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By Duane Stabler
The TCPC Fall 2014 postcard show is now only a memory but it again proved to be a most
enjoyable show. The Bloomington, MN armory was filled with postcard dealers from
around the upper-Midwest, coming from as far away as Illinois. Show manager, Dave
Johnson, indicates that both dealers and buyers were very pleased with the show. Duane
Stabler has documented the show via photos you see here. Additional photos will appear on
the TCPC website.
Show continued on page 9
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Looking for collectables and
postcards??? Don’t know
where to look?? Go to the
Twin City Post Card Club
website—find a listing of
known markets in the region.

Please plan to attend the monthly
meetings where you’ll find frequent
auctions and dealers with postcards
for sale but also you’ll have
opportunities to learn more about this
terrific hobby.

T C P C – J AN / F E B 2 0 1 5

VOLUME XXXIX NU MBER 1

Montgomery Wards—A Stroll Through
The Hamline-Midway Neighborhood
By Steve & Nancy Bailey
Part 2—this article is continued from November 2014 issue of the TCPC Newsletter

All the radiators were also hung from the walls, making it easier to sweep under them. A composition flooring was
used, and had curved corners meeting the walls. This eliminated dirt gathering in sharp corners. Glazed tile was
carried around the wall to the height of 4 feet 6 inches, above which the walls were enameled.
The building was thoroughly equipped with
an automatic sprinkler system which was
supplied by a 1,500-gallon per minute
electrically driven fire pump and an 115,000
gallon storage tank located in the tower. This
tank was 22 feet in diameter and 41 feet high.
When the building was constructed it was one
of the handsomest and most modern
structures in the merchandising field.
Entering the office portion of the building on
University Ave. one was immediately
impressed by the businesslike atmosphere.
Unlike the average, large business office
where hurry and confusion was prevalent, the
office of Montgomery Ward & Co. was conducted in a manner of
methodical efficiency. Desks were placed, it seemed, with mathematical
precision, and occupied a large portion of the first floor. Clerical workers
sat at the desks in a calm and collected manner and conducted the routine
business. Simplicity, rather than lavishness predominated the office of the
executives. Expensive furnishings, luxurious rugs, or anything else that
might suggest lavishness, were missing.
The executives were located on one side of the first floor of the office
building. Adjoining the executive offices was a small room, the meeting
place of the advisory board. Here for a few minutes each day the
executives would gather. Blackboard and charts occupied all available
space on the walls. One board denoted the volume of business done at
the plant each day compared with the previous day and with the corresponding period a year ago. Another board denoted the expenses of the
different departments. Each department at the plant was charged rent and
had to show a profit. Other boards denoted the percentage of complaints
compared with previous periods, cumulative causes of inefficiency, and
volume of business transacted at other plants of Montgomery Ward & Co.
Leaving the meeting room of the advisory board one would approach the
city sales and display rooms. This department, after the formal opening of
the plant, was devoted to serving St. Paul customers. The salesroom occupied nearly one-fourth of the first floor of the office building.
Wards continued on page 3
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Wards continued from page 2

The busiest department at the plant was the mail department, located on the second floor of the office
building. In this department thousands of letters from customers daily were received. Mail sacks
filled with letters from all over the country were brought in almost every hour on the company’s own
mail trucks. When the letters were received, before they were opened, they were weighed. When the
weight of the mail was ascertained, the company was able to determine approximately the amount of
orders that were contained in the incoming mail.
With this information the department managers
were able to plan their work for the day.
The mail sacks were emptied into bins from which
the letters were put into machines equipped with
rapidly revolving keen cutting knives, which
opened letters at the rate of several hundred a
minute.
After the letters were opened, they were sorted into
groups, according to the states of their origin. The
orders were then given to cashiers who checked the
amount of money contained in each. After the orders were checked, the cashiers sorted the money,
placing checks, cash or money orders in separate
piles. The orders were then given to clerks who saw that they are made out properly. After
rechecking the orders the clerks designated a time which the order would leave the plant en route to
the consignee. Every order received at the plant had leave the building en route to the customer
before 30 hours elapsed.
From here all orders were dispatched via a pneumatic tube system to their respective departments.
They had three miles of tubes that traveled at a rate of forty feet per second. The main dispatch
station was impressive with three operators sending out the orders.
Every department that was
concerned with the filling of an
order selected the items ordered
from the countless drawers,
shelves and bins in which the
goods were stored, got them all
together and on to the everrunning package conveyor that
carried them out of the
department down to the packing
and wrapping floor. Each
department was allotted a
certain amount of space for
storage of its stock.

Wards continued on page 4
PAGE 3
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Wards continued from page 3

The warehouse division was nine stories high
and was built in two great wings having an
aggregate floor space of over 650,000 square
feet. For each of the two wings there was a
triple blade spiral chute extending from the
ninth to the second floor. At each floor were
loading stations. There were belt conveyors on
each floor to carry packages directly from the
order clerk to the chute, delivering
automatically into the proper runways. Single
orders containing but one article, were placed
in one runway of the chute; all multiple orders
(two or more articles in separate packages)
were placed in another; and all basket orders
(several articles to be packed together) in a
third. All three runways delivered directly to
the package room on the second floor. There
the single and multiple runways of both spirals
delivered to belts suspended from the ceiling.
These converged and, in turn, delivered into a
slow-moving belt, which was used as a sorting table. Packages for mailing or express were sent to the shipping
room on the first floor by way of a connecting spiral chute. The basket merchandise was delivered directly
from the spiral chute to the packing tables where orders were checked and packed before shipping.
Within the first year they were shipping
24,000 orders a day and the spirals had no
problem handling that volume. That
means that an average of sixteen orders a
minute, 24 hours a day, were being
delivered to the packing room. The
employees in the back whose job
consisted of filling orders, regularly wore
roller skates to get around quickly.
Following the process of filling an order,
one entered the warehouse at the point
where the stock was kept. Unlike many
warehouses, it presented the appearance
of a spick and span retail store. Then the
order would reach the packing room
before the time that was designated for
their departure. Final checks were made
to make sure that everything was as it should be and then the whole order was wrapped and packed.
The building was planned so that all merchandise moved in one direction from the warehouse storage to the
shipping room. Incoming stock was placed in storage near the outside wall on each floor of the warehouse.
Next to this was a reserve stock, which was constantly replenished from storage as it was depleted by filling the
stock shelves directly in front. Thus handling was reduced to a minimum and order filling was sped up.
PAGE 4
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Wards continued from page 4

The orders were securely packed and made ready for
shipment. After packing a final check was made on the order
to ensure accuracy. The packages then passed through the
company’s own branch post office located in the packing
room. If the shipment was to be made by parcel post, it was
mailed direct from a United States postal station right in the
building; if by express, from a branch office of the Railway
Express Co., also in the building, and if it was by freight, it
was loaded right into the cars at the door on spur-tracks which
had connection with every railroad leaving the city.
Montgomery Ward & Co. always satisfied themselves
regarding the merits of an article before it was ever listed in
their catalogs. For this reason, they maintained, on site, a large
chemical laboratory, completely equipped for all kinds of
tests, and had a large staff of chemists, each specializing in
one particular class of merchandise. Read what the company’s
head chemist had to say:
It is a well-known fact that in similar lines of merchandise
certain brands possess superior merit. It is one of the duties of
the laboratory to discover these brands. Merchandise to be
cataloged must possess all the requirements of a first-class
article, as shown by experimental tests on similar articles of proved worth, previously made in the
chemical laboratory. After an article has been subjected to analysis an indexed card is made and filed.
In this way a permanent record was kept of the quality of all merchandise. These records really constituted
specifications for future purchases of the same article and in this manner Montgomery Ward & Co. kept
their merchandise up to standard quality. They felt that the sources of supply for merchandise was almost
unlimited, but the supply of merchandise complying with standard specifications was very limited. For
this reason the judgment of the chemists was not given hastily, for it was the final word in regard to
quality.
The various kinds of merchandise was grouped under eight classes for testing purposes, namely: paints,
drugs, foods, leather goods, lubricating oils and supplies, metallurgical, (which included all articles made
of iron, steel, brass, aluminum, enamelware, bronze, etc.) and textile (which included all wearing apparel).
In making these different tests on various articles, the conditions were duplicated as nearly as possible with
those under which the article would be used. Take a silk shirt for example:
The color was tested for fastness to sunlight, alkali dust and to see if it would spot with rain drops. Also
whether the color would run or rub off. The weight per yard of cloth was found and the number of threads
counted per inch in the warp and woof. The strength of the cloth was ascertained and its resistance to tear.
The workmanship was also considered in detail.
All food and drug products had to comply with the food and drug act, passed by Congress June 30, 1906,
and had to meet all the requirements of the standards adopted by the United States government and various
state legislatures. Steel and nonferrous metals were tested and compared with specifications published by
the United States Bureau of Standards and the American Society of Testing Materials. In testing leather the
standard methods of the American Leather Society were used and so on through the list.
PAGE 5
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Diving Horses in Onarga, Illinois
By Sarah Duzynski
In November 2009 I attended the Greater Chicago Postcard and Paper Show. At this show I left
some of my green cards stating I am looking for diving horse postcards. Not long after the show
Cheryl Rabe, the President of the Onarga Historical Society in Onarga, Illinois, contacted me
about diving horses. Cheryl had picked up one of my cards at the postcard show. She told me
that diving horses had appeared in Onarga. Ever since we have communicated back and forth
via e-mail over the years. She shared the diving horse postcards she had from Onarga and I was
able to identify the act as belonging to Mademoiselle Pontifax and that the horses were named
Max and June.
Late in 2013 Cheryl contacted me about coming to Onarga to present about diving horses. We
arranged that I would come there and present on May 20, 2014. The Onarga Historical Society
advertised the presentation in the
historical society window with a poster
and with two articles in the Friday, May
16 edition of the local paper, The Lone
Tree Leader.

It was a pleasure to meet Cheryl in person after
communicating via e-mail since 2009. Cheryl
showed me where the horses dove in town. Two
of Cheryl’s images of the diving horses are of
them standing with Mademoiselle Pontifax in
front of the Central Hotel. She showed me
where the hotel had been and informed me that
there had been a stable behind the hotel where
the horses stayed while they were in town.
Horses continued on page 8
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Postcard Collecting Beyond the Selfie
By Dave Johnson

If you collect to hoard, impress, or maybe profit and never involve others to postcards, collecting can be a solitary and even lonely activity. The popular cable show “Hoarders” has not
featured an out of control postcard collector yet but probably could find such a collector that
could be defined as a “Hoarder”. The fact that TCPC has existed for almost 40 years is
evidence that some postcard collectors enjoy the social aspect of postcard collecting. Postcard
shows continue to exist despite the ability to buy on the internet without leaving home. Here are
some ways our hobby can be used to involve others.
Conducting Programs
Your cards can be used to illustrate and be the basis for a presentation. There are organizations
that are always looking for programs at their meetings. Another possibility is giving
presentations at nursing homes, schools, scouts or even institutions. Other hobby or collecting
clubs may be interested in postcards about their areas of interest. An obvious possibility is to
use your postcards for a presentation for TCPC club members.
Postcards as Source for Books, Articles, Videos or CD’s
Your postcards can be the source and inspiration for researchers and authors. You could write
articles for various publications or even write your own book. Our members have written 17
books using postcards as illustrations. More are planned. Cathy Wurzer of Public Radio has
used postcard images in her books and videos about highway 61 that has been a north to south
corridor long before the interstate highway system.
Postcards that Illuminate Family Connections
Collectors have utilized postcards sent by family members to examine their relatives'
connections. Duane Stabler has found postcards with messages between his grandfather and
grandmother before they were married. Family members are sometimes pictured on real photo
postcards and are found useful to the family when genealogy is considered. Some cards can be
very personal postcards and may be of special interest for the family members.
Postcards as Decorations or Art
Restaurants and other commercial establishments have used postcard images on walls.
Postcards can be enlarged and framed for this purpose. You might use some of your collection
to decorate the walls in your home or office. One member has even used postcards to decorate
her bathroom.
Postcards as Gifts
If an image is of particular interest to someone who would find it a special gift. In this situation
it may be best to enlarge the image. I enlarged a postcard of a favorite high school restaurant
hangout and it has been shown at class reunions and given to friends. Postcards of workplaces
and hometowns can also be of great interest to non-collectors. My sister has an entry wall with
frames of embroidered postcards with the message “To My Sister from Your Brother”. This has
been noticed and elicited comments by visitors.
Collecting continued on page 8
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Horses continued from page 6

The presentation was at the Onarga Theater that
was founded in 1937. Cheryl introduced me and
shared the story of how she found my green card at
the postcard show in Chicago. The PowerPoint
presentation containing 39 images of diving horses
was projected on the movie theater screen. I spoke
about the beginning of the diving horse act with Dr.
Carver and his diving horses. I also mentioned other
diving horse acts that included Professor Holloway,
Roy Johnson, J. W. Gorman, Mamie Francis and

Mademoiselle Pontifax. I answered questions from the
audience after the presentation.
It was a privilege to be invited to speak about diving
horses in Onarga. The audience was very interested in
the topic and asked quite a few questions. I enjoyed
meeting Cheryl and seeing where the horses dove in
town.
Collecting continued from page 7

Postcards used as Present Day Greeting Cards
A person I know uses appropriate antique postcards to mail to acquaintances. She uses these for holidays
and other events. The cards used tend to be flowered greeting type of cards that are of little interest to
collectors.
Postcard Displays
Sometimes postcard displays are organized as competitions. The Minnesota State Fair hobbies display
section comes to mind. Other possibilities to display and share your cards would be at the workplace,
libraries, reunions and postcard shows.
Finding and Obtaining Postcards for Other Collectors
Finding postcards or providing information to another collector can be very satisfying. This sometimes
results in a return of a favor. You could also show your cards to non-collectors with similar topical interests.
Exposing other to Interesting Postcards
In the digital and electronic era, antiques are not attracting many new people. Using family gatherings or
other social activities to expose others to a few interesting postcards might bring new people to the hobby.
We should always take care not to bore others with our collecting but creating a means of creating interests
can help the hobby to grow.

PAGE 8
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Show continued from page 1
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TCPC News
Advertising:

Stamps & Postcards for Boy Scouts

General advertising will appear in the newsletters.
Members can have one free line ad in the newsletter
each year. Send your ad (and payment if required) to the
newsletter editor.
Member Advertising rates (per issue)
Business card size…$4.00
Quarter Page………$10.00
Half Page …….……$20.00
Full Page……….…. $30.00

Jerry Kolton, one of TCPC’s members, is collecting donated stamps and postcards for the Boy Scouts. He volunteers
with the Scouts and teaches the Scouts about stamps and
postcards if he has them to share. He’s looking for stamps
such as the one on this newsletter or other stamps you might
get in the mail. He asks that you bring them to the TCPC
meeting or if you wish to discuss this further with him, call
Jerry at 763-753-5257.

WELCOME NEW MEMBERS


Margie Huber
Minneapolis, MN



Jane Lee
Apple Valley, MN



Shirley Ackerman
Burnsville, MN



Wally and Darlene Schultz
Palatine, IL

In the November meeting—TCPC again held an election of
officers. See page 11 for the listing of officers for 2015.
Thank you to all who have served as officers, writers, and
board of director members at large and all other volunteer
functions for the club.

Wanted: DPO's from Burnett & Polk County, WI
Esp. Burnettville (1873-74),
Five Islands (1872-73),
other DPO's from these counties.
Allen Hanson, 2030 190th Ave. Centuria, WI
54824,
doc.allenhanson@yahoo.com

Twin City Postcard Club Membership Application
Please check one: New Member_____ Renewal________ Reinstatement______ Change of Information_____
NAME______________________________________________________________________________________________
STREET ADDRESS:__________________________________________________________________________________
CITY/STATE/ZIP _____________________________________________________________________________________
TELEPHONE # (include area code)______________________________________________________________________
E-MAIL ADDRESS (optional)___________________________________________________________________________
TYPES of POSTCARDS COLLECTED: ___________________________________________________________________

______________________________________________________________________________________________

Mail to Dianne Lamb, TCPC Membership Chair, 25145 Chippendale Ave, Farmington MN 55024
Total Dues annually: $13 + $1 for each additional member in the household

PAGE 10
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Upcoming Meetings and Events
All meetings to be at:
The Lynnhurst Community Center,
1345 W. Minnehaha Parkway (at 50th St.)

Programs
Jan 21: Open Show and Tell - Do you have a topic for Show and Tell that never seems to appear? This is
the month where any topic you find of interest can be shown. Bring a sample of that postcard and tell us
why you find it of such interest?

Feb 18: February marks both Valentine’s Day and President’s Day –Bring a sample of your collection that
ties to these holidays and share it with us.

TCPC Board of Directors and Officers 2015

Mark Your Calendar with these dates
Meeting Schedule for 2015
January 21|February 18
March 18 | April 15 | May 20
June 17 | July 15 | August 19
Sept 16 | Oct 21 | Nov 18 | Dec 16
Board Meeting Schedule
January 7 | March 4 | May 6
July 1 | Sept 2 | Nov 4

President: Chuck Donley, 952-988-9797
VP Membership: Dianne Lamb, 651-460-4927
Treasurer: Allan Hillesheim, 612-377-6062
Secretary & Asst Editor: Dave Norman, 612-729-2428
Editor & Webmaster: Duane Stabler, 952-447-8654
Program Chair: Dave Johnson, 651-426-3573
Show Chair: Dave Johnson, 651-426-3573
Social Coordinator: Dean Borghorst, 612-332-0256
Librarian: Rosemary Palmer, 612-308-6474
Member-at-Large: Alan Calavano, 507-282-4389
Member-at-Large: Julie Henricksen, 763-767-8365

Wanted: Upcoming Programs
Have a program you’d like to do for the group? It
only needs to be 10 to 15 minutes long .
Programs can be about anything from your
favorite card topic or a general postcard topic.
Call Dave Johnson at 651-426-3573 for further
details.

Dave Johnson is looking for a volunteer to assist in preparing
for the spring TCPC show. This takes some planning and
effort to organize—please consider volunteering.

Support TCPC—participate in the shows, and monthly meetings. Consider participating on the board and consider providing articles to the editor. Don’t expect a hand full of members
do all the work. Doing so will threaten the
livelihood of
the club.

Check the TCPC website for Shows that have come to the attention of the editor. It will
be updated as more information becomes available. We can’t guarantee that postcards will be
at the show but that’s part of the hunt for that special postcard.
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Twin City Postcard Club
25145 Chippendale Ave.
Farmington MN 55024

If your address label is highlighted, your
dues are due! Please return the application
in this newsletter, with any updates, and a
check for $13, plus $1 for each additional
name at the same address.
Thank You!
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We are on the web!
www.twincitypostcardclub.com and
on Facebook

Monthly Meeting Location:
The Lynnhurst Community Center,
1345 W. Minnehaha Parkway (at 50th St.)
Minneapolis MN
We are in the South West corner of the
intersection)
Time: 5:30 - 8: 30 pm (program and meeting
at 7:15)
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Got something you want to contribute?
Contact: Editor: Duane Stabler
Email: destabler@mediacombb.net

