
 
 
 
 
 
 

 
 
 
 
 

     
 

“I’m far too busy for random pitches.” 
Translation: If you’re not already on my radar, 

you’re not worth my time. 
  

- Read a ONE-PAGE Summary 
 

“I don’t know who this person is.” 
And I’m not about to Google them — anonymity 

is a dealbreaker.  
 

- Read my LINKEDIN Profile 
 

“I’m just not interested.” 
Even if it’s brilliant — I’ve decided I’m bored 

before reading line two.  
 

- Watch how it HELPS people. 
 

“I don’t trust unsolicited pitches.” 
Because clearly, anyone who emails me 

without an intro is up to something 
  

- Send me a full INTRO to yourself 
 

“I get too many emails like this.” 
Yours is just another drop in the ocean of sales 

mediocrity  
 

- Read the TECH summary 
 

“I don’t see the value immediately.” 
If it doesn’t scream ‘game-changer’ in the 

subject line, it’s dead on arrival.  
 

- Don’t assume what it isn’t … 
- Read WHAT it is 

 
“I’m overwhelmed with other priorities.” 

Translation: You’re not one of them. 
 

-  Relax and chill out with some RAP 
. 

“I’m too important for this.” 
You think I respond to any cold outreach, it 

doesn’t matter who they are? That’s ridiculous. 
Loser  

 
-  Perhaps you should REFLECT on 

yourself, then break the habit and 
SEND me a rude message 

 
 

      
“This actually sounds interesting.” 
You’ve sparked genuine curiosity —  

 
Give me a SYNOPSIS 

 
“This could be a great opportunity.” 

I see potential upside — professionally, financially, 
or reputationally. Tell me more 

 
- A 2-Page OVERVIEW 

 
“I’m curious where this could go.” 

You’ve opened a door — and we’re willing to peek 
through it. How does it help the average user? 

 
- A VIDEO Verification 

 
“This feels like a good fit.” 

There’s a natural alignment in values, audience, or 
mission. 

 
- Give me a TECHNICAL Summary 

 
“They clearly did their homework.” 

You reference specific University Research — it 
feels tailored. 

  
- Explain the ‘ENTREPRENEUR IN 

RESIDENCE’ Model 
 

“I’m intrigued by their vision.” 
The idea resonates — it feels bold, fresh, ethical, 

and meaningful – not just in terms of 
Commercialization 

 
- Explain the FELLOWSHIP Model 

 
“They’re clearly passionate.” 

Enthusiasm is contagious — and hard to ignore. 
 

- Give me an up-beat VIDEO 
 

“They’re offering value, not just asking for it.” 
Something useful — insight, perspective, or a new 

angle. 
 

- How do I CONTACT you and get the 
PASSWORD to the fuller story 
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TL;DR 

NTP 
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NPV 
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WTF 

PEBKAC 

FYA 

STFU 
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NO 
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YOU 

I’M 
CURIOUS 
ENOUGH 
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