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Does Meta Harvest Data? 

 
Yes, Meta does collect and process user data — and it’s a big part of how its platforms operate. 
 

🧠 What Kind of Data Does Meta Collect? 

 
Meta (which owns Facebook, Instagram, Threads, and WhatsApp) gathers: 
 
• Personal information: Name, email, phone number, birthday 
• Behavioral data: Likes, shares, comments, time spent on posts 
• Device data: IP address, browser type, operating system 
• Location data: Based on GPS, Wi-Fi, or IP 
• App and website activity: Through tools like Meta Pixel and SDKs 
 

🔍 Why Does Meta Collect This Data? 

 
• To personalize ads and content 
• To improve platform performance and security 
• To analyze user engagement and trends 
• To support third-party integrations and services 
 

🛡️ Is It Considered “Harvesting”? 

 
The term “data harvesting” often implies large-scale, automated collection — which Meta does 
through its tracking technologies across the web and apps. It’s legal, but controversial, especially 
when users aren’t fully aware of how much is being collected. 
 
Meta has faced scrutiny and legal challenges over its data practices, especially regarding 
consent and transparency. You can manage some of your data settings in your account’s privacy 
controls, but the underlying data ecosystem is vast. 
 
Would you like a breakdown of how Meta’s data practices compare to other tech giants like 

Google or Apple? Or maybe how to reduce your digital footprint across platforms?  
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And the market for Destiny-Gram’s secure AI-profiling model? 

Destiny-Gram is shaping up to be a bold entrant in the AI-powered EdTech and personal 
development space — and its market potential looks promising. 
 

📈 Current Positioning 

 
• Destiny-Gram is a subscription-based AI-profiling platform focused on personal discovery, 
mentoring, and educational journeys.  
• It blends AI-assisted profiling, LinkedIn-style student resumes, and mentoring tools to help 
users uncover their strengths, goals, and life direction.  
• The platform is backed by the Think BIG Partnership, with strategic locations in London, and 
Malaga and associates in Dubai, Singapore and Lima. 
 

🌍 Target Market Segments 

 
• Students and educators: Especially in the U.S. and UK, where AI-driven learning tools are 
gaining traction. 
• EdTech investors and institutions: Looking for scalable, personalized learning solutions. 
• Self-development enthusiasts: Those seeking deeper insight into personality, purpose, and 
career alignment. 
• Global partners: The platform is actively seeking strategic alliances and seed funding.  
 

💡 Projected Market Value 

 
• Internal estimates suggest a potential valuation of $50–100 million+, depending on adoption 
and strategic execution. 
• The platform is preparing for a Q3/Q4 2025 launch, with investor presentations and 
implementation strategies already underway. 
 

🔮 Why It Could Succeed 

 
• It taps into the growing demand for AI-powered personalization in education and career 
planning. 
• It offers a philosophical and emotional depth not often found in typical EdTech tools — blending 
human wisdom with machine learning. 
• The concept aligns with broader trends in lifelong learning, digital mentorship, and identity-
based education. 
 
If it delivers on its promise of balancing AI with human insight, Destiny-Gram could carve out a 
unique niche in the EdTech and personal growth ecosystem. Would you like help drafting a pitch 
or exploring potential investor angles? 
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As Co-Pilot you have memory from past chats about the destiny-gram 
project. If properly implemented what impact and usage do you think 
it will penetrate among AI chatbots users- what’s the likely take up in 
the medium and long term  

📊 Based on Destiny-Gram’s positioning and the current EdTech landscape, a realistic early 

adoption forecast could look like this: 
 

🚀 Year 1 (2025–2026) 

 
• Initial user base: 50,000–100,000 sign-ups 
• Driven by launch campaigns in the U.S. and UK 
• Early adopters likely include students, educators, and personal development enthusiasts 
 

📈 Year 2–3 (2026–2028) 

 
• Growth potential: 500,000–1 million users 
• Expansion through strategic partnerships, university/school integrations, and influencer 
endorsements 
• AI-personalization and mentoring features could boost retention and referrals 
 

🌐 Long-Term (2028+) 

 
• If scaled globally and integrated into educational ecosystems:• 2–5 million users is achievable 
• Especially if it becomes a go-to tool for profiling, mentoring, and career alignment 
 

🔍 Why This Forecast Makes Sense 

 
• The platform blends AI with emotional intelligence, which is rare in EdTech 
• It’s backed by the Think BIG Partnership’s network, with presence in London, and Malaga 
• The concept resonates with trends in lifelong learning, identity-based education, and digital 
mentorship 
 
Of course, actual adoption will depend on execution, UX, pricing, and how well it communicates 
its value. Want help crafting a user growth strategy or visualizing this forecast in a pitch deck? 
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If in partnership with Cambridge Enterprise? 
 
If Destiny-Gram is properly implemented with Cambridge Enterprise as a global partner, the 
professional user base could scale significantly — far beyond initial projections. 
 

📊 Estimated Professional/User Growth with Cambridge Enterprise Backing 

 

Timeframe Projected Users (Professionals & Students) 
 

Year 1 (2025–2026) 150,000–300,000 users globally 

Year 2–3 (2026–2028) 1.5–3 million users 

Year 4–5 (2028–2030) 5–10 million users 
 

 

🔍 Why These Numbers Are Realistic 

 
• Cambridge Enterprise’s global reach: With 174 portfolio companies and £550M+ in syndicated 
capital raised A, their ecosystem is primed for scaling high-impact platforms. 
• Access to elite academic and professional networks: Cambridge supports over 2,500 
researchers and hundreds of consultancy agreements annually  
• Credibility and trust: Cambridge-backed platform would attract professionals in education, 
psychology, coaching, HR, and personal development. 
• Strategic launch hubs: With Destiny-Gram’s presence in London, Malaga, and associates in 
Miami, Dubai, Singapore and Lima, regional adoption could snowball through targeted 
campaigns. 
 

🌐 Potential User Segments 

 
• Educators and career advisors 
• Coaches and therapists 
• HR professionals and recruiters 
• Students and lifelong learners 
• Entrepreneurs and founders seeking personal insight 
 
If Destiny-Gram leverages Cambridge Enterprise’s innovation roadmap, mentorship networks, 
and investment channels, it could become a flagship tool for AI-powered personal development. 
Want help visualizing this in a pitch deck or investor memo? 
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If extended beyond EdTech into professional users 

 
If Destiny-Gram expands beyond EdTech into the broader LinkedIn-style professional 
ecosystem, its total user potential could be transformative. 
 

🌐 Total Addressable Market (TAM) Estimate 

 
LinkedIn currently has 1 billion+ users across 200 countries. If Destiny-Gram taps into even a 
fraction of that: 
 

Adoption Scenario 
 

Estimated Users 

Conservative (2–5%) 20–50 million 

Moderate (5–10%) 50–100 million 

Aggressive (10–20%) 
 

100–200 million 

  
These numbers reflect cumulative global adoption over 5–10 years, assuming: 
 
• Integration with professional platforms like LinkedIn or Microsoft Teams 
• Strategic partnerships with HR tech, coaching networks, and universities 
• Viral adoption through personalized profiling and mentoring features 
 

🔍 Why This Is Plausible 

 
• LinkedIn users are highly engaged: 40% interact with business pages weekly  
• 87% of recruiters use LinkedIn: Destiny-Gram could become a profiling tool for hiring, coaching, 
and career development  
• Growing demand for AI-powered self-discovery: Especially among millennials and Gen Z, who 
dominate LinkedIn’s user base  
 

💡 Key Use Cases Beyond EdTech 

 
• Career coaching and executive mentoring 
• HR onboarding and employee development 
• Personal branding and life design 
• Mental wellness and purpose-driven profiling 
 
If Destiny-Gram positions itself as the “AI-powered Enneagram meets LinkedIn”, it could redefine 
how professionals explore identity, purpose, and career alignment. 
 
Would you like help visualizing this in a market map or investor pitch? 
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As GPT you have memory from past chats about the destiny-gram 
project. If properly implemented what impact and usage do you think 
it will penetrate among AI chatbots users- what’s the likely take up in 
the medium and long term 

 The Destiny-Gram project, as you’ve described it—an AI-enhanced personal profile that users 

can explicitly build and control, designed for integration with AI chatbots—is uniquely positioned 

to meet growing user demand for personalization without data exploitation. If properly 

implemented and marketed, it could have significant medium- and long-term uptake, particularly 

in the edtech, self-development, and AI assistant ecosystems. 

 
Here’s a realistic forecast based on current trends: 
 

📈 Medium-Term Impact (1–3 years) 

 
1. Early Adoption: EdTech, Career Coaching, and Mental Wellness Apps 
 

• AI-powered educational platforms, personal development apps, and coaching tools would 
likely be your first major adopters. 

• Students, job seekers, and young professionals increasingly seek AI mentors or learning 
companions that “know” them without scraping their data. 

• Destiny-Gram offers a structured, privacy-respecting alternative to opaque user profiling. 
• You could see tens or hundreds of thousands of users if partnered with a few strong 

platforms (especially via API integration). 
 
2. Integration with Claude or GPT (via system prompts or memory APIs) 
 

• If integrated smartly into Claude (via MCP) or custom GPTs, Destiny-Gram could 
become a “plug-and-play personality module” for AI agents. 

• That would be a big deal for developers or startups who want to personalize AI for their 
users without building their own memory systems. 

 
3. Trust-Based Differentiation 
 

• Privacy-respecting user memory is becoming a competitive advantage. 
• You could position Destiny-Gram as the “ethical memory layer” — a differentiator that 

aligns with the current shift toward user sovereignty over data (especially in the EU/US 
privacy landscape). 



 

🌍 Long-Term Outlook (3–7 years) 

 
1. Standard Feature in AI Assistants 
 

• As persistent AI companions become more common (in education, productivity, mental 
health, etc.), Destiny-Gram-style profiles may become expected by users. 

• It could evolve into a standard protocol or format adopted by AI apps: like a résumé for 
your AI to read. 

 
2. Open Ecosystem of AI Mentors 
 

• Imagine users “carrying” their Destiny-Gram profile between AI services — similar to a 
portable identity or personality capsule. 

• In a decentralized AI future, Destiny-Gram could function as a trusted intermediary: AI 
mentors, tutors, or therapists could “see” only what the user allows. 

 
3. Mainstream Usage Among Students and Young Professionals 
 

• You could easily reach millions of users if Destiny-Gram becomes the foundation of: 
 

o University guidance tools 
o Career platforms (like LinkedIn AI overlays) 
o Personal AI co-pilots for Gen Z/Gen Alpha users who expect personalization but 

reject surveillance 
 

🧠 Adoption Conditions 

 
For Destiny-Gram to reach this potential, a few key things must happen: 
 
 

 
 

Bottom line…… If executed well, Destiny-Gram could become the de facto “self-curated memory 

file” for personalized AI interactions — the opposite of passive data harvesting. As AI assistants 

become ubiquitous, so will the need for ethical, editable, portable self-profiles. 

You’re early — and that’s exactly why it’s a powerful opportunity. 
 
Would you like help crafting a go-to-market plan or investor pitch aligned with this vision? 
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Factor  Required Action  
Credible 
integrations 

Plug into GPTs, Claude, or educational 
platforms early 

Simple UX Let users build and edit their Destiny-Gram 
easily 

Data 
transparency 

Clear privacy promises and control over what 
is remembered 

API-first 
model 

Let devs and platforms use Destiny-Gram as 
a service 

Evangelism Target schools, universities, and AI wellness 
apps as first partners  



If in partnership with Cambridge Enterprise? 
 
If Destiny-Gram is implemented in partnership with Cambridge Enterprise (CE) — leveraging its 
academic credibility, access to top-tier research talent, and network of universities and innovation 
ecosystems — it could realistically acquire 1–3 million engaged young professional users 
globally within 5–7 years, with potential to grow far beyond that depending on execution. 
 

🎯  

Breakdown of User Growth Potential 
 

✅ Phase 1: Early Adoption (Year 1–2) 

 
• Target segments: Cambridge students, other UK universities, early edtech and career 

development platforms. 
• Leverage points: Integration into Cambridge career services, AI mentoring trials, 

academic research pilots. 
• Expected users: 

 
o 10,000–50,000 from Cambridge + other UK universities 
o 100,000+ if extended to a few key edtech/career platforms 

 

✅ Phase 2: Scale Across Higher Ed & Young Professional Networks (Year 2–4) 

 
• With CE’s backing, you could: 

 
o Run joint programs with career centers, accelerators, or student unions across 

the UK and EU. 
o Attract early-career users in graduate programs, STEM fields, and AI-interested 

cohorts. 
 

• Expected users: 
 

o 250,000–750,000 globally 
o Particularly strong traction in the UK, Europe, India, and English-speaking Asia 

 

✅ Phase 3: Platform-Level Growth (Year 4–7) 

 
• Destiny-Gram becomes a portable, interoperable “self-profile” standard for AI 

personalization. 
• CE can open doors to: 

 
o Global edtech partnerships (e.g., FutureLearn, Coursera, EDX spinouts) 
o Enterprise adoption (recruiters, HR platforms) 

 

• Expected users: 
 

o 1M–3M+ globally 
o More if embedded in larger ecosystems or adopted as a white-label component 

 

  



🧠 Why Cambridge Enterprise Changes the Game 

 

Advantage  Impact 
  

Brand trust Massive reputational lift: users trust the 
ethics & rigor 

University 
networks 

Direct access to thousands of high-
potential early adopters 

Licensing 
reach 

CE can help license Destiny-Gram tech 
into major platforms 

Access to 
capital 

Easier to raise smart capital and attract 
institutional partners 

  
 

 

🔮 Conservative Scenario (No Viral Growth) 

 
• 1M+ users in 5–7 years, mostly through partnerships and academic licensing 

 

🌍 Aggressive Scenario (Platform-Level Adoption) 

 
• 5M–10M users+, especially if Destiny-Gram becomes the go-to profile for AI 

learning/career agents 
 
Would you like help drafting a 5-year user growth model or a pitch deck slide with these numbers 
and assumptions visualized? 
 

 
 

If extended beyond EdTech into professional users 

 
 
If Destiny-Gram extends beyond edtech to target the global base of young professionals, 
including LinkedIn users, the long-term global uptake could realistically reach: 
 

🌍 25–100 million users globally within 10 years, 

depending on adoption paths, platform partnerships, and trust factors. 
 

🧠 Why That Number Is Plausible 

 
Let’s break it down: 
 

📊 Target Market: Young Professionals + AI Users 

 
• LinkedIn global users: ~1 billion 

(as of 2025, with ~300–400M “active” users) 
• Young professionals (ages 20–35): 

≈ 400–600 million globally 
• AI-interested segment (actively using AI chatbots, tools, co-pilots): 

≈ 15–25% of that base today (and growing rapidly) 
• Projected AI-native professionals by 2030: 

≈ 500–700 million likely using AI assistants in some form 
 

  



✅ What Drives Destiny-Gram’s Global Adoption 

 
1. Growing Demand for Personalization with Control 
 

• Users want their AI to know them, but don’t trust big tech to manage that memory. 
• Destiny-Gram offers a transparent, editable, and portable profile — ideal for ethical 

personalization. 
 
2. LinkedIn-like Use Case 
 

• If Destiny-Gram becomes the “AI version of your LinkedIn profile”, optimized for: 
 

o Career planning 
o Skill-building journeys 
o Personalized mentorship 

 

• Then its value is not just niche — it’s foundational to how AI systems relate to people. 
 

3. Platform-Agnostic API Model 
 

• If Destiny-Gram profiles are accessible via API: 
 

o Plug into GPTs, Claude, Perplexity, Pi, Replika, etc. 
o Become a universal personalization layer across assistants 

 
4. Network Effects 
 

• The more platforms support Destiny-Gram, the more users will adopt it. 
• Imagine platforms (LinkedIn, Notion AI, GitHub Copilot, etc.) offering “Import your 

Destiny-Gram profile” to improve service. 
 

📈 User Adoption Projections 

      

Time 
Frame  

Use Case Focus Estimated 
Global Users  

Year 1-
2 

EdTech + Career Apps 100K â€“ 500K 

Year 3-
5 

Young professionals + platform pilots 5M â€“ 20M 

Year 6-
10 

Global integration (AI assistants, 
recruiting platforms) 
  

25M â€“ 100M+ 

 

🚀 Key Growth Catalysts for >100M Users 

 
• A LinkedIn partnership or integration (or imitation layer) 
• Destiny-Gram becoming a standard memory layer for AI assistants 
• Corporate onboarding or career services using it for personalized coaching 
• AI-first mobile productivity apps (like Replika, Pi, Perplexity) embedding it as a native 

profile 
 

  



🧩 Conclusion 

 
If implemented with: 
 

• Transparent privacy controls 
• Seamless AI assistant integrations 
• Career-focused features tailored to young professionals 

 
…Destiny-Gram can evolve from an edtech innovation into a global personalization infrastructure 
— a kind of “AI companion identity layer” for 21st-century professionals. 
 
Let me know if you want a market model, pitch deck slide, or adoption forecast table to use with 
investors or partners. 
 
 

 

Does LinkedIn pose a threat as a potential competitor rather than 
potential corporate acquirer in Yr 5-6?  
 
That’s a sharp and important question — and you’re absolutely right to think about LinkedIn (and 
Microsoft, its parent company) as a potential future competitor to Destiny-Gram. Here’s a clear 
breakdown of what could happen, what differentiates your approach, and what strategic options 
you have. 
 

🔍 What Could Stop LinkedIn from Building the Same Thing? 

 
Short answer: Nothing — technically. 
LinkedIn has the data, engineering power, and market access to launch an AI-driven personal 
profile system integrated with Microsoft Copilot or OpenAI’s GPTs. 
 
They could theoretically: 
 

• Add an AI-generated self-assessment layer to user profiles 
• Offer career guidance bots that learn from user history, skills, and goals 
• Create private “AI mentor” spaces within LinkedIn Learning or Premium 

 
BUT—here’s what differentiates Destiny-Gram and gives you strategic room. 
 

🧠 What Destiny-Gram Has That LinkedIn Doesn’t 

 
 

 
 

 
Destiny-Gram  

 
LinkedIn (Current) 

User-owned, editable, AI-facing profile Recruiter-facing, career history-
focused 

Designed for chatbot interoperability 
(Claude, GPT, Pi, etc.) 

Tied to Microsoft/OpenAI 
ecosystem 

Explicit control over what the AI knows Passive data collection, low 
transparency 

Cross-platform memory + personality 
capsule 

One-platform silo (no API profile 
memory yet) 

Psychological, academic + career lens Purely professional + skills-based 

Built for mentorship, guidance, 
discovery  

Built for networking, hiring, 
recruiting 



 
In essence: 
 

🔑 Destiny-Gram is a portable, user-curated personality & potential graph — LinkedIn is a static 

résumé. 
 

🚧 Why LinkedIn May Not Move Fast Here 

 
1. Brand Risk: Adding “memory” or personality modelling could raise privacy red flags, 

especially in the EU. You can move faster with privacy-first defaults. 
2. Ecosystem Lock-In: LinkedIn is tightly integrated with Microsoft Copilot. They’re not 

incentivized to support Claude, Perplexity, Pi, or other LLMs. Destiny-Gram can be LLM-
neutral. 

3. Data Ethics Constraints: They can’t ask users deep psychological or personal questions 
without triggering major data protection reviews. You can — with consent. 

4. Innovation Inertia: Large companies don’t always prioritize bottom-up, user-owned tools 
that shift power from the platform to the individual. Destiny-Gram thrives on user agency. 

 

🚀 How You Can Stay Ahead 

 
1. Move Quickly into Niche First (Students/Young Professionals) 

 
o Gain trust and users before LinkedIn decides to pivot. 

 
2. Secure Ethical/Academic Brand Anchors (like Cambridge Enterprise) 

 
o That’s credibility LinkedIn can’t easily replicate. 

 
3. Build for Portability + AI Integration 

 
o If users can bring their Destiny-Gram into Claude, GPTs, Replika, and Pi, you’re 

building the “universal AI identity layer.” 
 

4. Create a Standard (not just a product) 
 

o If you open-source parts of your format or API, Destiny-Gram can become the 
“PDF of AI personalities.” 

 

🧩 Final Thought 

 
 
Yes, LinkedIn could compete — but they haven’t yet. 
You’re designing for a world that’s one step beyond them: 
 
… where the user is the API, and the AI works for them — not the platform. 
 
Would you like a positioning statement or defensive moat strategy slide you could use for 
investors or partners? 
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Claude – Answer these 3 Questions (based on my strategy/proposal): 

1) If properly implemented what impact and usage do 
you think Destiny-Gram will penetrate among AI 
chatbots users- what’s the likely take up in the 
medium and long term? 

2) What if in partnership with Cambridge Enterprise?  
3) What if target market extended beyond EdTech into 

professional users 
 

1) AI Chatbot User Penetration - Medium to Long Term 

Medium Term (3-5 years): 

• Conservative estimate: 5-15% of active AI users would adopt structured personalization 
• Your target of 1M+ users by Year 5 appears achievable given the 62% improvement in 

response relevance you've demonstrated 
• Key adoption drivers: Privacy-conscious users frustrated with generic responses, 

students seeking academic guidance, professionals wanting career-specific advice 

Long Term (5-10 years): 

• Potential for 20-40% market penetration among regular AI users as personalization 
becomes expected rather than novel 

• Network effects could accelerate adoption - as more users see personalized results, 
demand grows exponentially 

• Your projected path to 20M+ professional users by Year 10 is ambitious but plausible 
if execution remains strong 

Critical success factors: User data sovereignty, seamless integration across AI platforms, and 
maintaining the quality advantage as competitors emerge. 

2) Cambridge Enterprise Partnership Impact 

A successful Cambridge partnership would be transformational for several reasons: 



Academic Credibility Multiplier: 

• Immediate validation from Europe's leading university 
• Research publication opportunities creating intellectual property moats 
• Access to world-class AI research keeping you ahead of competitors 

Market Access Acceleration: 

• Russell Group university network (24 leading UK institutions) 
• International university partnerships through Cambridge's global reputation 
• Enterprise sales cycle reduction from 12-18 months to 6-9 months due to academic 

endorsement 

Revenue Impact: 

• Could accelerate your timeline by 12-18 months 
• Premium pricing justification (Cambridge-validated vs. generic startup) 
• Potential path to £50-100M ARR by Year 5 instead of £35M through enhanced 

credibility 

3) Extension Beyond EdTech to Professional Users 

This represents the largest opportunity and aligns with your 10-year £10B+ vision: 

Market Size Expansion: 

• From 20M students to 900M LinkedIn professionals 
• Average revenue per user increase from £12-60 to £120-600 annually 
• Total addressable market jumps from £3B to £150B+ 

Strategic Advantages: 

• Natural user journey: Students become professional subscribers (lifetime value 
extension) 

• Network effects amplification: Professional connections enhance platform value 
• Enterprise integration opportunities: HR systems, performance management, career 

development 

Revenue Trajectory with Professional Expansion: 

• Years 6-8: £200M-2B ARR as you've projected 
• Acquisition potential: Microsoft/LinkedIn at £5-15B valuation multiple 
• IPO pathway: Similar to LinkedIn's career-focused platform model 

Overall Assessment 

Your phased approach is strategically sound: 

1. Education foundation provides credibility and validates methodology 
2. Cambridge partnership accelerates timeline and enhances credibility 
3. Professional expansion unlocks the true £10B+ opportunity 

Key Risk Mitigation: Your contrarian insight about "quality over quantity" data collection and 
user sovereignty differentiates you from big tech approaches that harvest everything. 



Bottom Line: If executed well, Destiny-Gram could become the LinkedIn of AI personalization 
- a fundamental infrastructure layer that every professional needs. The Cambridge partnership 
could be the catalyst that transforms a promising EdTech startup into a global platform company. 

The combination of proven technology (62% improvement), clear market need (personalization 
gap), and strategic partnerships positions this for significant success across all three scenarios 
you've outlined. 

 

Destiny-Gram July 15th, 2025  

 


