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At BB2M LLC is our goal = -
Brothers Brooks Vision 2 Mission LLC
to help all people excel in
all aspects in life. We According to Inc. the US ENTREPRENEURSHIP
want to make sure indi- has over 27 million (14% of The Force That

viduals have the tools and the population) working age © DRIVES OUR
ECONOMY!!

Americans who are either

starting or running a new
be successful. Our aim is business.

the forward thinking to

to provide individuals
with the knowledge that
we have and be are-

source hub for the infor-
mation that we do not
have on our own.
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What is

Entrepreneurship?

Entrepreneurship is the pro-
cess of starting a business or
other organization. The entre-
preneur develops a business
model, acquires the human
and other required resources,
and is fully responsible for its
success or failure. Entrepre-
neurship operates within an
entrepreneurship ecosystem.

5 Characteristics That Define Success-

ful Entrepreneurs.

According to Jayson Demers, Founder
and CEQO, Audience Bloom there are 5

characteristics that successful
entrepreneurs have:

. Resilience—the capacity to recover

quickly from difficulties; toughness.

. Agility—the ability to think and un-

derstand quickly.

. Patience—the capacity to accept or

tolerate delay, trouble, or suffering
without getting angry or upset:

. Trust—the firm belief in the reliabil-

ity, truth, ability, or strength of some-
one or something

. Passion—a strong feeling of enthusi-
asm or excitement for something or
about doing something

BBV2M-BROTHERSBROOKSVISION2MISSIONLLC.COM

Common Mistakes most
Entrepreneurs Make early on:

. One person gang. Trying to do

everything.

. No vision created or not taking

the time to set goals or mile-
stones.

. Lack of purpose. It can’t only

be about the money.

. Not taking the time to plan fi-

nancially. There are very few
instant successes

. Very little patience. As men-

tioned in number 4, there are
very few instant successes.

. Failing to establish a brand.

You can’t be what everyone is.

. There are no mistake free busi-

nesses. However when you do
make a mistake, fix it, improve
on it, learn from it and move on
from it.




