
FIRE TEAM CONCEPT

Small Unit Tactics to Grow our League



4 – 5 MARINES & SAILORS



SELECTING A 
LOCATION
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 Statistical Data
 Resources
 Connection to 

the Marine 
Corps 



Social Media
Newspaper
Television
Flyers at the VA and Vet Center 
Recruiting Stations and Reserve Centers
Student Veterans Association



MISSION & 
PURPOSE

Same Team – New Mission 



NO ONE LEFT BEHIND

Helping the Homeless Visiting our Heroes



TACTICAL FLEXIBILITY

22 From the 22 for the 22



AUTONOMOUS OPERATIONS



MENTOR AND TEACH

If you come and join my Marines, I want 
you to know that your ‘number one’ job is 
to take care of the men and women you 
are privileged to lead.”

- General Gray



GROWTH IS KEY
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DAVID T. OSSIAN 
– CHIEF OF STAFF
Dossian@MCLeague.org

402-580-3489
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