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Signature Acts
You'll forget 60% of this article by tomorrow
morning according to some folks.

Two weeks later Barbara heard from Johnny's
manager. He said,

I'm certain that within 30 days your little gray
cells will register nearly zero recollection of
these words.
But not if you act on it.
Johnny, a bagger from a
grocery store, heard Barbara
speak about the importance of
finding a way to differentiate
your self from all the people
doing the same thing. She
shared examples and urged all
the employees to come up with
their own “Signature Acts.”

Actions
k
a
e
p
s
o
d

“You won't believe what you started.
This morning the line at Johnny's
checkout was three times longer than
the others. I went ballistic
and got more lanes open. But
the customers refused to
move. They wanted Johnny's
thought for the day! And by
the way, our cash receipts
have never been higher.”
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What sets you apart?
What makes your company
more memorable than the
one down the street?

A week later, Johnny, who
suffers from Down Syndrome, telephoned to say,

What makes your web site
worth coming back to?

“I liked what you said so I went home and
asked my Dad to help me with the computer.
We put together a big list of sayings. Now
every night I print out a bunch and sign them
on the back. The next day I put one in each
customer's groceries.”

Do people line up to get your newsletter?
Are you a sought after expert?

Do you have a signature act?
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