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Strategy Creative Interaction Post-Launch Positioning Idea 

Focus Groups 
or Ethnos 

Positioning 
Testing 

Attitudes & 
Usage Study 

Visitor Intercept 
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Brand Awareness 
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Usability 
Test 

Competitive 
Usability Test 

“Man on the 
Streets” 

Brand Tracking 
Study 

Phased 
Interaction  

Design Labs 

Creative 
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Groups 

Social Media 
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Secondary Research: cultural, social, category, brand, media, tech, and consumer trends 

Client & Expert 
Interviews 

Design Target 
Interviews 

Positioning 
Testing 
Survey 

“Creative 
Consumer” 

Ideation 

Message 
Testing 

Customer 
Films 

Creative Concept 
Survey 

Customer 
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RESEARCH OPTIONS FOR THE CREATIVE PROCESS 

Customer 
Segmentation 

Competitive 
Usability Test 
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