California’s First

Pictured: CATHEDRAL CITY LGBT DAYS



SPONSORSHIP Be part of a greater social
BENEFITS and cultural movement

Coachella Valley

Connects your brand to the LGBT community
through a shared event

Logo placement at PSP International Airport
kiosk, CC Auto Center billboard

Logo placement at the brand new events
bilboard on HWY 111

Booth space at events to engage attendees

Direct link from DiscoverCathedralCity.com
and Event websites

Tailor made promotions for greater awareness,
and visibility.

Pictured: Ultra Nate
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POPULATION
Largest in the

West Valley -, N
Pictured: Cathedral City LGBT Days OUR AUDIENCE ]




IMPACTFUL,
COMPELLING

HOUSEHOLD INCOME

OR MORE

Same-sex

SAME SEX

couples have a COUPLES

higher median
Income

OPPOSITE SEX
COUPLES

Pictured: Cathedral City Hall, Cathedral City LGBT Days




HIGHTRAFFIC
EXPOSURE

EXCLUSIVE placement on the electronic
bilboard along East Palm Canyon Drive
at the Festival Lawn.

Served by ten airlines scheduling flights
to and from approximately 500 destina-
tions worldwide, hosting nearly 2 million
passengers annually with a large number
of international travelers.

EXCLUSIVE placement on the electronic
bilboard along East Palm Canyon Drive

at the Festival Lawn.
IMPRESSIONS DAILY,

Pictured: San Jacinto Mountains




BED RACE

Each year brings more fun!

Teams flood the street in front
of city hall for the LGBT Days
centerpiece event.

Civic groups, community orga-
nizations, businesses, volun-
teer groups, employee groups,
friends, not-so-close friends,
and neighbors are featured in
this exciting event.

LOCAL
PROMOTIONS

Enjoy various events and
entertainment at local busi-
nesses starting Friday evening
and continuing through
Sunday.

POOL PARTIES

A variety of official events held
off site include CCBC special
pool parties, BBQs, and music
all weekend.
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are brand loyal and very likely to
share brand enthusiasm with friends

would switch brands to companies
that are known as LGBT friendly.

are more likely to purchase products &
services from companies that market
directly to the LGBT community.
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Pictured: LGBT DAYS BED RACES
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_’?SPONson'bECK 2019 £ -

‘Select your level of participation 2 = {"“‘

..._' . — ki : .:- - ‘.\ L
_TITLE SPONSOR = $6,000 CHAMPION - $4,000 -~ COMMUNITY SPONSOR - $2,500
N PREMIUM LOGO PLACEMENT Media & In-Kind Sponsors $8,000 B8 Media & In-Kind Sponsors $5,000

|| Presenting naming rights Naming Rights to Secondary Festival

& Proportional Logo placement in Activity or Show (Bed Race, Variety Show,
* events billboard on HWY 111 Headliner, Flag Raising)

Proportional Logo placement in
* events billboard on HWY 111
PSP International Airport kiosk

* PSP International Airpor’r kiosk W Proportional Logo placement in : CétC Au’roRCen’rTer bil(ljbo;ulid e

* CC Auto Center billboard (il - e events billboard on HWY 111 otils =7 B G{_f. ?quc -
 Step-n-Repeat used at key activities 4 e PSP Infernational Airport kiosk SRS AN OTlicIaRgiogiam
* the sponsor page in official program s CC Auto COTIERENI N * on cathedralcitylgbtdays.com

official posters
brochures
* newspaper ads
* social media
| * event banner
* post thank you in festival ad (Desert Su

* on cathedralcitylgbtdays.com .
* official posters .
* brochures

* newspaper ads
* social media

* event banner

Step-n-Repeat used at key activities
the sponsor page in official program
3 on cathedralcitylgbtdays.com
* official posters
* brochures
2 * newspaper ads
* post thank you in ad (Desert Sun) ™ . social media * One Entry in Bed Race

- * event banner

* post thank you in festival ad (Desert Su * 10" x 10’ Booth Space :
* 10’ x 20’ Booth Space =~ (includes table, 2 chairs, and canopy)

(includes table, 2 chairs, and canopy) | * One Entry in Bed Race I

* Full page ad in official program * 10’ x 10’ Booth Space
(includes table, 2 chairs, and canopy)

* One Entry in Bed Race

* Full page ad in official program

* Two banner placement at festival

* Four banner placement at festival

. . s * PA announcements
SN ey Full page ad in official program

* Two banner placement at festival

¥ ¢ PA announcements
£ ]

*(sponsor provided, no larger ’rhog,_é*'v'vi e mets in corners) = -
Pictured: Cathedral City LGBT Days
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“PARTNER - $1,000

\,-. Media & In-Kind Sponsors $2,000

\ Proportional Logo placement in

the sponsor page in official program

on cathedralcitylgbtdays.com

official posters

brochures

newspaper ads

social media

event banner

post thank you ad (Desert Sun)

One Entry in Bed Race

* 10’ x 10’ Booth Space (includes table, 2 °

| chairs, and canopy)

* 1/2 page ad in the official program

Pictured: Cathedral City LGBT Days

'SPONSOR DECK 2019

Select your level of participation

Typeset name recognition in

—'I: ':. wagi.‘“r '
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SUPPORTER - $250
Media & In-Kind Sponsors $500

BOOSTER - $500 3
Media & In-Kind Sponsors $1,000
Proportional Logo placement in

* the sponsor page in official program

* on cathedralcitylgbtdays.com

* official posters

Typeset name recognition in
* the sponsor page in official program
* listing on cathedralcitylgbtdays.com

* One Entry in Bed Race
* brochures

* newspaper ads

* event banner

* post thank you ad (Desert Sun)

* One Entry in Bed Race

* 10’ x 10’ Booth Space (your canopy,

y table and chairs)

VNDEPENDENT]
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March 29 -31, 2019
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AIDS

e preeention - advocac : Participating in Cathderal City LGBT

Days is an effective channel to reach

—'Il‘ members of the LGBT community in
Cathedral City and surrounding

S neighborhoods.

&  About Cathedral City

-2nd largest city in the Coachella Valley

-Nearly 30% identify as being in the LGBT Community
-Adjacent to Palm Springs with more than 50% LGBT
Community

-2nd lowest crime rate in the Coachella Valley
-$1,000 more than Palm Springs for average
household income

-Younger demographic than Palm Springs and

Rancho Mirage 2

Pictured: CATHEDRAL CITY LGBT DAYS - PRIDE Main Stage B Yi BYLIY® -
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RS For Sponsorship Opportunities:

o
'l Ron deHarte

L] . | e g
B (S 760-416-8711 b =
Ron@deHarteGroup.com P
‘ EI -Im.”:ﬁ:in Civi I

| .

Visit us onliné at CathedralCityLGBTDays.com Mar Ch 29 - 31, 2019



PAYMENT INFORMATION and SPONSORSHIP POLICIES

A 25% deposit is required within 21 days of
receipt of this agreement by Palm Springs Pride.
No sponsorship will be reserved or assigned
without a signed agreement and the 25% depos-
it. Payment in full is due January 15, 2019.
Contracts submitted after this date must be paid
in full. Any cancellation or request for changes of
this contract must be made in writing and
forwarded to Cathedral Ctiy Pride, 329 W.
Mariscal Rd., Palm Springs, CA 92262.

A deposit of 25% on Sponsorships may be paid
by check or money order.

Payment in full due on Sponsor Agreements
received after January 15, 2019.

Cancellations will be subject to charges accord-
ing to the following schedule:

120 days prior to March 1, 2019 — Eligible for full
refund less $100 processing fee.

More than 90 days and less than 120 days prior
to March 1, 2019 — Deposit forfeited; excess of
deposit paid will be refunded in full.

Ninety days or less prior to March 1, 2019 — No
refund.

In the event of cancellation and subject to the
cancellation policy, Cathedral City Pride shall
retain the right to resell cancelled sponsorship
without rebate or allowance to the Sponsor.

Sponsor Acknowledgement
Cathedral City Pride
LGBT DAYS

329 W. Mariscal Rd, Palm Springs, CA 92262
(0) 760-416-8711 | (fax) 760-444-3270 | www.cathedralcitylgbtdays.com

pledges to make a $ sponsorship payment in support of

Cathedral City Pride 2019.

In exchange, Cathedral City Pride agrees to extend those benefits corresponding to the sponsorship
level outlined in the 2019 sponsorship package.

The Pledge / Payment is enclosed.

AGREEMENT The undersigned hereby authorizes Cathedral City Pride to reserve sponsorship for use by this company.
The undersigned acknowledges receipt of and agrees to abide by the Policies within this Sponsorship Agreement.

Agreed to by: On behalf of

SIGNATURE COMPANY DATE

Contact for Benefits:

PRINT NAME, TITLE COMPANY NAME AS IT WILL BE LISTED IN SPONSORSHIP
MATERIALS
ADDRESS CITY, STATE, ZIP
TELEPHONE FAX
EMAIL WEBSITE
Mail Checks Payable to: The Advancement Collective Ron@deHarteGroup.com
329 W. Mariscal Rd. (o) 760-416-8711
Palm Springs, CA 92262 (fax) 760-444-3270



