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Well, actually yes! For premier Los Angeles business man turned E-commerce
mogul, Andy Khawaja whose vision is limitless, and billionaire mindset has the golden
touch when it comes to entrepreneurial spirit — the concept of beautiful models in ex-
otic locations is just one of his many business ventures. Andy's upcoming online reality
show, Model Turned Superstar has all the makings of a grand scale entertainment extrava-
ganza. Filmed in exotic locations in 30 countries around the world, models representing
different cultures compete against one another for the grandest prize of all: a chance to
become a SUPERSTAR! And, it doesn't get grander than that! Except that the winner
will receive a one million dollar first prize AND a film contract to star in three movies.
SERIOUSLY. Andy is committed to making the show a global success, and he has the big
budget bucks to bring it to the finish line. He has invested 100 million dollars in Model
Turned Superstar and, it's a “GO” for a summer launch.

While the thought of producing an online reality show to a global audience of billions
might be an overwhelming task for most — for Andy it's just ancther day at the office
doing what he does best: online E-commerce, media and marketing. Andy is the
Founder/CEOQ of Allied Wallet, a Los Angeles-based global payment solutions empire
he started with the idea to offer business owners around the world a leg-up on the
competition by providing them with online marketing solutions guaranteed to take a busi-
ness — any business start-up or established — from 1% satisfaction to 100% satisfaction
in the time it takes to process a credit card. Perks also include live support 24/7 in multi-
ple programming languages. Allied Wallet got its start in 2002, when Andy came up
with a solution to help business owners help themselves by processing quick turnaround
credit card transactions. His thinking was to put credit card funds into business owners
bank accounts within hours, rather than wait days for their banks to release the funds.
Andy says, “What business owner doesn't need their cash available to operate their
business? What good does it do any business owner to have their money on stand-by in a
bank where they can't access it for days?” Andy's formula for building enterprising success
must be catching on. Allied Wallet has been featured in major media publications from
the Wall Street Journal, Nilson Report, Start Your Business Arabia, and Fortune maga-
zine to TIME; in 2013, INC Magazine touted Allied Wallet as one of the 500 fastest
growing companies in the world.

In keeping with his intention to help business owners help themselves, Andy's team at
Allied Wallet implemented high-tech computer science to ensure online security. Under
Andy's savvy eye for detail and extensive knowledge of E-commerce internet marketing,
Allied Wallet offers its ever-growing list of local, naticnal and international clients guar-
anteed protection for their accounts, using state-of-the-art internet fraud-prevention
technology; a must when your business sends and receives currency from different
counties. Not only has the accumulative success of Allied Wallet pushed Andy into the
billionaire bracket with more than 100 million clients in 200 countries, but Allied Wallet's
online technology is helping people expand their businesses with money-making ideas
that morph into strategic planning and business expansion.

Where does all this creativity come from? Andy admits that every morning when he
wakes up {before the crack of dawn) it's also time for 50 people on his staff to wake up as well.
And, they wait for his early morning conference call; the first of many they will receive
throughout the day... regardless of where Andy might be. Which could be anywhere in the
world as he has business holdings on every continent. Andy says it's difficult for his staff
to keep up with all the enterprising ideas he dreams upn. His latest think-tank brainstorm,



