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Montgomery Wards - A Stroll Through
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The mail order idea was born during the Civil war period when tens of thousands of
small packages were sent to the soldiers in the Union armies by “Godey’s Lady’s
Book,” a well-known magazine from 1830-1878. The magazine’s shopping service,
conducted for friends at home,
bought the articles at New
York stores and undertook to
deliver them by mail. Several
large New York stores made
feeble attempts to obtain trade
by mail, following the war, but
A. Montgomery Ward and
George R. Thorne, founders of
Montgomery Ward & Co.,
were the first to successfully
commercialize the idea.
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Looking for collectables and
postcards??? Don’t know
where to look?? Go to the
Twin City Post Card Club
website—find a listing of
known markets in the region.

in 1872 and grew into one of
America’s largest retailers during
the first half of the 20th century.
The first catalog in August, 1872,
consisted of an 8 by 12 in. singlesheet price list, showing 163 articles
for sale with ordering instructions.
By 1904, its mail-order business had
grown so strong that 3 million of its
catalogs, each weighing 4 pounds,
were mailed to customers.
Its flagship store, located in
Chicago, was built in 1906,
followed by a store in Kansas City in 1908 and one in Portland, Oregon in January of
1921. These three “stores” were catalog distribution centers only and had no retail
sales. Increasing business forced them to build a large store in St. Paul and on April 3,
1921, the St. Paul store opened at 1400 University Ave. This was the first store to
incorporate both catalog and retail sales. Montgomery Ward’s first retail only store
opened in 1926.
Wards continued on page 5
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Remembering Summer 2014
12th Annual Land of Lakes
Antique Postcard & Paper Show
By Duane Stabler

With summer gone, we find that the various
flea-markets, postcard shows and antique shows also
come to a close. The Fall 2014 TCPC show is now
history and we’ll see some photos of that in a future
issue of the newsletter. Your editor didn’t get to very
many of these shows but did make it to the Land of
Lakes Antique Postcard & Paper Show……..always
fun to attend.

I am always amazed at the quality of cards and
the kinds of cards that can be seen at this show.
Show sponsor, Morgan Hassenmeyer, has been
holding this show on the same weekend for
twelve years now. I’m never disappointed in
this show and hope all of you have found other
shows equally as enjoyable as we seek those
special collectable postcards. ………..editor

Show continued on page 3
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Show continued from page 2

Upcoming Programs
It’s time to plan for 2015 and we hope to offer
programs at least once per quarter again this year. Do
you have a suggestion for something you’d like to see?
Or perhaps you’d like to offer a program yourself
(don’t be shy)? Programs should be about 15 minutes
in length and can be about anything from your favorite
card topic or a general postcard topic.
Call Dave Johnson at 651-426-3573 for further details

Show continued on page 4
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Please plan to attend the monthly meetings
where you’ll find frequent auctions and
dealers with postcards for sale but also you’ll
have opportunities to learn more about this
terrific hobby.

Match continued from page 3

Support TCPC—participate in the shows, and
monthly meetings. Consider participating on the
board and consider providing articles to the editor.
Don’t expect a hand full of members do all the work.
Doing so will threaten the livelihood of the club.
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Wards continued from page 1

The St. Paul store was built on the former site of the Motordrome, a motorcycle
racetrack. It encompassed seventeen acres of the highest ground between the
Twin Cities on University Avenue and became known as “the building with the
tower” when people asked where it was. The tower, 50-foot square, rose to a
height of 257 feet, the equivalent of 21 stories. It could be seen for miles. It
was the highest reinforced concrete structure in the country at the time it was
built and probably the highest in the world.
When a visitor to the store got into the elevator in the tower and was carried up
to the observation platform near the top, doors opened from four sides, and one
could see the State Capitol, the University of Minnesota, the state agricultural
college, the state fairgrounds, Ft. Snelling, the Mississippi river, well-known
lakes in the vicinity, the town of Savage, home of the owner of the famous race
horse, Dan Patch, the St. Paul Cathedral and other interesting places.
When the building was built, it was planned to paint the Montgomery Ward & Co. script on the roof of the
administration section. This sign would have been flat to the sky and visible only to visitors in the tower and
aviators. It was to be approximately 45 feet high and 500 feet long - the first of its kind to be used by a
commercial organization. The purpose of this sign was to give directions to the aviators of Curtiss field, a mile
away, located at the corners of Snelling and Larpenteur. Curtiss field secured the first commercial license for
an airport in the state in 1919.
Future plans also called for four additions to the big plant, which would provide for a landing roof for airplanes
along the top of two of the buildings. A sufficient space - more than 500 feet long-would be available for the
landing of planes. They expected to add a searchlight at the top of the tower. It was planned to get one of the
historic lighthouse lights of the Atlantic coast and install it in the tower. This
light, equipped with a high-powered lens, would flash beams of light, visible
within a 50-mile radius of the plant. It would serve as a guide for motorists,
flashing a white light periodically and at the hour and quarter hour would
flash a red light.
The contract for the excavating and for the washed sand and gravel for the
Montgomery Ward & Co. building was awarded to J. L. Shiely Co. Steam
shovels were set to work on the excavating on April 5, 1920, and completed
June 25, 1920. Seventy thousand yards of material were removed for the
foundation. Also seventy-five thousand yards of washed sand and washed
gravel were supplied by the J. L. Shiely Co. for this great concrete building.
The rapid construction work was made possible by a fleet of 30 trucks of five
and six yard capacity. This fleet of trucks kept going day and night, thereby
reducing the normal period of construction by half.
The store was constructed of reinforced concrete. The exterior finish of the building was concrete, rubbed with
carborundum stone and washed with white Atlas cement, giving a pure white finish. The ledges between
stories were painted green. The following list of materials used in the construction of the building gives an
idea of the magnitude of the job: Glass, 117,000 square feet, or 2 2/3 acres; sand, 24,300 cubic yards; gravel,
24,400 cubic yards; crushed stone, 14,100 cubic yards; cement, 77,800 barrels; total concrete, 44,500 cubic
yards; steel, 3,300 tons; lumber, 3,000,000 board feet; putty, 25 ½ tons; brick, 887,000; tile, 70,000; nails,
1,800 kegs; miles of sprinkler pipe, 10; miles of heating and plumbing pipe, 12 ½; miles of electric conduit, 28;
miles of electric wiring, 90. The entire cost of the building was $3,500,000.
PAGE 5
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continued from page 5

The building consisted of two sections - the Administration Building and the Merchandise, also known as the
catalog house, or Operating Building. They
were joined together by an enclosed bridge
twenty feet wide, running on each floor
level. The Administration building was
three stories high and a basement; it was the
front portion of the plant, and had a total area
of 209,360 square feet.
Eighty feet in the rear was the Merchandise
Building. This was built in the shape of a
“U.” The advantages of this construction
were many, among them being the fact that
three freight shipping tracks, undercover, ran
into the court, while a receiving track was on
the outside of each wing. This building had
a total floor area of 653,000 square feet.
One of the principal features of the completed building was the large amount of steel sash installed.
Approximately 120,000 square feet of sash had been erected, ensuring maximum amount of light and
ventilation throughout. The glass used was of a deep triangular rib running horizontally and was of particular
value in reflecting light upward and
downward into the building.
A 1,186 foot deep well had been drilled for
the purpose of supplying both the boiler
house and the main buildings with water.
This well produced 850 gallons of water a
minute through an eight inch pipe, with a
constant temperature of 45degrees. Fifty
drinking fountains were supplied from the
well. The bottom of the well was 265 feet
below sea level.
The building was designed so that no
exterior fire escapes were necessary as all
stairways were enclosed by fireproof doors and fireproof walls and were adjacent to the exterior walls. One of
the features of the building was the sanitary design of the washrooms. The details were the same for the
washrooms used by the general employees, as well the washrooms used by the managers. All of the plumbing
fixtures were of vitreous china and were hung on the walls with no pipes going directly through the floor. The
lavatories were equipped with a mixing faucet for hot and cold water with no stoppers. This permitted
employees to wash in running water of the desired temperature and did not allow dirty water to collect in the
basin. Liquid soap was piped to each lavatory.
Wards continued in the January 2015 Issue
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Match Striker Postcards
by Steve & Nancy Bailey

One of our match cover categories is spot strikers
which were put out by the Lion Match Co. These are
covers that have their striking surface in unusual
places such as the roof of a house, a driveway, a
grindstone or the back of a cat.
Around 20 years ago we were looking through a
selection of kitty postcards and found one that was
very similar to one of our covers. Well that sent us on
a mission to find more. To date we have been able to
locate only 8. All cards are from 1907 or earlier.
Below there is a heart card which is red with orange
trim. We also have an additional heart card that is a
green striking surface with purple trim.
On “A Striking Lady”, the striking surface is her
dress and is applied to the surface of the card as are
the kitty, the two strike match upon patch cards and
“A Striking Young Man”. The “Strike where mother
used to” is a piece of sandpaper that is attached to the
card and the heart cards have the surface between two
cards, one being die-cut. The striking
surfaces on the postcards are very

rough, almost like
sandpaper as they are meant
to be used for kitchen
matches, which are the strike
any-where type, whereas, the
match cover surface is like
any match-book which relies
on a chemical reaction
between the two surfaces.
Match continued on page 8
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Match continued from page 7

About 18 years ago, we bought a
book on 3 dimensional cat
collectibles and as we only
collect what we call “flat cats”,
i.e. stamps, postcards, match
covers, lottery tickets, etc. this
gave us a chance to have
pictures of them without having
to devote space to the items. In
the book was a ceramic match
holder which was almost
identical to our postcard. We
lusted after this and kept looking
for it and finally found it on
eBay. We were excited and put
in a healthy bid. As it was
getting ready to close we ran
into our first experience with a
sniper (this was before they
offered an automatic sniping
service) but we still got it. It has
a date of 1894 on the bottom, is
in mint condition and we couldn't
be happier.
Though our collection is small,
we are always actively looking
for them and hope to someday hit
the mother lode and “Strike it”
rich!

PAGE 8

T CPC –NOV/DEC 2014

VOLUME XX XV III N UMB ER 6

Postcard Boards Program by Chuck Parish
By Duane Stabler

For those who come to the monthly meeting, we know there is lots of visiting, some postcards to view and
perhaps purchase and a short business meeting that is often followed by a “show-and-tell” as the program.
This past May, we had a 15 minute presentation by Chuck Parish. Chuck is a long time collector and
regular at creating postcard boards. You’ll see them at the club shows and, at times, at the state fair.
Many of us have been somewhat
intimidated by the thought of creating a
board to show and Chuck was no different.
Eventually, he decided he had to try it and
Chuck provided a great overview of how
he comes up with the ideas and how
they’ve evolved over time.
As we move toward the next postcard
show in the spring, we’ll most likely have
opportunities for members of the club to
submit a board. It’s actually fun to do and
also a great feeling to share your cards
with others.

The TCPC board of directors encourages
you to seriously consider starting a board
this winter. It takes some time to think
about what will display well, how the
board layout should be structured and then
constructing the board. We look forward
to seeing new boards from first time board
creators.

Do you have a program you’d
like to present? If so, contact
Dave Johnson, program
chairperson.
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TCPC News
Consider serving on the Board as a TCPC
Officer. The election of officers and board
members is coming up in November and
we would like to see new people willing to
run for board positions. Please give this
serious thought as this club needs
volunteers to keep it going.

Stamps & Postcards for Boy Scouts
Jerry Kolton, one of TCPC’s members, is
collecting donated stamps and postcards for
the Boy Scouts. He volunteers with the
Scouts and teaches the Scouts about stamps
and postcards if he has them to share. He’s
looking for stamps such as the one on this
newsletter or other stamps you might get in
the mail. He asks that you bring them to the
TCPC meeting or if you wish to discuss this
further with him, call Jerry at 763-753-5257.

Advertising:
General advertising will appear in the newsletters.
Members can have one free line ad in the newsletter
each year. Send your ad (and payment if required) to the
newsletter editor.
Member Advertising rates (per issue)
Business card size…$4.00
Quarter Page………$10.00
Half Page …….……$20.00
Full Page……….…. $30.00

Twin City Postcard Club Membership Application
Please check one: New Member_____ Renewal________ Reinstatement______ Change of Information_____
NAME______________________________________________________________________________________________
STREET ADDRESS:__________________________________________________________________________________
CITY/STATE/ZIP _____________________________________________________________________________________
TELEPHONE # (include area code)______________________________________________________________________
E-MAIL ADDRESS (optional)___________________________________________________________________________
TYPES of POSTCARDS COLLECTED: ___________________________________________________________________

______________________________________________________________________________________________

Mail to Dianne Lamb, TCPC Membership Chair, 25145 Chippendale Ave, Farmington MN 55024
Total Dues annually: $13 + $1 for each additional member in the household
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Upcoming Meetings and Events
All meetings to be at:
The Lynnhurst Community Center,
1345 W. Minnehaha Parkway (at 50th St.)

Programs
Nov 19: Show and tell: Bring your newest card that really please you to add to your collection—tell
us where you got it and why it’s special to you.
This month, we also have the annual election of officers—please consider running for an office and
becoming active in the operation of the club. If you have questions in advance, call Chuck at
952-988-9797
Dec 17: Tis the season—bring your Thanksgiving, Christmas or New Years cards to show and tell
WELCOME NEW MEMBERS

Mark Your Calendar with these dates

James Hamann
Dayton, MN
no collecting interests listed

Meeting Schedule for 2014
November 19 | December 17

TCPC Board of Directors and Officers 2014

Board Meeting Schedule
November 5, 2014 | January 7, 2015

Wanted: Upcoming Programs
Have a program you’d like to do for the
group? It only needs to be 10 to 15
minutes long .
Programs can be about anything from your
favorite card topic or a general postcard
topic.
Call Dave Johnson at 651-426-3573 for
further details.

President: Chuck Donley, 952-988-9797
VP Membership: Dianne Lamb, 651-460-4927
Treasurer: Allan Hillesheim, 612-377-6062
Secretary & Asst Editor: Dave Norman, 612-729-2428
Editor & Webmaster: Duane Stabler, 952-447-8654
Program Chair: Dave Johnson, 651-426-3573
Show Chair: Dave Johnson, 651-426-3573
Social Coordinator: Dean Borghorst, 612-332-0256
Librarian: Paul Scheuer, 651-335-9722
Member-at-Large: Alan Calavano, 507-282-4389
Member-at-Large: Julie Henricksen, 763-767-8365
Member-at-Large: Don Morgenweck, 952-926-8668
Dave Johnson is looking for a volunteer to assist in
preparing for the spring TCPC show. This takes some
planning and effort to organize—please consider
volunteering.

Check the TCPC website for Shows that have come to the attention of the editor. It will
be updated as more information becomes available. We can’t guarantee that postcards will be
at the show but that’s part of the hunt for that special postcard.
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Twin City Postcard Club
25145 Chippendale Ave.
Farmington MN 55024

If your address label is highlighted, your
dues are due! Please return the application
in this newsletter, with any updates, and a
check for $13, plus $1 for each additional
name at the same address.
Thank You!
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We are on the web!
www.twincitypostcardclub.com and
on Facebook

Monthly Meeting Location:
The Lynnhurst Community Center,
1345 W. Minnehaha Parkway (at 50th St.)
Minneapolis MN
We are in the South West corner of the
intersection)
Time: 5:30 - 8: 30 pm (program and meeting
at 7:15)
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Got something you want to contribute?
Contact: Editor: Duane Stabler
Email: dstabler@bigfoot.com

