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Your “About” Page: A Checklist

When you’re researching a business, what’s one of the first things you do? If you said, “read the
company’s ‘About’ page,” you’re not alone. The “About” page is not only one of the most important
pages on a company’s website, but it’s also one of the most visited.

Why?

A good “About” page lets visitors know right away if they’ve found a good match for their needs.
It alerts them of an individual’s or an organization’s credibility and professionalism. And it gives visitors
the confidence to keep reading.

Does your “About” page start relationships or end them? Check your “About” page and see how

many of these essentials it contains:
[ What your company makes, does, or sells

Who the leaders are
Who benefits from your products or services and what those benefits are
How the company started (your founder’s story)
What makes your company qualified to solve problems: accreditations and achievements
What you want people to do after learning about you (your call to action)

What others say about you (testimonials)
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Where you’re located

Don’t forget about the importance of visuals. One or two images—photos, diagrams, or
videos—showing who you are and what you offer will help you convey important information quickly
and without a lot of text.

Is your “About” page doing its job?
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About Wolfe Writing: Established and operated by Janet Wolfe, Wolfe Writing provides writing, editing,
and marketing services for businesses, organizations, and individuals looking to improve their

communication efforts, build relationships with customers, and stimulate business growth. To schedule
a free consultation, visit www.wolfewriting.com or email Janet directly at janet@wolfewriting.com.

www.wolfewriting.com < janet@wolfewriting.com


http://www.wolfewriting.com/
mailto:janet@wolfewriting.com

