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When Richard Lathan decid-
ed to replace his cast-iron tub a

few years ago, there was no:

question about it: He was going
to buy another one. His wife,
Felicia, however, had other
ideas.

“She wanted something new,
something that made bubbles or
pulsated. I said ‘no, no, no." I
didn’t think we needed any-
thing like that,” he said.

Nevertheless, instead of a
cast-iron tub, the Lathans, of
Tower Lakes, purchased a Bai-
nUltra ThermoMasseur.

Richard Lathan doesn’t re-
gret the about-face. “Now that
I'm retired, I work out in the
garden and I get fairly dirty, and
I just don’t get as clean taking a
shower. I find it very relaxing to
just sit in the tub and have a
bubble bath. It’s like an escape. I
use it more than Felicia.”

Like the Lathans, more peo-
ple are turning to the bathroom
as a private retreat, a place to
“get away” in the safety of their
ownhomes, according to the Na-
tional Kitchen and Bath Associ-
ation Design Trends survey.

“There’s definitely a move-
ment. I'm involved in a couple of
publications, and all the people
who submit articles are telling
us that bathrooms generally are
becoming more interesting,”
said Jim Krengel, an author
who has been a bathroom de-
signer for 35 years. Among the
publications he helps edit is De-
signer Kitchens & Baths.

“Every study we've seen
points to the fact people are
spending more time at home, in-
side their homes. They're turn-
ing their homes into that true
sanctuary. I think there’s little
doubt that as people start weigh-
ing options, such as going to a
health club, they’'d rather just
stay home and use their whirl-
pool, jetted tub or Jacuzzi,” he
said. “In the 1970s, bathrooms
were really hot, then they drop-
ped off. People are trying to see
them as an escape.”

People like Jeni Schmidt of
Palatine, who also purchased a
BainUltra about five years ago.

“My ultra bath is kind of like
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' Schmidt.

very relaxing to the soul. [ view
it as a mental kind of drain for
my brain of all the stress,” she
said.

BamUltras cost $1,700 to
$5,000. Unlike conventional
baths, the BainUltra is based on
the interaction between water,
air and heat, along with natural
additives, like oil and salts,
which can be used without
harming the tub, since its sys-
tem is based on air injection
rather than water flow. Strategi-
cally placed air jets throughout
the bath create an acupressure
effect over the entire body. Ex-
actly what Schmidt had in
mind. While she needed a res-
pite, Schmidt didn’t think a Ja-
cuzzi was for her.

“At the time, we only had a
shower in our bathroom,” she
said. “I like to take long, hot
baths, so we kind of worked on
redoing that whole bathroom
area. I really didn’t want a Ja-
cuzzi because 1 thought it would
bounce me all over the place.”

Even her husband, Gary, who
prefers showers, occasionally
uses the tub. “He's more physi-
cally active than I am, so he uses
it for longer periods of time at a
stretch when he's got a muscle
pull or something,” said
“I think it's more a
physically therapeutic thing for
men for aches and pains. On a
normal day, he rushes out of the
shower and gets to work.”

Just like Tom Mordini, who
got a BainUltra tub about 2%
years ago and installs them in
homes in his contracting busi-
ness. “I mainly use it because,
after a long day's work, it's re-
laxing. It's not something I do
all the time because I'm the type
of person who likes to get in the
shower and, boom, I'm done,”
said Mordini, a Lake Forest resi-
dent. “Idon’t want to burn up 20
minutes sitting in a tub. But
there are the days you're work-
ing outside and you're just cold
all the way down to bone, and
that’s when it's a huge advan-
tage, because it feels good and
it's relaxing.”

Krengel said that while many
people would like to spend more
time doing things like sitting in
atub, in “the real world,” it'snot
always easy.
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Turning a bath into an ultra luxury

The Naos tub from BainUltra hasa Roman-lnspired dish bas

which also camouflages its piping.

salivate to be at home when
they're sitting in traffic, but
they've lost so much time com-
ing and going to work, it's diffi-
cult for them to say, ‘I'm going to
spend an hour in my spa.’ I
think people want to use it,
mean to use it, but just haven't
always gotten around to it.”

Mordini gets around to using
his tub about once a month, or
once every other month in the
summer.

“Tuse it more in the winter be-
cause, as a contractor, I'm out-
side a lot, dealing with the tem-
perature. I usually do it before I
go to bed,” he said.

Like Schmldt he doesn’t like
what some whirlpnols do to his
body.

“The BainUltra provides a re-
laxing type of massage feeling.
It's like putting your hands in a
glass of champagne with the
bubbles. I've never been a big
hot-tub person because they
rough you up. When I was doing
my house, I was looking for
some type of tub, and Iknew I
didn’t want a whirlpool.”

“It’s a matter of personal
choice,” said Krengel. “I think
all [the tubs] have their place;
some people like air and some
people like water. I've never
heard anyone [talk about being
roughed up]. A lot of that is per-
ception; some people might feel
a whirlpool or Jacuzzi is too in-
tense. Maybe the air bubbles are
just a little more gentle.”

“It's a massage essentially.
You don'thavethe jets barreling

41 in Highland Park, said of the
BainUltra. “You can use oils and
other additives without fear ofit
getting caught in the jets or re-
sidue, like with a Jacuzzi.
That’s one reason customers
love it.”

Including Mordini's wife,
Kathy. “That was probably the
biggest selling factor to my wife.

_She uses it three to four times a

month,” he said.

The ability to use additives in
the BainUltra also was a clinch-
er for Sally Kaulas of Wilmette.
“What sold me on it is the fact
you can put sea salts, herbals
and bubble bath in it.”

The BainUltra, available in
seven series with 40 different
models, requires no mainte-
nance. There are no pipes or
valves, only a turbine that can
be placed up to 15 feet away from
the bath to reduce noise. An air
jet system drains all standing

‘water and removes any excess

water through an automatic
drying cycle.

As a contractor, Mordini also
said he's seeing a trend toward
more people transforming the
bathroom into a spa, mainly be-
cause they're remaining in
their homes longer instead of re-
locating.

“T think that since interest
rates are so low on equity loans,
peaple figure it’s easier to fix up
their current house than it is to
move. You get settled into where
you're living. They'd rather in-
vest the money into what they
have. It's a comfort thing.

Available as a clawfoot tub or freestanding. the BainUltra Cella
model adds a touch of class to your bathroom.

BainUltra's errnal Oval Addition features a built-in head rest
and arm rests,

tubs and bathrooms. And they
say, ‘We use the bathroom
enough, let's put some money
intoit." "

“You have to ask yourself:
Will the investment be worth
what you put into it for the use
you'll get out of it?” said Kren-
gel. “If the answer is still yes, go
ahead.”

Like Mordini and Krengel,
Bryan Zolfo, showroom manag-
er at Insignia Kitchen and Bath
in Barrington, said more people
are turning their bathrooms in-
to a “spa-like space.”

“People are really so much
more into the function of their
bathrooms now. I think it's been
that way since 9/11; the growth
in all of the home-based busi-
nesses and industries was only
enhanced by people wanting
that feeling of security. The
bathroom is the only place in
my home where there's no
phone. With cell phones and fax-
es and laptops and evervthine

The tub is an ideal refuge af-
ter a round at the gym to Susan
Waters, a bath specialist at In-
signia.

“I work out a lot, so it's very
invigorating to get into the tub,
especially since I can add oils
and lotions,” said Waters. “I
love what it does for my skin.”

Don Hanus, owner of Algor
Plumbing and Heating Supply
in Cicero, where he sells the Bai-
nUltra, admits that, at first, he
was skeptical about the tub. In
fact, it took a trip toa spa to con-
vince Hanus that it was for him.
Now he owns one too.

“All these vyears, people
[were] telling me how great the
BainUltra Bath is,” said Hanus,
an Arlington Heights resident.
“I was probably the last person
that they could sell that concept
to. But I actually stayed in a ho-
tel that had them init, and it was
an incredible experience.”
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