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DISCOVER YOUR DESTINY. UNLOCK YOUR POTENTIA

DestinyGram is the social network of the futureone that helps you becom
the person you were meant to be. Our groundbreakinfprmed Al-Interface
learns who you truly are anddvises you anthatches you with opportunities
and people to help you thrive.

1 See Yourself Clearly\Create a comprehensive profile and-gdnerated
virtual animated video that captures the full essence of your ski
passions, and aspirations. Desti@yam reveals your untapped talen
and hidden potential.

1 Align Your PathLetyour Alinformed Chatbot Interface use itssightsto
guide you. Discover fulfilling careers, relationships, and grc
opportunities tailored to help you live your best life. Dest{Bgam shows
you who you can become.

1 Connect Purposefullyl eave superficial relationships behind. Desti
Gram's intuitive matching algorithms connect you with people and grc
that share your values and ignite your purpose. Collaborate, brainst
and make your dreams reality.

The future of social media is human empowerment. Desngm creates ar
uplifting community that unlocks every person's unique genius and cata
positive changetransforming social media into a force for inspiration.

Join DestinyGram and transfornyour life. With our proprietary Al, access f
vast datasets, and rapidly growing user base, iofluence will beimmense.
Help us redefine social media's role in society. The opportunity is now. Bac
vision and let's shape humanity's destiny together.
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THE MESSAG

df you can See it, You can Bé it

GLG A& NBI fvery polverfull doncept Get Ad tdztielp youlearn,
derive, and write the mostdetailed intimate personalprofile about yourself-
identify your personalitytraits, define your true character values, skillsset,
abilities and valuable ideasthen chase yourgoals, desiresand passions
Share that intimacy confidentially,in all your future interaction withyour Al-
chatbot/mentor seeking your life questions and answers Then very
selectively not gratuitously, use the social network to share confidentially,
your profile, dreams and plans witha few selected kindred spirits, like
minded andinterested parties both professionalnd private; to help become
your destiny€

- Greg MalpasgAuthor)
https://youtu.be/NgabDoleFXs?si=06gC2GKXIimS9JmPM



https://youtu.be/NqaD-o1eFXs?si=o6gC2GKxfmS9JmPM

THE PITCH

Dear

| believe | have conceptualized a revolutionary new social media platform that
could make a tremendously positive global impact. At its core, it aims to use Al
to facilitate self-analysis and meaningful connections between users seeking

greater purpose. | seek to transform social media into a force for inspiration
rather than division.

This platform is envisioned as a medium that fosters profound, not frivolous,
connections and is designed to guide users in sharing their authentic selves,
finding common ground, and uplifting each other. By incentivizing empathy,
introspection, and the discovery of shared goals, | envision creating an online
community devoted to illuminating collective destiny.

To fully realize this ambitious vision and business model, | need a thoughtful co-
developer to pioneer the concept- someone committed and motivated to
leverage technology for the betterment of humanity. Your values, intellect and
mission lead me to think you may find this concept intriguing. | would be
honoured to share more details with you in confidence and get your insights on
bringing this platform to life.

In @ world where time, knowledge, and the power of artificial intelligence have
converged, it has become increasingly evident that these precious resources are
meant to be invested wisely, not squandered, nor misappropriated. Imagine the
power of social media not as an addiction, but as nourishment for the soul.

| believe this platform can spark millions of transformative connections - the first
step to discovering both the individual’'s and humanity's destiny. But | cannot
do it alone. Please let me know if you are open to learming more.

With admiration

Diestiinng

=Gram
£

Greg Halpass B, HBA, CEAg
Calle Levante 4, Alegranza, Oficina 211, Blsgueae I, Benalmadena, Milaga 295530, Espafia
Private Telfs: 44 P850 I30692; +34 438 a7A81 E Mall: sylerbros @ btinternet.cam
Baimifkss TElf: 444 FTLE654280 E Mail: thinkbgpartnérship @ btinbermet.com
htpps:f fereew. Think Blg Partnerslpe oam § weeew Desting=0 ram cem
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THENONDISCLOSURE AGREEME

This NorDisclosure Agreement ("Agreement") is made effective as of / /
(the "Effective Date"), by and between:

Disclosing PartyGregory Malpass, Affiliation: Think Big Partnership, Address: Calle
Levante 4, Alegranza, BloqueApt 211, Malaga 29630 National ID: Y5913274B

Receiving Party:

WHEREA#®e Disclosing Party possesses certain confidential and proprietary
information ("Confidential Information”) related to Desti@ram;

WHEREA#®e Receiving Party acknowledges that the Confidential Information is
valuable and of significant importance to the Disclosing Party;

WHEREA#®e Receiving Party desires to receive access to the Confidential Information
for the sole purpose of Concept Verification/Evaluation, Bnoposal for Cooperation

for the DestinyGram Social Networking Website Ownership, Design, Development, and
Marketing.

NOW, THEREFORE¢onsideration of the premises and the mutual covenants
contained herein, the Parties agree as follows:

1. Definition of Confidential Information

The term "Confidential Information" shall include all information (other than
information in the public domain) in the Desti@ram Website Information
520dzyYSyid 64a¢KS w2l R al LI28"203.%apy Ay e¢ o
Number__

2. NonDisclosure Obligations

2.1 The Receiving Party agrees to hold all Confidential Information in strict
confidence and not to disclose, directly or indirectly, any Confidential
Information to any third party, without the prior written consent of the
Disclosing Party.

2.2 The Receiving Party shall use the Confidential Information solely for the
purpose of Concept Verification/Evaluation, and preparation of a Proposal for
Cooperation for thedestinyGram Social Networking/ebsiteOwnership, Design,
Development, and Marketingand shall not use it for any other purpose without
the prior written consent of the Disclosing Party.

2.3 The Receiving Party shall take reasonable measures to prevent unauthorized

access, use, or disclosure of the Confidential Information. Such measures shall be

at least as stringent as the measures the Receiving Party uses to protect its own
confidential information.

RI



. Exceptions

The obligations set forth in this Agreement shall not apply to any Confidential
Information that:

3.1 Was already known to the Receiving Party prior to the Effective Date and was
not subject to any obligation of confidentiality;

3.2 Becomes publicly available through no fault of the Receiving Party;

3.3 Is received from a third party without any obligation of confidentiality;

3.4 Is independently developed by the Receiving Party without reference to the
Confidential Information.

. Return of Confidential Information

Upon the written request of the Disclosing Party or upon the termination of this
Agreement, the Receiving Party shall promptly return or destroy all Confidential
Information, including any copies or reproductions thereof, and provide written

certification of such return or destruction.

. Governing Law and Jurisdiction

This Agreement shall be governed by and construed in accordance with the laws
of England and Wales. Any disputes arising out of or in connection with this
Agreement shall be subject to the exclusive jurisdiction of the courts of England
and Wales.

. Entire Agreement

This Agreement constitutes the entire agreement between the Parties with
respect to the subject matter hereof and supersedes all prior discussions,
understandings, or agreements, whether oral or written.

. Severability

If any provision of this Agreement is held to be invalid or unenforceable, such
provision shall be severed from this Agreement, and the remaining provisions
shall continue in full force and effect.

IN WITNESS WHEREDE,Parties hereto have executed this NDisclosure
Agreement as of the Effective Date,  / /

Disclosing Party: Receiving Party:

v

Gregory Malpass
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THE CONCHRISSION

1 Bespoke Detailed Usd?PersonalProfile
(Using Questionnaires, Personality & Character Analysis, Declared Skills &
DesiresPromotion ofValuable IdeasSelfAnalysisLinkedIn Profil@nalysis
andData andAl Analysis of all of the above)

1 Unigue AlChatbot Interfaceand MentoringOpportunity
(Interface with Al Chatbots based on enabled Al access to all of the above
data, including LinkedIn Profile, prior to Chatbot interaction, Q&A, and
analysis)

1 Network matchingwith LikeMinded Influences

(Use of Al Algorithms to highlight and potentially select potential Kindred
Spirits anctreate networks ofJsers with complementary views afod
interests, and promote dialogue and networkiogportunities geared to
helping Users discovery their Desig and makamportant Life Decisions

“THissIT” O

- U‘p‘ING Al TO GUIDE INDIVIDUALS IN LIFE DECISIONS

Destiny
-Gram™

www.Destiny-Gram.com

hitps://www.youtube com/watch?v=WH2kZDDc2o0Y

“The evolution of time, humanity and now artificial
intelligence has brought us to the realisation that time
and knowledge are the most precious commodities
bestowed upon us not to squander nor misappropriate,
but rather to invest and employ in the discovery of our
destiny to the benefit of all which and whom we love.”

- Greg Malpass

15



CONCEPT DESCRIPTION

WHAT IT IS

12 @6

Create
Meaningful
MNetwork with
Interest Groups
& Share
Interests

Stay in Touch
with Friends &
Contacts &
Invite New
Friends

1. COMPREHENSIVE
PERSONAL DESTINY PROFILES

2. INFORMED AI-CHAT AND
NETWORKING BETWEEN
INTERESTED PARTIES AND

FOCUSED NETWORKING GROUPS
(BY INVITATON)

* ChattingfSodialising/

= lob-hunting, Angel Investors &
Dating

b Yes, there is demand for a network
based on users creating a comprehensive
profile of themselves including personality,
values, skills, passions, interest, ideas, etc -
all which could be searchable in the
network for personal development. Such a

network could help users connect with like-

minded individuals and find opportunities
to learn and grow.

“Unravelling
the Unigue
Essence of the

Individual.”

CREATE A UNIQUE Al-PRODUCED ‘PERSONAL
PROFILE' AND ‘INTRODUCTORY VIDEQ' AND
‘DESTINY PLAN', BASED ON QUESTIONNAIRE
ON CHARACTER & PERSONALITY, PASSIONS
AND DESIRES AS WELL AS EDUCATION,

ABILITY & EXPERIENCE

Professional | Focused Groups/ Informative/ Intimate

THE CURRENT NEGATIVE TREND IN SOCIAL MEDIA I5 FROM
‘FOCUSED INFORMATION & INTIMATE INTEREST GROUPS' TO
‘GENERAL GLOBAL SOCIAL MEDIA & ENTERTAINMENT’

Share Unsolicited Casual
Comments, Photos,
Videos & Jokes with

Friends & Contacts, and

The World

Social / Un-focused Groups/ Entertainment/ Distant

“Networking
Powered by
Purpose.”

HOW IT WORKS 0

“A NEW ASPIRATIONAL SOCIAL @x

NETWORKING SITE” {@E’l LLM

“UNRAVELLING THE P

UNIQUE ESSENCE OF r
THE INDIVIDUAL® o

Large Language Models

A\ Nine porsonality types and ife directions - FINJN-T SN 1Tu1 SV T H Tm B ) “DROMOTING A\ Nine personality types and life directions -
Wiould Claude be able 1o produce ANALYSIS AND ENGAGE IN INFORMED INFORMED INTERACTION hal's an intriguing concept
ehensive ‘pen " L creating a new social netwarking
i INTERACTION ~ WITH AL-ASSISTANT/ NOT ENTERTAINMENT* platform that cormects users

il CHATBOT AND DEVELOP DESTINY

based on shared personality

and feedback which the user » o
could post 10 his or her other PLANS (“DESTINY ROADMAP”)} VIA traits, values, interests, skills and
social sites (cv M ‘DESTINY-GRAM’ WEBSITE, SECURELY. goals captured in the career

That's an interesting suggestion.
Technically, | could generate a

JOIN THE ‘DESTINY-GRAM' ASPIRATIONAL SOCIAL
NETWORKING PLATFORM THAT CONNECTS USERS (WITH
CONSENT) ON SHARED PERSONALITY TRAITS, VALUES,
INTERESTS, SKILLS, AND GOALS; AND OPT TO SHARE
PERSONAL DESTINY PROFILE WIDER ON OTHER SOCIAL
WEBSITES.

comprehensive personal profile
summarizing the key details
gathered from the career
questionnaire and assessment
process. This could highlght a
person's personality traits,
wvalues, skills, experience and
goals

>

Informed +
ChatGPT

“OFFERING

consultation profiles, Some
possibilities and challenges with
that idea:

Potential benefits:

+ Help users find compatible
collaborators, mentors, or
partners suited to their
temperaments,

« Enable targeted networking

NETWORKING around specific asplrations of
IJOWEHED growth areas.
BY PURPOSE"

>

USERS CAN CREATE DESTINY PROFILES & ROADMAPS USING Al-LLM PROCESSING & OPTIMISATION ALGORITHMS, ADDING

SIGNIFICANT CONTEXT IN AI-CHATBOT INTERACTION, PLANS & UPDATES, AND NETWORK WITH LIKE-MINDED AND
INTERESTED PARTIES VIA DESTINY-GRAM NETWORK OR LINKS TO THEIR OTHER SOCIAL MEDIA SITES.

16



THETHREAT

Elon Musk CEO of Tesla Inc and Rishi SwtalPrime Minister, during a discussion on artificial
intelligence risks in London, UK, on Thursday, Nov. 2, 2023.

GLOYa Kledddly wha that im@ment is, but there will come a point
GKSNE y2 220 Aad YSSRSRI¢ adzal G2fR ! @
have a job if you want to have a job, or sort of personal satisfaction, but the Al
gAftft 0S Fof$S §was RestarkSWABINGE ah K y&@entially

ruinous impact it could have on traditional jobs, given by Elon Musk. "We are
seeing the most disruptive force in history here," Mr Musk said.

THEOPPORTUNITY

There was agreement on the possibilities Al presents for young people's
learning, with Mr Musk saying it could be "thest and most patient tutdr

The agreed conclusion was that"lt's both good and bad one of the
challenges in the future will be how do iad meaning in lifé'

WhatDestiny-GNJ ¥ 2 FF S N& X
TheUnique Opportunityto:

1 Share your Bespoke Destirfyram Personal Profile with -@hatbots in
all future Q&A and advice seeking, making your interface personal and
Fft2gAy3a 'L G2 3ASH G2 (yz2béstan@dz Ay iA
Y2ai0 LI GASyd Gdzi2ND

9 Use your Destimiram Network to find the people and rouéexd means
to newideas and opportunitgreationd Z AW R VSg YSIFyAy3 A

17



THEPURPOSE

91 To Providerull Confidentialnformation on the ConceptVerification and
Design Brief as a Request For Proposal from selected
Programmer/Software Design Engins¢o designand implement the
Social Networking SiteestinyGram.com

1 To ProvideFull Informationon the ConceptVerification and Marketing
Plan as a Confidentialnformation Memorandum (Subject to Non

Disclosure Agreementp a veryselectshortlist ofpotential CoFoundef
Potential Sponsor/Investsr

PRIVATE & CONFIDENTIAL

Destiny-Gram
“THE ROADMAP TO DESTINY”

OA Revolution in Soci adalnthgtrvadri koinn ¢

18



INTRODUCTION

CONCEPT VER-ICATION,
MARKETNG PLAN & DESIGN BRIEF

THE Al WEBSITE

‘Al-LIFE ASSESSMENT
SOLUTIONS BUSINESS’

The Only Global Sodal Networking Site offering Al-Analysis in its Personal Profiling

19
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ODISCOVER YOUR DESTINY. UNLOCK YOUR POTENT®IAL

BREAKING
NEWS

Destiny
=-Gram
.com

oL QGfeg Malpass,CoFounder ofPestingyGrantthe new Wspirational Social
Networking Sit€designed to help you become the person you were meant to
be.

Through personalization andcustomization our groundbreaking Al gets to
know the real youand helps you articulate your innermost passions and
aspirations viaa comprehensive? y f PgfsdnalUfileQthat captures your
essence- your skills,values,dreams, passions, everything that sets your soul
on fire.

With the integration of Al intosocial network servicesyou can tap into

advanced analysis, datiiven insights, and receive Wt SNE 2 Yy |
wSO2YYSYRIGA2yaQ GKIGO SyKFyOS @&2dzN
your path with true calling. You can then use tM2estinyGram Social
NetworkiXo connectwith kindred spirits like-minded influencersprainstorm
and collaborate. Destingram will open doors to opportunity in your personal
and professional life helping you discover your purpose and live your destiny.

So, enbrace the synergy between human introspection and Al capabitities
set upyour PersonaProfile including an Abeneratedanimated4htroductory

VidedQlike this onegoingbeyond static information and providing a deeper
understandingof your individualityto stand out in a crowded digital landscape.

The future of social media is here. It's time to shift beyatsl current

superficiality.5 2 Yy Q0 Yi§rdug no@eadbestiny&ram.comand our Al will
help you discover what you were born to do agdide you on the path to
purposeandyour full potentiafp €

Greg Malpass

Co-Founder
https://www.loom.com/share/1f30bf9d3al124e8187f145900b73e377
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LINKS TOEARLYPRESENTATITIONS

YOUTUBE
Slide Video

& YouTube

Destiny-

POWER POINT

UsersSlideBriefing InvestorsPresentation

HOW TO BECOME YOUR OWN VISIONARY big SPONSOR / INVESTOR PRESENTATION

SALES PITCH

-ﬁajt %

‘Al-LIFE ASSESSMENT ‘Al-LIFE ASSESSMENT
SOLUTIONS BUSINESS’ Desting -Gram.c SOLUTIONS BUSINESS’

D Ju:

LIFE'S FORMULA FOR SUCCES:
EQ*. Y (10 + Al)- SUCCESS

Introduction

o

“DISCOVER YOUR DESTINY. UNLOCK YOUR POTENTIAL~

21
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EXECUTIVE SUMMARY

DestinyGram is an Apowered social networking platform built to help users
discover their life's purpose, develop their talents, and connect with others to
achieve their fullpotential, via a purposeful social networ®F shared experience
based on personality, valugsnd destiny.

Our Vision:DestingGram aims to transform social networking by utilizing Al to focus
on human development rather than just career planning or personal entertainment.
Our goal is to create an uplifting community that brings out the best in people.

How It Works:

7 An Algenerated Comprehensive Personal Profile angratluced animatecr
reaklife Video Introduction will showcase users' multifaceted identities.
Personalised Ahformed insights guide users in career planning, relationship
building, personal growth and more to align with their true calling.

Networking and advanced matching algorithms connect users to kindreg

spirits, collaborators, mentors, and opportunities suited to their passions and

aspirations.
Competitive AdvantageNo other social network focuses on building comprehensive
personal profiles, develops and networks them, and empowers purpose, meanin
and human flourishingising Al Our proprietary Alhssessment tools, capabilities and
datasets provide deep insights into matching people with their ideal personal anc
professional trajectories. The site is focused on helping the user and will contain N
Advertising.

Revenue Model:
1 User Oneoff Sigrup Subscriptiorf$10-30)
1 Premium Services in onlinBestiny MappingPersonal Development
1 Selling on Human Advisors, Counsellors, Mentoring Services

Market Opportunity:
1 Social medianarket projected to grow to over $102B by end of 2023
1 Users crave more meaningful social media connections
1 Corporations desire better employee/customer matching

Leadership:

9 CEO and COO have combined 50 years in Marketing and Programming a@d
Software Development

1 Renowned technical and advisory support team with top Al experts

Funding Needs:Seeking $0.5M seed funding for technology buildout and user

acquisition. Projects to profitability within 1 year.

22



THE CRUX OESTINYG R A MAI-FUNCTIONALITY

@9
£559
YOUR PERSONAL PROFILE WILL DEFINE YOU
ANDBUILDYOUREMOTIONAL INTELLIGENCE

TheQux of DestinyGran BunctionalityUser Criteriawill be itskey User

Features of (1) Roducing unique and intriguing 8enerated¥Wt S NB& 2By | f
t NP F AWitB 3AGProduced Introductory Videos) from online
vdzSaidA2yylFANSa FyR O2yaSyidaSR (2) O
Automated production of private AGenerated Pestiny Mapping

w S LJ2 Miiha @ptions and Recommendations for career and life
decisions, from further AAnalysis of that data(3) Secure consented
sharing of the Data with AThatbots to enable more personalised,
engaged, informed and enlightené@l-Chatbot InterfacesQfor Private
Chat and Advice Seeking)) h LJGA 2y & (2 dzaBremiukS 2 S
{ S NI foO%esiticy MappingPersonal Developmentising proprietary
DestinyGram developed AAssessment Tools; and finalb) Users to

develop WS ¢g2NJ] Ay 3  h pikesentell dzy /DéasinpdN® Y Q
Network of likeminded people as well as the option to share their
DestingGram AlGenerated Personal Profile®@A | & & L & pra SPNE Q
their other Social Media Platforms.

U
QX

OYOUR EMOTIONAL INTELLIGENCE

@ IS YOURFORMULATO SUCCES$S
Destiny EQ2 + a ( I Q: $EHCCE$$)

=-Gram
.com

©DestinyGram 2023

23



24



OVERVIEW

PURPOSE DRIVEN
Networking RedefinedtA PurposeDriven Social Movemerit

PestinyGramQwill pioneer a new social networking model that defies the
status quo. While current platforms prioritize entertainment, validation, and
superficial connections,DestinyD NJ- Yu3ian is to create an uplifting
community focused ommaximisinghuman potential redefining the social
purpose of sociahetworkingfor the individual.

OUR AIM

'‘Destiny-Gram' will be a new Akdriven purposecentric social networking
platform which will redefine social media focused on human potential,
connections,and seltactualization.

PestinyGramwill showcase purpose, passions, valwesl goals, over skills
and status Yiz. LinkedIn) or random posts gfersonalcomment, photos, or
media video clips outside a close circle of family and friendgyr
entertainment purposesviz. the trend for most other forms of social media).
W5 S aDiMIyYeQdifféréntiate itself byleveradng Al insights to empower
millions ofusers to pursue their passions and potentiathin a purposedriven
network, connected beyond superficial statustertainment,or validation.

OUR MARKET OFFERING

Synergistic market offerings in SeltAssessment & Profiling, Ahformed
Personal Interaction, and relevant Social Networking

1. dUnravelingthe Unigue Essence of the Individéial
Users completemonlinepersonalized questionnairen personality, character,
passions,skills, and goalsassessmentsto generate acomprehensiveAl
powered Wt S NEPmfife® including an Akproduced Animated Introductory
Video,to showcas their core values, growth areas and essence

25



2. dPromoting AdinformedPersonalnteractiore

A W5SaidAy e produSedIfaddi te data input and prompting via
proprietary Alassessmentools, will provide a personaliseddestiny plan with
options andrecommendatiors. In sharing this personal informatiowith Al
Chatbotg & S OdzNEB t &D Nd Avrainyg Bisraciiok, yrnitoring and
updates will be given with greatly enriched perspectiveOptional premium
services will further guideserson their destiny journeysn selfactualization
and personal development, including tloéfer of human advisors, counsellors,
and mentoringto augmentthe informed AtAnalysis .

3. oNetworking Powered by Purpose
Connect usersbased on shared aspirations and valuesther than career
history, status,or skills alone, disrupting platforms like LinkedIn.

Prioritising ethical use of data and privacy protections as points of
differentiation.

OUR MARKET ENTRY STRATEGY

To design the proprietarysoftware and AlAssessment tooldo create the
Patform focusedinitially on the ProfessionalSector andsecure a Celebrity
Sponsor and Mentor to help promote it

The Strategic Approacls to redefine the core purpose of social mediad ,

focusedon realsing human potentia) to foster an uplifting communityof a

minimum of 10 millionwithin the first three yearsconvering professional
usersto seekmore meaningful profiles and connectiorass acompletelynew

media offering,not just ssa LJ2 U S yaddoté fo existinglessfocused social
media siteservices.

2 KAE S PNS$ idheyfacused on the professionatarket sector, the
potential for subsequentgrowth across all discerning useilsterested in
personal developmentis exponential. fie global market for Personality

| 44 S3aaYSy dalode’ fodaingt foygepw to US$ 16.5 billion by 2028
and the widerglobal Social Media Networkon market currently consisting of
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4.8 billion users (60% of the global populatios)projectedto reach a market
sizeworth one trillion USdollars within three years LinkedIn which focuses
exclusively orthe professional market sectocurrently has over 820 million
users

To assist in maximising the initial impact at launé@estingGranQ will
approach and pitch to a small numbertafrgeted high-profile celebrities and
personalities to secure an influential sponsord mentor. More than just an
endorser, the chosen celebritywust have a recognized voice and passion for
leading with personality and heart, rather than status or skills alcsed
endorse the idea of personal development usingagdisted networkingBy
personally embracin@estingD NJ- YAk&pired movement, thecelebrity will
help drive rapid interest iits purposedriven mission and uplifting community.
The celebrity involvement and access to his/her public followingill be
essential toset the tone and lend credibility

SUMMARY

In summary, PestingyGran will pioneer development of Akdriven self
assessmenand purposebased social networkindy matching users based on
passions and valuesPestinyGranQwill empower lives disrupt the social
mediamarket, andredefine the status quad

The market opportunity and competitive positioning make this a compelling
value propositiorfor both a keycelebritysponsor and investors.

Greg Malpass A DESTINY-GRAM PERSONAL PROFILE

Founder @

© Destiny-Gram, 2023 o

«<om
Including an Al-produced Virtual Introductory Video

Through ‘Personalization and Customization’ the Destiny-Gram Personal Profile,

including an Al-produced Introductory Video, allows users to express their
unique qualities, passions, and aspirations through customizable features,
tailoring their profile to reflect their individuality and stand out in a crowded
digital landscape.
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The Ultimate
Guide to
Go-to-Market
Strategy for SaaS

E www.Destiny-Gram.com

CONCEPT VER-ICATION,
MARKETING PLAN & DESIGN BRIEF

DEVELOPMENT
OF PRODUCT

PRODUCT
COMMERCiAL -
- iZATIiON

A : IDEATION : ;
\. VERIFICATION /
. /

\\ ‘ / \
E www.Destiny-Gram.com
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CONCEPT VERIFICATION

WEBSITE

UNDER CONSTRUCTION

Destiny
=-Gram
.com

THE MISSION

The Mission is to becomeWt dzN1J2 8 SF¥dzf {20AFf bSido2N]
+| £ dzSa I yR 58Sa i AWVpRafonabDcial NBWRORIAGRVEDSIEQ | Y
with tens ofmillions ofmotivated and discerningubscribersbut not hundreds

of millions,focused ongeneratinguniquecomprehensivelt S NRrafijexd

help with selfassessment,share with Al Chatbotsand showcag their

Wt SNEB Y WVRAGE F 8aA2yaQ idsd y B S9fE LIGRA SW OoSAC
meaningfulNetwork of like-minded and interested parties, not mass media,
GKSNBo&é& SYLR g SNR y@podbitgkioSHe ddivdd&ly 0 | Y R

SALES PITCH INVESTORS PRESENTATION
@ ' u st August 2023 E
h I“.h Greg Malpass ﬁ
{ I Karim Wugrisara, \Q
‘Al-LIFE ASSESSMENT l 6 l
SOLUTIONS BUSINESS’ whnw.Desting-Gram.com
]u’t *  UNRAVELLING THE UNIQUE ESSENCE OF THE INDIU';IN.IAI'.
hl | =  MNETWORKING POWERED BY PURPOSE
biO

him
*A NEW GLOBAL SOCIAL bl
MNETWORKING SITE* -
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THE INCREDULITY

You want to do what? Developcampletely new social mediaetworking site
based on individuals sharing their personalites and passionsand
communicating with each othearivately on that basis?

<) o OREG
n In your knowledge of past successes - =] =]
do most good successful ideas get @ 00 \
scorned at first. Give examples Y,
@ CHATGPT

) S P Y/ 2y adzZ G |/
Follow K S/ NP vas many successful ideas have faced ° © y adz u

initial skepticism or scorn. For instance,
the telephone was ridiculed as
unnecessary, and the concept of
personal computers was questioned.
Even the idea of social media faced
doubt before becoming widespread. It's
not uncommon for groundbreaking
ideas to be met with resistance before
proving their value over time.

° ORLO

What's the next generation of social
networking likely to be?

CHATGPT
Predicting the exact future of social
networking is challenging, but some
potential trends include greater
integration of virtual reality and
augmented reality, more personalized
and private communication platforms,
increased emphasis on mental health
and well-being features, and possibly
even decentralized and blockchain-
based social networks. These
developments could reshape how we
connect and interact online in the next
generation of social networking.

Messag: i) @
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THE PROBLEM

¢CKS t NROf SY - thamanyhsatialNdeitesz o mamypfocused
users, too manyointlessposts,too much attention seekingpo manywould-
be Al service providers, too much noeed comment from random strangers
andmostly irrelevant, ofterworthless if amusingvideo-basedcontent.

OVERLOAD

TheAl Frenzy OCEOoO -0a8E §
« The leader: ChatGPT E L a (&} M (&) !Z!

« The runner-up: Google Bard

+ Open source: HuggingChat 2 D~+00 Kl
« For building your own chatbot: Zapier Al Chatbot @ m - @ u .e - e

« For searching the web: Microsoft Bing Al, Perplexity, YouChat, KoalaChat

We're in the « For content writing: Jasper Chat, Chat by Copy.ai, ChatSonic, ZenoChat D 9 H 008 SE
+ For sales and marketing: ChatS
golden age of or sales al'l. marl etmg hatSpot @ B ® @ . @ . "

« For messaging: Personal Al

data and AL « For personal coaching: Pi E .. B e & M K

« For tinkering: OpenAl playground, Poe, DeepAl Chat -
« For fun: Character, Al Q B @ ﬂ B @ 0 E E
« On social media: Snapchat My Al -

W ¥ &d & ..} ©)
« For coding auto-complete: GitHub Copilot, Amazon CodeWhisperer K . . ‘ e o rj

+ Up-and-coming: Claude, Khanmingo O] EW‘EH @G-8 =

Ning twitxr

Qe
flickr

callwave e . FeedBurner m

New Social Media Apps Marketers
Should Watch in 2023

- BeReal - Telegram

=» Clubhouse => Polywork

-» Instagram Reels -» Mastodon
-» Spotify Live - Locket

= Discord = Tribel

-» Twitch =) Hive Social
=» Patreon =» Gas

-» Substack -> CoHost

-» Lemon8 -» Counter Social




THE NEED

The trend for scial networking isurrently goingF N2 Y WF2 O0dzaSR Ay T
AYVOAYLFGS AyGSNBad 3INRdJzLIaQ, Algenerated Sy S NI
applications & Sy G S NIi |. Soyial’ Nefiior®s and Al Chatbots and Service
Providers need to get more focused on the Individual, and their specific
interests, needs and aspiratiodsp I YR GKI G R2SayQd YSIy

GETTING A.l. INFORMED ABOUT YOU

“The Only Global Social Networking Site offering Al-

rofiling, and Giving Al Chatbots
g Chat or Advice”

A
s
*UNRAVELLING THE UNIQUE ESSENCE OF THE C(:
INDIVIDUAL® |

UP UNTIL NOW Al LARGE LANGUAGE MODEL CHATBOTS SEEM
TO KNOW EVERYTHING ABOUT EVERYTHING IN THEIR REPLIES

- EXCEPT WHO YOU ARE IN THEIR CHAT AND ADVICE

dPersonal Als great for messaging others, writing emails, or creating content
in your own voice and starting from your own knowledge. It will suggest replies
in your conversations that will start sounding more and more like you over
time. Once you're confident it represents who you are and what you know, you
can set it to Autopilot on a conversatiay-conversation basis to let it take
2 S NIE

- Personal Al, July 2023

Guide for Chatbot Platforms

Chatbot is an algorithm, a programming script that is designed to
give users the ability to communicate online in order to perform a
certain task, without any engagement of the human factor.

Unfortunately, currently users of Athatbots seek advice or help in solving a
problem,LJdzN1J2 4 St & gA (G K2dzi alyeé Sy3al 3SyYSyi
/| KIFdo2d R2SayQi (y2¢ e2dzzZ 2N 0KS LIS2L
helping solve the problenor answer questions person to the usés with

human encounters, the more intimate the interaction, the more fruitful it is

likely to be. There is a need for both the individual an@dgsistants to become

better informed about each other in their interaction.
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THESOLUTION

The Solutiorwill use online questionnaires and &halysigo produceWnique
Personal Profilefdthat will help Al-Chatbots focus on the individual and
generate more informed AChat and Advicen the future using apersonalised
interface, helping individuals develop abetter understanding of their
aspirations and destiny planning a structured way using proprietaryl-A
assessment tools

— , The Solution

«.to Help the Individual to
Go Beyond Personality Assessment,
Explore Individual Skills & Desires
& Assess Personal Destiny

using Al | ._
#’ CREAT \kYOU

By showcasing Personality & Passiofdss well asWbility and Experienge

(already available in LinkedIn profiled)e individual canbuild a relevant

Personal Network usingis/her Personal Profile othey S ¢ W! ALIA NI GA2Y
bSig2N] Ay 3 -Gfaman8 DaeihsidPRersoyiad ProfiedA I 1 t L Qa ¢
their other existing Social Media Sitaad contacts if they choose to do so

The networkopportunities would offer intriguing potential to connect people
seeking purpose and growth imaplifting way.

Creating comprehensive profiles using Al technology offers individuals a
powerful tool for seHexpression, seliwareness, and informed decision
YFE1TAYy3ad . & fSOSNIIAYyI 1 LQa OFLI 0AE AGAS
unique identities, aspirations, and desiresnot offered by any competitive
social networking platforms. The benefits include enhanced-asedreness,
informed decisioamaking, personalizedAl guidance, and networking
opportunities. The viability of Al in profile creation lies in its intelligent analysis,
personalization features, time efficiency, and continuous improvement
potential. As Al continues to evolve, it holds the promise of transforming how
individuals present themselves online, empowering personal and professional
growth, and shaping fulfilling life paths.
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THE PERSONAL PROFILE

USING PERSONAL PROFILES GET PERSONAWITH Al

Destiny
~-Gram
.com

destiny plansincluding an AproducedAnimated(or Rea) Introductory video,
will be invaluable- serving multiple purposes, including better informed
Chatand virtual interaction in life assessment and personal development.
personal profile and related networking can assist with career plannoim,

hunting, dating, brainstorming, idea creation, and seeking financell &

investment. It will offer individuals a deeper understanding of themsel
aiding in seHassessment, guiding decistomaking, promoting persona
growth, and the pursuit of fulfilling livesn a groundbreaking way not offere
08 lye O2YLISIAGAGOS az20Alt ySitg2)

The Result

vy

«.from Personality Analysis to
Character, Ability & Passions - Based

“Life Assessment”

a

%}) vf;n.":;‘YOU
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THENEW FOCUS

Destiny
=Gram
.com

I {0) Meltwater

we
dare,
S0CIa

=
=)
LLS
=
—t
=X
W -
o__.
o
O
.
W =
- =
(="
o
L. @
)
=
O:
-
<T
LLd >
E
<
<T
=

KEEPING IN TEOUCH WITH FRIENDS AND FAMILY
SHARING AMND DISCUSSING OPINIONS WITH O
FINDING LIKE-MINDED COMMUNITIES AND INTEREST GRC

FINDIMG COMTENT (.G, ARTICLES, VIDEDS)
WORK-RELATED NETWORKING OR RESEARCH

FINDING INSPIRATION FOR THINGS TO 0O,

WATCHING OR FOLLOWING SPORTS
FOLLOWIMG CELEBRITIES OR INFLUEMCERS

SEEING WHAT'S BEING TALKED ABCUT
FINDING PRODUCTS TO PURCHASE

READING MEWS STORIES
WATCHING LIVE STREAMS

JUL
2023

DestinyGram users will be more motivated by networking with purpose, than
using social media to fill time, read gossip posts, or watch video clips for
entertainment. To satisfy Destingsram userQdemands and motivations
requires acompletelynew form of social media.
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A NEW FORM OF SOCIAMEDIA
OASPIRATIONAL SOCIAL NETWORKIN

1. COMPREHENSIVE
PERSONAL DESTINY PROFILES

2. INFORMED AI-CHAT AND
NETWORKING BETWEEN
INTERESTED PARTIES AND

FOCUSED NETWORKING GROUPS

Meaningful
Netwaork with {BY INVITATON)

Interest Groups: * Chatting/Sod gf
f‘f";’; Brainstorming/ Shari
e Opportunitie: like-minded
and/or Interested Parties
Stayin Touch o Jnhjhuming, Angel Investors &
with Friends & Dating
Contacts &
Invite New
Friend:
b Yes, there is demand for a network =S

based on users creating a comprehensive [(o) ()] Share Unsolicited Casual
rofile of themselves including personali Comments, Photos,
P : 4 g 9 D ty. Videos & Jokes with
values, skills, passions, interest. ideas, etc - Friends & Contacts, and
all which could be searchable in the TR
network for personal development. Such a
network could help users connect with like-
minded individuals and find opportunities
to learn and grow.

“Unravelling Social / Un-focused Groups/ Entertainment/ Distant
e tnigue THE CURRENT NEGATIVE TREND IN SOCIAL MEDIA IS FROM “Networking

Essence of the Powered by

Individual.” ‘FOCUSED INFORMATION & INTIMATE INTEREST GROUPS’ TO
‘GENERAL GLOBAL SOCIAL MEDIA & ENTERTAINMENT'

Purpose.”

HOW IT WORKS

ON CHARACTER & PERSONALITY, PASSIONS
AND DESIRES AS WELL AS EDUCATION, “UNRAVELLING THE

ABILITY & EXPERIENCE UNIQUE ESSENCE OF
THE INDIVIDUAL”

Large Language Models

)
CREATE A UNIQUE Al-PRODUCED ‘PERSONAL ®
PROFILE' AND ‘INTRODUCTORY VIDEO' AND “ANEW ASPIRATIONAL SOCIAL O/N LLM
'DESTINY PLAN’, BASED ON QUESTIONNAIRE NETWORKING SITE ) @|
P
in] S

L E Ll Ll ENABLE ENRICHED PERSPECTIVE IN “DROMOTING s e
Would Claude be able to produce ANALYSIS AND ENGAGE IN INFORMED INFORMED INTERACTION hat’s an intriguing concept X
acomprehensive “personal INTERACTION WITH AI-ASSISTANT[ NOT ENTERTAINMENT. creating a new social networking

platform that connects users

ofile” from the tionnai
profie” from the cuestionnaire CHATBOT AND DEVELOP DESTINY based on shared persanality

and feedback which the user " "
could post 1o his or her other PLANS ("DESTINY ROADMAP”) VIA traits, values, interests, skills and

social sites [« N ‘DESTINY-GRAM' WEBSITE, SECURELY. goals captured in the career
consultation profiles, Some

Informed + possibilities and challenges with
ChatGPT that idea:

comprehensive personal profile JOIN THE 'DESTINY-GRAM' ASPIRATIONAL SOCIAL Potential benefits:
summsrizing the key detais NETWORKING PLATFORM THAT CONNECTS USERS (WITH S —
gatnerea fom e carser CONSENT) ON SHARED PERSONALITY TRAITS, VALUES, collaborators, mentars,or
uestionnaire snd assessment INTERESTS, SKILLS, AND GOALS; AND OPT TO SHARE partners suted to ther
process, Ths coud ighisnt s PERSONAL DESTINY PROFILE WIDER ON OTHER SOCIAL “OFFERING temperaments

person's personality traits,

values, skills, experience and WEBSITES. NETWORKING + Enable targeted netwerking

around specific aspirations or

e POWERED growth areas.
> BY PURPOSE" >

That's an interesting suggestion.
Technically, | could generate a

USERS CAN CREATE DESTINY PROFILES & ROADMAPS USING Al-LLM PROCESSING & OPTIMISATION ALGORITHMS, ADDING
SIGNIFICANT CONTEXT IN AI-CHATBOT INTERACTION, PLANS & UPDATES, AND NETWORK WITH LIKE-MINDED AND
INTERESTED PARTIES VIA DESTINY-GRAM NETWORK OR LINKS TO THEIR OTHER SOCIAL MEDIA SITES.
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HOW ITWOULDNORK

1. To createa uniqueAlgeneratedDestingD NI ¥ Qt S NBaghgA-f t NP
LINE R dzArSnfated Wntroductory VidedQ from user completed
guestionnaire, consentedhfo pulled from LinkedInprofiles & tailored
prompted Alchat & structured analysisusing DestimyfGram Adassisted
proprietary assessment tools.

2. To enableSY NA OKSR LISNARLISOU A @ AH aRBAYO SHNS H:
& Kl NASNER 29 |- fwith taid®siEtant, Si@ddestingram  website,
securelyopenly, prior to further structured Adanalysis and feedback.

3. Tocreatel Wy Sg¢g a20AFLft ySGg2NIAy3I LI FGTF
shared traits, values, interests, skills, and goals captured in, and
aSIF NDKSR OhdsthyDiNK & drd S NIE Rlys lodtiontfoN2 F A £ ¢
users to consent to share their DestingGram Personal Profilevith
contacts ontheir other social websitegusing application programming
interfaces-! tsL Q

THE CAVEATS

WITH SECURITY IN MIND s @

Tempering Pathways to
*UNRAVELLING THE UNIQUE Exaggerated Control

ESSENCE OF THE INDIVIDUAL* Self- Informati Bt e ot
elf- nformation
Promotion Shared BY PURPOSE*

e L Foundational O g
S Principles

Avaiding )
Personality Anagymlsed &
Over- ecure

Generalisation Profiles

Prioritising
Ethics &
Positive
Impact

Controls to
Prevent
Misuse

IMPLEMENTING STRICT CONSENT, PRIVACY & SECURITY PRINCIPLES
THE SOCIAL NETWORK'’S FOUNDATION
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Implementation Considerationgarticularly with respect to Security would
have toinclude

a. Informed consent and transparency from users on how their data is
utilised.

b. Profiles would need to be anonymis@d Al Chat in theiformation and
secured to protecprivacy unlesslisclosure approvetly the user.

c. Featureswould need toavoidreinforcing biases or ovegeneralisations
based on personality types.

d. Pathways for users to control information shared publicly vs privately.

e. Guidelines andcontrols to prerent misuse and maintain positive
community.

OTHERMARKET DRIVBER

With Al levelling the playing field in Abilibased Judgement and Selection in
careers andife in general Human Destinyand WellBeingwill be definedin
the future more through differentiation in Personal Qualities, raits of
Character, Personality, Passion, and Desi@sating comprehensive profiles
which showcase these attributesising Al technologyhas the potential to
revolutionize the way individuals present their identities online and
differentiate themselvesto their benefit and welbeingin their business and
private lives.

LYRAGARdIzZE £ aQ O2y TARSheiod &l rélyynore drd20e0S & 4 =
sharing of their personal qualities, than their abilities in given intellectual and
occupational fieldst SNE 2y vdzr t AGASa | NB SaaSyi
LYGiStftAaSYyOSQr O2LIAYy3 STFSOUAQGSte@ gAlrF
social encounters.

Al can help enhancknowledge and skills as tools for recognition of creative
abilities, rather than acknowledgement dQ or W/ 2 3y AGA GBS Ly (S
Cognitionencompasses all aspects of intellectual functions and processes such

as. perception, attention, thought, imagination, intelligence, the formation of
knowledge, memory and working memory, judgment and evaluation,
reasoning, and computation, problessolving and decisiemaking,
comprehension and production of languagkl excels in so many of these
functions over human ability, and the future of Al will revolve around humans

using it to their benefit and advantage.
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WELL-BEING AND PERSONAL QUALITIES

ENVIRONMENTAL EMOTIONAL
Occupying pleasant, Coping effectively
stimulating withlife and creating
environments that satisfying
support well-being, relationships

INTELLECTUAL FINANCIAL
Recognizing creative Satisfaction with current
abilities and expanding and future financial
knowledge and skills,

WELL-BEING

PHYSICAL SOCIAL
Recognizing the need Developing a sense of
for physical activity,
diet, sleepand
nutrition,

SPIRITUAL
Expanding our sense
of purpose and
from one’s work. meaningin life.

SELF-MANAGEMENT  womwirses  SELF-AWARENESS
oo SOCIAL Sk EMPATRY

1 >—1 \}g/!\*

g b

SELF-REGULATION 1 RELATIONSHIP SKILLS
MOTIVATION

F-REGULATION

While Al is predicted to replace many professiomégrical,and manual jobs,

the need to 6cus in future oranL Y RA @A Rdz £ Q& ! YA ljWzS [ KI
Passions and Emotional Intelligencg,Af f Ay ONBI aS 2@SNJ
Intelligence Quotient, Education and Abilitiegill become less relevant
because they wilbbe supported and enhancad the marketplacéy the use of

Artificial Intelligence(rather like Google can make everyone a Qudght

winner. However,the Importance of Emotional Intelligenasill increase in

career and personal selection in liempdthe Demand for Individuals exhibiting

KAIK tS@Sta 2F WoY2GA2y Lt LyGaStftAaSyoOs-
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WHAT IS

OEMOTIONAL INTELLIGENCE&

Self Social

Emotional
Intelligence

Awareness SAUS

Self .
Regulation

Motivation

THE CONCLUSION
FOCUS ON YOUR EMOTIONAL INTELLIGENCE

HOW CAN | HELP f
YOU TODAY?

ul

am available to

support people of all ) FORMULA FOR SUCCES$

levels of intelligence
and ability.” ’ EQ?+v/ (Io + Al) = SUCCES$

Observation and Conclusions drawn by the Books” testimonials and personal anec;otes became - ‘The
Author’s Life’s Knowledge Shared’. They focus on the shift from the Ph: Bence’ of Situational
Analysis and Business Scenarios to ‘Cognitive Science” and Analysis of the PersoNaty of the Person with
whom one is dealing, and the study of the relationship between Intelligence and Behaviour. The conclusion
was that it is the Moral State, Personality, and Character of a person that will rule more and more, not an
individual’s Profession or Training, or Social Status, as Al levels the measure of Ability in most Professions.

FUTURE FOCUS WILL BE ON AN INDIVIDUAL’S EMOTIONAL "I can enhance 1Qand
INTELLIGENCE - YOUR UNIQUENESS, CHARACTER, PASSION, Ability (AIQ), but not EQ
PERSONALITY, & YOUR ABILITY TO UNDERSTAND AND MANAGE
EMOTIONS— NOT JUST IQ & ABILITY IN A WORLD SUPPORTED &
INFLUENCED BY LIMITLESS ARTIFICIAL INTELLIGENCE.

L | F EGRBIULA FOR SUCCESS
EQR+ a( | QO $WCCESS)
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THEUSE OF Al

Howtoleveragg! L (2 LINPRdzOS W[ ATFTS | 4aSaa

Destiny
=-Gram™

. @ Artificial Intelligence
Algorithm

Defined Destiny

The idea is a simple ongeto use Al to help produce Comprehensive Personal
Profiles to Empower Personal and Professional GroWtith the integration of

Al into the process, it is possible to tap into advanced analysis;ciatan
Ayairakidas FyR LISNaR2YylFIfAT SR NBO2YYSYR
understanding of themselves and align their paths with true calling.

Destiny

-Gram™ The Detdil

Destiny-Gram™ CRM/User Analytical
Methods to Profile the User incorporate
Analysis of Input from utilizing
Questionnaires, Developed from related
Integrated Data Tables, and Links to
External Databases and Social
Networking Sites. Data Collection and
Analysis will include not only answers to
Personality based questions and
“Deals with the perceived areas for Personality
) Development - but also Values, Interests,
Detﬂll’ Abilities, Desires, Ideas and cross-

analyzed . wﬂ:h Psychographlc proflllng

trends from Ouestlonnclres Databases and
Social Networking Sites.
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OpenAl ChatGPT

I KdzYly @gA0GK | aAYFINI LK2YyS A& I|fNBIR
version of him or herself, with access to almost limitless information and forms

of communication. ChatGPT is now changing the world dinrensearches and
analysis, with unimaginabkuperhumanlikecapabilities. What ChatGPT offers

or will soon be able to offer, and how it could be managed, represent ground
breaking changes and opportunity for development of the original Destiny
Gram concept for assessment of individual destiny options by means of Al
WOKIFGQ 6AOK GKS RSOFAfSR aKFNAYy3 27F LI
abilities, desires, values, and interests.

Dt ¢ aidlyRa F2NNIWDWYRNE NIAWST 2 MNBSNOD / Kl
in November 2022, as an Al language model, trained on a vast amount of text
data (over 120 billion parameters) collected from the internet and can provide
detailed responses across a wide range of topics, including assisting people
with selfanalysis questions. ChatGPT theref@®vides the important Al

analysis tool for Destirgram use, which it previously intended to sedfvelop.

Open! L / KIFIGDt¢ A& | woftl Ol o02EQ O2 NlJz
with logarithmic growth in capability and use, with the goal and purpose of
answering questions on any topic with incredible accuracy. But in terms of
helping people with sefinalysis and providing a creative role in the realm of
personal development it can only offer insights, information, and suggestions
which are based on the input it receives. It does not have access ttmeabr

specific personal data about individuals unless explicitly shared in the
conversation and lacks the contextual understanding and-ifsakxperiences

that a human expert possesses. The critical thinking and verification are
therefore still required from reliable sources. Personal destiny and future
outcomes depend upon personal agency, external circumstances, and the
complexity of individual lives.

The value of Destingramwill be its ability to addthat critical thinking and
GSNAFAOIGAZ2Y AYy I 02YLX SE LINROSaa 27
ySOSaalNE F2N /KFEabDt¢ G2 0SS dzaSR | a |
WYy2¢gf SRIS 9yIAYSQ a D223tS {SI NOK A
YR tNRYLIIAQ oAttt 0S LINRPANI YYSRI YI Yyl :
DestinyGram Questionnaire and Data and Comment inputs. Furthermore,
sharing sensitive or personally identifiable information with an Al model like
ChatGPT carries inherent risks, so DediiyJ Y Qa g Af al yAGAa
anonymise all personal data and information it shares with Chai@Pihe

production of Personalised Profilasnless or until identification authorized.

S
S
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TheDestinyGram/OpenAl ChatGPT Model

The outputs from the various stages of the Dest@yam online Life
Assessment TeRRegistrationhave to be designed to be fed into a ChatGPT
Chat feed line automatically, generating-aAltomated feedback for onward
incorporation in the analysis. The stages includ®uestionnaire Personality
Assessment (type, traits, etc.); Character Input Analysis (sacred cows, higher
purpose, universal views, personality levels of development, etc); Skills Goals
and Desires Inputs and Comments (gifts, abilities, skills, needs, goals, desires,
etc); Valuable Ideas and Destiny Choices and Selec{i@afer to Sections on

Design Brief).

¢tKS S@lftdza GAz2zy @Attt NBLNBaSyad GdKS aSt
t 20SYOAlLES tlaaArzy asfisted seBdyss ol hedty Q A
attainable outcomes, desires, and circumstances.

Viability of Al in Profile Creation:

1. Intelligent Analysi¥y ! LQ& oAt AdGe (G2 LINRPOS&aa ||yl
enables it to extract valuable insights frogpestionnairebased responses. By
leveraging natural language processing and machine learning algorithms, Al can

I OOdzNy G6St & aasSaa |yR dzyRSNERUOIFI YR AYRAC(
2. Personalization and CustomizatiorAl algorithms can provide personalized
prompts, recommendations, and resources based on individual responses,
making the profile creation process more engaging, relevant, and unique to
each userThis feature will form an integral Al element of the Website Design.

3. Time and EfficiencyThe Al algorithmic interface will be designed to use
WEdzLISNI LINBYLIGAYIQ G2 &adNBFYEAYS (GKS 1
certain aspects, reducing manual effort, and suggesting relevant content. This
saves users time and encourages broader adoption of comprehensive profiles.

4. Continuous Improvement Al systems can learn from user interactions and
feedback, continually improving the profiteuilding experience. As more data

is collected, Al algorithms can refine their understanding of user preferences
and offer even more accurate guidanddg&eference Destingram Premium
Servicesand ongoing Destiny Mapping/Monitoring
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THE DETAILS (Q & A)
What are he Alternativesto Al-Chatbot?

We’re in the

golden age of
data and AI

Everyone who uses the internet knows about ChatGPT, one of thepuotesit

and one of, if not the best, Al chatbots in the market. This Al chatbot uses
natural language processing technology to analyse and respond precisely as
humans would during conversations. What distinguishes it from other bots is
its sheer size and power capacity; having been trained with massive amounts
of data makes its responses incredibly nuanced and hulikan- from
answering trivia questions and providing emotional supporttding HTML

and debugging code€ChatGPT is undoubtedly one of the best Al chatbots that's
revolutionising how we interact with machines.

Why use a ChatGPT alternative?

While ChatGP8/4/5 is definitely a frorirunner among Al chatbots, plenty of
other compelling alternatives arender development andvorth considering
Someof the best ChatGPT alternativéss of November 2023re:

+ The leader: ChatGPT

+ The runner-up: Google Bard

s Open source: HuggingChat

« For building your own chatbot: Zapier Al Chatbot

= For searching the web: Microsoft Bing_Al, Perplexity, YouChat, KoalaChat

= For content writing: Jasper Chat, Chat by Copy.ai, ChatSonic, ZenoChat

= For sales and marketing: ChatSpot
« For messaging: Persanal Al
« For personal coaching: Pi

« For tinkering: OpenAl playground, Poe, DeepAl Chat

« For fun: Character.Al
« On social media: Snapchat My Al

» For coding auto-complete: GitHub Copilot, Amazon CodeWhisperer

» Up-and-coming: Claude, Khanmingo
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What Roles do theSocial Networking Platforms helpou perform?

THE WORLD’S MOST USED SOCIAL PLATFORMS

L MAED1 A PLATFORMS BY GLO JI5ER J WAL ] (G L ke SENT UNIGLE INDIVIDLALS)

2,000
2,000

TIKTOK! 1,081
EET R /50
I 730
EEET 700

654
597
593

are. . <O>Mel
social eltwater

+ 18-24,25-34 + 25-34, 35-49 L s
Millennials + Educated/wealthy + Pro

Photos & links Inspiration &
Information adventure
= Live vides Guestions/polls

Local marketing

STRATEGIES Advertising
Relationship

building

Beauty/fitness Higher ed
Jobs feducation Sports teams
Emplymt/job Menprofits

INDUSTRIES train Technology
Healthcare Consumer goods
Restaurants Office supplies
Finance

Informed Inspired
Overwhelmed Entertained
Guilty Adventurous
Curious Smart
Self-conscious Flirtatious
Connected Self-conscious
Entertained Creative
Isolated Playful

Lonaly Attractive

EMOTIONS

Wieak organic High ad costs
WEAKNESS reach

o Ed&dStream
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1 Facebook Connect with friends and family, share updates, photos, and
videos.

9 Twitter: Share short messages (tweets) with the world, follow people
and topics of interest.

91 Instagram Post and explore visually appealing photos and videos,
connect with creators and brands.

9 Linkedin Build a professional network, showcase your skills and
experience, find job opportunities.

1 YouTube Watch and upload videos on a wide range of topics, follow
creators, and discover new content.

1 Snapchat Share disappearing photos and videos with friends, explore
stories from around the world.

9 Pinterest Discover and save ideas, create mood boards, explore various
interests and hobbies.

9 TikTok Create and watch short, entertaining videos, discover trends, and
follow creators.

1 Reddit Join communities (subreddits) based on interests, discuss and
share content, ask questions.

1 WhatsApp: Send messages, make voice and video calls, share media
with friends and family.

2 KId g2dzZ BNWYQab RRK

Characteristic Instagram Facehook Snapchat Finterest

“[!)ESTII\"PG RAI\/FOC“US
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DESTINNGRAM
PROFILE

STRATEGIES

INDUSTRIES

EMOTIONS

WEAKNESS
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Ly (KS NBFfY 27F az2DNMYQ yoedidzizRJ NY BRES 33
Wt SN& 2 Y | ificludingd BT Aprodsic@d Animated (or real) Introductory

Video, that would be a comprehensive and dynamic representation of an
AYRA QDA RdJzZItd dadt with RISGhétbotsThis profile would encompass

various new aspect$o add to skills and competenciesich as personality

traits, character strengths, , passions, aspirations, and even personal values.
P'YRSNIIF{AYy3a GKS 2yt AMyHa NjHdiSSIRI ARV T AINBE ¢
would help the user create such a profitetially for their own use in planning

their future, offering a holistic view of who they really are, what they excel at,

and what drives themThereafter and dditionally, it would provide the space,

without crowding, for individuals to express their desires, goals, and ambitions,
helping them connect with potential employers, partners, or -ikmded
individuals or opportunities that align with their personal growth and
fulfilment. The Platform affords the users the opportunity to connect with a
supportive community of individuals who share similar goals and interests,
facilitating collaboration, mentorship, and networking within the platform.
Moreover, such a profile would go beyond static information and provide a
RSSLISN) dzy RSNBUOFYRAY3I 2F | LISNE2Y Qa dzy A

Premium Services would be provided as &g, including:

1. Extra Online proprietary Services iDestiny Mapping/Monitoring,
PersonalGrowth and Assessments$ools, as extensions to the initial Al
generated DestinyMapping Report and Personal Profile generated on
signing up and completing traetailedonline questionnaire.

2. Extra Online proprietary Services in assistance \Widgas Generation,
Career Planning, Job Hunting, Networking, Dating and Match Making.

3. Proveion of Human Advisors Counsellors/ Mentoring as well as
informed AlChatbot Promptingto guide users on thenlestinyjourneys
(includingSale of the Think Big Destiny Books to users focused con self
actualization, destiny, and impact, not just PersoRabfile ownership
and Networking.

Seamless integration with other popular relevant social networking platforms
will be possibladza A y Jand allol (sérs to use Destigram as a Portdbr
sharing andamplifying their comprehensive profile across different online
social mediahannels.
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Will your Personality Type impact on your Destiny decisions?

Yes, butindividual DestingGram Personal Profiles will be tailored using Al to
0 KS Ay Rpedic Ridrests,Gkills, passions, and aspirations wittsifher
specific personalitytype, however that might be definedExamples, based
purely on generic personality types are informative, while not deterministic:

Why does DestinyGram usethe Enneagram as opposed to other
Personality Models?

¢tKS LINRPOS&aa 2F LINPRdAZOAY3I | K2ftAadAO
oneself, both Character and Personality, driven by personal Mental and Moral
CharacteristicsCharacter unlike Personality, for example, includes qualities
rather than traits, such as: Loyalty and Honesty, Leadership, Trust and Respect,
Courage, Patience and Understanding. All are crucial in defining a person, so
much more than justexploration and analysis of Skills, Abilities, Needs,
Passions and Desires. Only together can they assess a person and derive a
distinctly personal profile which might uncovBestiny options anén Inner

Calling.

2 KSYy AG 02YSa (2 WtSNm22YlIfAGEe ¢Sadao
tend to be at the forefront: The MyeiBriggs system and the Enneagra®oth

systems are used for the betterment of satiderstanding. While the former is

used often more prevalently in career assessments and job psychometrics, the
latter delves deeper into thpersonal psyche. The Enneagram can tell what the

basic desires and fears are driving a person. It can reveal what an individual
might be running away from as well as running towards, thereby discovering

both conscious and subconscious desirdfie Enneagram is ‘focused on
AYGSNY It Y2G0AQFGA2ya NYGKSNI GKFEyYy SEGSN

Ultimately the Enneagram goes further in assessing what is most important for
a person, guiding their likely motivations when it comes to personal
development and seeking nepurpose. That is why it is so usefid one tooln

the search for destiny, and the production of a Personal Profile which reflects
it.
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Does Al actually help in the creation of a Destiram Personal
Profile?

Absolutely! Al can play a significant role in helping individuals set up a
comprehensive profile by utilizintpe questionnairebased prompts. Through
intelligent optimisation algorithms and natural language processing, Al can
analyse the responses provided by individuals and generate insights about their
personality, character, skills, desires, create a better personal branding, and
more. Alpowered systems can provide personalized recommendations,
suggest relevant prompts, and guide users in building a more accurate and
RSGFAT SR LIN2FAESP . & fSOSNFr3IAy3a ! LQa |
of data, it can assist individuals in creating a profile that captures their unique
attributes effectively. This can save time, provide valuable-reéiction
opportunities, and enhance the overall profieilding experience to help
achieve personal or professional growth. This will be a key feature of the value
of the DestinyGram social network platform.

A DESTINYGRAM PERSONAL PROFILE

Destiny
~-Gram

com

¢ KNRdzZAK Wt SNE2Y I f A ladPedtigy@rant BeRonal Bei@ 2 (N
including an Aproduced IntroductoryAnimated (or Real)Video, allows users

to express their unique qualities, passions, and aspirations throug
customizable featurestailoring their profile to reflect their individuality and

stand out in a crowded digital landscape.




Willthe DestingDNJ Y t £ GF2NXY Q& Fdzy OUA 2y I f

Data privacy and security will be of prime importance, utilizing strong security
measures, transparent privacy policies, and user control over the information
shared in their profilda key feature of the Website Design Brief).

To start, the website will allow users to create and manage their profiles using
anonymous interfaces with the Al platform to protect identity and guard
against sharing personal or sensitive information. This design will involve an
intuitive user interface, implementing profile creation and editing
functionalities, and incorporating report outputs as desirethis will be
SaasSyiuAalrt Ay ONBFGAY3I GKS AYyAIGALE Wt SH

Once users have their password protected profile creation functionality in
place, they can focus on building the sharing aspect. Privacy and data security
will remain paramountproviding appropriate options for users to control the
visibility of their profiles. Implementing features like user authentication,
privacy settings, and sharing mechanisms will be the subject of careful planning
and development.Users will not be identifiable as individuals in general
searches unless they consent to invites.

How will the DestinyGram Personal Profile ultimately help with
formulating Individual Destiny?

The comprehensivePersonal Pfile once formulatedwill encompass various
FAaLISOGa 2F |y ihftRandhelR dze s@ramake Rnfosméd G &
decisions about their professional and personal lives, ultimately guiding them
in setting their own path and defining their destimyterms of

Seltawareness

Goal setting

Career planning

Personal growth and development
Networking and connections
Decisiommaking support

Personal fulfilment

=2 =4 =4 4 4 4 4
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After Users sigrup and build a Personal Destiny Profile, how would
Al go onto help with DestinyMapping/Planningand Options,with
its follow-up Premium Services Offer?

Al would analyse the questionnaire results and generate personalized destiny
plans with options and action stefis its Destiny Report Outpdt d w2 | RY I LJ
5 S & O .ATedEwould ingest and analyse the questionnaire results to:

1 ldentify the user's core passions, values, and interests
1 Assess their skills and abilities
1 Uncover motivations and hidden potentials

Using natural language processing and optimization algorithms, the#d:

1 Generate a set of potential life purpose statements aligned with the
user's passions and values

Provide customized legacy goal options based on motivations

Develop credibld 0 to 15yearplans to achieve each legacy goal

Match skills and abilities to action steps for each plan

Prioritize and sequence action steps based on dependencies

Produce personalized destiny plans in different focus areas (career,
relationships, selactualization etc)

=A =/ =/ =4 =4

The output couldthereafter be an interactive dashboard where usemsutd
subscribe to Premium Services to

Browse and select their preferred legacy gaaitsr time

View destiny plans for each goal wighquenced action steps

Get reminders and track progress on action steps

Request additional legacy goal and plan options from the Al

Have the system reassess plans periodically based on updated
skills/priorities

=A =4 = =4 =4

With some thoughtful design around the user experiertbe, Al system could
provide significant value in generating insights from the questionnaires and
producing personalized destiny roadmafms onward monitoring The key is
ensuring the Al's recommendations and plans align with the user's unique
passions, abilitiesand motivations; and are unique and bespoke to the User.
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ROADMAP TO DESTINY

USE THEROOUCED
PERSONALI ZED DESTI N
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Why will a DestinyGram Personal Profile be important to have and
maintain?

Apart from the benefits of the Prelim Services in Destiny Planning and
Monitoring outlined above,n the future, just having a comprehensive online
profile - that showcases various aspects of an individual's personality,
character, skills, desires, passions, views, and destiny plam#i become
increasingly valuable to differentiate from others. Such profiesd the
gSoarisSQa ySieill Ngrve ydltipld puthaskesh indlulidg job
hunting, dating, , idea creation, argkekingfinancing/investment. Here are a
few reasons why people would need such profiles:

1 Job Hunting As the job market becomes more competitive, and Al takes
over many professional roles based on knowledge, employers will seek
candidates who not only possess certain necessary skills and
gualifications but increasingly more importantly also align with the
company's values and culture. Personality and Character will stand for
more than ever before in the selection. An online profile that provides a
holistic view of an individual's personality, character traits, and career
goals can help employerassess the suitability and cultural fit of
potential candidates. It allows job seekers to showcase their unique
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strengths, aspirations, and personal values, making them stand out in
the application process. Such personal information will not just be an
WI R Kt work experience and education information provided on
career networking sites like LinkedIn.

9 Dating: In the realm of online dating, individuals are seeking more
meaningful connections beyond surfalevel information. A
comprehensive profile that goes beyond superficial details allows people
to express their genuine personalities, spirituality, interests, and-long
term aspirations. It helps in attracting Ikeinded individuals who
resonate with their values, passions, and life goals. Such profiles create a
stronger foundation for establishing deeper connections and potentially
finding compatible partners, than traditional dating websites.

1 Networking: Building professional networks is crucial for personal and
career growth. An online profile that highlights an individual's skills,
experiences, and aspirations can serve as a powerful networking tool. It
enables professionals to connect with others who share similar interests,
expertise, or career goals. By showcasing their passions, desires, ideas
and future plans, individuals can attract opportunities for collaborations,
mentorship, investment, and knowledge exchange.

1 Ideas Creation Online platforms that facilitate idesharing and
collaboration between individuals or interest groups wilbecome
increasingly prevalent. By having a detailed profile that outlines an
individual's skills, expertise, and areas of interest, they can find like
minded individuals to brainstorm and collaborate on new projects or
ventures. These profiles serve as a repository of knowledge and
capabilities, fostering creativity and innovation by connecting individuals
with complementary skills and shared passions.

In summary, a comprehensive onlinBersonal Bfile, and Introductory
Animated (or real) Video, that encompasses an individual's personality,
character, skills, desires, passions, views, and destiny plans wilvddaable in

the future. Most importantly it will aid in sedssessment and decision making
in careers and personal lives. It will also aid in job hunting and attracting
potential employers and facilitate meaningful connections in dating and
networking contexts. Furthermore, it will serve as a catalyst for ideas creation
and collaboration, bringing together individuals with shared interests and
aspirations (via Al use of the networkjo foster innovation and personal
growth.
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THE MARKET DYNAMICS

(Market Segmentation/ Target Markets/ Market Offering/ Market
Opportunity)

Based on the preceding discussion and analip@stinyGram iso betargeted
at two distinct but related markets according to imique market offerings
and branding

MARKET OFFERINGS

1. bw! 29[ [ LbD ¢1 9 | bLv}! 9 9{(lfvehing 9
Al-Assisted Personal Profiling, S&#sessment, and Promotion of-Al

Informed Personal Interaction)
2. "NETWORKING POWERED BY PURROSEIving Networking based
on Personal Profiles).

1.4 bw! +9[ [LbD¢1 9 !'bLv!9 9{{9b/9

YOUR DESTINY -
PROFILE * UNRAVELLING THE

UNIQUE ESSENCE OF

ChatGPT, Hunh & Welk THE INDIVIDUAL?
Let Al Help You Being, Family

SUCCESSFUL  oecce tob, community  SIMPLE

PASSION / PURPOSE /
D - PERFECTION PRIORITIES SECURE
estiny PERSONALISED,
~-Gram V"“;:':;*" partes Lov, i

Intell PERSONALITY/ Spiritual, Inner- 2
com il ity iy Caling CODE & ‘RAISON

Destiny Options D'ETRE’

“With Al transforming the e o
- = Ability, Skills,
job landscape, showcasing Experience,

our humanity and purpose IntereataDesires },
will be key to forging
meaningful  connections SPECIAL

and opportunities.” LEAD = HEART

YOUR PERSONAL AI-DESTINY PROFILE & NETWORK “The future calls us all to
OPPORTUNITIES WILL HELP DEFINE YOUR DESTINY lead with our hearts.”
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Market Segmentation

Some users may sign up just to get the benefit of havingAhkgenerated
PersonalProfileQ = (+HKNP R ddithéted Wy G NP RdzO (i anNldhe + A RS
WSHg2NlAYy3 hLILRZ2NIdzyAGASaQ | aaikclodes 4§ SR
bothi KS t NPRdzOU A 236 SZ T A Y ReDdWESYSIENIAE eWItLNE T A
the Offer of Proprietary Destiny PlanningPersonal Growth anéssessments

Toolsk & t NXB Y A dz¥for & Somiaunity pasgibnate on selttualization

and assessment of their destiny optiorfstudents/career changers/people

going through life changes/retirees).

As discussed, theseolfow-up Wt NB Y A dzY masheldeveldadQas
recurring revenue earners anthcludechargeabls such a€Online proprietary

Al Services in Personal Growth and Assessments tools, Career Planning, Job
Hunting, Networking, Dating and Match Making; and Providing Human
Advisors/ Counsellors and Mentoring Servidesrsonal research into Destiny

will be complemented byPublication Promotion and Saleof the Think Big
Destiny Books

CtKS 020S {SNBAOSa Ay (KSANJIPergonalithB (&
| 434S aayYSy imader indeiinds diySednentation, up until now, the
YF22NAGE 2F GKS dzaSNB O2YS FNRY (GKS
WwSONHZA GYSY(d YR ¢NIYAYAYIQd ¢KS &Adzmadl
{ SOU2NID F2NJ AYRA DA Razmut-okwolk,ibr aChdriet ®3S 3> 2
assess their own personality, potential and opportunitiels unknown, but

evidently substantial.

Target Markets

The Global Markefor W# SNE 2y I f A 1 & | & dsSaieda¥tSo/giow { 2 f dz
from US$7.4 billion in 202fo US$ 16.5 billion by 2028nd US$22.6bn by

2031 A few major players operating in thmarket are Criteria Corp.; Hogan
Assessments; Development Dimensions International, Inc.; Persona Labs; SHL;
SIGMA Assessment Systems Inc.; Paradox, Inc.; TTIl Success Insights; Aon plc.;
and MercerLL@ | y& dza8S Wt SNER2YylfAdGe ¢SadaqQ | N
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PERSONALITY TESTS

THE UNCOMFORTABLE TRUTH

The Competitionis intense with ovetwo thousandWPersonality Tesfon the

market. The online Personality Testhemselvege.g., MyersBriggs, DISC, the
Winslow Personality Test, NEO, the Color Code, Birkman, HEXACO, and the
OYYSIFANI YO FINB +y AYyO0SaINIft LINIG 2F (K
million Personality Tests taken worldwide each ydasts Charges vafyom

US$45 per test to Free Tests for basic assessmeéetasever, Personality
¢SaGdAy3 FE2yS a Wt S NBe2oyhindtived) and ! a4 4 S 3
inconclusive in terms of career and life plannimgestingGram goes further

by- creating a Personal Profile including Personality, Character and Passions,
providing a personalised #lterface, and access to a related and relevant
Network.

Companies:

The leading Companies who operate in theegrated Global Personality
Assessment Solutiodarket include

Destiny

~-Gram™ The But

o .
!ﬁ’ 9 I:NEO S

Established

O L O R C = Players

‘ Personallty science. 4 E !
TestGroup , wi \
>
mbtl

g' Myers-Briggs,
The Enneagram

PERSUNALITY TEST
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https://www.youtube.com/watch?v=WH2kZDDc2oY

i}

'i' £ il g NEOC

_¢ A 54 ,7- | T Mind Gym plc
e Rpegnam, f Persona Labs

crove JJ| EX S 1 SHL
—— 1 Sigma Assessment Systems Inc.
PERSONALITY TEST - f The Myers & Briggs
- 1 Traitify, Inc.
f  TTI Success Insights

1 Aon plc. f Gallup, Inc.
1 Paradox 1 Crystal Project, Inc.
f  Criteria Corp. T Mercer LLC. '
1 Development Dimensions International, Inc. 1 Enneagraminstitute
f Franklin Covey Co. T Hire Success
1 Hogan Assessment Systems Inc. T Well Suited

Most of the above companies work principally in the Corporate Employer
Market Sector because that is where the income is, and their services are
invariably chargeable. The SIGMA Assessment, for example, costs £799 per
candidate. Custom Tests produced by HIRE SUCCESS and WELL SUITED can cos
over $10,000.

Ly GSN¥a 2F (KS WwWeSadaQ dKSvyasStgSas ¢
market. Many are free but of questionable output. RecognisedLDe
Personality Test Companies still charge, and the best tests aren't

free: Personality assessments are an internal investment. The cost of
personality assessments can range under between $10 and $10,000 per
individual or employeeTruity.com is one of the fastest growing and mased

O AYS /2YLI yASa F20dzaSR 2y WAYRADA Rz
to have 2 million tests undertaken per month. They combine the leading
recognised tests of the Enneagram, Tyfprder, Big Five Assessment, Career
Profiler and Workplace DISC Tests. They offer free tests but typically charge
$19$70 for upgraded full reports. The T&p Ranked Tests according to
SeniorExectutive.com all chargénneagram, Big Five, Disc, MyBriggs And

Clifton Strengths.
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Top 500n-Line Tests

*1
*2
*3
*4
*5
6

7

8

9

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
a7
48
49
50

Truity.com
Enneagraminstitute.com
Discprofile.com
Myersbriggs.org
Gallup.comdlifton Srengths
Integrative9.com
Narrativeeneagram.org
Highb5test.com
Openpsychometrics.com
Hexaco.com
Acer.edu.au
Similarminds.com
Pearsonclinical.com
Birkman.com
PsyTech.com
Hoganassessments.com
Psychometrics.com
Psionline.com
Verywellmind.com
Redbull.com
My-personalitytest.com
Caliper.com.au
Pymetrics.ai
Theinkblot.com
Winslowsolutios.com
Parinc.com
Learningmind.com
Personalityhacker.com
Careerfitter.com
Seemypersonality.com
Testcolor.com
Sapaproject.org
Humanmetrics.com
123test.com
Crystalknows.com
Personalityperfect.com
You.visualdna.com
Careerexplorer.com
Ihhp.com

Goodjob.io

Zelfium.com
Testgorilla.com
Testgroupassessments.com
Mygoaodinterview.com
Sapia.ai

Ntalents.ai
Typefinder.com
Testyourself.psychtests.com
Resourceassociates.com
Centraltest.com

5 free tests, $1970 per full test, 2nmests /MTh

e per test Ranked BestTop 5 P lity Test
anked BestTo ersonal ests
$64 per test| - o0 <ETES DS L
ttps://seniorexecutive.com/the-top-5-
$50 per test personality-tests-in-businesswhich-one-
$50 per test shouldyour-companyuse/

$60 per test
$10 per test
Based on strengths assessment

16 personality factor questionnairéBig 5)

Revised NEO personality inventor
Eysenck personality (inventory & questionnair
Minnesotamultiphasic (personality inventory)

Values and motives inventory
3-Motives, values, preferences tests
California psychological inventory
Personality and preference inventory
Keirsey temper sorter

Redbull Wingdfinder

True Colours

Caliper profile

Used by EY

Rorschach inkblot test

Based on NEO
Szondi test

1 million tests a year

Berkeley emotional intelligence test
Institute for health & human potential

Albased
Al based
Al based DeclaredAI-based
Al based Personality Tests
Al based
Al based

$29 per test

$15-75 per test
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THE PERSONALITY ASSESSMENT MARKET

o, O
Personality Assessment J ”22. 12. 8 A)
Solutions Market ﬁ CAGR

2021-2031 (2021-2031)

(2030 22 568n

m Corporate/Enterprise
s Academic/Education

e Government

South America Middie East
& Africa

= Synchronous
® Asynchronous [l.

Personality Assessment X

Solutions Market
Segmentation

» Synchronous
» Asynchronous

* Banking, Financial Services & * North America
Insurance (BFSI) * Europe

+Mnjocuing i pacc e
* Hospitality * Middle East & Africa

- Training & Development
* [T & Telecom * South America ;
o Educotion * Support Services

* Fast-moving Consumer  Channel (Pravider) YR C o reire
Goods (Pics) ( Channel (Provider) J3E("Sourcing Ty

* Healthcare & Pharmaceuticals « Corporate/Enterprise * In-house
* Others * Academic/Education e OQutsourced
* Government

Sourcehttps://www.transparencymarketresearch.com




Competitor Analysis

Crystal ©
) ! The Enneagram Test a&
Personality science.
THE ENNEAGRAM
PERSONALITY TEST § ‘ @
RO S} Mhap Whd Bk Coce & TestGroup ‘/A WINSLOW SOLUTIONS

S mbti., 7

HEXACO

The FAST Enneagram Test i 1 g

WRaam M 2 ’
Join the 2,470,847 People Who Have Taken This Test! RN (L) 2 ‘

J' " Jw Al N

TESTS TAKEN IN THE LAST 30 DAYS

: | A DRIVEN
RS} 2 NARRATIVE || 52037 saer o 2 s 4 PERSDNALITYTEST

ALY ENNEAGRAM
= " bk "3&'."".':.’.._

CKS YaRISHAA ¢ & (MBT)IisyhR mdst popildrsonality Test

in the businessworld with recruiters and has more than two million users

every year. It is used itwenty-six countries to assess employees, students,
soldiers, and potential marriage partners. It is used by Fortune 500 companies

and universities, in selinprovement seminars and wellness retreafBhe
OYYSIFINIY LYaREdzi OYYyEWHARY ¢&dsi® LY RA
the world's most popular ofine Enneagranbased Personality Testhich

gives a deeper analysis of a Person and his/her inner self and is more useful
outside the recruitment process

TheMBTI focuses on inborn personality tragisdindividualpreferences while

the Enneagram focuses on nurturing personality typesd helps explain

patterns inmotivation, emotion, and thoughtl YR Y NJ SNA. Ay 2
Becauselie Enneagram is exploratory and can hexplain how aih Y RA @A R dzl f
core beliefscan affect their decisions and behaviayit is the base Personality

Analysis incorporated in the Desti@ram § A RSNJ Wt SNBE2Y | f Ad&>3
Passiond SaGQ®d LG A&a +ttaz oFaSR 2y o RAA&D
focus.
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If people, in their millions every yeanot just recruiting companiesare

already exploring how the Personality Test results can help them understand
themselves and develop as individuals positivetlyey will inevitably want to

go one stage further and explore theimique comprehensivelt SNBA 2 y | €
t NP Fand Betiyw S LJ2 NII Q ¢ ik (iifis, baseédiph @nglysis of their
Values, Passions and Abiliteeswell astheir Personalities.

A Unique Selling Point of the Desti®@ram offering will be its interface with

AH KIFGo2Ga Ay GKS RS@St 2 LIRS MtifigaR  dza S
Intelligence (Al) in recruitment is not new but currently Personality Test
businesses@ dzOK I &), whectaimTolbdzARrsonality TesEompanies,
R2yQd GF 1S GKS O2yOSLJi 2F 'L | LWLX AOI i
Analysis of Personality Types and Traits. Only De&rayn uss Al to get

personal and talk with (via Chatbots) aadalyse Individual Personal Skills and
Desires andanake Destiny Assessmeardand give bespoke advice

Market Offering

The Market Offering will be basenh the user completing detailedon-line Al
Wt SNAR2Y | £ | 20068 @120yreinité dutatod, iUS$12-30) one-off
charge depending on whether LinkedIn profilecorporated,and Al assessed;
and receiving Agjenerated- Personal ProfileAnimated Introductory Virtual
Video, and DestinyMapping Report. Further chargeable items will be the
subject of optedin follow-on Personal Development Premium Services.

Theonline MCQQuestionnaire and APromptingwill require careful Design to
maximise the relevance of Inputs/Outputdith user consentinformation will

be sourcedrom a user'd.inkedInProfile to supplement the career and destiny
assessmentwithout exhaustive questioning being necessary with respect to
work experience and history. The-ddsistant will:

9 Pull work history details to prpopulate the experience section of the
guestionnaire. This saves time and ensures accuracy.

9 Use the user's profile summary to gain additional insight into their skills,
interests, goalsand personality.
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1 Reference listed certifications, volunteer work, organizations, and causes
to further understandalents and values

1 Check endorsements and recommendations to help identify strengths
peers have recognized.

1 Look at connections to find shared links that may reveal networking
opportunities related to aspirations.

1 Review publications, projects, and presentations to highlight relevant
achievements.

1 Scan job titles over time to assess career progression and shifts.

1 Examine types of companies worked at to gauge work culture
preferences.

1 Note education details like major and degrees earned.

With the user's permission, connecting the LinkedIn profile can add
significant context about who they are and what they care about. This allows
for an enriched perspective when advising on potential purpalggned career
paths. Relevant profile details would lecorporated appropriately into the
integrated summary.

Accessing a user's other social media profiles beyond LinkedIn would require
explicit consent from the user to access and utilize that datsis may be
incorporated as a future feature bulbhére would befactors to consider:

1 Privacy - People may share different levels of personal information
across various social platforms, so permission would be needed to use
that data respectfully.

1 Relevance- Details from sites like Facebook may proviaeditional
context about someone's interests and personality. However,
professional sites like LinkedIn tend to be most relevant for career
analysis.

1 Time Investment - Compiling insights from multiple large social
platforms could become very time intensive and provide diminishing
returns for the career advising purpose.

9 Biases- Unfiltered social content may introduce biases or assumptions
that aren't directly applicable to professional pursuits.
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DestinyD NJ- Ye&lq strategy would beto focus primarily on professional
platforms like LinkedIn that directly showcase skilgperience,and goals.
While personal sites could add some supplemental context in theory, the
privacy concerns and time requirements may outweigh the relatively small
benefits for life/career assessment. Howevan due course as the Social
Network developswith informed consent, some higlevel insights could be
cautiously gleaned. Maintaining ethical data practices would be a priority.

As well as Professional Profilinghe online Questionnaire will include
questions and profiling of social likes and personality preferences for use in
LR GSYGALFt LI NOYSNI LINPFAEAY IS Fa Ly Ayl
planning.
Summary ofthe benefits of theMarket Offering vk 0 K NB a LSOOG G2 Y
CKS ! yAldz2S 9&aSyIOBR 2%t NEKG@GNRMIREREDRSR d2l If O
LYGSNFI OSQY

1 SeltAwareness Reflecting upon personality, values, skills, desires, and

aspirations fosters seHwareness, allows individuals to gain a deeper
understanding of their strengths, weaknesses, and areas for growth.

1 Goal Setting With a clear understanding of attributes and aspirations,
individuals can set meaningful goals aligned with their values and
passions.

1 Career Planning By identifying their skills, competencies, and
professional interests within the comprehensive profile, individuals can
align their career choices accordingly. They can explore job
opportunities, industries, or paths thaesonate with their profile, far
deeper than existing social network sites.

1 Personal Growthand Development Individuals can leverage self
awareness to pursue learning opportunities, acquire new skills and
develop themselves personally aptbfessionally.

1 DecisionMaking Support Individuals can refer to their comprehensive
profile to ensure alignment with their values, desires, passions, and long
term aspirations, serving as a guiding framework, helping individuals
make decisions that are in line with their authentic selves.
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1 Personal Fulfilment By consciously shaping their lives based on their
comprehensive profile, individuals have the potential to experience a
greater sense of fulfilment and purpose. They can make choices that
align with their true selves, leading to a more satisfying and meaningful
life journey, discovering their real destiny.

Market Opportunity:

MARKET OPPORTUNITY BUSINESS CASE

AN INTRODUCTION

Destiny

The Globol Morket' for  Personality
Besssment Solutions’ & USSTS billian and iv

forecast to grow to U35 165 hillion by 2028

- ‘Partners” Returns’ for Indiidual Investments
in Cath or Kind, will include Payment for

A Services  rendersd  and  Share  in the

-« ——— Partnership's success in Equity, Sales and

Profits.
Perramality Al talves multiphe types of Inguts ~
on-line feshage, demagraphic data, real lite desires
ond obrervation:, guediennsice reipane: - wed
autputs persenality inight:.* . i R . i .
g “ A new secura Social Networking Site with Unigue Features.”
The Website Business” Pessimistic Base Case
"Dectiny s Not & Matter of Chance R s & Matier of Cholca* (MVP) is to generate Annual Revenues of Lsst
millian and [nvestmient Pay-Back within 3 years,
Dependent en & successful and fully funded
initial unch of Desting-Gram.com as a ‘Unigue
Sorial Networking Site” with Desting Prafile’
Links to existing Social Media Sites via APls, the
Stretch Target' is a minimum af 10 million
Profiled Users’ within 3 years, generating

58120 million” of cumulative revenyes,

SOCIAL NETWORK OF 10 MILLION USERS

Dependent on a successful and fdlipded initial launch of Destirggram.com

as afuture Wnique Socidlledia Site withPersonaProfilesand Networking

h LILJ2 NI ded APILKIKS 80Xy R A @dtherdzkisting Social Media Sites

0KS W{UGNBGOK ¢l NHSGIQ Aa | YAYAYdzy 27F
IASYSNI GAy3BOYRIE By Q 2F Odzydz  GABS NBGS
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LEVERAGING ARTIFICIAL INTELLIGENCE

‘LIFE ASSESSMENT SOLUTIONS’

Destiny-Gram.com LEARN HOW TO USE
YOUR PROFILE

*“Discowvearing one’s Persoral Destirg is e solving o cormplex equation:
pou nead the riaht variables, o darh of inspiration,
ard Efre cbilify fo balarnce the arlrowrs...
Or pou could juvt fip o coinn and hape for the best!™

Profile, $elf-Assessment Self-Awareness: Reflecting upon personality, values, shills,
& Personal Develspment desirer, ond mpirotion: fosters  self-oworeness, allows

individuals to 9ain o deeper understanding of their strengths,

weabknesse:, ond oreas for growth.

m @ Goal Setting: With o deor understanding of attributes ond
aspirations, individuok con set meaningful goals oligned with
their valu cic.ld PEERSRONES.

Career Planning: By identifying their shills, competencies,

Wheo Aum 1T Wit Dol Womt B A e . -
and professionsl interest hin the comprehensive profile,

individuals con alian thar career choices accordingly. They
con explore job opportunitics, industrics, or poths thot
resonote with their profile, for daq:la thon exirting sociol
metueork sites.

Personal Growth And Devdu*: Individunls can
leverage self-ouwareness to pursue leoming opportunities,
acquire new skills and d!uelnp themseluer perionally and

comprchensive profile to cnsure o i mment with their wvalues,
desives, possions, ond long-term cspirotions, serving o o

Howr D | salye the Right Dedsions™

e b . 2
Networking, Ideas L i = ions: P y *
&0 rhunities con fodlitote meoningful connections with  lke—minded
individuals, mentors, potentiol employers or porteers, or
r
walits

redoted fields. By showcosing their unigue

L portnerships or groups. The profiles

ar a repository of knowledae and copobilitics, fostering

oreotivity ond innowvotion by conmecting individuwals with
complementory skills ond shared possions.

Personal Fulfilment: By eumu:udy shaping their lives

bosed on their conwldbm IIIIII ofile, individuals howe the

er sense of fulfilment ond

that olisn with their trus

:Iu:s. lcoding to a more sotisfving ond meoningful Efc

journey, discovering their renl desting.

Howr Do | ottoin Fulfilment, True Purpose & Hoppiness? r."

2. "NETWORKING POWERED BY PURPOSE"

Market Segmentation

As a Social Media Networking Site, DestBram will compete in the Global
Social Networking Platforms Market which was evaluated at US$192.950
billion for the year 2019 and was projected to grow at a CAGR of 25.38% to
reach a market size of US$939.679 billion by the year 2026.

The overall size of the marketilselevant,and Market Offerinddifferentiation

and its Unique Selling Pointsill be key for Destitp NI} YQa&a aiwOO0Saa
market entry and establishmeht LINE GA RAY 3 Wt SWHiy | f t
l 3aSaayYySyad {2ftdziAaz2yaQ F2NJ AYRAGDARdzZ f ;
Networking Opportunities.
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Market Offering

The addition Market Offering with respect tat b SG 62NJ Ay 3 t 26S
t dzN1J2aS¢é¢ GKSNBF2NBE Ay Of dzRSa

1 Networking And Connections: The comprehensive profile can facilitate
meaningful connections with likeninded individuals, mentors, potential
employers or partners, or professionals in related fields. By showcasing
their unique qualities and interests, individuals can attract connections
that can support and guide them on their chosen career path and
personal lives, including jelunting and dating.

9 Ideas Creation: Brainstorming and collaborating on new projects or
ventures, in partnerships or groups. The profiles serve as a repository of
knowledge and capabilities, fostering creativity and innovation by
connecting individuals with complementary skills and shared passions.

DestinyGramwill strive to bea ResponsibleSocial Networking Site thii strict
Consent, Privacy & Security Principlestafoundation, prioritising Bhical Use
of Data andPrivacyProtections as points of differentiatiorOther USPsnclude
being:

1 The Ony Social Networking Site offering -Ahalysis in its Personal
Profiling, and Giving Al Chatbots access topitior to seeking Chiot
Advice.

1 The Only Social Networking Site based on Aspirations and offéréng
concept of AlAssistedDestiny Planningn terms of SelfAwareness,
Goal Setting, Career Planning, Personal Developmendt4n S (i 4 2 NJ A Y -
2F /2y 0FOGaz LRSIFa 9 hLILR2NIdzyAUGASa
Private lives.

1 No Advertisig
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MARKET OFFERING BASED ONETWORKING

SEARCH/ INVITE UNBAUELUNG THE QU
- Undertd - R Recruer ESSENCE OF THEINDMIDUAL*

- Singepaent - Uecouh

Interface- « Marketing Exgerience «  Inestor
- e

Al ChatBots Jr— - Loy Agent
o = Numerste = Merchant Barker
SehErpoed -+ leader

Entregrenear

Explorer  amiy Oriented
Computer Programmer  Campany Liecutive

“NETWORKING POIERED
; BY PURPOSEY
“Promoting
Informed % \ / o = Reformer * Soial hustice
Networking” b — ' " « Hapehu + Glokl Consenvation
. - Generous - libersl
- Loving - Peacemater/Mecistor
- it - United Ststes f America
« Treedom Seeking + 1 St
- v

Interface- L + Hamaraus
+ Youngest Crid

Other Social - . + French Spesker
Media + SportLover
: + ExGoogle Employee.
Networks ' ¥ + Imgatieat, Tenarious

USING YOUR UNIQUE PERSONAL PROFILE TO SHARE, YOU CAN CREATE AN INFORMED INTERFACE WITH FIND & NETWORK WITH LI
AI-CHATBOTS, AS WELL AS SHARING WITH OTHERS ON THEIR SOCIAL MEDIA SITES PROFESSIONALS OR POTENTIAL PARTNERS

+ World Traveler
+ Trouble Shacter
LateralTinker

NETWORKING
OPPORTUNITIES

et INPORMATION, 55X, D08, LOCATION, BOLE 00 DBCRPTHION

ADCUTDBCROTION ETWORKING: IDEAS: OPPORTUNITIES
COUCATION

Do Tmmva

proctpy YNETWORN®

'ROFuLE

WORK LINKS
TRIEND S INVITES (From Ot her Socia! Netuworks)
CONTACTS INVITES (Froem Other §ocia! Netwsries)
PROFILE SEARCHES
PROFILE MATCHES INVITES (Sim ilar Profile Searches)

ROUPS
DICUSSION FORUMS

HOW DO | USE MV NETWORN?T
POSTS COMMENTS
MESSAGES
PHOTOLVIDEOS
ARTICLES
EVENTS' NOTIFICATIONS
SPEITUAL (TV) DEIONAL BEIEN
PURIONAL GROWTH OPPOUTUMTI IVLIVILS OF O IVEL CO M ENT

ORI PROFESHONAL:

* JOBIRARCH
unar oo w10 Ay ePo® m s ToAmtiNG oeponToNIES
* MARNET PLACE PRODUCT! & SERVICES FOR SALE

FOUUS GOMAVDB NB WE BT

o o :

A i S s

PERIONAL:
DATING PREFERENCES QUCITIONNAIRE

WAAT I8 MV DRSTINYT PROFILE SEARCHES

PROFEIVEO MAL JOB C AN TLE O TIO WLTEAI M MG S CO M ENOAT) 0N - MOPFILE MATCHEY INVITES

e v e———

PANTMER TVRE ODTIONLE EC O MMEND ATIO N 1

DETI MV PRI CRITY GOALS M5O MM ENDATION IDEAS:

* GCOAL IETTIING
* IDEAS/ IDEAS CREATION
* INVESTMENT OPPORTUNITIES
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Target Markets:

SOCIAL MEDIA

Qh.’fib AR b -~

MAIN REASONS FOR USING SOCIAL MEDIA

KEEPING IN TQUCH WITH FRIENDS AND FAMILY

READING NEWS STORIES
FINDING CONTENT (E.G. ARTICLES, VIDEDS)
SEEING WHAT'S BEING TALKED ABOUT

FINDING INSPIRATION FOR THINGS TO DO AND BUY

FINDING PRODUCTS TO PURCHASE
SHARIMG AMD DISCUSSING OPINIONS WITH OTHERS

WATCHING LIVE STREAMS

MAKING MEW CONTACTS
SEEING COMTENT FROM YOUR FAVOURITE BRANDS

WATCHING OR FOLLOWING SPORTS

WORK-RELATED NETW-ORKING OR RESEARCH
FINDING LIKE-MINDED COMMUMNITIES AND INTEREST GROUPS

FOLLOWING CELEBRITIES OR INFLUEMCERS

e
are, <O> Meltwater

FAVOURITE SOCIAL MEDIA PLATFORMS

FERCEI S0 N AY THAT E FTICH 15 THEIR “FAVOURITE® SCCIAL MEDLA PLATFCRM
M

IMESSAGE
LINKEDIN

19% XIAOHOWGSHU

dare. . <ODMel
social eltwater
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DestingGramQa Wt SNE2Yy |l f t NRPFAEfAYy3I>S +ARS2 t
' YR b S g2 NJwillpaalign&wim andiditialp targeted at LinkedIn

current Users, and Market Segmenin the basis of havingelated Purpose

and Focus

TARGET USERS
LinkedIn has 420 millio®lonthly Active Uset&and 830

Linkedin bossts aver million annual userslt would be Destimp NI Y Q &
TN _' . 830 MILLION to market penetrate 2.5% of their,MAU as Individug
7 ke gK2 @g2dzZ R aSS|1 02 | RRandiyat
ogfs 2, epgn.  goioneseooste Personal Introductory Vidédto their searchable
Personal Profiles and would sigp to DestinyGram to

create their Independent UniqueProfile and have
) access ta network focused on it, as well as linking it t
LinkedIn their current career related LinkedIn Page.

LinkedIn has more thaB30 million members in over 200 countries, with more
than 224 million in the U.8.17 job applications are submitted per second, and
eight people are hired every minute.

Linked[fl] Premium

InMail - LinkedIn Premium provides users with 3
InMail credits per month, enabling them to
directly contact decision-makers of companies.

LinkedIn Learning - As a Premium User, you will
have access to over 15,000 online courses.

e

LinkedIn Premium is offered to LinkedIn users as an upgrade option. It costs
between $29.99 and $99.95 per month, depending on whetiher user isa
jobseeker, recruiter, salesperson, or business professional.

LinkedIn Premium aims to help its users network more effectively by providing
Y2NB TSI Gdz2NBa GKIFyYy ( KBnkddh verert@ ofdi tha F NS
specialist profiling and search facilities envisaged by De&mayn it would

likely form part of its Premium Service chargBestinyGram would aim to

develop its users Profiles independently of Linkedln competitively, as well as
provide its own Premium Serviceand not aim to compete directly with
LinkedIn.
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Linkedin's Popularity
Among B2B Marketors

Linkedin Domograph

Linkedin Ads Roach

Linkedin Doemographics

Linkedin Demographics:

JOob Senlority
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DESTINYGRAMG6 S UNI QUE SALES PI BCH

G2 A0K (GKS AYyaGSaANIrdAzy 2F 'L Ayaz2 {20
advanced analysis, da@iven insights, and personalised recommendation

that enhance your understanding of yourself and align your path with trdie
calling. Embrace the synergy between human introspection and Al capabilifies

G2 {S4 dzLJ I O2 YOLBNBYK S ySANBZRsH Hs A padiRiagAef S Q
animated Yhtroductory Vide@ and unlock your fullest potential in Self
Awareness, Goal Setting, Career Planning, Decision Making, Personal Gr@wth
and Development, antetworkingwith likeYA Y SR | Y R i & au e
unleashh LILI2Z NLidzy AGAS& Ay 0620K @2dz2NJ t N2 FSaa

The success of th®verallMarket Offering will rely orboth the Validity and
Quality of theProfile its Valuan Networking and the Website Security.

Potential Global Market

DestinyGram will pride itself on providingts services, on the basis of an
AYVRAGARdZ £ Q& dzy A |j dehd @assions Inof Reind gh® df3 A R dzl
millions in search results associated with broad search criterigobfroles,
companies, schoolsskills base, or experience. To maintain this level of
intimacy in terms of networking it is envisaged that Desténam would have

a minimum and maximum number of users, in the tens of millions, not
hundreds of millions, globally. While Desti@®yam may have a maximum
number of users in its own Personal Profile Networking role, this will not
prevent users from sharing their Profiles with contacts on their other Social
Media Websites, ultimately making Personal Profiles pioneered by Destiny
Gram potentially available to a global market of c. 5 billion people.

OBERLO Daily Active

Social Media Users

There are currently
social media users —
which equates to about
58% of the population.
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POTENTIAL GLOBAL REACH

POTENTIAL TO GO GLOBAL

“ Destiny-Gram will be a New secure Social Networking Site in its own right with
Personalised, Ethical Usage as its ‘raison d'&tre’, with its own Networking Features
BUT also have Web API Links with existing Social Media Sites to allow and facilitate
sharing (where permitted) ‘Destiny Profiles’ content and data with People’s existing
contacts on other Social Networks, and directly with Al-Chat Assistants/ Engines”

PERSONAL DESTINY PROFILE APPLICATION PROGRAMMING INTERFACES WITH
EXISTING SOCIAL MEDIA HAS THE POTENTIAL TO REACH 4 BILLION PEOPLE

The ability to link a personal profile on the Destlagam social
networking site to an indiRdzF f Q& SEA&aldGAyYy 3 &a20ALF f Y
several factors, including thavailable APIs (Application Programming
Interfaces) and the integration options provided by those platforms.

Some social media platforms, such as Facebook, Twitter, or LinkedIn,
offer APIs that allow thirgbarty applications to access and interact with
0§KSANI dza SNB Q LINE F A-GrSm so@aNdetRdrking stte L T
AYGS3INIGSa gA0K GKS&S LI FOGF2NVaqQ !t
will be possible to link their existing social media profiles to their new
personal profiles on the Destifgram site.

User consent and privacy considerations are paramount. It must be
ensured that DestiP NI YQ& Ay GSIANI GA2Yy O2YLX A
service and privacy policies of the respective social media platforms and
respects user privagyreferences.
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MARKEINGPLAN

MARKET LAUNCH

YOUR PERSONAL PROFILE & VIDEO WIIREFINE YOU

Animated or ReaX

User Selection

GLY GKS NBFfY 2F a20Alt ySig2NI Ay R |

This profile could encompass various aspects such as personality trats,
character strengths, skills and competencies, passions, aspirations, and gfen
personal values, all of which could be highlighted in apréducedAnimated
Introductory Video. It could offer a holistic view of who they are, what the

excel at, and what drives them. Additionally, it could provide a space Wr
individuals to express their desires, goals, and ambitions, helping them conrgct
with likeeminded individuals or opportunities that align with their persona

growth and fulfilment. Such a profile would go beyond static information ag
LINE GARS | RSSLISNI dzy RSNREGFYRAY 3 2F41 LIS

The network will not be created overnight but grow on its reputation for
integrity and usefulness. Ongommitted users will invest the $120 and 606
120 minutes required to set up a profil@nd video) DestinyGram will need to
be marketed toensure it acquires a sufficient population of relevant users to
perform its networking functionvithin a reasonable period of time.
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DestinyGram will tailor marketing messages to targeted audiences and
leverage its growing awareness using various online marketing channels,
including sponsor contacts, existing social media, content marketing,
influencers, and partnerships, to reach a wider audience and drive adoption of
0KS O2YLINBKSYaA@S LINPFAES 2FFSNAYy3AS | 3

Targeted advertising will be put on platforms like Facebook, Instagram, Twitter,
LinkedIn, and YouTube to reach specific demographics and interest groups that
align with the target audience relevant.

Partnerships and collaborations will be established with strategic partners, such
as career development platforms, educational institutions, or industry
associations, that can help promote the offering to their existing user base or
audience. Schools and Universities internationally alone represent key
multipliers for development of the network of students embarking on their life
destinies.

Viral campaigns will be designed for a mass market, and offline marketing
channels also explored such as traditional marketing channaismt media,
radio, TV, and word of mouth.

To market an offering that encourages people to create a comprehensive
presentation of their identity online, the following strategiewill be
considered

1. To hghlight the benefits Emphasize the advantages of having a
comprehensive profile, such as better persobending, increased networking
opportunities, and the ability to connect with likeinded individuals who
share similar interests and aspirations.

2. To s$owcase success storiesEventually bare reallife examples of
individuals who have leveraged their comprehensive profiles to achieve
personal or professional growth, form meaningful connections, or discover
exciting opportunities.

3. To povide guidance and resource®ffer stepby-step guidespnline video
tutorials, or interactive tools that help users navigate the process of creating a
comprehensive profile. Provide valuable tips, prompts, and templates that
simplify the profilebuilding experience.

4. Personalization and customizatiorEmphasize how the offering allows users
to express their unigue qualities, passions, and aspirations through
customizable features. Highlight the ability to tailor their profile to reflect their
individuality and stand out in a crowded digital landscape.
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5. Social proof and testimonialsSharetestimonials and feedback from users
who have found value in creating a comprehensive profile. Highlight positive
experiences and outcomes to build trust and credibility.

6. Collaboration and community Emphasize the opportunity for users to
connect with a supportive community of individuals who share similar goals
and interests. Highlight features that facilitate collaboration, mentorship, and
networking within the platform.

7. Data privacy and security:Address concerns about data privacy by
emphasizing strong security measures, transparent privacy policies, and user
control over the information shared in their profile.

8. Integration with existing platforms:Showcase how the offering seamlessly
integrates with popular social networking platforms, allowing users to amplify
their comprehensive profile across different online channels.

CELEBRITY SPONSOR

While all of the above tactics will assist in the Platform developmesitaa
preferred strategy for maximising initial impact on launch,the
owners/management of Destirgram have the option to approach and Pitch
the Platformto focused higkprofile celebrities/ personalitiesas wouldbe
sponsors/investors who are most likely to be interested in the projethis
strategy if focusedjs considered more likely to succeed in populating the user
network quickly before competitor sites like LinkedIn can copy the concept.

Having recognisable voices share the power of leading with personality and
heart could help drive interest and set an uplifting tone for the community.
Care would have to be taken in who and how to contact {pigifile individuals
while maintaining confidentiality. Two priority celebrities wereinitially
identified asOprah Winfrey andAshton Kutcher A short list of Twelve was
subsequently selected to approach, directly in confidence.
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1. Oprah Winfrey
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long
pioneered
expanding
people's
horizons
through
emotional

2. Ashton Kutcher @02 NE 1S
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enthusiasm
for leveraging
technology to
drive positive
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Beyond entertainment, Kutcher is a venture capitalist. He is-fowoder of

the venture capital firm AGrade Investments. At SXSW in March 2015, Kutcher
announced Sound Ventures, the successor 4Grade Investments, managing

a fund backed by institutional funding. Kutcher has also successfully invested in
several high technology startups. Kutcher has investments in over 60
companies, the most prominent of which include Skype, Foursquare, Airbnb,
Path and Fab.com. Kutcher has invested in six startups as of August 2017:
Neighbaurly, Zenreach, ResearchGate, Duolingo, Kopari Beauty, and
Lemonade.

Sound Venturesecentlyclosed its new Sound VenturesFAInd at nearly $240

million and LJt I ya G2 Ay @Sald AYy-RSIKAYIAYHE OING
intelligence businesseslts first three investments were in Anthropic,
StabilityAl and ChatGPT developer OpenAl.
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