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Myths a

and realities

about real estate
appraisals, appraisers

Myvth: Assessed val
ue should equate 1o
market value,

Reality: While most
states support the con-
cept that assessed val
ue approximates esti-
mated market value,
this often is not the
case. Examples in-
clude when interior
remodcling has oc-
curred and the asses-
sor i5 unaware of the
improvements, or
when properties in
the vicinity have not
he reassessed for an
extended period.

Myth: The ap-
praised value of a
property will vary, de-
pending upon
whether the appraisal
is conducted for the
buyer or the seller.

Reality: The ap-
praiser has no vested

interest in the out
come of the appraisal
and should render scr-
vices with indepen-
dence, objectivity and
impartiality — no mat-
ter for whom the ap-
praisal is conducted.

Myth: Market value:

should approximate
replacement cost.
Reality: Market val-
ue is based on what a
willing buver likely

would pay a willing
seller for a particular
property, with neither
being under pressure
to huy or sell. Replace-
ment cost is the dollar
amount required 1o re-
COnstruct a property
=kl

Myth: in a robust
economy — when the
sales prices of homes
in a given area are re-
ported to be rising by
a particular percent-
age — the value of in-
dividual properties in
the area can be cx-
pected to appreciate
by that same percent-
age.

Reality: Value ap-
preciation of a specific
property must be de-
termined on an indi-
vidualized basis, fac-
toring in data on com-
parable properties and
other relevant consid-
ertions. This is truc in
good times as well as
bad.

Myth: You general-
ly can tell what a
property is worth sim-
ply by looking at the
outside,

Reality: Property
value is determined by
a number of factors.
including location,
condition, improve-
ments, amenities, and
market trends.

Myth: Because con-
sumers pay for ap-
praisals when apply-
ing for loans 10 pur-
chase or refinance real
cstate, they own their
appraisal,

Reality: The ap-
praisal is, in fact, legal-
ly owned by the
lender — unless the
lender “releases its in-
terest” in the docu-
ment. However, con-
sumers must be given
a copy of the appraisal
report, upon written
request, under the
Equal Credit Opportu-
nity Act.

Myth: Consumers
necd not be con-
cerncd with what is in
the appraisal docu-
ment so long as it sat-
isfies the needs of
their lending institu-

Reality: Only if con-
sumers read a copy of
their appraisal can
they double-check its
accuracy and question
the result, Also, it
makes a valuable
record for future refer-
€nce, CONMANINE use-
ful and
information — includ-
ing the legal and phys.
ical description of the
property, square
footage measure.
ments, list of compara-

ble properties in the
neighborhood, neigh-
borhood description
and a narrative of cur-
rent real-estate activity
and/or market trends
in the vicinity.

Myth: Appraisers
arc hired only to esti-

upon their qualifica-
tions and designa-
tions, appraisers can

planning, dispute reso-
lation, zoning and tax
asscssment review
a_nd Cost/benefit analy-
sis,

Myth: Because Ap-
praisal Institute-desig-

nated members must
exceed to higher lev-
cls of experience and
education than ap-
praisers who are
merely state licensed
or certified, they
charge a premium for
their services.

Reality: In today's
competitive market,

appraisal fees for resi
dential properties are

ly to be compara-
ble.
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