THE BIRTH, RISE
AND TIMES
OF ALBA
~~~~~~~~~

In 1936, a handful of visionary
liquor licensees founded one of
Arizona’s most effective and
most influential trade associations.

Introduction
The founding in 1936 and early years of what is today the Arizona Licensed Beverage
Association, Inc. (ALBA) occurred within the two most momentous contiguous events of the
20th century—the Great Depression and World War II.
Since its inception, the primary mission of ALBA has been to protect Arizona’s retail
liquor licensees against unfair legislation. Through more than eight decades, the Association
has served as the powerful collective voice of the state’s retail sellers and servers of beverage
alcohol.
After months of meticulous archival research and numerous personal interviews with
individuals connected to the liquor industry, the actual writing began for what would be this
documentation of ALBA’s nearly century-long history.
Early on, it was decided to avoid constructing this like a dry academic historical essay,
but to incorporate pertinent dates, places and names within the context of the times, and have
it read like a biography or even a novel. The Arizona of the 1930s when ALBA came into
being was a far different place than it is today, as was the entire nation.
So the how and the why certain things happened during any one part of the past eighty
years can be more fully understood by knowing the economic, political, and social
environment of a particular era.
Further, it was deemed important that these pages be as readable and informative to
people outside Arizona’s liquor industry as to those within it.
The final point is that this project has no ending. This should be considered a work in
progress; to be amended and supplemented over time as newly discovered applicable
historical information surfaces.

÷

1

“Meet me at the Adams”
If you were one of the good ol’ boys back in the 1930s—or even more recently as the
1960s—one of the most popular places in downtown Phoenix for political and business dealmaking was the Hotel Adams, on the northeast corner of Central Avenue and Adams Street.
The original Adams, built in 1896, was the city’s first luxury hotel. The four-story
wood-constructed hostelry burned spectacularly to the ground in 1910, leaving its most
prominent on-going resident, Territorial Governor Richard Sloan, homeless.
Owner J. C. Adams wasted no time building a larger, grander five-story hotel on the
same site, constructed of reinforced concrete and promoted as “absolutely fireproof.”
The new Adams opened for business well ahead of February 14, 1912; the day Arizona
entered the Union, becoming the 48th of the contiguous United States of America.
One prominent feature of the reborn Adams was the Men’s Grill, with its semi-circle,
red-leathered upholstered booths, wood-paneled walls, plush carpeting, and framed oil
paintings depicting scenes of the Old West, exalting gun-toting, gritty cowboys. Everything
about the Men’s Grill evoked masculinity—not the least of which was the bar area, with more
red leather and a hand-carved mahogany back bar displaying copious quantities of bottled
spirits sporting premier distillery labels.
The testosterone-laden Men’s Grill was exactly that. No signs stated what was
universally understood: men only, no women or children permitted within these walls.
It is unclear which of the three men made the call to “Meet me at the Adams” in
November 1936. What we do know is that friends and liquor licensees Charlie V. Fowler,
William P. Spalding, and Leo C. Higinbotham sat down for drinks and lunch—most likely
consisting of a thick steak accompanied by the locally brewed Apache Beer, which in the
1940s through an ownership change would become A-1 Pilsner Beer. Their agenda that day at
the Men’s Grill was to discuss the current troublesome challenges facing their individual
businesses and Arizona’s liquor industry overall.
The sumptuous surroundings of that 1936 meeting belied the dismal national and
global landscape of the Great Depression, its start signified by the U. S. stock market crash on
“Black Tuesday,” October 29, 1929. Soon, a quarter of the American population would be
jobless, with another 25 percent taking wage cuts or working only part-time.
Thousands of businesses closed, there were a record number of farm and urban home
foreclosures, half the country’s banks failed, and a high number of Americans were attracted
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to a life of crime. Some—like Pretty Boy Floyd, Machine Gun Kelly, Ma Barker and her
boys, and Bonnie and Clyde—gained a kind of warped celebrity status.
The frequent bank robberies and other major crime sprees were mostly centered in the
more heavily populated Midwest. But the criminal notoriety of that period arrived in distant
Arizona in January 1934 when Public Enemy No. 1, Indiana-born John Dillinger and two of
his gang, were found quietly hiding out in Tucson and captured by alert police officers
without firing a shot.
All Dillinger could say when arrested was, “Well, I’ll be damned!” Suddenly, the
then-small, historic Old Pueblo became the focus of graphic movie theatre newsreels and
dramatic newspaper and radio reports.
The turning point for the liquor industry in 1930s America was the repeal of
Prohibition in late 1933, ending nearly 14 years of what President Herbert Hoover had
described in 1928 as the “noble experiment.”
But noted New York newspaper columnist Franklin
Pierce Adams had a more realistic view, saying,
“Prohibition is an awful flop.” Famed homespun humorist
Will Rogers quipped, “Prohibition is better than no liquor
at all.”
Years prior to Congress enacting legislation in 1920 to ban the manufacture, sale, and
distribution of beverage alcohol, such organizations as the Women’s Christian Temperance
Union and the Anti-Saloon League developed increasing support for their aim to make
America “dry.” Although a substantial number of citizens preferred to keep the country “wet,”
the prohibitionists won the day.
Interestingly, although it became unlawful to make, sell and transport booze, nothing
in the federal legislation wordage prohibited its possession or consumption.
Some perceptive individuals looked skeptically at the new law, predicting that it would
do more harm than good. And they were right. The unintended consequences of rampant
bootlegging, the loss of thousands of liquor-related jobs, a drastic decline in government
liquor tax revenues, the rise of corruption and such criminal kingpins as Al Capone, and a host
of other socio-economic ills were a direct result of Prohibition.
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Since its earliest days, liquor establishments were central to the communities within
the Territory of Arizona. Mile-high Prescott had—and still does—a solid row of thriving
saloons along Montezuma Street, directly across from the Yavapai County Courthouse. The
Earp brothers and John Henry “Doc” Holliday were among the eating, drinking and gambling
patrons of what became known as Whiskey Row. Hitting a lucky streak playing poker at the
Palace in the late 1870s, Doc reputedly won some $10,000.
Down south in Tombstone, the legendary site of the gunfight at the O. K. Corral
had by 1881 over a hundred saloons, alongside 14 gambling houses, numerous brothels
and upscale restaurants, the Bird Cage Theatre, and among other urbane amenities, a
bowling alley.

Gust’s Chili Parlor at 311 E. Washington St. in Phoenix was host to the famed Anheuser-Busch
Budweiser Clydesdale Horse Team sometime back in the 1930’s. The sign above the entrance
advertises locally brewed Apache Beer and “Whiskey or Wine 10 cents.” In the 1950’s, Gust’s
sons George and Jimmy secured a Series 6 liquor license and converted the café to a cocktail
lounge named Metso’s.
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By 1900, Phoenix had electrified its previously horse-drawn streetcar system, serving
the flourishing metropolis of 6,000, with many of its male residents frequently visiting its 28
saloons and 18 gambling houses.
From Nogales to Flagstaff, from Yuma to Miami, the sale and service of beverage
alcohol was well integrated into Arizona’s lifestyle and economy years before statehood. With
this in mind, it is difficult to fathom that Arizona voters decided to ban alcohol effective
January 1, 1915—five years before national Prohibition began.
Writing in the Arizona Republic in 2011, reporter Richard Ruelas described the tug of
war between proponents of making Arizona dry and those who preferred the status quo,
noting that the residents of Cochise and Yavapai counties defied the rest of the young state by
voting to remain wet.
“Arizona’s prohibition made worldwide news,” wrote Ruelas. “A British Pathé
newsreel showed Arizona’s law-enforcement authorities pouring confiscated liquor into a
wooden barrel on a cart. As horses pulled the cart down the street, the barrel sprayed booze
along a dirt road. A man ran behind, trying to use his hat as a makeshift glass.”
The Arizona divorce from liquor in 1915 ended with the repeal of national Prohibition
on December 5, 1933. This was the same year Franklin Delano Roosevelt is elected the 32nd
President of the United States, Wiley Post becomes the first man to fly solo around the world,
and a former Austrian army corporal named Adolf Hitler is appointed Chancellor of Germany.
The meeting at the Hotel Adams that November day in 1936 was held against the
backdrop of a seriously broken national economy, war clouds forming over Europe and Asia,
and a liquor industry shattered by over a decade of banishment and facing an uncertain future.
It was also a time when the once liberally operating liquor business on all its levels would
regroup and give itself more structure.
The 18th Amendment to the U. S. Constitution, which created Prohibition, was
repealed by the 21st Amendment and gave individual states the authority to design their own
system for regulating beverage alcohol. Jumping the gun several months before the end of
Prohibition, Arizona formed the Temperance Enforcement Division, a part of the State Tax
Commission, including an appointed temperance enforcement director.
Three years later, in 1939, all the regulatory and licensing responsibilities were
transferred out of the State Tax Commission to the newly formed Department of Liquor
Licenses and Control (DLLC). J. P. Metz became its first Superintendent (now called
Director), appointed by then-Gov. Robert Taylor Jones with a yearly salary of $4.800.
John A. Duncan was appointed Assistant Superintendent.
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Also following Prohibition repeal was the establishment in Arizona and most other
states of the three-tier system of beverage alcohol distribution in which the product producer
sells to a distributor who then sells to retailers.
While beer, wine and spirits were again legal, still potent remnants of the anti-liquor
crowd remained to exert some measure of influence at state legislatures, Arizona included.
With the impact of the Prohibition years still fresh in their minds, the three men huddling over
lunch at the Adams were keenly aware that their livelihoods were in the hands of politicians
who could, through unreasonable laws, put them out of business.
They understood that individually their money, time, expertise and other resources
were too limited to go up against the political establishment. But what if they banded
together? What if they pooled their money to hire people who had the know-how and
experience needed to navigate through the ins and outs of the Legislature? What if they
formed an association of bar, tavern, cocktail lounge and package liquor store owners whose
collective interests were represented by a skilled, professional lobbyist? Would this not serve
to protect Arizona’s retailers from potentially harmful legislation?
“Look at what old Ben Fowler got done back in nineteen-oh-one,” said Charlie
Fowler, referring to relative Benjamin Austin Fowler, a prominent lawyer, businessman and
rancher turned lobbyist and a founder of the Salt River Power Water Users’ Association. “He
went to Washington, D. C., and got the money to build the water storage and delivery projects
that are the lifeblood of our agriculture in this valley.”
Charlie could not have cited a better example of successful lobbying than his late
relative’s representation of Arizona in a 15 Western state coalition of water reclamation
advocates. Working closely with other purposeful individuals, Ben Fowler and his associates
gained a valuable ally when Theodore Roosevelt became president in September 1901,
following the assassination of William McKinley. On June 17, 1902, Roosevelt signed the
National Reclamation Act, authorizing the federal funding for the building of dams and other
water related projects promoted by Fowler and his group.
Before taking their last sip of beer that fall day in 1936 at the Adams, the trio meeting
there had laid the foundation for an alliance of Arizona liquor retailers.
On December 8, 1936, Articles of Incorporation were filed in Phoenix with the
Arizona Corporation Commission creating the non-profit Arizona Retail Liquor Dealers
Association, Inc. (ARLDA), listing its officers as Charlie V. Fowler, President; William P.
Spalding, Secretary; and Leo C. Higinbothum, Treasurer.
Among the language in the eight-page legal document dated December 4, 1936,
spelling out the purpose of the corporation and the duties of its officers and directors, the
Stoddard Incorporation Company was appointed its resident agent. Attached to a copy of the
Articles was a Maricopa County Recorder’s Office receipt to Stoddard, Inc., for the
incorporation-filing fee of $2.95.
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The Phoenix Theatre at 328 W. Washington St. was the oldest stage and motion picture
venue in Phoenix, first opening in 1898. This photo was actually taken in 1936; very
close to the time the luncheon meeting was taking place five blocks away at the Hotel
Adams to form an association of liquor retailers. It’s quite possible that the movie
showing that day was the one advertised on the marquee (Yes, “Park-yar-karkus” was
a cast member in that film starring singer-actor Eddie Cantor.)
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Banding Together Proves Beneficial
While the ravaging of the Great Depression was still taking its toll in the twilight
years of the 1930s, Arizona’s liquor licensees who had joined ARLDA were feeling at least
some sense of security in that they were protected against injurious lawmaking. Retailers
formed the backbone of the organization, but at this juncture membership also included
distributors and the few wineries and breweries in the state. Years later, each element of the
tier focused on their individual goals and formed their own lobbying arms.
ARLDA members additionally liked that their Association had established a
constructive working relationship with the Liquor Department. If a member had an issue
regarding his license or anything else connected to his establishment, he did not have to try
and resolve it on his own because ARLDA was there to help in a meaningful way.
The entire population in Arizona at the time was less than 500,000, and the still
fledgling membership-based Association sometimes struggled to collect annual dues. But
thanks to those who steadfastly believed that unity among liquor retailers was important, they
filled in the monetary gaps in the organization’s treasury over and above their dues when
necessary.
Europe’s chronic intrigue and quarreling among its nations was of little concern to the
average American. Even when Nazi Germany unleashed waves of screaming Stuka divebombers over the skies of Warsaw on September 1, 1939, bombing the Polish capital to near
oblivion, most Americans’ attention was on the day-to-day challenge of making a living.
European warfare was far, far away, but the ongoing depressed economy felt in every
American neighborhood was in the here and now.
As 1939 started to give way to a new decade, Arizona’s liquor industry was
energetically on the road to recovery from the impact of Prohibition. Phoenix was still a small
city, but thanks to it temperate climate and attractive Southwestern living style, it was
experiencing steady growth, as was Tucson to a lesser degree. Beer, wine and spirits
wholesalers built state-of-the-art, temperature-controlled warehouses, with fleets of
commercial trucks making deliveries throughout their communities. On the producer side, the
Arizona Brewing Company announced a major expansion of their downtown Phoenix
facilities south of Washington Street.
The neighborhood pub, too, was continuing its comeback after the 1933 repeal, once
again offering that cozy, comfortable gathering place that was such an integral part of
American culture since before the revolutionary period. Along with the escapism of
Hollywood’s 1930s screwball comedies and elaborate musicals that could be seen for a 15
cent movie theatre ticket, local bars from coast to coast were a welcome refuge from the
troubles of the Depression.
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For a long time in Arizona and the entire West, there was a mixture of drinking and
eating establishments. Some served only alcoholic beverages, while others also offered a few
food dishes, while still others were purely restaurants. The saloons or hybrids of saloons and
restaurants might also have another popular ingredient: gambling.
As beverage alcohol was becoming more and more regulated by the states, some
perceptive bureaucrat or other public official somewhere saw the revenue-producing benefits
of categorizing government licensing by certain types, creating an entire series of licenses,
specifying the basic nature of the business as related to how, when, and where liquor would be
sold.
The full spectrum of beverage alcohol products sold and served by retailers was
further compartmentalized by being an on-sale (bars, taverns, and the like) establishment
“where spirituous liquors are sold in the original container for consumption on or off the
premises or in individual portions for consumption on the premises,” as codified in state Tile
IV liquor law.
Or they were off-sale retailers (package liquor stores, grocery stores, etc.) selling
spirituous liquors “in the original unbroken package, to be taken away from the premises or
the retailer and to be consumed off the premises.”
The 1940s started with many Arizona restaurant owners lobbying the DLLC to allow
them to serve the entire range of alcoholic beverages with meals. Some bar licensees saw the
restaurateurs as competitors for the retail booze buck. Others also thought that permitting
alcohol service in restaurants was a way for the smallest café to essentially become a bar
without having to invest in a pricey Series 6 full-service bar license.
Producers and distributors regarded the matter differently, viewing the potential of a
total array of liquor products allowed to be served at restaurants as an increase in their sales
and subsequent profits.
It is unclear who came up with the eventual compromise that would satisfy everyone’s
interests. The idea was to create a new non-transferable license with the requirement that 40
percent of an establishment’s gross sales be derived from food. Speaking and acting through
their Association, the retailers supported what was to become the new Series 12 license—
provided that the 40 percent food stipulation be closely monitored and enforced by the DLLC.
Once again, the state’s liquor retailers witnessed another tangible example of how
banding together was unquestionably advantageous.
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The Grand Café, opened in the early 1920’s in the heart of downtown
Phoenix at 34-36 W. Adams St., lived up to its name. It was the fanciest
eating and drinking place in town, with nightly dancing to a live band.

The elegant, immaculate main dining room of the Grand attracted the
upper crust of Phoenix society as well as affluent winter visitors.
In the late 1940’s, the Grand was sold and renamed the Flame, with a
popular adjacent cocktail lounge called the Rooster Bar.

11

Arizona’s Liquor Community Goes to War
The Great Depression literally ended explosively on December 7, 1941, with the
unprovoked air attack on the United States at Pearl Harbor, Hawaii, by the Empire of Japan.
That fateful day in December would trigger a chain of decisions and occurrences that would
affect the entire nation and the entire world.
America was quickly catapulted into a war economy, with rationing among the many
government measures implemented practically overnight. The liquor industry would be
swiftly impacted, beginning with its basic product ingredient: alcohol. Whiskey distilleries
were largely converted to producing industrial alcohol, which was used for submarine torpedo
fuel, anti-freeze, aviation gasoline, hand grenades, and scores of other military related
purposes.
What remained of limited distillery production for civilian consumption was rationed,
with some familiar whiskey brands disappearing altogether during this period. Further, the U.
S. Department of Agriculture mandated that 15 percent of all U. S. beer production be
reserved for American military personnel, with those millions of G. I. beer cans colored in
olive drab.
In Arizona as elsewhere in the nation, the corner bar was contending with less product
available to them. To keep their doors open, some establishments had their own form of
rationing by limiting the number of drinks that could be ordered by each of their customers.
What also happened is that the licensees who could early on foresee how the war might
negatively affect their business, stocked up with as much whiskey and beer they could store.
“During the war, most of the liquor was in pints and half-pints because that’s all they
could get,” said Tucson resident Jack Braddock, a retired Golden Eagle Distributing
(Anheuser-Busch) executive whose father served in World War II. “The bigger bottles went to
the military,” added Braddock.
But it was the Selective Service Act passed by Congress after Pearl Harbor that had
the biggest impact on the state’s liquor industry at every level. All men ages 18-65 had to
register for the draft, with those 18-35 facing almost immediate conscription. Over ten million
men were inducted into the armed forces, with another six million men enlisting voluntarily.
The owners of bars, package liquor stores, restaurants, and liquor distribution
companies were feeling the massive exodus of male employees from their businesses. Gone
nearly overnight from retail establishments were younger bartenders, managers, waiters,
cooks, dishwashers, and custodians. The usual buzzing of people in and around the liquor
wholesalers’ cavernous warehouses transformed into an uncommon stillness as cases of
product remained on shelves and delivery trucks stood parked without drivers.
The Arizona Retail Liquor Dealers Association promptly responded to the manpower
drain by shifting its focus from mostly legislative issues to functioning as a kind of free
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employment agency, evaluating what remained of the state’s labor pool and arranging for
contact between potential liquor industry employee and employer.
ARLDA had to become innovative, and through its tireless efforts on the home front,
women for the first time filled such previously uncommon positions as bartenders, managers,
and delivery truck drivers. Older men not of military service age also filled much of Arizona’s
retail and wholesale liquor employee void. Additionally, the Association secured temporary
waivers so that high school students—mostly mid-teen boys—could work at liquor industry
jobs not directly involving the sale and service of beverage alcohol.
One of the lesser-known personality footnotes to the WWII era in Arizona was an
early member of ARLDA, Chris Pallas. He owned the Palace Café at 315 S. Fourth Avenue in
Phoenix, directly across the street from Union Station, where passenger trains briefly stopped,
filled with thousands of thirsty soldiers and sailors.
At the time, the Palace had the largest package liquor department in the city, an
inventory that went flying off the shelves every time a troop train came to a halt. Pallas raked
in sizable amounts of cash, and according to stories told by relatives, was often cited by the
DLLC for selling to servicemen who were underage, with cumulative fines said to amount to
about $10,000.
But it was also said that Pallas was a generous and patriotic man, as demonstrated by
his frequent donations to the American Red Cross, the United Service Organization (USO),
and other local and national organizations deeply involved in the war effort.
With liquor-related Arizona legislative activity slowing down considerably during the
war, so did ARLDA’s membership growth and income. However, the Association’s special
mission to assist with the staffing and other needs of its members during wartime was still
vital. So Pallas, among other prominent licensees, saw to it that the financially strained
organization had enough money to keep operating.
Within the ranks of those men connected to the state’s liquor industry who served in
uniform with distinction was Jim Hensley. An officer in the U. S. Army Air Forces, he was a
bombardier in a B-17 Flying Fortress squadron stationed in Great Britain. On his 13th mission
over Germany, Hensley’s plane was hit by enemy fire, staying aloft for a time, and then going
down over the English Channel.
Hensley survived to fly again, and was again shot down two or three times, living
through the crashes but sustaining injuries and awarded the Distinguished Flying Cross. Ten
years after the war, in 1955, he founded Hensley & Company, a very successful enterprise
that became the second largest Anheuser-Busch beer distributor in the nation.
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Chris Pallas had a prime location for a package
liquor store outside Union Station in Phoenix
during WWII when trains loaded with thirsty
troops were his best customers.

Located at 1413 W. Indian School Rd. in Phoenix, the Yo-Yo
beer and wine tavern was owned by licensee and ALBA member
Steve Stevens from 1954 to 1980. Stevens is seen standing
behind the bar wearing a sombrero and smoking a cigar,
celebrating with many of his customers his 18th year in business.
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Jim Hensley’s last interview was for a profile on him and his company appearing in an
early 2000 issue of the ALBA Reporter, the quarterly publication of the non-profit liquor
retailer’s organization originally incorporated in 1936 as ARLDA.
While he had built a sizable post-war business empire, a part of Hensley lingered in
the wartime years of his youth. If the nicely detailed paintings of the legendary B-17
displayed on his office walls did not remind him of those dramatic days, a chronically hurting
knee did, noticed the writer of the story. Jim Hensley died on June 21, 2000.
Phoenician Tony Thomas, whose brother George worked at the A-1 Brewery, made
the news in a World War II era Arizona Republic story describing his heroic and near fatal
Army combat feats against the Nazis in war-torn Italy.
In 1944, Pvt. Thomas landed in Naples with Lt. Gen. Mark Clark’s Fifth Army.
During one action with the enemy, Thomas was taken prisoner by the Germans, but only for a
short time. He boldly turned the tables on his captors, taking 15 of them prisoner using only
his guile as he had no weapon available to him. The newspaper story stated that Thomas
captured 15 enemy soldiers, plus “a bunch more, without a gun.”
Thomas did not survive combat unscathed. His left arm was shattered by Nazi
machine gun fire. Awarded the Order of the Purple Heart, the Republic story said of him “he
doesn’t think he deserves any special honors. He just had a job to do and he did it.”
Another member of the Thomas family, Nick, was also in the Army, holding the rank
of Staff Sgt. He was in the invasion of North Africa, the Tunisian campaign, and the invasion
of Sicily. A courageous and skilled medic, he saved countless American lives.
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Arizona’s first brewery was in the downtown phoenix area, producing its Apache Beer
label. In the 1940’s the ownership changed and so did the label, becoming A-1
Pilsner. For a time in the post-war Southwest, the A-1 brand thrived until overtaken by
the more heavily promoted nationally marketed beers, such as Budweiser, Miller and
Coors. George Thomas, pictured here, worked for A-1 for a number of years following
his military service in WWII.

~~~~~~
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Post-War Growth and Challenges for Liquor Retailers
The United States emerged from World War II in 1945 as the undisputed global
superpower. In less than five years, America had not only defeated European fascism and
Japanese imperialism; it erased in the process the despair of the Great Depression.
With millions of veterans returning home, the nation flexed its civilian muscles in
creating a vibrant and new peacetime economy to meet the enormous pent-up demand for
consumer products of every description, leading with housing and cars.
Arizona’s liquor industry-related people acquitted themselves splendidly during the
war, both on the foreign battlefields and on the home front. As the optimistic 1950s rolled in,
so did a westward movement away from the cold climes of the East Coast and the Midwest. A
good amount of this migration to Arizona came from former U. S. Army Air Corps pilots and
aircrews who had trained during WWII at over a dozen military airfield sites spread out across
the state, from Kingman to Douglas, and Scottsdale to Tucson.
Remembering the sunny disposition of Arizona’s sub-tropical climate, many of those
former air warriors returned to the Grand Canyon state to get a fresh start in their personal
lives and careers.
The new decade began violently like the previous one, only not on such a large scale.
On June 25, 1950, communist North Korean forces crossed the 38th parallel into the proWestern Republic of Korea. The United Nations, with the United States as the major
participant, came to South Korea’s aid in what was described as a “police action.” The
fighting ended in July 1953 when an armistice was signed, months after Gen. Dwight D.
Eisenhower was elected president of the United States.
The Korean conflict, often referred to as the “Forgotten War,” did not have the
massive and universal impact on the American civilian population, as did World War II.
There were no shortages, no rationing, and the nation’s economy was roaring during the
Eisenhower era of the 1950s, with the overall economy growing by 37 percent.
Arizona had its piece of the action, benefitting from a burgeoning tourist industry and
a booming housing market. Such builders as John F. Long, Ralph Staggs (Staggs-Bilt Homes)
and John C. Hall (Hallcraft Homes), constructed entirely new neighborhoods in the Valley of
the Sun, as did builders in Southern Arizona. Del Webb filled the vast senior living niche with
his pioneering Sun City retirement community west of Phoenix.
The Association of liquor retailers was also growing, expanding its membership base
and member benefits to include discounted music licensing fees and the advantages of
carrying Workers’ Compensation Insurance through a group.
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On September 19, 1957, at the annual corporate meeting of the Arizona Retail Liquor
Dealers Association held in Douglas, the customary financial, legislative and committee
reports were heard by the Board of Directors and attending members.
ARLDA President Frank Alvidrez and Executive Secretary Al Lindsey brought up one
item that generated considerable discussion, and that was the name of their organization. This
centered on the word dealers in the Association’s name, along with another word: licensed.
Over a year and a half later, amended Articles of Incorporation were filed on April 20,
1959, by Alvidrez and Lindsey, officially changing the name of ARLDA by replacing liquor
with licensed and dealers with beverage to become the Arizona Retail Licensed Beverage
Association, Inc. (ARLBA).
Fast forward to February 12, 1974. Present day ALBA becomes ALBA—the Arizona
Licensed Beverage Association—by a corporate amendment filed by President Paul Klett and
Treasurer Lou Poulos.
Regardless of the name changes since 1936, the Association’s foremost mission
always remained the same: protect its members from unfair legislation and any other actions
potentially harmful to the state’s liquor retailers.
In the early 1960s, then Governor Paul Fannin and a compliant Legislature promoted
measures to liberalize the issuance of liquor licenses in Arizona. This was triggered by the
state’s rapid growth, which brought political pressure from national chain outlets and people
who wanted to open big restaurants and other liquor establishments.
“Anybody who had a building, or a vacant lot with a plan for a building, could apply
for a liquor license of any type, and the dealers were plenty upset about that,” said Jack
Braddock, who was in those days a Phoenix area salesman for a liquor distributor. “It almost
broke the wholesalers because all of a sudden instead of one license on a corner there were
four, and you still sold the same amount of products as you did with one.”
Braddock described that period as “chaotic.” But when the Arizona marketplace
became over-saturated with liquor retailers, the situation largely corrected itself, with the aid
of intense lobbying by the Association.
An especially thorny and simmering subject for the liquor industry has been local
option, where cities have wanted to bypass the state of Arizona and become the sole issuing
body of liquor licenses.
“ALBA fought that for years,” said lawyer Jerry Lewkowitz, who with his attorney
wife Andrea head a prominent Phoenix law firm and are agents for scores of licensees
throughout the state. He added that giving municipalities exclusive control of liquor licensing
“would be disastrous.”
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Along with its American and Mexican dishes, the Nogales Café on First Street, just
south of Washington Street in Phoenix, was opened in 1942 by Tom Annos.
Patronized largely by a mixture of day laborers and nearby white collar retail store
employees, the Nogales promised “Great Food” and Quality at the lowest Price.”
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On occasion, ALBA and the industry have to contend with misdirected attempts at
moralizing. Lewkowitz recalled an instance a few years back in one of the state’s smaller
communities. One individual at a city council liquor license application hearing for a Circle K
convenience store location protested because it sold Playboy magazine. You just can’t have a
beer and wine license if you sell such a publication, was the argument.
“Some ninety copies of that magazine had been delivered the day before the city
council hearing, and by the time the council met all the store’s Playboys were sold out,” noted
Lewkowitz. “The public’s right to have freedom of choice is what city councils sometimes
forget.”
Lewkowitz went on to say, “Whether it’s about sampling privileges, which was
favorably resolved just a few years ago, or eliminating blue laws which banned liquor sales on
Sundays, ALBA has been the voice of licensees all through good and bad times.”
Barbara Jensen-Zgonc, who for 20 years owned and operated the Driftwood Tap
Room in the Sunnyslope area of Phoenix, is a longtime director of ALBA who has served
through several administrations and experienced numerous waves of change in the industry
and in social culture.
While still a bar owner, she as all other licensees were severely impacted when the
DUI laws became overly strict. “All the workmen that used to come into my bar for Happy
Hour—and we had a nice one—just disappeared. That didn’t just happen to me, it happened to
everybody in the business. More than ever, we had to really monitor how many drinks a
customer had, which alienated some people.
“I had to educate my customers about responsible drinking. Maybe because of my age,
maybe because I’m a woman, and because I treated them respectfully, they listened and they
understood. I would even bring ALBA material for them to read. ALBA was at the forefront
of big alcohol education programs, working with all the distributors in a combined effort to
educate the public not to overly consume their products.”
Jensen-Zgonc reflected on how beneficial it was for her as a licensee when first
joining ALBA and later becoming a Director. “There was all that great expertise and help I
got from different people on the Board. You couldn’t afford to pay for the kind of solid advice
and direction I got from individuals like Paul Klett, Lou Poulos, Bill Weigele and others.
Of course, ALBA members do not have to sit on the Board of Directors to receive
helpful information and experienced counsel from any number of Association officers and
veteran licensees. This is a benefit that automatically comes with membership in ALBA,
which also provides discounted legal services from a top specialist in liquor law.
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ALBA Lobbying: Who Gets it Done and How
By 1980, Arizona had grown enormously to a state population of well over 2.7
million, with over half of these residents living in Maricopa County. Ever vigilant against
anti-liquor forces, ALBA continued to focus on sustaining a strong lobbying presence,
employing the best professionals to champion the vital interests of its members.
In the late 1970s, at the recommendation of ALBA dynamo and treasurer, Lou Poulos,
attorney Roger Garrett was retained as the Association’s full-time lobbyist. Born in Tucson,
Garrett is a graduate of the University of Arizona, College of Law.
“Lou was the brains behind the Association,” said Garrett. “He understood the
legislative process very well. The main issues at the Legislature when I was involved were
raising the drinking age from nineteen to twenty-one, and a lot of legislation that dealt with
dram shop liability.”
Garrett went on to explain “this attempted to not only make commercial liquor
purveyors responsible for damages, but social hosts as well. So if you had a party at your
house and somebody who’d had too much to drink gets into an accident, you as the social host
could be held responsible. Back then, these were the kinds of issues we dealt with mostly.”
Roger Garrett served as the Association’s lobbyist until 1984, when he retired from the
practice of law and entered the commercial real estate field. “I’m sure the liquor industry still
faces a lot of issues, and many things have changed since I was involved. For ALBA, it was a
constant challenge to get retailers to join the Association, but when you did, you got a
tremendous bang for your buck.”
Since Garrett’s very effective tenure as ALBA’s lobbyist, the world has become quite
a different place. The technological revolution has spawned the cyberspace universe of untold
digital devices and instant communication across the globe. ALBA has kept pace with all the
21st century advances, implementing a sophisticated computerized office operation, an
informative website, and keeping its membership instantly informed on crucial issues
thorough email dispatches and other electronic means.
Still, in this computer-driven world, the basic keystone of the Association has
remained unchanged since its inception over eight decades ago, and that is its constant
monitoring of the political climate and to take action when something might impact Arizona’s
retail liquor licensees. Year in and year out, the retention of a first-rate lobbyist has remained
the backbone of ALBA’s agenda.
Attorney Don Isaacson succeeded Garrett as ALBA’s lobbyist, and has held that
position—with a brief interruption in the mid-2000s—to the present. For a time during that
period, Steve Duffy, a highly knowledgeable lawyer in liquor legalities, partnered with
Isaacson and also worked on legislative matters.
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Isaacson, who has consistently been voted the best lobbyist in Arizona by his peers,
summarized some of the intricacies related to his lobbying efforts on behalf of the Association
during an especially revealing 2010 interview in the ALBA Reporter.
“Not a year has gone by where there has not been one or more liquor issues,” said
Isaacson. “These have included very aggressive attempts by cities to gain control over the
liquor industry and wrestle it away from state control. Other eras have been typified by a very
hardline expansion of the DUI laws.
“Another phase that went on for about ten years was smoking in restaurants and bars;
that was a huge issue. So there’s something always going on about liquor. On the legislative
front, I would say that ALBA has taken the lead courageously, and has in most cases, won the
battles or significantly influenced them.”
Isaacson points out that for many years ALBA purposely did not get involved in DUI
legislation because it might be interpreted as representing drunk drivers, as opposed to the
Association’s main mission, which is representation of licensees. But several years ago,
particularly with the severe and unreasonable vehicle interlock requirements, the state crossed
the line and ALBA jumped in on the DUI matter and has been in it ever since.
Being a lobbyist is not the easiest of professions. Politicians and the mass media,
especially during election campaigns, are fond of uttering the word lobbyist in derisive
terms. The public in general usually accepts such disparagement, having little or no
knowledge of what a lobbyist actually does.
“I agree that lobbying is misunderstood from a couple of points of view,” says
Issacson. “One is that many times the ALBA position is right and it’s logical. But being
‘right’ and ‘logical’ is only one of the factors that go into the eventual outcome in the
Legislature. It’s sometimes difficult for ALBA members to understand when being right
doesn’t immediately carry the day.
“Number two, there is no plateau. I entered this practice thinking that if you worked
hard enough over a number of years, you could correct the law and never have to correct it
again. But there’s always another mountain to climb, and if it’s not DUI legislation or taxes or
fees, it will be legislation related to gaming or whether the Liquor Department will continue to
be independent. Every year there are going to be issues related to liquor and the sellers of
liquor.”
What’s the biggest challenge being a lobbyist?
“The sheer logistics of it,” says Isaacson. “As an issue develops, it’s in the midst of a
sea of other issues pending legislation. The major endeavor is then to jump into the legislative
process and to have an impact where there are thousands of other things going on.”
Don Isaacson says that he basically lives two different lives. One is when the
Legislature is in session and the other when the Legislature is out of session. The Arizona
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State Legislature convenes in early January and customarily adjourns by April or May, unless
there is a special session, which could go on for weeks.
“Out of session, it’s more normal—eight or nine hours a day, fixing and following my
own schedule, meeting with people, and working on a variety of things. But when the
Legislature comes into session, I totally lose control of my schedule because everything is
then externally driven. I have to respond to meetings, hearings, bill introductions, and
committee agendas—the time and place all determined by others.”
A widely held misconception is that once the Legislature adjourns there is nothing to
do. While life may return to a 40 or 50-hour workweek and a state of “normalcy” returns for
Isaacson, the reality is that a lobbyist’s work is never really done.
Isaacson sees it this way: “I personally take the view that the next legislative session
begins the day after the one just ended.”
~~~~~
Fred Mallaire, a former bar owner who held several positions in ALBA over the years,
including Chairman of the Government Relations Committee, frequently expressed the value
of ALBA’s successful opposition to many anti-liquor industry bills that could have become
law but did not. Among a few of considerably more are:







A bill that would increase excise tax on liquor.
A bill to prohibit any additional drive-thru liquor stores.
A bill requiring keg registration.
A bill that would require a liquor license applicant to post a bond.
A bill to prohibit the sale of cold-to-go beverage alcohol products.
And bills that would give municipalities control over liquor licensing.

Regarding the latter one, the Arizona League of Cities and Towns has made numerous
attempts to control the license issuance and operation of business that sell and serve liquor. If
that were to happen, it would result in utter confusion and chaos. For many decades, the
granting of Arizona liquor licenses has been codified in Arizona Revised Statutes Title IV.
The Department of Liquor Licenses and Control and the State Liquor Board are the governing
overseers of the issuance of the currently 17 individual series of licenses, which ALBA firmly
continues to support.
In 2012, ALBA was successful in seeing legislation passed that prohibits cities and
counties from discriminating against liquor licensees. Prescott, for instance, had been unfairly
requiring licensing fees from liquor establishments that were not required of any other type of
business.
Once again, the power of retail liquor licensees banding together proved its worth.
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The “Godfather”
If there was ever a single face, a single personality, a single inexhaustible driving
force identified with the Arizona Licensed Beverage Association, it was Lou Poulos.
Friends and associates affectionately and alternately often referred to Lou as the
“godfather,” the “governor,” the “big guy,” or any number of other titles symbolizing a sense
of authority. Lou would smile at such colorful monikers, simultaneously flattered by them and
maybe just a bit embarrassed. He was made to sound as an especially important man—which
he was—but he never flaunted his widespread influence, never took himself seriously, never
diminished anyone not as strong and intelligent as himself.
Through the years, other men and women contributed greatly to the management and
mission of ALBA. But for over half a century of the Association’s 80 plus years, Lou was
ALBA, and ALBA was Lou.
He went quietly in the dark early morning hours of Wednesday, Dec. 28, 2011, just
two weeks before his 83rd birthday, this man who made such an enormous imprint on
Arizona’s liquor industry, the wider community, and the state’s political landscape.
The passing of Louis James Poulos marked the end of an era. At Lou’s funeral, his
close friend since childhood, former U. S. Representative Ed Pastor, delivered a heartfelt
eulogy. Mr. Pastor later entered a tribute to Lou in the Congressional Record.

24

25

Farmers Produce Company secured one of the first wholesale liquor licenses in Arizona, It
was founded in 1929 by brothers Chris and Harry Johnson and James Poulos, with facilities
in the Miami, Arizona, area and downtown Phoenix. Poulos’ son, Lou, was a key figure in
ALBA and the founder and CEO of Farmers Liquors, the first and largest chain of package
liquor stores in Arizona.
Note: The city block site of Farmers Produce warehouse and offices in Phoenix was bounded
by Third and Fourth Streets, and Madison and Jackson streets. Today, that redeveloped
property adjoins Chase Field, home of the Arizona Diamondbacks major league baseball
team.
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Respecting the Past and Entering the New Millennium
Also not forgotten are some of the others who gave so much of their time, talent and
energy to assure that the purpose of ALBA continued to be maintained and nurtured.
Among them was Paul Klett. When he was born on May 18, 1911, in Brooklyn, New
York, the first shot of World War I had yet to be fired, the Wright Brothers had gotten off the
ground just eight years before, Henry Ford was selling the Model T, and the Titanic was about
11 months away from sinking into history.
As other young people of that era, much of Klett’s life was forged during the Great
Depression. “I was very fortunate,” he told a magazine interviewer in 2001. “I had a job at a
Boston delicatessen making thirty-five dollars a week.”
Not so fortunate was when his life nearly came to an abrupt and violent end in 1938 as
the car he was driving collided with another vehicle head-on. A few years earlier, Klett had
purchased a deli in Brooklyn and was working hard to pay off the balance of what he owed.
Seriously injured and unable to work, he lost the business.
Nursed back to health by his mother over three difficult years, Klett became well
enough to take a job selling coffee, tea and spices. In 1941, when America was poised for war,
he was rejected for military service due to his injuries from the auto accident. Later, though, in
1943, he was drafted into the Navy and became a storekeeper at a base in Virginia until 1946
when he was honorably discharged.
That same year, Klett went to work for the Arabian-American Oil Company in Saudi
Arabia to operate a company store, responsible for a $5 million inventory of hundreds of
items for the many employees developing the region’s petroleum resources.
On a vacation in Italy, he met a pretty and personable young woman in Rome named
Francesca, nicknamed “Franca.” A courtship ensued, and they were married a year later.
When their son was born and later diagnosed with a respiratory disease, the Klett’s sought
medical treatment in the United States and were advised to live in a climate similar to Saudi
Arabia. They chose Arizona.
In 1963, Klett first entered the adult beverage business with the purchase of the Liquor
Palms package liquor store in Mesa. He became active in ALBA, serving as a Director and at
various times as president, vice president, secretary, and as a representative at national liquor
association conferences. He was also a vigorous membership chairman.
In 2001, some 200 friends and relatives gathered in Scottsdale to celebrate Paul Klett’s
90th birthday. Even in his final years, he never lost interest in ALBA and keenly attended
some of its regional meetings. He is remembered for his dutiful service to the Association and
for a life well lived.
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Paul Klett hands over the final
payment on the Liquor Palms, to
the new former-owner Jeff
DeMarco. Klett bought the store in
1963 and made the final payment
to DeMarco April 14, 1971.

~~~~

Pennsylvania native Anthony V. Marino moved to Dearborn, Michigan, when he was
a young man and worked in restaurants. It was at one of those eateries that he met Mary Jane
(“Janie”), the daughter of the restaurant owner. They were married in 1957.
Establishing himself in the finance and insurance business, Marino’s career flourished.
In 1972, he and his wife and four children moved to Phoenix. Three years later, Marino
secured his first liquor license and acquired a neighborhood lounge in the city’s west side,
with his wife working alongside him in charge of personnel.
An astute and ambitious businessman, Marino added another half-dozen liquor
establishments to his successful business enterprises. Eventually, he sold two of his bars to his
son-in-law, David Delos, an ALBA vice president.
“Tony was a tremendous teacher who not only taught me a lot about business, but
about many other things in life as well,” said Delos. “He sometimes seemed tough on the
outside, but inside he had a kind and generous heart.”
Marino played a significant role in the operations of ALBA as a member and officer
for 35 years. In 2001, he succeeded Lou Poulos as treasurer (who held that position for 45
years), and continued to actively serve in that capacity, even during a respiratory illness.
Commenting after Marino’s passing in 2004, former ALBA President Bill Weigele
said, “Tony’s pleasant personality, high ethical standards and financial acumen were just
some of his outstanding qualities.”

~~~~
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In the mid-1990s, veteran Yuma licensee and bar owner Lee Tilford was elected
president of ALBA. Under his leadership, the Association became more actively involved on
a statewide basis by reaching out to members outside the metro Phoenix area. Officers and
Directors frequently held person to person meetings with licensees in Tucson and such
communities as Safford, Holbrook, Payson, Kingman, Flagstaff, Tombstone, Prescott,
Willcox, and Nogales.
Tilford also improved communications with members through a periodically published
newsletter named the ALBA Reporter. Additionally, in 1996, he hired an administrative
assistant, April Sutter, who also served in that capacity for the Business Council for Alcohol
Education (BCAE), which shared office space with ALBA and was independently managed
by a full-time executive director.
Sutter recalls that Tilford was also actively involved with the National Licensed
Beverage Association headquartered in Alexandria, Virginia, and that he was elected
president of that organization.

In later years, Sutter became the office manager for both ALBA and BCAE. Highly
detail-oriented and hard working, she was instrumental in keeping the two non-profit
organizations running smoothly through her 20 year tenure, ending in 2016 when she and her
family moved from Phoenix to Flagstaff.

~~~~

The new millennium brought about a host of major changes. Lee Tilford was
succeeded as president of ALBA in early 2001 by licensee Bill Weigele, the then-owner of the
Draw 10 Bar and Grill on East Washington Street, near the Phoenix border with downtown
Tempe.
Simultaneously, at BCAE, the former regional advertising agency and television
production company owner, Andrew A. Limber, was hired to replace the executive director
who had resigned. Applying his marketing and communications skills to the job, one of
Limber’s first actions was to officially modify the name of the BCAE to be the Arizona
Business Council for Alcohol Education so that it would have the acronym ABC.
He quickly implemented a statewide ABC marketing program, which involved the
production of slick brochures and instructional materials, expanding the liquor law teaching
staff to include Spanish-speaking instructors, and a number of other innovative measures.
“Andy really put ABC on the map when he came on board,” said Weigele. “That’s
when ABC really grew.”
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Limber was also retained to restructure the ALBA Reporter. Working closely with the
new ALBA president, and employing the services of talented graphics specialist Joe Belfiore,
the greatly expanded quarterly publication averaged 24 pages per issue. The content included
news stories, member profiles, special features, a regular column written by the DLLC
Director, and scores of photos—making the publication more informative and more visually
appealing to the membership.
While rapid changes and improvements were happening at ALBA and ABC as 2001
rolled on, there was that day in September that overshadowed everything else in Arizona and
throughout America and the world. The sudden deadly terrorist attack that is encapsulated as
“nine-eleven” is now a permanent part of our lexicon.
Meeting this worst enemy attack on U. S. soil since Pearl Harbor with typical
American resilience and courage, the leaders, members and associates of ALBA and ABC
were determined not to allow their organizations to cower and wither away.
As the first decade of the new millennium proceeded, countless challenges confronted
the liquor industry. By 2007, two huge and controversial issues landed on Bill Weigele’s desk.
“In April and May of that year, the move for a smoking ban hit us. This was the biggest thing
I had been involved in up to that time,” said Weigele.
“As soon as we got through that, then we had the BAC (Blood Alcohol Content) go
from point one-oh (.10) to point zero-eight (.08), and when you look at those two issues back
then, they were killers, they were disastrous.”
Weigele really had his hands full at the time; as he candidly went on to say that “a
large part of our bar owners blamed ALBA for not being able to keep the smoking and BAC
issues from occurring. It was quite a task to make them understand that we were deeply
embedded in that fight and did all we could.”
ALBA had been potent and largely successful in its lobbying over the many years of
its existence, but the culture of America had shifted dramatically in its attitude toward tobacco
and beverage alcohol. Anti-smoking and anti-drinking organizations nationwide had become
so well funded, so powerful, and so adept at using the media to present their agendas that they
overwhelmed any opposition to their crusades.
The Association’s position was that it should be up to the individual licensees if they
would allow smoking in their establishments or not. It was a matter of personal freedom of
choice, a solid American precept. As for the BAC, that was challenged by ALBA as being too
radical a change.
But the forces of change had become in many instances so shrill and dominating, that
any rational and composed dialogue attempted by ALBA was a near impossibility.
The 21st century brought the advent of microbreweries and craft beers. These
operations were pioneered mostly by a dynamic new generation of young, inventive
entrepreneurs. While the traditional mom and pop bars did not disappear, the character of such
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establishments morphed into more sophisticated hybrids of breweries that were also bars and
restaurants.
In 2010, five years after Andy Limber left ABC to more actively concentrate on his
writing and publishing projects, the state’s oldest and largest Title IV liquor law training
organization was acquired by ALBA, with Bill Weigele managing both entities and April
Sutter functioning as director or training.
It’s been said that death and taxes are the only sure things in life. There’s a third one
that’s just as certain as the other two: change.
After 14 years as the longest serving president of ALBA, Bill Weigele, pictured below
receiving an award upon his retirement at the end of 2015. Bill said “ALBA has meant a lot
to me over the years and still does. As long as there is a liquor industry, there will always be a
need for ALBA.”

In early January 2016, the leadership torch was passed to a younger, energetic, and
savvy new generation of liquor retailers. Multiple licensee David Delos become president and
his wife, Lori, serving as treasurer—fittingly, the same position held many years earlier by her
late father, Tony Marino.
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A Message from ALBA President David Delos
It is often said there can be no dedication to the future without knowledge of the past. This
is no less true of ALBA and the history of what the organization meant to those who came
before and the individuals that make up the membership today.
The importance of the Arizona Licensed Beverage Association within the state’s liquor
industry cannot be minimized. For over 80 years, ALBA has stood against unfair legislation
and other actions that would be detrimental to retail liquor licensees.
I now have the honor and responsibility to be the Association’s president, with an
appreciation for the successes and dedication of past officers, directors and employees.
The strength of ALBA lies in the involvement and passion of our members and leadership.
Working together, we can continue to protect licensees from legislation that would infringe on
our legal right to sell and serve beverage alcohol.
With the best interests of its members firmly in mind, ALBA will go on to always be a vital
and needed force in our industry.
The Arizona Licenses Beverage Association sincerely thanks Drew Alexander for his
dedication to this project. Without his research and knowledge of ALBA’s history and
political and economic times, this endeavor would not have been possible.
####
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Here is just some of what ALBA has already done for Arizona’s liquor
retailers:












Successfully fighting numerous efforts to increase liquor excise taxes and licensing fees
Extended liquor service hours to 2:00 a.m. every day
Keeping politics out of licensing decisions by preserving the State Liquor Department as
the final authority
Limiting “fishing expeditions” by law enforcement by restricting use of Covert
Underage Buyers to situations where it is fair and reasonable
Prohibiting cities to discriminate by imposing taxes and fees exclusively on liquor
businesses
Supporting and increasing the value of quota licenses by limiting excessive issuance of
additional licenses
Permitting the transfer of Series 7 licenses.
Allowing for controlled sampling, including allowing employee training sessions
The appointment of a liquor retailer as a member of the Arizona Liquor Board
Allowing for premises to be split by walkways or driveways
Revising carding rules to give licensees additional options on proving that they have
properly restricted access to minors and to give those who diligently train their
employees a fair chance when a mistake is made

ALBA has successfully fought against extreme regulation, including:










Prohibitions on selling cold beer or single bottles.
Restricting drive-through outlets.
Closing down established licensed premises near churches and schools.
Prohibiting new businesses near day-care centers or tribal lands.
Requiring beer kegs to be registered.
Requiring licensees to post bonds and have liability insurance.
Making all sales to minors felonies.

Without ALBA over the past eight decades, it’s likely few if any of Arizona’s liquor
retailers would have survived the damage of unchecked and unchallenged anti-liquor
legislation.
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Offices and Classroom Area:
8155 North 24 Avenue, Suite A
Phoenix, AZ 85021

Phone: (602) 285-1092
Fax: (602) 285-1258
E-mail ddelos@albainc.org
Website: www.albainc.org
Join ALBA through the website or contact the office.
Remember annual ALBA membership is tax deductible.
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