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Ted Bulthaupôs South Meridian Street theater overflows with big screen nostalgia, celebrity guests, food, beer, wine & cocktails. 
 

New Home Chicago!  
Hollywood Filmworks Plans Windy City Cinema: Ponders Indy Future  
by Scott Olson 
 

Hollywood Bar & Filmworks CEO Ted Bulthaup is taking his "dinner and a movie" theater concept 
to suburban Chicago while he mulls the future of his longtime downtown venue. 

With the backing of about 20 influential investors, ranging from National Lampoon executive     
Dan Laikin to David Letterman's lawyer Ronald Elberger,  Bulthaup is set to open the six-screen 
cinema in Woodridge, Ill., by Christmas.   

Called Hollywood Blvd Cinema, the hallway to the auditoriums is being paved with black tennis 
court paint with center stripes, old parking meters that Bulthaup salvaged from the famous Holly-
wood Boulevard in California line the edges, with a mosaic of various sized black and white stills 
from classic films filling the walls similar to the lobby at Filmworks.  Each auditorium will have 
uniquely themed d®cor ranging from Chinese to Egyptian with its own separate color scheme . 

The seven-figure investment represents the first in what Bulthaup envisions as a Midwestern 
chain of 10 or more  similarly themed theaters.  More Chicago-area locations are likely targets. 
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"Ted's a good person to work with and I think his 

expansion in Chicago is great," she said.  "But 

we've had a lot of positive feedback [about park-

ing], because when it comes down to it, there are 

options available for $3 or less."  Bulthaup replies, 

ñher positive anecdotal feedback doesnôt show up 

in the numbers.  I have 6000 customer surveys and 

hundreds of emailed comments. The public wonôt 

trade convenience for a handful of lower-priced 

spaces.  Downtown will never thrive in this environ-

ment, people just wonôt come all the way downtown 

and pay to park when the average space inflates 

735% on event nights due to a game they are not 

attending. The restaurants, bars, the comedy club 

and my theater are empty. The public just stays 

near home in the suburbs.  Itôs stupid to think other-

wise.ò 

In Woodridge, by comparison, the strip mall hous-

ing Hollywood Boulevard, A Cinema Bar & Eatery, 

has more than 1,000 free spaces in its parking lot.  

And, Bulthaup said, annual restaurant sales within 

a five-mile radius of the mall top $330 million.  

Woodridge is a far-west Chicago suburb bordered 

by affluent  neighbors like Naperville and Downers 

Grove. 

Bulthaup estimates he needs to sell 4,000 movie 

tickets a week at his new location to reap $1 million 

in annual profit, a task he said he can accomplish" 

standing on his head." His confidence and admitted 

persistence, and the attractive demographics, 

swayed investors to support the project. 

"He wouldn't let you say no," said David Knall, man-

aging director of McDonald Investments and 

Forbes rated 4th best money manger in the coun-

try. "He is one of the hardest-working human        

beings I have ever known,  period, and I know a lot 

of them." 

A private placement issued to raise the necessary 

funds is oversold.  ñI hate to turn down moneyò    

Bulthaup said.  His lawyer/adviser, David Millard of 

Leagre Chandler & Millard, said the accomplish-

ment is no small feat given the difficult venture cap-

ital climate.   
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"Everybody really sees this as a slam dunk," 

the 46-year-old Bulthaup said. "With these guys 

and the money they've got, we have the where-

withal to do pretty much whatever we want." 

In the meantime, Bulthaup's lease at his re-

developed 130 year old warehouse South Me-

ridian Street location expires in February.  The 

DePaul University grad and former concert pro-

moter opened Hollywood in 1991.  A in major 

expansion of the theater in 1997 and a move 

from showing second to first-run films has 

helped the independent cinema-bar-restaurant 

stay profitable. 

In recent years Bulthaup, also President of the 

local restaurant association, has become a     

vocal critic of the high event parking rates he 

claims are keeping patrons from frequenting 

downtown establishments during Conseco 

Fieldhouse events.  He estimated his revenue 

and many of his neighbors have suffered by 20 

percent to 30 percent since the fieldhouse 

opened in 1999. 

"I would love to be headquartered in Indianapolis," 

Bulthaup said. "All my investors are here, but that 

depends on city policy." 

The city has instituted a handful of cheaper parking 

changes in the past few years, said Deputy Mayor 

Melina Kennedy. On fieldhouse event nights, park-

ing prices for city and Capital Improvement Board-

owned lots near the venue have been cut to $3, 

and parking is available on the top floor of the field-

house garage for $2.  On Meridian Street, it costs 

$3 to park in the Union Station garage on event 

nights, Kennedy said.  Bulthaup rebuts saying a 

handful of spaces just doesnôt do the job. 

Bulthaup cited the downtown exodus of such small 

retail businesses as Brenner Luggage, Kipp Broth-

ers and ReisNichols as examples of the city's lack-

luster support for independent enterprise.  Kennedy 

disagreed. 



"It's a true testament to Ted and his conceptò.  

"The big theaters have clearly had a rough road 

these last several years.  Ted and his concept are 

strong enough to persevere through all of that." 

Major theater chains such as United Artists Thea-

tres, General Cinemas, Regal Cinemas and 

Loews Cineplex Entertainment have all experi-

enced financial difficulties. 

General Cinemas had operated the six screen 

complex, but it has been closed for the last three 

years.  Bulthaup will lease from mall operators            

in Woodridge.  In 1999, Bulthaup backed out of a       

a partnership with Regal Cinemas to bring his     

Hollywood concept to 94 of the company's under-

performing theaters after deciding he couldn't    

operate in their corporate culture.  They arenôt    

entrepreneurial, they are in the exhibition industry 

just putting moving pictures on screens.   Like 

most, there is little concern for the overall custom-

er experience. 

I approach my concept as being in the hospitality 

industry.  Itôs a whole different mind-set that 

makes all the difference. 

"Ted has a proven track record of success in a   

venue that for many companies has not proven 

successful," Elberger said.  "He has an ability to 

recognize opportunity and to bring his plans to     

fruition in a venue the public will enjoy." 

Dan Laikin, another investor and COO of National    

Lampoon in Los Angeles, said his partnership with 

Bulthaup may create branding opportunities         

between the companies. 

Bulthaup has already spent $300,000 on d®cor for 

the Woodridge theater, he said.  He has rented 

two homes in the Chicago area to give staff mem-

bers a place to stay.  He is taking several key em-

ployees with him from his Meridian Street location, 

including his two grown daughters. 
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Raising the Bar 
Hollywood Bar & 

Filmworksô owner           

has supersized his       

meal-and-movie idea      

for the Chicago area. 
by Bonnie Britton 
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oodridge, Ill ð            
As a latter day movie palace 

afficionado, Ted Bulthaup 

likes to surround big screens 

with their own personalities. 

 Once a promoter for comedians like 

Steve Martin and rock groups such as Cheap 

Trick and Styx, Bulthaup launched, with help 

from investors, Hollywood Bar & Filmworks 

in Indianapolis in 1991 and Hollywood Blvd 

Cinema in Woodridge, Ill., not far from      

Chicago in 2003. 

 After a shaky start during the early 

ddays of the war in Iraq, the Illinois theater is 

doing ñgangbusterò business, said Bulthaup, 

who worked hours that would scare an insom-

niac to get the theater up and running.   

 Heôll tell you he doesnôt consider him-

self a huge movie buff.  But he knows what it 

takes to get audiences in the door..  Food with 

actor-and-movie themed names, such as Lord 

of the Onion Rings or Porta Bella Lugosi, and 

drinks, delivered by servers, casual individual 

seating, and d®cor that is specifically tailored 

so as to each auditorium are his trademarks. 

 His approach has not gone unnoticed.  

Restaurant Business Magazine, a trade journal 

for the restaurant industry recently named 

Bulthaupôs food-and-film operation one of the 

top 10 best new concepts in the country.  He  

has also received CEO Magazineôs Service      

Excellence Award and Mass/Mutual/U.S. 

Chamber of Commerceôs Blue Chip Enter-

prise Award for entrepreneurship.  Bulthaup 

shuns the ñbunker mentalityò of large movie 

theater chains where the norm is concrete 

walls, neat rows of immovable seats, stale 

candy and popcorn refreshments and drapes 

on the walls for ambience.   
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