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Introduction  

Each year, several hundred thousand tonnes of horsemeat are imported to the European Union, 
primarily from Canada, Mexico, Brazil, Argentina and Uruguay.  This is in addition to the tens of 
thousands of horses that are slaughtered for human consumption within the EU itself. 
 
To gain greater insight into the European horsemeat market, Humane Society International 
(HSI) conducted a retail investigation in three EU Member States where horsemeat is commonly 
eaten, namely Belgium, France and the Netherlands. The fieldwork was conducted in June 2012.  
 
The aim of this study was to determine the availability and range of horsemeat and products 
containing horsemeat sold in these countries. It also sought to ascertain whether and what 
proportion of horsemeat products are labelled with information concerning the ÍÅÁÔȭÓ ÃÏÕÎÔÒÙ 
of origin.  Data concerning the price, weight and composition of the horsemeat products were 
also collected. 

 

Horsemeat production and trade  in Belgium, France and the Netherlands  

The retail and consumption of horsemeat in Belgium, France and the Netherlands must be 
situated in the broader context of ÔÈÅÓÅ ÔÈÒÅÅ %5 -ÅÍÂÅÒ 3ÔÁÔÅÓȭ ÉÎÖÏÌÖÅÍÅÎÔ Én the global 
horsemeat trade, both in terms of their role as major importers of horsemeat as well as the 
producers thereof. 
 
Each year, several thousand horses are slaughtered domestically in Belgium, France and the 
Netherlands.  Not all of these animals have been necessarily raised in the country where they 
meet their end. Live horses are also transported across the borders from the Netherlands and 
France for slaughter in Belgium. This may partly be due to ɀ in some instances - the closer 
proximity of slaughterhouses licensed for horse slaughter across the border. However, horses 
are also known to be exported for slaughter from Germany and Denmark too. Likewise, in 
France, live horses not just exported for slaughter from Belgium, but also from its southern 
neighbour, Spain as well as from Poland, which is much further afield. The following table 
provides an overview of the total number of horses slaughtered in the respective countries in 
2007, 2010 and 2011.  
 
Table 1: Total number  of horses slaughtered  in Belgium, France and the Netherlands 1 

Country  2007 2010  2011  

Belgium 10,149 8,926 9,613 

France 17,744 15,581 16,970 

Netherlands 2,656 2,500 3,400 

Table 2 reveals the extent of chilled and frozen horsemeat imports from other countries to 
Belgium, France and the Netherlands in 2011. It should be noted that under the Harmonised

                                                      
1 Data for 2007 from Eurostat Database,  data on equidae (i.e. horses, asses, mules or hinnies) extracted from category 
ÏÆ Ȭ3ÌÁÕÇÈÔÅÒÅÄ ÁÎÉÍÁÌÓ ÆÏÒ ÍÅÁÔ ÐÒÏÄÕÃÔÉÏÎ ɍÆÏÏÄͺÉÎͺÐÁÇÒςɎȭȢ !ÃÃÅÓÓÅÄ ρυth August 2012. Data for 2010 and 2011 
derives respectively from Statistics Belgium, Statisiek van de geslachte Dieren; Accessed 15th August 2012; France 
AgriMer (2012) Les filières animals terrestres et aquatiques: Perspectives 2012; p. 61; Statline database, Central 
Bureau voor de Statistiek. Vleesproductie; aantal slachtingen en geslacht per diersoort. Accessed 16th August 2012.  
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Table 2:  Value and volume of meat of horses, asses, mules or hinnies, chilled or frozen 
(020500) exported to Belgium, France and the Netherlands in 2011  
 

Belgium  Ό 100 kg 
Canada 11,637,433 45,784 

Mexico 11,947,982 41,256 

USA 5,116,644 20,377 

Argentina 15,347,912 39,409 

Brazil 3,258,933 13,240 

Uruguay 2,875,589 7,251 

Australia 77,479 290 

New Zealand 216,363 638 

Germany 860,390 3,158 

France 9,123,728 27,468 

United Kingdom 32,156 142 

Ireland 1,313,166 5,241 

Italy 392,278 7,481 

Luxembourg 9,610 13 

Netherlands 8,264,973 23,030 

Romania 4,992,513 13,788 

Slovenia 859 1 

Total horsemeat exported to Belgium  74,685,008  215,924  

France Ό 100 kg 
Canada 6,566,685 18,362 

Mexico 5,062,025 12,045 

Argentina 5,255,347 11,322 

Uruguay 618,600 1,472 

Australia 622,628 913 

Belgium 27,077,482 65,020 

Germany 883,298 2,184 

Denmark 3,661 27 

Spain 151,820 678 

United Kingdom 4,407,694 21,578 

Ireland 2,233,731 8,293 

Italy 17,909 29 

Luxembourg 6,348,164 16,866 

Netherlands 7,175,827 19,030 

Romania 120,125 622 

Total horsemeat exported to France  65,795,944  102,796  

Netherlands  Ό 100 kg 
Argentina 2,613,246 7,622 

Brazil 130,469 744 

Uruguay 6,017,046 15,400 

Belgium 21,684,906 79,474 

Denmark 1,199 7 

Spain 2,692 18 

France 156,317 482 

United Kingdom 23,960 149 

Italy 801,974 3,940 

Romania 1,305,993 6,189 

Total horsemeat exported to Netherlands  32,716,238  95,233  
Data extracted from Eurostat database , EU27 Trade Since 1995 By HS6. Accessed 7th September 2012. 
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Commodity Description and Coding System (HS) used globally to record international trade, the 
meat of all equidae is listed under all single code. Although imports may include meat from other 
equines, such as asses and mules, the majority of imports concern meat derived from horses. In 
addition, these figures do not include the trade in processed horsemeat products. 
 
As these figures illustrate, the horsemeat trade is a global one and is a multimillion business. 
Belgium lies very much at the heart of this, not only being the recipient of the largest volumes of 
horsemeat imports from North America, South America and Australasia, but also re-exporting 
significant quantities of chilled and frozen horsemeat to other EU Member States. As Table 2 
illustrates, Belgium exports substantial amounts of horsemeat to its neighbours, France and the 
Netherlands.  
 
One of the reasons for the prominence of Belgium in the horsemeat trade is because Belgian 
companies are known to have an important stake in horse slaughter operations in both North 
and Latin America (as well as in Australia and New Zealand) either co-owning abattoirs or 
engaging in joint ventures with local partners. A Belgian concern also operates a horse slaughter 
plant in Romania. 
 
 

Acceptability of eating horsemeat in Belgium, France and the Netherlands  

Although - as the present study will illustrate  - horsemeat products are readily available in 
Belgium, France and the Netherlands, this does not necessarily translate into a broad social 
acceptance of eating horses, nor does it mean that the majority of the population where 
horsemeat is sold enthusiastically engage in this culinary practice.   
 
Indeed, a survey commissioned by Humane Society International and conducted by Ipsos MORI 
in July 2012 found that only 50% of respondents in France and 51% in Belgium believed that it 
was acceptable to eat horses.  There were a significant gender differences recorded with 60% of 
the male respondents, as opposed to 42% of the female ones in Belgium stating that it was 
acceptable to eat horses. Likewise, 61% of men and 39% of women interviewed in France found 
it acceptable to eat horses.2 
 
These results echo a previous survey conducted in the Netherlands by Utrecht University in 
2002, which  noted that 49.1% of Dutch people found the slaughter of horses for the purposes of 
meat production acceptable. As in the Ipsos MORI survey, significantly fewer women (36.8%) 
than men (59.2%) accepted the killing of horses for food. This research study also highlighted 
the ambivalence that many people have towards the practice with 26.9% of respondents 
claiming to neither agree or disagree with the statement that it was acceptable to slaughter 
horses for meat production.3 
 
The Ipsos MORI survey also investigated the frequency with which respondents in Belgium and 
France actually consumed horsemeat. Respondents were given a number of statements about 
eating horsemeat and asked which of them was closest to their experience. The table below 
reveals that while 67% of respondents in both Belgium and France had ɀ at some point in their 
lives ɀ consumed horsemeat, yet a mere 4% and 6% in each country actually claim to eat it  
frequently.4  

                                                      
2 Ipsos MORI survey on attitudes towards horsemeat consumption conducted in July 2012. Belgium:  23rd -31 July 
2012, 1,000 respondents aged 18+ France: 20th-24th July 2012, 1,012 respondents aged 18+, Italy: 24-27th July 2012, 
1,000 respondents aged 18+The Netherlands was not included in this research. However, the survey was also 
conducted in Italy. 
3 L.J.E. Rutgers, J.M. Swabe & E.N.  Noordhuizen-3ÔÁÓÓÅÎ ɉςππσɊ  (ÅÔ ÄÏÄÅÎ ÖÁÎ ÄÉÅÒÅÎȡ ÊÁ ÍÉÔÓȣ ÏÆ ÎÅÅȟ ÔÅÎÚÉÊȩ 5ÔÒÅÃÈÔ 
University/Nederlandse Organisatie voor Wetenschappelijk Onderzoek. pp.32-33.  
4 Ipsos MORI survey on attitudes towards horsemeat consumption conducted in July 2012. 
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Table 3:  Frequency of horsemeat consumpt ion in Belgium and France ( Ipsos MORI 2012)  
 

Please tell me which, if any, of the following statements is closest to 
your experience ? 

France 
% 

Belgium  
% 

I have never and would never eat horsemeat 28 28 

I have never eaten horsemeat but would consider doing so in the future 5 5 

I have eaten horsemeat once 13 22 

I have eaten horsemeat a few times 34 19 

I sometimes eat horsemeat 16 20 

I often eat horsemeat 4 6 

Have eaten horsemeat - total  67 67 

 
These survey results would indicate that a relatively low percentage of the Belgian and French 
populations are eating horsemeat on a regular or occasional basis. However, the findings of the 
HSI retail investigation presented below suggest that consumers may not necessarily even be 
aware that they are consuming horsemeat; actual consumption of horsemeat products could, 
therefore, be higher. 
 
As the trade data presented above clearly demonstrates, the majority of horsemeat consumed in 
both Belgium and France is either sourced from outside the EU or - to a lesser extent - from 
other EU Member States. To ascertain whether consumers were aware of the origins of this 
meat, the Ipsos MORI survey also asked respondents where they thought the horsemeat sold in 
their country came from.  
 
Table 4: Opinions on origins of hors emeat sold in Belgium and France ( Ipsos MORI 2012)  
 

Where do you think most of the h orsemeat sold in your own country 
originates from?  

France 
% 

Belgium  
% 

In own country 25 23 

Elsewhere in the European Union 32 14 

Another European country outside the EU 5 5 

North America 1 4 

South America 8 9 

Elsewhere (Africa, Australasia & Asia)  3 2 

$ÏÎȭÔ ËÎÏ× 25 43 

 
It is notable that the majority of those who expressed an opinion on where most of the 
horsemeat sold in their country came from thought that it originated either in their own country, 
or derived from elsewhere in Europe.  Only 4% of Belgians and 1% of French people interviewed 
thought that the horsemeat sold in their country originated in North America, despite Canada 
and Mexico being responsible for a large proportion of imports.  
 
A higher, though still low, percentage of respondents (8% France and 9% Belgium) realised that 
many horsemeat products sold in their countries originated from South America.  As the results 
of the retail investigation presented below will suggest, this may partly be due to chilled 
horsemeat products from this region being explicitly labelled as such.  
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The retail investigation  
(ÕÍÁÎÅ 3ÏÃÉÅÔÙ )ÎÔÅÒÎÁÔÉÏÎÁÌȭÓ retail investigation into the availability of horsemeat products in 
Belgium, France and the Netherlands took place between 21st and 23rd June 2012.  
 
The investigation focused exclusively on products sold directly to consumers in supermarket 
chains, independent grocery stores and hypermarkets in Belgium, northern France and the 
south of the Netherlands. It did not, therefore, investigate any bulk retailers that supply the 
restaurant, catering or fast-food trade. 
 
It should be noted that this retail study was never intended to be exhaustive. The objective was 
to provide a snapshot of the variety of horsemeat products that are routinely available to 
consumers in countries that both slaughter horses and import significant quantities of 
horsemeat for human consumption.   
 
 

Methodology  

Belgium, France and the Netherlands were selected for this investigation due to their geographic 
proximity, in addition to cultural culinary and linguistic similarities. A second retail study of the 
horsemeat market in Italy is also required, given that this country is the biggest consumer of 
horsemeat in the European Union. 
 
Our researcher visited a total of 21 retailers in different 15 locations in Belgium (both Flanders 
and Wallonia), France (Nord and Moselle departments) and the Netherlands (Limburg). The 
following supermarket retailers were visited: Delhaize, Colruyt,  Lidl, Okay, Spar and Carrefour 
in Belgium; Aldi, Carrefour, Henri Boucher, Intermarché, E. Leclerc, Leader Price in France; 
Albert Heijn, C1000 and Jumbo in the Netherlands.  
 
These stores selected were all part of major national or regional supermarket chains, and were 
situated in both urban and rural areas. Three of the stores visited were categorised as 
hypermarkets, 12 as large supermarkets, 5 as small supermarkets and one as a national 
ÂÕÔÃÈÅÒȭÓ ÃÈÁÉÎȢ 
 
In each store, we looked for the following categories of products: 
 

¶ Fresh horsemeat 

¶ Frozen horsemeat 

¶ Chilled and vacuum-packed cuts of horsemeat (i.e. steaks, stewing meat, etc.) 

¶ Sliced processed horsemeat products (i.e. luncheon meats) 

¶ Processed horsemeat products  (i.e. sausages) 

¶ Other processed meat products and convenience foods that may contain horsemeat 

 
Information concerning the brand and manufacturer, country of origin and/or manufacture, 
price and weight were recorded for all horsemeat products found. A photographic record of each 
unique product sold was also taken. No horsemeat products were, however, purchased as part of 
this investigation. 
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The results  
Horsemeat or products containing horsemeat were found in 14 of the 21 stores visited. The 
majority of these retail outlets had between one and four different kinds of horsemeat product 
on sale. However, three stores (2 in Belgium and 1 in France) were found to sell seven different 
horsemeat products and two vendors (in Belgium and the Netherlands) had a total of eight on 
their shelves. No horsemeat was found in two stores in Belgium, four in France and one in the 
Netherlands.   
 
 

Chilled and fresh horsemeat  

The most obvious horsemeat product found on sale was chilled, fresh horsemeat.  This tends to 
be sold vacuum-packed in chilled cabinets alongside other fresh meat products, such as beef and 
pork.  It is also sold behind the counter in some ÓÔÏÒÅÓ ×ÉÔÈ Á ÂÕÔÃÈÅÒȭÓ ÄÅÐÁÒÔÍÅÎÔ. 

 

  

1. Fresh horse rump steak from Romania. Okay, Lontzen, 
Belgium. 23rd June 2012  

2. Fresh sirloin horse steak from Argentina. Cut and 
packaged in Belgium. Delhaize, St. Antonius, Belgium. 21st 
June 2012 

 

As the photographs above illustrate, fresh horsemeat is fairly distinctive since it tends to be  
darker in colour than most other kinds of meat. The cuts of fresh meat available were fillet steak, 
tenderloin, sirloin and rump steak. Fresh, smoked horsemeat was also sold behind the counter in 
three stores.  

The majority of vacuum-packed horsemeat was clearly labelled with the country of origin as well 
as the country where the meat was cut and packaged. However, no country of origin was listed 
for the non pre-packaged meat, which could be purchased in three supermarkets behind meat 
counters.  The issue of country of origin labelling will be discussed further below. 
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Prices for chilled, vacuum-ÐÁÃËÅÄ ÈÏÒÓÅÍÅÁÔ ÐÒÏÄÕÃÔÓ ÒÁÎÇÅÄ ÆÒÏÍ Ό ψȢτπ ÔÏ Ό σρȢρρ ÐÅÒ ËÉÌÏȢ 
4ÈÅ ÁÖÅÒÁÇÅ ÐÒÉÃÅ ÐÅÒ ËÉÌÏ ÆÏÒ ÁÌÌ ÐÒÏÄÕÃÔÓ ÒÅÃÏÒÄÅÄ ×ÁÓ Ό ρψȢπυ ÐÅÒ ËÉÌÏȢ .ÏÔÁÂÌÙȟ ÔÈÅ ÍÏÓÔ 
expensive horsemeat products found were labelled as deriving from horses raised and 
slaughtered in Belgium. The very cheapest product found came from Canada. The cut and quality 
of the meat is also a determinant of the price per kilo.   

 

Processed horsemeat products  

Processed horsemeat products seem to fall into two main categories: sliced, smoked fresh 
horsemeat and sausages or salami. A total of 24 (of which 13 were unique) fresh, sliced 
horsemeat products were found in stores in Belgium and the Netherlands.  No products of this 
description were found in France.  
 

  
1. Thinly sliced, smoked horsemeat. Delhaize, St. 
Antonius, Belgium. 21st June 2012 

2. Smoked horsemeat, Albert Heijn, Maastricht, the 
Netherlands, 23rd June 2012. 

 
Sliced, smoked horsemeat products also tend to contain a variety of the following additional 
ingredients: salt, cane sugar, dextrose, aromas, preservatives (sodium nitrite E250, potassium 
nitrate E252), citric acid, guanylic acid (E626); and antioxidants (sodium L-ascorbate E301), 
potassium nitrate. 
 
The average price of chilled ÓÍÏËÅÄ ÈÏÒÓÅÍÅÁÔ ÐÒÏÄÕÃÔÓ ÁÓ Όρψ ÐÅÒ ËÉÌÏȢ 4ÈÅ ÐÒÉÃÅ ÏÆ ÉÎÄÉÖÉÄÕÁÌ 
ÐÒÏÄÕÃÔÓ ÒÁÎÇÅÄ ÂÅÔ×ÅÅÎ Ό ρȢτυ ÁÎÄ Ό σȢπυȢ )Î ÁÌÌ ÂÕÔ ÔÈÒÅÅ ÉÎÓÔÁÎÃÅÓ, there was no country 
identification mark  on these products. Three products were labelled as a product of Belgium. 
 
The second main processed horsemeat product found concerned sausages or salami. These 
products were located in stores in all three countries. Sausages were primarily found vacuum-
packed in plastic, but were also available fresh and unpackaged at one supermarket fresh meat 
counter.  These products did not just contain horsemeat, but also a variety of other ingredients 
including pork fat and ɀ in the case of ring cervelat sausage ɀ also pork meat.   
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1. "ÏÕÌÏÇÎÅ ÓÁÌÁÍÉȟ $ÅÌÈÁÉÚÅȟ 3ÔȢ *ÏÂ ÉÎ ȬÔ 'ÏÏÒȟ "ÅÌÇÉum. 21st 
June 2012 

2.  Ring cervelat sausage, Jumbo, Maastricht, The 
Netherlands. 23rd June 2012 

 
The proportion of horsemeat in such processed horsemeat products was not always clear. Some 
contained around 38% horsemeat; others as much as 62%. From the name of some products, it 
was not immediately obvious that they contained horsemeat at all, unless one read the 
ingredient label properly . 
 

  
3. Horse cervelat sausage, Carrefour Market, Avesnes-
sur-Helpe, France. 22nd June 2012. 

4. Smoked horse sausage, Aldi, Louvroil, France. 22nd June 
2012. 
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5. Fresh horse sausages, Carrefour Market, Avesnes-sur-
Helpe, France. 22nd June 2012. 

6. Horse cervelat sausage, E. Leclerc, Hauconcourt - 
Maizières Les Metz, France. 22nd June 2012 

 

(ÏÒÓÅÍÅÁÔ ÁÓ Á ȬÈÉÄÄÅÎ ingredient ȭ in convenience foods  

While consumers in Belgium, France and the Netherlands may expect to find horsemeat sold in 
the form of steak, sausages and salami, they may not necessarily realise that meat from horses 
may also be used as an ingredient in cheap, convenience foods.  
 

  
1.Party snacks, Delhaize, St. Antonius, Belgium. 21st June  
2012 

2. Party mix mini-snacks, Jumbo, Maastricht, The 
Netherlands, 23rd June 2012 
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The two deep-freeze products above provide a good illustration of horsemeat being used as a 
ȬÈÉÄÄÅÎ ÉÎÇÒÅÄÉÅÎÔȭ ÉÎ ÃÈÅÁÐȟ ÃÏÎÖÅÎÉÅÎÃÅ ÆÏÏÄÓȢ  $ÕÒÉÎÇ ÔÈÅ ÐÒÅÓÅÎÔ ÒÅÔÁÉÌ ÉÎÖÅÓÔÉÇÁÔÉÏÎȟ ÓÕÃÈ 
products were only found in Belgium and the Netherlands. The kind of bite-sized meat products 
found are commonly served in both countries at social occasions, such as parties and receptions, 
and are also widely available as snacks in bars, cafés and hotels.  
 
&ÉÇÕÒÅ ρ ÓÈÏ×Ó Á ÐÁÃË ÏÆ ȬÐÁÒÔÙ ÓÎÁÃËÓȭ ÓÏÌÄ ÂÙ ÔÈÅ "ÅÌÇÉÁÎ ÓÕÐÅÒÍÁÒËÅÔ ÃÈÁÉÎ $ÅÌÈÁÉÚÅȢ 4ÈÅ 
product contains four different kinds of meat snack, two of which include horsemeat as their 
ÍÁÉÎ ÉÎÇÒÅÄÉÅÎÔȢ 4ÈÅ ȬÂÉÔÔÅÒÂÁÌȭȟ ×ÈÉÃÈ ÉÓ Á ËÉÎÄ ÏÆ ÃÒÏÑÕÅÔÔÅ ÂÁÌÌ ÏÆÔÅÎ ÓÅÒÖÅÄ ÁÓ ÁÎ ÁÐÐÅÔÉÓÅÒȟ 
ÃÏÎÔÁÉÎÓ ρςϷ ÈÏÒÓÅÍÅÁÔȟ ×ÈÉÌÅ ÔÈÅ ȬÍÉÎÃÅÄ ÍÅÁÔȭ ÐÒÏÄÕÃÔ ɉÇÅÈÁËÔÈÁÐÊÅɊ ÉÓ ρρϷ ÈÏÒÓÅÍÅÁÔȢ The 
product retails for ΌρȢφωȢ  
 
3ÉÍÉÌÁÒÌÙȟ ÏÎÅ ÏÆ ÔÈÅ ÓÉØ ÖÁÒÉÅÔÉÅÓ ÆÏÕÎÄ ÉÎ ÔÈÅ ȬÐÁÒÔÙ ÍÉØȭ ÐÒÏÄÕÃÔ ÄÅÐÉÃÔÅÄ ÉÎ &ÉÇÕÒÅ ςȟ ×ÈÉÃÈ ÉÓ 
sold by the Dutch supermarket chain Jumbo, also contains 10% horsemeat. This is also a 
ȬÂÉÔÔÅÒÂÁÌȭȢ The box contains circa 96 snacks and is retaileÄ ÁÔ ΌψȢυπ ɉÉȢÅȢ ÅÁÃÈ ÓÎÁÃË ÃÏÓÔÓ 
ÁÐÐÒÏØÉÍÁÔÅÌÙ Ό πȢπωɊ. 
 

  
3. Beckers Bitterbalmix, Albert Heijn, Maastricht, The 
Netherlands. 23rd June 2012 

4. Deep-freeze mini-snacks (reverse side of package). 
Jumbo, Maastricht, The Netherlands. 23rd June 2012. 

   
&ÉÇÕÒÅ σ ÓÈÏ×Ó Á ÐÁÃËÅÔ ÏÆ "ÅÃËÅÒÓȭ ȬÂÉÔÔÅÒÂÁÌÍÉØȭȢ  /ÎÅ ÏÆ ÔÈÅÓÅ ÓÎÁÃËÓȟ ÔÈÅ Goulash bitterbal, is 
listed as containing 15% horsemeat. 4ÈÉÓ ÐÒÏÄÕÃÔ ÃÏÎÔÁÉÎÓ ρψ ÓÎÁÃËÓ ÁÎÄ ÉÓ ÓÏÌÄ ÁÔ ΌςȢωωȢ 
Likewise, the 20% meat bitterbal, which is included in the Jumbo own-brand deep-freeze mini 
snacks (Figure 4), is made up of 29% horsemeat. Horsemeat is also listed as an ingredient in 
both the minced meat ball (15%) and mini minced meat hotdog (minifrikandel) (0,2%) .  There 
are 32 snacks in the box and the product was bÅÉÎÇ ÓÏÌÄ ÆÏÒ Ό ςȢχωȢ 
 
In addition to these party snacks, there were other fast-food snack products found in Dutch 
supermarkets, which contained horsemeat. Figure 5 shows a spicy deep-fried snack that is 
labelled as containing 35% meat (horsemeat, pork & beef). The actual percentage of horsemeat 
ÉÓ ÎÏÔ ÌÉÓÔÅÄȢ 4ÈÉÓ ÐÒÏÄÕÃÔ ÒÅÔÁÉÌÓ ÁÔ Ό 3,79.   
 


