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About Entrepreneur’s World

Welcome to Entrepreneur's World by BBV2M-Media.

Our information is designed to give insight and motivation
to current, future and any with interest in being an
Entrepreneurs. Stories, advice, quotes and anything that
can help you be the best entrepreneur you can be.

BBV2M-Media is a product of Brothers Brooks Vision 2
Mission LLC.
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What Is an Entrepreneur?
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And as an entrepreneur, You'll d@moré tk | 19€ a business
You'll become a strategistiian innpvat@ia 'ator—the face of your
brand. It’s a role that de Busihess savvy but also
commitment and a deep - ' your vision and your
goals. You’ll be making d@giSio atish
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ny Entrepreneurship Is Important/Beneficial

eate value in unique ways. Your impact can be far-reaching,
Ig not just the market but the development of your
ty and individual lifestyles as well.

‘Innovation. Entrepreneurs drive innovation through the introduction
of new products and services, offering creative solutions to fill gaps
within the marketplace.

*Job creation. New jobs go hand in hand with the start of new
businesses, which means entrepreneurs play a crucial role in boosting
employment and supporting local economies.

°Market competition. By introducing new competltlon into the

] trepreneurs encourage improvements in quality and
penefits both consumers and the economy as a whole.
advances. The surge in tech startups is no coincidence:
are at the forefront of tech innovation, harnessing
hnologies to develop industry-revolutionizing

any entrepreneurs are driven by a desire to make a
fifference in the world. The result? New businesses that address
social issues—leading to much-needed positive changes within both
local and global communities.

*Economic growth. Entrepreneurs stimulate economic growth by
generating revenue, paying taxes and engaging in trade within local
and global markets. Many also build networks that span borders,
resultine in enhanced international trade.




Don’t worry about

FAILURE,

you only have to be right once







» How to get started on your entrepreneurial
journey? From cultivating the right mindset to
effectively navigating business challenges, your path
to entrepreneurship starts with understanding the ke
steps involved.




* 1. Cultivate an Entrepreneurial Mindset

* It might come as a surprise that the first step in
becoming an entrepreneur doesn’t focus on a practical
business skill or task, but rather developing three key
traits: resilience, adaptability and a growth mindset. These
traits are the crucial pillars that support and drive
entrepreneurial success. Here’s how each plays a critical
role:

* Resilience. For entrepreneurs, resilience means the
ability to handle business challenges and setbacks without
losing your drive, so you can smoothly navigate the
inevitable ups and downs of starting and growing a
business. It’s a quality that helps you see obstacles not as
dead ends, but as opportunities for revising and
strengthening your business strategy.

* Adaptability. When it comes to running a business,
being able to pivot and adapt to ever-changing market
factors is core to your success. By being adaptable, you're
ready to alter your business strategies as needed, whether
it’s in response to market feedback, technological
advances or new opportunities. It’s a crucial quality that
lets you embrace the inevitability of change as a constant.

* Growth mindset. Developing a growth mindset helps
you see every experience as a chance to learn and
improve. With a growth mindset, you understand that
abilities and intelligence can be expanded over time. The

obstacles you face become lessons, and any feedback you
receive generates fuel for further development, ensuring
you’re always open to new strategies and ideas to drive
your business forward.




2. Identify Your Niche

This step combines an introspective look at what
drives you (your interests and strengths) with
thorough market research to provide insights into
consumer demands, emerging trends and underserved
areas that are key to uncovering ideal opportunities.
By using this dual approach to find an angle that’s
uniquely yours, you can set yourself apart in the
marketplace—and craft a business concept that
marries what you love to do with what the market
needs.

Knowing your niche and aligning it with the right
business idea simplifies your decision making by
giving you the clarity you need to guide your product
development, branding, marketing and operational
strategies. This enables you to create tailored
solutions that help build a stronger connection with
your target audience.



https://www.forbes.com/advisor/business/small-business-ideas/
https://www.forbes.com/advisor/business/small-business-ideas/
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3. Develop a Business Plan

Creating a business plan is more than a strategic
exercise. Your business plan is an ever-evolving
blueprint laying out the foundations of your venture’s
success—and while it’s commonly associated with
piquing the interest of lenders and investors, it’s a
vital document even if you aren’t in need of funding.
What goes into a business plan? Here are some of the
key components:

*Vision and mission. This section of your plan
outlines the core purpose of your business, your long-
term vision and values, and your overall goals.
*Market strategy. Here’s where the market research
you completed earlier comes in handy: Use this
section to provide an in-depth analysis of your target
market and outline your strategies for entry and
growth.

*Financial plan. Provide detailed financial forecasts,
including startup costs and profit projections, and
establish clear financial objectives, such as revenue
targets and funding needs.

*Operational framework. Outline how your
business will operate, including your management
structure and staffing and technology needs.

4. Obtain Funding



https://www.forbes.com/advisor/business/how-to-write-a-business-plan/
https://www.forbes.com/advisor/business/simple-business-plan-template/
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4. Obtain Funding

It’s possible to start a business without a lot of money,
but most entrepreneurial ventures will require some
startup funding. Securing the funds you need begins
with an in-depth analysis of your financial needs, such
as initial startup costs, ongoing expenses and a buffer
for unexpected costs. Your funding strategy should
reflect the scale of your business, your risk tolerance
and your projected growth trajectory.

From bank loans and angel investors to newer funding
options such as peer-to-peer funding, each option will
have its own unique requirements, conditions and
benefits. For many funding sources, for example, your
business plan will be key, along with a clear
explanation of how you’ll be using the funds and a
realistic projection of the return on investment.



https://www.forbes.com/advisor/business/how-start-business-no-money/
https://www.forbes.com/advisor/business-loans/business-funding/
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5. Formalize Your Business Legally

Formalizing your business legally is an essential step
on your entrepreneurial journey. The process begins
with the selection of a business structure—for

example, sole proprietorship, partnership, LLC or
corporation—that’s the best fit for your business’s

X needs and growth. You’ll find that each structure
offers different benefits and legal implications, so in-
depth research is key to making an informed decision.

Once you've chosen a structure, you’ll need to register
your business with the appropriate government
bodies. Depending on the nature of your business, you

| may need to:
‘ *Obtain a federal tax identification number (EIN)
*Register for state and local taxes
*Obtain any required licenses and permits
You'll also want to become familiar with any other

industry or legal requirements, so you can ensure your
business stays compliant and protected.



https://www.forbes.com/advisor/business/types-business-ownership/
https://www.forbes.com/advisor/business/how-get-tax-id-number/
https://www.forbes.com/advisor/business/how-to-get-a-business-license/

6. Set Up Your Business Operations

Once you’ve taken care of the legalities, it’s time to
turn your plans into action by setting up your business
operations. This step incorporates a number of
different elements to ensure your business runs
smoothly and efficiently, such as:

*Location and facilities. Whether you're going with
a physical or a virtual location (or both), consider
factors including accessibility, costs and overall
suitability for your operations.

*Suppliers and inventory. Establish reliable
supply chains and vendor relationships, and if you’ll
be holding inventory, set up an efficient inventory
management system that’s tailored to your business
needs.

*‘Technology and equipment. Invest in any
necessary technology and equipment, including
software and platforms for communication, financial
management and data management.

sStaffing. Plan your staffing needs,

including recruitment and training. Define roles and
responsibilities, and establish HR policies and
procedures.

*Customer service. Implement systems for
customer support and service to ensure a positive
customer experience.



https://www.forbes.com/advisor/business/software/how-to-manage-inventory/
https://www.forbes.com/advisor/business/software/how-to-manage-inventory/
https://www.forbes.com/advisor/business/recruitment-strategies/
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7. Build Your Brand and Online Presence

Crafting a strong brand for your business is about
more than just a great logo and catchy tagline
(although you definitely want both as part of your
brand identity kit). When it comes to your brand,
you're looking to create a narrative and visual identity
that is both authentic and resonates with your target
market: Your brand story and tone of voice should
work together with your visual elements to convey a
message that connects emotionally with your
audience.

How you show up online is a powerful complement to
your branding. A well-designed, SEOQ-optimized
website serves as the digital gateway to your business,
while an active and engaging social media presence on
relevant platforms helps you maintain your
connection with your target market, using content,
promotions and conversations that reinforce your
brand values.



https://www.forbes.com/advisor/business/how-to-make-a-website-for-your-business/
https://www.forbes.com/advisor/business/how-to-make-a-website-for-your-business/

8. Embrace Growth and Continuous Improvement

You've established your business, but your work has only just
begun. A commitment to ongoing growth and improvement is
key to the long-term sustainability of your venture. Here’s
where we loop back to the first step on your entrepreneurial
journey: cultivating the right mindset. Going forward, this
mindset will be your greatest asset, as you stay curious, never
settle and constantly strive to enhance your offerings.

It’s not just about scaling up and maximizing efficiency—you
want to keep evolving your business so it continues to be
relevant and competitive. The following are just some of the
ways to stay committed to your business’s growth and
improvement:

*Schedule regular reviews. Regularly assess your business
strategies against market trends and external environmental
and economic factors.

*Seek out new opportunities. Whether it’s expanding your
product lines, entering new markets or exploring the latest tech
advancements, be proactive in your search for new
opportunities.

*Ask for (and act on) feedback. Gather input from
customers and employees, and use this valuable information to
refine your products, services and customer experience.
*Monitor financial health. Keep a close eye on your
business’s financial metrics so you can consistently make
informed investment and cost management decisions.
*Expand your network. Build and maintain relationships
with other businesses, industry experts and mentors for new
insights and opportunities.



https://www.forbes.com/advisor/business/customer-experience-trends/

Bottom Line

Becoming an entrepreneur is a journey of self-discovery and
determination that extends far beyond leaving a nine-to-five
job. Entrepreneurship is more than a profession: It’s a way of
life that can offer a multitude of rewards. With the right
approach and mindset, your entrepreneurial dream isn’t just a
possibility—it’s a goal that’s well within your reach.
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' - » The LLC is one of the most popular business
5. structures in the United States.

~ L * AnLLCactually creates a distinct legal entity,
. .. meaning the business and the business owner
[y aretwo different entities in the eyes of the law.

* With an LLC, business owners can keep their
= . personal assets and liabilities distinct from
VLS ~» their business assets and liabilities.
' * One of the primary benefits of the LLC
. W structure is that it allows for personal wealth
' Ar- protection; in other words, personal assets are
«. shielded from lawsuits and from creditors.

~ * While you can start an LLC in any state, the

+ \/_ best state to start an LLC is always going to be
' the one where you live, work, and make

% money.




l  Typically, LLCs are treated as
pass-through entities. What this

means is that the LLC itself does
not pay taxes on its business
income. Instead, each member
of the LLC claims their share of
LIMITE @( the profits on the.ir pe.rsonal tax
sl return. In some situations, there
may be additional local or state
LIABILITY taxes levied on LLCs.! However,
4 members of the LLC can opt out
of the pass-through tax

structure, instead choosing to be
COMPANY taxed on a corporate basis.




* The default status for single-member LLCs (that is,
LLCs where there is only one partner managing the

| company and claiming shares of profit) is to be treated
Smgle as disregarded entities by the federal government.

* Being a disregarded entity simply ensures that the LLC
Member does not have to file its own separate tax return, not

S claim income or expenses. Rather, income and
Almied UabMty Company Oned by LLC expenses are declared on the LLC member’s personal
one person that ofers personalUaoilty

income tax return.
protgetion and pass-Hough axation

oingle Memoer LLC

(10U

 What does this mean in practice? It means is that if
you are the only partner at the LLC, you will report
business income and expenses on the Form 1040,
Schedule C. This is the same form you’d use if you were
a Sole Proprietor. After you deduct your business
expenses, if your business is still profitable for the year,
then you’ll pay taxes on that business income at your
normal, personal income tax rate. But if your company
isn’t profitable, then you can deduct your losses on
your personal income tax return.




* For the purposes of filing federal income taxes, multi-
£ member LLCs are also treated as pass-through entities.
Again, this means that the LLC itself does not have to file
a separate income tax return, declaring income or
expenses. Instead, each individual member of the LLC
N will pay taxes based on their stake in the company. As
such, the LLC’s tax rate may vary from member to
member, according to individual tax brackets.

LLC Operating

Agreement
(Multi-Member)

. * Consider this case study. An LLC has two members.
They manage the company together and have an even
50-50 division of the company’s profits. Each owner can
then claim half the company’s profits and/or deduct half
the company’s losses on their individual tax return.
However, depending on any other income sources they
may have, the two members may be in different
individual tax brackets, and thus pay different rates.

* For multi-member LLCs, the process of filing taxes is
just a bit more complicated than it is for single-member
LLCs, entailing a few extra forms, most notably Form

* 1065, U.S. Return of Partnership Income and individual K-

Vi 1s.

|



 While LLCs default to pass-through tax status, the
members of an LLC can opt into corporate tax status.
Specifically, LLCs have the option of being taxed as a C-
Corporation or as an S-Corporation.

* In a single-member LLC, the sole member may unilaterally
make this decision. In multi-member LLCs, changing tax
status will require a vote. The details for this vote should be
outlined in the LLC’s operating agreement, which is
effectively its constitution.

* Switching to corporate tax status means filing a separate
return for the LLC itself and paying the corporate tax rate.
This is typically not advantageous for smaller companies, but
for more complex businesses with sophisticated tax
strategies, it may have merit.

* Note that opting into corporate tax status does not affect
any other aspect of the LLC, including its personal liability
protections or the day-to-day management of the company.



A\ 4
P4 ¢ A final note: LLCs that
have employees must also
pay payroll taxes, covering
things like Social Security
4 and Medicare taxes. These
4 taxes are not included in
1 regular income tax returns.
V' 847 Instead, the IRS will require
. the members of the LLC to
| file Form 940 and Form
941,



~ * There are multiple
benefits to the LLC
structure, including benefits
that relate to taxation. Not
only do the members of an
LLC have plenty of tax
flexibility, but the process of
filing LLC taxes is usually
pretty straightforward.
Nevertheless, it’s always
wise to consult with either a

~ business consultant or a tax

professional to make sure
you’re using an LLC tax
strategy that’s truly optimal.




If you don't build your

DREAM,

someone will hire you

to help build theirs

Tony Gaskins via GeckoFly
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IN THIS WORLD WHEN
YOU HAVE AN
AND YOU KNOW YOU
ARE RIGHT, DON’T LET
ANYONE TALK YOU
OUT OF IT.”

 #MILTQUOTE
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THE ANATOMY OF AN

ENTREPRENEUR

It takes a certain type of person to feel comfortable with the responsibility of starting a business.
This infographic includes key attributes and personality traits of the “ideal entrepreneur’.

CALCULATED -
& LOGICAL

By informing all of your decisions with data and logic,
you willi be more likely 1o reach the right pecoplie at the
right timme. Evaluate and iterate the choices you make
o ensure your approach is going to be spot on.

MOTIVATED -
& FOCUSED

Motivation and focus stems from having

a genuine interest in what you are doing.
Regular goal-setting gives you targets to meet,
keeping you constantily engaged in your venlure.

CONFIDENT -
- NelSygciel], [(c]

TJo truly capitalise on an idea,

you need to have the faith in your
product or service along with the
self-confidence to execute it properiy.

RISK TAKING & -
COURAGEOUS

Being comfortable with taking risks is
wvital for a business 1o grow and succeed.
It is important to understand what risks
are worthwhile and 1o not be impulsive.

STRONG-
WORK ETHIC

The most famous entrepreneurs in
history typically possess intense, go-getter
personalilies. A true entrepreneur Kknows
that nothing just comes to you; you have to
go oul into the world and earmn it yourselif.

- CREATIVE &
INNOVATIVE

Creativity and innovation is what makes a
business stand ocut. Being creative with your
products, services and operations appeals to
both consumers and employees alike.

- PATIENT &
PERSEVERANT

Success doesn’'t happen overnight. The most
successful businesses are formed over long
periods of sustained hard work; in the face of
constant problems, stresses and setbacks.

- PASSIONATE &
DETERMINED

If you passionately believe in your venture
and absolutely refuse 1o give up, success
is bound to follow. For entreprencurs,
there is never enough time in a day.

- MAKING
CONNECTIONS

Charisma in networking writh influencers
and customers helps lead to valuable
and long-lasting relationships,. which
are crucial for a business to excel.

- VERSATILE
& AGILE

Adapltling to change is a vital skill

when keeping up with consumer needs,
compelitors and an ever-changing
marketplace. Being agile allows you to
maintasin momentum and keep progressing.
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8. Invest more in the pro‘d;uct

than the marketmg*fs'

The more you put into you.r..prod=uc13the more
desirable it becomes. You Wanf}yo&r customers to
keep coming back becauseﬁ)u"r 'meréhandise IS
topsnotch; not because your ads are. The ad is
only good as the merchandisgliis'promoting,
meanmg that if'you sell some@ne a S?‘@duct that
B sup'p;osed to be absolutelyfElmlazinggalind it turns
out to be a flop, your busineSsfisn’t gollpg to last
for very long. Putting more stioieidinto thle product
to make certain that it is wajth {E[m costlis always

going to pull in more customileiFst




7. Pick a good name.

Many customers want something that flashes out at
them and grabs their attention. A lackluster name
won’t attract many consumers, and will likely serve
to push your product into the dark corner of the retail
marice t i hielFeyiie W¥c olinls u mielrs ; ﬁ@m eveigool. To ~1‘
me RiizZaz Zto Jeuilsusi Nesshy olfwant to settle,
on a name that will inspjjf@"’;\ sense of woender and )‘
interest in youriclistomer and actually getithem 4
interested in seeing what you have to'sell. If they will
bank on your name just enough to take ailook, then
you might just have a chance.




6. Stand for something

You don’t have to be acrusader fo fﬁa@ne
cause, but standing for something suehias
quality amd assulranice that youlr proddiets will
always be just what the consumer wajpitsis a
good start in business. Your woyrd nealgste los
when you conduct your own busm A
should you be able to stand beh‘in@l at

v
then customers will rally to you m*order @
give you their business. A bu5|nes§i',3c:ﬁa (Calngat ,
or won’t stand behindiits own guaraen S
one that is destined f%&b%sxcﬂ ity




5. Focus on the customer.

You’ve got the product, you have the b._ume._;S "

to the customer.




4. Focus on your passion.

As with all things you need to have somejsenses
of passion for what you do. In order :g-o"_rea=l=l=w"i'
get into what you do and enjoy the prgaceﬁ'gfy
need to be passionate about what y@(u’"‘:are.. P
doing. Without passign, business becg)j‘nes wo(ce
and mechanical, a process that holds little j joy

other than the mo;eyﬂautﬂs earned andythers.
chance to earn marerIn other words' it bemes\
a pointless race tott,hatever end awaits, a
meaningless existence that begins with the
sunrise and ends w%h_ the sunset each passing
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2. Premium products sold at non-

premiﬂg;{r‘,—f\ prices.

Most peol'b_'.!,éfwould be astounded at how little it
really cosfgg produce their favorite items. Some
iten@_tably expensive because @the
pliocesshtin %r.equire to be maqlpe, biliigen the

€ .
avierage, many other products 5'rerelatively
cheap'and then soldfrom retailersivitiaga severe

/’

markup that adds up to"a-great d algoff préfﬁf
Amazon works with a great numbEideiretailers to
provide the best products avajlelbleRidprices that
are often far less than the aveleiz€l Ié_r.
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8 Myths About Starting a
Small Business, Busted!



* Myranda Mondry stated that Starting a new business is
a lot of things: Exciting, intimidating, fulfilling, and yeah, a
little scary (thanks to scary statistics like “50% of small
businesses fail within the first five years”). That might be
true, but there are a lot of myths about starting a new
business and thriving beyond year five. Like “you need a
business education to succeed in business.” Actually,
according to recent QuickBooks data, 44% of successful
entrepreneurs say they don’t have any formal
management or business training. Or “you need a super
unique idea to start a new business.” In reality, 60% of
successful businesses say word-of-mouth marketing is
where it’s at.

 Starting a new business is hard and exciting enough
without wasting energy battling these myths. So, let’s
separate fact from fiction. Here are 8 myths about starting

a small business — busted!

Myranda Mondry — enior Content Creator at Intuit /////



*Myth #1: It takes money to make
money.

Reality: It's possible to start a business with no money. You
can start a web-based business, apply for a loan or grant, or
turn to crowd-funding to raise capital.



*Myth #2: You'need experience.

e Reality: Most business owners.don't. They're doing what we
all do: Learning as they go. (And killing it).



*Myth #3: Starting a business means

doing what you love all day.

* Reality: You'll have to do a lot of things you probably
don'tlove. That includes accounting, managing inventory,
and paying taxes. The right tools can help automate those

not-so-fun tasks.



*Myth #4: You can run your entire
business in a spreadsheet.

 Reality: Accounting and bookkeeping mistakes will cost
you...big time.



*Myth #5: No more 9 to 5.

* Reality: Small business owners are always on the clock. You'll
have to work when and where your business needs you to,
and that can be unpredictable.



*Myth #6: A good idea will sell itself.

e Reality: There are millions of good ideas. There are 33.2
million small businesses in the U.S. If you want your business

to be discovered, you need a solid marketing plan






*Myth #8: Business owners are born, not
made.

* Reality: You were born with the ability to learn new skills.
You already have what it takes to start and run a successful

small business.



Original article can be found

on MSN - https://www.msn.com/en-
us/money/news/8-myths-about-starting-a-small-
business-busted/ar-

AA1dU2d0O?ocid=hpmsn&cvid=9t76f48ac74f4d86954
d9f249d4211a8&ei=29
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Our vision is to be the best in helping all
people excel in all aspects of life. Our Mission -
Vigilant in our Non-Profit, Extraordinary in our | L
Media Delivery and Timely in our Youth and ‘

Adult Development. Our Branding includes:
Brothers Brooks Vision 2 Mission LLC® BBV2M-
Media, The Wallaroos Learning and
Adventures LLC, EEP, What If? Just A.S.K.®,
W.I.J.A.-What If? Just A.S.K.® W.I.J.A.-NNECT,
BBV2M Professional Development, RodTV65,
Entrepreneur’s World, W.1.J.A.-2BA Christian,
Books by Author Rodney D. Brooks, and
BBV2M LLC Non-Profit
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