Traditional Marketing

Increase your success ratio by
exposure and ensuring that you
deliver the right message:

* Branding

® Advertising

® Direct Marketing
* Brochures

® Graphic Design
* Promotions

® Public Relations
* Packaging

Marketing communication
practitioners focus on the
creation and execution of printed
marketing collateral; however,
academic and professional
research developed the practice
to use strategic elements of
branding and marketing in order
to ensure consistency of the
message and delivery throughout
an organization.

One of the main reasons for “not
promoting” is a lack of
understanding about how to
measure and manage the return
on investment (ROI).
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