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Don Pedro Reservoir To Undergo Major Refurbishment Work In 2017
By Alysson Aredas

While emphasizing that
Don Pedro Reservoir remains a safe — but aging
— facility, Turlock Irrigation District is hoping to
secure another 50 years of
successful operation with
three major refurbishment projects in 2017.
“It’s up to current standards and it’s passed every single thing we’ve
thrown at it,” said Chief
Dam Safety Engineer Peggy Harding. “It’s an excellently constructed and
maintained dam. There’s
absolutely nothing I can
think of that this dam
needs aside from routine
maintenance.”
“The chances of dam
failure are very low. It’s
one of the best designed
facilities out there,” added
Assistant General Manager of Power Supply Administration Brian LaFollette.
These three major projects will cost about $7
million, according to LaFollette, who said that

the costs are included in
next year’s budget for the
Don Pedro Reservoir. The
TID Board of Directors is
slated to make a final decision on the budget on
Dec. 13.
Power Plant Engineering Department Manager
Robert Bohrisch said that
after staff repaired corrosion of an emergency
cooling water basket at the
facility in 2010, they began to look “with a critical
eye” at where there might
be other issues within the
facility that may present
different, long term issues
for the power plant.
All three projects for
next year will take place in
the Power Tunnel, which
is one of two major tunnels at Don Pedro Reservoir that feeds into the
Power House to generate
electricity. The other major tunnel, the Diversion
Tunnel, was the originally
installed tunnel at the reservoir and recently underwent refurbishment work
of its own.

The work on the Power
Tunnel will be completed
in two phases, with the
first phase beginning before the irrigation season in February with the
bulkhead gate installation and turbine shutoff
valve replacements. The
second phase, which is
expected to begin after
the irrigation season in
October, will include the
fixed wheel gate installation. Each phase is slated
to take about 45 days to
complete.
“They served us well for
the last 45 years, but after
45 years of having been
underwater, it’s the appropriate time to do some
refurbishment
work,”
said LaFollette. “Between
those two outages, we
hope to complete all three
projects and we will have
restored our gates for another 50 years of operation.”
Completed in 1971, the
Don Pedro Reservoir has
a capacity of 2,030,000
acre feet, making it the

sixth largest reservoir in
California. The reservoir
is licensed by the Federal
Energy Regulatory Commission and jointly held
by TID and the Modesto
Irrigation District. It undergoes frequent regulator inspections by the
State Division of Safety of
Dams and the FERC Regional Engineer Office, as
well as an independent

engineer report every five
years.
During their meeting
Tuesday, TID Board of
Directors also received information regarding current hydrological conditions from Utility Analyst
Jason Carkeet, who reported that the Tuolumne
River Watershed received
nearly three inches of
precipitation during this

weekend’s storm.
The month of October wrapped up with 5.96
inches of precipitation,
which is four more inches
than the historical monthly average. The precipitation year, which starts in
September, now stands at
5.99 inches, which is 235.8
percent of the historical
average of 2.54 inches for
this date.

Wood Burning Prohibitions Return To Valley
By Sabra Stafford

The San Joaquin Valley Air Pollution Control
District’s Check Before
You Burn program , now
in its 14th year, started up
again on Tuesday. During
Check Before You Burn,
which runs through the
end of February each year,
the Air District issues a
daily wood-burning status by county. The air district releases a declaration each day on whether
or not wood-burning devices, such as fireplaces,
can be used. The declaration is based on the air
quality index for the day
and whether or not the
particulate matter from
wood-burning
devices
would push it into a zone
that is above federal and
health guidelines.
The Check Before You
Burn program aims to

minimize the amount of
harmful particulate matter that is released into
the Valley air basin by restricting when residential
wood-burning
devices
can be used.
“The Check Before You
Burn program provides
an opportunity for Valley
residents to do their part
to help reduce air pollution and improve public
health throughout the
San Joaquin Valley,” said
Seyed Sadredin, the District’s executive director
and air pollution control
officer.
According to the Air
District, smoke from residential wood burning
constitutes the largest
source of dangerous particulate emissions during
winter months.
“Wood smoke is one of
the most dangerous pol-

Office, Lobby & Break room
Coffee & Beverage Service

lutants that you can expose yourself, your children, and your neighbors
to,” said Sadredin. “Prolonged exposure to wood
smoke can lead to pulmonary arterial hypertension, pulmonary heart
disease, heart failure and
cancer.”
This season the Air
District will issue declarations of either: No
restrictions, burning discouraged; No burning
unless registered; or No
burning for all. Valley residents that have invested
in cleaner, certified wood
burning devices will be
allowed to have additional burn days if they register their devices with the
Air District.
In 2015, there were 36
days when wood burning
was not allowed for anyone in at least one coun-
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ty. Comparatively, in the
winter of 2014, there were
a total of 376 curtailments
throughout the air basin.
Despite the fewer number of all-out wood-burning prohibitions, the air
remained cleaner last
year, according to Air District officials.
There are two exceptions to wood-burning
prohibitions: If the residence does not have another source of heat or if
the residence does not
have access to naturalgas service (even if propane is used), they are
exempt from the rule and
may continue to use their
device. Residents may
get exemption information at www.valleyair.
org/Rule4901. Additionally, fireplace inserts or
stoves that run solely on
gas or propane, and never
burn wood, continue to
be exempt from the rule.
Wood-burning declarations also apply to outdoor devices and chimneys.
Valley residents wanting to switch out older
wood-burning devices for
a cleaner model can take
advantage of the District’s
Burn
Cleaner
grants
which provide $1,000 for
certified wood, pellet inserts, freestanding stoves
or natural gas inserts or
$2,500 for eligible lowincome applicants for all
devices. An additional
$500 is available to all applicants for the installation costs on a natural gas
device. To participate in
this program visit www.
valleyair.org/burnclean-

As the temperature starts to drop and people look
to warm up their homes by stoking a roaring fire, the
regional air district is reminding residents to check to
make sure it’s legal to have a fire blazing that day.
er.
BY the end of last season, the Air District
had nearly 3,000 woodburning devices registered with the air district
as meeting current EPA
emission standards.
To get the daily burn
status, Valley residents

may sign up for email
notifications by visiting
www.valleyair.org/CBYB.
Daily wood-burning declarations are also available by calling 1-800SMOG INFO (766-4463)
or by downloading the
free iPhone app “Valley
Air” from the App Store.
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‘At the Corner’ Business Makes Itself At Home
By TERESA HAMMOND
209 Business Journal

It took a little bit of vision and a lot of elbow
grease, but with the help
of friends and family Patty

Dycus has transformed
the once hollow shell at
159 N. First Ave., Oakdale,
to a welcoming business
space.
Just three months since

A sampling of the seasonal type treasures customers will
find at the newly opened At the Corner store. The shop
offers a variety of home décor, furnishings and seasonal
items, both new and vintage.
Photo Contributed

opening its doors, the
business name – At the
Corner – as well as its location are proving to be
the right combination for
the business owner’s clientele.
“I’ve been in resale
about 33 years now,”
Dycus said of her passion
for the business.
At the Corner has seven
contributing vendors in
addition to the goods offered by Dycus. The business owner describes the
inventory as shabby chic,
as well as vintage. She also
sells Swan Creek Candles
and melts which she noted have a faithful following of customers.
Currently, Dycus said,
the “Shabby Chic” is the
most popular home décor
in her shop space.
“I think all Shabby Chic
right now. At this time of
the year, tables and hutches are real popular because people are getting
ready for the holidays.”
The shop name, as well
as the location Dycus
credits to her husband
Dave, who along with
Store Manager Aimee

JOBS Home Buyers Pay Into
$55M Fund To Lure 16,800 Jobs
By DENNIS WYATT

Every time a home closes
escrow at River Islands at
Lathrop, $5,000 is paid into
an account designed to lure
employers to the planned
community’s
envisioned
350-acre business park.
That fee — along with the
housing mix and lifestyle
Cambay Group is creating
in the 4,800-acre project and
efforts to secure an Altamont
Corridor Express station adjacent to the business park
— could be the key to help
Lathrop do what no other
Northern San Joaquin Valley city has done. And that
is to create a large business
park devoted exclusively to
research and development,
office headquarters and laboratory space.
The goal is to create 16,800
jobs to balance the 11,000
homes being built.
“The park will not allow
distribution centers,” Project
Manager Susan Dell’Osso
told the Manteca Rotary during a meeting Thursday at
Ernie’s Rendezvous Room.
In fact, language approved
by Lathrop voters explicitly
prohibits warehouse or distribution centers. The street
patterns and other flows
such as for pedestrians are
designed not to accommodate truck traffic save for local deliveries to future stores.
Breaking the mold of San
Joaquin County being the
domain of distribution centers either moving out of the
Bay Area or opting to locate

close to it and be able to
serve the Sacramento market at the same time is being
done by design.
River Islands will offer the
209 region’s largest concentration of executive-style
home with 990 lots atop a
300-foot wide levee with
access to a 17-mile continuous greenbelt park with
commanding views of the
San Joaquin River as well as
apartments, and single family homes built around numerous lakes.
The strategy of Cambay
Group is to develop a desirable community with easy
access by passenger rail to
the Bay Area to serve as an
enticement for firms that
want to move out of the high
cost Bay Area to take advantage of a pool of 80,000
workers — many of whom
are in the tech fields — that
commute each day from the
Northern San Joaquin Valley to San Jose, the Silicon
Valley, and San Francisco.
The ability for a reverse commute with an ACE station at
the business park’s edge is
expected to add to the appeal.
So far 500 homes have

been sold and families
moved in meaning the incentive account for future
business park employers
already has $2.5 million set
aside. Another 800 lots are
now being developed. Overall, the 11,000 homes that ultimately are being built will
generate $55 million to help
lure employers.
Housing sales at River Islands serve as a barometer
of sorts for the Northern San
Joaquin Valley economy
sales continue to be split in
thirds between buyers from
Mountain
House-Tracy,
Manteca-Lathrop-ModestoStockton, and the Bay Area.
Historically since the
1960s when the economy
picks up Bay Area buyers
dominate new home sales
and as prices push up, existing home sales as well.
But what is happening at
River Islands reflected Livermore home buying trends in
the mid-1990s and Pleasanton in the mid-1980s.
The buyers are former Bay
Area residents who lived in
the valley for the past five to
10 years. That is especially
true of buyers from Tracy
and Mountain House who
are primarily selling their
homes to Bay Area residents
are being squeezed out due
to high prices exacerbated
by a housing shortage and a
surging tech economy and/
or those that seek the family lifestyle that the Northern
San Joaquin Valley offers.

At the Corner business owner Patty Dycus, has comfortably settled in to her 159
N. First Ave., Oakdale, location over the past three months. The shop owner shared
the location and its neighboring businesses continue to be a blessing in the way of
clientele as well as support.
Teresa Hammond/209 Business Journal

Sundberg, visited the
space when it was all but
a vacant shell in need of
some TLC. Thanks to the
help of family and friends,
the trio was able to create a space which leaves
no evidence of a past pet
store or grocery store,
which both once occupied the address.
“We did the floors, we
did the walls,” she said,
“we did everything.
You know how they say
it takes a village? It did.

It’s been wonderful, we’ve
been so blessed. People
have been wonderful.
It’s not big, but it doesn’t
seem to matter because
we’ve got the clientele.”
Dycus attributes three
things to the early success
of the business: word of
mouth, social media and
a flower cart built by her
husband, which serves as
an identifiable beacon for
the downtown shop.
“I have been so helped
by the local store owners

around me,” she said of
her business neighbors.
“Everyone has said ‘let
us help you’ and that has
made such a difference.
Everyone is just so supportive. I think that’s why
we’ve been so successful.”
At the Corner will be one
of a number of local businesses participating in the
“Jingle All the Way” Event
on Saturday, Dec. 3 from 3
p.m. to 8 p.m. to help usher in the holiday shopping
season.
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Anderson Takes Fifth Place
At National Agriscience Fair
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By MATTHEW LIMA

Two weeks ago, from
October 19 through 22,
the 89th National FFA
Convention and Expo
brought together over
60,000 FFA members
from across the nation,
including 10 from Escalon, to Indianapolis,
Indiana. Among the Escalon ten was Lexi Anderson who was slated to
compete in the National
Agriscience Fair in the
Social Systems category
after winning that category when the California
Agriscience Fair was held
in Fresno this April.
Anderson’s
project
was a survey that asked
questions pertaining to
sugar and its health effects. Due to Anderson’s
in depth analysis of the
results she gathered in a
unique topic, as well as
the painstaking detail she
put into the report of her
findings, she was able to
impress the judges at the
California Fair enough to
be sent on the National
Agriscience Fair.
There, she gave a presentation detailing the
methodology of her survey and of the conclusions she was able to
make. After being adjudicated for the professionality of her presentation
as well as the organization with which her results and lab report were
given to the judges, Anderson was able to win
the fifth place spot in the
Social Systems category for the entire United
States.
Escalon’s representatives to the convention
were Sidney Saunders,
Mary Adams, Rachel
Swift, Emma Santellan,
Bella Medina, Rowan
Murphy, Lexi Anderson,
Natalie Bianchi, Cydney

The River 105.5
CLASSIC HITS and
The Vine OLDIES

Keener and Julia Orlando.
Besides the Agriscience
Fair, numerous Speaking
Competitions and Career Development Event
(CDE) Competitions are
held at the annual convention to pit the best of
the best from across the
nation against each other
to award national championships. Furthermore,
the “Star” awards, including Star in Agribusiness, Star in Agricultural
Placement, Star in Agriscience, and Star Farmer,
are announced to honor
individuals for their outstanding contributions
and participation in the
Agricultural Industry.
At National Convention, delegates from each
State’s or Territory’s FFA
Association vote on constitutional amendments
and elect the new National Officer Team. At
the National FFA Expo,

209
BUSINESS

students are given the
opportunity to connect
with
representatives
from agricultural colleges and universities, large
agribusinesses like Monsanto, and other influential members of the Agricultural Industry. One
Escalon FFA member was
even able to meet famous
Television Veterinarian,
Dr. Jan Pol, from The Incredible Dr. Pol.
National Convention
is an event that brings
thousands together for
a common purpose. It
educates FFA members
about the opportunities
and innovations in agriculture, it encourages
attendees to get involved
in their local agricultural
industries, it connects
people from distant corners of the country, and it
recognizes the outstanding accomplishments of
FFA members, like our
very own Lexi Anderson.
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More Cargo Jets To Serve Amazon
By Dennis Wyatt

Get ready for more jumbo
jets in the skies northeast of
Manteca and swooping in
over Highway 99 to land at
Stockton Metro Airport.
Amazon.com — the largest year-round private sector employer in the Northern San Joaquin Valley — is
upping its jumbo jet cargo
flights into Stockton.
Atlas Air has been issued
a permit by Airport Director
Harry Mavrogenes to start
flying its jets into Stockton
to move goods for Amazon.
com — the world’s largest
Internet retailer.
Air Transport International already flies three cargo
flights into Stockton for Amazon every day.
Both carriers each fly 20
aircraft for Amazon. An Atlas spokesman said a definite flight schedule has not
been set but expects flights
to start as the holiday sea-

son approaches.
Amazon employs more
than 4,000 workers at two
Tracy fulfilment centers —
one that opened recently on
Mountain House parkway
moves big items such as
large screen TVs and patio
furniture — and a fulfillment center in Patterson.
Tracy is within 19 miles of
the airport and Patterson
within 38 miles.
Air Transport International already employs more
than 50 workers at Stockton
Metro to load and unload
cargo. They added a third
daily Boeing 767 cargo in
August.
Atlas will bring the number of scheduled air cargo
firms flying into Stockton to
two.
Stockton may soon have a
second commercial airline
offering flights as well.
The airport has received a
$650,000 grant from the fed-

eral Department of Transportation to recruit daily
air service to Los Angeles.
The most likely carrier is Sky
West Airlines.
International passenger
service to Guadalajara in
Contact: Amber Edwards, Marketing & Communications Ma
Mexico is being proposed
209.422.6430, aedwards@stanbusallianc
as well.
Allegiant Airlines several
months ago launched
pasFOR IMMEDIATE
RELEASE
senger flights to San DiDATE: 10/6/16
ego in addition to flights to
Opportunity Stanislaus nies with their recruiting Additionally, the company
Phoenix and Las Vegas.
must have at least
one year
and retention
efforts. “In aRecognition
is
pleased
to announceLaunches
Stanislaus
Employer
Program
“Stockton Airport is Opportunity
lothe launch of Best Places strong economy employ- of operating experience.
cated in a prime location for
to Work: Central Valley, ees have lots of options,” Both for and nonprofit
transporting goods througha survey and recognition said White. “It is to the companies are eligible.
out Northern California,”
Those
of employers
to
program
dedicated to
cel- advantage
Modesto,
CA
–Opportunity
Stanislaus
is pleased
to announce
the employers
launch ofinterBest
Mavrogenes said. “We’re exested indedicated
participating
pay
understand
what they areprogram
ebrating
those
employPlaces
to
Work:
Central
Valley,
a
survey
and
recognition
to
cited by this opportunity to
ers locally who excel at doing well and conversely a fee based on company
celebrating
those employers locally who excel at creating quality jobs and environm
provide the services
needed
creating quality jobs and where they need to im- size, inform employees of
by the air cargo carriers
whereand
employees
are happy
to work.
Best in
Places
tofind
Work:
Valley
is proudly
the need
to take
part in
order to
and Central
environments
where
em- prove
are prepared tosponsored
meet any by The Modesto Chamber of Commerce and Prime Shine Car Wash.
ployees are happy to work. keep the best talent. This the anonymous survey,
expanding demand.”
Best Places to Work: Cen- program is an affordable, and are notified of their
Commercial and cargo
easy way for
to forresults
Valley iscompanies
proudly spon-interested
privately. Costapply
varistral
simple:
in employers
qualifying
the designation
flights taking offThe
and process
landsored by The Modesto take the pulse of their em- ies according to company
through
ing from Stockton
headThe Best Companies Group, a third party research firm, which will then co
Chamber of Commerce ployees and gain recogni- size as larger companies
to and come indata
fromand
the employee feedback via proprietary tools. The information is used to deter
and Prime Shine Car tion for going above and require more data collecsoutheast.
if the company
will earn the Best Places
to Work
designationtion
butand
alsoanalyzation.
yields a repor
beyond.
”
Wash.
All
Those
companies
who
The
process
is
simple:
rankings
are
for
one
year
provides a high level of detail regarding the experience of current employees so tha
rate on
high
enough are with 2017 designees beinterested inbased
employers cancompanies
make adjustments
feedback.
qualifying for the desig- awarded with the dis- ing announced in the first
nation apply through The tinction of being a “best quarter of the year.
David White, Best
Chief
Executive
Officer
of Opportunity
believes
the progra
to work” for a Stanislaus,
given
Companies
Group,
a place
Program
registration
is
year, anwith
honortheir
recognized
third party
now and
openretention
and will conwill be instrumental
in research
helpingfirm,
companies
recruiting
effor
which will then collect by signage at each loca- tinue through January 6,
a strong economy
employees have lots of options,” said White. “It is to the advanta
data and employee feed- tion, in program promo- 2017 with the deadline
understand
whattools.
they are
welland
andat conversely
where they
need
tiondoing
materials,
an for completed
via proprietary
employee
neighborhood employers
north of to back
awards
ceremony
hosted
The
information
is
used
to
questionnaires
coming
improve
Shasta School are
not two in order to find and keep the best talent. This program is an affordable, ea
determine if the company by Opportunity Stanislaus. a few weeks later. Comhappy that people
are
com-employers
way for
tothe
take
pulse
their
employees
recognition
for of
goi
Not
all companies
who and
ap- gain
will earn
Bestthe
Places
to of
panies
will be notified
ing into their yards at night
above
and beyond.”
Work designation but also ply will receive the distinc- their results confidentially
and stealing Donald
Trump
yields a report that pro- tion but they will receive a few weeks after their
yard signs.
the same
in-depth report
vides who
a highrate
levelhigh
of detail
submission.
companies
enough
are awarded
with the
distinction of being a
Karen and herThose
neighbor
regarding the experience that approved companies
To learn more about the
have each had place
two signs
to work”offor
a given year, an honor recognized by signage at each location, in
current employees so receive with detailed em- program, visit www.beststolen so far. They are now
program
materials,
and atployee
an awards
ceremony hosted
by Opportunity
feedback.
that employers
can make
placestoworkcentralvaltaking their Trump
signs in promotion
In
order
to
be
eligible,
adjustments
based
on
ley.com
contact
at night. Their other
signs Not all companies who apply will receive the distinctionorbut
Stanislaus.
theyAmber
will re
companies
must
be
locatfeedback.
Edwards,
Marketing
and
— she has three supporting
the same in-depth
report
that
approved
companies
receive with
detailed employee
ed
in
Merced,
Stanislaus,
David
White,
Chief
ExCommunications
Manvarious candidates and the
feedback.
ecutive Officer of Oppor- or San Joaquin county and ager for Opportunity Stanneighbor has two
— stay
tunity Stanislaus, believes have a minimum of 15 full islaus, at (209) 422-6420 or
out 24/7 and haven’t been
the program will be instru- or part-time employees at aedwards@stanbusaltouched.
mental in helping compa- working in those counties. liance.com.
Not only is it a non-toosubtle form of intimidation
but Karen also notes people
are trespassing and essentially stealing.
She made it clear she had
no malice toward anyone
that is voting for Hillary
In the days, weeks and
After six long years of produce one outside of
Clinton.
persistence,
Entrepre- Germany. St Stan’s was months ahead we plan
“That’s their choice, that’s
neurs Chad Rice and a leader in the then new on restoring the greattheir right,” she said.
Rich Hodder, Stanislaus microbrew industry of est attributes of St Stan’s,
That said she thinks that
County natives, have an- the 1980’s and a major reviving your fondest
Trump supporters for
nounced the purchase player in the craft brew memories. We envision
merely being Trump supand intention to return segment with distribu- turning the brewery into
porters shouldn’t be hathe St Stan’s Brewing Co. tion ultimately reaching a gathering place of yesrassed.
to Modesto, Ca and the into 17 states and 7 coun- terday, with bier gardens,
Free speech with some
Central Valley with the tries.
bocce ball courts and the
people is apparently a oneIn the mid-1990’s St smells of hops and cofintent to start brewing as
way street.
Stan’s was seeing tre- fee. Part of the vision is
soon as possible.
mendous growth, lead- to create more artisanal
For
those
not
so
familManteca council
iar with St Stan’s here is a ing its category as a mi- beers, partnering with
honors memory
crobrewery and even local farmers and busismall history for you.
of Richard Hanson
The idea was conceived having “the beer hunter” nesses for fresh ingrediLast week’s Manteca City
in the early 70’s, the place it on his 100 beers ents and quality products
Council meeting was adname derived from two to try before you die. As to reconnect us all with
journed by Mayor Steve
favorite sources of the craft beer was exploding, our roots. Our wonderful
DeBrum in memory of
team. Chief Estanislao, a big beer had begun to sense of community.
Richard Hanson.
“Rebellious Indian War- take notice. The “King of
If you recall the nostalHanson — who served as
rior who defended his Beers” began acquiring gic days when you could
a Marine — passed away
people” and St Stanislaw, minority ownership in drink St Stan’s anywhere
Oct. 8.
“a Rebellious Bishop who key regional craft brew- and anytime, we are
He was also a regular
excommunicated a King”. eries such as Red Hook looking for your help,
at City Council meetings
St Stan’s was the 7th and Widmer. Many in- your vision, your stomaking his point in terse,
Micro Brewery estab- dependents resisted the ries and most of all your
to the point, and often hulished in the U.S. Not only “King”, falling out of favor interest. Help us bring
morous jabs.
was it the first to make a or out of the distribution back yesterday in its origDeBrum said Hanson’s
traditional Altbier in the network. As history goes, inal home for tomorrow.
presence would be sorely
U.S. but the first ever to so did St Stan’s.
missed.

Opportunity Stanislaus Launches
Employer Recognition Program

5.11 Tactical Relocating
217 Jobs To Manteca
A firm that traces its roots
to a rock climber in Yosemite frustrated with how the
trousers he was wearing
were unsuited for climbing
is consolidating regional
operations in Manteca.
5.11 Tactical is the tenant
for a 404,657-square-foot
building pursued by CenterPoint in its business park
along Airport Way south
of Roth Road in northwest
Manteca just north of Crothall Laundry. The project is before the Manteca
Planning Commission at
tonight’s 7 o’clock meeting at the Manteca Civic
Center, 1001 W. Center St.
The plans being reviewed
also calls for a possible future expansion of 134,500
square feet.
The firm that now makes
uniforms, tactical clothing
tactical gear, knives and
other equipment favored by
the military as well as police SWAT teams plus other
public safety personnel and
a growing number of civilian shooters and private
military contractors has
operations split between
Modesto and Lathrop The
217 existing employees will
be consolidated into one
location.
The Manteca facility is a
third larger than the space
the Lathrop and Modesto
locations currently have.
The new complex is being
targeted for occupancy in
the fall of 2017.
The firm has $300 million
in sales in 2015. It currently
sells products in 15 different countries.
5.11 Tactical can trace its
roots to mountain climber
Royal Robbins. Frustrated
by his experience with his
trousers while climbing

in Yosemite he designed
paints that were more durable and had better functionality to add to the booth
and clothing company offerings he had in 1968. The
trousers had a trademarked
tactical strap and slashed
pocket design.
The “5.11” is based on the
highest rock climbing difficulty level listed in the Yosemite Decimal System at
Yosemite National Park that
Robbins helped develop in
the 1950s. In 1999 he sold
51 percent of his stake in
the firm to Dan Costa who
bought the rest of the company in 2002 after noticing how popular the pants
were at the FBI Academy.
5.11 Tactical is the latest is
a series of firms to combine
and relocate regional operations in Manteca. While
5.11 Tactical could locate
anywhere in the United
States, it wanted a locale
that allowed it to keep its
workers.
Other firms such as Frito-Lay and JM Equipment
relocated to Manteca after
shuttering operations both
in Modesto and Stockton.
While other Northern San
Joaquin Valley cities capitalize almost exclusively on
firms trying to serve both
the Bay Area and Sacramento markets, Manteca
from time-to-time has taken advantage of its unique
situation being at the center of a triangle with 900,00
consumers in a 30-minute
drive between Modesto,
Stockton, and Tracy as well
as points in between.
Yard sign thieves
try to intimidate
Trump supporters
Two neighbors in

a

Stanislaus Brewing Co. Announces
Crowdfunding Campaign
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How Small Businesses Can Capitalize On The Holiday Shopping Season
For entrepreneurs and
small businesses owners,
the holiday season offers an incredible opportunity to boost sales and
increase the bottom line.
Just like how the early bird
gets the worm, starting
holiday promotions early
will position your business for optimum growth.
Polishing your online
identity, optimizing marketing opportunities and
engaging in positive customer relations are key
strategies for boosting
profits. It may be the season of red and green, but
businesses that take advantage of these expert
tips will be better positioned to see a lot of numbers in the black.
Email marketing tips
The most essential step
in creating effective holiday marketing emails is
to start early. In fact, 2015
email data from GoDaddy
shows that it’s best for
companies to get a head
start on their email marketing campaigns as early
as November. The days
with the highest open
rates before Christmas
were during the first week
of November, specifically
Nov. 2. Even if those dates
have passed, starting
ASAP can help boost traffic and sales.
“Black Friday and Cyber
Monday might seem like
the perfect days to send
promotional emails, but
small businesses should
proceed with caution,”
says Eric Gilbert, director of GoDaddy Email
Marketing. “With higher
sending volume comes
lower email open rates.

Our advice to our customers is twofold. First, get a
head start on your holiday campaigns by sending
before the peak shopping
days arrive. And second,
be sure to write crisp,
compelling subject lines
to help stand out in the
inbox.”
In creating an effective
email, consider providing valuable information
and useful tips rather
than straightforward sales
copy.
Shab Sadeghi, founder
of Shabbella, a lifestyle
brand for women, uses
GoDaddy Email Marketing to stay in touch with
her customers throughout
the holiday season.
“I like to share style tips
on how my customers can
wear Shabbella products
multiple ways throughout
the season,” says Sadeghi.
“In the past, I’ve provided
beautiful gift boxes with
orders during the holidays. I love to give back to
my customers, plus everyone loves gifts!”
Another way to increase
email marketing efforts
is to send personalized
emails.
Personalized
emails improve clickthrough rates by 14 percent and conversion rates
by 10 percent, according
to Aberdeen Group.
Social media tips
Keeping active on popular social media platforms
helps brands engage with
their customers and influence purchasing decisions. What’s more, 51
percent of people will use
social media to get gift
ideas, according to a statistica survey.

In addition to staying
active, give your social efforts a holiday makeover
with a few new strategies.
For example, music is a
huge part of how people
interact during the holidays. Share popular holiday songs and encourage
your audience to do the
same.
Next, go for the emotional response. Heartwarming stories of generosity,
charity
and
creativity abound during
this time of year and tend
to get a lot of play on social media.
In addition, focus on the
entertainment value over
the sale. The holidays,
while joyful, are often
filled with stress. Giving

your users a break from
the madness with a funny
holiday-themed image or
video will help them associate your brand with
more than just your product.
Finally, make social interactive. Respond in a
timely manner to user
questions and comments.
It will help build your
brand reputation and
leave a positive impression on your audience.
Storefront and
website tips
Whether customers are
visiting in person or virtually via a website, you
want to give them an easyto-navigate
experience
and plenty of purchasing

options that meet their
holiday shopping needs.
First, categorize items
as gifts on your website.
For example, “gifts for
your husband” or “gifts for
kids.” Reflect this messaging in product copy and
consider writing blogs
that support gift ideas for
specific audiences. Additionally, promote the upsell by offering packages
of products and/or services in bundles.
Second, hire a web developer and graphic designer to spruce up your
website to reflect the essence of the holidays.
Alternatively, use a DIY
website builder that’s affordable and easy to use
like GoDaddy. For physi-

cal stores, tasteful holiday
decor can enhance the
ambience and get shoppers in a festive state of
mind.
Finally, for brick-andmortar purchases, consider offering complimentary
gift wrapping. For online
purchases, provide free
shipping when a certain
amount is purchased.
With each day there’s
another opportunity to
upgrade your holiday
marketing strategies, but
you must start now. With
these tips, you’ll have an
edge on the competition.
To learn more about
how small businesses can
get a head start on their
holiday marketing efforts,
visit headstartday.com.

Warden Oversees 2,211 Inmates, Staff Of 1,000
By DENNIS WYATT

Deuel Vocational Institute — 10 miles southwest
of Manteca — is a lot less
crowded these days.
The prison built in 1953
was designed to hold 2,300
inmates. Today 2,211 individuals are incarcerated
there.
Back in 2012 the prison
held 4,000 inmates. It was
accomplished by in part
by converting the gym to
a massive dorm room with
bunk beds stacked three
high with barely enough
room to walk between the
rows.
That changed after a riot.
“You couldn’t see over
them,” Jerome Price told
Manteca Noon Rotarians Thursday during their
weekly meeting at Ernie’s Rendezvous Room.
“Guards couldn’t see into
the middle (of the room)
from the catwalks.”
After the riot, the bunk
beds were limited to two

high.
Today, the gym is cleared
of beds and is staying that
way in the aftermath of
Gov. Brown’s new rules
for incarcerating felons
that committed “low level” crimes not considered
violent in nature to meet
federal court mandates to
reduce overcrowding at
California’s 34 state prisons.
Back when the riot occurred, Price was on an
inspection team from the
Department of Corrections
headquarters. Today he
is the warden at DVI. It’s
a position he’s held since
2012.
Price oversees the prison
that’s on 782 acres and has
an annual budget of $91
million. There are roughly
1,000 employees split almost evenly between correctional staff and support
staff.
DVI has two missions. It
serves as a reception cen-

ter and to provide housing
for Level I and Level II inmates.
As a reception center,
DVI receives inmates being sent into the state
prison from 29 Northern
California counties. They
are processed over 90 days
during which time they are
evaluated. That includes
personal
interactions,
criminal records, education, life history, as well as,
medical and psychological histories. They’re then
transferred to the appropriate prison.
Level I inmates include
work farms and forestry
camps. They are either
first-time or low-risk inmates who have “worked
themselves up in the system” by good behavior. As
such it affords the inmate
better living conditions
and a few more freedoms
than they would have elsewhere in the state prison
system.

Level II inmates are
those who are nearing the
end of their sentence or
those who have committed
crimes that are less severe.
They can be allowed on
work details.
Inmates at DVI can work
prison maintenance, food
service and custodial jobs
among others. Inmates
also have the opportunity to earn their General
Education Degree as well
as take basic adult education classes. Career training classes include heating
and air conditioning, auto
body repair, and building
maintenance to name a
few.
DVI also maintains
dairy farm with 1,600
head of cattle with 600 being milked on any given
day. Inmates help process
162,000 gallons of milk a
month that are shipped to
other prisons throughout
Northern California.
Price noted the biggest

challenge is marinating the
63-year-old prison facility.
The prison is looking
for volunteers through its
community outreach program.
They are looking for
community volunteers to
help with a wide array of
self-help programs that
inmates can access from
Alcoholics
Anonymous
and Narcotic Anonymous
to Al-Anon and meditation
programs.
Price noted DVI has efforts where prisoners help
the community. One is
restoring recovered bicycles that are unclaimed
at law enforcement agencies such as the Tracy Police Department. The bikes
form Tracy are repaired
and distributed to kids
through the Boys & Girls
Club of Tracy.
For more information
on the community outreach programs call (209)
835.4141.

Before being appointed
acting warden and then
warden in 2012, Price held
several other positions at
DVI including chief deputy
administrator and correctional administrator.
He served in several positions at the Sierra Conservation Center from 2003
to 2011 and from 1991 to
1996, including correctional administrator, captain,
lieutenant,
correctional
counselor and sergeant.
Price was a correctional
lieutenant at the Northern
California Women’s Facility from 1998 to 2003 and at
California Department of
Corrections and Rehabilitation headquarters from
1996 to 1998.
Price was a correctional
sergeant at San Quentin
State Prison from 1990 to
1991, where he was a correctional officer from 1986
to 1987. He served as a
correctional officer at DVI
from 1987 to 1990.
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If Diversion Proposal Were In Place Today, Farmers
& Cities Would Have To Cutback Water Use 64%
By DENNIS WYATT
The Bulletin

Buried in the 3,500 pages
of a State Water Board plan
to increase the endangered
steelhead population on
the Stanislaus, Tuolumne
and Merced rivers by between 1,000 and 4,000 fish
is a formula that could turn
the 209 region into Owens
Valley 2.0.
If the proposal to nearly
double the unimpaired
flows on the three rivers to
40 percent from February
to June had been in effect
at the start of this year the
South San Joaquin Irrigation District would have
been able to deliver only
105,000 acre feet of water to the 52,000 acres of
farmland they help irrigate as well as to the cities
of Manteca, Lathrop and
Tracy. SSJID, in the water
year that ended Sept. 30,
delivered 183,000 acre feet.
Keep in mind the 183,000
acre feet is after the district
and cities combined efforts
to reduce overall water use
by 30 percent collectively
in California’s fifth year of
drought. The district has
senior adjudicated water
rights to 300,000 acre feet
of water from the Stanislaus River watershed that
the state essentially is trying to make a justification
to commander for its fish
plan.
SSJID General Manager Peter Rietkerk said in
practical terms that means
growers would have received 12 inches of irrigation water instead of 40
inches for the year. It would
not have been enough to
bring almost any annual
crop to harvest. And it
likely wouldn’t have been
enough to keep almonds,
walnuts, grapes, and other
permanent crops alive let
along produce a harvest.
As for the cities, they
would have been forced to
cut the use of treated surface water by as much as 64
percent.
Rietkerk
noted
that
would mean growth in
cities could come to a
screeching halt. It may also
be dicey to support existing
residential and urban development within the watershed of the three rivers
that includes San Joaquin,
Stanislaus and Merced
counties.
It means ratepayers in
Manteca, Lathrop, and
Tracy would likely face water rate hikes as it would
essentially “strand” the
$45 million investment the
three cities made in the
Nick DeGroot South County Surface Water Treatment Plant. By not having
the water to treat and sell
for existing development,
revenue needed to retire

bonds floated to build the
facility would be lost.
The state is offering no
mitigation for the economic impacts that they concede will take place if their
project is implemented.
The last time a region
was hit on such a catastrophic scale by a water
plan was when the Los Angeles Department of Power
and Water diverted large
amounts of the flow of the
Owens River in Eastern
California’s Owens Valley
to fuel growth in the Los
Angeles Basin.
The move drastically reduced, farm production,
cost local jobs, stunted
growth and essentially
dried up Owens Lake that
in 1913 covered 108 square
miles.
At one time Owens Valley agriculture was said
of have rivaled that of the
San Joaquin Valley before
the construction of federal
reservoirs under the auspices of the Central Valley
Project.
Cold water pool
plan puts additional
stress on water supplies
Making the scenario all
the more plausible are
parts of the proposal that
have nothing to do with
fish flows but everything
to do with not “boiling”
the fish once they get upstream. The state wants to
create minimum floors for
water storage at New Melones, Don Pedro and McClure reservoirs.
The reason is to make
sure water released in the
summer and early fall is
cool enough not to create
oxygen issues when the
temperature of river water
exceeds a certain point.
When that happens, fish
start to die off as they cannot breathe.
The plans call for cold
water pools of 700,000
acre feet at New Melones,
800,000 acre feet at Don
Pedro, and 300,000 acre
feet of McClure reservoirs
as of Sept. 30 every year.
While McClure this year
was at 370,068 acre feet
and Don Pedro at 1,312,356
acre feet — the state’s proposed storage floor for
Sept. 30 — New Melones
was at 527,559 acre feet.
That means if the plan
was being enforced this
year, SSJID and Oakdale
Irrigation District would
have had to make up the
difference of 172,000 acre
feet. Each district would
have been forced to use
86,000 less acre feet than
they did this year. Add that
to the increased flows and
SSJID farmers as well as the
cities of Manteca, Lathrop
would have had to get by
with 64 percent less water

than they did all so the state
can increase the number of
steelhead in three rivers by
1,000 to 4,000 fish in any
given year.
The cool water pool between the three reservoirs
is 1.8 million acre feet.
Combined it would be the
equivalent of being the seventh largest reservoir in the
state.
“None of that water can
be used for anything,” Rietkerk pointed out.
The state is no longer disputing the plan will have
catastrophic effects on the
209 region. The state’s 10year, $70 million study that
includes no actual hard
data regarding fish survival
in the three rivers concludes the region will suffer at least $260 million in
economic losses each year,
permanently lose 2,000 to
3,000 direct jobs, and leave
240,000 acres of farmland
fallow in the three counties.
The economic loss alone
for the 209 region of 1.5
million residents is $173
for every man, woman, and
child on a recurring annual
basis.
Rietkerk noted water
managers as well as economists and other experts
SSJID, OID, Merced Irrigation, Turlock Irrigation,
and Modesto Irrigation are
working with have data that
suggests the impact figures
in the state study are “extremely conservative.”
It is against that back
drop that the OID and SSJID are stepping up efforts
to make farmers, cities, residents, workers, and developers aware of the implications of the State Water
Board plan that Sacramento wants to implement by
mid-2018.
Information will be provided through the Save the
Stan website the two irrigation districts operate jointly as well as outreach meetings such as one that is
being planned with growers in the coming weeks.
SSJID, other districts
urging the use of other
methods to help fish
Rietkerk said irrigation
districts backed up by scientific research by biologists on the Stanislaus and
Tuolumne rivers believe a
more effective way is to restore habitats for fish as the
OID has done at Honolulu
Bar in 2012 on the Stanislaus River at a cost of $1.1
million as well as address
the issue of non-native fish
that are aggressive predators of native fish such as
the steelhead.
The SSJID general manager points to how increasing the limit and lowering
the size of non-native pred-

ators that fishermen catch
has helped endangered
salmon and steelhead on
the Columbia River in the
Pacific Northwest to enjoy
higher survival rates.
The bag limits of non-native predators such as bass,
walleye, and catfish were
removed and the size of the
allowable catch decreased
first by the Washington
Fish and Wildlife Commission in 2015. Earlier this
year the Oregon Department of Fish and Wildlife
followed suit to coordinate
with Washington’s efforts
to protect endangered
salmon and steelhead.
Rietkerk noted SSJID is
committed to do its fair
share of helping to protect
fish on the Stanislaus when
it comes to habit restoration as well as predator
control.
The SSJID and OID are
supporting a petition currently before the Department of Fish and Game
Commission to implement
the same tools in California
to help the federally protect salmon and steelhead.
The requested fishing
regulation changes are as
follows:
*BLACK BASS: Decrease
the size limit from 12 inches to 8 inches while in-

creasing the daily bag limit
from 5 fish to 10 fish.
*STRIPED BASS: Decrease the size limit from
18 inches to 12 inches
while increasing the daily
bag limit from 2 fish to 6
fish.
The Coalition for a Sustainable Delta notes the
predation of the endangered
native
salmon,
steelhead and smelt by
non-native species is “well
documented” and is a major contributing factoring
to their dwindling numbers. They cite a 2011 DFG
report that concluded
“studies of striped bass
feeding habits indicate they
consume an enormous volume of fish, overlap in their
geographic range with the
listed species (the endangered Delta smelt, Chinook
salmon, and Central Valley
steelhead), and have historically consumed listed
species, at times in very
substantial quantities.”
Studies by Fishbio biologists on the Stanislaus
River reaffirm the DFG’s
conclusion about the impact non-native fish are
having on endangered fish
species.
Experts for the coalition
have noted water policies
involving the Delta put in

place in 2003 set the stage
for the steady decline of
threatened species in the
Delta. Since then state
regulators have narrowly
focused on increased flows
and water pumping restrictions while essentially ignoring predation.
Changing water flows
on the Stanislaus, San Joaquin, and Merced rivers is
only the first phase of the
state’s strategy. They will
move to the Sacramento
River Basin next.
Ultimately the state will
need to go after the legally
adjudicated senior water
rights the SSJID and OID
legally own under existing
law as well as that of the
other impacted irrigation
districts.
There are also ripple effects of the plan to increase
unimpaired river flows
from February through
June.
It would mean hydroelectric plants on the three
water sheds would have
their ability to generate
“green” electricity severely
reduced during peak power demand months in summer and the early fall.
That in turn would require PG&E and other utilities to seek more expensive
electricity replacements.
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We Advise You
Not to Advertise
If you need to keep your business small.

McDonald’s opened its first restaurant in Des Plaines,
Illinois on April 15, 1955. The fast food restaurant kept
diners eyes glued to the golden arches as the retailer
steadily counted the number of hamburgers it sold until it
surpassed more than 1 million in sales.
In 1964, Nike revolutionized athletic shoes from its
Beaverton, Oregon headquarters. Tune in it to watch any
NFL football game and somewhere on every uniform
worn by players and coaches is the Nike logo.
Apple revolutionized personal technology in 1984 with
the introduction of the Macintosh computer. And it set
the standard for smart phones when it launched the first
I Phone. The Cupertino, Calif. Company leads the world
in innovation.
Today all three companies are worldwide. And despite
world dominance, all three still Advertise. The 209
Business Journal is mailed to over 3,000 owners, CEO’s
and executive managers. Don’t miss your chance to have
a conversation with one of them.

Place your contact information where business and industry will see you.
To advertise call: 209-847-3021
info@209businessjournal.com
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Rendering Of A Diverging Diamond Interchange
By DENNIS WYATT

Motorists getting on and
off Union Road at the 120
Bypass will never have
to worry about their turn
movements being stopped
by a red light sometime in
2018 if Manteca becomes
the first California city to
employ a diverging diamond interchange.
The project will also include Manteca’s first separate pedestrian/bicycle
bridge across the 120 Bypass to address growing
concerns about safety as
more and more walkers
head across Main Street,
Union Road, and Airport
Way as housing develops
south of the 120 Bypass.
None of the existing overpasses have sidewalks or
protected bicycle lanes.
The diverging diamond
design as employed in
other states require pedestrians and to cross into
the middle of the bridge
and then cross back to the
edge at two signalized intersection.
Manteca opted to pursue g a diverging diamond
interchange for Union
Road instead of upgrading
the existing structure to a
partial cloverleaf.
The diverging diamond
design calls for traffic

lanes crossing on either
side of the bridge structure so northbound traffic would cross the bridge
on the west side instead
of the east side with the
southbound lanes on the
east side instead of the
west side.
Once they clear the
bridge they are switched
back.
The on and off ramps
along with the flipping
of the lanes creates two
semi-diamond shaped intersections on either side
of the bridge.
This eliminates the need
for traffic from both directions on Union Road
as well as that coming
from the 120 Bypass avoid
needing any traffic signals
to exit an off ramp or to
get into an on ramp. The
project will also include
ramp meter signals such
as now are in place on the
Lathrop Road/Highway
interchange.
The design could slash
as much as $10 million
from the $25 million estimated cost of converting
Union Road into a partial
cloverleaf.
The council last November opted to put pedestrian safety on equal footing
with traffic flow by including what could be a $1.5

million pedestrian/bicycle path that would eliminate the need for either
to have to cross off- and
on-ramp traffic or pedal
alongside traffic moving
at 40 mph in order to cross
the 120 Bypass.
It would involve building a tunnel under off and
on ramps on the east side
of the bridge and looping a shared two-lane bicycle/pedestrian path up
to the overcrossing where
a wall would separate
it from the traffic lanes.
The Class I bicycle path
would be American with
Disabilities
compliant.
It also would have stairs
that would allow walkers
wanting to — and able to
do so— to take a shortcut bypassing the loop to
reach the bridge deck.
Staff — in order to cut
costs — had proposed
directing pedestrian and
bicyclist into a path in the
middle of six lanes of traffic protected by railing or
concrete K-rail — in order
to cross the 120 Bypass as
part of a diverging diamond design.
That would have required bicyclists and pedestrians to cross traffic
four times to get across
the 120 Bypass.
There are diverging dia-

mond designs that keep
the bike lane and sidewalk
or separated bike path
for bicyclists and pedestrians to share on both
sides of the crossing. In
doing so, pedestrians and
bicyclists are left to cross
traffic turning into and off
the freeway without protection of traffic lights. If
traffic lights were added it
would defeat the purpose
of eliminating stops for
vehicles and not increase
the volume that the ramps
could handle.
The new overpass is being funded with money
collected from growth as
well as unspent redevelopment agency funds that

were earmarked for the
Union Road project.
Advantages of a diverging diamond interchange
according to Advanced
Transportation Solutions/
American are:
* Fewer conflict points
(14 for diverging diamond
design, 26 for conventional design).
* Better sight distance at
turns.
* Traffic calming features when desired.
*Additional right of way
is rarely needed.
* Virtually no driver confusion based on a study
and observation of existing diverging diamond
design interchanges.

*Construction time is reduced.
*Wrong way entry to
ramps extremely difficult.
*Pedestrian
crossings
are shorter.
*Maintenance of traffic
is simplified during construction.
There are 57 such interchanges now in place
in the United States. The
closest is in Reno on Interstate 580 at Moana Lane.
Caltrans is considering a diverging diamond
for proposed interchange
improvements in Ceres
along Highway 99. The
project in Ceres, though,
isn’t expected to move
forward until 220.

THE CARNAGE CONTINUES

Work Starts Next Month On First Safety Project
By DENNIS WYATT

Less than 20 hours after
a seven-vehicle collision
killed one person, seriously injured two and sent
six others to the hospital
with minor injuries just
east of the South Main
Street interchange on the
eastbound 120 Bypass,
two more people suffered
major injuries in another
rear-end crash near the
same exact spot.
It was one of two injury
accidents in the 120 Bypass Tuesday.
The victims were two
German tourists in their
mid-20s that slammed
into the rear of a propane
service truck from Ripon
on Tuesday at noon just
200 yards east of Monday’s fatality.
Then at 3:15 p.m. Tuesday a middle-aged couple
was injured in the westbound lane west of Airport Way after rolling their
Mercedes Benz down an
embankment.
Manteca Councilman
Richard Silverman indicated at Tuesday’s council meeting he contacted
Caltrans after the fatal accident to see where they
are on safety improvements.
He was told the first

project — an additional
electronic warning sign
between Union Road
and Airport Way on eastbound 120 that is tied into
four traffic monitoring
installations using cameras to give motorists real
time updates on slowing and backed up traffic
— will start next month.
The project is costing
$578,000.
The installation of series of signs designed to
warn drivers as well as
changing the striping on
the Bypass east of Main
Street could start by September 2017.
In addition a large sign
attached to a bridge structure on Highway 99 warning trucks to only use the
right lane through the
120 interchange could be
in place by March 2017.
That would help address
merge issues into Highway 99 traffic.
“Keep in mind these are
the short term solutions,”
Silverman said.
Caltrans is working on
major projects to change
the actual 120/99 interchange ramps and even
re-work the Austin Road
overcrossing to improve
safety. That project could
break ground as early as

2021.
Julie Minton, a Manteca
resident who has established a Facebook page
in addition to continually reminding Caltrans of
the need to address safety
concerns, spoke before
the council Tuesday.
“We need you (the
council) to keep the pressure on,” Minton said of
her 1,450 followers on
Facebook as well as other
Manteca residents. “We
are all counting on you.”
The additional signs
that will be put in place
a year from now will be
placed on existing overcrossings or sign trusses
on eastbound 120 between Interstate 5 and 99.
They will read:
*“SR-99 exit 3 miles”
at the Airport Way overcrossing.
*“SR-99 North Sacramento, SR-120 Yosemite
Sonora” and “SR-99 South
Modesto Fresno 2 miles”
at the Union Road overcrossing.
*“SR-99 North Sacramento, SR-120 Yosemite
Sonora” and “SR-99 South
Modesto Fresno 1 mile” at
the Main Street overcrossing.
*“SR-99 North Sacramento, SR-120 Yosemite

Sonora” and “SR-99 South
Modesto Fresno exit only”
at the existing sign trusses
just prior to Highway 99.
Ground may break on
long-term solution
in 2021
Two alternates are being
considered for the longterm improvement with
the goal of starting work
in the summer of 2021.
The first could cost as
much as $40 million. It
would widen the connector to southbound 99

to two lanes, construct
braided ramps (that are
physically separated from
freeway lanes) at the Austin Road interchange and
replace the Austin Road
crossing to provide and
additional southbound 99
through lane. In some instances braided ramps require constructing bridge
structures to send traffic
above other lanes.
The second would cost
upwards of $29 million
would widen the connector to two lanes, perma-

nently close Austin Road
on and off ramps and
replace the Austin Road
overcrossing to provide
an additional southbound
99 through lane.
The long-term project is
proposed for funding with
help from Measure K sales
tax and savings from the
proposition 1B projects
for Highway 99 improvements through the Central Valley as well as federal money. The funding
has not been confirmed.
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Heller Set At Helm Of Police Department
By Richard Paloma

In his first week at the
Oakdale Police Department, newly appointed
Police Chief Scott Heller
hit the ground running,
meeting with city officials,
department staff, and
members of the Oakdale
community in his first few
days on the job.
The 20-year police veteran, and former police chief
of Placerville, had his first
day on the job Friday, Oct.
28 after being named Oakdale’s new chief of police by
the city council on Oct. 17.
“Being new to the department, I plan on doing
a lot of observing,” Heller,
45, said. “Everything I’ve
seen shows we have very
good personnel. I’ll be taking stock of the department
and assessing our strengths
and weaknesses.”
Heller, who spent 17
years at the Modesto Police Department where he
rose to the rank of lieutenant, said he felt welcomed
when he arrived and the
environment “felt like coming home.”
Prior to getting hired into
police work, Heller served
in the military and served
in Operation Desert Shield
and Desert Storm. After his
discharge he completed

his BA degree at California
State University, Stanislaus.
“Having been in this area
for the majority of my career, I saw this move (to
Oakdale PD) as a unique
opportunity and jumped
on it,” Heller said. “I have
family and friends here that
make it an easy transition.”
One department modification, body worn cameras,
are on the horizon for the
22-sworn member department and should be introduced within a few weeks.
It’s a change that Heller
viewed as a positive that
allows for transparency,
encouraging all involved
in police contacts to be on
their best behavior.
Variations of staff training
is another adaptation Heller will attempt to implement so that not only state
mandated and in-service
training is offered to staff,
but also taking advantage
of webinars and partnering
with allied agencies to develop officers.
Heller said he would not
be making changes for the
sake of making change.
One of the new chief’s
initial focuses for the department will be the quality of life issues for the residents; partnering with the
community to enhance the

department’s quality of service.
“Studies show that communities that have a high
level of participation and
a high level of engagement
have a lower level of crime,”
Heller said.
To assist with his goal of
community partnership,
Heller said he plans to take
advantage of and expand
the department’s use of social media.
“It increases community
engagement and allows
two way conversations,”
Heller said.
Other outreaches to the
community may also include a citizen’s academy,
similar to what he initiated
in Placerville.
“It’s a great way for residents to gain insight to the
community,” Heller said.
Heller said he was aware
of some of the concerns of
members of the community, notably in the area
of the city’s vagrancy and
gang issues, especially
since a gang shooting had
occurred less than 12 hours
earlier. (See related story in
this issue.)
Heller hopes to combat
the gang problem with a
combination of intervention and enforcement.
“If we can intervene – us-

Scott Heller takes his desk at the Oakdale Police Department. Prior to coming aboard,
Chief Heller was chief of police at Placerville for three years and worked for Modesto
Police Department for 17 years before that
ing our SRO, school staff,
and youth programs – that
will go a long way as an
option to prevent some of
this gang violence,” Heller
said. “We will also have a
measured response and increased enforcement as an
option too.”
Regarding local tran-

sients, Heller said law enforcement was just one
piece, adding that resources offered through partnerships with mental health,
veteran, religious, and service organizations were key
in dealing with the issue.
“The focus isn’t whether
or not the person has a

home,” Heller said, “but
whether they’re behaving
within community standards.”
In his position as Oakdale’s new police chief,
Heller will oversee a staff
of over 30 employees with a
budget of roughly $4.9 million.
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OVCB Celebrating 25 Years Of Banking Success
BY VIRGINIA STILL
209 Business Journal

The idea to create a local bank in Oakdale began
in 1990 where a few local investors sat at a table
and began the process to
capture that old spirit of
one on one relationship
banking. They raised approximately $3 million in
capital to start Oak Valley
Community Bank, OVCB,
and today it is worth over
$80 million.
Celebrating 25 years in
the banking industry, Oak
Valley has come a long
way since the beginning
and has grown, now with
16 locations throughout
the Central Valley.
Chris Courtney, President and Chief Executive
Officer, explained that the
original concept was to be
a small community bank
that understood the community and their needs
with the grand plan to
have only one bank.
“The idea is that we can
lend out better and smarter and help the community grow in Oakdale,”
said Courtney. “Anytime
you say we are going to be
stagnant in any organization or business you can’t
really do that, you have to
keep moving, you have to

keep growing or else you
die or get run over.
“So as time went on we
opened up Sonora next,
that was in 1996.”
A few years later after
the Sonora branch opened
a new branch was opened
in downtown Modesto,
then Bridgeport, Mammoth Lakes, Bishop, Dale
Road in Modesto, Turlock,
Stockton, Patterson, Ripon, Escalon, McHenry in
Modesto, Manteca, Tracy
and last year Mother Lode
in downtown Sonora was
purchased.
Rick McCarty, Senior
Executive Vice President,
explained how the bank
has grown from the original building to so much
more over the years.
The original branch on
Third Avenue in Oakdale
housed the entire company within 5000 square
feet that had about 15
employees. Today there
are 165 employees bank
wide and the operations
have expanded in Oakdale to 35,000 square feet
of space with over 60 employees. With the bank’s
expansion, the executives
moved into the second
floor of the iconic clock
tower building at the corner of Yosemite Avenue

and F Street in Oakdale,
which is owned by the
bank.
This year Oak Valley
purchased another building on East F Street and
moved the credit department into it.
“So we have come a long
way over the last 25 years,”
expressed
Courtney.
“Community was really
important in the name
because we wanted to emphasize the importance
that community plays in
our brand and who we are
and what we are trying to
accomplish.
“The very cornerstone
of what we do is relationships, service, rapid loan
turn around and really
understanding the needs
of that client and not a
product that we want to
sell them to make money
for next quarter; but really
what is the right thing to
do for that client and if we
do the right thing, that is
going to spread by word.”
With service and community being Oak Valley’s style of business they
participate in fundraisers,
dinners, and different organizations.
The executives established a 10-year rolling
plan around 2000 to 2001

The small bank that started out in Oakdale in 1991 is now a NASDAQ traded company.
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Oak Valley Community Bank is celebrating 25 years of deep roots and strong branches,
with the business starting in Oakdale on Third Avenue.
Photo Contributed

that included having a billion dollars in assets and
20 to 25 new locations.
“We really do support
the community and we
do it for two reasons. One,
it is good business, and
two, as an organization
it is the right thing to do
to get involved and give
back to the community,”
expressed Courtney. “We
believe that if we do give
back and do the right
thing by the community,
they will reward us and
help us grow and I think
we have seen that over the
last 25 years.”
Courtney and McCarty
explained that Oak Valley is different than other
banks because of their
commitment to service
and community. Their one
on one connection and relationship they have with
their customers helps set
them apart.
Neither Courtney nor
McCarty have a secretary
and they both go out on
calls to visit customers
which they said is a personal style unlike any other in the banking.
“Overall the difference
with us is that you will be
able to pick up the phone
and talk to anybody within
the bank but yet you have
the technology when you
want it,” stated McCarty.
“So it is a pretty good success story for those folks
that had the vision, and
not the vision of what it
has become, but really for
a quality investment in a
local bank.”
When other banks lost
money during the recession Oak Valley held strong
and they have achieved
financial awards throughout their years in business
that they are very proud of
like making the KBW 2014
Bank Honor Roll based on
a 10 year record out of 400
US banks with assets over

Rick McCarty, left, and Chris Courtney are shown here
holding a picture of the bank being featured in Times
Square in New York for being NASDAQ traded.
VIRGINIA STILL/209 Business Journal

$500 million.
Courtney has been with
Oak Valley for over 20
years and grew up in Turlock. McCarty has been
with the bank for 17 years
and grew up in Copperopolis which he states his
family has been there
since the 1800s.
Hiring the right people
and making sure they are
in the right positions has
also contributed to the
banks success, according
to the executives.
Oak Valley is a NASDAQ
traded company which
Courtney expressed is the

only one in Stanislaus,
San Joaquin, or Merced
counties.
“The (original) idea was
good to provide good service to our community
and help the community
and those principles have
not changed nor will they
ever change because that
is our very core,” stated
Courtney. “We really focus on making sure we are
executing and respecting
our founding fathers’ desire of being a good relationship community bank
… we think we are pretty
good at it.”
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