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Do you have a program you’d like
to present? If so, contact Dave
Johnson, program director

by Steve & Nancy Bailey
We collect Mutoscope cards. Mutoscope cards are 5.25" x 3.25"and were
published during the 1930s and '40s by the International Mutoscope Reel
Company. They were sold from coin-operated vending machines in places such as
penny-arcades and amusement parks for two cents each. All Mutoscope cards carry
the inscription 'A Mutoscope Card' on them somewhere. Most Mutoscope cards are
of "pin-up" material, but some feature other kinds of images such as movie stars,
cartoons, cars, etc. The pinup series were produced by Brown & Bigelow and
Louis F. Dow, both major players in the calendar art business.
While Mutoscope cards are not “per se”
postcards, we always found them at the
postcard shows. They are similar in size and
many dealers did not differentiate between
them.
We started to collect pin-up art back in the
early 70’s at the swap meets in California
and we developed a tremendous passion for
finding out more about the artists and their
art. The fact that Nancy grew up only 3
blocks from Brown & Bigelow (one of the
major producers of pin-up art) in St. Paul,
Minnesota and the fact that her dad
regularly brought home scratch pads,
calendars, etc. fueled her desire. We still
have a number of them. At one time we
wanted to do a book on pin-up art, but when
we contacted Brown & Bigelow for help in
accessing their archives, we were told that
another author had recently been doing
extensive research and left them with a bad
taste in their mouth, so consequently, our
greatest resource of information was not
available to us. A short time thereafter a
book was put out called the Pin-Up: A
Modest History by Mark Gabor which was
published in 1972 and we felt there was no
need for another book.
Cards continued on page 2
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Cards continued from page 1

The information we had obtained, plus some from Mark Gabor’s book, left us with a thirst for more
knowledge which we are still actively seeking and fulfilling today. We do not profess to be experts in
the field of pin-ups, but with the knowledge we do have, we will try to give some insight on some of
the artists.
The pin-up art of ROLF ARMSTRONG
characters that he portrayed contrasted with that of other
artists of the pin-up movement. Armstrong's subjects
were strong, confident women. They had an innate femininity and subtle sexuality yet were very much a product
of the ongoing American Industrial Revolution.
He was born in Bay City, Michigan on April 21,
1889. In 1908 he moved to Chicago, where he later
studied at the Art Institute. He then went on to New
York, where he studied with Robert Henri.
After a trip in 1919 to study art at the Académie
Julian in Paris, Armstrong established a studio in
Greenwich Village and started to paint Ziegfeld Follies
girls. In 1921, he went to St. Paul to study calendar
production at Brown & Bigelow. A perfectionist all his
life, Armstrong mastered the technical aspects of
contemporary publishing because he wanted his work to
have the
same
"freshness
and beaming
color" on paper as on canvas. Not surprisingly he refused
to work from photographs, and his search for the perfect
model was unending.
During the 1920s and 1930s, Armstrong's work appeared
on numerous pieces of sheet music as well as on the
front covers of many mainstream theatre and film
magazines.
By 1927 Armstrong was the best-selling calendar artist at
Brown & Bigelow. RCA hired Armstrong in 1930 to
paint pin-ups to advertise their products, and by 1933 his
popularity was so great that the Thomas D. Murphy
Company signed him up to produce a series of ten
paintings for their line, an honor shared only by Billy
De Vorss.
.
Mutoscope continued on page 3
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Mutoscope continued from page 2

Armstrong maintained a "fantasy mansion" on Little Neck Bay in Bayside, Long Island, complete with a
lagoon and sailboats for his friends to enjoy. Because light was so crucial to his work, he often painted his
models outdoors in the glow of the setting sun. In the mid-1930s, the artist realized his quest for the "perfect,
dream-come-true model" when he met Jewel Flowers, whom he later adopted
In 1943, Armstrong joined Earl Moran, Zoë Mozert, and Norman Rockwell as the guest artists at a War
Advertising Conference in Minneapolis-St. Paul. With Jewel Flowers by his side, the articulate and elegant
Armstrong generated a lot of press. When asked why he insisted on a live model, Armstrong said:
"When I paint, I want the living person in front of me. As I look at her again and again and again while
I work, I get a thousand fresh, vivid impressions... all the glow, exuberance, and spontaneous joy that leaps
from a young and happy heart."
He died on February 22, 1960, on the island of Oahu in Hawaii, surrounded by his beloved blue ocean
and tropical winds.
ZOE MOZERT (1907 – 1993), born Alice Adelaide Moser, was the most famous female pin-up artist
of her day and is noted for rejecting sexy-girl clichés in favor of depicting "real" young women, with
recognizably individual features and personalities. She was an exemplary disciple of the Rolf Armstrong
pastel style. She was also the best known of the three "girls club" artists, the others being Joyce Ballantyne
and Pearl Frush.
An attractive girl herself, she modeled to raise money to pay for art school. In 1925 Mozert had the
opportunity to study with Thornton Oakley and Howard Pyle at the Philadelphia School of Industrial Art.
Here she honed her craft before moving to New York City in 1932 to begin her career as an artist.
Although it was tough for a woman to break into a male-dominated profession, her work spoke for
itself and she was quickly hired on to paint ads and magazine
covers. She painted hundreds of magazine covers and movie posters
during her career. Mozert frequently was her own model, using
cameras or mirrors to capture the pose. Her paintings are best
known for their pastel style and realistic depiction of women.
In 1941, Brown and Bigelow bought Mozert's first nude and
signed her to an exclusive calendar contract. During the war, her pin
-up series for the company called Victory Girls was published both
in calendar and Mutoscope-card form. In 1946, Mozert created the
publicity poster for Republic Pictures' Calendar Girl, a movie about
the Gibson Girl. That same year, she painted the pinups for the
Errol Flynn comedy "Never Say Goodbye," in which Flynn played
a pinup artist. (She also did the illustrations shown in the movie's
opening credits.) By 1950 Mozert had become one of the "big four"
along with Rolf Armstrong, Earl Moran and Gil Elvgren.
Her cover portraits of Hollywood starlets for such
publications as Romantic Movie Stories and Screen Book were
particularly popular, but she also contributed covers to such
periodicals as American Weekly and True Confessions. She also
made a mark as a movie poster artist, notably for Carole Lombard's
True Confession, and the notorious Jane Russell/Howard Hughes
sex and sagebrush saga, The Outlaw.
This article will be continued in the January 2014 issue
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ZIMMERMAN BROS. PHOTO POSTCARDS
By Harry Drager
Ever wonder where the postcards of “Instant Relatives” came from? How did regular folks produce
postcards? These sales postcards will help clarify that aspect of postcard history.
Several generations of Zimmerman’s had photography businesses in St. Paul beginning when Charles
Zimmerman returned from the Civil War in 1865. There are various business addresses in the Minnesota
historical records. Paul Zimmerman (youngest brother) was probably the owner of the business during the
time of the postcards seen here (1909 – 1911). The business address at this time was 380 – 384
Minnesota Street in downtown St. Paul, as shown on the back of the postcards. As an interesting side
note, Charles Zimmerman got into the steamship business on Lake Minnetonka in 1880 with the purchase
of the Nautilus. He later purchased four other boats, founding the Lake Minnetonka Navigation Company
in 1883. This business liquidated in 1897.
It is assumed that these postcards were sent out to current customers promoting the making of personal
photograph postcards and sending them to friends. Here is
what is on the backs:
“You can double your vacation fun by taking along a Kodak
and sending Velox postals like this to your friends. Then of
course, you will make prints for your own permanent
collection. Let us show you how simple it all is by the Kodak
system.”
“Your friends out of town, and in town too, will be interested
in picture stories of you and your home surroundings. Velox
postals like this from home portraits and flashlight pictures
tell such stories most attractively. The Kodak idea has made
it all very simple. Start in to-day and let use help you start.”
See Zimmerman on page 5
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Zimmerman continued from page 4

There are also notes on the front of the cards from fictitious, attractive women of the time. One
woman (wearing a fine hat) is holding a camera and another is doing some developing with a Kodak
film tank (written on the wooden dovetailed box). She writes: “Can’t you come over tonight and bring
some flash sheets.” Who
could resist?
Zimmerman also did
stereo views prior to
postcards. Included in the
displays is a Zimmerman
stereo photograph that is
(editor note, Harry agrees,
he’d sell this one). “date unknown”, but the image is one
of the many St. Paul floods.
Lots of interest here:
Zimmerman Brothers,
photography and the history
of personalized postcards.
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Cinerama
By Dianne Lamb
Cinerama, a combination of the words "cinema" and "panorama" had been invented years earlier, but
was first introduced at the Broadway Theater in New York City in 1952. The film's title was This is
Cinerama, a travelogue opening with a roller coaster ride, then moving through Venice canals and
Florida's Everglades. In 1954, it opened at the Century Theater near downtown Minneapolis reportedly only the 11th theater in the country to show a Cinerama film. The subsequent films,
Cinerama Holiday (1955), Seven Wonders of the World (1956), Search for Paradise (1957), and
South Seas Adventure (1958) all continued the travelogue or documentary format. Only two films
with traditional plots were released - The Wonderful World of the Brothers Grimm (1962) and How
the West Was Won (1962).
The photographic system used three 35 mm cameras, each shooting one-third of the picture in a
crisscross pattern. Even though many enthusiasts raved about the process, it was not without its
problems, namely the seams. A nearby object may split in two as it crossed the seams, thus
necessitating the use of trees or posts, never main characters, at those junctions.
Cinerama continued on page 7
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Cinerama continued from page 6

Rising costs of making three-camera films caused Cinerama's demise in 1962 after the first release
of How the West Was Won. It was determined that a satisfactory wide screen image could be
photographed without three cameras. Cinerama continued through the 1960s "as a brand name
used initially with the Ultra Panavision 70 then eventually Super Panavision 70 widescreen process".
Although existing theatres were adapted to show Cinerama films, the Cooper Theatre in St. Louis
Park was built with Cinerama in mind. It was the second of three nearly identical theaters built in
1961 and 1962 by the Cooper Foundation of Nebraska. The other two were in Denver, Colorado
and Omaha, Nebraska. The theater opened with rave reviews of its "808 people seating capacity
and lot to hold 400 cars." The screen was the largest ever installed; 35 feet high, and the
auditorium was described by the
Star Tribune as a "perfect circle
without a quivering piece of
hardware." There were smoking
platforms on the sides, and the
usherettes wore black dresses with
pearls, or special costumes if the
film warranted it.
See Film on Page 9

Special Notice: Election of Officers
Each year at this time we need to remember that we have an election of TCPC officers
as required by the TCPC by-laws. We will have that election during the business
meeting in November. If you are interested in running for an officer’s position, please
contact Chuck Donley at 952-988-9797.
PAGE 7
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Front and Back
By the Late John L. Cole

Years ago when you took pictures with your camera you could take the film to a drug store or
photo shop and have the pictures put on postcard paper. That is why there are so many one of
a kind photo postcards. Some are great shots, others strange and some are amusing. Some are
so bad that you wonder why they took them at all!
Look at the two cards on this page. The back
of the cards are blank and the front of both
say “Taken at LeSuer farm 1914”. It doesn’t
even tell who the gentlemen are! Also, why
the front and back view? The one picture
they are holding hands. In the front view,
there is a person on the right background
standing by a wheel. But that person is
missing on the back side view.
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Film continued from page 7

After a series of ownership and equipment changes, the theater fell into disrepair and closed in 1991
after showing the last two films, Godfather III, and Dances With Wolves.. The Cooper Theatre certainly
seems to have been built at the tail end of Cinerama's popularity, but over the years was successfully
converted to accommodate other large-screen formats. Since the theater was not even 50 years old,
efforts to save it as a National or State historic landmark were not successful and it was torn down in
1992. Twin Cities Public Television’s Lost Twin Cities III has a segment on the Cooper that has many
photos of the building as well as video of its demolition.
***The postcard showing the shooting the rapids scene from How the West Was Won advertises
the "Northwest Home of Cinerama, the Cooper Theatre" on its reverse side.
The St. Louis Park Historical Society's
website was used as a source for
information for this article.
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Do you have a program you’d
like to present? If so, contact
Dave Johnson, program
director.
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Advertising:
General advertising will appear in the newsletters. Members can have one free line ad in the newsletter each year.
Send your ad (and payment if required) to the newsletter
editor.
Member Advertising rates (per issue)
Business card size…$4.00
Quarter Page………$10.00
Half Page …….……$20.00
Full Page……….…. $30.00

TCPC News






Julie Henricksen was elected member-at-large during a
recent business meeting at TCPC. Julie replaces John
Cole who passed away this past summer. Congratulations Julie.
Elections for 2014 will be conducted at the November
meeting
Website refreshed and rewritten—please use it for other
updates
TCPC now on Facebook—go to Twin City Postcard
Club and have the opportunity to engage with other
members and friends. Find the location at Twin City
Postcard Club

About the Santa on Page 1
Jolly V.I.P—This whimsical Santa centerpiece (sold by National Handicraft Industries, Des Moines, IA) is practically bursting
with good cheer. A Christmas favorite to charm the kiddies and
add zest to your holiday home. Jolly V.I.P stands 20” high.
He’s easily made with special balloon forms and interesting
papier-mâché process. Exciting kit contains complete materials
and fun-to-follow instructions. An original creation from National Handcraft Institute. I think it’s fair to say this is a unique
way of advertising—the card was contributed by Dean
Borghorst.

Please plan to attend the monthly meetings where you’ll
find frequent auctions and dealers with postcards for
sale but also you’ll have opportunities to learn more
about this terrific hobby.

Twin City Postcard Club Membership Application
Please check one: New Member_____ Renewal________ Reinstatement______ Change of Information_____
NAME______________________________________________________________________________________________
STREET ADDRESS:__________________________________________________________________________________
CITY/STATE/ZIP _____________________________________________________________________________________
TELEPHONE # (include area code)______________________________________________________________________
E-MAIL ADDRESS (optional)___________________________________________________________________________
TYPES of POSTCARDS COLLECTED: ___________________________________________________________________

______________________________________________________________________________________________

Mail to Dianne Lamb, TCPC Membership Chair, 25145 Chippendale Ave, Farmington MN 55024
Total Dues annually: $13 + $1 for each additional member in the household
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Upcoming Meetings and Events
All meetings to be at:
The Lynnhurst Community Center, 1345 W. Minnehaha Parkway (at 50th St.)
Minneapolis MN Unless otherwise noted

Programs
Nov 20 - Election of Officers; Thanksgiving Postcards Show and Tell
Dec 18 - Christmas or New Year Postcards Show and Tell

WELCOME NEW MEMBER(S):
Tom Kluver
collects: hotels; motels; restaurants and cars
Upcoming Programs
It’s time to plan for 2014 and we hope to offer programs at least
once per quarter again this year. Do you have a suggestion for
something you’d like to see?
Or, perhaps you’d like to offer a program yourself (don’t be shy)?
Programs should be about 15 minutes in length and can be about
anything from your favorite card topic or a general postcard topic.
Call Dave Johnson at 651-426-3573 for further details.

Meeting Schedule for 2014
January 15
Februay 19
March 19
April 16
May 21
June 18
July 16
August 20
September 17
October 15
November 19
December 17
Board Meeting Schedule for 2014
January 8
March 5
May 7
July 2
September 3
November 5

TCPC Board of Directors and Officers
President: Chuck Donley, 952-988-9797
VP/Membership : Dianne Lamb, 651-460-4927
Treasurer: Allan Hillesheim, 612-377-6062
Secretary: Dave Norman, 612-729-2428
Editor: Duane Stabler, 952-447-8654

Program Chair: Dave Johnson, 651-426-3573
Show Chair: Dave Johnson, 651-426-3573
Social Coordinator: Dean Borghorst, 612-332-0256
Librarian: Paul Scheuer, 651-335-9722
Member-at-Large: Julie Henricksen, 762-767-8365
Member-at-Large: Alan Calavano, 507-282-4389
Member-at-Large: Don Morgenweck, 952-926-8668
Webmaster: Duane Stabler, 952-447-8654

Assistant Editor: Dave Norman, 612-729-2428
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Twin City Postcard Club
25145 Chippendale Ave.
Farmington MN 55024

If your address label is highlighted, your
dues are due! Please return the application
in this newsletter, with any updates, and a
check for $13, plus $1 for each additional
name at the same address.
Thank You!

T CPC – NOV/DEC 2013

VOLUME XXXVII NUMBER 6

We are on the web!
www.twincitypostcardclub.com
Also find us on Facebook

Monthly Meeting Location:
The Lynnhurst Community Center,
1345 W. Minnehaha Parkway (at 50th St.)
Minneapolis MN
Time: 5:30 - 8: 30 pm (program and meeting
at 7:15)
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Got something you want to contribute?
Contact: Editor: Duane Stabler
Email: dstabler@bigfoot.com

