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Denver Releases Opioid
Response Strategic Plan

Mayor Michael B. Hancock and the
Denver Department of Public Health
& Environment (DDPHE) released
the Opioid Response Strategic Plan,
a roadmap to improving our quality
of life, as well as a call to action for
our community as we face a growing
national crisis. We must all work
together – government agencies, community organizations, health care providers, law enforcement, citizens – to
effectively address the widespread,
complex epidemic of opioid (mis)use.
(Mis)use encompasses both substance use in general, as well as using
drugs for reasons other than their
intended purpose. The foundation of
the plan is a needs assessment conducted by DDPHE to gather information from those directly impacted by
opioid (mis)use. This five-year Action
Plan to address opioid (mis)use in
Denver was formed through information gleaned from our opioid needs
assessment, conducted with people
currently using substances; along with
the work, expertise, and experience of
the Collective Impact Group, a team of
leaders from across government agencies and community organizations.
“Substance misuse touches every
one of us in some way, and we are
determined to support our community
as we work together toward a better
tomorrow. To correct the social and
economic devastation this epidemic
has caused our people, it will take a
truly united effort like this to combat
the opioid crisis in our city,” Mayor Hancock said.
Announced at the Mayor’s State
of the City Address on July 16, the
Opioid Response Strategic Plan lays
out a series of goals supported by
strategies and activities to achieve
them. Guided by the primary intentions of preventing substance (mis)
use, improving treatment access and
retention, and reducing harm, the plan
aims to diminish stigma surrounding
substance (mis)use, eliminate barriers
to accessing treatment, ensure equity,
create opportunity, and build resiliency.
“In order to stem the surge of overdoses and negative impacts of substance (mis)use, it is essential for local
public health departments to work
with partners from all fields, spanning
from prevention to law enforcement to
harm reduction and recovery communities,” said Bob McDonald, Executive
Director of DDPHE.
In 2016, opioids were involved in
42,249 deaths in the U.S. Communities across the nation are reckoning
with the rising (mis)use of opioids and
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resulting increase in overdoses. This
takes a huge toll on the country,
including deaths, visits to the emergency room, hospital stays, and
unmeasurable pain felt by those
who have become addicted to these
drugs along with their families and
communities. The opioid epidemic is
one of the largest public health issues
we face today. Denver is determined
to address this crisis in a meaningful
and measurable way.
For more information go to
www.denver.org

Plan to Reduce City's
Carbon Emissions
80% by 2050

Denver Mayor Michael Hancock
on Tuesday unveiled the city’s ambitious 80×50 Climate Action Plan,
which aims to achieve an 80 percent
reduction in greenhouse gas emissions from 2005 levels by the year
2050.
Included in the program is the
goal to meet 100 percent of Denver’s
electricity needs for municipal facilities with renewable sources such as
wind and solar by 2025, while also
meeting the entire city’s electrical
demands with renewable sources by
2030.
The 80×50 Climate Action Plan
makes Denver the 73rd city in the
United States to commit to 100 percent clean energy and joins nine
other Colorado communities that
have also adopted the same energy
goal.
“Climate change threatens our
people directly, putting our health,
environment and economy – our
very way of life – at risk,” said Hancock, who announced Denver’s commitment to 100 percent clean energy
during his State of the City address
Monday.
For more information go to
www.denverpost.com/2018/07/17/
denver-climate-action=plan/

Mobility in Downtown Denver, which
uses downtown commuter survey
data to identify trends and focus areas
for advancing mobility in our center
city. The mobility report sets the tone
for new standards by committing to
reduce solo driving to less than 35%
of the total commuting population by
2021.
The Downtown Denver Partnership
supports emergent technologies that
provide flexible, affordable, and accessible mobility options. And one technology you can’t help but notice are the
dockless scooters that have recently
returned to Downtown Denver.
On July 27th the City of Denver formally approved the first permits as part
of the one-year Dockless Vehicle Pilot
Program. Through the pilot program
the city has approved five scooter companies and three bike companies to
begin short-term rentals by September.
The Partnership welcomes feedback
from our members and is working with
the city while they continuously evaluate the program.Contact information
is below for the companies that have
deployed vehicles to date:
Lime: 1-888-LIME-345; support@
limebike.com
Bird: 1-866-205-2442; hello@bird.
com
Over the next year and a half, the
Downtown Denver Partnership will
be working closely with the City to
develop near- and long-term mobility
action items that foster mode shift and
provide meaningful placemaking and

economic development opportunities in Downtown. The resulting plan,
Denver Moves: Downtown will integrate recent city-wide planning efforts
to engage the private sector and new
technologies to establish the purpose
and function of our streets.
At the beginning of September,
the Partnership will release the 2018
Downtown Denver Commuter Survey,
our annual opportunity to gauge of
the trends and commuting habits of
the 133,500 downtown employees.
Much of the mobility work completed
in Denver depends on this data, so
please be on the lookout for the survey
this September.
For more information visit
www.docklessmobility@denvergov.
org.

DPS $36 Mil Teacher
Compensation if Ballot
Measure Passes
In negotiations between the
Denver Classroom Teachers Association (DCTA) and Denver Public Schools
(DPS), DPS proposed that, if the Great
Schools, Thriving Communities ballot
initiative passes in November, the
district would significantly increase
teacher compensation in DPS.
If the ballot measure passes, the
district proposed to DCTA:
To invest $36 million annually in
teacher compensation in addition to
■ Continued on page 4
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Dockless Downtown
August Mobility Update

READ US ONLINE!

Downtown Denver must change
the way we move, connect, and
experience streets and public spaces
to stay competitive. In March 2018
the Partnership published its first
ever mobility report, Transforming
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VISIT US AT WRITER SQUARE OR LIVSOTHEBYSREALTY.COM

CHERRY CREEK

LODO / BALLPARK

MONTCLAIR

DOWNTOWN / SPIRE

2400 E. Cherry Creek S. Dr #308 $1,975,000
2 bedrooms, 3 baths, 2,728 sf

2210 Blake Street #402 $850,000
2 bedrooms, 2 baths, 1,793 sf

1301 Poplar Street $575,000
4 bedrooms, 3 baths, 1,910 sf

891 14th Street #1612 $450,000
1 bedroom, 1 bath, 816 sf

DONNA CHRYSLER 303.887.4066
donna.chrysler@sothebysrealty.com

DENA PASTORINI 720.233.9096
dena.pastorini@sothebysrealty.com

MCKINZE CASEY 480.220.8597
mckinze.casey@sothebysrealty.com

JOHN LUDWIG 303.601.1792
john.ludwig@sothebysrealty.com

LARIMER SQUARE

STAPLETON

CHERRY HILLS VILLAGE

GOLDEN

1512 Larimer Street #27 $750,000
2 bedrooms, 3 baths, 1,801 sf

2958 Syracuse Street from $260,000’s
Moda Lofts — 1 and 2 bedroom condos

12 South Lane $3,950,000
6 bedrooms, 8 baths, 9,954 sf

623 14th Street $2,500,000
28,410 sf lot in historic district

HELEN FRENCH 303.246.8704
helen.french@sothebysrealty.com

CARLY OLSON 303.726.0544
carly.olson@sothebysrealty.com

JARED BLANK 303.521.5025
jared.blank@sothebysrealty.com

DEBBIE ZUCKER 720.530.5580
debbie.zucker@sothebysrealty.com

PINE

CASTLE PINES VILLAGE

BROOMFIELD

EVERGREEN

15541 S. Elk Creek Road $1,850,000
4 bedrooms, 4 baths, 6,051 sf

106 Castle Pines Drive N. $1,550,000
4 bedrooms, 4 baths, 5,637 sf

12433 Dilllon Road $899,000
3 bedrooms, 3 baths, 2,374 sf

1044 Nob Hill Road $799,999
4 bedrooms, 5 baths, 3,183 sf

LESLIE HOWARD 303.953.6640
leslie.howard@sothebysrealty.com

CAITLIN BRENNAN 303.898.1473
caitlin.brennan@sothebysrealty.com

KACEY BINGHAM 720.245.0356
kacey.bingham@sothebysrealty.com

ANNICHEN KASSEL 303.249.7148
annichen.kassel@sothebysrealty.com

LITTLETON

CONIFER

WESTMINSTER

CASTLE ROCK

5182 W. Maplewood Place $799,000
4 bedrooms, 3 bath, 3,673 sf

26055 Amy Circle $555,000
3 bedrooms, 3 baths, 2,740 sf

4043 W. 118th Place $499,000
4 bedrooms, 4 baths, 2,824 sf

4105 Coriander Street $429,000
4 bedrooms, 4 baths, 2,315 sf

CAROLINE WAGNER 303.877.4572
caroline.wagner@sothebysrealty.com

KAY BOHAN 303.915.1563
kay.bohan@sothebysrealty.com

MICHAEL KING 720.651.2136
michael.king@sothebysrealty.com

BRAD BRALLIER 303.396.8987
brad.brallier@sothebysrealty.com

livsothebysrealty.com

|

303.893.3200

|

1512 Larimer Street #46R, Denver

Download our “SIR Mobile” app for free from any smart phone app store to search all MLS listings.
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■ Continued from page 2
increases already negotiated in the
five-year DPS-DCTA Master Agreement
reached last fall and ratified by almost
90% of teachers. As a result, teachers
on average would see an increase in
compensation of over 20% over three
years.
To significantly increase the starting
base pay so that teachers would start in
2020-21 at almost $50,000 a year, with
teachers in our highest poverty schools
starting at close to $60,000 a year.
To better meet the needs of our
highest-need students, double the current Priority Schools incentives (currently known as the Hard-to-Serve
incentive) to $5,000 a year for teachers
in roughly 80 of our high-poverty
schools.
To increase the Title I schools
incentive from $1,500 to $2,500 a year
for teachers in Title I schools that do
not qualify for the $5,000 incentive
(roughly 40 additional schools).
To significantly increase a teacher’s
ability to build salary over time (with 20
years of service, a teacher would have
the potential with incentives to earn
$100,000 a year).
To offer the opportunity to all
teachers not currently in ProComp to
join ProComp.
It is critical that DPS and DCTA
spend the next three months working
with teachers on discussions with the
community about the Great Schools,
Thriving Communities ballot initiative
and its impact on students in Denver
and our broader community. The passage of the ballot measure would dramatically change the discussion on
teacher compensation. It is therefore
important for this large uncertainty to
be resolved to allow the parties to
reach final agreement. In November,
after the school district and teachers
union know whether the ballot initiative has passed and after a new superintendent has been appointed, DPS
and DCTA can return to finalize the

ProComp Agreement.
“We recognize the importance
of ensuring our educators get the
compensation they deserve and that
will attract and keep talented people
in the teaching profession. And, we
know the great challenges that the
rising cost of living in Denver is posing
for our educators,” said DPS Superintendent Tom Boasberg. “Our top priority over the next three months is
to work with teachers and the community on the potential impact of
the ballot initiative. We look forward
to resuming discussions and reaching
agreement with our teachers once we
know the outcome of the ballot measure in November.”

730+ New Educators
Welcomed to Team DPS

ships with candidates of color across
Colorado and the nation at large. Longterm strategies such as EdConnect – a
program dedicated to sparking interest
in DPS students to become teachers –
and the Para-to-Teacher Pipeline – a
program that allows working paraprofessionals in DPS to earn a Bachelor’s
degree and a teaching certificate in
four years – will continue to support
DPS’s commitment to diversifying our
educators while also retaining veteran
educators.
Of these 730 teachers, roughly
two-thirds come to DPS with teaching
experience elsewhere and roughly
one-third are first-year teachers.
New Educator Welcome Day
included words from DPS Superintendent Tom Boasberg, Deputy Superintendent Susana Cordova and Denver

Mayor Michael Hancock.
“You as teachers are the gateway
to our children,” said Mayor Michael
Hancock. “Thank you for telling them
every day that they’re worth it and
they matter.”
New teachers and specializedservice providers, such as nurses,
school counselors and social workers
attended the New Educator Welcome
Day and learned about key DPS priorities and shared core values, the
Denver Plan 2020 and how the school
district works with the City of Denver.
Educators attended training workshops and learned about resources
and opportunities for newly-hired
educators to be introduced to the
state’s largest school district.For more
information contact
Alexandra_Renteria@dpsk12.org

VOTE IN NOVEMBER!

Denver Public Schools (DPS) welcomed more than 730 new educators
to Team DPS through its New Educator
Welcome Day. The 730 new teachers
represent a 13% decrease from the
previous year, as DPS has worked with
school leaders on retention strategies
for current teachers in DPS. In addition, more than 30% of incoming educators are teachers of color, making
this the most diverse group in recent
history.
“It is exciting to see that our efforts
over the past few years to attract more
educators of color are coming to fruition,” said Superintendent Tom Boasberg. “We have worked very hard to
the increase the diversity of our new
teachers because we know the importance of teacher diversity for the education of our students.”
The increased diversity in DPS is
attributed to investments in strategically identifying and building relation-

Family Owned & Operated Since 1944

Honest Dependable Mobile Sales and Service
ALL TYPES OF LOCKS
OVER 200 BRANDS
RETAIL & WHOLESALE
• We Will Special Order
• Safes • Locks • Padlocks • Digital • All Types
• Door Closers • Electric Strikes
• Locksmith Tools & Equipment Key Machines
• Builders Hardware
• High Security & Master Keying Systems

303-294-0179
2201 N. BROADWAY
Five blocks East of Coors Field
@ Broadway & Curtis - Free Parking

DENVER'S LOCKSMITH FOR 74 YEARS!

www.Schomp.com/used-vehicles/
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A New Era of Retail
in Downtown Denver

Earlier this year, Amazon became
the second most valuable company in
the United States. From selling books
to selling everything, Amazon has
changed the face of retail across the
country, around the globe and even
Downtown Denver.
At the Downtown Denver Partnership, we are driven to build an economically powerful center city. As part
of that vision, we work closely to retain
and attract retail, hotel, and food and
beverage businesses to the downtown
core. This mix of businesses energizes
the street life, making our downtown
a destination for regional residents as
well as international visitors. With the
Amazon-led disruption to retail, how
has our downtown fared? You may be
surprised to learn that we are doing
exceptionally well.
Today, downtown has over 4 million square feet of retail space—more
than ever before. And our vacancy
rate is down to 3.3%, near a record
low. Another indicator of strong retail
performance is the rising rents, which
today average $24.90/square foot.

While some traditional shopping centers are struggling in this
new retail environment, the mix of
residents, visitors, and employees
downtown produces a steady flow of
potential shoppers each day. Millions
of people walk the 16th Street Mall
each month. These are people that
are seeking a downtown shopping
experience, making a day of exploring
the many shops and restaurants that
downtown offers.
The strength of downtown retails
is borne out in retail sales numbers
as well. Through city sales tax collections, we can see that all sectors
of downtown retail have seen solid
growth. Since 2011, Restaurant sales
have climbed over 40%; hotel sales
have grown a whopping 129%; and
clothing sales are up 72%. Rumors of
the death of retail have been greatly
exaggerated.
Retailers have gotten smarter,
offering a more service-oriented instore experience to differentiate from
one-click shopping online. And by
locating downtown, the retailer is
attracting a clientele that is intentionally seeking out that more fulfilling
experience. The downtown retailer
also has the luxury of a multitude of
customer types. The downtown residential population has tripled since
2000, bringing more ‘rooftops’ for
retailers to sell to; the number of hotel
rooms downtown has doubled in the
past 10 years, putting more ‘heads
in beds’ that will wake up looking to
spend money on their vacation or

business trip; and with 135,000 downtown employees, there is a near endless supply of ‘wallets.’
Top retailers have noticed the shift
of energy to downtown, with Uniqlo,
H&M, Whole Foods and now Target
opening in July.
Yes, retail has changed. For the
better. Today’s consumer has the
convenience of online shopping plus

“SPREADING THE WORD” FOR COMMUNIT Y BUSINESSES & NEIGHBORHOODS IN DENVER
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an in-store retail experience that has
stepped up to the competitive challenge by providing greater service and
an enhanced experience. Take a look
around downtown and you’re guaranteed to see full shopping bags and
smiling faces. People are enjoying this
new era of retail.
For more information:
www.downtowndenver.com
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Highline Conservancy
Dogs & Donuts Party
The first annual Dogs & Donuts,
hosted by the High Line Canal Conservancy, will be held on Saturday, Sept.
8 from 8-10 am along the High Line
Canal near mile marker 56 in Aurora
- please join us! Bring your adored
pup to this free community event and
enjoy complimentary coffee, donuts
and Santiago breakfast burritos (while
they last). Attendees are encouraged
to walk their dogs along the Canal for a
featured two-mile loop around the historic DeLaney Community Farm. Maps
will be available at the venue. Park
along East 1st Avenue and head toward
the teepees in the field.
“We’re excited to gather the community on this beautiful and historic
section of the Canal while spending
time with our neighbors and fourlegged friends.” - Harriet LaMair, Executive Director
See ad below.
For more information visit
https://highlinecanal.org/dogsdonuts/

Boys and Girls Clubs
Needs Donations for
School Supply Drive

Just in time for back to school
season, Logical Position, a digital
marketing agency with a campus in
Denver, Colo., is launching a companywide school supply drive benefiting the
Boys & Girls Clubs of America that the
public can take part in.Through August,

employees at Logical Position’s seven
campuses throughout the country will
be donating much-needed supplies
to benefit their city’s local Boys & Girls
Club chapter. Community members
are invited to participate by dropping
off their own donations between 8
a.m. - 3 p.m. to the Logical Position
office nearest them.
Needed items include:
Notebooks
Glue
Gluesticks
Markers
Crayons
Pencils
Pencil Sharpeners
Tissues
Rulers
Lined Paper
(College and Wide-Ruled)
Erasers
Colored Pencils
Mechanical Pencils
Calculators
Graphing Calculators
Folders
3-Ring Binders
(All Sizes Welcome)
Index Cards (3x5 and/or 4x6)
Watercolors
Flash/USB Drives
DROP OFF at Denver
4700 S Syracuse St. Suite 800
Denver, CO 80237
Logical Position will also be collecting monetary donations for local
Boys & Girls Club chapters. In advance
of this school supply drive, Logical
Position made a donation to cover
transportation costs for the Boys &
Girls Clubs of Portland Metropolitan
Area “Shop with a Cop” event, which is
an annual school supply drive held in
conjunction with the Portland Police
Department’s Sunshine Division.
Logical Position (LP) is a digital marketing agency offering pay-per-click
(PPC) marketing, search engine opti-

mization and website design.). Headquartered in Lake Oswego, Ore., LP runs
additional offices in Denver, Chicago,
Las Vegas, Austin and Charlotte.
For more information, please visit
www.logicalposition.com

Centennial Farms and
Ranches Are Recognized

Thirty-one Colorado families that
have owned and operated their farms
and ranches for 100 years or more will
be honored at the 32nd annual Centennial Farms & Ranches ceremony on
Friday, August 24 at 1 p.m. at the Colorado State Fair in Pueblo.
These families represent Colorado’s
proud agricultural heritage, persevering
through over 100 years of changes and
challenges. Agriculture remains a vital
part of our state’s identity, contributing
$41 billion to Colorado’s economy.
The families will receive certificates
signed by Governor John Hickenlooper,
Colorado Commissioner of Agriculture
Don Brown, and Executive Director of
History Colorado Steve W. Turner. They
will also receive Centennial Farm &
Ranch signs to proudly display on their
properties.
Since 1986, the Colorado Department of Agriculture, the Colorado State
Fair, and History Colorado have partnered to honor our state’s agricultural
heritage with the Centennial Farms &
Ranches program.
When this year’s ceremony is complete, the State of Colorado will have
recognized 581 Centennial Farms and
Ranches.
The ceremony is open to the public

and takes place at the Colorado State
Fair in Pueblo at 1 p.m at the WeatherPort Tent on Friday, August 24.
For a complete list of the Farms and
Ranches contact
www.historycolorado.com
call 303-866-2049 or contact
jonathan.raab@state.co.us

100 Years of History
of Denver Water

Written in Water, a new documentary from HaveyPro Cinema, is the
human story behind the politics, engineering, successes and challenges of
Colorado's oldest and largest water
utility. The film looks at the Mile High
City's historic relationship with water,
how a reliable water supply enabled
its growth and Denver Water's relationships with people and communities
across the state.
This film has been over a year in
the making. We have spent months
interviewing historians, environmental
advocates and water experts as well
as visiting the different parts of Denver
Water's network. We can't wait to share
it with you.
Watch Written in Water on KTVD
(In Denver, Channel 20 and on
Comcast, Channel 5)
September 16th at 7:00 pm.
For more information call Harvey Pro
Cinema at 303-296.7448

https://highlinecanal.org/dogs-donuts/
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Colorado Couple
Launches Adventure
Agrotourism Site

When farming couple Annie Toro
Lopez and Don Lopez decided to buy
an RV to tool around the country a bit
for some time away from their Seeds
to Savor Farm in Elizabeth, Colo., little
did they know that it would lead to
a new business venture and a new
lifestyle. “When we picked up the RV
in Washington state, our intention was
simply to drive back to Colorado,” Toro
Lopez says. “Instead, we went on an
impromptu adventure down the West
coast, and on that amazing journey,
we met so many fellow RVers who
said they missed their gardens, missed
digging in the dirt, and missed having
fresh fruits and vegetables right there
for the picking. Because we have welcomed so many people over the years
to stay and work on our farm, we realized that the timing might be right to
create a forum where we could help

these intrepid travelers find healthy,
thriving farm communities that would
welcome them, as well.”
Thus, Rolling Homestays was born
– a unique clearinghouse for farms
looking to host campers of all types,
in exchange for physical labor, support for events or activities, or even
outright donations, as well as for the
campers themselves, those who seek
an uncommon travel experience that
supports agriculture and the environment.
Here’s how it works: Farmers with
room on their properties for travelers
in RVs or tent camping can register
as a member for a $34.50 annual fee,
which provides them with a listing
on the Rolling Homestays website.
The listing includes such pertinent
information as the type of farm – such
as dairy, apiary, orchard, ranch or vineyard – and the type of stay available,
including RV “boondocking” (meaning
no hookups), full or partial RV
hookups, or tent camping. Additional
options address whether travelers can
bring pets (dogs, cats or horses) and
what amenities are offered, such as
restrooms or water availability.
On the other side, travelers can
pay the same $34.50 annual fee to
access the farm roster and reach out
to potential farm hosts to begin the

process of booking a stay.
To sweeten the deal even more,
Rolling Homestays is offering deep
discounts on first-time memberships;
both farmers and campers can simply
send an email through the site to
receive a coupon code.
“This really is the chance for farmers
to connect with knowledgeable, hardworking people who are increasingly
interested in knowing their farmer and
where their food comes from, keeping
the small farm ethic alive,” Toro Lopez
points out. “And it bolsters small farms
by providing visibility and traffic. Word
of mouth travels very fast in the RV
community, and so this is an inexpensive, no-brainer sort of platform
for farms to get attention, along with
physical and financial support.”
In addition to working on the farm,
campers may have the chance to help
out connected industries, too – say, in
a restaurant that buys the farm’s produce, volunteer on a hayride for kids
or pitch in at a brewery connected to a
hops-growing operation, to name just
a few of the possibilities. The Rolling
Homestays format allows for a barterstyle system –whereby campers can
work in exchange for the farm site,
food and other perks – as well as a
more conventional arrangement in
which the campers pay fees or buy
products or services.
“Not everyone wants to be a
farmer,” Toro Lopez adds, “but a lot
of people out there long to support

farms in whatever way they can.
Rolling Homestays is a fun, easy way
to do that.”
For more informationi contact Annie
Toro Lopez or Don Lopez at
info@rollinghomestays.com or visit
www.rollinghomestays.com.

Free Day at Denver
Botanic Gardens

Free Day at Denver Botanic Gardens is hosted by Monica Shea Real
Estate Team at the Platinum Group,
Realtors. It will be held Wednesday,
August 29th from 9am till at 1007 York
Street Denver, Colorado 80206
For more information go
to www.facebook.com/
events/213448916011451

ENTER FOR TICKETS HERE:
www.facebook.com/visitdenver/app/1432768656951037/
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Wining & Dining
Denver Food New Book Launch

2nd Annual Tomato
Dinner at OAK in Boulder

TAG

Continental
Social Food

Denver Food: A Culinary Evolution is the newest addition to the
American Palate series, published
by The History Press. The book
is written by author Simone FM
Spinner and is set to release on
August 27, 2018.
Allured by the gold rush, waves
of German, Japanese, Chinese and
Italian immigrants brought their
culinary proclivities to the American
West. The early sophistication of
saloons followed, and Denver’s gastronomic landscape experienced
a tremendous culinary evolution
spanning sixteen decades.
Dating back to the late 1800s,
My Brother’s Bar doesn’t have a
sign and doesn’t need one, serving
up history along with delicious
hamburgers. Established in 1985,
nonprofit Denver Urban Gardens
operates more than 155 community gardens across the metropolitan region. Ahead of the curve,
Chef Ryan Leinonen set the city
on fire with the New Nordic trend
more than a decade ago when he
opened Trillium Restaurant.
With these stories and more,
author Simone FM Spinner follows
the journey from dreams of gold to
fine dining, and Denver has never
been more delicious.
www.arcadiapublishing.com
www.historypress.net.

For the 2nd Annual Tomato
Dinner at OAK at fourteenth, chef
Steven Redzikowski welcomes
David Viana, a James Beard semifinalist and the Executive Chef of
Heirloom Kitchen in New Jersey.
The two chefs will collaborate
on a special 6-course tomato-centric menu featuring tomatoes from
both New Jersey and Red Wagon
Farm (in Longmont, CO). Tomatoes
will also be featured throughout
the reception's selection of passed
appetizers.
Sample Menu:
Assorted Passed Appetizers
(OAK/HEIRLOOM KITCHEN)
Oak-Fired Parmesan Pretzel
with Red Wagon Farm tomato &
basil fondue (OAK)
Chilled Garden State Tomato
& Buttermilk Soup with crab, zucchini, tobiko (HEIRLOOM KITCHEN)
Snapper Crudo with Red Wagon
Farm Green Tiger tomatoes, crispy
onion (OAK)
Tomato & Eggplant “Parmesan”
with frico, ricotta (HEIRLOOM
KITCHEN)
Pat LaFreida Prime Dry-Aged
Meatball with stewed Red Wagon
Farm "Steverino" tomatoes, burrata
(OAK)
• Date: Thursday, August 16th
• Time: 6:00pm (Reception) |
6:30pm (Dinner)
• Location: OAK at fourteenth
- 1400 Pearl Street, Boulder, CO
80302
• Price: $75pp | $45pp for beverage pairings
Reservations: Call 303-444-3622
(a credit card will be required to
hold the reservation)

1550 17th Street
720-904-6711
www.avelinadenver.com

HAPPY HOUR
All Day Mondays 4 - 10
Tuesday – Sunday 4 - 6
Special Prices for
Food and Drinks

FISH N BEER

3510 Larimer Street
RiNo
www. fishnbeerdenver.com
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Grimaldi's Pizzeria
Henry's Tavern
Hard Rock Café
Live @ Jack's

3264 Larimer St.

www.diomiopasta.com

DIVE INTO

ADVENTURE
The Downtown Aquarium mixes family fun,
exquisite dining & spectacular marine life!

Aquarium Adventure Exhibit
Aquarium Restaurant
Education Programs
Scuba & Snorkeling
Mystic Mermaid Shows
Special Events
Dive Lounge • Stingray Reef
Carousel • Train

www.denverpavilions.com/dine.php

Motomaki
5280 Burger Bar
Corner Bakery Café
Coyote Ugly Saloon

Handmade Pasta
Meals Daily

Lime: An American
Cantina
Lucky Strike Lanes
Maggiano's Little Italy

700 Water Street | 303.561.4450 | downtownaquarium.com
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Arts LoDown
New Red Rocks Art
Gallery In Morrison

We have opened a small art
gallery in Morrison showcasing art
depicting Red Rocks Amphitheatre
and musicians. Ours is a love story
with Red Rocks. I fell in love with
Red Rocks after my first concert and
decided I had to work there so I could
be there all the time
It was a wonderful place that
brought me so much happiness--the
energy of the crowd, the beauty of
the rocks and hills and the Denver
skyline--so picturesque. One day I
was walking by a man who looked
confused so I stopped and asked him
"are you lost?" I guess I really did find
him. We fell in love and our married.
We had our first kiss in the tunnel at
Red Rocks and in that same spot my
husband proposed to me. Red Rocks
is a magical place.
A lot of people have had wonderful times at Red Rocks and truly
are happy and free dancing between
those rocks.A lot of people over the
years have walked across the stage
for graduation; and Red Rocks is special to them for that reason.And a lot
of people have been married there.

We wanted to be able to provide
something beautiful for people to keep
to remember their good times at Red
Rocks.
We have original artwork like most
galleries but we are specializing in nice
reproductions so everyone can afford a
beautiful Red Rocks picture.
Please give us a call to set up a time
to stop by the gallery and show your
audience what beautiful pictures and
unique posters such as the Beatles 1964
Red Rocks Poster.

We have much more in the gallery
than on our website but please check
out redrocksartgallery.com for a general
idea.
701-334-6977
108 Market St.
(Behind My Sister's Attic)
Morrison CO 80465
www.redrocksartgallery.com

VITRINE - An Outdoor
Pop-up Art Exhibition

Mirus Gallery Presents
“Ambiguities”

This is going to be unique - mark
your calendars - a contemporary
pop-up art exhibition in conjunction
with the annual vintage car Show and
music festival on Larimer Street in RINO.
The car show event management
are making available 5-7 spots directly
in front of fooLPRoof contemporary
art gallery. The pop-up exhibition will
occur within the car show itself - artists
will be utilizing the interior of automobiles as a means of display and or
to communicate their messages. Artists approved for participation: RedLine
artist Kenzie Sitterud, L.A. based artist
Sabree Kathy Woodward, Fabric based
artist Kara Brown, fooLPRoof artists Eric
Anderson and Joseph Short
Saturday August 25th
11a.m.-7p.m.
3240 Larimer St. Denver, CO

Mirus Gallery is pleased to present
Mirus Denver’s 3 person exhibition,
"Abstract Portraiture" including Wyatt
Mills, Joseph Lee and Florian Eymann.
The exhibition opens Saturday
August 4th, 7-10pm and runs through
September 1st, 2018.
Exhibition is free and open to the
public.
1144 Broadway
Denver, CO 80203
303.910.4005
www.mirusgallery.com

Show Runs Aug 24 - Sept 9
Opening Reception (NEW DATE): Friday Aug 24, 6-9pm
First Friday Reception: Friday Sept 7, 6-9pm
CORE New Art Space
900 Santa Fe Dr, Denver CO 80204

https://squareup.com/store/leslie-jorgensen/
“Select vintage & unique images”
Art Show @ 2520 LAR
August & September 2018
2520 LAR in the RiNo Art District will exhibit a series of vintage & unique
images captured by Brian & Conrad Trybus. Show runs through August &
September. Musical talent & collection of work from other visual artists will
also be featured at the same time.
Location: Brian’s studio 2520 Larimer Street @ 25th & Larimer in the RiNo Art District.
Contact information:
www.2520lar.com | Instagram: @2520lar | 303-888-5512

Kirk Norlin: UpClose
New 3D Gallery Now Online
720.244.8034 | www.KirkNorlin.com
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Health is Wealth
Momo’s
Are you ready to make positive changes in your life?
Have you asked yourself what you can do to feel better?
Are you ready to embrace your inner light?

HEALING

RIDE! RUN! WALK!
Sat. Sept 8th - Salisbury Complex, Parker, CO
The Tour de Cure is all-new and is perfect for all abilities.
Choose the course that best suits you, your coworkers and friends.
Members of your team do not have to sign up f
or the same activity so building a team is easy.
All the routes will be fully supported with bike mechanics, volunteer route marshals, rest stops with food and water, cheering
volunteers and more.
Many Roads. One Purpose.
Choose your distance and know that every mile helps make a
difference. Whether you choose to ride your bike, run or walk all
the roads we take lead to the same destination
to fundraise for a cure.
Routes
Whether short or long, each route is fully supported with
rest stops, SAG vehicles and more.This year, there are 4 cycling
routes (100, 63, 32, and 12 miles), as well as a 5K Run/Walk. Please
remember that all cycling participants must wear a helmet.
If a minor is participating, the minor is also required to wear
a helmet, if riding.

Reiki and Personal sessions
Sometimes in life, the hardest part of moving
forward is to seek guidance. I offer physical, mental,
emotional, energetic and spiritual healing
It is time to work through your pain, stress and
anxiety, to bring serenity, balance and health.
I’m happy to guide you or answer any question.

MOMO SERRA
innerhabitats@gmail.com
Certified in Reiki Master - Akashics Records
Coaching - Soul-Ancestors-Shamanism
Working thru Art and Creativity

Early Packet Pickup Opportunity
Skip the lines on Tour day! Stop by Performance Bicycle (358 S
Colorado Blvd, Glendale, CO 80246) a few days prior to the event
to pick-up your participant bib number and turn in any additional
funds you've collected.
http://main.diabetes.org/site/TR/TourdeCure/TourAdmin?fr_id=12337&pg=entry

www.pprm.org
www.lodoangels.org
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lodoangels@gmail.com
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Animal Matters
Hike With Your Pup,
Help Homeless Pets
Dumb Friends League Wag `n Trail
brings Coloradans together for a great
cause
Dogs, hiking and craft beer—they
are all quintessentially Colorado. And
so is the Dumb Friends League Wag `n
Trail™, an event that combines all three

to help homeless pets at its Buddy
Center location in Castle Rock, Colo.
The dog-friendly hike takes place
Saturday, Sept. 22, from 8 a.m. to
noon at Glendale Farm Open Space in
Douglas County. Hikers can enjoy the

1.6-mile hike with their pups, a beer
garden, silent auction, dozens of petrelated vendors, food trucks, music,
adoptable dogs and access to a fiveacre, off-leash dog park before or after
the festivities.
“It’s one of our favorite events of the
year,” said Matt Levien, Dumb Friends
League Buddy Center director. “It’s fun
seeing Coloradans come together to
enjoy a beautiful hike with their pups
while supporting the Buddy Center
and the services we provide to the pets
and people of Douglas County.”
Registration is $50 and includes
a downloadable event photo of you
and your dog, a photo frame, a bag
of Hill’s Science Diet® treats, craft beer
or root beer and delicious ice cream
for both you and your pup. Partici-

pants who contribute an additional
$25 above the registration fee will
receive a Wag `n Trail event shirt and
dog bandana. Children 12 years old
and younger can participate for free
with a paid adult registration and will
receive complimentary ice cream and
root beer. Hikers can register today at
wagntrail.org.
If you already have plans on Sept.
22, or want to hike a different trail and
still raise money for homeless pets,
register as a “Virtual Hiker”. You can
dedicate a hike of your choice to homeless pets any time before October 22.
Registration is $25 and includes a
Wag `n Trail dog bandana.The Dumb
Friends League Buddy Center is the
only full-service animal shelter serving
Douglas County and plays a vital role
in reuniting owners with lost pets and
finding loving homes for adoptable
cats, dogs and small mammals. Proceeds from Wag `n Trail help provide
shelter, medical care, behavior training,

foster care and other services to homeless pets at the Buddy Center.
The 2018 Wag `n Trail is sponsored
by HomeAgain, Hill’s Pet Nutrition,
Heartgard Plus, Frontline Plus and
Tokyo Joe’s.
www.wagntrail.org

580 McIntyre Street, Golden, CO, 80401
303-278-7575 | info@fas4pets.org

Seedstock Brewery is hosting this exciting event on their dog-friendly
patio, it will be a great party! Each ticket holders will receive valuable
freebies such as: a variety of FREE dog treats and delicious frozen
yogurt, FREE doggy swag from Farmers Insurance, the opportunity to
get a FREE unique caricature drawing of your dog(s), an unbeatable
chiropractic adjustment discount for your dog(s), FREE meal vouchers,
a FUN doggy musical sit contest at 2pm, plus great raffle prizes
announced at 2:30pm (must be present to win)!
Join us Sunday, August 26th from 1pm-3pm at:
Seedstock Brewery - 3610 W Colfax Ave Denver, CO 80204
Early Bird Tickets are $12, Standard Tickets are $15 all tickets are per
person
Check out the Facebook event page!
https://maxfund.org/events/3938/Relay-4-Rescue-2018
Get tickets before the event: https://denverdogday.eventbrite.com

www.maxfund.org
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R e a l E state
The US Census Bureau has kept track of
home ownership statistics since 1965, which
turned out to be the lowest percentage
of any year at 62.9%. The highest level ever recorded was in
Q2 in 2004, just a few years before the recession at 69.2%. The
53-year average is 65.2%. Q2 of this year came in at 64.3%, up
from 63.7% in Q2 of 2017, as we distanced ourselves from the
recession years. According to Zillow (which on occasion is correct) the all-important millennial segment (mid-20’s to mid-30’s)
reached a homeownership rate of 36.5%, up from 35.3% in Q1
of this year. Millennials, are recognizing real estate as a valuable
investment, as they get married, develop families and create
other household formations.
The economic laws of supply and demand are logical and
consistent, which has created a current market based on solid
demand and a limited supply of homes for sale. Two major
reasons for this dynamic are; a growing population creating a
need for increased housing construction to help with balancing
the market. Another primary factor, is that would-be sellers are
staying in their homes longer. From 1987-2008, sellers remained
in their homes for a median of 6 years, according to RIS Media.
By 2014, sellers were remaining in their homes for 10 years,
where it still stands today. A few reasons for this visible change
are: 1) waiting for their equity to increase 2) concern about
what to buy if they sell 3) and may not be informed of available lifestyle options. Another reason is not feeling comfortable with a potential complicated process. According to a NAR
(National Association of Realtors) survey, sellers judge and place
high priority on 5 broker tasks: 1) marketing and exposing their
home to the maximum amount of buyers 2) selling the home
in the most reasonable time frame 3) pricing the home competitively without leaving money on the table 4) counseling to
help prepare the home for sale 5) locating the best realtor to
accommodate and address their concerns and goals. Reputation, trustworthiness, and experience were the most important

1590 Little Raven Street #904

1143 Auraria Street #204

1 Bed • 2 Baths • 1,260 SF • $650,000

1 Bed • 1 Bath • 1,046 SF • $350,000

Contact Steve Blank,
Managing Broker at
303-520-5558

Sold Price Analysis for July 2017 vs July 2018

38th Ave

Sold data gathered per MLS RES and COND databases
# of sales

avg price

avg psf

avg DOM

avg % sold price to list

191
205
+7%

$529,236
$539,982
+2%

$392
$417
+6%

53
71
+34%

99%
98%
-1%

Courtesy of John Ludwig, Broker, LIV Sotheby’s International in Writer’s Square 303-601-1792
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By Steve Blank, Managing Broker

Federal Blvd.

Cocktail Chattables

considerations…and should be! Engaging the right realtor
is a value proposition will help you make, and save money,
UNITING
and your time! Something to keep in mind; although we are
extraordinary
considered to be in a “sellers” market, once the property
is
properties
under-contract, the power shifts more to the buyer
WITH regarding
extraordinary
the inspection, appraisal, financing and other due
diligence
lives
factors, creating a balance to the transaction.
Rising prices and low
inventory is leading to a decline
CONSIDERED ONE OF DENVER'S TOP PRODUCERS,
of foreign-bought homes
in America.
AccordingDENVER
to a new
FEW PEOPLE
KNOW DOWNTOWN
REAL ESTATE
BETTER
THAN
DENA
PASTORINI.
NAR study, foreign buyers spent $153 billion in 2017 and
As a long
time resident
Riverfront
Dena serves as a
are only on pace to spend
$121
billionofthis
year, Park,
however
broker at LIV Sotheby's International Realty, working with
they do spend about 20%
more
transaction
theDenver.
Sellers
and per
Buyers
throughout allthan
of central
average American citizen, buying in larger cities and resort
720.233.9096
areas. According to Lawrence
Yun• dena.pastorini@sothebysrealty.com
of NAR, this may be due to
“the current haziness on immigration and trade”. Continued
growth in high paying jobs and the stock market has fueled
the luxury market. According to Realtor.com, the number of
$1 million-plus transactions are up a significant 25%, yearover-year, with the average days on market only 105 days, 96
days in Denver, with high-end sales up 19%, locally reported
1590 Little Raven Realty.
Street #507
1401 Wewatta Street #PH4
by LIV Sotheby’s International
4 Beds • 5 Baths • 4,071 SF • $3,250,000
2 Beds • 3 Baths • 2,678 SF • $2,000,000
LIV also researched the full Metro-Denver market (all price
ranges) YTD through July. These statistics revealed on-going
price appreciation of about 10%, sales volume up 7%, new
listings up only 1%, and the amount of homes sold was actually down by 2%. The luxury market has also been strong,
but in different fashion.
The
amount
of sold 1720
properties
(YTD)
1590 Little
Raven
Street #302
Wynkoop Street
#212
3 Beds • 3 Baths • 2,484 SF • $1,400,000
2 Beds • 2 Baths • 2,456 SF • $1,189,000
increased an amazing 20% (1,109 sales), new inventory rose
noticeably 11%, and prices held at about the same level as
last year at this time. The amount of inventory improvement
is encouraging for buyers creating a better shopping experience.
The urban map of
neighborhoods below2210
demonstrates
1022 Pearl Street #101
Blake Street #402
• 3 Baths •in
2,771
SF • $950,000
2 Bedsareas.
• 2 Baths •The
1,793 SF • $869,000
a continued healthy3 Beds
market
our
core central
number of sales and the price per square ft. are up 7% and
6% respectively, with sold prices edging higher as well. The
Days on Market happen to increase noticeably due to the
amount of new construction and the extended time from list
date to closing date.
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S*Park, a sustainablity park-like project, is located at the edge of Denver’s RiNo district, in the Curtis Park
neighborhood, and features studio, one, two and three bedroom residences.

Denver Urban Properties
Representing S*Park
Denver Urban Properties (www.
DenverUrbanProperties.com), a partnership of two top brokers focused
on Denver’s urban real estate market
and spearheaded by Liz Richards and
Deviree Vallejo, is proud to announce
that they have been selected to market
and sell the new S*Park townhome
development in RiNo. S*Park is located
at the edge of Denver’s RiNo district, in
the Curtis Park neighborhood, and features studio, one, two and three bedroom residences. Prices range from
$292,000 to $949,000.
S*Park is part of a vibrant community covered in murals and full of
eclectic people and places to go. The
development recently welcomed Uchi
Sushi, a James Beard award winning
restaurant from Austin, and Lacuna
Yoga as new tenants. Named for its
heritage as Sustainability Park, S*Park
utilizes solar powered energy systems,
a vertical greenhouse and urban soil
farm managed by Altius Farms. This
unique feature provides residents with
an exclusive veggie subscription program, greenhouse tours and classes
and community dinners with Denver
celebrity chefs. More information is
available at www.liveatspark.com.
Deviree Vallejo and Liz Richards
have been involved in more than $800
million worth of residential real estate
transactions, representing some of the
most exquisite homes and desirable
residential developments in downtown Denver and surrounding neighborhoods including Washington Park,
Sloans Lake, LoHi, Hilltop, Cherry Creek
and many more. They have sold over
70 new construction projects and have
collectively been in the real estate business for over 15 years each.
They provide specialized services
to new developments, conversions and

the repositioning of existing properties across Denver’s high-end real
estate market. Working side-by side
with developers on the creation and
launch of luxury residential properties,
they create marketing and sales strategies designed to meet and exceed
sales goals.

Denver Plans to Guide
Growth for Next 20 Years

Mayor Hancock and city release
“Denveright” - community-driven
plans to guide growth over the next
20 years
- More than 20,000 residents participated in Denveright planning
- Plans will shape a more inclusive,
connected and healthy city
These community-driven plans are
the result of two years of listening
and engaging through the Denveright
process, and encapsulate the community’s vision and expectations
for a more inclusive, connected and
healthy city.
“These plans were created by
Denver’s people for Denver’s people,
and with them we can ensure greater
equity will lift up all of our neighborhoods and people,” Mayor Hancock
said. “These plans work to preserve
and protect our neighborhoods’ character, culture and community with
tools to manage and direct growth,
while enhancing what we love about
our city for those of us who live here
today and for the next 20 years.”
Released today as drafts, the plans
will be available for public review and
feedback through Oct. 31 at denvergov.org/denveright. They are:
• Comprehensive Plan 2040 – An
overall 20-year vision and goals*

• Blueprint Denver – An integrated land use and transportation
plan*
• Game Plan for a Healthy City
– A parks and recreation plan*
• Denver Moves: Transit – A firstever local transit plan
• Denver Moves: Pedestrians and
Trails – A sidewalks, street crossings
and trails plan
These plans reflect the voice of
thousands who have shared their
ideas, concerns and hopes for Denver’s future. City leaders will use the
plans to guide policy and programmatic decisions that will shape Denver
over the next 20 years. The plans call
for creating:
A more INCLUSIVE city by….
• Helping each neighborhood
become “complete” — with its own
authentic character, quality-of-life
amenities and housing options for all
people.
• Taking a measured, commonsense approach to new development
— directing most new housing and
commercial growth to designated
centers and corridors that are tied to
strong transit options, major roadways
and regional destinations.
• Identifying ways to promote
better design for new buildings, such
as by reducing zoning bulk, scale and
lot coverage allowances in lower-scale
residential areas, or applying zoning
“design overlays” for neighborhoods
that support them.
• For the first time in our citywide
land-use plan, accounting for socioeconomic factors like vulnerability
to displacement — allowing for programs and policies to be tailored to the
needs of each neighborhood.
A more CONNECTED city by…
• Establishing high-quality, continuous transportation networks that prioritize pedestrians, transit, bicycles or
cars, for seamless mobility throughout
the city.
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• Making public transit more reliable, more frequent, and more convenient for daily use — including by
establishing transit-only lanes on key
corridors.
• Completing and improving sidewalks, street crossings and trails — the
most essential elements of our transportation network.
A HEALTHIER city by….
• Ensuring parks or open space are
within a 10-minute walk of each neighborhood.
• Defining parkland as essential
city infrastructure — like roads — and
identifying sustainable funding and
partnerships to expand and maintain it.
• Adapting the parks system in
the face of climate change to protect
water, urban trees, wildlife habitats and
ecosystems.
• Expanding program offerings at
our recreation centers and parks by
partnering with residents, the private
sector and nonprofit organizations.
Brad Buchanan, executive director
of Denver Community Planning and
Development, said, “This is the first time
in the city’s history that planning for
citywide land use, mobility, parks and
recreation has taken place simultaneously and holistically. The people of
Denver created plans that say Denver
is a place where all people can have a
great quality of life. These are the strategies we’ll use to make Denver a more
inclusive city for everyone.”
Happy Haynes, executive director
of Denver Parks & Recreation, said, “Our
park system is a vital element of Denver’s infrastructure and directly influences the health and livability of our
city. Providing dynamic and sustainable
public spaces, innovative programs,
and neighborhood connections that
are a catalyst for community-building
and high quality-of-life is the most
important legacy we can provide our
children and all Denver residents.”
Eulois Cleckley, executive director
of Denver Public Works, said, “Everyone
should be able to get around our city
safely, comfortably, and reliably. We’re
excited about the work we’ve done
with the community to create a vision
of how Denver’s transit system should
look and operate in the future, while
focusing on the essential elements for a
truly livable city that help people reach
their destinations with ease.”
More than 20,000 people engaged
in Denveright planning, via online and
in-person surveys, open houses, workshops, educational events and more.
More than 100 community leaders
and subject-matter experts on four
task forces devoted thousands of manhours to discussion and research to
ensure the plans meet the needs of
our evolving city. Much of the public
outreach and input was coordinated
under one umbrella outreach effort,
and the resulting recommendations in
each plan ensure consistency with the
entire community’s guidance, beginning with Comprehensive Plan 2040’s
citywide vision.
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■ Continued from page 13
Next Steps
The plans are available for public
review and comment through October
31 at denvergov.org/denveright.
The city will host a Denveright
community night August 28, 2018 at
City Park Pavilion where anyone may
learn more about the plans.
Planners will also answer questions about the plans at office hours
throughout the city in the fall. After
October 31, the draft plans will be
revised based on input received.
In early 2019, Comprehensive Plan
2040, Blueprint Denver and Game Plan
for a Healthy City will go to Denver
City Council for review and adoption.
(The other plans are not adopted by
council.)

Learn more at
www.denvergov.org/denveright

Drop This Prefab Cabin
Wherever You LIke

Call them what you will—creative
cabins, artist out-houses, high-design
huts—but mini prefab homes are
having a moment.
The latest example comes from
Drop Structures, a Canadian studio
that designs small “lifestyle-specific”
luxury buildings. This includes The
Mono, a 106-square-foot structure that
has enough room for a bed, sofa, and
desk. The studio created Mono as to
help people get some extra space in a
breeze. The modern cabin has a simple
truss frame, two walls of windows, The
standard model has no bathroom or
kitchen, though they’re available in
custom orders. The Mono is intended
as an addition to an existing home, not
a replacement.
As Ryan Abernathy, one of the
creators of the Drop Structures, tells
Dwell, “Our structures are designed as
a means of expanding ideas on how to
improve one’s lifestyle beyond the traditional sense of, ‘I need more space, so
I need to move to a new house or take
on renovations.’” birch wood floors, and
a small front deck. It costs right around
$22,000 and will be dropped turn key
after a six-to-eight week turnaround.
According to the designers, the Mono’s
dimensions won’t require a permit in
most locations across North America.

Written by Ryan Abernathy
for Dwell Magazine
www.dwell.com
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Container Homes
Trending in Denver

Shipping containers have been
used for everything from urban
farms to off-the-grid getaways and
all-in-one pools. Made from the
thousands of surplus containers
that sit on docks around the
world, these homes can be an ecofriendly alternative to traditional
building materials.
Shipping container diehards
also love their durability and, in
some cases, their portability—
although this can cost a lot of time
and money. And while there are
plenty of DIY plans out there, it
can be hard to devote the time to
transforming a utilitarian box of
steel into a cozy abode.
Luckily, several companies sell
shipping container homes—one is
even available on Amazon—that
can be delivered and assembled
in as little as 10 weeks. Containers
typically come in two sizes, either
20 feet by 8 feet or 40 feet by
8 feet. The smaller of the two
equals about 160 square feet of
living space, whereas the larger
container gets you 320 square
feet. That’s tiny home living at its
smallest, so some manufacturers
will also combine containers to
create bigger models.
To help you figure out which
one is the perfect design for you,
there are five shipping container
homes you can order right this
second at the following link.
https://www.curbed.com

The HOA Information Resource
Center URL is https://www.colorado.
gov/pacific/take5dora/hoa.
Amongst the new features, the site
contains:
• Easy access to signup for the HOA
e-newsletter
• HOA program calendar
• Links to special webcasts and
forums
• Navigation of HOA registration
Developed with the user experience in mind, the goal is to provide
consumers and industry partners an
easier way to learn about the Center
and its services. The site is intended
to help customers better navigate the
complexities of HOAs, provide up to
date information on HOAs laws, provide updates on meetings, webcasts
and forums, and provide consumers
the option to subscribe to an e-newsletter and other HOA related announcements.
Quick facts:
A Home Owners’ Association (HOA)
is an organization of homeowners of a
particular subdivision, condominium,
cooperative or planned development,
the purpose of which is to provide a
common basis for preserving, maintaining and enhancing their homes and
property.
The Center was created in 2010 and
is housed within the Division of Real
Estate at DORA.
At the end of 2017 there were 8,006
registered HOAs.
In 2017, the Center logged over
5,000 separate inquiries.

In 2017, the Center participated in
over 60 public HOA forums, seminars
and conferences, including senior fairs
and town hall meetings.
DORA is dedicated to preserving
the integrity of the marketplace and
is committed to promoting a fair and
competitive business environment in
Colorado. Consumer protection is our
mission. Visit

www.dora.colorado.gov for more
information or call 303-894-7855/
toll free 1-800-886-7675 outside
Denver

Lakehouse at Sloan's
Lake Halfway Completed
NAVA Real Estate Development,
a Colorado-based development
company focused on improving
communities through quality
design and healthy programming,
has announced that construction
of its 12-story Lakehouse development (www.lakehouse17.com) has
reached the halfway point and is
on schedule for completion in late
summer 2019.
The new 196-unit condominium
and rowhome development overlooking Sloan’s Lake, is located at
4200 West 17th Avenue on the
corner of 17th and Raleigh. Buyers
are actively purchasing units at the
Sales Center located at 4202 West
17th Avenue.
For more about NAVA, please
visit www.navareal.com or
contact us at 303.900.0060.

Wisdom on HOA's

The Division of Real Estate, part of
the Colorado Department of Regulatory Agencies (DORA), which houses
the state’s Home Owners’ Associations (HOA) Information and Resource
Center (Center), announced today
that it has debuted a new website
designed to provide a user-friendly
experience for people who are looking
for information about HOAs.
Hosted on the award-winning
“Take 5 to Get Wise - Ask DORA” consumer information website, AskDORA.
colorado.gov, the Center’s page features DORA’s wise owl with navigation and functionality that allows
consumers and industry partners to
easily access the latest HOA news and
information.
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Real Estate

KENTWOOD
CITY PROPERTIES
DOING BUSINESS IN LODO FOR 19 YEARS
Full service real estate brokerage serving
Downtown, city-close neighborhoods & the foothills

•••
Stop by our office conveniently located
right across from Union Station

•••
Broker on duty 6 days a week

VISIT OUR WEBSITE AT WWW.KENTWOODCITY.COM

(303) 820-CITY (2489)

1660 17th Street #100

K E N T W O O D C I T Y. C O M

Denver, CO 80202
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KENTWOOD COMMERCIAL WAS RECENTLY CREATED BY PETER NIEDERMAN, CEO OF KENTWOOD REAL ESTATE,
DAVID MORRISON, KAREN LANDERS ZEILE, AND MIKE FICKINGER.

This boutique commercial brokerage is conveniently located
next to Union Station and combines the exceptional local
brand and referral network of Kentwood with the national
strength and financial support of Berkshire Hathaway. The
company has the ability to nimbly handle the range of large
institutional and smaller entrepreneurial clients with the
highest level of skill, responsiveness and experience in the
industry and collectively serves the office, retail, industrial,
land, and investment segments of commercial real estate.

Karen Landers Zeile
SENIOR VICE PRESIDENT
303.947.3665
KAREN@KENTWOODCOMMERCIAL.COM

Karen Landers Zeile has 17 years of
commercial experience in Denver and
sold and leased properties throughout
the Downtown area including LoDo,
Uptown, the Golden Triangle, the
Ballpark neighborhood and the
RiNo district.

David Morrison

Michael Fickinger

SENIOR VICE PRESIDENT

SENIOR VICE PRESIDENT

303.324.9053

303.885.2233

DAVID@KENTWOODCOMMERCIAL.COM

MIKE@KENTWOODCOMMERCIAL.COM

David Morrison has 35 years of
commercial experience in Denver with
Oxford Ansco, Brookfield Properties,
CBRE, Grubb & Ellis, and Colliers
International. He has leased over 3M
sqft of office space and 500 lease
transactions and has done over $100M
of sales volume.

Michael Fickinger has 32 years of
commercial brokerage experience
in Denver and previously worked
with CBRE, Cushman & Wakefield,
and Studley.

Matt Anton

Solveig Tschudi Lawrence

BROKER ASSOCIATE

VICE PRESIDENT

720.935.6044

303.601.9285

MANTON@KENTWOODCOMMERCIAL.COM

SOLVEIG@KENTWOODCOMMERCIAL.COM

A third-generation commercial real estate
broker and Colorado native. Matt Anton
has extensive knowledge of the Colorado
market and has a keen focus on bettering
and building his Colorado community.
Matt has a heavy emphasis in retail,
investment sales, general purchase and
sale agreements, and leasing.

Solveig Tschudi Lawrence has 9 years of
commercial brokerage experience and
previously worked for Howard Ecker +
Company as the Managing Director for
the Denver Office. Solveig specializes
in representing corporate tenants in
commercial office, retail and flex lease
and investment purchase transactions.

1660 17TH STREET, SUITE 100
DENVER, COLORADO 80202

303.785.3561 | KENTWOODCOMMERCIAL.COM
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