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Allis-Chalmers Tractor Postcards
By John Cole

TCPC Spring Show April 27 & 28 see page 9 for Details
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Do you have a program you’d like
to present? If so, contact Dave
Johnson, program director

Maybe you are like me, live in a small town and don’t have a lot of storage
space. I also like tractors. So, maybe you should do what I did. I started
collecting tractor postcards. They are small and don’t take up a lot of room.
I started out
collecting
Rumley
postcards. I saw
one once and
thought they
were neat, but
they turned out
to be quite hard
to find. Since
Allis-Chalmers
bought them out,
I then started
collecting A-C
postcards.
They seemed
more plentiful.
I purchased
some fourhole plastic
pages that fit
in a three-ring
binder. I only
put in four
cards in each
page as then I
can read the
information on the back that tells me about the equipment pictured on the
front.
There are a lot of A-C postcards. I have not found a checklist telling me
how many cards are in each series. There isn’t much information on the
factory producing these cards.
See Tractors on page 6
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A Stroll Through The Hamline-Midway Neighborhood
by Steve & Nancy Bailey
Griggs, Cooper & Company, at 1821 University Ave., is celebrating 100 years of business in the HamlineMidway neighborhood. It was founded by Connecticut native Colonel Chauncey Wright Griggs in 1882 in
downtown St. Paul. It quickly became one of the largest grocery and food manufacturing companies in the
Northwest.
In 1906, the firm purchased 15 acres in the
Midway area to consolidate their operations and
to build a new factory that would allow for the
advanced architectural and manufacturing
technologies. The Midway location was
specifically selected because it was “almost the
exact center of a circle which would embrace the
limits of both Saint Paul and Minneapolis.”
Another important benefit was its proximity to
the Minnesota Transfer rail yard.

By 1909 the company had expanded into several
buildings in St. Paul and Minneapolis, and created
a variety of product lines and brands including
Home, Whynot, Bengal, and Primrose, among
others. A master plan was developed for their new
location that showed a $500,000 factory campus
with construction occurring in phases. A total of
nine buildings were planned with an aggregated
floor area of over 37 acres, which was likened to a
“small town” in size. In 1912 and 1913 the
cracker and candy plants were erected at Fairview
and University Avenues. In 1919 the coffee, tea, spice and extract, syrup, preserves, and bottling manufacturing
plants were built, and in 1925 the jobbing and office building were constructed.
Nancy’s great-uncle Emil Anderson worked here as a shipping clerk from 1913 until his death in 1937. It is
interesting to note that even though he lived only 14 blocks away, in the winter months he lived in an apartment at
1914 University and went home on the weekends due to the fact that his mode of transportation was a motorcycle.
To further illustrate the point, the streets in the area were not paved until the late 1920s. In fact Hamline Avenue
was a dirt street until it was paved in September 1926, at which point they held a street dance on September 3 and
even though it was a rainy day, some 5,000 people attended the dance at Hamline and Thomas. They had talks by
city officials and a band wagon played from 8:30 continuously until 11:30 and stopped only because of a shower.
My, how times have changed.
The design and construction of the new factories was very advanced. Reinforced concrete columns were built on
the first floor and on the upper floors steel columns “suitably fireproofed” with hollow tile cladding were used.
The floor slabs were reinforced concrete of the “Mushroom flat slab type”. The roof also was fireproofed with
three-inch hollow book tile.
See Hamline continued on page 3
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Hamline continued from page 2

The Griggs, Cooper property could accommodate future growth in a way that would maintain adequate light and air
for all buildings. A magazine commented, “. . . there was taken into consideration every feature that should make it
attractive, wholesome and sanitary not only for the public, but a keen eye was kept
out that employees should work here under the most ideal and perfect conditions.
One is immediately impressed with the ‘atmosphere’ of the place. Sunshine and
fresh air are the fundamentals, for sunshine makes glad hearts and glad hearts in their
turn, make willing workers.”
A new product brand, Sanitary Foods, was launched with the opening of the factory
complex in 1913, giving rise to a remarkable marketing campaign which linked the
new line to the advanced sanitary features of the buildings. The perception of
cleanliness and sanitation was paramount at a time of widespread concern about food
safety. The building design, the manufacturing process, and the actual food products
were woven together into a comprehensive and seamless branding campaign.
Another trade-mark was Home Brand. This line had over 100 products and included
everything from coffee to olives.
Regular tours of the factory enabled the public to marvel at the innovative sanitary
measures used throughout and observe the various food products being prepared.
The highlight of the tour was the baked goods.
The icing room where the fancy crackers and cookies are frosted presents a unique spectacle. Two immense icing
trolleys, the largest in the world, are the main attraction. One is equipped with hanging baskets, 3,700 in all, and
the other with wire hooks, over 66,000, the man said. All cookies as they receive their coat of frosting are placed on
one or the other of those trolleys, and carried aloft where the icing hardens on them by being passed through a
draft of cool air. The trolley descending, deposits its load with the packers and then passes through a cleaning vat
of boiling water. Contact with the hand is practically eliminated throughout.
Post cards, newspaper ads, tour booklets, poster
stamps, match boxes and other promotional
materials were widely distributed.
The company even published several popular
recipe books. A 1923 edition had to note,
“Nonalcoholic substitutes for the liquors called
for in these pre-prohibition recipes can be
secured at any first-class grocery!”

See Midway continued on page 4
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Midway continued from page 3

The factory buildings featured round corners which were easier to clean than traditional square corners.
Self-closing doors were installed to help keep dust out of the production area. “Even the air that enters the
building”, a magazine noted, “. . . is washed in special apparatus, so determined were the owners that ‘Cleanliness
should be next to Godliness’.” A vacuum cleaning system was used throughout to ensure that “not a nook or corner
can here be found where dirt, or dust, or rubbish, is permitted even a temporary toehold, to bring along any possible
germs.” Natural light was said to be as bright inside as out, and accomplished by careful placement of the buildings
on the campus, broad expanse of windows on all sides, and the use of the new style “saw tooth” roofing system.
Machines were used extensively throughout for food handling, reducing contact with human hands.
The company also lavished attention on the design and fabrication of its
various shipping containers to maximize cleanliness. It introduced the
“Sanitary Caddy” made of a “clean, strong white fiber board, with a
transparent front to show the contents.” It was the same size and general
shape of the more traditional tin cans which the company phased out
because of sanitation concerns.
In addition to nurturing an image of cleanliness and sanitation, the
company also sought to portray itself as an enlightened employer to
better secure the goodwill of customers, most of whom were women.
Employees were provided bright and spacious locker rooms. Modern
lavatories, with showers and sanitary toilets, were finished in marble
and mahogany. For the women, there were large dressing rooms under
the care of matrons “whose sole duty is to care for the girls and see that
every precaution is taken to ensure absolute cleanliness”. All employees
were provided fresh, laundered uniforms and white caps. A company
lunch room enabled workers to purchase meals at cost. Medical staff
were also on the premises at all times providing frequent check-ups for
the workers. This practice served to enhance not only the image of a
caring employer, but also underscored the company’s commitment to
sanitation. By the 1930s, Griggs Cooper had approximately 900 employees, of which 700 were located in the
Midway.
A magazine noted that regular inspections were
“. . . not only a measure of self-protection for
the company but an added insurance to the
public that every measure of public health and
safety is safeguarded.” Employees were also
given the opportunity to purchase life insurance, as well as group health and hospitalization, at reduced rates. They also maintained a
chemical laboratory on the premises with the
finest equipment available.
The two factories had a capacity to produce over $1.5 million of crackers, biscuits and candies a year. To achieve
this volume, the company spared no expense in labor saving equipment and efficient design. News accounts
marveled at the bakery, where machines mixed, kneaded, rolled and cut the dough. The ovens were two huge kilns
with revolving platforms. The dough was placed on the revolving “paddles” and the cookies or crackers would be
cooked when the paddle made a complete revolution. At that point the baked goods were loaded on the conveyers
where they would travel to the packing rooms.
See St. Paul continued on page 5
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St Paul continued from page 4

Direct rail service to the Minnesota Transfer yard was a very important part of the success of the business which
imported huge amounts of food supplies from all over the globe, including peanuts from southern states, walnuts
from Italy and France, and figs from Syria and California. Incoming rail cars entirely filled with sugar or chocolate
were a regular sight, and in turn the company had 8 or 10 outgoing cars daily filled with more than 250,000
pounds of candies and crackers headed around the country. By the late 1930s, almost 100 carloads of merchandise
were checked in and out of the plant on a weekly basis.
In addition to the excellent rail service, the company operated a fleet of 15 trucks which made deliveries on 57
routes throughout the region twice daily, ensuring fresh produce. These trucks, adorned with the blue Sanitary
Factory Seal, were built and maintained by the company in its own machine shop and garage. As with the kitchen
workers, even the delivery drivers were required to wear white uniforms.
Water for the complex was supplied by an artesian well 365 feet deep which pumped fourteen million gallons
every month at a temperature of 47 degrees. Initially, power was supplied by the Consumers Power Company of
St. Paul (forerunner to Northern States Power) but a large power plant was later constructed which included a
boiler room, engine room and a mechanics workshop. This was connected to the main buildings by a 600 foot long
tunnel. The power house featured a 150 foot tall concrete chimney which ensured “perfect draught conditions”.
Three 200 horsepower boilers consumed fourteen tons of coal daily which was delivered directly by rail cars.
There were sizable coal storage bins and related equipment including conveyers and coal crushers. A crew of four
was on duty in the boiler room at all times.
The engine room, which also had a crew of four,
produced the electricity and refrigeration needed
for the food manufacturing process. The mechanics workshop had a crew of eleven,
including mechanics, plumbers, electricians, a
carpenter, tinsmith, and general maintenance
men.
With the repeal of Prohibition in 1933, government regulations were enacted which established
a three tier system separating alcohol manufacturing from its distribution and retail. Griggs,
Cooper moved to capitalize on its fleet of delivery trucks and formed a liquor and wine division,
which quickly developed into one of the largest liquor distributorships in the upper Midwest. In 1953, Griggs,
Cooper sold off its food manufacturing business to Consolidated Grocers Corporation of Chicago, which also
acquired the original building. Consolidated did not operate from this building; its interest was mainly in the
manufacturing equipment which it dismantled and moved to other sites.
Griggs, Cooper & Company, which was now only a liquor distributorship, continued to lease approximately
30,000 square feet of the Midway building. In 1956, Griggs, Cooper & Company was acquired by the Wirtz
Corporation. When their lease expired in 1970, the company moved to a distribution warehouse at 489 Prior
Avenue N. In the 1960s developers converted it to commercial space.
The Griggs -Midway Buildings are currently home to over 165 tenants who employ over 1,000 workers.
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Tractors continued from page 1

A-C, like Rumley, found out that, for one penny, they could send out to their customers information
on new A-C products using
postcards. And you know
how frugal farmers are; they
throw nothing away. That’s
why there are so many cards
out there!
Where do you find them?
They show up at flea
markets, farm auctions,
garage sales and I’ve found
the best place is at a postcard show. If you go there,
every dealer files his cards
differently. So ask him/her
where to look for tractor

cards, and you can
save a lot of time.
Prices range from $6 to
$20, and that’s based
on what’s on the picture
side of the card. I have
paid as high as $70 for
real neat Rumley cards.
For some reason, A-C
postcards are made
smaller than standard
postcards. They are 3

1/2 x 5 1/2 inches in size.
They are all printed by the
Allis-Chalmers company.
Odd cards produced by
other publishers, such as
factory views, can add to
your collection. Good luck
and good hunting.

See A-C on page 7
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A-C continued from page 6
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Twin City Postcard Club Membership Application
Please check one: New Member_____ Renewal________ Reinstatement______ Change of Information_____
NAME______________________________________________________________________________________________
STREET ADDRESS:__________________________________________________________________________________
CITY/STATE/ZIP _____________________________________________________________________________________
TELEPHONE # (include area code)______________________________________________________________________
E-MAIL ADDRESS (optional)___________________________________________________________________________
TYPES of POSTCARDS COLLECTED: ___________________________________________________________________

______________________________________________________________________________________________

Mail to Dianne Lamb, TCPC Membership Chair, 25145 Chippendale Ave, Farmington MN 55024
Total Dues annually: $13 + $1 for each additional member in the household

T CPC –MAR/APR 2013
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GLENWOOD PARK SKI JUMP
By Dean Borghorst

This giant ski jump was in GLENWOOD
PARK in Minneapolis around 1910.
GLENWOOD PARK was later renamed
THEODORE WIRTH PARK, a name you'll
recognize today.
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Spring 2013 TCPC Postcard Show & Sale
Kelly Inn
161 St. Anthony Ave,
Saint Paul, MN 55103
April 27 & 28, 2013
Show times
Saturday, April 27
Opens at 8 AM for club members and 9 AM for non-members
Open until 6 PM
Sunday, April 28
9 AM to 3 PM
Admission
$4 for non-members
$3 for members

Please plan to attend the monthly meetings
where you’ll find frequent auctions and
dealers with postcards for sale but also
you’ll have opportunities to learn more
about this terrific hobby.
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Do you have a program you’d
like to present? If so, contact
Dave Johnson, program
director.
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Advertising:
General advertising will appear in the newsletters. Members can have one free line ad in the newsletter each year.
Send your ad (and payment if required) to the newsletter
editor.
Member Advertising rates (per issue)
Business card size…$4.00
Quarter Page………$10.00
Half Page …….……$20.00
Full Page……….…. $30.00

TCPC News

Wanted: A volunteer to assist the editor in identifying
upcoming postcard shows or antique shows where
postcards are available for sale. This would be added to
this newsletter. Contact dstabler@bigfoot.com

LETTER to THE EDITOR :

John & Lila Cole and
a sampling of their
postcards.

Please be advised that I’ve
sold my collection of
140,000 plus postcards. It
was not an easy decision
as I have been collecting
for 40 years and half that
time as a dealer. I
enjoyed the hunt for
cards. I also enjoyed
shows and talking to
people while offering cards
for sale. But, I’m not
quitting cold turkey.
I plan to keep the 14,000
postcards I have at
Countryside Mall in
Cannon Falls. I will
continue to supply cards to that stock every month.

I also plan to continue as a TCPC Board member and to continue doing articles for
the club newsletter (editor’s note……….whew). I will also still be at the club shows
and help out as needed.
I would like to thank everyone for letting me be their supplier of postcards. I have
met a lot of great people over the years. On behalf of my wife, Lila, and myself I
say “Thank You” ………...John Cole
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Upcoming Meetings and Events
All meetings to be at:
The Lynnhurst Community Center, 1345 W. Minnehaha Parkway (at 50th St.)
Minneapolis MN Unless otherwise noted

Programs
March 20 - St. Patrick’s Day is March 20th—this is a show and tell for those who have
cards featuring this annual holiday.
April 17— April has numerous dates that should be remembered. The Fall of Bataan
(1942), Doolittle Raid (1942) and Vietnam war ended (1968). Remember these and
other dates related to WWI, WWII, the Korean and Vietnam wars.

WELCOME NEW MEMBERS:
Ron Moritz
Edina MN
collects a variety of cards, including farm animals, birds,
dogs, wildlife

Molly Swanson
Minneapolis, MN
collects - MN Twins; Minneapolis

Upcoming Programs
It’s time to plan for 2013 and we hope to offer programs at
least once per quarter again this year. Do you have a suggestion for something you’d like to see?
Or, perhaps you’d like to offer a program yourself (don’t be
shy)? Programs should be about 15 minutes in length and
can be about anything from your favorite card topic or a
general postcard topic.

Meeting Schedule for 2012-13
March 20, 2013
April 17, 2013
May 15, 2013
June 19, 2013
July 17, 2013
August 21, 2013
September 18, 2013
October 16, 2013
November 20, 2013
December 18, 2013
Board Meeting Schedule for 2013
March 6, 2013
May 1, 2013
July 3, 2013
September 4, 2013
November 6, 2013

Call Dave Johnson at 651-426-3573 for further details.

TCPC Board of Directors and Officers
President: Chuck Donley, 952-988-9797
VP/Membership : Dianne Lamb, 651-460-4927
Treasurer: Allan Hillesheim, 612-377-6062
Secretary: Dave Norman, 612-729-2428
Editor: Duane Stabler, 952-447-8654
Assistant Editor: Dave Norman, 612-729-2428

Program Chair: Dave Johnson, 651-426-3573
Show Chair: Dave Johnson, 651-426-3573
Social Coordinator: Dean Borghorst, 612-332-0256
Librarian: Paul Scheuer, 651-335-9722
Member-at-Large: John Cole, 507-789-6344
Member-at-Large: Alan Calavano, 507-282-4389
Member-at-Large: Don Morgenweck, 952-926-8668
Webmaster: Duane Stabler, 952-447-8654
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Twin City Postcard Club
25145 Chippendale Ave.
Farmington MN 55024

If your address label is highlighted, your
dues are due! Please return the application
in this newsletter, with any updates, and a
check for $13, plus $1 for each additional
name at the same address.
Thank You!
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We are on the web!
www.twincitypostcardclub.com

Monthly Meeting Location:
The Lynnhurst Community Center,
1345 W. Minnehaha Parkway (at 50th St.)
Minneapolis MN
Time: 5:30 - 8: 30 pm (program and meeting
at 7:15)

Got something you want to contribute?
Contact: Editor: Duane Stabler
Email: dstabler@bigfoot.com
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