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You Can’t Put A Price On A Good Reputation

Two brothers i a small town had a reputstion for bad behavior.
Butthey wsrs rich snough to avoid the consequences all the tims.
The pastor of the local church knew them well and tried to find
the good in both of them, although this was mext to impossisis.
Ona day ona of the brothars died suddanly. The other cams fo the
chiurch and asked the pastor o speak af hés funaral."To ba honest,
| weowtdn't know what 1o s&y” the pastor replisd. The brother took
out his checkbook. “I'm wiiting you a check for $10,000 for the
chunch renovations you're always talking about. AR you have 1o
di i tall ewaryone at the funaral that my brother was & saint.” The
pastor thought for & moment, then sccepted the check. At the
funaral, the pastor siood before the townspsopds who hed come
o s2= the last of one of their disliked neighbors. "1 dadn’t know
this man wall.” he said. "1 do know that ha cheated on his wifs,
and cheated sveryons hae did business with. But | can say one
thing about him: comparad to his brother, hs was a sant”

My fathsr, Jack Mackay, used to tell ma, "You can't buy a good
reputation; you must sam " He also offsrsd this advice, ™You
spand youwr whobs lifstime budding a good name and reputaton,
and ons foolish act can destroy it.” | fook his words to heart,
and aside from building long-tem redationships, there & nothing
made important than a good reputation o building & succsssiul
business. Without having & positive reputation, suUccSss is
alusive. Richard Branson, who foundsd the Virgin Group that
controls mors than 400 companises, todd me in an inteeview, “All
you hava in business & your rsputation—so it's wery mportant
that you keep your word.”

Thears are many peopds who were at the top of their game
whan they made one fatal mistake—dus to poor judgment,
arrogance or the nabdty to do the right thing. Reputations are
destroyed, and all tha maney i the world cannot by them back.
As Warren Bufist said, "t tekes 20 years o build & reputation and
five minutss to ruim it If you think abowt that, you will do things
diffaramntly.” How true! You can do things right 88 out of 100 timas;
howenar, mass up one tima, and the conssguancss can be severs.
Aaputation dossn’t happen overnight. 1t takes time. But if you
do the night thing consistently, you will buld & great reputation.
Rsputation & never completsly sscured—it is being continualy
earned. Eizabath Arden, the founder of the cosmetics. skin care
and fragrance company, saud, “Fepetition makas reputation, and
reputation makes customss.”

Building a great rsputation = ke building a company; you
riesd 1o do it one brick at & tims. While you cannot buikd reputation
on what you ars going o do, you do build sspsctations with your
cusiomars. And if you don't mest thoss expactations, you can't
EHpECT your customars to truest you. Your reputation is ahways
on thae line. What companies havs the best reputations? Rolsx
topped the list, according to recent research from the Reputation
Instituts. The report was based on data from maore than 170,000
ratings of companiss in the first guartar of 2017 by consumsrs
from @round the workd. Each firm was assigned a FAspTrak
score by researchers based on its reputation in seven areas:
producisfsarvicas, mnovation, workpiace, govemance, citizen-
ship, lsadsrship and parformancs. Folsx was recognized for its
=irong reputation with consumsss goross all seven perormance
areas, espacially quality of products and ssrvices. Lego ranksd

escond for best reputation with consumers. The Walt Disnay
Company was third, followed by Canon, Google, Bosch, Sony,
intel, Riolis-Aoyes and Adidas.

Fasicompany.com Ests the sawen habits of people with great
raputations, and | think thay are worth sharing: They get things
dona. Thay taks ownarship of their mistakes. Thay ans gensnous.
They listen to other points of view. They'na dacisive. Thay don't
sacrifice principles, and thsy'me mesilient. That list is & perfect
guideling for thoss who aren't sure what they need to do. Pay
particular attention to the fing! habit: resfsnca. You will maks
mistakas, you will upset some paopls, and you will b= blamsd
fior thimgs that arsn’t your fault. But youwr reputation will take a
beatmg F you react rashly. Taks the high rosd, not the shoncut.
That's the brilliancs of resfisnce.

Mackay's Moral! Your repuisfion depends on your past and
dedamings your future.

Don’t Confuse Need
With Greed

Yoars &po a TV show "Candid Camsra” captured reactions
to siteations on a hiddsn camsra. A reporter would swrprse the
sulbjects and point to the hidden camera One set-up was o
grocsny store that put & big table heaped with oranges outsids
with a sign "FREE." They purposaly didn't leave amything to carry
tha oranges in. Predictabdy, everyons tried to take 3 or 4 mors
oranges than they could camy. Their reactions at being bustad for
being gresdy weually included smbarrassmant.

Greed = a dangerous emotion and it makes psople act
irrationa®y and foolishly. Greed clouds your judgment That's
why in the imvestmsant community they say buls and bears maks
monsy; pigs gst slaughiered. Businesses that take advantags
of customears often snd up spending mare 1o fix their reputations
than they mads in the first place—if they stay in business. Cur
materialistic socisty preaches o accumulate more. Wi “nesd” a
bigger howse, car, TV. It's natural to want mors. The quandary
lims in daciding how much more is snough.

The Mermiam-Webstar descrbss gresd as "Excessive
desire for more of somathing than is needed.” Gresd dossn't
necsssardy only relats to money. Bny tims someons wanis
mars than their share or desires to accumulate something, st
the expensa of others it is an example of greed. Gread = ons
of the saven deadly sns, along with gluttony, lust. sloth, prida,
anvy and anger. Each of those akso relates to gresd: Gresd is
tha gluttony of stuff. Gread & the lust for stuff. Greed is sloth that
becomes a thoughtless consumer. Greed is the prids of having
etuff. Gresed &= the envy of thoss who hawe stuff. Greed is
the anger that believes we have the nght to possess. Gresd is
destructive.

My friend Brian Tracy says: “Successful psopls are always
looking for opporunities 1o help others. Unsuccsssiul people ars
always asking, "What's in it for ma.™
Mackay's Morai: One who grabs too much may lose it sl |



