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CHAFTER I

THE AMERICAN FORCES VIETNaM WETWORK

The Mission.

The mission of the American Forces Vietnam Network (AFVN) contains
two principle objectives. The first is similar to that of other American
Forces Radio z:d Television bService (AFRIS) facilities while the second
is uvnigue to AFVi. OQur mission is:

To provide commenders with a radio and television

capability to broadeest information and eantertainment

prograzms for US Arued Forces personnel assigned duty in

the Republic of Vietnam and to provide engineering assis-

tance to the Joint United States Public Affairs Office

( JUSPAO) fof the installation of television facilities

for the Govermment of Vietnam.

This Survey will attempt to deterumine to what degree AFVN is
accomplrsh: ng the first objective of its mission.

The History.

Armed Forces Radio in Vietnom went on the air for the first time
ot 0600 hours 15 August 1962 from studios in the hex Hotel in downtown
Saigon. The tledgling station broadcast for eighteen hcurs a day using
a trans.itter and broadcasting cquipment that was borrowed from US and
Vietnemese wilitary and civilicn egencies. The station was operated by
a five man crew and severzl volunteer anncuncers and newsmen. By the
Fall of 1964, the station wis movea to permanent facil:ties at the Brink

Hotel. The steif had grown to 17 full-time gersonncl.
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On 24 December 1964 the Viet Ceong struck their first blow at AFVN.
Terrorists set off 250 pounds of explcsives at the Brink and damaged a
large secticn of the building. The station wes {crced off the sir temp-
orcrily bul was broadeasting again in » matter of hours. Out of the
wfeckage, AFVN wis sending cut Christmas Cerols interspersed with calls
for blcod donaticns for these injured in the explosici.

Televisicn nade its debut in Vietnsm on 7 Februsry f966 as three
C-121 aircraft were cutfitted with broadecast equipment. Prograus were
broadeast froiw these "Blue Eogles®™ until improved ground facilities in
Qui Nhon =2nd Dz Neng and a fixed site in Saigon became operational on
25 September and 21 and 25 Octcber 1966 respectively.

On Christmas Eve, 1966, two yeurs to the day after the explosion
at the brink sfation, the new Saigon fac¢ility came under attack., Small
arms fire ripped heoles in the building but no one wes injured.

Errly 1967 saw television become operatiocnal at Pleiku, Hue, Tuy
Hoa, and dha Trang's Hon Tre ITslund.

On 3 May 1968 the VC struck zgain. This time 250 pounds of plastic
explosgives concealed in 2 texi were set off not far from the Saigon
station. Nc one at AFVN was injurea and, though the building was
domaged, brosdeasting was only temoporarily halted.

The Hue station was overrun in the VC ocifensive during Tet of 1968 .
Unofficicl reports indicate that one AFVN mon was killed and five were -
captured.

The Hue station was meved to Quang Tri and resumed Broadcasting in

December 1968. Chu Loi became the latest AFVN outlet in March 1969,

-2



The Organization: 1ts Corabilities and Facilities.-

AFVIT's present lccaticns ond facilities are:
Key Station: aigon = AM 50,000 watts
FmM 100,000 watts
TV 240,000 watts
Detachment 1: Qui Nhon - AM 16,000 watts
M 25,000 watts
TV 40,000 watts
Detachment 2: Da Nang - AM 10,000 watts
FM 25,000 watts
TV 40,000 watts
Detachment 3: Pleiku - AM 10,000 watts
' M 25,000 watts
TV 40,000 watts
Detechment 4: iha Trang
Dong Ba Thia -~ - Ak 10,000 watts
Hon Tre Islond - Fi 25,000 wattis
TV 40,000 watts

Detachment 5: Quang Tri - M 1,000 watts
TV 40,000 watts

Detachment 6: Tuy Hoa - AM 50 watts
' TV 40,000 watts

Detachsent 7: Chu Lai - Al 1,000 watts
TV 40,000 watts

The LM radio affiliqtes receive gll of their progromming from the
Sajgon staticn viz a net%ork corrmnicaticns system (PROLINE-66). However,
it is important te note that when this Survey was conducted; each Detach-
ﬁént programed three hcurs daily of locally origincted shows on AM radio.
The "2ll network' concept came into Béing after all questionnaires had
been returnszd.

In Salgon and Da Nang, FM vrogramuing, for the wmest part, comes from

pre-recorded reels of sudio tape which are provided by AFRTS. They are



aired by large, cowgntoer coatrclled tape machines in stereo. These
machines aubomatically insert svot cnnouncesents and other programming.

There are three hours of live programving and six hours of simultancous

)

@

on aM is alsc carried cn M and at sclected times on television.

LFVN Detachmente at Pleiku, Nha Trang, and (Gui Nhon do not have the
avtomatic Fil stereo copebility. 411 FM programuwing at these three locaticns
is done frow the local studics. These Detachments receive electrical
transcripticuns of VB type' high fidelity mmsic. The sihimltaneous brcad-
casting of AN and the procedure of the hourly news is the same as the
previcusly discussed FM locations

Most of the televisiun pregrams presented on AFVN are film.and.video
tépe copies of programs shown cn the television networks in the US.

These programs are shipped from AFRTS-LA tc Saigon and then "bicycled' to
the Detachments in a packnge that provides an entire week of prograi
material. Tn additicn, each staticn produces local daily news Crograms
and syeciel enterteinment gnd infornotion prograns of o local nature.

The ALFVN Network Néﬁs Branch is lceated in Sdigon from where it
provides coverage of US, internaticnal, c¢nd Vietnor news mnd sports on
becth radic and television. [The News Branch uses materiel from the
Assceiated Press, United Press International, and the hmerican Forces
Radic and Televisicn Service — wWashington, Direct voice-line cumrmunication
with AFRTS in Washingtoen permits the live radic broadcasts of wajor news

and sports events from huue. Television newsfilm services are provided



by ABC-TV and CES-IV tc¢ the network. Affiliate stations receive ccuies
of the newsfilms and other visual material along with the teletype copy

from the press services to cssist them in preparing television newscasts.



CEAPTER 1T o .

- THE SURVEY

£ Previcus Survey.

There hes been one previcus cwuntry-wide AFVN Audience Opinion Survey.
It was conducted in 1968 and was concluded in early 1969. TFor simplicity,
it will be referred tc as the 68 Survey.

he 68 Survey wos o milestone effort since it was the first audience
opinion survey to be conducted under couwbat conditions using a randomly-
selected sample. 1t was also the first such survey to be done in Vietnom.

There will be several places throughout this repcrt where the resuits
will be compared with the results of the 68 Svrvey. This will not be done
indiscriminately but, rather, cnly when such comparison will contribute to
the information derived from this present survey.

The Current Survey.

During the period of July through September 1970, sFVHN condugted an
audience opinion survey by mail oan o country-wide besis., The survey
cevered hbi and Fi radio'and television., Its purpose was basicclly to
determine whot our audiénce likes to wetch and listen to, when they can
watch znd listen, snd how gocd the reception is.

In other words, the survey wag designed to determine if LAFVN was
accomplishing ivs wdssicn of ;rovidiﬁg entertoinnent and inforuation
desired by the US servicemen in Vietnam.

The Scrple.
The success and precision of any survey or public opinicn pell is

dependent upon selecting an unbiased sample. Scme military audience
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surveys have obtained information by utilizing survey coupons printed

in newspapers or ‘daily bulletins or by distributing questionnaires to
dining facilities and living cuarters. Public opinion researchers are
dubious of the results obtained by these methods. Investigation has
shown that the sort of person who will voluntarily £ill ocut and return
those forms is not truly representative of the general public. This
present survey was accomplished by using a randomly selected sample.
Therefore; it is expected that the information obteined from this random
selection will have the reliability and validity required to meet the
stringent stondards of professicnal research analysis.

A total of 2,519 questionnaires was sent out to randomly selected
troops . .all cver Vietnam. At that time there were 420,000 US udlitary
perSonnel in-country. Questionnoires were sent to C.6% of the total.
This percentage represents a valid sample in an eudience of this size.

The samzle was stratified.by selecting men from each service using
the ratio of overall service representation in Vietnam. Thus, 72.6%
(1,829) were Army, 12.3% (31C) were Air Force, 8.3% (210) were Marines,
included in the recipients but, due to the small number, their responses
are included with the Navy data.

The Questionnaire.

The questiocnnaire was designed to elicit the most information from
the respendents without going into such detail and length that interest
in completing the questionnaire would be lost. Frevious survey reports

from the American Forces Korean Network, the Spain-Morocco Network, the

e



Southern European Network - italy, 4FRTS - Iraklion, Crete, the 1968
AFVN Survey, and the 1970 Da Nang area Survey, were all on file to help
in the plunniné of qgestions for this survey.

The purpose of the 1970 Da Nang Area Survey was to pre-test the
questiohnaire and testing methods to be used in this present survey.
Once the Da Hang Survey was completed; certain changes were indicated
and were inccrporated into the finalized questionneire. The final
version of the cover letter (“ggendix 4) and the questionndire (Appendix
B) were mailed cut on 26 July 1970. _

The computer used to tabulate the results, an 1BM 360/501, was set
to compare each of the first eight responses with each of the last 68
responses. Although it is a 55 question survey, there are 76 responses
due to four multiple answer guestions. As the guestionnvires were
returned, the 76 responses on each of then were munmerically coded to be
entered into the couputer.

The questions ccn be divided into the following general sections:

1. Questions 1 turough 7 - personal information

2. . 8 w40 - comparing radio and television

3. i 11 ~ usefulness of AFVN's "commercials®
Lo ti 12 14 - aveilability of a radic

5. i 15 20 - radio programming

6. ; 21 " 24 - radio recepbtion and opinion

7. fi 25 o 27 - availaebility of o television set
8. i 28 . " 33 o TV programming

9. K 34 " 35 - TV recertion and opinicm

10. g 36 i 55 -« news and sports section

&



The Response.

The information gathered from the returned questionnaires wos

coded and turned over to the MACV Data Management Agency (DMA) on 15
September. &1l 1,107 coupleted questicnnaires which were returned by
that date were included. This represents a 48.3% return. The cut-off
date of 15 September gave an el.opsed period of 51 déys as comparedlto 28
days for the 68 Sﬁrvey. A total of 228 questionnaires have been returned
undelivered due to incorrect addresses and other reasons. This coumpares
with 257 returned in 1968.° The actual sample then was 2,291.

Can so few express the desires of so many? Fewer than 1,200 persons
were surveyed by the Gallur Poll to accurately forecast the 1968 nsational
election vote of almost 70 million voters (.000017% of the population).
Our 1,107 returas from 420,000 servicemen is a significantly higher .3%
response.

No one has ever attempted to measure directly the listening
and viewing habits of everyone in the country (USa.). 1f it were
possible at all, the task would be of such magnitude that it would
probably introduce so many tabulating errcrs that it would actually
be less accurate than a good sampling prccedure anyway. The layman
tends to be skepticsl of a procedure which presumes to judge the
behavior of an audience of many millions on the basis of a sample
of only = few thousand; yet it has been well established ia other

fields that a properly chiosen sauple can occurately show charac-
teristics of a very large popvlaticn.’

Sydney W. Head, Broadcasiing in smerica (Boston: The Riverside Press,

1956), 1. 240.
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CHAPTER III

THE ANALYSIS

General.
The information contained in the Tables in this section was derived
from the first part of the guestionnaire where information about the

individuzl respondent was asked.

Table 1  Location of the Respondents:

Seigon (Key Station) 37.4%
Qui Nhon (Detachment 1) | 8.8% -
Da_Naﬁé (Detachment 2) 22.0%
Fleikv (Detachment 3) | 3.6%
Kha Trang (Detachment 4) 8.7%
Quang Tri (Detachment 5) 6.4%
Tuy Hoe (Detachuent 6) 1.6%
Chu Lai (Detachment 7) : 5.8%

Can Tho (Seigon's TV rebroadcaster) 5.2%
Not Ascertainable 6

Table 1 reflects audience distribution by LFVY station coverage. -

TaEle 2 Branch of Service: 3% Table 3 Dufy Areo:
Army 69.8% ; - Combat R2.4%
Nevy VAR i | £dudn 14.1%
USMC 13.5% x Log/Support 47.1%
USLF 11.7% i Other 15.5%
: NA 1.0%
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Table 4

Warrant Officers are included in the above Table with the numerically

Pay Grades of the Respondents:

E-1 through B3 17.0%
E-4 ond -5 57 .0%
E-6 and E-7 10 0%
E-& and E- 1.5%
0-1 and 0= 6.5%
0-3 bo5%
0-4 eand (-5 2.5%
0-6 « 2%
NA 1.5%

equivalent "OV rank, i.,e. W03 = 0-3,

This Table serves to reduce to specific percentages that which we

already know ~ that there are more of the junior enlisted grades in-country

than any other rank grouping.

fable 5

A comperison with the 68 Survey shows that high school graduates

have cropped 6% ond those with sone college have increased 7%.

Ecducational Level of the Responuentss

Less than a high school diplomav 7.5%

High school praduste 43.5%
Sciie ccllere 33;0%
Colleze graduate _ 11.0%
Graduate school 'i 4..0%
Other 5%
WA : 5%
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Table 6

sge Distributicn:

17
21
26
31
36
41
46

56

-

51 .

NA&-

20

-

30
35
40
45
5C
55
60

26.2%
52.9%
2.0%
3.7%
4.8%
1.85%
JT%

1%



Radio and Television.

The infcrmation contained in the Tables in this section was derived
from the ifour questions of the questionnaire which concerned radio and

television.

Table 7 Best Source of Iews, Entertaimment,; and Information:

100% -
i ;

w0

807 ‘ 71%
Gé 70/0"‘ V65/20 ; 58 i 222221
L 607~ s ‘ Bk /777
I 7/ S Y/ /7171
© 5084 1 -V ; (/117
q VIl ( /1///) ; ////)
RS /07 B /1117 Y
» ; vy /////7 ,} 1117
S 308 V1707 aeq /11 171/
o A T Y L
0 204 /1178 1111/ S /774
= RCY Ve 1//7/) 33k 24k V////) 128 |
S 10%-] Vitl e (1117 V/// ......
5 i VI s /11
& ost /1] e A e

NEWS OF ENTERTAINMENT INFORMATION
WORLD E‘V’El\TTS

—
i 1 - television

Ev%—rmﬁo

L
Z-__i — equal
The only significant change béﬁﬁeen 1968 and the present is a rather
large increase in the popularity of radio as a souvrce of entertainuent.
In the 68 Survey 42% of the respondents chose rzdio as their best source

of entertainient.
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Table 8 Value of AFVN's Ycommercials':
' regulations & health &

: R&R._spots directives safety spots
Useful 61% 59% : 66%
0f 1little use 28% 30% 26%
Of no use at all 9% 10% %
N 2% 1% 2%

Table 9 Does «FVH iews keep you informed?

| Very much - 41.8%
Pretty much 51.0%
Not wmmuch 6.3%

VA : 8%

Table 10 dost ingortant type of news:

USL news 50.2%
International news 32.8%
Vietnam news 10.4%
Other , 7%
Wo opinion - - 3.2%

NA 2.6%



Radio.

The information contained in the Tables in this section was derived

from various parts of the questionnaire which dealt with radio.

Table 11 Those who own or have access to a radio:
age: branch:
=25 26+ Army  Havy USMC  USLF
99.6% 99.9% S9% 100% 98.5% 100%

This Table is & combination of the “Do you owu a radio® gquestion
and the "I do nct own = radio but there is o place wherc 1 can listen
to onel guesticn. ror all practical ;ﬁrposes, every Gl in Vietnam has
the capabllity.of listening to AFVN randio.

Radib owners make up 8C.9% of all US military in-country. Of those
pecple, §.7% own AM radios, 68.3% own en id/FM set, 20.9% receive AM and
FM'stereo, and legs than éne percent receive the FM band only.

When asked which form of radic they listened to the most, 60%>said :
AFVN-EM, 18.57 liked AFVN~FM best, and 20% reported listening to both
equally. FM was better liked by the older men with iM being the favorite
of the younger ones. A4s = §ervice, Lir Force pesonnel were the cnly ones
who indicated that they lﬁsten nore to AFVN-FM than AFVE-4M. The survey
also indicated that cg educational lével increased the resuondents

vreferred AFVH-IM over AFVH-iM.

=15



Table 12  Averoge day's listeming time:

Less than 1 hour 7.0%
1 héur 8.0%
2 or 3 hours ,A 22.5%
3 or 4 hours" . 14,.0%
 4 or 5 hours | 11.0%
More than 5 hours 35.5%
Hardly evef listen 2.0%

NA 5%

Evidently ocur listeners do not tire of AFVN radio after being in
Vietnam over a period of months. A comparison of the "time in location”
responses with the above statistics shows thot the nuiber of listeners
remains rather stable as the mumber of mdnths in the area increases.

Men in Administration and Logistics/sﬁpport work listen more hours
é aay thaﬁ men in avcombéi situation. A4lso, the younger a nan is, the
more likely he is to iisten to AFVN several hours a day. An example of
this is that 44% of the men in the 17vto 2C age group listen to the radio

more than five hours a déy.

Table 13 Reception of ~FVN-aM: . location:
: average Sairon Det 1 Det 2 Det 3 Det 4 Det 5 Det 6 Det 7
Excellent 33.0% 4% 30% B 374 0% 35% 5% 10%
Good 37.5%  39%  30% 43% 355 264  36% 33% 28%
Fair 19.0% Ui 2% 19%  20%  21% 4% 38% 43%
Poor 8 .04 3% 4% 6% 5% 20k 9% 22%  15%
Can't receive 2.0% 0% 1% 0% 24 10% 1% 0% 1%
N Sio 0 of  cd or  OF 26 O 0%
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Table 14 Reception of AFVN-FM:

| average
Excellent . 27%
Good 32%'
Fair 147
Poor - L6

Can't receive 20%

NA 15

29%
34%

11%

5%
M8

0

Saigon Det 1

Det 2 Det 3 Det 4

locations
16% 274
“a6n - 304
13% 17%

- 10% 5%
225 18%
1% 0%

27% :43%
35% 37%

207 12%

% | 0%
154 6%
3.Of, _ O%

Detachments 5, 6, and 7 are not mentioned in this Table because

these sites do not have FM facilities. This is one of the reasons why

fewer people in-country receive AFVN-FM as cowrared to LFVN-AM. Another

reason is that different propagation characteristics also produce different

coverage patteras.

There are no similar figures in the 68 Survey because AFVN did not

establish its first ™M outlet until after the 68 Survey had been conducted.

Table 15  AFVN-FM programming as a choice to AFVN-AM programming:

It definitely provides a choice

It sometimes provides a choice
The two sound the same
No opinion

Don't listen

NA

34;2%
29.5%
LGk
26.2%
4 .87

1.0%

There is no 1968 data on this Table for the same reason given for

Table 14.
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Table 16

%. of radio audience

Best time to 1i

304,

1054 9

sten:

26
18
# \\\\
. 1/ \ {
e — 5 9 o

é .
0000 - 060C

- 0900 - 120C - 1700 - 1900 - 2200 - 2400
tine of day

Table 17 Music popularit§ scale:

Top 40
Oldies

Easy
listening

Country-
western

Acid rock
Soul
Classical

Jazg

0% 104 20%

percent of audienée: -
3Qk. _4Q% 504 60% T0% 80 0%k 100%

|

LTI

I

- % as first choice

- % as second choice

LTI

7

] i - % as third choice

The types of music are ranked here in best liked to least liked

orier (top to bottom) by combining the percentage of times that each

type was vicked as first, second, and third choice (out of eight choices).

By age, Top 40 wss the most popular with the under 25 group (3474

picked this type as first choice) while Eesy Listening and Country-

15—



Western were the most pogular with the men over 25 (25% and 32% picked
these types as first choice respectively).
The standings in Table 17 are identical to the standings of the

same nusic types in the 68 Survey.

Table 18 In-country radio progrem popularity: (produced by LFV)
rercentage of the radio audience:
50% 40k 30k 20% 107 Ok 104 20% 3Ck 40% 50k 60% T70% 80%

M_lllon Dollar Music 1405-1600 M~F

LI LT 700, 4 :ﬂ ZZ./ : : / 3

Dawnbuster 0620—0900 M-F

'Set,. Pevper 1830-200C Sun,

et b i L L

USC Showtime 123C0-1300 M-Sun.

L l\l[ ‘zvrgu /1:4'/ ’//1 :,:, Z 55: : :Z :Z[,Zzﬁ

Orle“t Exp_ress 0103-0?00 M=-Sat.
YO8 AL L

Kx:

t
*Town aid Country 1610~1800 M-F

T Ly 77 T 7T

GO _1905-21CC M-F

P ‘1{{{1:{1{{{:{{{({{*

‘|Pancorana 1510-1800 Sat.
KZAXRK u###n##p77§27777727777

##4 - # who marked "like very much"

ZZZ.» /i who marked "just fair®
EZE - /» who markgd.“not liked®
These programs are produced by the staff of AFVN. They are ranked
here in most popular to least ?opular order {top to bottom) by the per- .

centage of times each was picked as "like very much.t
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Table 19 US radioc program popularity:. (produced by AFRTS)
- vercentage of the radio audience:
59% 407 3Qﬁ 29% 1@% Ok JQ% 2@% 30 4@% 5@% 6@% 7C%

i 'Young_Sound 2305-2400 M-F
B R L LS LU le ) 1] [

LOVE 21C5-2200 M-F

S u,uugygfi{é{{iiij

_Gene Weed 0905-1000 M-F
ROOK | ittt L [T/

. Herman Griffith 1305-1400 M-F
KXaX #”u‘ F S L L L

Barbara Randolph GO05-01CC M-F
SR s

Roger Carrol C405-0500 M-F

£ oVl { z { i f 4/[21

iJohnny Grant 2230=2255 M-F
LUK KL ﬁ,,f,,#z’r‘////////////J

,; #~ who marked "like very mmuch”
Y77 - % who marked "just fair®
JOX - who marked "not liked"
These programs are produced by AFRTS and are sent to AFVN to air.
They -are ranked here in the most poguiar to least popular order (top to
bbttom) by the percenta;e of times each program was picked as "like very

mich, "
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Table 20 Best time to hear a radio newscast:
25 fom
205

21 :
/ A
15 , N/
4

1C %~

57

% of radio audience

Ch D00 = 0800 = 0900 = 7200 = 7700 = 1900 = 2300 = 2400

time of day

Table 21  Average mumber of radio newscasts heard each days

None 1.2%
At least one 17 .0%
2 or 3 \ 39.0%
4 to 6 26.CA -
7 or more 12.1%
Don't know 4.3%
NA . 3%

Over 85% of the resﬁéndents indicated an excellent or_good opinion
of AFVN radio news announcers. 11% gave them a "fair® rating and only
1.4% thought they were "poor."

Most (69%) of the respondents indicated that the amount of radio

news was about right while 20,7% wanted more news and 6% wanted less.
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Table 22 best time to hear a radio sports event:

25 s
(] e 22
8 e ' ! .

20 B
0) 4
= ’ N\
; LT AN
é 157~ >
° | y, \.
o Uk \\?
@ : or Hoe
= o 3, N

T R
O v
-

R o

OO0 = 0800 =T T300 == 1800 == 2706 = 2400
time of day

Over 33.55 of the responuents had no preference as to the time

of day.

Table 23 Interest in AFVN radio sports:

Very much interested 345
Some interest 43%
o interest 21%
NA& 2%
Table 24  Are you more interested in sportscasts or complete events?
Spoftscasts e 27%
Qomplete events 34%
Equal 20%
No opinion 195%
N | 1%

AFVN sports amnmouncers were given a positive rating by 85% of the
radio gudience. ilmost 13% indicated "no opinion" as to the quality of

the announcers,

22w



Over 6C% indicated that the amount of radio sports was about right.
The rest were fairly evenly divided betv}eeh too muc}; and not e.nough.

In fesponse to the question asking if the reséondent objects to
AFVN radio repeating a sports event at another time for those who did
not hear it the first time - 75% indicated that they do notﬁébject end

25% indicsted that they do object. -



Television.
The inform-tion contained in the Tables in this section was derived

from various parté of the questionnaire that dealt with television.

Billet
Military clﬁb
Service club
Deyroon

Mess hall
Other

Never Watch

NA

37.9%
6.8%
2.5%

11.3%

3k

1 . 9%

25 4%

8%

2

Table 25 Television set ownership:
197C 1968 branch:
average average Combat Almin Log/Sup Other
Yes  16.3% 19% TH 9% 19% . 15%
No 83.3% 814 R%  79% 79%  84%
NA. 3% g 0% 1 . Of
Table 26  Average daily viewing time:
1970 average 1968 average
/, hours or more 10% 9%
2 or 3 hours 4% 20%
Less than 1 hour 16% 14%
Hardly ever watch 24% 37%
Never watch 26% 2C%
Table 27 Usual viewing location:



Table 28  Television signel quelity:

location:
average oSaigson Det 1 Det 2 Det 3 Det 4 Det 5 Det 6 Det 7
Excellent ‘14.6% 184 12% 16% 22% 11% 7% 11% 10%
Good 34.0%k 39% 9%  32% 4R% 356 28% LLE 39%
Fair 24.0% 22% 2C% 24% 154 29% 23% 38% 31%
Poor 6.84 . 4L 646 3% 5% 128 Uk Ck T
Can't . _
receive 18,27 13 29% =% 15% 102 25% 56 104
NA 1.4% 1% - 0% 1% Ok C% 1% 0% 0%
Table 29 1Is AFVN-TV iroviding a service?
It is very worthwhile L%
It is worthwhile 28%
It is not worthwhile 3%
it is of no valueé 3
No opinion 24L%
. Na 1%
Table 3C Best time to watch AFVN television:
) Jocation:
average Saizon Det 1 Det 2 Det 3 Det 4 Det 5 Det 6 Det 7
1200-1700  12.2% 135 12% 114 15% 1% A% 1% 15% -
1700-190C  9.8% 8% 7% 12% 0% 1% TH 55 9
19C0-R2C0  51.C% 53%  LLE 464 524 54% 504 66%  53%
22000160  12.0% 1346 144 9% 10% 154 1% 1% 9%
NA 15.1% 114 21% 195 12% 6% 26% 54  19%

Detachment Five does not sign-on with televisicn until 1700 daily.
The questionneire was not designed to determine if there are peak-

audience tines on weekends that differ from those during the week Lecause
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it was assumed that since the US military nersonnel work a seven day
week, there would be no cufference. We do know that of those men who
specified a "best day to watch', most picked Sunday. However, 60%

indicated "no preference,”

Table 31 Best time to wotch a 9Q-minute feature on AFVN television:

location:

average Saigon Det 1 Det 2 Det 3 Det 4 Det 5 Det 6 Det 7

1200-170C &% 8% 6%  TH 0% 3% 4% 5% TR
17CC-1830 4k L 3b 0 4k 5% €6 Ok Ok 4R
18302000 167 164 126 155 20%  20%  19% 5% 17k
2000-213C  25% 24k 25% 24 255 B/h 235 LAk 213
2130-2300 . 13% 126 17C 124 1 ks 8% 1% 128
2300-010C  10% 10k 7% T 5% 8% 11% 16k 17%
No pref. 234 1% 20 27F AThHATE 29% 166 7%
NA 1% 0 Gk Ch ek 1% 2B 0 1

Detachment Five does not sign-on with telev151on until 170C daily,

e e

Table 32 Television program type popularity:
percent of TV audience:

08 IGE_ 20h 30k ACE_ 5GE __6Gf
Comedy T T T T T T |
Sports L [T A ;
Variety LR T !
Westerns Ll m,';;i///??/z///// i

- Drama LSRRI )
Current Events L’”““&Q&ZZZL,
Educational EETTTA
Local (CI, USO) &/7L
Comntand Info EQE

- % as first choice
ZZZ - % as second choice

[ 1- % as third choice
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The rank:ng in Table 32 from most pogular to least popular (top to
& POE por o t

bottom) was acheivel by combining the percentage of times each type of

program was picked as first, second, and third choice (out of nine

possible choices). This represents no significant change since 1968.

B

Table 33 Would a weekday 17CC sign-on interfere with your TV viewing?
_ location: '
averase Saizon Det 1 Det 2 Det 3 Det 4 Det 6 Let 7
It would R3.5% 23% 185 224 37+ 2ep 2Tk 3TF

It would not  44.4%k 8% 3T 41% - 45T 54E 66k 35%

Ho opinion  31.4% 268  44% 35% 17 225 5K 25%

NA 5k 1% Ch CA Ok Ok Ch 1%
Detachwent Five does not sign-on with TV until 17CC at the present

time. This is the reason thét Dét‘5 is nct included in this Table.

i R Mt 1 B S ke E s - - i e A

Table 34 Best time to woltch an AFVH televisicn newscast:
] B R o S e Yol
averaze Saigon Det 1 Det 2 Det 3 Det 4 Det 5 Det 6 Det 7

1306C-17CC  6.9% 7% 5% 6% 5% 6% 4@ 54  1C%
180C 14,6 5% 16% 3% 127 18% ML 11k 14k
183¢ 7.3 0p TR 3 156 TH 55 0L 6%
1900 11.8% 1B - ML 105 16% 15% 126 164 f 3%
193¢ 5,35 L 4 TR O1RE 5% 1% 16%  Th
20cC 5.8%  4i 4 6L Sk TR kv O 4%
2200 5.3% 55 5% 4% 5h 9 26 5h 4w
23CC 5.1% 546 2 5% 7% 3% 5% 5% T
4iny time 8.5 8% &4 &b Th 8% 2k 1B 4R

No opinion 29.3% 25% 36k 34% 2% 184 3% 274 26%

Detachment Five does not sign-on with television until 1700 daily.
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Teble 35

AFVH television news announcers

of the respondents.

Munkter of AI'VN-TV newscasts watched each days

Three 3.8%
Two 1459
One 33.2%
None 47 .27
NA 1.2%

newscasters.

Almost 43% indicated that the amount of AL¥VN-TV news was about right,

3% said there was too much, and 13% wanted more TV news.

had no opinion.

PR e e

Table 36 Best time to watch an AFVN television sports event:
locaticn: v
average Salgon Det 1 Det 2 Det 3 Det 4 Det 5 Det 6 Det 7
120C-160C 9.2% 8 6% 9%  12% 9% 9% 1% 7E
1600-18CC 5.55 6H - TL 46 2 T% % 5k 4%
1800-210C  28.4% 285 254 27% 274 394 1Sk 38h 374
2100-24LC 13.24% 1% Sk 10x  22%  11% 18% 556 4%
Any time ¢.9% &b 8% 64 2% 6 11% 5% 6%
No opinion 36€.C% 35%  4ed 395 32%  25% 380 33% 29%
NA iy O/ 1% Vo 0% 1% 1% 7 O
Detachient Five does not sign-on with television until 17CC daily.

werc given a positive rating by 59%

Over 377 had no opinion as to the quality of the

The rest, 39%,

08 -



Table 87 Opinions of the amount of AFVN~-TV sports:

Not enough 26.5%
About right 45,5%
Too much 11.3%

HA 16.7%

7 AFVN television sports announcers were given a positive rating by
63.3% of the audience. Over 32% had no opinion as to the quality of
‘the sportscasters.

Over 80% of our IV audience does not object to AFVN repeating a
‘spdrts event at another time for those who missed the programvthe first

tine it was shown.



The Listener-Vicwer Com.osite.

Possibly the best way to summarize the findings of this report is
to descraibe the Yaverage GIY as found by the survey.

he is an E-4 or E-5 ia the army who is between 21 and 25 years cld and
has been in the same geographical area for over ten months;

in Logistics/Support work and has = high schocl diplomasj
he listens most to the radio for news, entertainment, and information;
he considers AFVN's "coumercials™ to be important;

he cwns an ANM/FM rodio and listens to AM more than five hours per
doys usually in the early even:ng;

he likes Top 4C, Oldies but Goodies, and Easy Listening music,

he gets good reception con both A snd Fif and feels that AFVN-FM
programuing provides o choice from afVN-sM progremming;

he watches AFVN-TV for 2 or 3 hours each day between 19CC and 2200
in the billets, lut he doces nct own the set he watches;

he likes comedldy and sports on telev181on and he considers AFVN-TV
tc be woerthwhile to him;

he feels that AFVN news keeps him informed and is meost interested
in US news:

he listens to 2 or 3 radio newscasts each afternoon and wotches a
TV newscast each evening;

he feels that the amount of news covercge on AFVN racio znd television
13 about right;

he considers nIFVN radio and TV uews ond sports announcers to be doing
a good job;

he has some i terest in sports and would r:ather see or hear the
canr.lete event than a speortscast;

the best time fcr hiw to listen to a radio sports event is in the
afternou, for a TV & orts event the best tiwme is in the evening;

he feels that the w.ount of sports on AFVI racio and TV at the
rresent time is clout right cnd he does not object to the repeating
of & sports event ot another time on radio or TV.

=3Cm



CHAPTER IV

THE APPLICATION

Radio and Televisgion.

Changes made in AFVN radio programming:

1.

Due to the results of Table 18, the Sgt. Pepper show has been

extended to two full hours.

A new classical music program, Classical Showcase,; is now on

Monday through Saturday from 2305 to 2350 on AFVN-FM.

Due to the results of Table 20, the following changes have

been made in radio news:

A, the 1800 and 2300 newscasts have been shortened to five
minutes;

B. the 2000 newscast has been extended to 15 minutes.

Changes made in AFVN television rrogramming:

1.

Due to the results of Table 32, the following changes have
been made:

A. sports programs havé been extended from 14.5% of our
prime timeA(the time when the most people can watch) to
29% durlné'the footbail season;

B. westerns have been increascd to 20% of prime'time.

Due to the results of Table 34, the following changes have

been made in television news :

4. the 1500 newscast has been dropped;

B. the 193C newscast has been moved to 1900 hours;

C. the 2300 newscast has been moved to 220C hours.

(A31 TV news changes are for the Saigon station only. Each

Detachment has the option of changing if they feel it suits

the local situation.)
31
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AFTINDIX 4

Cover letter.

HEADQUAKRTERS
UNITED STLTES sILITHRY iSSISTANCE COMMAND, VIETWAM
HAERICAN FOrCES VIETHNAM NETWORK
4PO San Francisco 96309

MACQL s - 25 July 1970

Dear Soldier, Sailor, Marine or Airman:

The fucerican Forces Vietnar detwork (AFVN) is conducting an
audience survey throughcut Scuth Vietnam, This survey will
attenpt to deteruiine how the radio, television, news and sports
departiments of the network can better serve the US servicemen
stetioned here,

Your name w-.s randomly selected from a master list of all
fmerican military men serving in Vietna::., 4 computer was
used to make the selection. 1In all, over 2,500 men will
receive a questionaire —--such as the one enclosed.

The information gained from this survey will assist AFVN to
determine just what types of individuals listen and watch
our programs. Also, we can only give you the kind of
program.ing you most desire if we know what you want.

The success of this project depends on each person ccupleting
the guestionaire znd retirning it in the enclosed envelope.
Please take a few minutes to do yourself and us a favor.

Respectfully,

ﬁ }
u¢v1k )//, t7{W4xui

FRANCID K. PRICE

LTC, Usa

OfflCcr—ln«Char ge, AFVN



APPENDIX

The guestionnaire.

AUDIENCE SURVEY
AMER)Y CAN FORCES VIETN&M NETWORK

Hote: There is no need to put your name on this guestionnaire. Responses
will be included in statistical analysis only. The success of this survey
depends on complete respenses from everyone sent a questionnaire. Therefore,
please answer every question frankly. When you finish, please check back to
make sure you have answered every question.

GENERAL
1. what is the geographic location of the AFVN broadeast outlet

serving you? Quang Tri .. Do Hang ) Chu Lai__

Qui Nhon _ Pleiku Tuy Hoa_ Nha Trang

Saigon Can Tho (choose only one).

2. bBranch of service?

Army___ Havy USMC USLF Other_____ .
3, Pay grace (list as B~5, 0-3, etc. NOT RANK) .
4. Ahged .
5. How long in this geographic area (nearest in months)? .
’ . T

. What is your primary duty area?
Coribat Ldmin Logistlcs/Support Other .

7. What is the highest grade of schooling or equivalent you have

conpleted? Less than High School diploms ‘ .
High Schooi‘diploma \ .
Some College .

College diploing
Graduate School .

Other ) .




10..

11.

12.

13.

1.

15.
16.

Betwecn radio and televisicn in Vietnam, which do you
consider your est scvrce for news of world events?

Radio_ Television Fqual_ No opinion

Between racio znd televisicn in Vietnam, which dJdo you
consider your best source for entertainment!

Radio, Television Equal No opinicn

Between radio -nd television in Vietnaw, which do you

-consider your best source for general inforuation?

Radio Television Equal Yo opinion

Broadcasting coumand inforration and command announcements
is & basic risgsion of AFYN. How well do the ‘cormercials'
on AFVN serve to inform and motivate you?

Rest and recuperation (R & R) opportunities:
Useful Of 1little use Of no use at all .

Information concerning directives and regulations:
Useful Of little use Of no use at all .

Health dnd safety rendinders:
Useful Of little use Of noc use at all .

RADIO SECTICN

Do you own a radio: Yes (if yes, go to question 13).
No (if no, go to question 14).

I own a radio. My radio is: AM only 21/FM
I only L/Fi Stereo Fii Stereo
(go to question 15) .-

I do not own a radio, but there is a place where I can

listen to one: Yee (if yes, go to question 15).
o (11 no, go to cuestion 25).
Do you listen most to: A i Equal .

On an average day, how zuch time do you spend listening
to «FVN rodio? '
Less than one hour .

1 hour .
= or 3 hours .
3 or 4 hours .
4 or 5 hours .
More than 5 hours .
Hardly ever listen .

el
&



17.

18.

19.

Jazz

What is the Lest time for you to listen to AFVN radio?
Berly wmorning iid-morning  Late Morning Afterncon
C00C-Q600 06C0-S00 £8C0-12CC 1200-17C0
Late Afterncon BEarly Evening Late iwvening UNever listen
170C-15C0 _19C0-22C0 R22CC~240C to 4FVN

Listcd below are 8 types of music. Please rank them according
to how you like these types of rusic. Indicate the one you
like bLest ty rarking the nuwmber "1" by it; merk a "2% by the
rusic you like second best; and so on. Grade ecach of the 8
types of music. You should mark 78" by the one you like

the least.

Current Top 40 (mostly rock, soul, easy listening)
Country-Western

Easy Listening (pop. medium termpo vocal & instruiental)

Leid Rock (underground)

Classical_

Soul

Oldies lut Goodies(Top 40, 1954-69)

Listed below are scme of the programs produced in-country by
the staff of AFVN radio. DPlease rate them occarding to your
preference Ly circling one nuwber beside each prograi.

- 1-Liked very iuch, 2-Just fair, 3-Not liked, 4-Not heard

1234 Segt. Pepper | 1830-2000  Sun.
1234 GO 1905-21CC  M-F
1 2 3 4 Dawnbuster 0620-G900 M~F
1z 3.4 US0 Showtiie ' 1230-1300 M-Sun.,
12 34 Tewn and Country 1610-180C i~F
12 3 4 Panorama _ 151G-18C00 Sat.
12 34 Orient Express O105—CAOO M~Sat
123 4 ¥Million Dollar Music 1405-1600  H-F



20.

21.

22!

24.

25.

Listed below are some steteside progrems broedcast by

ALFVN radie. Again, rate then according to your preference

Ly circling a numker beside each progran.

1-liked very ruch, 2-just fair, 3-not liked; 4-not heard

12 3 4 Young Sound 23C5-240C M-F
1234 Jce Allison C505-060C 1-F
12 3 4 Johnny Grant 2230-2255 HM-~F
1 2 3 4 Roger Carrol C4C5-050C M-F
12 3 4 Hernan CGriffith 1305-14CC  M=-F
12 3 4 Barbara Randolph G005-0100  M-F
1 2 3 4 Gene Weed 0SC5~-10CC M-F
1234 LOVE 2105-220C M-F

How is the reception for AFVN-AM radio?

Excellent Gocd Fair Foor Can't rec.

Do you receive AFVH-FM? Yes (if yes, go to question 23).
- ' No (if no, go to question 25).

How is the-rece;tion for 4FVN-FMY?

Excellent Geod Fair - Poor Con't rec.

Do you feel that LFVN-FM gives you an zlternate choice to
AFVN-.M type programing?

It definitely provides a choice It sometimes grovides
a choice The two sound the sane Don't listen
No orinicn

TELEVISIQOix SECTIQH

On an average day, hcow ruch tire do you spend watching
AFVH television?

4 hours cr Liore 2 or 3 hours Less then 1 hour

Herdly ever watch Hever wotch .



26..

8.

29,

3C.

31.

32.

33.

Billet wilitary club Service club Dayroom___
kMeseshall Other Never watch AFVN-TV
Do you own o TV sct here in Vietnam?

Yes Ne

If ALFVH television did not come on until 17CC hrs. on
weekdays, would this interfere with your televisicn
viewing? (weekends not included).

1t would :interfere It would not interfere

No opinion

What one day is best for you to watch LFVN-TV? {(choose one)

Monday Tuesday Wednesday, Thursday
Friday Saturday Sunday. No preference .

What is the best time for you to watch LFVN television?
(choose one only)

Afternoon Late afternoon Eariy evening Late evening
1200-17C0____ 17CG=19C0 19CC-220C 2200-C 100 .

What is the best time for you to watch a 9C-minute feature
movie on AFVE television? (choose only cne)

12CC-17CC 170C-183C 1830~-20CC 2CCC-213C
2130-23CC 230C = 1CC Ko preference____.

Listed. below are nine types of TV programs. Please rank
ther: according to your perscnal taste. Indicate the one
you like most Uy narking the nunmber "1" bty it; merk the
nurber "2% by the one you like second most;, and so on.
Rank eacn of the 9 programs so that you will mark 9% by
the one you like the least.

Variety Education Conedy, | Sports .

Drama (hon—western) Current Events Weésterns

Local (GI, USO groups, etc.) Local Cozmand Info .

How would you value the "military talent® progra.., "Star
Search”; produced by AFVH television:

Very valuable Valualle Not very valuable
Of no value Ho opinion Never watch

5



34.

35.

36.

37.

3.

39.

40,

47,

How clear is your LIVI-TV signal?

Excellent Good Fair Poor Can't rec. .

Do you believe .FVii television s providing a worthwhile
service ifor yours

Is very worthwnile 1s worthwhile____ Is not very
worthwhile Is of no value No opinion .

HEwS »ND SPORTS SECTLON

Does AFVN radic and television news keep you informed?
Yes, very much ___ Yes, pretty much____ ¥o, not smuch____.
Which one type of news is most important te you?

US4 News____ Vietnan News_____ International News____
Other____ Ne opinion____

How do you feel about the aiount of AFVN radic news coverage?

Tco much About right Net enough No opinicn .

On the average, how many radio newscasts do you listen to a day?

Hone At least 1 2 or 3 4 to 6
7 or rore Don't know .

When are you mest likely to hear an 4FVN radio newscast?
(chcoose only one)

Barly morning Mid-morning  Late morning Afternoon
ceee~cecc CoCC-Cace COLC-12C( 12CC-17CC

Late afterncen Eaxrly Evening Late Evening Never listen
17CC~19C0 190C=-22(C 2R0C=R4(C to radio .

In general, please indicate your opinion of AFVN radio
news anncuncers.,

Excellent “Good Fgir Pcor No opinion .




L2,

43.

45.

46.

47,

5C.

51.

52.

How many television newscasts do you watch each day?

One Two Three Don't watch any .

In genersl, please indicate your opinion of television
news anncuncers.

Excellent___ Good __ Fair___ Poor___ No opinion___.

How do you feel about the amount of TV news coverage?
Too tmch___ 4About right__ Not enough___ No cpinion___ .
Are you interested in s;orts on &FVH radio?

Very much interssted _ Some interest___ No interest__ .

Aire you nore interested in radio sportscasts (scoreboard
syncpsis) cor in cusplete events? ’

Sportscasts _ Complete Events Fqual No opinion .

What is the best tiuwe for you to listen to a radio sports
event (baseball, football, or basketball, etc.)?

CCOC=CO0( ____ COC0=130C____ 13CC=18(0___ 18CC-21C0

21CC=-CLCC flo yreference .

In generagl, rlease indicate your opinicn of 4FVN radio
spcris anncuncers.

Excellent___ Good ___ Fair___ Poor___ ifc opinion___.
How do you feel aicut the amount of sports on radio?
Kot enouéh____ Just about right____ Too much_____.
What about the amount of sports on television?

dot enough_____ Just about right__ __ Too much___.

1n general, plecse indicate your cpinion of AFVN
television sports annocuncers.

Excellent Good, Fair roor, No opinicn .

What is the best time for you to watch a television
Sports event?

120C-16C (- 16(C~-18CC 18CC~71CC 27CC=24CC
Any time Nc opinion .

7



53. Whot would be the best time for you to watch an AFVN
television newscast?

13CC-17CC 18CC 1€3C 19CC 193C

2CCC 220.C 23CGC any tine No opinicn .

54. Do you object to LFVH television repeating a sports
event ~t ancther tine specifically for those viewers
not available at the time of the original broadcast?

I object 1 do not object .

55, Do you cbject to LEVH radio repeating a sports event
at another hour period specifically for those listeners
not availalle at the t.me of the original AFVH broadcast?

1 object _ 1 do not otject .

There it is. Please insure that you have indicated your
selected choice to every question. DPlease use the enclosed
envelcpe to return the guesticnaire to #FVN by 3C August, 197C.

3L 3003 30 38 A 3 s M
363836 36 33630305 3¢

The following spacc is provided for you to make any conments
you nay wish about AFVHE in general or for a specific section.
Your co.ments will be brought to the attenticn of the
responsible section supervisor.





