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About Cindy

Cindy Farkas Glanzrock is the editor of Real Art Muse (http://www.realartmuse.com), a

blog which documents her artistic inspirations. Also the President and Owner of
Glanzrock Realty Services, Ci n d mansfocus is to uncover and discover artistic
talents and galleries and put artists together with the right collectors. Glanzrock is taken
withthei st ruggl ing amadtusdi s yfndalieacds.Ctaudierces and
the right venue where they have space to create, show their work and make a nice

living.



http://www.realartmuse.com/

Building Art Curatorial Program (BACP)

In January 2014, Glanzrock launched the Building Art Curatorial Program (BACP), a
comprehensive program designed to connect artists and spaces, tailored to specific
buildings within a select real estate portfolio. BACP discovers, exposes, and leases art
to commercial clients for their lobby spaces with the option to purchase the artwork.

BACP collaborated with Lawrence Fine Art, a gallery that represents a number of
established local street artists, including Sen2 and LARoc, Unix Gallery, which
represents DOC, as well as SpecterDeSouza Architects in executing the vision for the
lobbies at 915 Broadway, 1001 Sixth Avenue, and 29 West 38" Street.
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C and Cindy Glanzrock, Delicious Mess... A mé Meltdown at 1001 Sixth Avenue
BACP MATCHES ART & REAL ESTATE

Cindy Farkas Glanzrock, president of Glanzrock Realty Services, who recently found-
ed and introduced the Building Art Curatorial Program (BACP), an initiative that con-
nects unknown artists with commercial spaces as a platform for their work. The artwork is
leased and also made available for purchase.

Cindy, who calls herself a “matchmaker” for artwork and real estate, rcccndy com-
menced the program with 915 Broadway, 1001 Sixth Avenuc, and 29 West 38th Street,
all owned by ABS Partners Real Estate. These lobby spaces are showcasing artwork from
graffiti artists who have all leased pieces from GRS to be displayed. It will be exhibited for
a limited period, similar to a gallery or museum rotation.

What's unusual is that both GRS and the artist are compensated up front, rather than
the artist or GRS paying the building for display space. Although commercial spaces have
been displaying art for many years, Cindy spots a new trend in that buildings have turned
to street and graffiti art and getting an edge against the competition in attracting new and

different types of tenants,

PHOTOS BY
JAY SULLIVAN

Artwork by Sen2, featwred in 915 Broadway, is the first to be
exhibited through BACP Howard Shapiro, Sen2, Alex Easkel, Cindy Glanzrock, Jay Caseley, Earle Altman
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REAL ESTATE

When Art and Real Estate Mix

BY KELLY ANN KRIEGER

S agaponack’s Cindy Farkas Glanzrock, President
of Glanzrock Realty Services, is multitalented.
She is a successful real estate executive, marketing
expert, writer, art curator, blogger and “real estate
and art matchmaker.” Her passion for art inspired
her to create and launch BACP, the Building Art
Curatorial Program.

BACP is a program that provides artists and realtors
the opportunity to work together. Showcasing art in
unique spaces like lobbies has opened doors for a
select group of up-and-coming artists and continues
to be a great platform for artists to gain exposure.
Farkas Glanzrock believes in encouraging new talent
from the very beginning stages of their careers.
“I find it very rewarding to follow the career of an
artist,” she says.

Farkas Glanzrock is also the editor of Real Art
Muse, a blog that shares her views on art from an
inspirational point of view. She has a great love
and appreciation for all that the Hamptons offer.
“During my childhood, I spent much of my time in
Westhampton Beach and gained great insight into
the art world and its rich culture,” she says. Today,
when Farkas Glanzrock is not hard at work, she
enjoys spending time at her home in Sagaponack
where she loves to entertain friends and family.

Farkas Glanzrock’s unique ability to connect
artists with the right space or the right person allows
talented artists to be recognized and in some cases
even rediscovered. “Commercial buildings with a

great deal of foot traffic provide
artists with an opportunity for
enhanced exposure they wouldn’t
ordinarily attain. BACP selects
relevant artwork for commercial
lobbies reflects a particular
building’s  history, location
and provenance, dramatically
enriching the experience of
both the tenant and visitor, as
well as increasing the building's
value. We anticipate that BACP
will encourage more commercial
buildings to become involved,”
says Farkas Glanzrock.

BACP orchestrates every
detail along the way, from the
installation of artwork to the
marketing and publicity of the
artist. One of the main priorities'
the Building Art Curatorial

inspire.

The meshing together of real estate and art makes
perfect sense. Building owners who take part in
the program have the option to buy the displayed
artwork before their lease terminates—they have
first right of refusal. Tenants have the second option
to buy. Visitors and guests may inquire with the
gallery once the art is removed from the space, if
they wish make a purchase. Landlord and artist

Artist DOC (Desire Obtain Cherish) and
Program focuses on is to provide Cindy Farkas Glanzrock with
a memorable experience and to “Delicious Mess” in New York

also have the option to renew the
lease if they desire to do so. It’s
a win-win situation for all parties
involved.
Farkas Glanzrock works with a
variety of reputable galleries on
the East End and in Manhattan.
LawrenceFine Art, agallerylocated
in East Hampton, represents a
number of established local street
artists, including Sen2 and LARoc.
Thought-provoking, inspiring
and enjoyable works of art .can
definitely add a positive vibe to
any open space. From a restaurant
Eor retail business to a commercial
£lobby, the presence of art can
Zenhance and transform . an
Zotherwise lifeless backdrop into a
3delightful and vibrant atmosphere.

Artists create works of art to share
a vision, personal experience or
their interpretation of something.
Whatever the inspiration, we can
all admire and appreciate their talents and support
them on their journey to discovery and success. Jii

For more information about BACP and Glanzrock
Realty Service, contact Cindy Farkas Glanzrock at
cindy.glanzrock@gmail.com, 917-769-9980 or visit
glanzrockrs.com. Follow Farkas Glanzrock’s blog at
realartmuse.com
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Philanthropic Wave 2014

How Cindy Farkas Glanzrock Supports
Hamptons Artists

Real Estate broker Cindy Farkas Glanzrock created her niche by helping East End artists find
creative spaces to work and display their art.
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When Austin-based artist Greg Miller was in the market for a Hamptons retreat last summer, he didn’t scour the real
estate listings. Instead, he simply mentioned his interest to Cindy Farkas Glanzrock, then hopped on a plane. Soon
Miller and his wife had sealed the deal on their ideal property: a home in the Springs that is set on an acre with enough
room to build a sizable art studio.

“| thrive on making creative connections, putting deals together that can help people find what they are looking for, while
advancing their love of the arts,” says Glanzrock, who frequently combines her expertise as a commercial real estate
broker with a lifelong passion for art. In the Hamptons, that may take the form of helping artists find studio space,
working to nurture and expose the work of local artists, or developing artist-in-residence programs—including one in the
works at her own home in Sagaponack, where construction on a backyard studio for visiting artists is set to begin this
fall.



Glanzrock’s latest initiative is the Building Art Curatorial Program (BACP), which brings works by emerging artists into
commercial spaces. "This is not a consignment program,” she explains. "We lease the artwork and pay for it, so the
gallery and the artist get the money right away. And of course, the work is available for purchase " Once a commercial
partner signs on, BACP handles everything from working with the artist's gallery and selecting the works—which are
displayed on a rotating basis—to insurance, moving, and signage.

Rather than focus on blue-chip names or “safe” works, Glanzrock matches buildings and artists with an eye to sparking
surprise, delight, and spirited conversation. Her current focus is an irresistible strain of street art, including woarks by
Keith Haring collaborator LA Roc (also known as LA II) and Sen2. ‘I love to see the smiles of everyone who passes
through and sees my wark,” says DOC (Desire Obtain Cherish), whose high-shine Pop sculptures—including Delicious
Mess, a giant overturned ice cream cone, and Meltdown, a series of colorful melting Blow Pops—now greet visitors in
the lobby of 1001 Sixth Avenue in NYC.

As Glanzrock prepares to hit the upcoming Hamptons art fairs, she is at work on expanding BACP eastward. Among
her summer projects is placing the work of Irish-born, Montauk-based artist Stephanie Whiston in waterfront restaurants.
“Stephanie does these remarkable underwater photographs and is committed to educating people about preserving our
oceans,” says Glanzrock. 'l think it's a perfect match.”
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Executive of the Month

GOAL IS TO UNIFY COMM'L. BLDG. OWNERS, CORP. COLLECTORS, TENANTS AND THE PUBLIC WITH EMERGING ARTISTS
Glanzrock, founder of Glanzrock Rlty. Services: Sets out to
continue family’s legacy in real estate, the arts and philanthropy



