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Helping Grow the Game 
Women’s Golf Day (WGD) is a global golf initiative and a tremendous opportunity for the Women’s Golf Alliance Members (WGA) to showcase themselves as leaders in welcoming new women to the game of golf.
WGD offers a simple, fun, and inclusive way to connect golf, community and WGA Members. 

The Women’s Golf Day Experience: 
Tuesday, June 6, 2017
1-day 4-hr experience
First Segment                                                                                                                                                                                                                                           New golfers- can attend a 2-hr clinic  (grip, set-up, short game)                                                 Existing golfers- a 2-hr 9-hole on-course experience (scramble) 
Second Segment                                                                                                          A 2-hr social networking experience (mingle time and a chance to share info on lesson packages, club memberships, initiatives).

Social Media 
In 2016, the WGD event attracted quite a bit of social media attention (via Facebook, Twitter, Instagram). We anticipate even more social media buzz in 2017. It is excellent exposure for participants as well as for LPGA T&CP Members and host facility.
Facebook:  https://www.facebook.com/womensgolfday/ 
Hashtags: #womensgolfday, #inspireaction, #bringafriend
The primary hashtag is  #womensgolfday


Ways to Get Involved

Pre-Event:
-Have your local club pro register your facility as a host site for a WGD event at: https://womensgolfday.com/event-registration/ 
-Spread the word about the event via social media channels.
-Post the event on your clubs /facility’s website and direct attendees to register on the WGD site at https://womensgolfday.com/. 
-Download WGD event poster/s off the official website.
-Create an e-mail to share with prospects within your community (i.e. local businesses, health clubs and health providers, churches, high schools and colleges, PTA).

Pre-Event Support
-Offer to your resident pro…. That you will create a list of assignments where you’ll need support the day of the event (i.e. greeters, range support, mentors, reception helpers) and have volunteers sign up. 
-Have your pro identify staff who’ll join him/her as clinic instructors on event day.
-If you plan to host a mini-fashion show (during social reception), reach out to local golf reps for support, utilize women’s club members as models.
-Consider securing an inspirational speaker to provide a 15-min. speech. 
-Meet with Host pro and F&B staff regarding food and drink/wine offerings. 
- Have your pro reach out to their local equipment, ball or other vendors to get their support for prizes and/or participation. I.E. Demo Experience 
- Consider ordering custom red balloons with the WGD logo in white. Place balloons at clinic stations, door entrance or entrance to facility. Google Custom Balloons and get a helium tank at Party City or Costco. Allocate at least 1-2 hours for filling them the day of.  
- Create custom Welcome Bags with local coupons, vendors give-aways and Clinic/lesson offers.
- Enlist one of the staff members as camera person to get plenty of photos and videos. Engage women on video to share why they love golf and post this on social media. Be sure to have WGD and/or Club’s branding in the background of videos. 
- Consider engaging women to write on a piece of paper why they love golf. Post these on social media.
- Leverage social media pre-during and post-event to maximize club exposure and to drive engagement and revenue.
- Reach out to local Chamber and local gyms to place WGD postcards. 

Day of:
-Identify role for each staff member involved in the clinic.
- Set up registration table with Welcome Bags and sheets of paper for women to write a sentence or two, “Why I love Golf.”
-Have greeters in place.
-Make sure pro shop has plenty of loaner clubs available…they may need to borrow clubs from a neighboring facility.
-Work with golf shop on coordination of on-course scramble.
-Make sure to share collateral material (other player development offerings and women’s club membership info); distribute on the range and during networking reception.
-You may want to include a short tour of the facility.
-Touch base with your reception committee volunteers to ensure it will be an engaging experience for all. During the networking reception “fun factor” is mandatory.
-Consider including a free raffle with golf-related prizes.
-Post the photos AND video from your designated camera team during clinic and reception to Social Media. Share official hashtag #womensgolfday with attendees so they can post photos and messages, too.  Post on Facebook, Twitter, Instagram.
For more info about Women’s Golf Day, visit: https://womensgolfday.com/ or email: info@womensgolfday.com. 








