing to break ground
on a spec building or for
a client that they have
yet to disclose.
The
1 , 1 9 9 , 9 9 7 -s q u a re - f o o t
building is being proposed in two phases on
a 63.29-acre parcel. The
first phase will consist of
551,475 square feet.
*Plans are at city hall
for review to build a 150unit apartment complex
between Paseo Villas and
Juniper Apartments along
Atherton Drive.
*At least three small
commercial projects are
expected to break ground
with at least two of them
containing gas stations
and convenience stores.
*Developers surveyed
by the Bulletin anticipate

building between 400
and 500 new single family
homes this year.
There were two commercial permits issued in
2016— including one for
the new Sizzler restaurant
at Airport Way and Daniels Street that is nearing
completion — that had a
basic building construction value of $973,000.
The City of Manteca
also broke ground on a
2,800-square-foot
evidence building for the
Manteca Police Department at a cost of $1.1 million.
New housing accounted
for $80 million worth of
work or 80 percent of all
construction in 2016.
The single family homes
permits were issued for
averaged 3,273 square
feet of living space. Eight
years prior in 2008 when
the new housing market
hit bottom the first three
months of that year saw
the typical new home
built in Manteca come in
at 2,099 square feet. That’s
more than a 50 percent increase in size.

The finishing touches are being put on the 8,600-square-foot Sizzler Restaurant
at Airport Way and the 120 Bypass that is part of $100.7 million worth of new
construction started in 2016.
HIME ROMERO/THE BULLETIN

Among the other categories of permits issued
in Manteca during 2016
were:
*111 permits for solar
power panels installed at

homes with a combined
value of $2.076 million.
*94 permits to replace
residential heating and
air conditioning systems
valued at $868,000.

*20 permits for swimming pools and spas valued at $730,454.
*52 permits for residential re-roofing projects
valued at $562,000.

HOUSING 157-Apartment Unit Complex Being Built In Manteca In ‘17
By DENNIS WYATT
The Bulletin

Manteca’s pent-up apartment demand may get
some relief in 2017.
Developer Mike Atherton
indicated Monday funding
has been secured to build
157 units on the northeast
corner of Atherton Drive
and Van Ryn Drive along
the 120 Bypass.
Atherton said he is also
working on moving another apartment project forward with some 400 units
along with possible two
restaurants and a bar along
with possibly commercial

on land immediately east
of Bass Pro Shops.
The 157 units are currently in plan check review
with the City of Manteca.
They are targeted for part
of the land that originally
in 2004 was part of the envisioned 300-unit Tesoro
Apartments complex.
Part of the land was sold
for development in 2011
of the subsidized workforce housing apartment
complex known as Juniper
Apartments. The complex
has 153 units that were
built in part with Manteca
redevelopment
agency

funds and tax free bonds.
Such projects — subsidized
indirectly with financing
and not upfront help to
pay rent —requires tenants
to still qualify based on a
steady income source. The
rents are not at market but
are set at a percentage below market to make them
affordable to the income
median of community’s
workforce.
The Atherton units moving forward will be at-market. They will be located
immediately south of the
293-unit Paseo Villas complex. When completed,

there will be 600 apartments in the area.
Atherton was among
those who advocated general plan zoning that created high density housing
along the 120 Bypass as a
buffer between the freeway
and single family housing
on the south side of Atherton Drive.
Should the other apartment project move forward
east of the Promenade
Shops at Orchard Valley
it will represent a first in
Manteca as it will put high
density housing near restaurants, a move theater,

YCCD Taps Harmon As Interim Chancellor
Dr. Jane Harmon was
selected by the Yosemite Community College
District (YCCD) Board
of Trustees to be the
YCCD Interim Chancellor, effective Jan. 3, 2017.
YCCD Board Chair and
Vice Chair, Trustees Anne
DeMartini and Darin
Gharat, finalized contract
language, as was agreed
by the Board at its Dec.
14, 2016 meeting.
YCCD Board Chair
Anne DeMartini stated,
“Dr. Harmon is experienced in higher education and has held a variety of executive positions
that will serve our district
well.”

Beginning her career in
Minnesota and New York,
Harmon relocated to California in 2001 where she
has held administrative
positions at Gavilan College, Kern Community
College District, and Contra Costa College, among
others.
“We are very pleased
that Dr. Harmon has accepted the position. She
is exceptionally qualified,” said Board Vice
Chair Darin Gharat.
In addition to her professional
experience,
Harmon holds a Ph.D.
in Higher Education Administration from The
University of Texas at

Austin, Community College Leadership Program;
a Master of Science Degree in Education with a
concentration in reading/
specific learning disabilities from Bemidji State
University; and, a Bachelor of Science Degree
in Elementary Education
with a concentration in
reading from Moorhead
State University.
“The Board looks forward to Dr. Harmon’s
leadership as the District
continues its work in serving the students and communities of the YCCD,”
added Chair DeMartini.
The Board will restart
the search for a perma-

nent Chancellor in January 2017.
Dr. Harmon replaces
retiring Chancellor Joan
Smith, who provided executive leadership to the
District since 2007 serving as Columbia College
President
(2007-2010),
Interim
Chancellor
(2010-2011), and Chancellor
(2011-present).
Prior to YCCD, she served
as Ventura College’s Executive Vice President of
Student Learning (20022006) and held a variety of
positions in the Ventura
District, gaining instruction and administrative
experience
throughout
her career.

a major health club that
is opening next year, and
shopping.
AKF Development built
the last at-market apartments in Manteca 12 years
ago at Paseo Villas.
There are other plans
for more apartments in
Manteca including behind
the Walgreen’s anchored
shopping center on the
northeast corner of Lathrop Road and Union Road,
the future western extension of Center Street and
near McKinley Avenue and
Woodward Avenue.
Atherton said the biggest

stumbling block is securing financing.
While he declined to indicate how much the 157
apartments will cost, state
studies show it can easily
cost between $10 million
and $20 million to build
100 apartment units in
many areas of the Central
Valley when you include
the land and growth fees.
Property managers indicated that while the new
apartments may not be affordable per se, building
additional units could take
some of the pressure off
overall rent increases.

CULTIVATING
YOUR
BUSINESS
DOES NOT
HAVE TO
BE A BACK
BREAKING
CHORE

LET THE 209 BUSINESS
JOURNAL HELP FARM
YOUR BUSINESS

Call us and one of our Multimedia representatives will gladly consult with you.

209-847-3021
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ORCHARD VALLEY

Ready To Bloom? Deal Still Working Well For Manteca
By DENNIS WYATT
The Bulletin

Bass Pro Shops opening
in October 2008 was seen
as a watershed event for
the Manteca economy.
More than 7,000 people
lined up for the opening
ceremonies. Cars were
parked miles away. By the
time the four-day opening was over nearly 60,000
people walked thru the giant sequoia leading from
the lobby to the sales floor.
JC Penney and Best Buy
were opening in the following months. Store
space was being built for
smaller retailers with the
expectation they would
soon be filled.
While the economy was
sputtering no one had any
inkling that the housing
crisis would drag it down to
the point that it would earn
the moniker “The Great
Recession.” The smaller
stores did not come.
In time Poag & McEwen
shifted gears believing
an outlet mall approach
would work. That had limited success.
In time the recession and
the changing electronics
market would force Best
Buy to close. Although the
Manteca location was performing fairly well there
were three Best Buy stores
within 20 miles. Best Buy
has to cut costs to stay
afloat.
Just as spending slowed
down, online retailing

started changing the face
of brick and mortar retail.
Today space is still vacant where developers envisioned another 20 plus
stores. Free standing pads
expected to have restaurants built on them are still
vacant.
The 30,000-square-foot
Best Buy is being remodeled into a Fitness Evolution Health Club. Another
restaurant is getting ready
to open.
While many residents
are frustrated that the
store spaces are empty and
some city council members have questioned just
how serious Poag & McEwen is about attracting new
tenants, The Promenade
Shops at Orchard Valley is
far from a ghost center.
Bass Pro Shops still
packs them in
Bass Pro Shops still packs
them in. The 16-screen
movie complex and nearby
restaurants on many nights
are packed. JC Penney has
a steady stream of customers. Getting a room at the
Hampton Inn is next to impossible at times.
Poag & McEwen shared
with the city earlier this
year that they were shifting
strategy looking at giving
restaurant pads more visibility to 120 Bypass and
Union Road traffic, securing a health club and working in another hotel.
While the lack of in-line

store tenants and restaurants is a drag on Poag &
McEwen’s bottom line it
isn’t for the city.
To land the center and to
help Poag & McEwen land
the mega-regional draw
tenant that Bass Pro Shops
has proved to be even after additional stores were
opened in Rocklin and
San Jose, the City of Manteca struck a deal with the
developer and not directly
with Bass Pro Shops.
Deal insulates Manteca
from paying the piper
should things go south
Manteca is renting the
1,922 parking spaces for
35 years from Poag & McEwen.
The terms of that agreement calls for Poag & McEwen to get 55 percent of
the local sales tax collected
— excluding the public
safety tax (Measure M) and
county transportation tax
(Measure K) — and the city
45 percent based on the
first $1.1 million annually
over a 35-year period. If it
is less than $1.1 million,
the city’s payment to Poag
& McEwen is capped at 55
percent of the amount collected. If it more than $1.1
million the excess all goes
to the city.
The maximum that Poag
& McEwen can receive
over 35 years is $18.5 million.
Orchard Valley in its first
full year with just JC Pen-

Fitness Evolution is opening next year in the former Best Buy space at Orchard Valley.
HIME ROMERO/THE BULLETIN

ney, Best Buy, and Bass
Pro Shops in place took in
close to $2 million in local
sales tax with the bulk of it
from Bass Pro.
Using $2 million that
meant Poag & McEwen received $605,000 and Manteca $495,000. In addition
Measure M tax receipts for
the complex were $1 million.
As then City Manager
Bob Adams noted at the
time, Bass Pro would have
gone wherever it got the
best deal from the developer or the city. Well over
95 percent of Bass Pro’s
receipts are from money
not spent by Manteca
residents. And if Bass Pro
Shops hadn’t located here
Orchard Valley would not
have been built and there
would be no Manteca JC
Penney store.
While the deal enraged
critics of “corporate welfare”, Adams was on target
when he was quoted back
in January of 2008 when
he said, “(Manteca) is giving up 55 percent of what

we don’t have. If we didn’t
have a Bass Pro Shops, we’d
get none of that revenue.”
That said the empty
stores represent lost opportunity for additional
sales tax. But the bottom
line means Poag & McEwen is not going to receive
anywhere close to the maximum $18.5 million under
the deal.
And regardless of what
Poag & McEwen does —
even if it tries to sell the
property — the city is a silent partner of sorts for the
next 29 years as the parking lot lease agreement in
exchange for the sales tax
split stays in place.
The deal Manteca crafted means the city — unlike other municipalities
that used differed deals to
snare a Bass Pro — is not
on the hook financially for
anything at Orchard Valley on the outside chance it
goes south.
Other cities weren’t as
careful as Manteca
Independence in Mis-

souri floated $74 million in
bonds for the construction
of “The Falls at Crackerneck
Creek” that is anchored by
a Bass Pro Shops. In 2011
as the economy weakened
the city found itself on the
hook for $3.5 million in
bond payments or 6 percent of their municipal
budget.
That forced the city to
lay-off six workers and
requires all the other remaining municipal employees to take unpaid furloughs in order to keep the
city solvent. City officials
had anticipated a sales
tax bonanza but then the
economy went south. Bass
Pro Shops generated decent sakes tax but it wasn’t
enough to cover the debt.
The Manteca deal isolated the city’s pocketbooks
and put Poag & McEwen
on the hook.
Adams — as the chief
architect of the deal with
Poag & McEwen — made
sure that Manteca would
never be put in the same
position as Independence.

Tato’s Mexican Grill & Cantina is joining the Orchard Valley dining options.

Bass Pro Shops is still the major draw.

HIME ROMERO/THE BULLETIN
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Altamont Commuter Train Expands WiFi Services
WiFi service has been
expanded to all passenger cars for all four eastbound trains, and all four
westbound trains during
weekday commuter service on ACE, the Altamont
Commuter Express. Previously, Wi-Fi service was
limited to one passenger
car per trainset. Due to

an overwhelming request
from passengers to expand
this train amenity, all ACE
riders will be able to stay
connected to family and
or work while on their ride
to their destination using
ACE’s extended WiFi service.
“We at ACE recognize the
importance to all our riders

in having the convenience
of accessing WiFi service.
With over 20,000 weekly
commuters, many of which
start their work day on ACE;
responding to emails and
engaged in telecommuting,
depend on reliable connectivity to the digital world.
Therefore, as of Jan. 3, 2017
this free amenity will be ac-

cessible on every train and
every passenger car” said
Shawn Crary, ACE Community Engagement and
Marketing Coordinator.
Due to the terrain of
the rural areas along the
ACE route from Stockton
to San Jose, WiFi service
most likely will be limited
in certain areas. Specific

areas where service has a
tendency to drop are along
the Altamont Pass (after
the Tracy Station) to Vasco
Road station, within the
tunnels going towards Fremont, and within the Alviso
area between Fremont and
Great America stations.
ACE, started in 1998 and
serving over one million

riders annually, runs four
daily round trips starting at
the Cabral Station in Downtown Stockton and stops in
Lathrop/Manteca, Tracy,
Vasco Road, Livermore,
Pleasanton, Fremont, Great
America, Santa Clara and
San Jose’s Diridon station.
For more information on
ACE visit www.acerail.com.
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New Boutique Owner Offers Elegance, Seamstress Services
By TERESA HAMMOND
209 Business Journal

Oakdale residents in
need of seamstress skills
or an evening gown for
a special occasion need
not travel out of the 95361
any longer. Some might
find the recent addition of

Claudia’s Boutique and Alterations to be exactly what
Oakdale was missing and
owner/seamstress Claudia Isaac is eager to prove
them right.
“I’ve always wanted to
open my own shop,” the
business owner said of her

Isaac straightens a variety of evening gowns offered for
clients in the boutique portion of her newly opened shop.
Gowns are available for order by size and can be custom
altered in-house by Isaac herself.
TERESA HAMMOND/209 BUSINESS JOURNAL

107 California Ave. location – situated just behind
Walgreens. Isaac opened
the shop in late fall and was
kept plenty busy through
the holiday season.
Boutique hours are Tuesday through Friday 10 a.m.
to 5 p.m., Saturday from 10
a.m. to 2 p.m. and closed
Sunday and Monday.
Drop-ins are welcome;
however, the majority of
her customers to date have
been by appointment.
Isaac brings 30 years of
experience to the business
including a degree in Fashion and Design, as well as
years of experience at a
Bridal Boutique in Austria.
“It’s the area I have a lot
of experience in,” she said
of bridal alterations. “It’s
not easy. It’s a very hard
job, but I enjoy it.”
The business, though, is
not restricted to bridal and
evening gown alterations.
Isaac has worked on everything from men’s suits to
household curtains for clients seeking her expertise.
The ‘boutique’ portion of
the California Avenue business is stocked with Hollywood style evening gowns,
made to order. As Isaac
sorts through the rack,
showcasing the gowns, it
becomes apparent she is in
her element.
“I have a passion for it.

Business owner and seamstress, Claudia Isaac sits at her home away from home as she
prepares for work. Isaac recently opened Claudia’s Boutique and Alterations at 107
California Ave., Oakdale.
TERESA HAMMOND/209 BUSINESS JOURNAL

I like it,” she said, as she
shares the work required to
alter a beaded gown.
Isaac herself attends
functions requiring such
dresses on a regular basis.
As a resident of the Central
Valley for 17 years, she saw
the need for a boutique offering such specialties.
“I don’t like to shop
around,” she said of her
personal preference. “I like

to have one location to go
to. Customers have been
pleased with the styles, the
quality and prices.
“The quality is very nice
and European patterns,”
Isaac added. “They’re
classy, but a fair price at the
same time. You don’t need
to spend $600 to $800 on a
dress you only wear once
or twice.”
As for choosing the 95361

as the spot for her new
business, Isaac shared that
part of the choice was easiest.
“I like Oakdale very
much,” she said. “We found
this space and everything
just worked out.”
For further information
on pricing and services
visit Isaac at 107 California
Ave, Oakdale or call 209402-2781.

SAFETY

CHP Moving Into New Stockton Facility.
By GLENN KAHL
The Bulletin

The California Highway
Patrol is moving into a new
Stockton office.
The new headquarters
was built at a cost of $21
million with provisions
and expectations it may be
expanded in the future on
the same site as the population grows.
The new structure on
Wilcox Road is just to the

north of the CHP’s present
location on Ad Art Road
and a quarter mile east of
Highway 99 off of Waterloo
Road. It is relatively close
to the former headquarters
that housed up to 75 staff
members for nearly 50
years. It is now able to accommodate some 125 officers and support personnel. The building is much
larger than its former site
that had cramped office

space in its 15,000- squarefoot location.
The Stockton office is the
southernmost of four communications centers in the
CHP’s Valley Division. Its
officers cover the counties
of San Joaquin County, Calaveras and Amador.
In their old facility, officers often were required
to have training outside
the building even going
next door to use the Farm

Rendering of the new Stockton area CHP office.

Bureau’s board rooms. Officers from throughout the
coverage area this week
were being trained in a
mental health response
program in one of the spacious rooms at their new
facility.
The new location includes space for commercial vehicle inspections
– in contrast to formerly
having officers conducting
those investigations on the

roadway in front of their
old office.
The CHP Dispatch Center will remain at the department’s former location with plans to move it
to a new one-story 45,000
square foot state-of-theart structure in the near
future .
Features at the new
headquarters building include:
• An entrance where the
public can take care of citations and fix-it tickets,
request accident reports,
and recover their vehicles
that have been impounded.
• A vehicle maintenance
shop that offers space for
technicians to work inside
away from the summer
heat and winter rain along
with storage for parts and
tires.
• Adjacent to a wash bay
with recyclable, returnable
water, a sprayer and scrubber and towels.
• An up-to-date network
system that will support
the development of new
technologies
including
body cameras officers will
be carrying on their uniforms.
• A secure parking lot
with covered parking outfitted with a solar electric

system. Earlier some of
the Farm Bureau’s campus
next door offered additional parking spaces.
• An office for training
officers where weapons
are to be inspected and
cleaned as well as a room
for state issued from handheld radios to stun guns
with an armory where firearms can be stored safely.
• Two separate interview
rooms with automatic audio and visual recording
when someone enters the
rooms.
• An intoxification room
where suspects can be
finger printed, receive a
breathalyzer test and be
identified along with other
pre-booking procedures.
• An evidence room
where evidence can be
prepared, tagged, weighed
and tested. It has proper
ventilation for any chemicals involved. Evidence is
hen put into a locker to be
later put into the evidence
storage room.
The office building is
equipped with a generator
that can provide electric
power for up to 72 hours
with several charging stations for electric vehicles
including one in front of
the building to provide for
public use.
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Three Ways To Help Businesses Attract And Retain Top Talent
Many companies recognize that attracting and retaining top employee talent
can result in a significant
cost savings because employee turnover can result
in productivity loss and involve additional expenses
associated with hiring and
training new employees.
An employee parting ways
may leave with a strong
knowledge base of com-

pany projects, clients and
procedures, and depending on the job level, it can
take several months before
a new hire becomes fully
productive.
While there are various
ways of addressing staffing
challenges, there are steps
companies can take to help
with employee retention.

Identify top talent.
A company’s future
growth is often dependent
on hiring new employees
or retaining the most important ones. Having the
right employees in place
to meet the ongoing demands of business objectives is a process. Job descriptions and employee
evaluation forms can be

useful to identify new and
existing top talent, but assessing all aspects of employee performance can
help employers identify
their true all-stars.
Employers should look
to identify successors for
key positions and provide
career development opportunities that align with
organizational needs and
foster a more engaged
workforce that puts top talent in line for future leadership roles.
Return to the basics.
Recent data from Towers
Watson’s, “2014 Global Talent Management and Rewards Study-At a Glance,”
found that key drivers of
attraction and retention
continue to point to base
pay, career advancement
and job security.
Their research, “Under
pressure to remain relevant, employers look to
modernize the employee
value proposition,” also

found that top employees
often consider the physical work environment important, another driver
of employee retention
sometimes overlooked by
employers. Additionally,
office arrangements such
as open space plans, collaborative work spaces and
hoteling may elevate the
importance of the work
environment and optimize work spaces to offer
a compelling experience
for employees that could
potentially address talent
retention challenges.
Work with the proper
partner.
Companies can find talent development initiatives through working
with outside partners like
DeVryWORKS, the workforce solutions team from
DeVry University. DeVryWORKS helps employers
understand their critical
business issues and workforce needs. The team also
designs tailored education
solutions with programs

offered by DeVry Education Group’s institutions,
as well as talent sourcing
through DeVry University’s
students and alumni.
DeVry has a history of
working with leading employers to help companies
attract and retain top talent
while also supporting professional development and
career advancement.
Not every employee retention concern can be
addressed or promptly corrected, but those problems
that can be solved may help
companies hold onto what
could be viewed as its most
valuable resources while
successfully competing in
today’s global economy.
To learn more about ways
that DeVryWORKS branded communications, recruitment campaigns and
preferred partner tuition
initiatives are designed to
help companies improve
their employee development and retention, visit
DeVryWORKS.com.

Wonderland Business Enjoys Dual City Success
The magic and wonder of
Oakdale in Wonderland has
branched out to a second
location.
Local businessman and
shop owner Russell Olivera, Jr. opened an Escalon
location during 2016 under
the name of Wonderland
Emporium, located at 1830
Main St., Escalon.
Olivera’s Oakdale shop
celebrated its third year of
business this past November. The designer turned
eclectic home and gift business owner, began the business with five vendors occupying the upstairs space
of the once popular Empty
Nest on North Third Avenue
in Oakdale.
“I liked this location,” Olivera said of moving to his
current 226 E. F St. location,
noting its visibility and appeal to out of towners as
they pass through Oakdale.
A creative visionary, Olivera also liked the appeal
of the upstairs space the F
Street location offered.
“The whole upstairs was
not even used,” he said.

“The idea was we were going to open it as a tea room.
We decided to call it the
Mad Hatter’s Loft.”
Permitting and county
restrictions made the tea
room idea null and void.
Not one to shy from opportunity, however, and seeing
a need, Olivera now offers
the space for events from
baby showers to birthday
parties. The shabby chic loft
area can seat up to 40 comfortably under the tin ceiling filled with twinkly lights.
Olivera himself also
makes appearances as the
Mad Hatter for events, at
clients’ requests.
While the Escalon space
is smaller in size, the assortment is still the same.
“We have about 17 vendors in there,” the owner
said of his Main Street, Escalon site. “Here (Oakdale)
we have had as many as 55,
currently we’re at 42.”
The growth of the Oakdale location played a significant part in opening
the second storefront a few
miles away. As Olivera was

faced by a waiting list for
vendors, he seized an opportunity in the neighboring town when it presented
itself.
“It’s been great,” he said
of the location. “It’s a great
addition to downtown Escalon. We have everything
from vintage to antiques.
We have gifts, we have everything, a great variety.
That’s what I wanted. It’s always changing.”
As for the vendors in his
shop space as well as neighboring businesses, Olivera
stated everyone is very supportive.
“They want you to succeed,” he said of the small
business community in
both towns.
As a transplant who
moved to the Central Valley
to be closer to family several
years ago, Olivera shared he
could not be happier, noting relationships built with
regular clientele as well as
community members.
“I love my job. I love my
customers,” he said. “When
I took to the second store, I

made the commitment that
I’d be off one day a week.
I work three days here
and three days in Escalon.
When you do what you love,
it doesn’t feel like work.”
As Olivera shares stories
of customers who frequent
the shop, as well as some
he’s helped with home design, he recalls a journal entry from when he was 19. A
simple vision to own a ‘little
shop’ in a quaint town. A
vision he imagined in his
retirement years, that he’s
now living in his prime.
“I’m the happiest I’ve
ever been,” he shared. “I
like the town itself, but I like
the ability that you have the
best of all worlds a short car
ride away.
“I really like the people, to
be honest,” he continued.
“People know you. There’s a
true feeling of community.”
For more information on
Oakdale in Wonderland call
(209) 409-2103 or Wonderland Emporium call (209)
691-6065. The businesses
may also be found on Facebook.

In costume as ‘The Mad Hatter,’ shop owner Russell
Olivera Jr. shares a smile with a client. He has stores
in both Oakdale and Escalon, showcasing a variety of
vendors.
PHOTO CONTRIBUTED

Capital Fellows Programs Applications Now Available
The nationally recognized Capital Fellows Programs administered by the
Center for California Studies at California State University, Sacramento, announces the availability of
applications for the Capital
Fellows Programs: California Senate Fellows; Executive Fellowship Program;
Jesse M. Unruh Assembly
Fellowship Program; and

the Judicial Administration Fellowship Program.
These fellowships offer
the unique opportunity to
work for 10 to 11 months as
a full-time paid staff member in the California State
Assembly, California State
Senate, California Executive Branch or the California Judiciary. Fellows participate in policymaking,
program development and

implementation and gain
first-hand experience in
the governance and leadership of California. Prospective Capital Fellows
must have a bachelor’s
degree (in any major) by
Sept. 1, 2017 and a demonstrated interest in state
government and public
service.
For detailed information
about the fellowships and

applications, visit the website, www.csus.edu/calst/
programs.
The application deadline
for all four fellowships is
Feb. 13, 2017.
For more information
regarding the Capital Fellows Programs, contact the
Center for California Studies at (916) 278-6906 or
calstudies@csus.edu.
Some 2,000 alumni have

participated in the Capital
Fellows Programs, and the
ranks of former fellows include judges; members of
the United States Congress
and the State Legislature;
state and local government officials; corporate
executives;
community
and non-profit leaders;
and university professors,
administration and staff.
Applicants may apply

to one or more of the programs that meet their interests and qualifications.
Recent graduates, graduate, postgraduate and
mid-career applicants are
welcome to apply. Applicants with any party affiliation are welcome to apply,
including
Republicans,
Democrats, and people affiliated with third parties
or no party at all.

12

2 0 9

B U S I N E S S

J O U R N A L

FEBRUARY 2017

Caltrans Appoints New Strategic Chief
Caltrans recently announced the appointment of Blair Thompson to be its first Chief
of Innovation, Risk and
Strategic Management.
Thompson will oversee
a newly created office,
tasked with developing
ways to streamline and
improve
department
performance. In addition, Thompson will
manage and implement
the 2015-2020 Strategic
Management Plan, as
well as additional innovation initiatives and
risk management projects.
“Blair Thompson will

be a valuable addition
to the Caltrans executive
team,” said Caltrans Director Malcolm Dougherty. “He will help Caltrans accomplish its
strategic goals by using
data and innovation to
improve the Department’s performance.”
In the last of couple
years, Caltrans has
developed a comprehensive Strategic Management Plan and has
become a leader in the
Governor’s Lean-6 Sigma Program. Lean-6
Sigma is a methodology
that streamlines processes by eliminating

unnecessary steps.
Caltrans is committed
to using comprehensive data to measure
and improve its performance, as illustrated in
its quarterly Mile Marker: A Caltrans Performance Report. Caltrans
is expanding its comprehensive analysis on its
performance, using cutting-edge technology.
Thompson comes to
Caltrans from the California Department of
Motor Vehicles (DMV),
where he worked since
1998. During his 18
years of state service, he
worked in Project Man-

agement and helped
create DMV’s Strategic
Planning Program. As
of 2008, he managed
the teams responsible
for strategic business
and information technology planning, enterprise
governance,
performance management, strategic analysis, and organizational
development, as well as
DMV’s robust customer
and employee survey
programs. During his
tenure, he also assisted
in setting up DMV’s
Risk Management Program, and since February 2016, he served as

DMV’s Acting Enterprise
Planning and Performance Branch Chief.
As Caltrans Director’s Office of Innovation, Risk and Strategic
Management
Chief,
Thompson will also
manage Caltrans efforts
in the Federal Highway
Administration’s State
Transportation
Innovation Council; ethics
helpline and ethics policy development; risk
management;
Lean-6
Sigma process improvements and other special
projects, such as Open
Data and Intellectual
Property.

BLAIR THOMPSON

Oak Valley Community Bank Announces Three Promotions
Oak Valley Community
Bank, a wholly owned subsidiary of Oak Valley Bancorp (NASDAQ: OVLY),
announced the promotion
of Russell Stahl to Executive Vice President, Chief
Information Officer. Stahl
started working for Oak
Valley in 1998, managing
the bank’s network and
electronic channels as the
company grew. He had
previously held the SVP,
Information Technology

title since 2012.
“This promotion recognizes Russell’s ongoing
oversight of the bank’s
information technology
platform and the strength
of his strategic vision,”
stated Senior EVP, Chief
Operating Officer, Rick
McCarty.
The bank also announced the promotions
of Kim Booke to SVP,
Credit Administration and
Bill Nunes to SVP, Mar-

keting. Both Booke and
Nunes have been with the
bank since 2005 managing core functions within
their respective areas.
“These promotions reflect the continuous contributions Kim and Bill
have made toward the
success and growth of the
bank,” McCarty added.
Oak Valley Bancorp operates Oak Valley Community Bank and Eastern
Sierra Community Bank,

through which it offers a
variety of loan and deposit products to individuals and small businesses.
They currently operate
through 16 conveniently
located branches: Oakdale, Turlock, Stockton,
Patterson, Ripon, Escalon,
Manteca,
Tracy,
two
branches in Sonora, three
branches in Modesto, and
three branches in their
Eastern Sierra Division,
which includes Bridge-

port, Mammoth Lakes,
and Bishop.
For more information,
call 1-866-844-7500 or visit www.ovcb.com.
“We achieved a significant milestone and surpassed the $1 billion asset mark as we closed out
2016. Reflecting on the
journey and those who
have contributed to the
bank’s achievements, we
acknowledge the integral
roles these individuals

have had in the transformation of the bank. Russell has seen and supported the bank’s growth from
the time we had three
branches and $100 million in assets; while Kim
and Bill have witnessed
us doubling the size of
our branch network, from
eight to 16 branches, and
growing from slightly over
$300 million in assets,”
noted President and CEO,
Chris Courtney.

HELPING VALLEY BUSINESS GROW

Deep Roots ~ Strong Branches

866.844.7500 • www.ovcb.com
Dr. Priti Modi (center), with Oak Valley’s Sylvia Orozco, McHenry Branch Manager, 209.579.3365,
and Katy Jackson, ACSM, 209.579.3364

Oakdale • Sonora • Modesto • Turlock • Patterson
Escalon • Ripon • Stockton • Manteca • Tracy

“I choose Oak Valley Community Bank because of the exceptional personal service they provide.
Their fantastic team is smart, thoughtful, and willing to go the extra mile to ensure our needs
are met while offering solutions for my growing practice.”
- Priti Modi, MD, FACP, Pinnacle Health Center, Modesto

