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Club Spring Postcard
and Paper Show
May 13 & 14, 2017
Bloomington Armory, 3300
98th St.,
Bloomington, MN
Saturday, May 13, 9 am to
6 pm
(members admitted 8 am)

Easter was once a time for fancy new hats and dresses. Have you ever
wondered about those glorious plumes gracing ladies’ hats from the Victorian
and Edwardian eras? Over the next several issues, the Baileys share their
postcards and knowledge about one source of those marvelous feathers, the
Cawston Ostrich Farm.

Cawston Ostrich Farm

by Steve and Nancy Bailey

It is probably hard to imagine just how popular
ostrich feathers were over 100 years ago.
Today women's fashions come and go so
quickly that they resemble more a passing fad
with each season. Ostrich feather fashions
remained popular in America for nearly 50
years! The ostrich feather symbolized wealth
and upper-class refinement. One Cawston
catalogue declared: "Ostrich feathers are now
as stable as diamonds. They do not fluctuate
in popularity like furs, and are constantly
used." Ostrich feathers were dyed in a variety
of colors, ranging from black, white, light blue,
and pink. They were handcrafted into an array
of garments and accessories such as boas,
hats, fans, and muffs.
Edwin A. Cawston, an Englishman, adventurer
and world traveler, opened the Cawston
Ostrich Farm. It became world famous in its
own time and remained in business for 49
years (26 under Cawston’s direction).
Cawston realized that, done right, there was
big money to be made in ostrich farming in
America. He was convinced that Southern
California, with its year-round mild climate,
was the perfect place to launch his new
business enterprise.
In 1886, Edwin Cawston chartered a vessel
and made a voyage to Africa for the purpose of selecting the best birds he could
buy. He acquired 50 ostriches with the goal of breeding them. The peculiar dietary
habits of the birds, and the uncertainty of their seafaring abilities involved many a
problem in arranging for their transportation across the ocean.
Cawston continued page 3
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26 Annual

Cambridge Antique Fair
cambridgeantiquefair.com

August 5th and 6th

Saturday, August 5
Sunday, August 6

8 AM to 5 PM
9 AM to 4 PM

Isanti County Fairgrounds
CAMBRIDGE, MN
1 Mile East of Highway 65 on Highway 95
Just 40 Miles Due North of the Twin Cities.

12 miles west of I-35W and Tanger Outlet Mall on Highway 95
Questions, please call 763-434-6664



300 Dealer Booths Inside and Outdoors
All Kinds of Antiques and Collectables

August 5 & 6, 2017

Saturday 8 AM to 5 PM
Sunday 9 AM to 4 PM
Admission $6.00 Good Both Days
Children under 12 years old are free
Clip and bring this ad for a $1.00 discount off each
ticket purchased.
(Coupon good for one admission)
Metro Promotions, Inc.

Kermit & Jeanie Wellman Kerstin Quigley
PO Box 219 Cedar, MN 55011

kwel16421@aol.com or 763-434-6664
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Cawston continued from page 1

The birds were caged in
padded enclosures on
the boat which, by the
way, was loaded with
several tons of gravel,
the favorite dessert of
the ostrich. By Cawston's
own account, the
animals (32 of which did
not survive) were
whisked out of South
Africa even as a bill was
being signed forbidding
the export of live
ostriches and eggs from
the Cape Colony.
Cawston's farm opened
near Norwalk, as the
Washington Garden Ostrich Farm (soon renamed the Cawston Ostrich Farm), in 1886
and in 1895 relocated to South Pasadena, which was enjoying a boom in tourism and
boasted the luxury Royal
Raymond hotel. Cawston
figured he was guaranteed
a steady flow of patrons.
But even before Cawston
opened his new farm, the
Raymond hotel burned
down on Easter Sunday,
1895. Although it would be
six years before the hotel
was rebuilt, Cawston
forged ahead with his
relocation plans. His nine
acre farm became an
instant hit.
Located conveniently
along a Pacific Electric
interurban rail line, the
farm attracted so many visitors that Cawston eventually moved his breeding operations
to Perris, reserving his South Pasadena location exclusively for tourism.
The Cawston Ostrich Farm sent its first exhibit of plumes to the Omaha Exhibition in
1898, for which it was awarded First Prize. This was not as remarkable as its success
of two years later, when Cawston invaded France, the center of the ostrich feather
industry, and with his products, carried off the Gold Medal at the World's Exposition
held in Paris. Cawston’s continued to achieve international fame as the exhibits of the
farm received medals and awards in every exhibition in the world, including the Grand
Prize at the Seattle Fair, 1909.
Cawston continued on page 4
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Cawston continued from page 3

Edwin Cawston’s ostrich
farm in South Pasadena
Calif., was a bona fide
tourist attraction.
Visitors could ride
ostriches, watch the
beasts eat oranges in a
single gulp, view incubators and coo over downy
chicks. The electric cars
passed the gate every
fifteen minutes, bringing
people from Los Angeles
and Pasadena, and it
was regarded as a
pleasant outing to take
the trip through the
suburbs of either city
and when the visitor arrived at the farm they involuntarily paused to take in the natural
beauty of its setting. They were situated on the banks of the Arroyo Seco, across and
beyond which were the gently sloping hills overgrown with evergreens. To the right and
forming a background for the farm were more precipitous hills, live oak crowned, while
in the distance rose the peak of Mount Lowe. Passing down a pretty avenue of palms
and flowers one arrived at the salesrooms, through which
entrance to the farm was gained. Admission to the salesroom was
free. Here for the accommodation of the purchasers was
displayed over $50,000.00 worth of the most beautiful and
luxuriant ostrich feather goods in the world, also numerous
souvenirs of the farm. Perhaps the most conspicuous thing about
the Cawston Ostrich Farm, however, was the highly developed
manufacturing equipment and corps of expert ostrich workers.
Designers were employed to create new ostrich styles, and it was
a fact that to a large extent at least the ostrich styles of the
country were created right there at the
farm.
Cawston's ostrich feather products were
known to be among the finest, advertised
as having "life, luster, strength and
beauty not found in other feather goods."
All stages of production took place on the
grounds, including the plucking, drying,
dyeing, and curling of the feathers, as
well as the assembly of finished
products. The grounds also included a
repair shop where old and ragged
feathers could be remade into the latest fashion. The products
of the Cawston Ostrich Farm were not sold exclusively for
millinery purposes.
Cawston continued page 6
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Summer 2017
15th Annual Land of Lakes
Antique Postcard & Paper Show
Friday, July 21th
9am to 6pm
th
Saturday, July 22 9am to 4pm
Eagan Community Center
1501 Central Parkway
Eagan, Minnesota
The Twin Cities’ Largest Show of its kind
Featuring Top Dealers from all over the U.S.A.
Presented by Mary Martin Postcards
Contact: marymartinpostcards@gmail.com
410-939-0999
Plenty of Free Parking & On-site Food Available
Easy access from Interstates 35 & 94
Near Minneapolis/St. Paul Int’l Airport
$4 Admission --- Good for Both Days
Free Appraisals
(Show this ad and receive $1 off admission)
Don’t Miss the Upper Midwest’s Most Exciting Summer Show
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Cawston continued from page 4

Many dainty toilet accessories, such as feathered muffs, capes, boas, tips, collars,
collarettes, ostrich quill pens, lampshades, fans, etc. were in endless profusion. Ladies
were always greatly interested in this display. As all items were manufactured on the
premise they were priced much more reasonable than those elsewhere. The ostrich
eggs were also a popular souvenir. Their enormous size made them a natural canvas
for pictures of the birds themselves, views of the ostrich farm or of Southern California.
They were hand-painted on the empty shells and made an attractive and valuable
memento. They also had match safes and matchbook holders as well as a variety of
cellulose novelties. In
1900, Cawston opened
stores in downtown Los
Angeles and Pasadena to
augment sales from the
salesroom. One of the
most superbly appointed
stores in Los Angeles was
the city salesroom at No.
313 South Broadway,
where the finished feather
in all of its many beautiful
styles made a display not
seen in any other store or
city. Cawston sold direct to
the consumers via mail
order or through companyowned and -operated
stores. He never sold
wholesale.
For a fee of 25 cents one was admitted to the grounds. At first the visitor seemed to
have entered only a well-kept park, grassy, shaded with live oaks, semi-tropical trees,
and orange trees. Rustic shady paths lined with benches, and dotted with flower beds,
led between the different exhibits of the park. The expansive grounds at the ostrich
farm contained more than just ostrich pens. There was also a fish pond and an aviary of
rare and beautiful birds, such as peacocks and parrots.
Soon, however, near some of the walks in the grass one was likely to discover a dozen
or more young chicks, only a few days old, perhaps, enjoying a sun bath, confined in
open wire pens. Further on are the corrals where the grown birds were kept. In the
different confines were found ostriches of all ages, from the comparatively small birds of
three months to the gigantic, full-grown ostrich, weighing 300 pounds. There were on
the farm now about 160 full grown, magnificent birds which delighted in accepting
oranges from visitors, looking longingly out of their mild hazel eyes at every new arrival.
Most interesting, perhaps, were the young chicks, and if the visitor had fortunately
timed his call when a brood was hatching the guide took pleasure in showing him into
the tropically heated hatching room, where the young were cared for in brooders until
they were several days old. Attendants were always on hand to conduct visitors through
the farm.
Cawston continued page 7
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Cawston continued from page 6

The birds wandered "amid natural surroundings.”
These "natural surroundings" appear to have
included a collection of miniature pyramids roughly
five feet tall that were apparently meant to
emphasize the birds' "Oriental" roots. Presumably
the fact that ostriches never roamed in the vicinity
of Egypt's Nile Valley didn't diminish the display's
appeal. Postcards produced and sold by the farm
picture tourists in an ostrich-pulled carriage,
posing with an ostrich (these were stuffed as a
live ostrich would more often than not would not
stand still long enough), the incubation of ostrich
eggs, the clipping of plumes, and birds fighting
and being fed oranges—which, to the horror of
South African breeders, seem to have been a
component of the California ostrich diet.
Mr. Cawston’s hired man would come out every
morning and mix up a carload of coarse gravel for
the ostriches. Several of them were so tame that
they would eat out of his shovel. They would eat
the shovel if he did not hang on to it. The ostrich
would just as soon eat the most precious

gemstone as the cheapest
imitation. A gold-plated
watch fob or watch chain, or
the sparkling earrings, or
even the lighted pipe
protruding from the face of
the tourist all looked alike to
him. Though rough objects,
such as gravel and shells,
were necessary for their
digestion, the ostriches'
main diet at the farm
consisted of alfalfa, hay,
and vegetables such as carrots, beets, and turnips. For the protection of visitors,
however, the birds were kept in corrals which were fenced.
In a wild state the male ostrich is a sad reprobate. When breeding time arrives he
seals unto himself four or five mates and passes his honeymoon in a secluded spot on
the desert. A nest is made in the sand, and after a dozen eggs have been laid the male
sits on them at night and the hens take turns keeping them covered during the day.
Cawston continued page 9
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Springtime Fisherman

by Dean Borghorst

I’ve always enjoyed looking at this real photo postcard. You can just tell from the
smiles of the young fishermen that they are having a great time. The card was sent
from Minneapolis to Glendive, Montana on April 10, 1909.
Right away I can see that the photo
was taken in the Mississippi River
gorge that runs between Minneapolis
and St. Paul. This is the only river
gorge on the entire length of the
Mississippi River. Geologists tell us
that St. Anthony Falls at downtown
Minneapolis originally started forming
near where downtown St. Paul is now.
The sandstone below the limestone
upper layer was worn away by the
falling water. Then the upper limestone
layer collapsed and the falls kept
moving north.
Looking at the photo, I wondered
about the seemingly organized set of
logs and poles that surround the young
men. Now I can see that it is a fishing
apparatus they have assembled. The
long beam at an angle in the photo
acts as a level with an upright support
at its mid-point. It operates just like a
teeter-totter. At the far end of the
lever, two crossed poles flare out in
four directions. If you look closely you
can see the four corners of a net
attached to the poles. When the near
end of the large pole lever is raised,
the net is lowered into the water and
will submerge. Then, as a fish is seen
swimming over the net, the near end of
the lever is pushed down. Up comes
the net, hopefully catching the fish. In
the photo, the young guys are showing
off a fish they just caught.
This postcard reads, “Dear Sis: Can Mont. [Montana] beat this for the 10th of April?
Note the raiment of the fisherman. Francis” The word raiment means clothing. It is a
word that was used far more frequently in the early 1900s than now.
So, Francis is sending this postcard to his sister in Montana and boasting about the
beautiful early spring weather in Minneapolis. It just looks like he and his friend are
having a great time along the river on a sunny spring day.
PAGE 8
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Cawston continued from page 7

This is more to protect them from wild animals than anything else, as the hot desert
sands serve to hatch them. From twenty to thirty eggs are laid outside the nest and
these are broken to feed the chicks when they arrive.
In captivity the male ostrich was limited to one wife and the labor of hatching the eggs
is divided equally between them. Lacking the hot sands of the desert, it required close
attention to business to obtain satisfactory results. The bachelor ostriches no doubt
gave the married bird the merry laugh because of his close confinement at home nights
while they were down at the other end of the corral whooping it up at a midnight supper
of shingle nails and small stones.
Look for part 2 of this 3 part series on the Cawston Ostrich Farm in the next newsletter.

Postcard Fun

Submit your favorite joke, puzzle, or comic cards — no text required!

Are you a
Springtime Fisherman?
Fishing opener is just
around the corner. We hope
YOU
bring back “the big one”
this year!

Exaggeration postcards,
popular in the early 1900s,
amplified and embellished
fishing adventures creating
many funny fish tales such
as these.
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TCPC thanks Jane Lee for volunteering to help with the newsletter! Jane has
belonged to the club for several years and enjoys collecting postcards of fast food
establishments such as McDonald’s and Dairy Queen. Jane joins Dave Norman who
has helped with the newsletter for many years. We are grateful to both of you!
Planning to enter a postcard board for the state fair? Here are some guidelines:
1. Online registration opens May 1
2. Registration deadline is 4:30 pm, Tuesday, August 8
3. NEW THIS YEAR! All exhibitors must register online prior to exhibit delivery
4. For more information: http://www.mnstatefair.org/competition/creative_activities.html

•
•
•
•

•
•

May 3—Board meeting
May 13 & 14— Club spring postcard show
May 17—Club meeting: Bring and share your
favorite cards found at the recent spring show!
June 21—Club meeting: Summer is vacation
time in Minnesota! Bring and share postcards
depicting your dream vacation destination or
activity.

•
•
•
•
•
•

July 5—Board meeting
July 19—Club meeting
August 16—Club meeting
September 6—Board meeting
September 20—Club meeting
October 18—Club meeting

Don’t forget to check your label - if your dues are expired you’ll need to get your
payment sent to our membership chairperson promptly.

Check the TCPC website for Shows that have come to the attention of the webmaster. It will be updated as more information becomes available. We can not
guarantee that postcards will be at the show but that is part of the hunt for that
special postcard.

Club Spring Postcard and Paper Show
May 13 & 14, 2017
Bloomington Armory, 3300 98th St., Bloomington, MN
Saturday, May 13, 9 am to 6 pm (members admitted 8 am)
Sunday, May 14, 9 am to 3 pm
$4.00 Admission good for both days
$3.00 Club Members
www.twincitypostcardclub.com
Show or membership info: Dave Johnson 651-426-3573
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TCPC Board of Directors and Officers

Meetings and Events

All meetings to be at
The Lynnhurst Community Center
1345 W. Minnehaha Parkway (at 50th St.)
Minneapolis MN
5:30 pm to 8:15 pm
Unless otherwise noted

What can I do with my club membership?
 Attend monthly meetings with other postcard enthusiasts
 Buy and sell postcards at club meetings
 Learn more about all aspects of postcard collecting through
club programs and from conversations with other members
 Borrow books from our sizable club library
 Receive the club newsletter in the mail six times a year
 Get an annual roster of club members with collecting
interests

We are Looking for New Members!

TCPC welcomes new members interested in
collecting or learning more about postcards and/or
other ephemera.
 Have a friend or neighbor that might be interested?
Bring them along to a club meeting!
 Chatting with someone new at the spring show?
Invite them to join TCPC. Show them the membership brochure available at the admission table,
and encourage them to attend a club meeting.


President: Chuck Donley, 952-988-9797
VP & Membership: Dianne Lamb, 651-460-4927
Treasurer: Allan Hillesheim, 612-377-6062
Secretary: Dave Norman, 612-729-2428
Editor: Robin Arneson. 952-435-6616
Assistant Editors: Jane Lee, 952-567-3713,
Dave Norman, 612-729-2428
Webmaster: Duane Stabler, 952-447-8654
Program Chair: Dave Johnson, 651-426-3573
Show Chair: Dave Johnson, 651-426-3573
Social Coordinator: Dean Borghorst, 612-332-0256
Librarian: Vacant
Member-at-Large: Jane Lee, 952-567-3713
Member-at-Large: Vacant

Advertising:

General advertising will appear in the newsletters.
Members can have one free line ad in the newsletter
each year. Send your ad (and payment if required) to the
newsletter editor.
Member Advertising rates (per issue)
Business card size…$4.00
Quarter Page………$10.00
Half Page …….……$20.00
Full Page……….…. $30.00

Twin City Postcard Club Membership Application
Please check one: New Member_____ Renewal_____ Reinstatement_____ Change of Information_____
NAME______________________________________________________________________________________________
STREET ADDRESS:__________________________________________________________________________________
CITY/STATE/ZIP _____________________________________________________________________________________
TELEPHONE # (include area code)______________________________________________________________________
E-MAIL ADDRESS (optional)___________________________________________________________________________
TYPES of POSTCARDS COLLECTED: ___________________________________________________________________

_________________________________________________________________________________________

Mail to Dianne Lamb, TCPC Membership Chair, 25145 Chippendale Ave, Farmington MN 55024
Total Dues annually: $13 + $1 for each additional member in the household

PAGE 11

Twin City Postcard Club
25145
Chippendale
Ave.
TCPC
— MAY/JUN
2017
Farmington MN 55024

VOLUME XLI NUMBER 3

If your address label is highlighted, your
dues are due! Please return the application
in this newsletter, with any updates, and a
check for $13, plus $1 for each additional
name at the same address.
Thank You!
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We are on the web!
www.twincitypostcardclub.com and
on Facebook

Club Spring Postcard and Paper Show
May 13 & 14, 2017
Bloomington Armory, 3300 98th St.,
Bloomington, MN
Saturday, May 13, 9 am to 6 pm
(members admitted 8 am)
Sunday, May 14, 9 am to 3 pm
$4.00 Admission good for both days
$3.00 Club Members
www.twincitypostcardclub.com

Monthly Meeting Location:
The Lynnhurst Community Center
1345 W. Minnehaha Parkway (at 50th St.)
Minneapolis MN
(We are in the South West corner of the
intersection)
Time: 5:30 - 8:15 pm (program and meeting
at 7:15)

Show or membership info: Dave Johnson
651-426-3573
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Have something you want to contribute?
Contact: Robin Arneson, rarneson@charter.net
or 952-270-3848

