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Selling and Marketing
Dessert Bar Packages



Objectives

Selling Luxury
Basics of Packaged Selling
Sales Tools

Marketing



DESSERT BAR IDEAS | Creative Cakes

Dessart bar inspiration from plzeas ather than Crestive Cakes
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Ah...Pinterest

...the bane of my existence



What we want to say...

HERE'S ANOTHER

OF SOMETHING | CAN'T AFFORD

...or can they?




Selling Luxury

Weddings have changed

Luxury Market 1s down 12.8% from last year
Leverage “experience” and “making memories”

Become a salesperson!



It’'s all about the customer

* Ask open ended questions
e “Tell me about the person this cake 1s for...”
» “Tell me about your party plans...”
e “What kind of dessert table are you creating?”
* “Is there a theme, or style you are going for?”

e It’s all about building trust!



Packaged Selling 101

Start with a simple selection of packages

Learn to 1dentity a prospect
Understand the packages inside and out
Make pricing easy to understand

Emphasize the value to the customer



Keep Suggestions Relevant

Grab a bigger box
Different customers have different interests

They want the experience of having it be about
them; unique, special, bespoke

Let them sample!















Keep the Focus on Value

It the conversation 1s all about price, there 1s no
room for up-selling.

Show the value of an ensemble vs. a dress + jewelry
Pinterest 1s doing the marketing for you!

Personalize, personalize, personalize.
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. Cake
hakery & m‘rc’e

* sketch Is created with your flavor cholces listed Wh at ,S Your

* sample cake flavors * written estimate with price quote created

+ discuss dessert options with a * estimate is kept on file for 6§ months unless orde ?
consultant & view design examples Is booked during your consultation rove n rO C e S S !
‘f Beew * 25% down payment is due at booking
_ (down payment |5 non-refundable)

* written contract is created with * Creative Cakes will hold the written
sketch In triplicate contract and give you a copy

* full payment is due one month prior to event on

&
) Pull Payment & displayed cake
N Gmiﬂl cﬁmpmﬂ + extra servings are ordered and paid in full 2 weeks

prior to event (if needed)

'.') i ) * cake delivered 1 hr.- 1 1/2 hrs. before
9e. Confinmalion & Deliveuy mepaop

= toppers and accessories are added on site

* photo taken by Creative Cakes and
shared on sodal media

* Creative Cakes will call you to confirm
details 1 week prior to event




Pricing

Make this the last part of the conversation
Dumb it down
Speak in ranges

Be flexible

When listing packages, most people opt for #2



@ Wedding Cake Calagsnios Pricing Gruide

Clossi

All Servings Displayved

Hogarl

All Servings Displayed

Ohndle

All Servings Displayed

Elabenale

All Servings Displayed

Eﬂavagwfl-'

All Servings Displayved

Serving Amount:

60 H0 115
Price:

270 360 51750
Serving Amount:

el d0 115
Price.

330 440 63250
Serving Amecunt:

€0 80 115
Price:

390 520 747 50
Serving Amount:

60 20 115
Price:

450 600 862.50
Serving Ameunt:

60 80 115
Price:

510 680 977 .50

135

607.50

135

74250

135

877.50

135

1012.50

135

1147.50

180

B10

180

180

1170

180

1350

180

1530

210

945

210

1155

210

1365

210

1575

210

1785

® Wedding Cupeakos & Dussaits Pricing Gride

@up:akawm ~6"12nd

Untillec Caopeekes witha
disposzble stand |arranged)

Cupeare Tower + 6" Tnd
Fillec Cuopeakes with a
dispnszble atand (arranged)

Ouit Doseils

» c0oxics & mecarons
o trl. & gourmel pastries

» caocolate covered rice krispic
treats & oretzels

Serving Amaunt:

60 80 115
Tata' Price:

$25475 532467 543352

Serving Amount:
60 80 115

Tata' Price:

$282.25 $361.33 $49223

Serving Amount:
o0 80 115
Tota' Price:

519743 $26323 537840

135

$459.44

138

$561.31

133

180

$644.25

180

$726.75

180

559228

210

$73413

210

$83038

210

$690.99

Make Pricing

Easy to

Understand



Marketing

* Get visual: hire a photographer
* Repurpose your photos

* Brochures

e Sell Sheets

e Trade Show Signage

 Dummy Cakes

e Traditional Media



Sell Sheets
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bakery & café

Lot uz 5o poer cneralep thop fer all of poar aweet
17082 95 Sarwe pasr Lussts an your special day. From
SARRE 15 CUPAIOAL INE PRI 10 20K NG, We Cffer
Arly vastomizadbe dossart pacbages, Frvted oy by
your mmaginaliva, Spesk wth see of oyt comudianm
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durccunt ghoen Tor pacicages ol 3ilem or moce.

- -

\‘\ \‘l ¢‘q‘ \

‘ E
R il ;. ”*b
jz. S

(///;(-'

Below are cur most pagedar flavors.
Phaass 1prak with cur cakr conanitiant
0 AHcunt detals and pring.

« Chitfon cakie with lemon mouste

+ Barana cabe with harcls ot mecase

» Mod vehoot wity white checelate moutss
+ Checclate cabe with chasalate messss
« Carat cake with vanilla bean mousss

* Whire cidio worhy rasplerry midsie

+ Raspdenry Lomenrads
» Swunberry (shewn)
» Varla with Checolale Carache

. “.|p



(hokies
« Lemvn Pogpyeesd Shartbrasd (1hown)
« Cosnet Burnans

= Mulan Wedd og
* Mind Butner

Paslies

* Raapbarry Ganachs Tarts (shown)
+ Cacorant Mararcens (shewn)

+ Lovwen Bars (shewn)

+ Browniea (shoar)

Provide
Inspiration

IGEAS Cak Park Aws | Tiney Park, I 80477



bakery & café

WWW.REALBUTTERCREAM.COM

708.614.9755 oF3lo
16649 Oak Park Ave.  £i425;
Tinley Park, IL 60477

Trade Show

Were 00O O
Banners

say - BEST CAKE EVERY

O Jeve This Place.
End ef Sta%'
“(MH wodd.ins cake was the
Talk vbtfw neaf»ﬁ'ord.'
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Photo Grid for Trade Shows



Magazine Ad

16649 Oak Park Ave. Tinley Park, IL
708.614.9755 « www.realbuttercream.com



Chicaao Tribune

SUNDAY NOV. 1, 2015 TRENDING SPORTS BREAKING SUBURBS BUSINESS OPINION ALLSECTIONS ADVERTISING
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Related

L ia Here comes 1

Social Grace:
By Donna Vickroy - Contact Reporter down a bride
Daily Southtown ‘5 losing a frien




Instagram
Pinterest
Facebook
Twitter

Google+

Go Social



Demographic Composition % of Leading Social Networks
Source: comScore Media Metrix Multi-Platform, U.S., Age 18+, Dec 2014
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Beth Fahey

Creative Cakes
16649 Oak Park Avenue
Tinley Park, IL

www.creativecakesbakeryandcate.com

bethfahey.com



