
Property of Heather J. Taylor



Property of Heather J. Taylor

OIL & GAS

CREATIVE CONTENT SPECIALIST 

PRODUCER PHOTOG/VIDEO

Stimulation Chemicals Website - Lead Writer & Website developer 
2023-2024 (print, digital, tech briefs, sales sheets, and website)
DIRECT LINK

Producer for chemical photography and video shoots for website, digital 
marketing and print.

Lead%20writer%20for%20all%20website%20projects%20for%20Stimulation%20Chemicals%20%20https:/www.halliburton.com/en/completions/stimulation/stimulation-chemicals
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OIL & GAS

RESEARCH + COPYWRITER

2023-2024 Shell Content 
Strategist
Lead Writer, Marketing and Research for 
Shell TapUp social media, case studies, 
website, and internal comms. For full 
details, visit my Linkedin

https://www.linkedin.com/in/heatherjonestaylor
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OIL & GAS

CREATIVE LEAD, MARKETING + 

INTERNAL COMMUNICATIONS

CREATIVE LEAD

PRINT + DIGITAL

2019 Noble Annual 
Report Lead
Assisted the Noble 

Energy Communications 
dept, leading content 
strategy and creative 
development. Our 
content was used for 

everything from internal 
messaging to the annual 
report, C-Suite 
messaging, global 
comms, social media, 
and other channel 
communication.
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OIL & GAS

PROJECT LEAD + DIGITAL CONTENT PRODUCER

2019 Noble Energy 
Code of Conduct 
Project Lead
Noble Energy asked for 
interactive digital and 
print media for the 
new Code of Conduct. 
Provided in four 
languages, including 
Spanish and Arabic. I 
worked with the legal, 
compliance and 
communications teams 
to deliver a fresh look 
and engaging content.

CREATIVE LEAD

PRINT + DIGITAL
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NON-PROFIT

CREATIVE DIRECTOR + GRAPHIC DESIGNER

2020-2023 AIDS 
Foundation – Creative 
Director
Award-winning Mistr 
campaign for AIDS 
Foundation digital and 
social media ads 
generating a 30 percent 
increase in sales in the first 
30 days.
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BUILDING + CONSTRUCTION 

CREATIVE LEAD, MARKETING + WRITER

WINNER 2015 SILVER ADDY AWARDS; 2015 GOLD NATIONAL HOME BUILDER ASSOC. MARKETING AWARD-BEST MARKETING PROMOTION

CREATIVE LEAD

PRINT + DIGITAL

WON 2 ADDY AWARDS



SOCIAL MEDIA & BROADCAST SUCCESS

ART DIRECTOR, PRODUCER, WRITER, PROJECT MANAGER

Social Media and Hulu broadcast
Video lives here

Increased engagement by 300%

https://www.behance.net/gallery/67901837/Texaco-with-Techron-social-media-campaign-2018
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BUILDING + CONSTRUCTION

 CREATIVE LEAD, TRADITIONAL + DIGITAL 

CAMPAIGNS

WINNER NAHB 2015 MARKETING PROMOTION AWARD

WINNER 2014 BMA LATERN AWARDS INCL. WEBSITE, AD CAMPAIGN + ROOKIE OF THE YEAR FOR ALLURA PRINT CAMPAIGN

CREATIVE LEAD

PRINT + DIGITAL
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BUILDING + CONSTRUCTION

 CREATIVE LEAD, TRADITIONAL + DIGITAL 

CAMPAIGNS

CREATIVE LEAD

ADVERTISING + DIGITAL
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BUILDING + CONSTRUCTION

 CREATIVE LEAD, TRADITIONAL + DIGITAL 

CAMPAIGNS

CREATIVE LEAD

TRADE SHOW
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BUILDING + CONSTRUCTION WEBSITE

WEB DEV + CREATIVE + SEO WRITER 
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BUILDING + CONSTRUCTION MANUALS 

TECHNICAL WRITING

1
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ENERGY – RETAIL

SENIOR WEB COPYWRITER / CONTENT MANAGER



NRG BANNER ADS

CREATIVE WRITER



RELIANT SOCIAL MEDIA CAMPAIGNS

CREATIVE LEAD + PRODUCER

PRODUCER

SOCIAL MEDIA PHOTOS AND INTERVIEWS

AWARD WINNING

B2B CAMPAIGN
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BRAND AMBASSADOR PROGRAM

PRODUCER + CREATIVE + COPY 
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ENERGY – RETAIL

LONG-FORM WRITER / CONTENT STRATEGY
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ALTERNATIVE ENERGY

CREATIVE LEAD + WRITER + VOICE OVER

Reliant Creative Content Lead 
“Alternative Energy” and Solar
Lead Writer, Voice-Over, Marketing and 
Research for for solar and alternative energy 
launch. For full details and video, visit my 
Linkedin or click on the image.

https://www.linkedin.com/in/heatherjonestaylor
https://www.linkedin.com/in/heatherjonestaylor
https://www.youtube.com/watch?v=QmG9d-Mwwmc
https://www.youtube.com/watch?v=QmG9d-Mwwmc
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MEDICAL WEBSITE

CONTENT STRATEGIST
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MEDICAL INTERACTIVE WEBSITE

CREATIVE DIRECTOR + CONTENT MANAGEMENT



Property of Heather J. Taylor

SPINE SURGERY WEBSITE

CONTENT STRATEGY + LONG FORM WRITER
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MEDICAL PRESS RELEASE

COPY + HIGHEST IMPRESSIONS/PLACEMENTS THE 

CLIENT HAD EVER RECEIVED

Tightening the Screws on Radical Spine Surgeries: 

Patients Look for a Better Way
Patients speak up about Atlantic Spine Center's advanced technology 

and same day spine surgery.

West Orange, NJ (PRWEB) October 18, 2013 - Kimberly Chatlos broke her spine carrying her sick mother 

from bed. She suffered an excruciating amount of pain and turned to Atlantic Spine Center for help. With the 

advancements in technology and the extreme precision of endoscopy surgery performed by the qualified 

doctors at Atlantic Spine Center, same day fusion surgery has become a popular alternative to traditional 

open fusion surgery. It was the relief Chatlos had been seeking for a very long time.

After a year of epidurals and intense pain, Kimberly Chatlos contacted Dr. Frazier at Atlantic Spine Center. 

After a complete review of her back, Kimberly received a spinal fusion surgery, which resulted in Kimberly 

being able to walk and exercise again nearly immediately after her procedure.

"I was lucky to find Dr. Frazier," said Kimberly Chatlos, a patient of Atlantic Spine Center. "He saved my life. 

I feel terrific.”

Since endoscopic surgery has become more advanced in the last few years, it is a less invasive surgery that 

involves a much smaller incision and therefore creates less trauma and blood loss than conventionally 

offered with more radical procedures. Other benefits of same day fusion are a lower infection rate, earlier 

ambulation post operatively, and a faster recovery.

Atlantic Spine Center believes in surgery procedures that allow doctors to utilize endoscopic technology, like 

fusion surgery, discectomy, and SI Joint Fusion or iFuse Implant System. SI joint fusion is performed for 

sacroiliac joint conditions and degenerative sacroiliitis, which is usually caused by arthritis, injury or 

infection. At the Atlantic Spine Center these endoscopic techniques allow for less invasive procedures. 

Patients are looking for a better way to heal from back pain and understand the value in a same day fusion 

because of a minimally invasive surgical opening. For instance, the iFuse system creates stabilization with 

the use of three titanium implants that are inserted across the SI joint. Minimally invasive sacroiliac joint 

surgery is preferred by patients who can’t afford to take months off from work or risk prolonged downtime.

Doctors have to stay on top of technology so patients have the best care possible and the speediest 

recovery. With numerous progressive surgery options available at Atlantic Spine Center, patients who have 

sought pain relief for years, but have been too scared to commit because of the slow healing time of 

traditional open back surgery, are now realizing they have more solutions for pain relief. Smaller incisions 

mean healing more quickly and getting back to life much sooner. Some patients are walking immediately 

after surgery. Kimberly Chatlos, can appreciate the progressive endoscopic procedures offered by top 

physicians at Atlantic Spine Center… 
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HEALTH TV COMMERCIAL

CONCEPT / WRITER / PRODUCER

SCRIPTWRITER

PRODUCER

TV + RADIO
CLIPS AVAILABLE
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MEDICAL PRINT & DIGITAL AD CAMPAIGN

CREATIVE + COPY
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MEDICAL PRINT & DIGITAL AD CAMPAIGN

CREATIVE + COPY
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EMISSION CONTROL CAPABILITIES

TECHNICAL WRITER

A safer way to remove 

Siloxane.

Regenerative Siloxane 

Removal Technology Industry 

leaders regularly turn to DCL for 

reliable gas treatment options to 

reduce maintenance costs and 

ensure longer operating times. 

Our solution is Siloxane Removal 

Technology, which will remove 

siloxane safely, improve overall 

exhaust emissions, meet EPA 

regulations and offer faster heat 

recovery. 

Siloxane contamination can lead 

to typical damage such as 

abrasion, wear, coating and 

plugging of valves. Pistons, 

cylinder heads, turbos, catalytic 

converters and lube oil 

contamination are also 

threatened. 
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ENGINEERING 

COPYWRITER + INTERACTIVE CREATIVE LEAD

WINNER 2014 BMA LATERN CAPABILITIES BROCHURE

Right-of-Way Acquisition

Access granted.

CobbFendley is proficient in all aspects of the right-of-way process and the management 

services required for successfully completing an acquisition. Our licensed agents and 
specialists, providing relocation, condemnation, property disposal, and negotiation 

services, meet aggressive schedules and consistently offer valued solutions
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ENGINEERING WEBSITE

SENIOR COPYWRITER +  STRATEGY

WINNER 2014 BMA LATERN WEBSITE
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REAL ESTATE WEBSITE

SENIOR COPYWRITER +  SEO UPDATES

Promo Video
AVAILABLE
http://www.lakesofbellaterra.com/first

http://www.fallsatimperialoaks.com

(Future of the Falls)

http://www.lakesofbellaterra.com/first
http://www.fallsatimperialoaks.com
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REAL ESTATE MARKETING

LEAD CREATIVE CONTENT

2014 BMA Lantern Awards (B2B) + GHBA Prism Awards; National GHBA (creative content lead for multiple award-winning marketing and prin t campaigns)
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REAL ESTATE PRESS RELEASE

WRITER + PUBLIC RELATIONS
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ENERGY + REAL ESTATE

WRITER
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OIL FIELD + INDUSTRIAL CAPABILITIES

LEAD WRITER

WINNER 2014 BMA LANTERN AWARD CAPABILITIES BROCHURE 
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RETAIL WEBSITE

CREATIVE WRITER
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HEAVY-DUTY TRUCKING 

TECHNICAL WRITER + PR STRATEGY

NEW LIGHT WEIGHT STA-LOCK  GLADHAND FROM

PHILLIPS INDUSTRIES STAYS CONNECTED 

Gladhands from Phillips Industries are the perfect choice to ensure a secure trailer connection when space is 

tight and reduced weight is a goal. The STA-LOCK  Gladhand combines a lightweight aluminum body with a 
cast iron connector plate. The heavy-duty connector plate includes a spring-loaded, stainless steel ball bearing 

that provides a positive lock for gladhand mating.

The “locking” dimple on standard gladhands can flatten out over time leading to a lower breakaway 

threshold. Additionally, road vibration and turning can cause enough pressure to uncouple the 
gladhands. Heavy duty cast iron gladhands can be heavy and bulky, and often do not fit on trailers with space 

constraints. The Phillips STA-LOCK  Gladhand solves both problems with the right blend of strength and size, 

offering a single product ideal for any trailer operation.

CHANGE AN ELECTRICAL CORD PLUG END IN 2-MINUTES WITH PHILLIPS QCP  

The number one reason most aftermarket electrical cords fail is due to pin push out in the plug end. Replacing a 

new plug end to salvage the still valuable used cord can cost more than $30.00, almost as much as a brand new 

one. Why bother with this time-consuming, costly chore when you can swap a cartridge on a Phillips QCP  
electrical assembly in less than 2 minutes?

The Phillips QCP  also prevents shorts and other electrical malfunctions by putting an end to wires pulling free 
from electrical terminals inside the plug housing, and stops moisture and corrosion from creeping into the cable - 

because all the terminals are sealed in a molded connection. If you ever have to repair it, you can count on a fix 
in less time than it takes to fuel up.

The QCP  was one of 2005’s best new products and is available on Phillips ABS LECTRACOIL , ABS 
PERMACOIL  and PERMACOIL  cables. Inexpensive QCP  cartridges (part number 16-125) should be 

included in a mechanics tool box, the fleet’s parts room, and in the glove box so they are readily available for 
routine maintenance and emergency repairs at the scales. All Phillips electrical assemblies are chemical and 

abrasion resistant and have the industry’s best re-coil memory. Stop wasting time with used trailer cords by 

asking for QCP  by name at any OE Dealer or Authorized Warehouse Distributor.



Property of Heather J. Taylor

EDITORIAL & BEAUTY TIPS

CIAO BELLA MAGAZINE EDITOR + WRITER



Property of Heather J. Taylor

CIO BELLA MAGAZINE (PRINT)

EDITORIAL WRITER



Property of Heather J. Taylor

CIAO BELLA MAGAZINE

WRITER EDITORIAL
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CIAO BELLA MAGAZINE

EDITORIAL WRITER
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CIAO BELLA MAGAZINE

ASSISTANT EDITOR / WRITER
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TUBEFILTER.COM

EDITORIAL WRITER

REVIEW
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TUBEFILTER NEWS / REVIEW

FULL ARTICLE EDITORIAL (PUBLISHED)

‘The Battery’s Down’ Brings Broadway to Broadband
May 12th, 2009 | Written by: Heather J. Taylor

Rosie would be proud. Jake Wilson and his post grad colleagues from University of Michigan-Ann Arbor 

have belted out two seasons of clever story telling with exceptional musical numbers that tap dance 

straight into the heart of theater lovers. The Battery’s Down, an original online comedy series created by 

Wilson, has managed to come out on top with its impressive cameo collection and choreography. The 

show introduces amateur actor, Jake Wilson, living in New York City, doing whatever it takes to land a gig 

on Broadway.

Like so many other web series, the show is shot like The Office, with a hybrid blend of improvisation and 

scripted content that serves as a backdrop for the musical showcase. Think Joss Whedon’s “Once More 

with Feeling” from Buffy the Vampire Slayer but without the vampires or demons (and without Whedon’s 

genius dialogue). In this coming of age tale, the combined cast does a great job at the grunt work 

required of every up and coming actor who dreams to be on Broadway. The ensemble stays in step with 

original musical scores and tiptop choreography. They sing, they act and yes, they dance.

On a potential dime, Wilson has managed to lure Broadway stars such as Tony winner, Christine 

Ebersole (42nd Street) and Tony nominated Daphne Rubin-Vega (Rent) to the series and enlisted the 

most promising up -and-coming composers, Benj Pasek and Justin Paul (who wrote the show’s theme 

song). Musical contributions also come from David Kirshenbaum (Vanities, Summer of ‘42), Laurence 

O’Keefe (Legally Blonde, Bat Boy!), and Michael Patrick Walker (Altar Boyz). All of the performers whip 

it into shape with creative choreographed dance sensations, costumes and locations that include New 

York, Las Vegas and (of course) a gay cruise line.

If you are a New York City resident and love the theater, the inside jokes and constant cameos will 

impress you. But for everyone else out there, you might miss the innuendos. For instance …With big 

Broadway beats built into their small budget production, The Battery’s Down at times feels like a very 

good NYU student film project. The cast receives my standing ovation for enticing me to sing along and 

tap my feet to the tunes, …. It’d be great to see what the kid could do with a bigger budget.

A round of applause goes out to the notable musical numbers, “You Should Be In That,” “This is Your 

Life” and “Natural.” These melodies are sure to see some hits on iTunes. But if you find yourself 

enthralled in every number, just hit Jake up for the soundtrack. It’s available, along with tee shirts at 

www.thebatterysdown.com.
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TUBEFILTER.COM

EDITORIAL WRITER
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TUBEFILTER NEWS

FULL ARTICLE EDITORIAL WRITER (PUBLISHED)

The New York Times Singles Out ‘One in 8 Million’
April 3rd, 2009 | Written by: Heather J. Taylor 

Time seems to stop as Todd Hesler, a New York Times photographer, snaps countless pictures of 

ordinary faces that dwell in New York City. The common becomes the extraordinary with the ease of 

story telling presented in One in 8 Million, a weekly web series about a diverse group of characters that 

survive and sometimes thrive in the city that never sleeps.

On the subway, streets, and hoods of the five boroughs you will find people with unique stories to tell. 

This New York Times series lets viewers look inside the lives of a few innocents who describe their 

careers, passions, day-to-day routines and many unknown contributions to the city. The stage is set 

with all walks of life - from mozzarella makers to an urban taxidermist - as each story unfolds with a 

quick succession of black and white photographs accented with narration from the subject.

Not that it’s too daunting a task in NYC, but the Times found a truly eclectic mix of residents. One in 8 

Million does exactly what you’d expect, showcase inhabitants of the Big Apple and highlight what 

makes a particular individual different from the 7,999,999 others around.

For instance, Ra Ruiz, a 22-year old lesbian explains while her family was homeless she took refuge 

with a group of gay youth. Even though she was forced to grow up in the streets, her determination 

prevailed and she continued her education. Her courage is prevalent as she describes her fears of 

living without a roof and dodging homophobic gangs.

We also meet Michael Kramer-Metraux: The Wedding Wardrober. The 68 year-old director of men’s 

formal wear at Saks Fifth Avenue and son of a French silk purveyor demonstrates his pride and fashion 

sense as he takes viewers to the back rooms of his workplace, where needle meets thread.

And, then you have the urban taxidermist, who suffers from MS while offering the city her services, 

turning blood and guts into art. The self-described “queen of hare-brained ideas” has shown her animal 

pieces at the SoHo design house.

The series introduces survivors. (If they can make it there, they can make it anywhere, right?) And 

whether they have endured the roller coaster of life or medical trauma, the subjects evoke empathy and 

hope during downtrodden times.

Check out One in 8 Million at NYTimes.com.
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ONLINE TRAVEL - USA TODAY

TRAVEL + TOURISM REVIEWS WRITER
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BOOK REVIEW WEBSITE

WRITER
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TYNDALE PUBLISHING

PRESS RELEASE WRITER + PUBLIC RELATIONS

STAPP TAKES A BIG STEP WITH UNTOLD STORY

Lead Singer of Creed, Set to Launch “Tell-All” Book This Fall

(BOCA RATON, FLORIDA, June 26, 2012) — For over a decade, Grammy Award winner, singer, 

songwriter and front man of the mega band, Creed, Scott Stapp has bottled up his emotions and 

concealed his escapades and personal dilemmas from the world. Recognized as one of the most 

accomplished artists of the modern rock era, Scott Stapp is set to release his first-ever, uncensored 

memoir called Sinner’s Creed, unleashing behind the scene realities about his life-threatening suicide 

attempts, alcohol-induced rampages and intimate details about his abusive childhood.

Scott Stapp found his true voice when he collaborated with David Ritz of Rolling Stone Magazine to 

write a compelling story of his life. Ritz is a notable writer of biographies, which include works for Janet 

Jackson, B.B. King and Aretha Franklin, as well as, the best seller, “Divided Soul: The Life of Marvin 

Gaye” released in 1985 that depicted a similar story to Stapp’s of childhood abuse and harsh religious 

upbringing.

In a world stimulated by celebrity, the first question anyone embarking on a star studded driven career 

must ask is: Do I have what it takes to handle the pressure of fame? Scott Stapp is certainly no stranger 

to controversy in the media, and yet over the last few years, he has managed to ostracize himself from 

society to avoid the stress of cyber-bullying and related conflicts. The rise and fall of fame has been a 

constant during his career, but he has managed to maintain his status as a multi-platinum artist and sell 

more than 50 million albums worldwide. Die-hard Creed fans are relying on the band to stick together 

through thick and thin and continue producing the ultimate rock experience. Stapp’s tremendous 

songwriting skills have proven time and time again that he has the strength that it takes to survive. And 

in Sinner’s Creed, the message is clear, genuine and concise. Stapp’s memoir is full of heart and 

emotional vulnerability and regardless of his setbacks, losses, and battles with depression. Stapp’s 

unique vocal style, blended with compelling, lyrics continues to breathe life into the rock and roll music 

scene…to be continued.
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HILTON & HYLAND REAL ESTATE

LEGAL MEDIA ALERT

Malibu Trial Court to Decide if More Money Should be Paid Involving Record Judgment for 

Hilton and Hyland

Court will decide exactly how much money should be paid by Susan Loggans to compensate Hilton & Hyland for 

attorneys’ fees and costs incurred in a hard-fought legal battle that included a nine day trial before a Malibu jury. 
(CASE SC084111)

Malibu trial court to decide if an additional $350,000 in attorneys fees and costs should be paid by Susan 

Loggans, a Chicago attorney, to Hilton & Hyland and Chad Rogers, her real estate agents, as part of a record 

judgment involving the sale of Ms. Loggans’ beach front property, located in the exclusive Malibu colony. 
Judgment should be awarded by end of the week. The Malibu jury’s award of a commission in the amount of 

$360,937.50, plus prejudgment interest in the amount of $41,137.20, in favor of Hilton & Hyland is a record in the 
state of California for the sale of a single family residence.

On Friday, June 16, 2006, the Honorable Cesar C. Sarmiento of the Los Angeles Superior Court heard oral 
argument concerning how much money should be paid by Susan Loggans to compensate Hilton & Hyland for 

attorneys’ fees and costs incurred in a hard-fought legal battle that included a nine day trial before a Malibu jury. 
On April 5, 2006, Judge Sarmiento entered the judgment in the case, Hilton & Hyland v. Loggans, LASC, Case 

No. SC084111, that affirmed the jury’s award of a commission in the amount of $360,937.50 in favor of Hilton & 

Hyland, and added an additional $41,137.20 for prejudgment interest. Judge Sarmiento’s ruling is expected to 
be released shortly and will determine if the total amount of the judgment will exceed $750,000.    

At the trial of the case, the jury learned that in October 2001, Chad Rogers, who was 24 years old at that time 

and a successful real estate agent at Hilton & Hyland, was originally introduced to Ms. Loggans by Sheldon 

Adelson, the owner of the Venetian Hotel in Las Vegas, Nevada. As a result of that introduction, Mr. Rogers 
played a critical role in assisting Ms. Loggans in locating and purchasing her Malibu residence in May 2002 for 

$5,750,000 … The dispute arose due to Ms. Loggans’ refusal to pay a commission to Hilton & Hyland and Mr. 
Rogers under the terms of a one-page, written contract, the Single Party Compensation Agreement, that 

protected Hilton & Hyland’s and Mr. Rogers’s interests in the event of a sale of Ms. Loggans’ Malibu residence 

to the Mascolos…

Gerald L. Sauer, lead trial counsel for Hilton & Hyland and a partner in the law firm of Sauer & Wagner LLP, said, 

“This case shows that even rich and powerful attorneys are bound by the same rules that govern everyone else. 
The mere fact that you can afford to go the distance in a lawsuit and hire a prestigious law firm does not mean 

that you will win in the end.” Mr. Sauer handled the trial with Vina Chin, another attorney at Sauer & Wagner 
LLP…
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HOSPITALITY SALES COLLATERAL

CREATIVE + PRODUCER + ART DIRECTOR + WRITER
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HOSPITALITY WEBSITE

WRITER + CREATIVE DIRECTOR
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For more information, please visit heatherjtaylor.com

CAPABILITIES BROCHURE

WRITER + ART DIRECTOR

DESIGN/COPY

20+ years of hands-on experience. Case Studies available.

HEATHER J. TAYLOR

https://www.linkedin.com/in/heatherjonestaylor

http://www.heatherjtaylor.com/
https://www.linkedin.com/in/heatherjonestaylor
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